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b. Installations for Mass Start, Pursuit Start, Relay Start and Finish

 

 
c. Split-Time Installations 

The exact positions will be decided in agreement with the IBU contracting partners. The form and the 
overall design may be changed with the approval of the IBU.
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X. SPECIAL MULTI-AREA ADVERTISING MEDIA

Special advertising medias are advertising media that can be placed within the stadium area, shooting 
range area or on the course in addition to advertising banners and/or other existing items of adver-
tising defined in these Rules and/or novel, approved items of advertising. Existing special advertising 
media that have been used by the IBU advertising partners in the past include, for instance, inflatables 
and car placement. “Novel special advertising media” refers to advertising media described in these 
Rules and/or to any other new (and/or previously unknown) advertising media that may be used in the 
future, after prior approval by the IBU. The IBU advertising partners are permitted to implement the 
following special advertising media:

-  Six (6) special advertising media whereof max. two (2) are to be placed in the stadium area and max. 
four (4) on the course

- One (1) car placement, as specified in the car sponsor ‘s contractual benefits

-  One (1) snow-based advertising spot, subject to IBU’s prior approval, which the IBU must not unrea-
sonably withhold.

1. 3D Implementations / Inflatables

Max. dimensions of 3D implementations: 500 x 400 x 200 (width x height x depth) 

 

 
 

Max. dimensions of inflatables: 500 x 400 x 400 (width x height x depth)
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2. Car placement

- Placement requires the prior approval of the IBU
-  Car placement is integrated in the particular package of the car sponsor and can be placed in the 

shooting range, the stadium or on the course.
- Maximum dimensions of the vehicle presentation platform: 600 x 400 x 120 cm
-  Maximum height of the back wall 300cm (from platform base), free choice of layout of the back wall 

in sponsor’s corporate design
-  Sponsor is free to choose the car displayed (type, colour, configuration) and its position  on the ve-

hicle presentation platform 
-  Free choice of design of the side covers on the vehicle presentation platform and the car displayed 

on platform
- Inside and outside illumination of the car is permitted 
- Car placement may also be a two-dimensional display (for example a poster)
-  unless as otherwise expressly agreed the maximum advertising size of Sponsors-Logo shall be as 

follows:
- on back wall: 1m2

- on car: 1m2 
- on car platform  on all four sides: 1m² each

 

 

 
3.  Advertising in Snow

Advertising in snow has to be coordi-
nated in advance and agreed on with 
the IBU, after consulting the Market-
ing and the TV partner and observing 
the national laws. The maximum di-
mension is 50 m2.
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 a. V-Boards 

V-boards, which will vary in number depending on how many boundary markers are required for the 
competition concerned. They may in principle not exceed a height of 20 cm and a total length of 100 
cm. They must be manufactured in a weatherproof material in a colour contrasting with the snow.  The 
letter height is unlimited and the board design is of free choice.

 

 

XI. OTHER ADVERTISING PANELS

1. Flower Ceremony and Award Ceremony Back Wall 

• Width max. 450 cm 
• Height max. 350 cm 
• Presentation of IBU and NF sponsors permitted (all in all 56 advertising panels) 
• Host venue letter height: max. 21 cm

2. Press Conference Back Wall

• Width 400-600 cm 
• Height max. 225 cm 
• Presentation of IBU and NF sponsors permitted (all in all 74 advertising panels with a width of 600 cm) 
• Presentation WC logo on top left and top right side 
• Host venue letter height: max. 21 cm

3. Accreditation Pass Straps 

Advertising is permitted on IBU accreditation pass straps in the graphic design pattern shown below 
(the form and design may be used with the approval of the IBU).

 

4. Media Compound Interview Wall

The wall will be provided by the IBU advertising partner. All TV companies conducting interviews in 
the mixed zone must use the mixed zone interview wall. The width of the mixed zone interview wall 
depends on the area of the mixed zone used for TV broadcasting, and will be decided by the respon-
sible on-site IBU staff after consulting the TV and Marketing partner. Certain, separate spaces on the 
interview wall are available to each respective TV partner.
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5. TV Graphics / Insert

There may be no dedicated visual or audio effects and/or references to an online domain or address 
included in this identification. On-screen identifications will be authorised only for companies whose 
principal activities include the provision of the equipment used (hardware) and/or the service (soft-
ware) (“the Company (ies)”). New forms of data processing such as Hawk-Eye and 3D animations shall 
be subject to the prior written approval by the IBU after consulting the TV partner. 

Injection/display requirements (this shall be subject to the nature of the sport and/or TV format):

a)  The identification of the Company providing the timing service shall appear on-screen only at the 
same moment as information regarding a competitor’s time at the finish and/or any other usually 
accepted moment (e.g. intermediate time/end of shooting session) appears. The identification of 
the Company providing computing and results service shall appear on-screen only with the display 
of the data provided by such Company.

b)  The identification of the timing or data processing Company/Companies on the television screen 
(signal injection) shall be as follows:

 Timing:  maximum of 4 seconds per identification 
 Data: maximum of 6 seconds per identification

Size and position of identifications:

a)   The height of the letters of the identification of the Companies must not exceed the maximum 
height of the simultaneous broadcast display of data. The display of any Company’s trademark 
protected logo shall be subject to prior written approval by the TV partner. 

  Identification of the Company’s logo on-screen shall be via a static graphic. Notwithstanding this, 
it shall be permitted for such Company’s logo to appear and disappear on screen by zooming “in” 
and “out”. No other movement of the logo, in particular any movement across the screen, shall be 
permitted.

b)   The maximum height of television lines for the identification of any Company shall be fixed at 23 
pixels for productions in SD (1024 x 576 pixels) and at 44 pixels for productions in HD (1920 x 1080 
pixels). The Company’s identification shall appear either at the bottom in the centre of the screen 
and below that of the data display or alternatively in a central position to the right hand side of the 
data display. The Company’s identification may also appear adjacent on top of the data display in a 
central position if the general layout of the data display reasonably requires this and if this has been 
agreed by the IBU.
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Wording of identifications

The Company shall be identified either by its usual trading name which may be in the font of a trade 
mark protected word and, if requested by the Company, the use of either of the following additional 
words:

a)  for timing Companies: “timing”, “watches” or similar

b)   for data processing Companies: “computer”, “data”, “data software”, “data networks”, “data appli-
cations” or similar

Product identification slogans shall be permitted, provided they are registered trademarks for a prod-
uct and used in a large number of countries.

Limit of Provisions/Acknowledgement of Current Practice

Any Company seeking an identification in a form or manner other than as specified in this document 
must seek and obtain IBU’s prior written approval (such approval not to be unreasonably withheld) 
before such identification shall be considered accepted.
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ANNEX 2   
ADVERTISING RULES IBU CUP BIATHLON 2014 - 2016

 
The general regulations apply. 

Any specific regulations applying to the IBU Cup are defined in this Annex. 

I. ADVERTISING RIGHTS OF THE IBU CUP TITLE SPONSOR

The following advertising surfaces reserved for the IBU Cup Title Sponsor are marketed by the IBU, or 
by its advertising partner. The maximum number of sponsors is 12 (including the IBU Cup Title Spon-
sor) + the data and/or timing sponsor + the respective region’s tourist marketing. The layout of print 
materials and the list of event sponsors are to be sent to the IBU for prior approval.    

1. Title Right and Event Logo

The name and/or the logo of the IBU Cup Title Sponsor need to be integrated in the official name of 
the IBU Cup, e.g. “TITLE SPONSOR IBU Cup Biathlon 2014/2015”. This reference to the Title Sponsor 
must be included on all official materials printed by the IBU, national federations and the host venues 
regarding the IBU Cup. The name and event logo are to be approved/provided by the IBU in advance.

2. Advertising Surfaces on Athletes’ Rifles

A double-sided sticker may be placed on the rifle stocks, each in the size of 12 x 4 cm. It is to   be placed 
on the 15 x 4 cm large, even surface in such a way that it is not covered or cut off in any place. A free 
space of 1 cm is to be left on all sides of the sticker in which no other logo may be placed, nor any other 
symbol or sticker. In addition a maximum of 3 (three) logos or trademarks (pictorial trademark, word-
based insignia or logotype) may be shown, and these must be clearly different from the background 
colour. Their dimensions may not exceed 2 x 50 cm² (2 logos) and 1 x 25 cm² (1 logo). The design and 
the graphic appearance of the rifle may in no way, shape or form depict or imitate logos or logotypes 
of any sponsors, manufacturers or products. Exceptions for left-handed shooters require the prior 
approval of the IBU. The manufacturer’s logotype may be positioned in the dimensions 1 x 6 cm at the 
front end of the rifle barrel. Any super-structural parts not required for technical reasons to enable 
proper rifle functioning are not permitted

4 cm
15 cm

12 cm

2x 50cm²
1x 25cm²
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3. Thigh Numbers

Thigh number stickers must be of the dimensions 15x19cm (with an advertising space on top of 
6x15cm) with a number set height of 12 cm and set number thickness of 2 cm (please see Annex A of 
the IBU Event and Competition Rules). The background may be coloured in a sponsor’s chosen colour 
if there is sufficient contrast between the figure and the background. The number patches must be 
made of waterproof and, in the case of skiing suits, self-adhesive material.

4. Shooting Lane Numbers

According to Art 3.4.5 of the IBU Event and Competition 
Rules, the shooting lane numbers must be 18-20 cm 
high, the lines of the numbers must be 3 cm wide and 
they must sit on a support post 1 cm thick and that is 40 
cm high measured from the snow surface to the bottom 
edge of the number plate.

The national federation is to ensure that a free surface 
of 20-25 x10 cm is available on each shooting lane num-
ber to accommodate the advertising of the IBU adver-
tising partners. The rear must have the same design as 
the front side.

5. Starting Bibs (“Bibs”)

Start Numbers (non-IBU Cup Cup Leader)  

Please refer to Annex A, Art. 3.2.3 of the IBU Event and Competition Rules for the regulations on the 
sizes of numbers. As a general rule, the colour of the start number s must clearly contrast with the 
base colour of the cloth/fabric (Art. 6.5.1.2 ECR). Exemptions from this general rule may be permitted.

Front (chest) numbers must be min. 10 cm in height, and side numbers min. 6 cm in height. Back 
numbers must have the same design as the front number in reverse (mirror) image. For sizes and 
surface areas, please see the illustration.

2 cm

19 cm

12 cm

6 cm

15 cm
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The IBU Cup Title Sponsor is to be shown at the bottom of all start numbers at all competitions on an 
advertising surface of max. 8 cm in height. The OC is permitted to market the surface above the start-
ing number on its own, whereby size and layout must be in line with the illustration. 

As a general rule, the full surface is allowed to be covered with the start number sponsor’s chosen 
colour. However, the full surface may only be covered in a colour if that complete colouring does not 
interfere with the technical visibility of the start numbers; such colouring must be approved in advance 
by the IBU. Colouring must be clearly different from leader bibs.

The host venue may be featured on all start numbers below the number as a logotype written in the 
Latin alphabet and/or in the form of the respective logo(s), with a maximum height of 8 cm.

• Unlimited letter height, free choice of upper advertisement space design  
• Unlimited letter height, free choice of border design 

The straps may be coloured and the start number completely coloured after prior approval by the IBU; 
the IBU may only refuse the layout for important reasons 

The IBU advertising partner will provide sufficient 
sets of starting bibs for all venues and bear the relat-
ed production and shipping costs. Specifically, every 
venue will get one set of men’s size and one set of 
women’s size bibs. In addition sets for the (mixed) re-
lay will also be provided.

Starting bibs must be recollected after the first com-
petition in order for them to be dried and used for the 
other competition(s) on the other day(s). Some spare 
bibs will be available (blank, no number) in case any 
bibs are lost. Furthermore, starting bibs must be 
recollected and stored properly so that they can be 
used again the following season.

6. Start Numbers of IBU Cup Overall Leaders

In all competitions, the IBU Cup leaders (total score) 
wear a start number of a specific design. The IBU 
Cup Title Sponsor may be shown at the top and on 
the left- and right-hand side of the number and may 
additionally be shown at the bottom as shown in the 
illustration. The IBU logo is to be shown beside the 
number.

•  Unrestricted letter height, free choice of upper 
advertisement space design

•  Unrestricted letter height, free choice of border 
design.  



ANNEX 2  ADVERTISING RULES IBU CUP BIATHLON 2014 - 2016 3

IBU RULES FOR ADVERTISING 2014 - 2018 37

7. Flower Ceremony Back Wall

The flower ceremony wall must be produced with the layout provided by the IBU or its advertising part-
ner, including the logo of the Title Sponsor. 50% of the available advertising space is reserved for the 
IBU Cup Title Sponsor. The other 50% of the available advertising space may be used by the sponsors 
of the respective national federation/LOC. The OC has to include its own sponsor logos in the transmit-
ted layout and send the completed file to the IBU/its advertising partner for approval.

8. Press Conference Back Wall

In case there is a press conference, the OC is obliged to provide a press conference wall with the new 
layout including the logo of the Title Sponsor as transmitted by the IBU/its advertising partner 50% of 
the available advertising space is reserved for the IBU Cup Title Sponsor. The other 50% of the availa-
ble advertising space may be used by the sponsors of the respective national federation/LOC. The OC 
has to include its own sponsor logos in the transmitted layout and send the completed file to the IBU/
its advertising partner for approval.

9. Video Wall

In case there is a video wall available, the IBU Cup Title Sponsor has the right to show a video clip/
advertisement/logo on the video wall for 30-40 seconds before each competition.  

10. Website

The (animated) logo of the IBU Cup Title Sponsor must be featured on the website of the competition 
and/or its organizing committee (hyperlinks may be included) as well as on IBU website following the 
approval of the IBU.

11. Advertising in Official Program

If there is an official program, the IBU Cup Title Sponsor may use two pages (sleeve 4 and one other 
page) for its own advertising. Moreover the TV and Marketing partner logos have to be integrated.

12. Print Material

The IBU Cup title sponsor has the right to depict its logo on all print material, in particular the pro-
gram booklet, info sheets, press releases, start and ranking lists, accreditations, posters, invitations 
etc. IBU is to provide the OC with the logo of the title sponsor, and with the templates for any print 
material. Moreover the TV and Marketing partner logos have to be integrated. 
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ANNEX 3   
ADVERTISING RULES IBU OECH BIATHLON 2014 - 2016

 
The general regulations apply. 

Any specific regulations applying to the OECH are defined in this Annex.

 

I. PRESENTING RIGHT

Following respectively listed advertising spaces of the IBU OECH are marketed by IBU, respectively 
its advertising partner. The maximum number of sponsors is 12 (including the IBU OECH Presenting 
sponsor) + data and/or timing sponsor + touristic advertising of respective region. The layout of print 
material and the list of national sponsors are to be sent to IBU for prior approval. 

1. Presenting right

The name and/or the logo of the IBU OECH Presenting Sponsor needs to be integrated in the official 
name of the IBU OECH, e.g. “IBU OECH Biathlon + YEAR + presented by PRESENTING SPONSOR”. This 
reference to the presenting entity shall be included on all official printed materials of IBU, National 
Federations and the host venue, regarding the IBU OECH. The presenting sponsor has the right to be 
graphically included in the even logo. 

2. Advertising Surfaces on Athletes’ Rifles

A double-sided sticker may be placed on the rifle stocks, each in the size of 12 x 4 cm. It is to   be placed 
on the 15 x 4 cm large, even surface in such a way that it is not covered or cut off in any place. A free 
space of 1 cm is to be left on all sides of the sticker in which no other logo may be placed, nor any other 
symbol or sticker. In addition a maximum of 3 (three) logos or trademarks (pictorial trademark, word-
based insignia or logotype) may be shown, and these must be clearly different from the background 
colour. Their dimensions may not exceed 2 x 50 cm² (2 logos) and 1 x 25 cm² (1 logo). The design and 
the graphic appearance of the rifle may in no way, shape or form depict or imitate logos or logotypes 
of any sponsors, manufacturers or products. Exceptions for left-handed shooters require the prior 
approval of the IBU. The manufacturer’s logotype may be positioned in the dimensions 1 x 6 cm at the 
front end of the rifle barrel. Any super-structural parts not required for technical reasons to enable 
proper rifle functioning are not permitted.

 
4 cm

15 cm

12 cm

2x 50cm²
1x 25cm²
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3. Thigh numbers

Thigh number stickers must be of the dimensions 15x19cm (with an advertising space on top of 
6x15cm) with a number set height of 12 cm and set number thickness of 2 cm (please see Annex A of 
the IBU Event and Competition Rules). The background may be coloured in a sponsor’s chosen colour 
if there is sufficient contrast between the figure and the background. The number patches must be 
made of waterproof and, in the case of skiing suits, self-adhesive material.

4. Shooting Lane Numbers

According to Art 3.4.5 of the IBU Event and Competition 
Rules, the shooting lane numbers must be 18-20 cm 
high, the lines of the numbers must be 3 cm wide and 
they must sit on a support post 1 cm thick and that is 40 
cm high measured from the snow surface to the bottom 
edge of the number plate.

The national federation is to ensure that a free surface 
of 20-max. 25 x 10 cm is available on each shooting lane 
number to accommodate the advertising of the IBU ad-
vertising partners. The rear must have the same design 
as the front side.

5. Starting Bibs (“Bibs”)

Please refer to Annex A, Art. 3.2.3 of the IBU Event and Competition Rules for the regulations on the 
sizes of numbers. As a general rule, the colour of the start number s must clearly contrast with the 
base colour of the cloth/fabric (Art. 6.5.1.2 ECR). Exemptions from this general rule may be permitted.

Front (chest) numbers must be min. 10 cm in height, and side numbers min. 6 cm in height – as per the 
above rule. Back numbers must have the same design as the front number in reverse (mirror) image. 
For sizes and surface areas, please see the illustration.

The IBU OECH Presenting Sponsor is to be shown at all competitions at the bottom of all start num-
bers of max. 8 cm in height.

2 cm

19 cm

12 cm

6 cm

15 cm
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The IBU OECH Presenting Sponsor has the right to be shown on the advertising surface above the 
number at two competitions during the weekend. In addition, the OC is permitted to market the sur-
face above the number on its own, whereby size and layout must comply with these Rules. 

As a general rule, the full surface is allowed to be covered with the start number sponsor’s chosen 
colour. However, the full surface may only be covered in a colour if that complete colouring does not 
interfere with the technical visibility of the start numbers; such colouring must be approved in advance 
by the IBU. Colouring must be clearly different from leader bibs.

The host venue may be featured on all start numbers below the number as a logotype written in the 
Latin alphabet and/or in the form of the respective logo(s), with a maximum height of 8 cm.

• Unlimited letter height, free choice of upper advertisement space design  
• Unlimited letter height, free choice of border design 

The straps may be coloured and the start number completely coloured after prior approval by the IBU; 
the IBU may only refuse the layout for important reasons.

The IBU advertising partner will provide sufficient sets of starting bibs for the IBU OECH and bear the 
related production and shipping costs. Specifically, every venue will get one set of men’s size and one 
set of women’s size bibs. In addition sets for (mixed) relay will also be provided.

Starting bibs must be recollected after the first competition in order for them to be dried and to be 
used for the other competition(s) on the other day(s). Some spare bibs (blank, no number) will be 
available in case any bibs are lost. Furthermore, starting 
bibs must be recollected and stored properly so that they 
can be used again the following season.

6. Start Numbers of IBU Cup Overall Leaders

The IBU Cup leaders (total score) in all competitions of the 
IBU OECH wear a start number of a specific design. The IBU 
OECH Presenting Sponsor may be shown at the top and on 
the left- and right-hand side of the number and may addi-
tionally be shown at the bottom as shown in the illustration. 
The IBU logo is to be shown beside the number.

7. Flower Ceremony Back Wall

The flower ceremony wall must be produced with the layout 
provided by the IBU or its advertising partner, including the logo of the Presenting Sponsor. 50% of the 
available advertising space is reserved for the OECH Presenting Sponsor. The other 50% of the availa-
ble advertising space may be used by the sponsors of the respective national federation/LOC. The OC 
has to include its own sponsor logos in the transmitted layout and send the completed file to the IBU/
its advertising partner for approval.

8. Press Conference Back Wall

In case there is a press conference, the OC is obliged to provide a press conference wall with the new 
layout including the logo of the Presenting Sponsor as transmitted by the IBU/its advertising partner 
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50% of the available advertising space is reserved for the OECH Presenting Sponsor. The other 50% of 
the available advertising space may be used by the sponsors of the respective national federation/LOC. 
The OC has to include its own sponsor logos in the transmitted layout and send the completed file to 
the IBU/its advertising partner for approval.

9. Video Wall

In case there is a video wall available, the IBU OECH Presenting Sponsor has the right to show a video 
clip/advertisement/logo on the video wall for a duration of 30-40 seconds before each competition. 

10. Website

The (animated) logo of the IBU OECH Presenting Sponsor must be featured on the website of the com-
petition and/or its organizing committee (hyperlinks may be included) as well as on the IBU’s website 
following IBU approval.

11. Advertising in Official Program

If there is an official program, the IBU OECH Presenting Sponsor may use two pages (sleeve 4 and one 
other page) for its own advertising. Moreover the Marketing and TV partner logos are to be integrated.

12. Print Material

The layout of any print material requires the written approval of the IBU before the event. 

The IBU OECH Presenting Sponsor has the right to depict its logo on all print material, including but 
not limited to the program booklet, info sheets, press releases, start and ranking lists, accreditation 
passes, posters and invitations. The IBU is to provide the OC with the logo of the IBU OECH Presenting 
Sponsor, and with the templates for any print material. Moreover the Marketing and TV partner logos 
are to be integrated.

13. TV Graphics/Insert

There may be no dedicated visual or audio effects and/or references to an online domain or address 
included in this identification. On-screen identifications will be authorised only for companies whose 
principal activities include the provision of the equipment used (hardware) and/or the service (soft-
ware) (“the Company (ies)”). New forms of data processing such as Hawk-Eye and 3D animations shall 
be subject to the prior written approval by the IBU after consulting the TV partner.  Injection/display 
requirements (this shall be subject to the nature of the sport and/or TV format):

a)    The identification of the Company providing the timing service shall appear on-screen only at the 
same moment as information regarding a competitor’s time at the finish and/or any other usually 
accepted moment (e.g. intermediate time/end of shooting session) appears.

b)   The identification of the Company providing computing and results service shall appear on-screen 
only with the display of the data provided by such Company.

c)   The identification of the timing or data processing Company/Companies on the television screen 
(signal injection) shall be as follows:

Timing:  maximum of 4 seconds per identification 
Data: maximum of 6 seconds per identification
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Size and position of identifications:

a)   The height of the letters of the identification of the Companies must not exceed the maximum 
height of the simultaneous broadcast display of data. The display of any Company’s trademark 
protected logo shall be subject to prior written approval by the TV partner. 

b)   Identification of the Company’s logo on-screen shall be via a static graphic. Notwithstanding this, 
it shall be permitted for such Company’s logo to appear and disappear on screen by zooming “in” 
and “out”. No other movement of the logo, in particular any movement across the screen, shall be 
permitted.

c)   The maximum height of television lines for the identification of any Company shall be fixed at 23 
pixels for productions in SD (1024 x 576 pixels) and at 44 pixels for productions in HD (1920 x 1080 
pixels). The Company’s identification shall appear either at the bottom in the centre of the screen 
and below that of the data display or alternatively in a central position to the right hand side of the 
data display. The Company’s identification may also appear adjacent on top of the data display in a 
central position if the general layout of the data display reasonably requires this and if this has been 
agreed by the IBU after consulting the TV partner.

Wording of identifications

The Company shall be identified either by its usual trading name which may be in the font of a trade 
mark protected word and, if requested by the Company, the use of either of the following additional 
words:

a)  for timing Companies: “timing”, “watches” or similar

b)   for data processing Companies: “computer”, “data”, “data software”, “data networks”, “data appli-
cations” or similar

Product identification slogans shall be permitted, provided they are registered trademarks for a prod-
uct and used in a large number of countries.

Limit of Provisions/Acknowledgement of Current Practice

Any Company seeking an identification in a form or manner other than as specified in this document 
must seek and obtain the EBU’s prior written approval (such approval not to be unreasonably withheld) 
before such identification shall be considered accepted.
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ANNEX 4   
ADVERTISING RULES IBU YJWCH BIATHLON 2014 - 2016

 
The general regulations apply. 

Any specific regulations applying to the YJWCH are defined in this Annex. 

I. ADVERTISING RIGHTS OF THE IBU YJWCH PRESENTING  
 SPONSOR

Each of the following advertising surfaces listed for the IBU YJWCH are marketed by the IBU and/or 
its advertising partner. The layout of print material and the list of national sponsors are to be sent to 
IBU for prior approval. 

The maximum number of sponsors is 12 (including the IBU Y/JWCH Presenting Sponsor) + data and/
or timing sponsor + the respective region’s tourist marketing. 

1.  Presenting Right/Name

The name and/or the logo of the IBU Y/JWCH Presenting Sponsor (if there is any) must be integrated 
in the official name of the IBU Y/JWCH, e.g. “IBU Y/JWCH Biathlon + YEAR + presented by PRESENTING 
SPONSOR”. This reference to the presenting entity must be included on all official material printed by 
the IBU, national federations and the host venue regarding the IBU Y/JWCH.  The presenting sponsor 
has the right to be graphically included in the event logo. 

2. Advertising Surfaces on Athletes’ Rifles

A double-sided sticker may be placed on the rifle stocks, each in the size of 12 x 4 cm. It is to   be placed 
on the 15 x 4 cm large, even surface in such a way that it is not covered or cut off in any place. A free 
space of 1 cm is to be left on all sides of the sticker in which no other logo may be placed, nor any other 
symbol or sticker. In addition a maximum of 3 (three) logos or trademarks (pictorial trademark, word-
based insignia or logotype) may be shown, and these must be clearly different from the background 
colour. Their dimensions may not exceed 2 x 50 cm² (2 logos) and 1 x 25 cm² (1 logo). The design and 
the graphic appearance of the rifle may in no way, shape or form depict or imitate logos or logotypes 
of any sponsors, manufacturers or products. Exceptions for left-handed shooters require the prior 
approval of the IBU. The manufacturer’s logotype may be positioned in the dimensions 1 x 6 cm at the 
front end of the rifle barrel. Any super-structural parts not required for technical reasons to enable 
proper rifle functioning are not permitted. 

4 cm
15 cm

12 cm

2x 50cm²
1x 25cm²
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3. Thigh Numbers

Thigh number stickers must be of the dimensions 15x19cm (with an advertising space on top of 
6x15cm) with a number set height of 12 cm and set number thickness of 2 cm (please see Annex A of 
the IBU Event and Competition Rules). The background may be coloured in a sponsor’s chosen colour 
if there is sufficient contrast between the figure and the background. The number patches must be 
made of waterproof and, in the case of skiing suits, self-adhesive material.

4. Shooting Lane Numbers

According to Art 3.4.5 of the IBU Event and Competition 
Rules, the shooting lane numbers must be 18-20 cm 
high, the lines of the numbers must be 3 cm wide and 
they must sit on a support post 1 cm thick and that is 40 
cm high measured from the snow surface to the bottom 
edge of the number plate.

The national federation is to ensure that a free surface 
of 20-max. 25 x 10 cm is available on each shooting lane 
number to accommodate the advertising of the IBU ad-
vertising partners. The rear must have the same design 
as the front side.

5. Starting Bibs (“Bibs”)

Start Numbers

Please refer to Annex A, Art. 3.2.3 of the IBU Event and Competition Rules for the regulations on the 
sizes of numbers. As a general rule, the colour of the start numbers must clearly contrast with the 
base colour of the cloth/fabric (Art. 6.5.1.2 ECR). Exemptions from this general rule may be permitted.

Front (chest) numbers must be min. 10 cm in height, and side numbers min. 6 cm in height. Back 
numbers must have the same design as the front number in reverse (mirror) image. For sizes and 
surface areas, please see the illustration.

2 cm

19 cm

12 cm

6 cm

15 cm
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The IBU Y/JWCH Presenting Sponsor is to be shown at the bottom of all start numbers at all compe-
titions of max. 8 cm in height.

The IBU Y/JWCH Presenting Sponsor has the right to be placed on the surface above the number at 
one competition taking place on a weekend, meaning Saturday or Sunday. The respective competition 
will be announced by July 15 of the year before the IBU Y/JWCH. In addition the OC is permitted to 
market the surface above the number on its own, whereby size and layout must be in line with this 
document. 

As a general rule the full surface is allowed to be covered with the start number sponsor’s chosen 
colour. However, the full surface may only be covered in a colour if that complete colouring does not 
interfere with the technical visibility of the start numbers; such colouring must be approved in advance 
by the IBU. 

The host venue may be featured on all start numbers below the number as a logotype written in the 
Latin alphabet and/or in the form of the respective logo(s), with a maximum height of 8 cm.

• Unlimited letter height, free choice of upper advertisement space design  
• Unlimited letter height, free choice of border design 

The straps may be coloured and the start number completely coloured after prior approval by the IBU; 
the IBU may only refuse the layout for important reasons.

The IBU advertising partner will provide sufficient sets of starting bibs for the IBU Y/JWCH and bear 
the related production and shipping costs. Specifically, every venue will get one set of men’s size and 
one set of women’s size bibs. In addition sets for the (mixed) relay will also be available.

Starting bibs must be recollected after the first competition in order for them to be dried and to be 
used for the other competition(s) on the other day(s). Some spare bibs (blank, no number) will be 
available in case any bibs are lost. Furthermore, starting bibs must be recollected and stored properly 
so that they can be used again the following season.

6. Flower Ceremony Back Wall

The flower ceremony wall must be produced with the layout provided by the IBU or its advertising 
partner, including the logo of the Presenting Sponsor. 50% of the available advertising space is re-
served for the Presenting Sponsor. The other 50% of the available advertising space may be used by 
the sponsors of the respective national federation/LOC. The OC has to include its own sponsor logos 
in the transmitted layout and send the completed file to the IBU/its advertising partner for approval.

7. Press Conference Back Wall

In case there is a press conference, the OC is obliged to provide a press conference wall with the new 
layout including the logo of the Presenting Sponsor as transmitted by the IBU/its advertising partner. 
50% of the available advertising space is reserved for the Presenting Sponsor. The other 50% of the 
available advertising space may be used by the sponsors of the respective national federation/LOC. 
The OC has to include its own sponsor logos in the transmitted layout and send the completed file to 
the IBU/its advertising partner for approval.
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8. Video Wall

In case there is a video wall available, the IBU Y/JWCH Presenting Sponsor has the right to show a 
video clip/advertisement/logo on the video wall for 30-40 seconds before each competition. 

9. Website

The (animated) logo of the IBU Y/JWCH Presenting Sponsor must be featured on the website of the 
competition and/or its organizing committee (hyperlinks may be included) as well as on IBU website 
following IBU approval.

10. Advertising in Official Program

If there is an official program, the IBU Y/JWCH Presenting Sponsor may use two pages (sleeve 4 and 
one other page) for its own advertising. Moreover the Marketing and TV partner logos have to be in-
tegrated.

11. Print Material

The layout must be approved by the IBU in advance. The IBU Y/JWCH Presenting Sponsor has the right 
to show its logo on all print material, including but not limited to the program booklet, info sheets, 
press releases, start and ranking lists, accreditations, posters and invitations. The IBU is to provide 
the OC with the logo of the IBU Y/JWCH Presenting Sponsor, and with the templates for any print ma-
terial. Moreover the TV and Marketing partner logos have to be integrated.


