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scheduled for 2021

Crossrail's latest update on
progress to complete the
Elizabeth line — out last month
— confirmed that the much-
delayed project is now looking
at opening the central section
between Paddington and
Abbey Wood in summer 2021

he forecast is based on the

I current progress with com-
pleting software development

for the signalling and train systems

along with safety assurance for the
railway so that intensive operational
testing can begin this year.

No shortcuts
Crossrail chief executive Mark Wild
commented: “I know that London-
ers are deeply frustrated by the de-
lays to the Elizabeth line and we are
doing everything we can to get this
railway finished and open. We con-
tinue to make good progress with

London business concern
over cost of HS2

With a review of HS2 ongoing,
LCCI released new opinion
polling, carried out by Savanta
ComRes, of 500 London
businesses of varying size and
sector

esults showed that nearly
Rthree quarters of London
business leaders polled think
that HS2 costs too much. Nearly two

thirds feel that HS2 construction has
or will cause too much disruption.

Economic benefits
The polling found however that
business leaders recognised the
economic benefits that HS2 would
bring such as helping bridge the
north-south divide and boosting
the economies of both London and
the UK as a whole.

Commenting on the results, Pe-
ter Bishop, LCCI interim chief ex-

“It is important to
note that London
businesses see
merits in the project
for both London
and the UK

ecutive, said: “With nearly three
quarters of businesses voicing con-
cern about the growing cost of the
project, this new polling will be of
significant interest to the ongoing
government review.

“It is important to note that London
businesses see merits in the project for
both London and the UK. However,
majority concern about its necessi-
ty, costs and disruption, leave a clear
challenge for the promoters of the
project to effectively convey that the
project is worth its mounting cost.”

the central section now reaching
substantial completion and we are
increasingly confident that Bond
Street station will be ready to open
with the rest of the railway.

“We have a comprehensive plan

News

ELIZABETH LINE

to complete the Elizabeth line and
the milestones we must hit during
2020, including the testing of the
signalling and train systems and
safety assurance, but there are no
shortcuts to delivery of this hugely
complex railway”

Immense
Sean McKee, LCCI director of pol-
icy and public affairs said: “Once
operational, the benefits that Cross-
rail will bring to London will be
immense.

“Of course safety is the first con-
sideration, but it has to be appreci-
ated that the delays to the project
have been a blow to those business-
es that made investment decisions
based upon the previous timelines.
These firms will now hope for the
earliest possible opening date”.

www.crossrail.co.uk
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UK economy stagnating as

he UK ended 2019 in stag-
nation, amid long term un-
certainty, rising business
costs and a slowing global econ-
omy. These were the conclusions
from the British Chambers of

Commerce quarterly economic

survey, the largest of its kind in

the UK and a leading indicator of

GDP growth.

Protracted weakness was detect-
ed across most indicators of eco-
nomic health in the final quarter
of 2019, specifically:

« The service sector, which ac-
counts for almost 80 per cent of
UK economic output, saw all its
key indicators worsen compared
to Q3 2019. These indicators re-

main well below their historic
average.

o The balance of manufacturers

reporting a rise in domestic and
export sales improved slightly.
However, the balance of man-
ufacturers reporting increased
export and domestic orders
has now been negative for two
consecutive quarters. This is
the first this has happened since
2009 and 2011 respectively.

e Investment intentions remain
weak by historic standards - the
balance of firms in the manu-
facturing sector that plan to in-
crease investment in plant and

machinery dropped to its lowest
level since Q4 2011.

o Cashflow - a key indicator of
the health of businesses - im-
proved slightly from its lowest
level in eight years but remains
very weak across both manufac-
turing and service sectors.

Slowdown
Suren Thiru, BCC head of econom-
ics, commented: “The UK economy
limped through the final quarter
of 2019. The fourth quarter was
characterised by a broad-based
slowdown in the dominant services
sector with all key indicators weak-
ening in the quarter, amid sluggish

Il

Adam Marshal Q’%‘

household expenditure and crip-
pling cost pressures.

“Despite some improvements,
indicators in the manufacturing
sector remain very weak by historic

Business needs confidence to be restored

British Chambers of
Commerce (BCC) responded
to the election of a new
government with an urgent
call to action

CC director general Dr Adam

Marshall wrote to the Prime

Minister to congratulate him
on the election victory last Decem-
ber on behalf of chamber business
communities in every nation and
region of the United Kingdom and
around the world, wishing him well
in the crucial period ahead.

“The task the PM faces,
said Marshall, was
“perhaps the biggest
the United Kingdom
has ever confronted in
peacetime. Campaign
slogans must now give
way to a renewed focus
on the details that
matter.”

The task the PM faces, said Mar-
shall, was “perhaps the biggest the
United Kingdom has ever confront-
ed in peacetime. Campaign slogans
must now give way to a renewed
focus on the details that matter.
Words alone will not restore the
confidence of British businesses,
consumers and investors.

BRITISH CHAMBERS OF COMMERCE T

13 December 2019

Ft Hon Boris Johnson MP
Prime Minister

10 Downing Street
London SWI1A 2AA

Crear Prime Mindster

On behalt of Chamber business communities in every nation and region of the United Kingdom and
around the world, congratulations an your election victory. We wish you, and the administration you
lead, well over the cruclal weeks and months ahead.

The task you face is perhaps the biggest the United Kingdom has ever confronted In peacetime.
Campaign slogans must now ghie way to a renewed focus on the details that matter. Words alone
will not restore the confidence of Sritish businesses, consumers and Investors,

Immediste, substantial action is needed to relnvigorate our stagrant economy, build new
i tructure, boost skills and lower the cost of doing business, Your party’s election manifesto was

r clear nor detailed encugh on how a Conservative government would achieve these aims —

and businesses want o know what concrete action you will now take to deliver them.

Businesses nead an urgent guarantce that you will act decisively 1o avoid 3 messy and disorderty exit
from the Furopean Union over the coming months. Alongside this, your Ministers must give
businesses the cear, detalled information they need to navigate the complex changes ahead

Prime Minister, it s hard to overstate the frustration in our business communities. There is deep
dismay over the stasis of the st theee years, and over the way the challenges of Brexit and future
economic growth have bean glossed over during the recent ganeral election campaign,

Businesses feel that their meeds have been overlooked, and thelr faith that Her Majesty's
Government will support enterprise, wealth creation, trade and Investment must be restored. Over
the cruclel weeks ahead, businesses will be looking for evidence that words will be backed up with

deeds - and that their needs are being both heard and addressed at the highest levels.

The hard work of good governance must start now. Work with us, in a genuine partnership, 1o
rekindle the animal spirits of our businesses, to tackle the challenges facing our communities and
our plariet, and to deliver progress and prosperity in every gart of the LK.

We look forward to working with you, and your team, at this critical moment In our history.

Yours sincerely
F N
P [T 2t L S v
Or Adam Matshall
Director General

British
Chambers of
Commerce

Concrete action
“Immediate, substantial action is
needed to reinvigorate our stagnant
economy, build new infrastructure,
boost skills and lower the cost of

doing business. Your party’s elec-
tion manifesto was neither clear nor
detailed enough on how a Conserv-
ative government would achieve
these aims - and businesses want to
know what concrete action you will

now take to deliver them.”

Marshall said that businesses
needed an urgent guarantee that
the PM would act decisively to
avoid a messy and disorderly exit
from the European Union. He
asked for clear, detailed informa-
tion to be provided to businesses so
that they can navigate the complex
changes ahead.

Frustration
Looking back, the BCC’s director
general spoke of the frustration in
business communities. “There is
deep dismay over the stasis of the
last three years, and over the way
the challenges of Brexit and future
economic growth have been glossed
over during the recent general elec-
tion campaign.

“Businesses feel that their needs
have been overlooked, and their
faith that Her Majesty’s Govern-
ment will support enterprise,
wealth creation, trade and invest-
ment must be restored. Over the
crucial weeks ahead, businesses
will be looking for evidence that
words will be backed up with deeds
- and that their needs are being
both heard and addressed at the
highest levels.

“The hard work of good govern-
ance must start now. Work with
us, in a genuine partnership, to
rekindle the animal spirits of our
businesses, to tackle the challenges
facing our communities and our
planet, and to deliver progress and
prosperity in every part of the UK”



service sector slows 3

standards, and with indicators for
domestic and export orders con-
tinuing to contract, the near-term
outlook for the sector remains chal-
lenging.

“A faltering service sector togeth-
er with listless manufacturing activ-
ity points to a downbeat outturn for
UK GDP growth in the fourth quar-
ter of 2019”.

Deadlock
Responding to the findings, Dr
Adam Marshall, BCC director
general said: “The end of political
deadlock at Westminster must also
bring action to renew business con-
fidence and tackle the prolonged
stagnation that’s affecting so much
of the UK economy. The govern-

ment must use its newfound major-
ity to take big decisions to stimulate
growth.

“If ministers take action to re-
duce up-front costs, move key in-
frastructure projects forward, and
to help businesses on training,
they’ll be rewarded with increased
investment.

“However, they also must move

British
Chambers of
Commerce

quickly over the coming weeks to
ensure that Brexit is done right.
A clear future trading relation-
ship with the EU is also crucial to
many firms’ future investment and
growth prospects.”

See main points of BCC letter
to the Prime Minister on page 4.

www.britishchambers.org.uk

Taking the capital’'s temperature

LCCI has been conducting a
quarterly economic survey of
London companies for over

ten years to gauge business
performance and general
confidence levels across the
capital. This is part of the
biggest and longest running
national private business survey,
conducted by regional chambers

of commerce across the UK
every quarter.

The survey evolved into the
Capital 500 and since Q2 2014
LCCI has worked with leading
polling company, Savanta
ComRes, to expand the sample
beyond LCCI membership to poll
a panel of London businesses
that are fully representative of

Economic insights

CAPITAL 500 ¥

LONDON QU

SBC hosted the launch of
H London Chamber’s quarter-
ly economic survey for the
capital at their Queen Victoria Street

premises in the heart of the City.
The bank’s head of economics,

.*1;
(Left fho right) Peter Bishop, James Rentoul, Mark Be?risford-Smith
oe Mayes and Vicky Pryce

Mark Berrisford-Smith - see his
article on page 6 - analysed the sur-
vey results in the light of HSBC’s
own studies and insights as part
of an expert panel which included
James Rentoul, director of pollsters
Savanta ComRes, Vicky Price, chief
economic adviser of the Centre for
Economics and Business Research,
and Joe Mayes, Bloomberg’s Brexit
and media reporter.

LCCT’s director of policy, Sean
McKee, outlined the chamber’s
policy recommendations related to
the report, while the question and
answer session with the panel was
chaired by event chairman Peter
Bishop, interim chief executive.

the London economy by business
size and broad industry sector.
The survey is based on
responses from over 500 London
businesses - the Capital 500 -
that make it London’s largest
and most authoritative regular
business survey.

www.comresglobal.com

CAPITAL 500

LONDON QUARTERLY
SURVEY

e
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Business recruitment challenge remains

early sixty per cent of Lon-
N don businesses that tried

to recruit during the final
quarter of 2019 struggled to find the
candidates they required - suggest-
ing employers are set to continue to
be challenged by the job market in
2020.

The analysis is part of the LCCI’s
quarterly ‘Capital 500° - London’s
biggest and most representative
business survey. Carried out by
Savanta ComRes, it is based on the
performance of over 500 London
businesses of various sizes, sectors
and boroughs over the previous
three months.

When asked during Q3, the busi-
ness community overall predicted
an increase in workforce size in Q4.
However, when asked in Q4 about
how things actually went, employ-
ment levels fell on balance, with
only eight per cent reporting an
increase and 12 per cent reporting
a decrease.

The proportion of businesses that
tried to recruit during Q4 remained

“With employment levels high and the UK’s
future trading terms with the EU still unknown,
2020 starts with a challenging recruitment
environment for many London businesses.”

broadly consistent with Q3 but with

a larger proportion of firms en-

countering difficulties doing so.
Results also show:

o 58 per cent of London business
decision-makers say they are op-
erating at below full capacity.

o Of the London businesses that
tried to recruit during the final
quarter of 2019, 76 per cent were
looking to recruit to full-time
roles — up from 61% in Q3.

o Of the businesses that encoun-
tered difficulties recruiting:

o 62 per cent reported difficul-
ties recruiting skilled manual/
technical workers.

45 per cent reported difficul-

ties recruiting professional/
managerial positions.

o 12 per cent reported difficul-
ties recruiting unskilled or
semi-skilled roles, and 12 per
cent for clerical roles.

Struggles

Peter Bishop, LCCI interim chief
executive commented: “With em-
ployment levels high and the UK’s
future trading terms with the EU
still unknown, 2020 starts with a
challenging recruitment environ-
ment for many London businesses.

“Nearly two thirds of companies
that tried to recruit during the fi-
nal quarter of 2019 had difficulties.
This includes us at LCCI, where
our recruitment struggles contin-

February 2020

CAPITAL 500

LONDOMN QUARTERLY

ued throughout 2019 - as it did for
many London firms. Consequently,
the year ended with over half of
London firms operating under full
staffing capacity.

“Any detrimental changes to the
UK’s immigration system post-Brex-
it will only worsen what is already a
challenging situation for business.

“A new balanced immigration
system providing access to skills at
all levels is required. As is an in-
creased focus on the domestic skills
system, including reforming the ap-
prenticeship levy”

Vicky Pryce, chief economist,
Centre for Economics and Business
Research said:

“Slower domestic and export
demand for London business-
es chimes with the rest of the UK
economy, still gripped in Brexit un-
certainty.

“Worries about the trade disputes
and the slowdown in the world
economy, particularly the EU, the
UK’s main export partner, played a
role too”

Britain in 2020 - getting over Brexit

by Mark Berrisford-Smith

ith some of the Brexit un-
certainties resolved, con-
fidence among house-

holds and businesses will perk up
in the early months of 2020. It will
certainly be a better year for hard-
pressed retailers, and the housing
market will lumber back into life. But
this is unlikely to translate into faster
growth for the economy as a whole.
Whatever their views about Brexit,
the certainty provided by December’s
General Election will bring relief to
many people and businesses. An
orderly departure on 31 January is
not the end of the story, but it's an
important first step. The government
will then spend the coming months
negotiating Free Trade Agreements
(FTAs) with the EU and other im-
portant trading partners. The aim
will be to have agreements ready to
come into effect from the start of
2021, once the Implementation Peri-
od that forms part of the EU With-
drawal Agreement has ended. The
government could, in theory, ask for
an extension to this period for either
one or two years, but has pledged not
to do so. The biggest risk facing the
UK in 2020 is, therefore, that a fol-
low-on FTA with the EU is not con-

cluded by the time the Implementa-
tion Period ends on 31 December. In
that case, the UK would trade with
the EU on World Trade Organisation
terms from the start of next year.

Bare bones

Looking to the year ahead, howev-
er, it is HSBC’s ‘main case scenario’
that some sort of FTA will be con-
cluded with the EU. But it’s likely to
be a ‘bare bones’ agreement that will
eliminate tariffs and quotas on most,
and maybe all, products, but will not
address many non-tariff barriers or
stray much into trade in services.

On this basis, the UK economy is
expected to expand by an anaemic 1.1
per cent this year, fractionally slower
than in 2019, and around one per-
centage point shy of the growth rates
achieved in the three years before the
EU referendum. At first glance, this
might appear counter-intuitive given
the improvement in confidence that
is already evident. And indeed, the
revival of consumer sentiment does
herald a better year for the strug-
gling retail sector and also for the
depressed housing market. There has
been nothing wrong with consumers’
finances for some time now, with the
annual rate of inflation running well
below earnings growth. The only is-

sue has been a lack of confidence. But
with Brexit done, spending on cars,
houses, home improvements, luxury
holidays, and other big-ticket items
will all revive in coming months.

Confidence

Yet even though spending by house-
holds contributes nearly two thirds
of total economic activity in the UK,
the revival of this sector will not on
its own be enough to move the over-
all growth dial. To begin with, many
businesses spent last year stocking-up
to mitigate the potential impact of a
‘no-deal’ Brexit. Assuming that rela-
tions with the EU don’t break down
quickly and irrevocably, it’s likely that
much of these excess inventories will
unwind during the coming months.
This will boost cashflows, but will
also mean that new orders will be
curtailed until stocks are back at their
normal level. This temporary dip in
demand will adversely affect both
domestic manufacturers and im-
porters. The upshot is that, despite a
general improvement in confidence,
GDP growth rates for the first half of
this year will continue to be weak.

Exports
A second issue relates to exports,
where firms will not only have to

come to terms with the increased
frictions when dealing with EU
partners, but also with an appreciat-
ing exchange rate. An orderly Brex-
it, and especially the conclusion of
a follow-on FTA with the EU, will
push sterling back towards its ‘fair
value’; or to put it another way, the
‘Brexit discount’ which markets have
applied to the pound for the past
three and a half years will dissipate.

With the British economy entering
its fourth year of sub-par growth, the
Bank of England is likely to feel that
further loosening of monetary policy
is warranted. HSBC is anticipating a
reduction in Bank Rate from 0.75 per
cent to 0.5 per cent, probably at the
policy meeting in May. The govern-
ment will also lend a hand, through
its commitments to increase spending
on infrastructure. But those projects
take a while to come through and so
are unlikely to provide much impetus
during 2020.

Mark Berrisford-Smith is head
of economics at HSBC UK,
Commercial Banking
www.hsbc.com
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Inspiring climate
action in the City

Photos by Deborah Jarvis

Every evening for five weeks

in December and January,

City workers and visitors were
treated to a free public artwork
— an immersive installation
titled Imminence — which
illuminated Bloomberg Arcade
with shape-shifting projections
to highlight the impact of
human-led climate change on
planet earth

The light and sound installation
invited the public to experi-
ence and reflect on animated
scenes depicting the consequences
of climate change as they unfolded
beneath their feet. Issues captured in
the vibrant projected landscape and
accompanying soundscape ranged
from deforestation and bee extinc-
tion, to coral bleaching and global
warming.

Natural
An original, synchronised sound-
track produced by composer Ed
Carter accompanied projected pat-
terning running in a continuous
sequence to create a sense of con-
stant motion and urgency. The score
draws on climate and environmental
data from 1880 to the present day,
combined with recordings from
the natural world that reference the
changing visual imagery. The music
was created to reflect the alarming

“Bloomberg
Philanthropies
believes in the
transformative
power of public art
and its ability to
inspire and engage
communities”

rates of change observed across cli-
mate indicators, including arctic sea
ice volume, seasonal monthly tem-
perature, global forest cover, and the
decline in UK pollinating insects.

Jemma Read, global head of cor-
porate philanthropy at Bloomberg
LP said: “Bloomberg Philanthropies
believes in the transformative power
of public art and its ability to inspire
and engage communities. We hope
this collaboration with long-stand-
ing Bloomberg Philanthropies part-
ner Artichoke will inspire London-
ers to take bolder action to address
the climate emergency”

The artwork was commissioned
by Bloomberg Philanthropies,
produced by Artichoke and
created by artist collective,
NOVAK in collaboration with
Ed Carter and Hazel Dunn.

SPONSORED COLUMN

BREXIT CURES

Victor Caddy, Partner,

Trade mark and design attorney —

Wynne-Jones IP

Brexit has probably been the
longest game of will we/won’t
we in the history of the world.
If you are suffering from the
illness called Brexit Fatigue,
you are not alone. There’s a lot
of it about.

For businesses, strategic
planning and forecasting is
incredibly difficult at such an
uncertain time and the last
thing anyone wants to do when
suffering from a malaise. But
planning and forecasting is vital.

Fortunately, in intellectual
property, there are some
effective cures out there.

First things first; innovators
that rely on patents are

the lucky ones. They have
natural immunity because
patents are not affected by
Brexit. This is because the
European Patent Office is not
an EU institution — the Europe
referred to here is geographical,
not political Europe.

In contrast, those whose IP
health depends wholly or

partly on the European Union
Intellectual Property Office
(which handles trade marks and
designs) have good cause to
feel under the weather. Brexit
means the UK will no longer be
part of the EU trade mark and
design systems, and so EU trade
marks and designs will no longer
cover the UK.

However, the good news is
that there are various fast and
effective cures, depending on
how Brexit affects you:

- If you have existing EU trade
mark registrations and design
registrations, you should be
able to rely on a new cure
that will mean new, separate
UK registrations are created
automatically by the UK IPO
for each of your EU ones.
This should also happen for
International trade marks and
designs that designate the EU.

- If you start treatment earlier
and have applications to
register EU trade marks and
designs, you'll need to apply
to register corresponding UK
trade marks and designs. As
long as you do so within nine
months of Brexit, you should
be fine.

One of the most noticeable side
effects is that the vast majority
of UK trade mark attorneys will
not be able to handle European
Union trade marks and designs
after Brexit. However, European
trade mark attorneys will still be
able to handle UK trade marks
putting UK practitioners in an
unfavourable position. The
effect on the UK profession will
be felt deeply.

Of course, there are many
so-called cures on the internet.
But, can these be relied upon
and how do you tell the
difference between ones that
work and ones that may end

up doing more harm than
good? Many UK trade mark
and design attorneys have tried
to broker deals with EU based
contemporaries, and some

have opened their own EU
offices. However, none of these
are a proven cure. The former
involves middlemen (so possibly
extra cost), and the latter is not
on its own sufficient to meet the
requirements of the EU IPO.

Fortunately, at Wynne-Jones IP,
we inherited natural immunity
as a result of our part ownership
of Rotterdam based law firm,
AIPEX BV, a pan-European

IP firm with offices in eleven
European countries; AIPEX is a
ready-made IP cure for Brexit,
formed long before the EU
referendum.

For tailored advice talk to our
Brexpert attorney, Victor Caddy.

T: London - +44 (0)20 3146 7888
W: www.wynne-jones.com

WYNNE-JONES ({
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CONTRACT
FORMATION

Richard Silver, Senior Partner
at Silver Shemmings Ash

Parties enter into agreements
(usually) with the very best of
intentions but for a multiplicity
of reasons things don’t go to
plan and one or more of the
parties wants some form of
redress.

The parties rights and liabilities
are to be determined by the
terms of the agreement they
have entered into. All too often,
however, the parties have

not given at the outset due
consideration as to what might
go wrong, relying far too much
on trust.

Obviously, it is advantageous
that the agreement is fully set
down in writing and with a full
set of terms and conditions. But
even where there has been no
written agreement that does not
necessarily mean that there is no
contract.

We all enter into contracts every-
day from buying a tube ticket,
buying lunch or going to the
gym (after eating and drinking
too much over Christmas).
These agreements are not all in
writing but are nevertheless just
as enforceable with rights and
liabilities.

To form a contract there needs
to be:

» an offer;
* anacceptance;
 consideration; and

+ anintention to create legal
relations.

An offer could be a quote or an
estimate.

Acceptance of an offer is

when there is an unqualified
acceptance of the offer. Clearly
signing a contract will meet

this requirement, however,
allowing a contractor to start the
work following the issue of an
estimate may equally constitute
an acceptance.

Consideration is the requirement
of reciprocal obligations on the
parties to a contract, for example
one party undertaking some
work and the other for paying for
the work undertaken.

Both parties must receive
valuable consideration for
performance of their side of the
contract but it need not be a
“fair” amount. If you contracted
to do work for too low a price
you are likely to be bound to the
bad bargain.

Certain terms may be implied
into contracts by law, or by
usage or custom. The Sale of
Goods Act and the Sale of Goods
and Services Act by way of
example imply certain terms into
all contracts for the sale of goods
and services, primarily for the
purpose of consumer protection.
The supplier of goods or services
is obliged to provide goods of a
satisfactory quality which are

fit for the consumer’s purpose

or perform the services with
reasonable skill and care.

So, yes | would strongly advise
that you enter into a written
contract, but where you have not
that does not necessarily mean
that there is an enforceable
agreement.

Richard Silver is the Senior
Partner at Silver Shemmings
Ash, he is multi qualified as a
Barrister, Solicitor & Chartered
Quantity Surveyor with over
30 years of experience in the
Construction Industry

Email:richardsilver@silverllp.com
Tel: 0207 167 6602

Mob: 07900 166 749
www.silverllp.com
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Out of this world

ast December the Dragon
L capsule from a SpaceX Falcon

9 rocket successfully docked
with the International Space Sta-
tion (ISS), carrying LCCI member
SpaceChain’s blockchain hard-
ware wallet technology. This will
enable ‘multisig’ authentication
from space for the first time in
history!

The launch took place from the
Kennedy Space Center in Cape
Canaveral, Florida, and a large
contingency of SpaceChain team
members and friends were in at-
tendance to witness and support
the occasion.

Security
Routed through the most remote
human inhabited place in our solar

system, this payload will enable Bit-
coin transactions to be transmitted
and approved by the hardware on
the ISS through multisig authenti-
cation, thus greatly increasing their
security.

With each SpaceChain launch,
the vision of furthering a New
Space Economy - enabling space
agencies, industries and innova-
tors to access and collaborate in
space using decentralized tech-
nology - is getting ever closer.

This opportunity was pro-
vided via Nanoracks and their
Space Act Agreement with NASA.
SpaceChain expect the testing of
this payload to be completed early
this year.

www.spacechain.co.uk
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Is something
bugging you
about your
company’s
security?

Do you feel your business’ security has
been compromised, or is it just something
you want to prevent from happening...

International Procurement Services (IPS) recognizes the importance

of keeping your discussions and intellectual property as secure as
possible. In today’s world, wherever there are large sums of money,
and proprietary information, there will always be someone interested
in gaining access to it, by fair means or foul! It takes just one well
placed electronic listening device (or bug) to jeopardise your critical or
confidential information, perhaps to a competitor or leaked to the press.
Gerry Hall, of IPS says, “10 years ago, eavesdropping was a specialist
and expensive business, however with the advent of GSM technology
and miniaturization of electronics, listening devices have become

small and inexpensive requiring specialised equipment

and search teams to detect”

Based in Central London and established in 1989, IPS's core
business is the provision of Technical Surveillance Counter
Measures (TSCM) equipment to government and
corporate clients together with sweep services.

Call +44 20 7258 3771 (24/7)

THE HALLMARK OF SECURITY



http://www.intpro.com

New team at LCCI

Changes at the top mean that
the Chamber enters a new
decade with a new chairman,
deputy chairman and chief
executive

isk mitigation professional
RRoddy Caxton-Spencer has

been elected as the Cham-
ber’s new chairman writes Steven
Reilly-Hii.

An executive director of Lloyd’s
broker Besso Group, chairman
of its international division and
responsible for its overseas oper-
ations, Caxton-Spencer has spent
his career dealing with complex
global insurance risks.

A board member of LCCI since
2014 (and member of its invest-
ment committee), he also sits on
the board of London Scottish rug-
by club and the Court of the Wor-
shipful Company of Arts Scholars.
He has also served as chairman of
the charity, Arts 4 Dementia.

Having begun his career as a
broker of jewellery, fine art and
bullion, he has been a Lloyd’s bro-
ker since 1978, and joined Besso in
1997.

Caxton-Spencer is no stranger
to managing risk in his spare time.
Amongst his achievements are the
ascent of Mount Everest, sever-

Roddy Caxton-Spencer

al Arctic expeditions, the Global
Challenge Round the World Yacht
Race, and successful completion of
the Marathon des Sables.

Challenges and
opportunities
Commenting on his election Cax-
ton-Spencer, said: “At what is a cru-
cial time for business in the capital
and the UK, I am delighted to be-
come chairman of London Cham-

ber of Commerce and Industry.

“As London navigates the chal-
lenges and opportunities of the
post-Brexit landscape, I hope to
bring my global experience to the
role and ensure that LCCI is offer-
ing the voice and services that busi-

The _Voi'ce' of
London Business

nesses across all London’s boroughs
require””

In a further appointment Nish
Kotecha was elected Chamber’s
deputy chairman. A seasoned en-
trepreneur, Kotecha is co-founder
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and chair of Finboot, a start-up
offering a unique enterprise-grade
suite of blockchain applications and
middleware solutions for value and
supply chains. He was previously an
investment banker at Sphere Part-
ners, Lehman Brothers, JP Morgan
and BZW (Barclays).

Kotecha said: “I share LCCI’s pas-
sion for helping small businesses to
grow. London is one of the world’s
leading cities for start-ups and it’s
crucial that we continue to nurture
the entrepreneurial spirit for which
it is known so that innovative com-
panies can thrive, for the benefit of
us all”

Newly-appointed chief executive
Richard Burge writes about his
plans and aspirations for the
Chamber on the opposite page.

In the news

Rory Stewart was the latest
candidate to be put through

his paces by LCCl members in
advance of the London mayoral
elections this May at an event at
the Ivy restaurant

It has been fashionable to criticise

politicians for having little or no
experience outside Westminster
but Stewart goes against the grain.
The former Conservative MP,

now standing as an independent,
and Secretary for International
Development has variously been:

tutor of two royal princes; an
award-winning author; a Foreign
Office official; and a panellist on
Have | Got News for You.

The spotlight in previous months
has been on incumbent Sadiq
Khan (Labour), Shaun Bailey

(Conservative), Sian Berry (Green)
and Siohhan Benita (Liberal
Democrat).

All are expected to feature in this
month'’s hustings at the London
School of Economics in a session
chaired by Professor Tony Travers.
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London - UK'’s world city

by Richard Burge

as chief executive of the Lon-
don Chamber of Commerce
and Industry is also the UK’s first
working day outside the European
Union. Of course, that departure
is not a single step, and much has
to be done between now and the
end of the year to ensure the tran-
sition arrangements are replaced by
permanent agreements which are
flexible enough to foster trade in a
fast-changing world.
There will be mixed emotions but
I hope we in the London business
community can now show leader-
ship by moving beyond the divisions
that have characterised the process
of leaving the EU so far. The direc-
tion of travel is clear, and we have to
work together to produce a shared
set of solutions that will create a
bold and resilient platform for our
future commercial relations with
Europe and the rest of the world.

‘ ‘ I am struck that my first day

Positive intent

We will doubtless have many differ-
ent ideas and that will produce dis-
agreement. But I hope that we will
remember that despite differences
of opinion on how we might create
the rules and procedures for busi-
ness, we will recognise that we all
share the same objective, and that
we assume the positive intent of all
of us in this shared endeavour.

I believe that chambers of com-
merce have a unique role to play.
Individually, each of us span all
business sizes, types, and sectors.
So we automatically gravitate to-
wards identifying policies and solu-
tions that work for the commercial
ecosystem as a whole. We must
build upon the relationships be-
tween chambers to ensure that we
make that cohesion work for the
entire country.

Special responsibility
London has a unique role to play.
We are the largest city in the UK, we
are the national capital, and we give
the UK a rare benefit; the presence

of a truly world city within our own
country. But more importantly, we
are a diverse commercial commu-
nity. We have businesses that work
only with our city, we have those
that work at a national level, and
we have those that base themselves
in London because it is the greatest
business ecosystem on earth. That
gives us a special responsibility to
ensure that we partner closely with
the rest of the UK to ensure that no
region, city or town is left behind.
Our success as London will be
based on the success of the UK and
dependent upon our shared growth
and prosperity.

So, over the coming months and
years, we will be a strong and con-
sistent partner for local and national
government. Our policy propos-
als will be based on the pragmatic
wisdom of our member compa-
nies — large and small. We may be
critical of government at times, but
our approach will always be based
on evidence, well thought out, and
consistent. We seek to ensure that
government succeeds and our busi-

ness life grows and flourishes as a
consequence. , ,
So much to do. Let’s get on with it.

Richard Burge is the LCCI's new
chief executive. He joins the
Chamber from his most recent
position as senior advisor on
diplomatic engagement for the
City of London Corporation.
Before the Corporation role

he was chief executive of the
Commonwealth Enterprise and
Investment Council from 2017-
2019. Before that, for eight years
he led Wilton Park - a Foreign and
Commonwealth Office agency for
conciliation and dialogue on global
issues.

During his career Burge has worked
in over 60 countries, including
serving for ten years with the
British Council in Africa and the
Middle East.

Domestically, his experience
includes high profile roles as director
general of the Zoological Society of
London and chief executive of the
Countryside Alliance.

MORLEY
COLLEGE

Mdrley College Lon fer
3000} coursessand events e
in arts, music, languages and meore:

don off

Visit us this new year to boost your
skills, wellbeing and creativity.

WHERE
'LONDON})
ENJOYS

LEARNING

LCCI members are eligible for discounts on courses at Morley

www.morleycollege.ac.uk
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Public relations is about

being better prepared
to manage risks and

mitigate a crisis

By Laura Sutherland FCIPR Chart.PR

Chief, Aura PR

Public Relations is about
reputation - the result of
what you do, what you say
and what others say about
you, online and offline. It
establishes and maintains
goodwill and understanding
between organisations and
their stakeholders therefore
increasing brand equity.

Reputation is the number one
asset an organisation has,
and it can be made or broken
in minutes. New threats to
reputation are emerging and
the impact they have on an
organisation will depend how
prepared businesses are.

Know your risks

Develop an understanding of what
risks threaten your business —

this might include stakeholders,
processes, supply chain, IT, data
management and communication.

This analysis should be turned into
a risk register, identifying when the
risk turns to an issue or incident
and how to manage it.

Organisations must consider the
‘always on’ culture within their risk
and crisis plans. Citizen journalists
are live streaming, consumers are
leaving online reviews, videos are
going viral, the world can access
anything, at any time.

Monitor your brand

Social listening is a way to monitor
what is being said about you and
competitors and provides an

opportunity to respond.

New technology offers the ability
to alert you when an issue has
occurred, or a crisis is about

to hit allowing you to address
the issue and avoid a crisis.

The challenge remains around
investment and making the tech
accessible. Those which are
investing in technology and are
innovating face their own risks,
but those same companies are
the ones thriving.

Key elements for success

You need to understand the
source of risks and the impact
they present and invest in
resources and skills to research,
plan and manage them.

Don’t halt growth plans or lose
staff or customers due to poor
leadership. A chartered public
relations professional is qualified
and experienced to advise and
work with you to ensure risks
are identified, mitigated and,

in a time of crisis, protect your
reputation through timely and
effective communication.

A positive reputation translates
into long-term value, represented
by confidence in brand equity,
intellectual capital, sustained
earnings and future growth.

Choose to invest in your
organisation’s reputation and
stakeholder relationships through
a robust strategy and plan.

For more information contact
CIPR at www.cipr.co.uk

CIP

CHARTERED INSTITUTE
OF PUBLIC RELATIONS

Rail dominates
after decisive
electlon result

Steven Reilly-Hii tracks
M LCCI's media coverage

decisive election result in
December had media out-
lets calling the LCCI for a

business reaction. Peter Bishop, in-
terim chief executive, summarised
the reaction for London Live; and
also appeared as a guest on Vanes-
sa Feltz’s BBC London radio pro-
gramme to discuss the new Brexit
territory the result moved the UK
towards.

Chief Executive:
Businesses will be
grateful that the

| election has
delwered aclear §

As certain a guarantee as auld
lang syne playing, the new year also
always starts with media stories
and debate about rail fares and the
general state of the railways.

The Chamber network is always
at the heart of that debate, with the
British Chambers of Commerce

particularly focussing on the need
for flexible fares this year.

Rail issues dominated LCCI’s
media presence at the end of 2019
and the start of 2020.

As 2019 ended, LCCI criticised
the length of the RMT strike action
on South Western Railway and the
impact that it was having on the
capital's businesses, particularly
during the crucial festive period.
The Daily Telegraph supported that
criticism in their editorial, whilst
LCCTI’s stance was also covered by
The Guardian, Evening Standard,
Politico and ITV.

HS2

Another rail project generating
widespread discussion is HS2, and
LCCT’s press release about business
opinion of the project generated
huge national media interest, with
150 pieces of media coverage over
a 24-hour period.

Polling of London businesses
showed support for the economic
merits of the scheme for both Lon-
don and the UK, but nearly three
quarters of businesses saying that
the project costs too much. LCCI
said that the findings, which also

RACE

Hsz is too expenswe, say
London business leaders

Nearly three quarters (73 per cent) of
London business leaders polled think
that HS2 costs too much.

A survey by the London Chamber of
Commerce and Industry also found \
that nearly two thirds - 64 per cent -
feel that HS2 construction has or will


http://www.cipr.co.uk
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BUSINESS LEADERS CALLF

LONDON'S business leaders today
made a fresh appeal to get the RMT
and South Western Railway talking
as the union's planned month-long
strike entered its second day.
Hundreds of thousands of SWR
passengers suffered a repeat of
cancelled and overcrowded trains
today. Half the usual 1,800 services

into mainline Waterloo were running.

Sean McKee, director of policy and
public affairs for the London
Chamber of Commerce and Industry,

showed concern over disruption
and necessity, would be further
food for thought for the independ-
ent review of the project, and for
the government.

The widespread media coverage
included many of the major na-
tional titles, including the results
featuring in the Telegraph three
times in a week. The story was also
reported widely in local newspaper
titles across London, the UK and
Ireland.

Recruitment struggles
The start of a new year is also
marked by LCCI unveiling results
of how the London economy per-
formed in the final quarter of the
year just gone.

Fifty-eight per cent of London
business decision-makers say they
started 2020 operating at below
full capacity. Throughout 2019
LCCI’s quarterly Capital 500 sur-
vey highlighted the recruitment
struggles of those firms who had
tried to recruit. As the year ended,
59 per cent of businesses that tried
to recruit during the final quarter
struggled to secure the candidates
they required.

LCCI warned that any detrimen-
tal changes to the UK’s immigra-
tion system post-Brexit will only
worsen what is already a challeng-
ing situation for business.

But despite this recruitment
challenge and a dip in domestic
and export demand, results from

caveats.

oy

Sean McKee, director of policy and public

affairs for London Chamber of Commerce,
said: “With peak services under increased
pressure due to 50 many cancel

long queves expected at busy stations, it's

LCCIs latest Capital 500 quar-
terly economic survey showed an
increase in economic outlook and
business confidence amongst Lon-
don firms. City AM picked up on
this outlook boost, including it on
their front page as part of a sto-
ry about a post-general election
boost.

Global affairs specialist
The start of 2020 also saw Lon-
don media coverage of LCCI’s an-
nouncement of global affairs spe-
cialist Richard Burge as its new chief
executive - see page 11.

With post-Brexit trade talks set
to accelerate, the London Mayor-
al election in May, and a mass of
domestic issues impacting the cap-
ital, its businesses, and its workers,
2020 is set to be a busy year for
Burge and LCCL

Steven Reilly-Hii is senior media
relations manager at LCCI

London Chamber of Commerce appoints Richard
Burge as lobbying body’s new chief executive

EDWARD THII:KNESSE

u\edrmckncs,e

THE LONDON Chamber of
Commerce and Industry (LCCI)
has appointed international

affairs specialist Richard Burge as

its new chief executive officer.

Burge has joined LCCI from his

most recent position as senior
adviser on diplomatic
engagement for the City of
London Corporation.
Freviously Burge was chief

executive of the Commonwealth

Enterprise and Investment
Council from 2017 to 2019,
Before that, he spent eight

years as chief executive of Wilton
Fark, a Foreign and
Commonwealth Office agency
that provides an inte

joining LCCI at a critical time for
London and UK business. It's vital
Ih.ll I.omlun its businesses and

forum for discussions on ghobal
issues,

During his career Burge has
worked in over 60 countries,
including serving for 10 years
with the British Council in Africa
and the Middle East.

Domestically, his experience
includes high-profike roles as
director general of the Zoological
Society of London and chief
executive of the Countryside
Alliance.

Burge said: “I am excited to be

Lo use
their mllm t!\-'L strength to drive
the capital and the UK forward.
“I hope to use my London, UK
and global experience to further
LCCI's renowned reputation for
representing the interests of
London business both
ically and in

LCCI's Iu: mer (Im.J'txu:uljw
David Frost left the finance body
last summer to join the
government as principal EU
adviser. Burge will take up his
new role on 3 February,
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PAYE Settlement

Agreements — the
good and the bad!

By Graham Caddock, Tax
Investigations Director,
Lubbock Fine Chartered
Accountants

The PAYE system is simple — if
you’re an HMRC employment
tax compliance officer!

Anyone responsible for an
organisation’s PAYE compliance
will know exactly how complex
the rules for dealing with
employees’ expenses and
benefits can be. It’s all too easy,
especially during busy periods, to

overlook a rule or miss a deadline,

which might lead to an enquiry
from HMRC. PAYE Settlement
Agreements (PSA) can give a
measure of simplification for
employers and, when used
effectively, often reward an
employee without adding to their
existing tax burden.

What is a PSA?

A PSA is an agreement with
HMRC that allows an employer
to settle the tax and NIC on
certain minor or irregular benefits
and expenses, on behalf of their
employees, in a single, annual
payment. In the past such an
agreement had to be arranged
each year. Now, once an
employer has agreed and signed
an “enduring PSA,” it will remain
in force until it needs to be
amended or is no longer required.

Why use a PSA?

As mentioned above, for an
employee, the main advantage
of receiving a benefit or expense
included in a PSA is that it

is received free of tax or NIC
deductions. For an employer,
expenses and benefits within a

PSA do not need to be pay-rolled
or put on onto the annual form
P11D. In addition, when used
correctly, they can generate extra
employee goodwill and help avoid
any awkward questions during an
HMRC PAYE inspection.

What can be included in a PSA?

The expenses or benefits
included in a PSA must be minor,
irregular or impractical/difficult to
quantify. Examples of items that
could be included in a PSA are:

* Incentive awards, including
prizes

+ Telephone bills
+ Small gifts and vouchers

« Staff entertainment, for
example breakfast
or evening meals without a
business purpose

* Benefits that are shared
amongst more than
one employee

However, a PSA cannot be used
for expenses and benefits such
as cash, cash vouchers, loans,
cars or providing shares to
employees.

An important final point: since
the tax/NIC is settled by the
employer, it will need to be
“grossed-up” for PSA purposes
increasing the employer’s own
tax/NIC bill. This disadvantage,
however, in this writer’s opinion,
is outweighed by the benefits
mentioned above.

Lubbock Fine
Paternoster House

65 St Paul's Churchyard
London EC4M 8AB

t +44(0)20 7490 7766
www.lubbockfine.co.uk

LubbockFine
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Danube the focal pomt for a smart city

Peter Bishop's
Budapest diary

ver since the days of the Han-
E seatic League there have been

regular instances of Euro-
pean regions getting together for
reasons of mutual benefit. Cham-
bers of commerce have a number
of groupings and I attended the
most recent convening of certain
European metropolitan chambers
which took place in the jewel on the
Danube that is Budapest.

Hosted by the city’s exemplary cham-
ber, the event included a session on
urban development, a demonstration
of the tram system so embraced by
mainland European cities, and a din-
ner at a floating restaurant looking to-
wards the heights of Buda on one side
of the river, and to the Gothic Revival
Parliament building on the other.

_@E'_\;,gsﬁ __ﬂd

Gothic is just one of the many
styles that permeate Budapest and
make it a living architectural mu-
seum. Wandering around the inner
city you only need a short walk to
marvel at classic examples of Art
Nouveau, Art Deco, Baroque, and
Bauhaus while the suburbs are rich
(if that is the right word) in Social-
ist Classicism. The New City Hall
where chamber representatives
from Athens, Berlin, Brussels, Dub-
lin, Frankfurt, London, Manchester,
Istanbul and Luxemburg convened
is a Neo-Renaissance building, con-
structed in the late 1900s, with an
internal debating room which could
have doubled as an art gallery.

Gabor Kerpel-Fronius, the impres-
sive Vice-Mayor of Budapest, led
a series of presentations on smart
cities. It was, he said, the city’s
intention to become a capital of
innovation, using automation and
championing low emission vehicles
and housing. Being or becoming
a smart city was an approach that
would aim to make a city sustain-
able environmentally, economically
and politically. He was very mind-
ful too of the benefits of a circular
economy and spoke plainly about
climate change. “The effects are
here and they are impacting our
everyday lives.”

Being located on the Danube, Eu-
rope’s second longest river, link-
ing Germany to the Black Sea via
Austria, Slovakia, Serbia, Bulgaria

and Romania, must make it easier
to reduce carbon footprint levels.
I met Andras Rév, president of the
Danube Chambers of Commerce
Association, headquartered in Bu-
dapest. The association represents
chambers from Ulm to Bucharest
including Linz, Vienna, Bratislava,
Pecs, Belgrade and Ruse, and helps
them realise economic opportuni-
ties around transport and tourism
as well as sharing best practice in
water management.

There has been an EU strategy for
the hugely important Danube Re-
gion since 2010 - the chamber as-
sociation’s formation preceded it by
a few months - and interest from
Brussels remains strong. Hungari-
an-EU relations though tend to ebb
and flow as the country has com-
plained that it is being pilloried for
rejecting mass immigration. The
latest row was about the blocking
of Prime Minister Viktor Orban’s
proposed candidate for the Europe-
an Commission. The replacement
candidate, Olivér Virhelyi, for-
merly Hungarys ambassador, did
eventually get over the line despite
some negative press and has been
given the neighbourhood and en-
largement portfolio by Commission
President Ursula von der Leyen.

Budapest was busy as the Christ-
mas markets on the banks of the
Danube - the Pest side — drew in
the crowds. The season was most
effectively captured though by
the sight of skaters on the City
Park lake, looking on to Heroes’
Square - as vivid and affecting as a
Brueghel painting.

www.budapest.com
www.dcca.eu
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Overseas business
opportunities

enterprise
europe
network

s St Fous Boariep

Do you want to access a selection of business co-operation offers
made by European companies wishing to work with UK firms? Every
month Enterprise Europe Network publishes a Business Opportunities
in Europe Bulletin, which contains the latest co-operation offers from
companies across the EU and beyond. To find out more about this
issue’s listed overseas business opportunities or to subscribe to the
bulletin contact Enterprise Europe Network London at enterprise.
europe@londonchamber.co.uk or 020 7248 1992.

Russia
- Manufacturer of printed products and outdoor
advertisements in the Tver region, working in marketing, event and
media spheres, seeks partners producing banner fabric and paper
under a manufacturing agreement.
REF: BRRU20191210003

la ) Turkey
: Company located in Erzurum which produces plastic and tin
boxes is looking for partners with whom a manufacturing agreement
or subcontracting services can be arranged in order to enter into new
markets.
REF: BOTR20191202001

Poland
I An SME acting as a commercial agency is offering services
to foreign companies interested in entering the Polish market with
their products. It can support entrepreneurs from any sector under a
commercial agency agreement.
REF: BRPL20191209001

I Belgium

This medium sized family business specialises in the
development and production of single-use plastic food packaging. It
offers a wide range of products, from cups and trays to containers for
ice cream or vegetables and ready meals. The company seeks business
partners to cooperate with under a manufacturing agreement.
REF: BOBE20190814001

I I France

An SME deploys its great expertise to find optimised thermal
options for a construction or a renovation project. The company mainly
works on noise and thermal insulation in attics, walls and garages. In
order to provide its solutions to the market, the company purchases
glass and rock wool. Since these products are not always available, the
company is looking for an EU certified provider to work under supplier
agreement.
REF: BRFR20191125001

Il Il Sweden

I B An SME with its own brand is looking for a reliable couture
tailor in Europe to sign a manufacturing agreement. The couture
tailor will be required to make upcoming collections - both bridal and
evening dresses.

REF: BRSE20191211001

Lithuania
- This engineering and metalworking company specialises in the
production of metal stamping tools and services - machining, welding,
assembly. The firm manufactures products from steel, alloy steel,
stainless steel, aluminium, bronze, and plastic and offers its services
for automotive, furniture, construction, and other sector companies.
The company is keen to work under subcontracting and manufacturing
services agreement.
REF: BOLT20200107001

I I Romania

A company offers its distribution services for off grid/on
grid photovoltaic systems (installation kits for photovoltaic systems),
photovoltaic panels, photovoltaic lighting poles and wind turbines.
REF: BRRO20191204001
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Are we doing enough to look
after our employees?

Now officially recognised as a
workplace issue, burnout is a major
contributor to the 12.8 million
working days lost to work-related
stress, depression and anxiety.
Employees are struggling with

real problems such as a heavy
workload, tight deadlines or having
too much responsibility, a lack of
managerial support, changes at
work, uncertainty from aspects like
alack of clarity about their role and
issues including violence, threats
and bullying.

These pressures are having a
harmful reaction which can trigger
a downturn in individual, team and
organisational performance if not
addressed.

But burnout can be avoided and
even reversed if employers and
managers think more about how to
get the best from their people.

Using a coaching or mentoring
approach can enable managers

to motivate their colleagues, build
better workplace health and create
an environment where workers are
encouraged to fulfil their potential.
This and other simple, yet effective
changes which use coaching skills
can create a positive work culture:

1. Listen to worker's

concerns and problems
Making the time and space to listen
to and understand employee’s
challenges is the first step in
solving problems and supporting
them to move forward.

2. Use positive feedback

and focus on personal
development

Work with your employee’s
strengths and focus on how you
can help them perform even better
by investing in their potential and

February 2020

using positive feedback to set
development goals and advance
learning.

3. Work should have purpose
The priority is for managers to
enable their employees to feel
connected to the work they are
doing and have faith in that they
are helping to make a difference
to their company, team and the
ecosystem they serve.

4. Instill a team spirit

Give your team the right working
environment and culture to work
together, share accountability
and make the best of each other’s
strengths and expertise.

5. Opinions really do matter
Having your voice heard gives a
greater sense of ownership and
accountability. Let your employees
and teams know their contribution
is valued and they will take

more responsibility for their own
performance.

Manager and employees alike
have very human needs. If you
want to improve and capitalise

on your workforce’s wellbeing

and performance, our consultant
coaches will work with you ensure
your people really matter and are
supported at work to be resilient,
change ready and fulfilled in
everything they do.

The AoEC is a leading global
provider of accredited coach
training and executive
coaching for teams and within
organisations. If you would like
to attend a regular open event
or know more, please visit
aoec.comor call 020 7127 5125

Coaching » Consulting = Training
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Infrastructure projects in Africa

UK Export Finance (UKEF) has

provided financing worth over
six hundred million pounds to
support UK exports to Ghana,

Zambia, Gabon and Uganda

T he funding has unlocked over-
seas contracts for UK exporters
to provide goods and services
for six national infrastructure projects

across Africa, bringing social and eco-
nomic benefits to the continent.

The £620 million of financing

support provided by UKEF will

provide:

o 750 hospital beds for maternity
care in Ghana

o An upgraded terminal at Kumasi
airport in Ghana

e 600 hospital beds and 108 rural
healthcare centres powered by solar
energy in Zambia

o An industrial business park set to
create 200,000 jobs in Uganda

o Upgrades to over 80 km of road
surfaces in Gabon

o Supply of equipment to a Ugan-
dan roads project.

Expertise
International Trade Secretary, Liz
Truss said: “Africa is home to eight
of the 15 fastest growing economies
in the world and its economic pros-
perity matters to the UK.

“We want the UK to be the partner
of choice in Africa so I am delighted
that, with UKEFs support, British
; expertise will form a key compo-
i :“III et o ot ik iy ac . nent of. thefe infra§tructure pr.oj'ects
i o e T L LU Sy : | - thaF will directly improve millions

LU - amE linn .  oflives.
y “We are committed to strengthen-
] } . ing our trading relationships in the
' ..“M Al ':_.'! 2 i\l I I " 7 >~ : region, to help deliver jobs and long-
= it ( term, sustainable economic growth
that will benefit African and British
businesses alike.”

These are the latest projects in
a series backed by UKEF in Afri-
ca which have provided close to £2
billion worth of support in the last
two years.

As such, UKEF has also increased
its risk appetite in Egypt, Nigeria and
Rwanda, making extra support avail-
able for UK exports to Africa.

UKEFs country limit for trade
with Rwanda has increased fivefold,
now worth up to £500 million, while
its available support to Nigeria has
doubled to £1.25 billion and its ca-
pacity to support exports to Egypt is
now worth £1.25 billion.

G v,

www.gov.uk/government/
organisations/uk-export-finance
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Bombay mix

The Bombay Brasserie was
again the venue for the LCCl’s
Asian Business Association
winter reception. The
restaurant has a special link
with the Chamber the late,
great Lord Gulam Noon and he
was remembered in welcome
addresses by hosts Peter
Bishop, LCCl interim chief
executive, and ABA chair Tony
Matharu.

The occasion was also marked
by the announcement that
Harshad Kothari of SAS
Consultancy had been appointed

an LCCl Ambassador, connecting
and introducing members, a role
he already plays so adeptly. He

was congratulated by all present.

The ABA was established in
1995 and provides a forum for
British-Asian businesses within
the LCCI.

Many thanks to Lloyds Bank,
headline sponsors for the
event. Atom Ventures were
CO-SPONSOTrs.

www.lloydsbank.com/business
www.atomventures.co

Asian Business Association

The Asian Business Association
(ABA\) is a special interest group
within the London Chamber of
Commerce and Industry which
was created in 1995 by Lord
Noon in recognition of the huge
contribution Asian businesses
make to London’s economy.

It has since developed to
become the premier voice and
forum for Asian businesses in
London. The ABA specialises in

the needs of Asian businesses
and helps create the best
economic conditions in which
businesses can flourish, locally,
nationally and globally.

For further information contact
Dylan Jenear at djenear@
londonchamber.co.uk

Follow ABA on Twitter @LCCI_ABA

LONDON, CHAMBIR
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New Rules on

Written Statements of
Employment April 2020

by Jonathan Mansfield

New rules on the terms and
conditions you provide to your
workforce come in shortly.

Currently, all employees must have
a principal statement of terms and
conditions issued within 2 months
of the start of employment. Usually
the employment contract contains
these. Best practice has always
been to provide the contract on

or before the start. From April a
written statement will be a legal
requirement from day one.

Not just employees

The requirement will not only be to
provide the document to ordinary
employees. It will also apply to those
who are not employees but perform
a personal service, otherwise known
as “workers”. Before you even look
at the contracts in place for your
current employees, you will have to
consider whether there are others
who work for you who are covered
by the new rules.

More detail must be
provided to employees and
workers

Currently, the legislation lists

key information that must be

included like start date and start of

continuous employment, pay, pay

periods, hours, location, holiday etc.

In addition, things like disciplinary

procedures can be in a separate

document. From April 2020 more

detail is required in relation to:-

*+ Benefits

+ Likely length of the contract

* More information on paid leave
e.g. maternity and paternity

+ The days of week the person may
be required to work

* Training provided where this is
not paid for by the employer

+ Length and conditions of a
probationary period

High time to Review those
Contracts

Itis recommended to review
contracts of employment annually
in any case. This is because
requirements may change. You
need to ensure your business is
properly protected in areas like
confidential information, intellectual
property and preventing ex-
employees from poaching your
customers and staff. Out of date or
sloppy drafting can mean parts of
the contract are not enforceable.
Someone who has been promoted
to a more senior position might
have access to confidential
information and more influence
over customers and fellow team
members. You should be seeking
advice and, in most cases, issuing a
more appropriate document.

You also need to check your Privacy
Notice to employees and review
your data protection policy. GDPR
impacted all areas of businesses
and there are specific requirements
with the people you employ both to
protect their data and that of your

clients.

With these new rules a
review in April 2020 is more
pressing than ever!

Jonathan Mansfield
www.thomasmansfield.com
0207 426 4900
Jonathan.mansfield@
thomasmansfield.com

THOMASNJANSFIELD
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General Election 2019:
London'’s new political map

= by Alexa Michael

he 2019 General Election re-
I sulted in an overall majority of
80 seats for the Conservatives
nationally, the largest since 1987. The
Tories breached Labour’s so-called
‘red wall’ in the Midlands and North
where they gained seats they had
never won before, including Bishop
Auckland and Tony Blairs old con-
stituency of Sedgefield.

Inroads

However, Greater London bucked
the national trend and one quarter of
the 203 Labour MPs now represent
London seats. Inner London has tra-
ditionally voted heavily for Labour,
which has made inroads into many
suburban seats as well. In 2019, La-
bour won 49 out of the 73 constitu-
encies, the Conservatives 21 and the
Liberal Democrats three — exactly the
same result as in 2017.

Prior to the election, there had
been speculation that around a doz-
en seats could change hands. In the
event, only four seats did so. The Con-
servatives gained two seats; Kensing-
ton from Labour and Carshalton and
Wallington from the Liberal Demo-
crats. Labour gained Putney from the
Conservatives (Labour’s sole gain in
the whole of the UK) while the Lib-
eral Democrats took Richmond Park
from the Conservatives.

In Kensington, Conservative vic-
tor Felicity Buchan beat the Labour
incumbent Emma Dent Coad by

150 votes
(Dent Coad had
snatched the seat

from the Con-
servatives by 20
votes in 2017).

This was despite a high-profile cam-
paign by the Liberal Democrats from
Conservative defector Sam Gyimah.
In Carshalton and Wallington, a
pro-Leave seat, the Liberal Democrat
Tom Brake was ousted after 22 years
by 26-year-old Conservative Elliot
Colburn who won by 629 votes.

In Putney, Fleur Anderson
scooped up 22,780 votes and a 45
per cent share of the vote for Labour.
She actually increased her Party’s
share of the vote in this heavily Re-
main seat by 4.4 per cent while the
Conservative vote share fell by 8.4
per cent. In Richmond Park, another
strongly pro-Remain constituency,
Liberal Democrat Sarah Olney beat
pro-Brexit Zac Goldsmith by 7,766
votes, massively overturning Gold-
smith’s ultra-slim majority of 45.

Lion’s share
Despite winning the lions share of
the seats, the Labour percentage of
the vote in London fell by 6.5 per cent
while the Liberal Democrats’ rose by
six per cent. It may be that an unclear
Brexit policy put off some staunchly
pro-Remain Labour voters who were
attracted by the Liberal Democrats
stance to cancel Brexit altogether.
Speculation that Labour would seize
Conservative seats such as Chipping
Barnet, Finchley and Golders Green
and Chingford and Wood Green nev-
er translated into votes and Conserv-
atives were returned in all three. De-
spite a flurry of activity from Left-wing
group Momentum in Prime Minister
Boris Johnson's seat of Uxbridge and

South Ruislip, the Conservatives won
comfortably while Labour actually lost
vote share.

Despite a strong Liberal Democrat
challenge by high-profile defector
Luciana Berger in Finchley
and Golders Green, voters

still delivered a majority of
6,562 votes for Conservative
Mike Freer. The Liberal Democrats
achieved second place here. In Wim-
bledon, Stephen Hammond, one of 21
Conservatives who had been expelled
from the Parliamentary Party last Sep-
tember, held onto his seat by 628 votes
over the Liberal Democrat candidate.

Dashed

Conservative hopes of taking pro-
Leave Dagenham and Rainham
from Labour were dashed, with Jon
Cruddas clinging on by 293 votes.

In some seats, including Kensing-
ton, Cities of London & Westminster
and Finchley & Golders Green, the
‘Remain’ vote was divided between the
Lib Dems and Labour. This allowed
the Conservatives to win, despite sug-
gestions that they would lose these
seats.

With elections for the London
Mayoralty and for the Greater Lon-
don Authority due in May, it will be
interesting to see whether the Gen-
eral Election results will be repeated.
As Brexit happens, it is likely that the
Leave-Remain divisions will fade and
voters revert to their traditional party
loyalties. Watch this space.

Alexa Michael is member research
executive at LCCI

French connections

For the eighth year running, LCCI will be at MIPIM,
the world’s leading property event which brings
together major players from the industry for

four days of networking, exhibiting and events in

Cannes.

From 10 to 13 March the delegation, headed by
Peter Bishop, will be at the London Pavilion to
help members connect, develop new business and
champion London as a prime destination for real

estate investment.

The Chamber will be organising a series of events
to keep members connected and entertained.

www.londonchamber.co.uk/events/mipim

MEET US AT MIPIM

The world's leading property market

10 - 13 March 2020 — Cannes

COMMECT INFLUBNCE SUPPORT



IS Your Business

Owed Money?

UK & International
Commercial Debt Recovery

We charge only if successful in
recovering your money - not by the hour!

0800 694 0484

enquiry@accesscm.co.uk www.accesscm.co.uk

Access ( )
Credit N

Management
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What can higher education institutions
do to address the skills gap?

Isobel Edwards of

Birkbeck School of

Business, Economics

and Informatics on
how students can be helped
to lay the foundations to
achieve their potential in the
workplace

aintaining a steady stream
of work-ready school,
college and university

leavers is an issue that continues
to challenge educators and policy
makers. The university experience
is arguably about much more than
finding a job, but the rising cost
for the student makes it a highly
influential factor: the 2019 UCAS
Applicant Decisions survey found
that while 79 per cent of applicants
wanted to go to university because
they are passionate about their
subject, 74 per cent applied to pur-
sue a particular career, compared
to just 55 per cent who wanted to
meet new people.

The combination of career-fo-
cused applicants and a widely re-
ported skills gap in the UK work-
force means that universities have
had to inject increased efforts into
employability, but what can be done
to ensure these efforts achieve their
goals?

Bridging the gap
With just over a third of 18-year-
olds heading to university in 2019,
higher education is an impor-
tant developmental step for many
young people, bridging the gap
between full-time education and
the world of work. A deeper under-
standing of an academic discipline
isn’t enough; more needs to happen
on that journey from A to B for
graduates to gain the skills employ-
ers need.

Part of the problem for educa-
tors is that what exactly a student
needs to learn, or experience, in
order to be ready for the workplace
is constantly evolving. In January
2016, the World Economic Forum
predicted that 35 per cent of skills
considered important in the work-
force would have changed by 2020.
Industry leaders heading into the
new decade will need to be more
creative and emotionally intelligent
than their predecessors - skills that
can't so easily be acquired just by

-

With just over a third of 18-year-olds heading

L

-

to university in 2019, higher education is an
important developmental step for many young

people.

Birkbeck, .l‘lniversity of thdén: 3

turning up to lectures.

University careers and employa-
bility services have worked hard to
bridge this gap: the Exeter Award
supports students to broaden their
skill set alongside their studies,
while the York Strengths pro-
gramme encourages students to re-
flect early on their preferences and
values. At Birkbeck, the Mentoring
Pathways scheme connects final
year students with a professional
mentor, offering exposure to pro-
fessional networks and workplace
practices.

Commitments

While these are all important con-

tributions, the problem with op-
tional extras is that they depend
on the student seeking them out.
Individuals who are juggling other
commitments or studying hard to
pass final exams fall by the way-
side when it comes to extra-cur-
ricular employability.

In order to give every single
student the best chance of being
ready for employment post-grad-
uation, employability must be
embedded within course delivery.
For this to keep up with the rap-
idly changing world of work, it
is essential for educators to work
closely with businesses every step
of the way.

Partnership
Birkbeck’s award-winning partner-
ship with Le Cordon Bleu London
is the latest example of how we are
responding to employer needs.
The BBA Culinary Industry Man-
agement and new MSc Culinary
Innovation Management are de-
signed to respond to the profes-
sional needs of the culinary indus-
try. Delivered jointly by Birkbeck’s
School of Business, Economics and
Informatics and Le Cordon Bleu
London, industry leaders can trust
that the programmes provide both
a theoretical underpinning and the
practical experience needed to suc-
ceed in the workplace.

Thomas Kyritsis, senior lec-
turer at Le Cordon Bleu Lon-
don, believes that partnerships
between industry and education
will ensure students are ready for
a career in a challenging sector:
“Expert practice in the culinary
industry requires that profession-
als develop a high level of skill in a
range of different areas. Our part-
nership programmes are delivered
by academic staff and culinary
professionals who are experts in
their fields to prepare students for
a successful career in a creative
and dynamic industry. For exam-
ple, in our Masters programme we
use a restaurant simulation soft-
ware to allow students to use their
analytical skills and strategic de-
cision-making in a food business
scenario.”

Precious years

By persisting in the view that work
and study are separate spheres, we
risk leaving some students behind
and failing to address industry de-
mands for the modern workforce.
Working together, universities and
businesses can ensure that the few
precious years a student spends
between school and full-time work
are not only a time for personal and
academic development, but an op-
portunity to lay the foundations to
achieve their potential in the work-
place.

A skilled worker is a lifelong
learner, and a work-ready graduate
should have been exposed to indus-
try well before the time when they
collect their certificate.

www.bbk.ac.uk/business
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Boost for business funding in London

As part of Lloyds Banking
Group's national pledge to
lend up to £18 billion to UK
businesses in 2020, the group
expects to support London
firms with up to £2.6 billion of
lending this year, highlighting
its commitment to be by

the side of British business
whatever the future brings

The funding is available to
firms across London and
will support entrepreneurs
looking to start a new business, mi-
cro-businesses seeking to scale-up
and small businesses considering
trading internationally for the first
time. It will also support established
mid-sized businesses and large,
multinational corporations seeking
further growth.

Challenging
This new lending commitment for
2020 follows on from the bank’s
pledge in 2019, also for £18 bil-
lion lent nationally and £2.6 billion
available to the region’s firms. De-
spite the continuing challenging

economic environment, the bank is
not lessening its backing for British
businesses and is on hand to sup-
port their growth aspirations.

Part of that money saw Lloyds
Bank support London-based con-
fectionery business, Jealous Sweets,
with a working capital facility last
year. Jealous Sweets counts high-
end retailers Selfridges and Har-
vey Nichols among its stockists.
The finance allowed the business
to expand further into Europe and
Asia-Pacific, while fulfilling large

new orders from major UK retail-
ers including ASDA and Holland
and Barrett. It has since doubled its
turnover and plans to hit £4 million
in sales this year.

Grow, adapt and thrive
Ed Thurman, Lloyds Banking Group
Ambassador for London, comment-
ed: “We anticipate lending up to
£2.6 billion to London business this
year, as the city’s firms continue to
grow, adapt and thrive.

“As ever, London firms have

We anticipate
lending up to £2.6
billion to London
business this year, as
the city’s firms
continue to grow,
adapt and thrive.

shown fantastic resilience while
facing turbulent trading conditions.
WEe'll be by their side as they contin-
ue to invest in building bigger, better
companies.”

To support customers on their
sustainability journey, over 450 re-
lationship managers have under-
taken intensive training on climate
change and sustainability-related
risks and opportunities in collabo-
ration with the Cambridge Institute
for Sustainable Leadership. We are
putting sustainability at the heart of
our relationship teams’ support for
businesses.

www.lloydsbank.com

Owning a business and

not enjoying it, is the

greatest waste of

your time,
energy and
resources.

Make your business
work for you

Crockett and Co. is a business consultancy practice totally
focussed on getting your business to work for you.

We advise our clients, and complete work for our clients,
based on many years of business experience across a wide
variety of business sectors and disciplines.

We have a clear four stage process for your success:

. Detailed analysis and understanding of your market,
your business and your leadership

. Development of new clear business strategies and
business plan

. Expertise, recommendations and plans to develop
excellence in your core business functions - Leadership
and Culture, Finance, Marketing, Sales, Customer
Service and Experience, Governance, Business
Processes

. Expertise and advice to support your transformation to
even more business success

We are here to help you. Unlock your business now.

Contact me directly on 0771277 7091 or visit us at
crockettandco.co.uk to see what we can do to help you.
The first consultation is completely free with no
commitments.

c Crockett & Co.

THE LONDON BUSINESS EXPERTS



http://www.crockettandco.co.uk
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11/02/20 Time 18.00-20.00 ALL MEMBERS 04/03/20 Time 09.00-17.00 ALL MEMBERS AND NON-MEMBERS
FULLY BOOKED Futurebuild Matchmaking Event 2020
By Invitation Onl Venue: ExCel London, Royal Victoria Dock, enterprise
Y Y SW 1 Western Gateway, London E16 1XL €urope
Venue: ICEBAR London, 31-33 Heddon Street, . network
London W1B 4BN Nearest stations: Custom House for ExCel and
Nearest station: Piccadilly Circus z Prince Regent ——
) ) Y . Patron Member, Premier Plus Member and
Sponsored by: South Western Railway Non-member: Complimentary
Patron Member and Premier Plus Members ) Contact: Emma Blanchet Tel: 020 7203 1839
(within the 13+ employees subscription rate): Complimentary . .
Email: enterprise.europe@londonchamber.co.uk
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk 04/03/20 Time 12.00-14.00 ALL MEMBERS
" ) Hospitality, Leisure and Tourism Briefing with guest speaker
A A ALLMEMBERS Jane Storie, Head of Enterprises, Royal Opera House
FULLY BOOKED Venue: London Chamber of Commerce and Industry,
LCCI and LSE hustings: ‘Why | should be Mayor of London’ 33 Queen Street, London EC4R 1AP

Venue: Central London venue to be confirmed on registration Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: Complimentary Patron Member and Premier Plus Member: Complimentary
Contact: Events Team Tel: 020 7203 1700 Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

Email: events@londonchamber.co.uk

20/02/20 Time 09.30-16.40 ALL MEMBERS AND NON-MEMBERS 05/03/20 Time 16.00-18.30 ALL MEMBERS

China: One-to-One Business Clinics Tra.nsport aqd Infrastructure (T&l) Brleﬁqg with guest speaker
Shirley Rodrigues, Deputy Mayor for Environment & Energy

Venue: London Chamber of Commerce and Industry, Vi  Lond hamb d Ind

33 Queen Street, London ECAR 1AP enue: London Chamber of Commerce and Industry, 33 Queen
T ] Street, London EC4R 1AP

Nearest stations: Man5|on. House, Cannon Street and Bank Nearest stations: Mansion House, Cannon Street and Bank

Patron Member and Premier Plus Member: £12.00 Patron Member and Premier Plus Member: Complimentary

Non-member: £18.00

Contact: Events Team Tel: 020 7203 1700
Contact: Gwen Laryea Tel: 020 7203 1840

) Email: events@londonchamber.co.uk
Email: glaryea@londonChamber.Co.UK e .

11/03/20 Time 07.45-09.15 ALL MEMBERS
26/02/20 Time 12.00-14.00 ALL MEMBERS

Cereal Networking

Connecll:(.at Rich Mix Lunchtime = === Venue: London Chamber of Commerce and Industry,

Networking The National 33 Queen Street, London EC4R 1AP

Venue: Rich Mix, 35-47 Bethnal Green S .e ational et Nearest stations: Mansion House

Road, Shoreditch, London E1 6LA kills Academy Cannon Street and Bank D S S

Nearest station: Bethnal Green Sponsored by: Digital Skills Solutions
Sponsored by: The National Skills Academy for Rail Patron Member, Premier Plus Member
Patron Member, Premier Plus Member and Members’ Guest: and Members’ Guest: Complimentary

Complimentary Contact: Events Team Tel: 020 7203 1700
Contact: Events Team Tel: 020 7203 1700 Email: events@londonchamber.co.uk

Email: events@londonchamber.co.uk e .
.................................................................................... 18/03/20 Time 17.45-20.30 ALL MEMBERS

Digital Skills Solutions

Networking Training: How to Work a Room

Venue: etc.venues Fenchurch Street, 8 Fenchurch Place,
How to book your place(s) at a London EC3M 4PB
London Chamber of Commerce event Nearest station: Fenchurch Street

. Patron Member and Premier Plus Member: £78.00
Visit londonchamber.co.uk/events to book your place/s on any of
the above events following the instructions below: Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

o For ticket fee events use our online booking facility or download
and complete a booking form and post or scan it back to us with
your payment

o All prices are inclusive of VAT

o For free events book by following the instructions under each
event’s entry on our online events diary

"Members are welcome to bring a non-member guest to a Connected at .../Cereal Networking event. Please note that non-member guests are only able to attend one
Connected at .../Cereal Networking event per year. If they wish to attend more than this they will need to join the London Chamber of Commerce.



19/03/20 Time 18.00-20.00
Connect at Metro Bank Evening Networking
Venue: Metro Bank, 75 Piccadilly, Mayfair, London W1J 8AU
Nearest station: Green Park S
Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

24/03/20 Time 12.30-15.00

Asian Business Association (ABA) Spring Lunch
Venue: Tower Suites by Blue Orchid, 100 Minories,

ALL MEMBERS

Sponsored by: South Western Railway

Patron Member, Premier Plus Member and
Members’ Guest: Complimentary

=

ALL MEMBERS AND NON-MEMBERS

LCCI Events February — April 2020 = 23

27/03/20 Time 12.30-16.30 ALL MEMBERS
LCCI Spring Raceday

Venue: Lingfield Park Racecourse, Racecourse Road,
Lingfield RH7 6PQ

Nearest station: Lingfield

Patron Member, Premier Plus Member and Member’s Guest: £78.00
Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

07/04/20 Time 18.00-20.00

Hospitality, Leisure and Tourism Briefing with guest speaker

ALL MEMBERS AND NON-MEMBERS

London EC3R 1JY
Nearest station: Tower Hill

Patron Member and Premier Plus Member: £72.00

Non-member: £126.00

Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

24/03/20 Time 09.00-16.30 ALL MEMBERS AND NON-MEMBERS

International Business Training: Letters of Credit for Exporters
Venue: London Chamber of Commerce and Industry,

33 Queen Street, London EC4R 1AP

Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: £354.00

Non-member: £414.00

Contact: Gwen Laryea Tel: 020 7203 1840
Email: glaryea@londonchamber.co.uk

26/03/20 Time 12.00-14.00 ALL MEMBERS

The Grapevine Network in Croydon
Venue: De Vere Selsdon Estate, 126 Addington Road,

South Croydon CR2 8YA
Nearest station: Sanderstead

Patron Member, Premier Plus Member and Member’s Guest:

Complimentary

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

LCCI events highlights

Fiona Eastwood, Managing Director, Midway Attractions,

Merlin Entertainment

Venue: The Curtain, 45 Curtain Road, Hackney, London EC2A 3PT
Nearest stations: Old Street, Shoreditch High Street, Liverpool Street
Patron Member and Premier Plus Member: £72.00

Non-Member: £126.00

Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

22/04/20 Time 16.00-18.00

ALL MEMBERS

Member Get Together: Property and Construction Sector

Venue: London Chamber of Commerce and Industry,
33 Queen Street, London EC4R 1AP

Nearest stations: Mansion House, Cannon Street and Bank
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

*Members are welcome to bring a non-member guest to a Connected at .../Cereal

Networking event. Please note that non-member guests are only able to attend one
Connected at .../Cereal Networking event per year. If they wish to attend more than
this they will need to join the London Chamber of Commerce.

m LCCI Spring Raceday

Join us at the LCCI Spring
Raceday at Lingfield Park
Racecourse on Friday 27 March.
This fun, informal day offers a
cost-effective way to reward
colleagues, entertain clients

and increase your business
network over lunch and during an
afternoon of racing at Lingfield
Park. Open to all members tickets
are £65+VAT per person.

m Cereal Networking

The next breakfast will take
place on Wednesday 5 February
from 7.45am - 9.15am at LCCI.
Sponsored by Digital Skills
Solutions this complimentary
event is open to members only.

M Hospitality, Leisure &
Tourism Reception

Join up to 80 members and
guests and hear from Fiona
Eastwood, Managing Director,
Midway Attractions, Merlin
Entertainment on Tuesday 7
April at The Curtain. Open to all
members, tickets are £60+VAT
per person.

m Connect at Metro Bank
Evening Networking

Up to 100 members and guests
will attend the networking
evening hosted by Metro Bank,
Piccadilly on Thursday 19 March.
Sponsored by South Western
Railway this complimentary
event is open to members only.

B Connect at Rich Mix
Lunchtime Networking

Up to 60 members and guests

will attend the networking lunch
hosted by Rich Mix on Wednesday
26 February. Sponsored by The
National Skills Academy for Rail this
complimentary event is open to
members only.

m Networking Training

This workshop is ideal if you are
new to networking or have some
networking experience but are

not getting the results you need
from the events you are attending.
Taking place on Wednesday 18
March from 5.45pm - 8.30pm at
etc.venues - Fenchurch Street;
tickets start at £65+VAT per person

B The Grapevine Network
in Croydon

Join members and guests at De
Vere Selsdon Estate, Croydon
for the next Grapevine Network
event on Thursday 26 March.
This complimentary event is
open to members only.

u LCCI Summer Cricket Day
Join the LCCI team and watch
Surrey v Nottinghamshire in the
Royal London One Day Cup on
Tuesday 4 August at The Kia
Oval. Guests will receive three
drinks per person and light
lunch at this fun and informal
day. Open to all members and
their guests at £55+VAT

per person.
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Responding to climate change

Nish Kotecha and Geoffrey
Cann on how digitalisation
and blockchain can help oil
and gas companies monitor
and manage their climate
impact

ore energy, less carbon:
this is the dilemma facing
governments, businesses

and consumers as they determine
how to respond to climate change.

On the one hand, global energy
demand continues to rise, fuelled
by rising prosperity and population
growth in developing regions such
as Asia and the Middle East. On the
other, concerns about global green-
house gas (GHG) emissions — which
reached an all-time high in 2018 of
34 billion tonnes of CO, compared
to 13 billion 50 years ago - are driv-
ing calls to rapidly decarbonise.

The upshot for energy companies
is an opportunity to respond to an
increasingly global diversity of de-
mand, at lower carbon intensity.

Priority

One of the most important
themes to have emerged in business
over the past decade is environmen-
tal, social and governance standards
(ESG). ESG signifies commitment
to sustainable capitalism with ac-
countability. Business groups such
as the US Chamber of Commerce
now promote ESG as a key busi-
ness objective and it is a priority for
boards and shareholders across the
world, since an effective ESG pro-

gramme impacts valuation, reputa-
tion and societal standing.

The energy sector is under-
standably under global pressure
to embed ESG in operations and
practices as part of taking a more
responsible role in responding to
climate change.

Fuel industry giants Repsol re-
cently announced an industry-lead-
ing, net-zero carbon dioxide
emissions target for 2050. Repsol
believes it can achieve two-thirds
of the 2050 goal through initiatives
such as moving away from carbon

intensive projects, using cleaner
forms of energy to power refineries,
adding more biofuels into diesel and
petrol, cutting flaring and methane
leaks, and increasing renewable
power in its energy mix. Repsol in-
tends to link at least 40 per cent of
its top managers’ long-term pay to
achieving the 2050 target.

Evidence trail
Obviously, actions to achieve
these targeted outcomes need to be
measured and monitored, but the
technology and tools to enable this

are, relative to the scale of the prob-
lem, shallow. Data must be stored
in a manner that leaves an evidence
trail — it must be tamper-proof, au-
ditable and transparent. That means
that the global energy industry, still
heavily analogue, must lead with
digitalisation if we are to tackle the
impact of climate change in a mean-
ingful way.

Politicians globally are listening
and acting. The European Commis-
sion is committed to an EU Green
Deal designed to achieve the target of
net-zero carbon emissions by 2050.
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The Commission can guide, but not
force, member states to abandon
established industries or change
energy systems; however, the direc-
tion of change is clear.

The energy sector will need to
change and fall in line with these
political directions. Nowhere will
the change be more fundamental
than in the digitalisation of the
energy supply chain. Many ener-
gy companies are advancing down
this road, with some beginning to
recognise the role of blockchain
in creating a more transparent,
trusted and sustainable reporting
framework for the future.

Single memory

Blockchain is the technology be-
hind a distributed network of com-
puters that can be used to store data
securely but which, uniquely, has a
single memory. That means data
cannot be freely copied and edited
to create an alternative version of
the truth, which is why blockchain
technologists refer to it as the ‘trust

platform’’ In the enterprise con-
text, the blockchain would be used
as a private permissioned frame-
work for a group of stakeholders,
such as suppliers, customers and
regulators.

As energy companies seek to
regain the trust of all their stake-
holders, including, critically, ‘so-
cial trust with consumers, they
will have to demonstrate an even
higher level of compliance with a
green agenda because data-sup-
ported accountability will demand

new and more onerous operational
standards.

Sustainable

Oil and gas companies will
progress towards a decarbonised
future at different speeds. Digi-
talisation will not only accelerate
the passage, but also provide proof
of the quality of their transition.
Tomorrow’s winners will be those
that are transparent and account-
able to an increasingly impatient,
demanding and critical stake-

Digitalisation will not
only accelerate the
passage, but also
provide proof of the
quality of their
transition.

holder audience. The template
for transition is unquestionably
digital and, within that universe,
we believe blockchain plays a piv-
otal role. Only through its adop-
tion will the safe energy industry
leaders of today transition into
sustainable energy providers of
tomorrow.

Nish Kotech is chairman and
co-founder of Finboot. Geoffrey
Cann is advisor to Finboot and
author of Bits, Bytes, and Barrels:
The Digital Transformation of Oil
and Gas

www.finboot.com

Potential blockchain applications

Supply chain efficiency and
transparency: most trading
organisations are active in
two supply chains: financial
and physical. The financial
one has the distinct advantage
of having been dramatically
transformed through financial
automation, while the physical
one remains analogue and
therefore significantly slower.
Combining the two onto a
blockchain structure will
enable the creation of a digital
twin of the two supply chains

For example, refining and
petrochemical products are
subject to multiple safety
and quality certifications by
regulators and this data can
be stored in the digital twin
to provide evidence of its
provenance. In 2019, Repsol
implemented a supply chain
track and trace solution
called BlockLabs, developed
by Finboot, to do exactly
this, thereby improving
the certification process of
petrochemical goods and
driving supply chain efficiencies.
Tomas Malango,
experimentation and deep
tech director at the Repsol
Technology Lab, explains:

Blockchain is the
technology behind a
distributed network
of computers that
can be used to store
data securely but
which, uniquely, has
a single memory.

“Currently, there is a lot of
re-working involved in processes
where we handle a large number
of samples due to issues such as
labelling errors and information
being inaccurately recorded

or transmitted. Digitalisation
allows Repsol to identify the
samples correctly throughout
their whole life cycle.”

Track and trace technology
has numerous applications for
the energy industry. Knowing a
product’s origin and its chemical
composition are critical, as
illustrated by a contaminated
crude oil situation in Russia
recently. The 1.5 m barrels-a-
day pipeline was suspended
in late April 2019 after
refiners in Poland and Belarus
detected excess chlorine in the

crude oil that could destroy
refining equipment or, at high
temperatures, create poisonous
chlorine gas.

Trading and quality
management: the complex
oil and gas market, with
customers and suppliers
dealing at different junctions
and products moving from
upstream to downstream,
creates ample opportunities for
intermediaries such as traders,
surveyors, and shipping agents
to extract value. Blockchain
removes intermediaries from
the equation.

In this ecosystem, there is
a huge amount of paperwork
as permits, custody ownership
and transfer documentation
move along its chain via
emails. The management
and protection of this data
remains analogue. Not only
does this represent immense
risk (loss of documents, fraud,
counterfeiting, etc), but it is
also inherently inefficient,
which pushes up costs.
Blockchain brings the required
transparency and auditability
to a fragmented supply chain,
while driving higher operational
standards throughout the chain.

Oil and energy project
collaboration and management:
oil and gas installations involve
multiple parties, including
engineering, procurement and
construction (EPC) companies,
services companies and multiple
subcontractors, as well as the
energy companies themselves.
This project complexity typically
leads to lack of documentation
linking each step, resulting in
audit fragmentation. In the
event of an insurance claim, the
lack of sufficient data can be an
impediment.

A possible use of blockchain
is leveraging the distributed
platform for the storage of all the
details about a project, including
design documentation, as-built
documentation, project plans and
project resourcing information.
All the parties involved in
a project - EPC, oil and gas
companies, operations parties,
insurers and regulators (should
the need arise) - would be able
to access the platform, which
would act as the sole repository
throughout the project life cycle.
Furthermore, creating a digital
twin of the data opens up greater
possibilities to finance the asset
and change its ownership as it
moves between parties.
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Two minute interview

Amy Smith, executive director, Lingfield Park Resort

Who are you?

who has recently taken on the

responsibility for the racecourse :
business at Lingfield Park as well as :
productive on many occasions to
spa. I was previously the director of :
sales and marketing at Lingfield Park
so I knew what I was letting myself :
. entrepreneur which business

. person would you suggest as a

. model?

: 1 would suggest working with a
. number of managers with different
© styles. I've been lucky to have a var-
our business development manager :
. work of managers across my career :
and I like to believe I've taken the :
* best traits from them all to create a :
. broader style than would have oth-
© erwise come naturally. And never :
. forget every day is a school day!

the Marriott Hotel, golf course and

in for!

What is your connection with the
London Chamber of Commerce?
We have been members for a num-
ber of years with Dawn Chandler,

being a key link. We have hosted

a number of raceday hospitality :

events for the LCCI members which
have proved a great success.

Which one business achievement

over the last 12 months are you
most proud of, and why?

We had two sell-out racedays with
Music Live Concerts —- Madness

™

© and Jess Glynne were top of the bill.
I am a working mother of two :
© “If there is one thing | hate about

my job it’s ...
... too many emails. I find it more

have face-to-face meetings.”

If you were advising a young

ied and accomplished support net-

How is your business reacting to
. Brexit?

© Our main area has been working :
. with the industry to support the
. continued flow of equine travel to
ensure our core product can contin- :
 ue. The UK has secured ‘listed sta-
. tus’ approval to continue exporting
: animals and animal products to the :
© EU if the UK leaves without a deal. :
© This move is made in recognition
. of the UK’ high biosecurity and :
animal health standards, and means : :
* that horses can continue to be ex- :
: ported into the EU following Brexit.

: How do you think the transport
system in London can be

: improved? :
. Ibelieve its around the continued :

improvements to travel services,
: particularly commuter trains in :
: and out of London. With so many °
* supporting suburbs and varying :
© service levels it's been disappoint-
* ing to see a reduction in frequency :
© of services and reliability issues on
. some lines. :

Which piece of red tape causes

. most problems for your company
. and why?

- In the sporting world we have to ad-
 here to a variety of rules and regula-
* tions these don't hold our company
. back. Racing as an industry relies
* hugely on a collaboration between °
: many boards and affiliations so it is
© vital that as a racing community we
. come together to produce a fantastic
. sport whilst delivering a top-class
© customer experience for our passion-
. ate fans and continue to introduce a
© wider audience to our much-loved
: sport.

What is your favourite and least
favourite thing about London?

: My least favourite thing is people :
* seeing the suburbs as so far away :
and many companies not being
. prepared to travel outside London.
: In fact we are only 45 minutes
: from London on a direct line train. :
It is often easier to travel out to us
* www.lingfieldpark.co.uk

than it is to travel across London.
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“As a lover of the
outdoors and having
the most stunning
surroundings to work
within at Lingfield, |
would like to add
more green space
back to the city.”

: I love the diversity of London and
© its range of unique offerings within
. both historic and modern facilities.

If you were Mayor of London for
. the day which one thing would

: you change?

- Asalover of the outdoors and hav-
. ing the most stunning surround-
ings to work within at Lingfield,
: I would like to add more green
© space back to the city.

Lingfield Park Racecourse is the

. busiest racecourse in Europe with
- over 80 fixtures across the year,

with flat, jump and all-weather

. racing. As well as being a popular
. racecourse, Lingfield Park Resort
© also has an onsite luxury 116-bed-
- room hotel, a spa and leisure club
: and an 18-hole golf course.
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How to exploit your data

>
EAY

by Christabel Cooper

strategy chief Dominic Cum-

mings called for young mathe-
maticians and “assorted weirdos”
to work at the heart of the govern-
ment, to deal with the “profound
problems at the core of how the
British state makes decisions”. His
thesis is that decisions in govern-
ment are still often driven by in-
tuition or ‘gut’ rather than being
properly informed by data, but his
criticisms could equally apply to a
lot of businesses and to local as well
as central government.

I n early January, Boris Johnson’s

Potential

Data has sometimes been described
as the new oil because of its huge
potential value. For customer-fac-
ing companies the value is obvi-
ous, particularly when commercial
information can be linked to data
gathered from social media. But
there are a huge variety of other
uses for Big Data, from fighting
credit card fraud to detecting brain
tumours. When I was elected as
a local councillor I came across
a whole new world of potential
applications. For example, in my
borough of Hammersmith & Ful-
ham we use data to predict which
social housing tenants are in danger
of falling into rent arrears over the
financially-stretching ~ Christmas
period and send them reminders to
pay their rent.

Human and physical
infrastructure
But years of experience in the pri-
vate sector as a data analyst leads
me to believe that many organi-
sations still do not exploit their
data fully. One of the keys to cre-
ating a genuinely data-driven or-
ganisation is persuading senior
managers to invest the time and
money in creating the human and
physical infrastructure to make it
happen. Following on from this,

Data has sometimes
been described as
the new oil because
of its huge potential
value.

decision-makers at every level of
the business must buy into the
conclusions that the data analysts
reach. And this is where Domi-
nic Cummings gets it wrong - his
vision seems to be to have a team
of brilliant mathematicians and
scientists who do not need to have
the skills to explain what they are
doing to a non-technical audience.
But managers are unlikely to fol-
low the recommendations of a data
science team who cannot explain
how or why they are making those
recommendations.

Decisions
This is important because human
beings must always have a role in
making important and complex
decisions. Even the most expert-
ly-coded algorithm will know noth-
ing beyond the dataset that has been
fed into it. If that dataset does not
include information about the glob-

al political or economic environ-
ment, about latest consumer trends,
about your company’s values and
culture, about changes in technol-
ogy then it has no idea that any of
these things even exist. But human
beings obviously have a much more
extensive knowledge, and can bring
that knowledge and experience to
bear when using data to make de-
cisions. In a local authority context
this could mean that whilst an algo-
rithm might identify children who
are at risk, it needs to be up to an
experienced social worker to decide
how and whether to intervene.

And sometimes algorithms can
get it very wrong. They can con-
tain inherent biases, in a recent
example in the United States an
algorithm widely used in US hos-
pitals was less likely to refer black
people than white people who were
equally sick to programmes for pa-
tients with complex medical needs.
Meanwhile, many of the claims
made for very complex predictions
turn out to be over-hyped. Early ex-
citement about Google Flu Trends,
which successfully predicted the
spread of flu across America for a
number of years, ended in failure
when it predicted a large outbreak
which failed to materialise.

Collaboration

So the aim for any business or gov-
ernment department which wants
to become genuinely data-driven
should be to integrate its data sci-
entists and analysts into the fabric
of the organisation to get the best
out of the collaboration between
humans and machines. Finding
ways of visualising data so that
time-pressed decision-makers can
make sense of complex data, is cru-
cial. Meanwhile, the idea of hav-
ing ‘Citizen Data Scientists, whose
primary job function is outside
the field of statistics and analytics,
has started to gain some traction.
These are people who do not need
to be capable of writing complex
algorithms themselves, but who are
tech-literate enough to be able to
design models using the analytics
tools created by data scientists. As
subject matter experts in their own
field, they are best placed to know
how to use analytics to help them
do their jobs better.

Impossible to predict

The last words belong to Dr Han-
nah Fry (pictured, above) Asso-
ciate Professor in Mathematics at
UCL, who writes: “People are not
planets or solar systems; there isn’t
some secret underlying equation
that, if we can only find it, holds
the solution to all our problems.
The real world is messy, full of
uncertainty and impossible to pre-
dict. Applying maths to the real
world requires much more than
mathematicians. It requires people
who understand human society
and culture - people, in short, who
actually understand people.”

Christabel Cooper is director at
Sensible Analytics
www.sensibleanalytics.co.uk
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oing with the flow

Jim Clark, public
"_}_‘ affairs manager of
%4 Thames Water, on
‘ « Bmhow the company
is playing its part in the long-
term success of the capital

s the water and wastewater

service provider for London,

we at Thames Water know
we have a big responsibility to care
for the environment and plan for the
future to make sure there will always
be enough high-quality drinking
water to go around.

We serve 15 million people in our
operational region across southern
England, which stretches from the
Cotswolds in the west to Beckton in
the east. Securing world-class water
and sewerage services will play a
crucial part in facilitating the long-
term growth of the capital, both res-
idential and commercial.

Trust and confidence

As a privatised regulated sector,
the water industry is at the end of a
crucial period with the conclusion
of the latest five-year review of com-
pany business plans (PR19) by the
economic regulator Ofwat. Objec-
tive, well-balanced and challenging
regulation from the government is
key to building trust and confidence
in what we do, and to ensuring the
long-term resilience of the sector.

In December 2019 we received
the ‘final determination’ from Ofwat
on our proposed business plan for
2020-2025, based on the feedback
of around one million customers.
The determination spans everything
we do, from the price limits we can
charge our customers to how much
we can invest in our vast network. It
contains a number of performance
commitments and a system of re-
wards and penalties.

Stretching

This determination of our plan
contains stretching performance
targets and we are now deciding
whether it allows us to look after
customers and protect the environ-
ment in the way we believe is nec-
essary.

With the ongoing pressures of
population growth and climate
change in the region, this five-year
plan will be vital in ensuring that we
continue to provide a reliable and
resilient service to our customers in
London. Many parts of our network
are over 100 years old, so we have

a programme planned of proactive
maintenance of our assets. Our plan,
if agreed, will see us reduce bills for
our customers; strengthen key per-
formance targets; and make a chal-
lenging yet achievable productivity
shift.

We therefore need to fully assess
the final determination document
from Ofwat to ensure that it will not
leave us unable to deliver our cus-
tomers’ and stakeholders’ priorities,
as well as avoiding any serious ad-
verse consequences for the environ-
ment. We will make a final decision
on whether to accept Ofwat’s de-
termination, or appeal it, mid-way
through this month. We have made
it clear in all of our submissions
that we face substantial challenges
to renew ageing infrastructure and
strengthen operational resilience.
We have a long-term strategy to re-
new and replace some of the great
Victorian engineering under Lon-
don to reduce leakage and the risk
of burst pipes, as well as improv-
ing network resilience to extreme

weather.

Collaboration

To achieve our goals, amid all
of the challenges outlined, we will
more than ever need to work with
stakeholders and partner organisa-
tions in our region.

Collaboration was the main
theme at Thames Water’s annual
stakeholder review in London late
last year. This event brought more
than one hundred influential stake-
holders together with senior leaders
from across Thames Water to dis-
cuss our key priorities for the next
five years and beyond.

The theme of the day was ‘de-
livering in partnership, one which
Thames Water chairman Ian March-
ant was quick to stress: “We want
to collaborate with you, we want to
work in partnership with you, be-
cause the challenges that we face are
bigger than one company can solve”

Lawrence Gosden, asset manage-
ment director at Thames Water, also
unveiled plans to digitise our sewer
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network, using artificial intelligence
to predict where and when an over-
flow is likely to occur. Citing the
development of a new pocket-sized
sewer monitor at a fraction of its
predecessor’s price, Gosden said “it
is a radical change, and a big im-
provement in our armoury to com-
bat pollutions”

Public value
Delegates from across our local
government, environmental groups,
investors and charity partners at-
tended more in-depth sessions on
our progress in achieving objectives
and the challenges to achieving
these. Session topics ranged from
water resources, wastewater man-
agement, environmental protection
and enhancement, to our new stra-
tegic priority, ‘public value’
Marchant noted: “Everything we
do we has put into this new ‘public
value’ framework. Whether its wa-
ter fountains to reduce single-use
plastics ... or helping those in need
through our social tariffs and prior-
ity services register”

Recovery

At the final session of the day,
Tom Heap (above), presenter of
BBC One’s flagship Countryfile pro-
gramme, provided an external per-
spective, giving his thoughts on the
environmental responsibilities of the
water industry. He drew attention
to water scarcity, pollution of riv-
ers, the threat of microplastics and
future promise of nature recovery
networks.

Heaps comments went down
well among the audience, as did
Ian Marchant’s call to collaborate
so Thames Water can play its part
in the long-term success of London.

www.thameswater.co.uk



The Law
Society

Running a business?

11

The complexity of legal issues for our business has

changed exponentially as we grew from a start up to a

£30m business with offices overseas. Over 20 years our

solicitor has proven herself time and again. She has a deep

understanding of complex business relations and a desire
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Marketing in 2020

February 2020

In the run up to next month's B2B Marketing Expo at ExCel we feature two sets of predictions for the year ahead covering new
marketing techniques, technologies and strategies; and three important marketing trends to watch out for in 2020

Techniques, technologies and strategies

Google Ads

We will likely see the continued
prevalence of Google Ads Smart
Bidding. Machine learning is used
which can optimise your bid and
work to maximise your conversion.
It does so by allowing you to choose
conversion action at the campaign
level, meaning you can focus in on
specific campaigns to improve them
in their unique situations.

You can also automatically set
your bids to change when sales start
or stop, giving you more control
over how you are bidding on Goog-
le Ads. You can now optimise your
bids across a variety of campaigns
which means that you have even
more control over what you can do
and it can save you time. Google
Ads are becoming such an impor-
tant part of the marketing process
that most won’t be able to afford to
avoid it in the near future.

Augmented reality
Augmented reality (AR) is mainly
being used for concepts or video
game ideas, but we are now see-
ing it being used for commercial
purposes. Clothing brands have
started to take notice as they look
to use it as an effective way of pro-

What Can We Expect
From Marketing In

2020?

jecting clothing onto the custom-
er. So how could it work for B2B
marketing?

We can expect to see a surge in
AR’s commercial use in 2020 as it
is embraced by some of the largest
brands across the globe. The most
useful thing about augmented re-
ality is that it allows customers to
experience your product without
owning it.

Position zero
Things have changed with search en-
gine optimisation. Number one is no
longer the top spot. Now the aim is to
become the zero’ position. This is the
snippet at the top of the search en-
gine’s results that comes above all oth-
er results and provides content from
the page in concise form. It typically
contains information in response to
the question or query so that it has

Knowledge is power -
especially in securing funding

espite popular belief, not
all businesses want mon-
ey. According to the British

Business BanKk’s 2018 finance report,
over 40 per cent prefer not to use
external funding. And this figure
remains proportional to the SMEs’
awareness of funding.

Of course, there is also a posi-
tive trend wherein more SMEs have
become funding-savvy but are yet
struggling to secure finance due to
the knowledge gap.

“Businesses need to be clear about what they
plan to achieve, as that will help them with
tactics, seeing the funding landscape better
and identifying the best-fit funding options..”

Business owners seeking funding
may have many questions: How to
make innovation pay? How to suc-
cessfully grow the business? Can
IP help to attract funding? Which
route — equity, debt, grants, R&D -

is the best fit for me? The options are
endless and the questions are valid.

Support
Answers can be provided at the
Business Funding Show - BES -

Ephemeral content is
mostly images or video
posts on social media
that are available only
for a short time

direct correlation while providing a
link to the source material.

This is something that we will
begin to see on all web browsers as
the first response, but also the first
result when you use your voice as-
sistant to tell you a recipe, nearest
cinema, or anything else that could
be relevant. As voice assistants be-
come more and more popular, you
will want to be position zero on the
results page as it will significantly
increase your exposure through
various channels.

LCCI have partnered with the

B2B Marketing Expo, a free-to
attend event that showcases all
the tools, techniques and systems
set to revolutionise the world of
marketing. It's hosted at the ExCeL
on Wednesday 25 - Thursday 26
March 2020
www.b2bmarketingexpo.co.uk
to reserve your ticket

which brings together two key
groups in the UK economy: entre-
preneurs looking for funding; and
leading finance providers. Exhibi-
tors at the show represent support
and financial institutions providing
loans, venture capital, private in-
vestment, grants, R&D tax credits
and advice on investment-readiness,
innovations and scaling-up.
Businesses need to be clear about
what they plan to achieve, as that
will help them with tactics, seeing
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Trends to watch out forin 2020

GA Partners put the mar-
keting developments in the
digital world into context

and make predictions for the year
ahead.

Content marketing:
ephemeral and
interactive
Ephemeral content is mostly images
or video posts on social media that
are available only for a short time
- Instagram and Facebook stories
are examples. This type of content
is not something new but interest
is increasing rapidly. It is appealing
for both the sharer and the user be-
cause of its temporariness. People
share stories more freely and users
engage in the stories more eagerly
because, well... the story is going
to disappear, eventually. People do
not worry about if their content is
embarrassing or awkward as much
as in permanent posts and users
don’t want to miss the story which
will vanish forever. This is ‘fear of
missing out, in short FOMO, and it

is common human behaviour.

For business, FOMO must be
considered seriously when build-
ing a social media strategy. People
are going to show more interest in
your page if you post appropriate
stories to boost their curiosity. The
engagement of your page will rise
considerably with the right ephem-
eral content strategy. Moreover, in-
teractive and engaging stories will
influence your customers to devel-
op a positive relationship with your
page and your brand. Live streams,

the funding landscape better and
identifying the best-fit funding op-
tions.

Best-fit funders

BES often sees very determined
founders who apply to millions of
funders when in fact only a handful
are a good fit. Hence, it is no surprise
that this determination doesn’t pay.

They recommend that ideally,
once a business has shortlisted the
best-fit funders they should make
a tailored approach to each one —
one size doesn’t fit all. Moreover,
there is no size that will fit one’s
business growth equally at the var-
ious stages.

If you are looking for funding,
first of all, define your short and
long-term goals, and then, based on

polls, contests, games, shoppable
posts, countdowns, quizzes, and
360° videos are examples of the
interactive content and most of
them can also be used in Facebook
posts and stories, and Instagram
posts. With this, you can raise your
consumers’ satisfaction with your
product and can strengthen their
loyalty for your page and brand.
Ephemeral and interactive content
are very popular today and con-
tinue to be an important trend in
2020.

Voice Search
As the voice-activated search
technology evolves, it becomes
more important to pay
attention to creating
a ‘voice-searchable’
content.

People use
voice-over tech-
nology to ask
the daily weather,
give commands
like ‘call Anna, set
alarms and voice-
type messages. They
have become accustomed
to using voice over technology by
its practicality. So, using voice-
over when possible is becoming
more like a habit. Because of that,
creating voice-searchable content
is very important to keep up with
the evolving technology and to get
ahead of your competitors. Your
customers and your potential cus-
tomers will be more loyal to your
brand, and you have a positive

impact on them if you give impor-
tance and effort to voice technolo-

gy

On the other hand, the variety
of questions asked is increasing
and digital marketers are not giv-
ing this enough attention. As we

Voice-over
technology will be
another trend in
2020 to watch and
optimise your
website for

see more improve-
ments in  voice
search technolo-

gy, digital mar-
keters cannot ig-
nore the change.
Voice-over tech-
nology will be
another trend in
2020 to watch and
optimise your website
for voice search to maxim-

ise your search potential.

Influencer marketing
Influencer marketing has seen a
rise in the past few years as more
and more people started to use
social media. Using influencers to
improve brand awareness and in-
crease sales is a powerful strategy
for social media marketing and it is
expected that influencer marketing

SAVE THE DATE

BUSINESS FUNDING SHOW '20

Learn More

Va

what you want to achieve, work out
how to get there. That will help you
work out your funding strategy.
However, be careful reaching out
for investors money too early —
your equity stakes are too cheap at
the beginning and you might end up
losing in the valuation exercise.

BRITSH (w4
BUSINESS | instectust FORWARD
BANK Py | @VO [PrRanaRe

Combined approach

BES also recommends that the
best way to approach funding is to
use a combined approach, research-
ing all the available options in the
market and applying for them at
the relevant stages of your business
growth.

will become more popular in 2020.

Together with the increase of
diversity of the interactive content,
the effectiveness of influencer mar-
keting rises. Shoppable posts, polls,
contests, and countdowns are pow-
erful tools for influencers to reach
their audience, and their engage-
ment strengthens. However, it is
important to beware of the fact that
people notice if the advertisement
or product placement is too explic-
it. So, creating a sincere content in
which the product and influencer
are a perfect match, is what you
should focus on. Influencers can
be regarded as role models, and
because of that, with the right in-
fluencer marketing strategy, you
can engage with your target audi-
ence in a more effective way. They
are social media figures that have a
consistent social media appearance
that has built their audience.

As a consequence, finding the
appropriate influencer for your
business type is easy and cooper-
ating with them is very beneficial
for your business. Because influ-
encers already have a community
that trusts and listens to their ad-
vice. So those influential people can
boost your brand engagement and
will have a positive impact on your
brand.

BGA Partners is a creative
industry agency which helps
business grow its commercial
appeal through advertising and
marketing
www.bgapartners.co.uk

BFS’ annual exhibition not only
brings together a range of funders
who are actively supporting entre-
preneurs, but also notable speak-
ers making a change within the
business and funding ecosystem.
Attendees to the previous shows
benefited from such luminaries as
Richard Reed of Innocent Drinks,
Lord Bilimoria of Cobra Beer, Da-
vid Buttress of JustEat.

The Business Funding Show 20 is
being held on 20 February at East
Wintergarden.
www.businessfundingshow.com

Claim 15 per cent off standard
tickets at http:/bit.ly/2QNVFSe
- offer valid only until

10 February 2020
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COLLEGE LONDON Language Tests

UKVI-approved tests for visa applications

Trinity has once again been appointed by the Home Office to deliver Secure English
Language Tests (SELTs) in the UK.

We're looking forward to expanding our test centre network and to building upon our
high standards of customer service for people who need to demonstrate knowledge
of language to the UKVI for the purpose of settling, working or studying in the UK.

D We are the UK's leading provider of SELT speaking and listening tests

D Trinity has a proven track record of providing Home Office-approved secure English
language testing services in the UK since 2011

D Trinity GESE speaking and listening and ISE reading, writing, speaking and listening
SELTs are available at Trinity SELT Centres across the UK

See what test takers typically say about their Trinity SELT experience on social media:

(.. N\ )

Staff were very professional " 100% positive experience.
— explained everything. Makes What amazing staff!
you feel calm and welcomed. Thank you! **

Thank you! "' _
Henriett, Facebook

Elina, Facebook 2.10.19 ) V&m@ J

"“'I am very happy and grateful for
their dedication, time, consideration,
I i

professionalism and humanity!
Valentina, Facebook 29.10.19

Find out more about Trinity SELTs and about becoming a Trinity Listed SELT Course

Provider at trinitycollege.com/SELT

£ /TrinitySELT @Trinity_SELT 0333 358 3183 trinitycollege.com/SELT


http://www.trinitycollege.com/SELT

Progress since the election

February 2020

... and key 2020 dates

n 12 December 2019, the
voters of the United King-
dom delivered a majority of

80 seats for the Conservative Party
- and Prime Minister Boris Johnson
— after a Brexit-dominated General
Election campaign. All the Con-
servative candidates had pledged
to support Johnsons Withdrawal
Agreement.

BBC: General Election 2019
results
W https:/bbc.in/2NR5ehr

UK general election 2019: EU
prepares for Brexit hardball
W https:/bbc.in/2usqNOf

Election results 2019: Boris
Johnson returned as PM with
all constituencies declared

W https:/bit.ly/3aAwfPK

What progress has Boris
Johnson'’s Brexit Bill
made in Parliament since
the General Election?

On Friday 20 December, MPs voted
by 358 to 234, a majority of 124, to
give the EU Withdrawal Agreement
Bill a Second Reading in the House
of Commons. As they had pledged as
candidates, all the Conservative MPs
present backed the Bill. In addition,
six Labour MPs also backed the Bill
while 31 abstained, including five
members of the Shadow Cabinet.

Landmark Brexit legislation
passes Second Reading
W https:/bit.ly/2GaaU1M

MPs pass Second Reading of
the Withdrawal Agreement Bill
W https:/bit.ly/37kKrKL

Brexit deal vote result:

Boris Johnson'’s Withdrawal
Agreement Bill passes second
reading by majority of 124

W https:/bit.ly/30KTd2e

On Thursday 9 January, the With-
drawal Agreement cleared the final
stage in the House of Commons
when MPs voted to give a Third
Reading to the European Union
Withdrawal Agreement Bill by a
majority of 99. A total of 330 MPs
voted for the Bill, all of them Con-
servatives, while 231 MPs voted

against. The latter included 169 La-
bour MPs.

Third Reading (Commons)
W https:/bit.ly/3aBkdFI

The Bill then moved on to the House
of Lords, where the government was
defeated four times in 24 hours on
20 and 21 January. Peers voted to re-
move ministers’ powers over Euro-
pean Court of Justice rulings. They
also voted to give greater legal pro-
tections to EU citizens and to rein-
state a commitment to protect lone
child refugees. At time of writing,
the changes will return to the House
of Commons for further votes on
before the legislation can clear its
Parliamentary stages. Given the size
of the Conservative majority in the
Commons, it is likely that the Lords’
votes will be overturned.

Third Reading (Lords)
B https:/bit.ly/2NR2FMb

Brexit: Boris Johnson suffers
new Lords defeat over bid to
scrap protections for child
refugees

W https:/bit.ly/2NNqvZc

What happens after the
Houses of Parliament
have made a final
agreement?
Once both Houses of Parliament
have agreed on the final version of
the Bill, it will receive the Royal As-
sent and then become an Act of Par-
liament i.e. the Bill will become law.
The Bill will also need to be ap-
proved by Members of the European
Parliament (MEPs) on 29 January
after the UK Parliament approves it
in the UK. The MEPs will be able to
debate and amend the Bill before it is
ratified and closed. However, this is
likely to be a formality if the UK Par-

Once both Houses
of Parliament have
agreed on the final
version of the Bill, it
will receive the Royal
Assent and then
become an Act of
Parliament.

liament has already agreed the Bill.
The UK will then formally leave the
EU at 11pm on Friday 31 January.

What will change after
11pm on 31 January
2020?

There will be few visible changes over
the next 11 months. The UK will en-
ter a transition period until the end
of 2020. During this time, the UK
will remain in the customs union
and the single market. Trade with
the EU will continue unchanged.
However, the UK will be outside the
EU’s political institutions - it will no
longer have any representation in the
EU Council of Ministers or the Eu-
ropean Parliament.

The UK government will embark
on negotiating the UK’s post-Brex-
it trade deal, to be concluded and
agreed by 31 December 2020. Un-
der the terms of the EU Withdrawal
Agreement Bill, the Prime Minister
has 30 days to publish his negotiat-
ing objectives. It is expected that EU
Member States will agree their nego-
tiating mandate on 25 February. This
will then be passed on to the EU chief
negotiator, Michel Barnier, and offi-
cials at the European Commission.

What happens after the Brexit
bill is passed?
| https:/bit.ly/3aB2Wwn

Brexit: All you need to know
about the UK leaving the EU
M https:/bbc.in/2RfPsic

Brexit day: what happens after
31 January?
W https:/bit.ly/36gmH%n

What are the key Brexit
dates in 2020?

31 January 2020
The UK officially leaves the EU at
11pm.

1 March 2020

The EU aims to agree its negotiating
mandate for the UK’s post-Brexit
trade deal by this date.

June 2020

A summit is expected to take place
to allow the UK and the EU27 to
assess progress made with the
trade talks. This month is also the
last chance for the UK to request
an extension of its transition pe-
riod beyond 31 December 2020.
The Prime Minister is adamant
that there will be no extension of
the UK’s transition period beyond
this date.

26 November 2020

A trade deal must be negotiated and
presented to the European Parlia-
ment by this date.

31 December 2020

The end of the transition period
and the negotiated trade deal comes
into effect. If no trade deal (or ex-
tension of the transition period be-
yond this date) has been agreed, the
UK will leave with no formal deal
and trade with the EU as a third
country under World Trade Organ-
isation terms.

Brexit Q&A is researched
and written by Alexa
Michael, LCCI member
research executive. LBM
readers are invited to
submit their own questions
for responses to be
published in future issues.
Send them to amichael@
londonchamber.co.uk
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Business travel management

he act of booking business
I travel may seem straightfor-
ward, especially with today’s
super-intuitive  technology.  But
finding the right suppliers, negotiat-
ing the best deals, ensuring - even
just encouraging — travellers to stick
to policy and budget, and making
sure they are safe, secure and hap-
py - these can be trickier than they
sound.

UK SME:s spend up to £2 million
per year on travel, yet much of this
money is unmanaged, with many
businesses choosing to go it alone
rather than use a travel management
company (TMC). Often, company
directors simply leave the task of re-
searching and booking travel to PAs,
office managers or even the travel-
lers themselves.

This approach is often a false
economy. A better approach is to
start by creating and implementing
a company-wide travel policy. This
can help SMEs to manage spend,
save time and money, and increase
traveller satisfaction as well as em-
ployee acquisition and retention.

Solutions
At this month’s Business Travel
Show, SMEs can find all the piec-

————y

o

es they need to solve their business
travel conundrum, starting with the
opportunity to meet over 200 suppli-
ers, from airlines to accommodation
providers, and technology solutions
to taxi firms. They can also find out
why using a TMC could be an option
for them and may help their budgets
go further as well as increase compli-
ance and duty of care.

Exhibitors include Addison Lee,
American Express, American Air-
lines, Avanti West Coast, Avis, Bar-
claycard, Booking.com, British Air-
ways, easyJet, Eurostar, IHG, Iury’s
Inn, Lufthansa, Melia Hotels, Qan-

tas, Sixt, Trainline and Travelodge.

Fundamentals

Small business owners, PAs and
business travellers can also take on-
board a ton of free tips, information,
advice and guidance thanks to the
show’s Fundamentals educational
track - ten, free conference sessions,
which explain everything there is
to know about travel management
in jargon-free, easy to understand
language.
This year’s Fundamentals topics are:
« Ten quick wins to get you started
« Managing your meetings spend

o Online booking and expense
management explained

« Safety and security — a best prac-
tice guide for beginners

« Using data for improved savings

and control

Negotiating the best savings and

value with travel suppliers

Balancing compliance with trav-

eller experience

Choosing a TMC and other part-

ners

o How to engage travellers and

stakeholders in your programme

Corporate payments - achieve

more savings, more data, more

process efficiencies.

Wellness

The issue of mental wellbeing
in the workplace has rocketed up
the agenda in recent years, and the
mental and physical effects on fre-
quent travellers is well document-
ed. That's why the Business Travel
Show is launching The Wellness Re-
treat this year, a haven of serenity
on the show floor where visitors
can take time out and relax while
getting hands on with innovative
wellness products and services
designed to look after travellers
better.

A healthy company is a successful one

\ by Justine Clarabut

ellbeing is a term that has
now established itself in
most workplaces. It is a

buzzword that can encapsulate all ele-
ments of being well. Yet it is certainly
more than just a word of the moment,
wellbeing is at the very core of human
existence. We all need to be ‘well’ to
function efficiently and effectively.

There have been many efforts
within businesses and organisations
to increase awareness and education
on the benefits of improving employ-
ee wellbeing. This appears to have
achieved the objective of delivering
initiatives that provide a short-term
impact but is that sufficient? And is it
sustainable?

Make a difference
According to the Office for Nation-
al Statistics — Annual Population Sur-

vey, in the year ending March 2019,
there was little change in personal
wellbeing measures in the UK, apart
from a slight improvement in average
happiness ratings which increased
from 7.52 to 7.56. And in England,
one in six people reported experienc-
ing a common mental health prob-
lem (such as anxiety and depression)
in any given week. Bearing in mind

that we spend over a third of our lives
at work, employers are at the very
heart of providing the support and
tools required to make a difference to
employees’ lives.

Wellbeing should be transforma-
tional. However, evidence suggests
that’s not always the case. Research
shows that employees do respond
positively to workplace wellness

programmes but only notable im-
provements within the areas that are
covered. For example; if employees
are educated on say healthy eating
or increased exercise and movement,
other areas of their wellbeing, such as
stress or sleep, may continue to suf-
fer as they have not been addressed.
Although there may be short-term
improvement and an increase in
productivity, these interventions are
unlikely to return significant results
for long-term health and wellbeing of
employees.

Values

Employers have the opportunity to
look at driving lasting improvement
in their employees’ health and well-
being. Ben Willmott, head of public
policy at the CIPD, has commented
“Employers who invest in wellbeing
need to look at their broader organ-
isational culture first, including lead-
ership, values, and how managers are
developed and supported to manage
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made easy

Pitches

Also new to the show for 2020
is the Business Travel Innovation
Face-off. Kick-starting both days,
eight business travel disruptors
will present seven-minute pitch-
es, followed by a four-minute
Q&A from the competitions ex-
pert judges. The mics will then
be handed to the audience for a
no-holds-barred grilling and two
winners will be announced at the
end of day two.

A further feature spotlighting
innovation is The Business Trav-
el Launchpad which celebrates its

MARKETING TECHNOLOGY ThaaTRE T
INTERACTICH TRAEK,

people in the right way. Wellbeing
should support this, but if it’s just
treated as a bolt-on it wouldnt be
surprising for interventions to be in-
effective”

Short-term wellbeing strategies
that just tick boxes may limit long-
term organisational wellbeing suc-
cess. Workplace health and wellbeing
strategies require a co-ordinated ap-
proach that fits within a company’s
values and future vision. Delivering
a wellbeing programme is so much
more than just a demonstrable effort
from senior management to show
employees that their organisation
cares, (that’s of course if they buy in
to the concept in the first instance).
It requires conscious choices and
consistent implementation that will
support the long-term success of an
organisation and its employees.

Communication
A successful wellbeing strategy
should not just include the promotion
of good health in the workplace and
the provision of support for workers
coping with health conditions or life
stresses. Training leaders or wellbeing

A Business
Travel Show

fifth anniversary of propelling busi-
ness travel and meetings start-ups
up the entrepreneurial ladder and
out into the wider world.

The Business Travel Show takes
place 26-27 February 2020 at
Olympia London - do visit the
LCCI stand. Register for a free pass
to attend the show at
www.businesstravelshow.com/
register

champions within an organisation
keeps the lines of communication
open and reinforces wellbeing actions
within the workplace.

To a certain degree, employees
need to take responsibility for their
own health and wellbeing, but this
can only happen if organisations
create the right accountability envi-
ronment. To guarantee progress and
sustainability, it is essential to keep
employees motivated by providing
continued support. Health cham-
pions within the workplace can be
pivotal for sustainability and the suc-
cess of any health and wellbeing pro-
gramme.

Justine Clarabut is marketing
director of Wellbeing People who
deliver wellbeing programmes and
services to businesses, schools and
communities across the UK.
www.wellbeingpeople.com
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Your business

Protect your premises from pesky pest birds

With Spring on the way, now
is the time to make sure your
property is protected from
nesting birds.

As the days get warmer, birds
will start to look for places to
settle such as outside ledges and
exposed pipework. Droppings
then collect on the floor

below causing an unsightly,
dangerously slippery mess.

There are many techniques
available to professional pest
controllers such as netting, bird
free gel, sprung wire systems and
bird spike repellents. Or, for natural
bird control, Harris Hawks are the
ideal solution.

Cleankill Pest Control recommends
that any company that has

netting installed should have a
maintenance contract to ensure

it remains in good order and that
there is no risk of birds becoming
entangled.

Netting should be checked before
nesting season starts. Bird spikes
should be examined to make sure
they are intact as wet weather
followed by frosts, or maintenance
work on the exterior of

buildings, and window cleaners,
can dislodge spike systems.

Pigeons, or ‘flying rats’, carry
diseases and nearly all pigeons
carry bird mites - a tiny insect
that feeds off the bird and makes
humans itch and scratch. Fouling
and nesting materials make
perfect homes for clothes moths,
carpet beetle and mealworm
beetles. When the fouling is

dry it creates airborne bacteria
affecting anybody that may

be susceptible to asthma and
other breathing difficulties.

Cleankill offers a specialist
bird control service, from the
initial survey and specification
through to the final proofing
solution. Cleankill is a
registered waste carrier.

www.cleankill.co.uk

Cleanki/_

WINNING PEST CONTROL SERViCEs
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Best business ideas to start in 2020

As we enter a new decade of
possibilities, Henry Williams
of Startups spotlights 12 hot
business trends for 2020

nother decade over, a new
one just begun. And what a
decade it was...

In 2010, the UK was still feel-
ing the effects of the second-worst
economic downturn in history. The
recession had far reaching conse-
quences, triggering political shock-
waves that look destined to ripple
on through the 2020s.

But it also provided fertile
ground for innovation. An unsta-
ble job market gave rise to the gig
economy, with the likes of Deliv-
eroo, Uber, and Upwork capital-
ising on the growing demand for
flexible work, or, some would say,
exploiting those in precarious fi-
nancial situations.

A new generation of disruptive
startups emerged to challenge the
supremacy of big businesses that,
for too long, had not worked in the
interests of consumers.

And as our shopping habits
moved increasingly online we wit-
nessed the slow decline of the high
street.

While we can’t predict exactly
what the next decade has in store
for businesses, Startups.co.uk have
conducted extensive research and
interviewed leading industry ex-
perts to produce what may be the
defining business trends of 2020.
Here are the top 12.

1. Non-alcoholic fun

Did you ditch the booze for Jan-
uary? A growing number of us
are giving up for even longer, and
sometimes all together. Around 47
per cent of British drinkers have
reduced their consumption in the
last year.

As our drink-obsessed nation
becomes increasingly abstinent,
the market for alcohol-free drinks
and experiences that don't (neces-
sarily) involve drinking has grown
significantly.

2. Urban farming
Even as urbanisation eats up avail-

“Underground,
overground, indoors,
oreven vertical, an
increasing number of
people are finding
ingenious ways to
grow food in limited
urban spaces...”

able land for agriculture, the num-
ber of people that needs feeding in
the UK continues to grow.

But there is a solution: urban
farming.

Underground, overground, in-
doors, or even vertical, an increas-
ing number of people are finding
ingenious ways to grow food in
limited urban spaces, in the inter-
ests of self-sufficiency, or even as a
commercial enterprise.

Could you start your own com-
mercial urban farm? Or supply ur-
ban farms?

3. Tailored pet nutrition and
premium pet food

We've become far more health-con-
scious over the last few years, but
what about the health of our pets?

Many of us now recognise that
cans of processed food aren’t best
for their wellbeing, giving rise to
more premium products, personal-
ised pet diet plans, and even vegan
pet food.

According to PDSA’s latest PAW
report, 50 per cent of UK adults
own a pet, with around ten million
dogs in the UK and 11 million cats.
That’s a huge market for innovative
pet food brands to target, and plen-
ty of opportunity for growth.

4.CBD
Creams, oils, edibles - CBD seems
to be making its way into all man-
ner of products, with many shaky
claims made for its effectiveness
as a treatment for everything from
joint pain to insomnia.

What can’t be disputed, however,
is that this already huge market is
going to get bigger and bigger. By

Start-ups in numbers

Some fascinating facts and
figures on start-ups have
come LBM's way thanks to
research by Forward2Me
who have been looking at the
world’s biggest brands

e Ingvar Kamprad of IKEA was
the youngest entrepreneur,
founding the IKEA brand
when he was just 17 years old

o Eiji Toyoda, was found to
be the oldest entrepreneur,
establishing the Lexus brand
when he was 76

e The transportation industry
has the youngest average
founder age of 23

2025, the UK CBD sector is expect-
ed to be worth around £1billion.

According to the Centre for Me-
dicinal Cannabis, 45 per cent of
products tested had illegal levels
of THC (the chemical that gets you
high), and 38 per cent had less than
half of the advertised CBD content.

Its clearly a market that needs
regulation, but honest players with
consumer interests at heart stand to
reap great rewards.

5. Podcasting

It's been around 125 years since
the invention of the radio, but our
appetite for audio content is big-
ger than ever. There are now over
700,000 podcasts available in 100
languages, and one in eight of us
listen to a podcast every week (a
24 per cent increase in the last year
alone).

With growth like that, it's not
surprising that advertisers are tak-
ing the podcasting medium more
seriously — 75 per cent increased
spend in 2019.

Unless you've got a significant
listenership, it will be hard to raise
enough from advertisers to make a
living from the off. But get the con-
tent right first, build a following,
and you could open up a number
of revenue streams, including mer-

e The media industry has the
highest average founder
age at 51

e Sweden was found to be the
nation with the youngest
entrepreneurs, with an
average age of 24.

e Japan tended to be the
oldest when they started
their companies, with
an average age of 42

e The average age for starting
some of the world’s biggest
businesses is 35.

www.forward2me.com/
startup-years

chandise, listener support sub-
scriptions, and ads.

6. Smart tech to help the
elderly

Ensuring our elderly relatives are
safe and well is a daily concern for
people across the UK. And as the
country’s population continues to
get older, it’s a growing problem.

Smart tech isn't just helping en-
sure their wellbeing, it’s helping
the elderly enjoy independence for
longer, and easing the burden on
strained care services.

With smart tech products, smart
home installation, or even smart
home design, we see opportunities
aplenty in this growing sector.

7. Modest fashion

Often connected with faith (al-
though not always), modest fashion
is becoming more and more main-
stream.

Both H&M and ASOS have
launched modest clothing lines
in the last couple of years, and a
number of modest fashion vloggers
have attracted hundreds of thou-
sands of subscribers online.

Could you set up your own mod-
est clothing line? Become a modest
clothing influencer? Or start an
agency representing modest fash-
ion models.

8. Eco-beauty
The beauty industry is no longer
able to ignore its ugly record on the
environment.

Its a sector that’s been heavi-
ly reliant on plastic, but with 83
per cent of consumers saying they
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would choose a brand based on its
sustainability, more environmental
alternatives could be big winners in
the UK’s £2.7billion beauty sector.

From refillable products, to skin-
care that uses waste materials like
coffee grounds, the sector is already
seeing a surge in planet-saving in-
novation.

9. Craft teaching

As consumers crave more ‘authen-
tic’ experiences, and ecommerce
sites like Etsy open up the mar-
ket for independent handmade

goods, the popularity of craft
workshops and craft teaching is
booming.

Research from Eventbrite shows
that the number of events offering
lessons in everything from crochet
to glass-blowing increased by an
astonishing 350 per cent from 2014
to 2018. Many craft fans espouse
the therapeutic benefits of working

with your hands.

Upcycling furniture, candle mak-
ing and jewellery making are set to
be growing craft areas in 2020.

10. Rum

What was created by slaves in the
Caribbean, played a central role in
the American revolution, and was
given to Royal Navy sailors as a dai-
ly ration until 1970?

Rum, of course.

We had the “ginnaissance”, and
now it looks like it’s time for a
“rummaissance”. 35 million bottles
of this diverse spirit were sold in
2018, driven by experimental mille-

nials in search of new tastes.

Like the craft beer and gin revo-
lutions, flavour innovation and de-
mand for more premium products
are fuelling growth in the sector,
and there are still plenty of oppor-
tunities for bold new market en-
trants.

11. Sustainable transport

The global economy relies on trans-
portation, but it’s one of the worst
offenders when it comes to the en-
vironment. Transport was responsi-
ble for a third of all CO2 emissions
in the UK in 2018.

Meanwhile, online sales are

Your business

booming, having doubled over the
last seven years. That means a lot of
vehicles on the road fulfilling orders.

But sustainable transport options
are growing. Carbon-neutral deliv-
ery services and low-emission cou-
rier fleets are saving the planet one
trip at a time. Could you join the
effort?

12. Convenient and
connected fitness

Early in the year, the nation’s gyms
expect another surge in rarely-used
memberships, resulting in an esti-
mated £4 billion in wasted subscrip-
tions.

Wouldn't it be easier if you could
get the same results without leaving
your house?

Solutions that make getting fit
more convenient and accessible for
all are seeing a surge in popular-
ity, including live exercise classes
streamed into your living room, and
short, drop in sessions.

Henry Williams writes for Start-
ups.co.uk covering everything
from business finance and web
builders to tax and red tape.

www.startups.co.uk/business-
ideas-2020
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Flexible.

the number one

choice for our
global clients.

Comfortable.

Our compound is

Cost-e_ffetive.

Contact: info@aeisaudi.com

KASB VILLAGE

Compound

Our properties are perfect for expats looking for a home in the Kingdom.
With a great community spirit, KASB Village features three swimming
pools, a gym, squash court, football pitch, male and female spas, an
on-site restaurant and bowling alley.
The compound is ideally located just a short drive from the airport,
city centre and Riyadh Business Front.

SR\ saui
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Financing the green transition: The European Green
Deal Investment Plan and Just Transition Mechanism

The EU is committed to becoming
the first climate-neutral bloc in
the world by 2050. This requires
significant investment from both
the EU and the national public
sector, as well as the private
sector. The European Green Deal'’s
Investment Plan - the Sustainable
Europe Investment Plan -
presented will mobilise public
investment and help to unlock
private funds through EU financial
instruments, notably InvestEU,
which would lead to at least €1
trillion of investments.

While all Member States,
regions and sectors will need
to contribute to the transition,
the scale of the challenge is not
the same. Some regions will be
particularly affected and will
undergo a profound economic
and social transformation. The
Just Transition Mechanism will
provide tailored financial and
practical support to help workers
and generate the necessary
investments in those areas.

The European Green Deal
Investment Plan

The European Green Deal
Investment Plan will mobilise EU
funding and create an enabling
framework to facilitate and
stimulate the public and private
investments needed for the
transition to a climate-neutral,
green, competitive and inclusive
economy. Complementing other
initiatives announced under the

“This Joint Statement
is an important step
toward addressing
some of the
fundamental issues
distorting global
trade.”

Green Deal, the Plan is based on
three dimensions:

Financing: mobilising at least €1
trillion of sustainable investments
over the next decade. A greater
share of spending on climate and
environmental action from the
EU budget than ever before will
crowd in private funding, with

a key role to be played by the
European Investment Bank.

Xt w\\*

Enabling: providing incentives to
unlock and redirect public and
private investment. The EU will
provide tools for investors by
putting sustainable finance at
the heart of the financial system
and will facilitate sustainable
investment by public authorities
by encouraging green budgeting
and procurement, and by
designing ways to facilitate
procedures to approve State Aid
for just transition regions.

Practical support: the Commission
will provide support to public
authorities and project promoters
in planning, designing and
executing sustainable projects.

The Just Transition Mechanism
The Just Transition Mechanism
(JTM) is a key tool to ensure that

the transition towards a climate-
neutral economy happens in a
fair way, leaving no one behind.
While all regions will require
funding and the European Green
Deal Investment Plan caters for
that, the Mechanism provides
targeted support to help
mobilise at least €100 billion
over the period 2021-2027 in
the most affected regions, to
alleviate the socio-economic
impact of the transition. The
Mechanism will create the
necessary investment to help
workers and communities which
rely on the fossil fuel value
chain. It will come in addition

to the substantial contribution
of the EU’s budget through all
instruments directly relevant to
the transition.

EU, US and Japan agree on global rules on industrial subsidies

In a Joint Statement issued last
month, representatives of the
EU, the United States and Japan
announced their agreement

to strengthen existing rules

on industrial subsidies and
condemned forced technology
transfers practices.

In a meeting held in
Washington, they agreed that
the current list of subsidies
prohibited under the World
Trade Organisation’s (WTO)
rules is insufficient to tackle
market and trade distorting
subsidisation existing in certain
jurisdictions. They concluded
therefore that new types of
unconditionally prohibited
subsidies have to be added to the
WTO Agreement on Subsidies

and Countervailing Measures.

A structural reform of the WTO
and levelling the playing field in
global trade is a key priority for
the EU and the von der Leyen
Commission. Commissioner for
Trade Phil Hogan said: “This
Joint Statement is an important
step toward addressing some
of the fundamental issues
distorting global trade. The EU
has been arguing consistently
that multilateral negotiations can
be effective in resolving these
problems. | welcome the fact
that the United States and Japan
share this view. | am grateful
to Ambassador Lighthizer and
Minister Kajiyama for their
constructive collaboration.

This Statement is also a symbol

of a constructive strategic
collaboration between three major
players in global trade.”

The EU, US and Japan also
agreed that for particularly
harmful types of subsidies, such
as excessively large subsidies,
the burden of proof should be
reversed: the subsidising WTO
member must demonstrate that
there are no serious negative
trade or capacity effects and that
there is effective transparency
about the subsidy in question.
The signatories of the statement
also reaffirmed the importance
of technology transfers for
global trade and investment and
discussed possible core rules
to be introduced to prevent
forced technology transfer

practices of third countries.

The Joint Statement also
confirmed continued cooperation
on several key items such as:
the importance of market-
oriented conditions; reform of
the WTO to include increasing
compliance with existing WTO
notification obligations; pressing
advanced WTO members claiming
developing country status to
undertake full commitments
in ongoing and future WTO
negotiations; international
rule making and trade related
aspects of electronic commerce
at the WTO; and international
forums such as the Global Forum
of Steel Excess Capacity and
the Governments/Authorities’
Meeting on Semiconductors.
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Life-on-Chip

Registration Deadline: Friday 14 Feb 2020
Location: Leuven, Belgium

Enabling personalized medicine by cross-over
innovation

LIFE-ON-CHIP

B Do you want to know more about the latest cross-over innovations?
Then attend the 2nd ‘Life-on-Chip Conference - Enabling personalized
medicine through cross-over innovation’ organized by Smart Hub
Flemish Brabant together with DSP Valley, flanders.bio, BioWin,
Antleron, IBN Space 4.0, VIB, EIT Health and imec.

Micro- and nanotechnology, artificial intelligence, design thinking,
robotics, novel manufacturing technologies and big data have made
major impacts across all industries, but perhaps their greatest potential
impact will be in health and life sciences. Combined with ever-growing
biological insights and discoveries, resulting innovations will enable
amazing applications that can make personalized medicine a reality.

We will present testimonies of roads travelled and lessons learned from
pioneering researchers, entrepreneurs and first application movers.
There will be keynote speakers and you can attend thematic sessions
covering cross-over innovations in personalized medicine within
Belgium (Flanders and Wallonia), our neighboring countries and space.
Product show cases, posters and matchmaking (B2Match) will also be
part of the programme.

Cyber Security & FinTech
Registration Deadline: Thursday 20
February 2020

Location: The Hague, Netherlands

B Companies are invited to
participate in the CFS2020 international Cyber Security & FinTech
Technology & Innovation brokerage event. The event is organized by the
Enterprise Europe Network and will take place during the UK - NL Cyber
& FinTech Summit on 20 February 2020 in The Hague.

Matchmaking

The focus of the matchmaking will be on:

o Cyber Security e Cyber Security in FinTech

o Artificial Intelligence o Data & Identity Management.

enterprise . -
arpe | Registrations for all events are now open

For further information contact the Enterprise Europe Network London office at: enterprise.europe@londonchamber.co.uk

Futurebuild
Matchmaking Event
Registration Deadline:
Friday 1 March 2020
Location: London, UK

B Futurebuild is the built environment event where brands of all sizes
can share innovations, from products to processes and solutions, with
over 27,000 industry influencers and shapers.

Futurebuild 2020 will remain true to the roots of ecobuild by standing
out as the only event to have a higher purpose - to be a catalyst for
change. This is confirmation of its status as a key date for exhibitors
and senior professionals from across the built environment to come
together and drive real change.

It brings the most important people in the industry together around the
things that really matter to them. This is achieved through the agenda
setting conference and industry leading keynote stages.

This world class knowledge programme, alongside the exhibition of
innovative and inspiring brands, will combine to create an unmissable
experience.

JEC Composites Fair

Registration Deadline: Wednesday 4
March. Location: Villepinte Nord Paris,
France

B The JEC Composites Fair is the
world’s largest composite exhibition and the place to be for all material
experts and stakeholders from the materials sector. This is the ideal
platform for innovative SMEs, research institutes and universities
looking for partners for joint technology and research projects as well
as business partnerships. The Enterprise Europe Network Partner
Bayern Innovative is pleased to invite companies - universities and
research institutes - start-ups - visitors of the fair from Europe and

all over the world to their Joint Booth (Hall 6 - R52) to meet potential
cooperation partners for new business or technology matters.

The meetings will be supported by several network partners from the
Enterprise Europe Network as well as cluster organisations. Take the
opporutnity to discuss potential co-operations in pre-arranged meetings
and learn more about the latest trends and innovations in the field of
composite materials and meet the exhibitors from Bavaria.

If you are a member of LCCI with an offer for other members, contact membersoffers@londonchamber.co.uk

GLEMNET

CLOUD COMMUNICATIONS SOLUTIONS

M London'’s fastest 100% full fibre broadband

g Expense Reduction
Analysts

Vvodanile

: M Platform-as-a-Service
: To help you comply with national, regional

: Glemnet is an independent service provider

. of cloud based telephony systems and IT

1 services to businesses. Our team has a wealth
: of knowledge with over 18 years of experience
: deciphering the perfect solution for different
: communication needs.

: Our latest Gigafast offering, the fastest true

: full-fibre broadband connection in London,

: provides speeds of 1Gbps and 10Gbps - the

1 1Gbps offering being 18x faster than the

¢ current UK average.

: Offer to members

: Save £50 per month on our two offerings, that’s

i a SAVING of £1800 over 3 years!

: o GIGFAST 1Gb normally £299 per month* -

i LCCI members at £249 per month*

1 o 10 GIGAFAST 10Gb normally £749 per

i month* - LCCI members at £699 per month*
: *based on 3-year contract

i Expiry March 31, 2020

: Contact
: Get in touch: 020 7420 7888 | gigafast@
: glemnet.com | Glemnet.com/gigfast

. M Expense Reduction Analysts

: Expense Reduction Analysts are global

: specialist procurement advisors, offering
 strategic advice and practical methods to

: improve overhead expenditure efficiencies

: and lower costs since 1992. To gain a greater
. understanding of how ERA could benefit your
* organisation, visit uk.expensereduction.com/
: case-studies/ to view our success stories.

' Offer to members

¢ LCCl member Harvinder Rattan is pleased

! to offer a free spend analysis to identify

i opportunities, that can help your organisation
: to reduce your overhead costs. We can

 facilitate the delivery of the right product at the :

: right price, on better terms and with long-term
: focus on detailed ongoing cost management.
i Offer date: 21/12/2019 - 14/02/2020

: Contact
: +44(0)77 8611 7760 or
email hrattan@expensereduction.com

i and industry-specific requirements governing

! the collection and use of individual’s data,

i the infrastructure we utilise offers most

: comprehensive set of compliance offerings of

: any cloud service provider. The Platform-as-a-
i Service offers minimal alteration to take better
: advantage of cloud; used for code portability

i and quick updates. Able to materially alter/

: decompose application to services; to enhance
: app scale and agility. New code written with :
: cloud native approach; to accelerate innovation :
¢ and build apps faster. :

_ Offer to members _

i Get in touch today to receive a competitive
1 10% discount on our professional services and a :
: free advice on how you may be able to benefit
: from this state-of-the-art cloud services.

: Contact

: If you have further queries regarding the :
! service, please email Hussain.Sheikh@vodanile. :
i com or phone 020 3551 6938 ;



168 Security

Boxmoor Hall, 111 The Marlowes,
St Johns Road, Hemel Hempstead
HP1 1JR,

T: 0800 179 9081
Info@168security.co.uk
www.168security.co.uk

Security

39D

107 Englands Lane, Loughton
1G10 2QL

T: 01279 800039
team@39d.co.uk
www.39d.co.uk

IT services and support

Abeera Limited

102-116 Windmill Road, London
CRO 2XQ

www.abeera.co.uk

Electronic security systems

Bitumina Industries Ltd

The Broadgate Tower, 20 Primrose
Street, London EC2A 2RS
www.bitumina.co.uk

Asset ownership bituminous plants’
tech

Bjohn Logistics

Unit 3 Imperial Offices, 224 Eastern
Road, Romford RM1 3PJ

T: 020 7993 5662
sales@bjohnlogistics.com
www.bjohnlogistics.com

Freight forwarder

Career Go Ltd

160 Fleet Street, London EC4A 2DQ
T: 020 3735 7100
admin@gouni.co.uk
www.gouni.co.uk

Education

Cellnex Telecom

Unit 2 River Court, Albert Drive,
Woking GU21 5RP

T: 07760 296180
mick.goulding@cellnextelecom.com
www.cellnextelecom.com/en/
Telecom infrastructure services

Cemex

CEMEX House, Evreux Way, Rugby,
Warwickshire CV21 2DT,

T: 01788 517000
martin.casey@cemex.com
www.cemex.co.uk

Building products and services

Circle Facilities Management Ltd
Nicholas House, River Front, Enfield
EN1 3TF

www.circlefm.co.uk

Provision of security services

Crannull

Basepoint, 110 Butterfields, Great
Marlings, Luton

T: 01582 256010
www.crannull.co.uk

Construction telemarketing

Crawford and Company

New London House, 70 Mark Lane,
London EC3R 7NQ

T: 01412 297500
laura.outram@crawco.co.uk
www.crawco.co.uk

Insurance

Crystal Associates

103 Dunvegan Road, London SE9 1SD
T: 07305 948582
mark.jenkinson@crystal-associates.
co.uk

Sustainability consultants

Euroglobe Distributors Ltd
Unit D, Hainault Works, Hainault
Road, Romford RMé 5NF

T: 020 8594 1153
info@drinks-wholesale.co.uk
www.drinks-wholesale.co.uk
Wholesalers/exporters

Filipino Fi Academy Ltd
info@fiacademy.uk.com
www.fiacademy.uk.com
Education

Fiver London Ltd

Luckyn Lane, Basildon SS14 3BZ
www.everything5pounds.com
Trading of textile goods online

Flat White Design Ltd

Flat 31, Capstan Court, 24 Wapping
Wall, London E1W 3SE

T: 020 3789 4823
hello@flatwhitewebsites.co.uk
flatwhitewebsites.co.uk/

Website design

Forfirm Consulting Limited

1 Bedford Row, London WC1R 4BU
T: 020 3936 0030
e.russo@forfirm.com
www.forfirm.com

Fintech consultancy

FSE Fund Managers

Hamilton House, Mabledon Place,
London WC1H 9BB

T: 01276 608510
carole.phillips@thefsegroup.com
www.thefsegroup.com

Growth finance to SMEs in London

Geiger BTC

West London BTC House, 9
Millington Road, Hayes UB3 4AZ

T: 020 8509 2250
fm@giegerbtc.com
www.geigerbtc.com/marketing/#first
Printing company

GeoNet Telecom Limited
Sussex Innovation Centre, No 1,
12-16 Addiscombe Road, Croydon
CRO OXT

T: 07961 386350
info@geonettelecom.com
geonettelecom.com/

Telecom and ICT

Global Industries Limited
Spaces Chiswick, 9 Fishers Lane,
Chiswick, LONDON W4 1RX

T: 020 3995 4714
ilknurb@global-ind.com
www.global-ind.com

Export house

Higginson Strategy

20-30 Whitechapel Road, London
E11EW
www.higginsonstrategy.com

PR, media relations, public affairs

HNB Trade Ltd
79 College Road, Harrow HA1 1BD
Import and export alcohol beverages

Introspective Training

& Consultancy Ltd

Sheffield Business Centre,
Europa Court, Sheffield S9 1XE
T:0114 243 7368
ncrawford@introspective.co.uk
www.introspective.co.uk
Website design, apps, internet
marketing

Kansar Kavosh Arvand

Unit DO, Golnaz Tower, No 3
Magnolia Alley, Mahroo St, Golnar St,
Elahiyeh, Tehran, Iran

T: +98 21 220 55 939
info@kansarkavosh.com
www.kansarkavosh.com

Import and export of iron ore

L'Atelier des Chefs

19 Wigmore Street, London W1U 1PH
T: 020 7499 6580
oxfordcircus@atelierdeschefs.com
atelierchefs.co.uk

Cooking school

London Marriott Hotel

Canary Wharf

22 Hertsmere Road, London E14 4ED
T: 020 7093 1000
www.marriott.com/hotels/travel/
loncw-london-marriott-hotel-canary-
wharf

Hotel

Maldon Salt Company
T: 01621 853315
info@maldonsalt.co.uk
www.maldonsalt.co.uk
Sea salt makers

MangoTree Ventures Ltd
WeWork City Road, 145 City Road,
London EC1V 1AZ
www.mangotreeventures.com
Investment fund

Meqs

71 Dundrennan Road, Glasgow
G42 9SL

T: 07770 731539
megs@live.co.uk

Quantity surveyor

Mindful WorkLife

20 Hare Street Road, Buntingford
SG9 9HW
www.mindful-worklife.com
Enabling busy people to control stress

Neat Global Limited

We Work, 70 Wilson Street, London
EC2A 2DB

T: 07832 800020

iris@neat.hk

www.neat.hk

Fintech

Network Security
Consulting Services Ltd
71 Shelton Street, London
WC2H 9JQ
www.netsecon.co.uk

IT cyber security consultancy

NetworklQ

The Chocolate Factory, 5 Clarendon
Road, London N22 6XJ

T: 033 3234 4288
www.networkig.co.uk

IT services

Online Sales Consultancy

Suite 24, 180 Acton Lane, London
W4 5DL
www.onlinesalesconsultancy.com
Marketing

Peppers Marquees Ltd

Oakleigh Crosshill, Pontefract Road,
Snaith, Goole DN14 9JT

T: 01405 860249
info@pepermarquees.co.uk
Marquees provider

Phoenix Advisors Limited

37-38 Long Acre, London WC2E 9JT
www.phoenixadvisors.uk
Accountancy, tax & professional
services

42 New members February 2020

Premium Inspections Limited
Stables End Court, Main Street,
Market Bosworth CV13 0JN

T: 07522 179727
harry.yates@premiuminspections.
co.uk
www.premiuminspections.co.uk
Construction quality assurance

Premium Quality Foods Ltd
251 liford Lane, lIiford IG1 2SB
Food distribution

Project AMT Gerdan

7 Bell Yard, London WC2A 2JR
T: 020 3097 1727
mert@amtgerdan.com
www.amtgerdan.com
Engineering consultant

Purified Air Ltd

Lyon House, Lyon Road, Romford
RM1 2BG
schanelle@ntlworld.com

Air purifiers

Renlon Ltd

Unit 12, Boundary Business Court,
92-94 Church Road, Mitcham
CR4 3TD

www.renlon.co.uk

Waterproofing

Sambug.com

71-75 Shelton Street, London
WC2H 9JQ

T: 07725 607107
askus@sambug.com
www.sambug.com

Online B2B portal

Sams Marketing UK Ltd
Unit 8 City Mews, Barkingside,
ILFORD, 1G6 2FQ,

T:020 8127 4260
www.Samsmarketing.co.uk
Food product importer

Servian Consulting Limited
Uncommon, 34-37 Liverpool Street,
London EC2M 7PP

T: 07517 598488
timothy.mannah@servian.com
www.servian.com

Technology services

The Utility Warehouse

121 Witherston Way, London
SE9 3JL
www.damienpeters.co.uk
Telecommunication and energy

Timoshonco UK Ltd

Trident Court, 1 Oakcoft Road,
Chessington, Surrey KT9 1BD
T: 07885 517775
info@timoshonco.co.uk
www.timoshonco.co.uk
Property development

UK Asia Remit Ltd

441 High Street, Manor Park, London
E12 6TJ,

T: 020 3422 0123
finance@ukasiaremit.com
ukasiaremit.com

Financial services
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EXCLUSIVE LONDON CHAMBER OFFER
Enjoy 20% off meetings and events!”

0 21 Meeting rooms © 45 minutes from Central London

o Onsite Marriott Hotel © Events up to 10,000 people © 450 acres of outdoor space

01342 830930 (Option2) N/
events@|ingfieldpark.co.uk L

N G
“ L LingfieldPark Close to Gatwick, M23 J10, M25 J6 . P AFRIKE -0

*Valid for meetings and events taking place between April — June. Mininum covers and value may apply. RESORT



IT Outsourcing for the SME

Technology has a funny sense of
timing. Why is it that problems
always seem to occur when you are
at your busiest?

Now, we could bore you with the
reasons this might be; Disk Space,
CPU, RAM... Or we could cut
through the noise, fix the issue and
allow you to focus on running your
business.

This is exactly what Labyrinth
Technology do. We will work as an
extension of your team, detecting
issues before they impact your

business and responding fast when

you do need support.

at:

We understand that choosing an IT
company can be a complex maze to
navigate. It can be hard to decide
which option is right for your business.

Business news

To help with this, Labyrinth have
created a FREE practical guide to help
you choose the right Business IT
Support.

To get your copy, simply email us

Mature Graduates - Do They Make The Best Employees

You're the hiring manager for
your department, and you're in
desperate need of some new
blood in your team. You call
your friends in HR, explain your
criteria and wait. Soon the CVs
start flying in, but what should
you look for in the growing pile?
Alongside the requisite higher
education qualification, you
might decide those employability
skills gained through work
experience must also be present
on the right candidate’s CV. You
need a confident communicator
that is capable of self-managing
and has great initiative.

The Top 3 Reasons to Employ
Mature Grads

1) Experience

Unfortunately, the CVs of these
fresh-faced grads show little
evidence of the long-term
professional work experience you're
looking for. There is, however,

an often-overlooked group that

Thanks to their experience,
these guys understand the ins
and outs of working life, and
they know how they fit into the
office equilibrium. These self-
assured staffers will recognise

has the knowledge, attitude and
acumen to deliver for your team
from day one: mature graduates.

the importance of your company
culture, and they’ll be the ones you
look to when you need someone

to stand up and be counted.
They've proved their worth; now
it's up to you to recognise it.

2) Ambition

Mature students often have to
juggle outside commitments,
such as study and work. They’re
practically superheroes. Perhaps
most importantly, they’ve shown
alevel of responsibility in their life
that will transfer into professional
success; research from the What

Do Craduates Do? study found
that mature students were

more likely to find themselves

in managerial roles than their
younger, first-degree counterparts.

3) Dedication

Research from recruitment
specialist Seek found job security

to be the most critical driver for
mature graduates. If you employ
mature graduates, you can expect a
working environment full of settled
and loyal employees.

At UKCBC, we have higher-than-
average numbers of mature
graduates. They choose UKCBC
because we offer career-focused
education that delivers work-ready
employees. GCet the inside track

on our graduates by contacting
careers@ukcbc.ac.uk and posting
your positions in our student portal,
or find out why mature students
love our courses at
ukcbc.ac.uk/vision.

For any queries on features or

INSIDE

Business News
Page 45

Business travel
Pages 46-61

advertising in Capital Matters, contact:

Gina Forshaw
0161 274 9329

Apprenticehips
Pages 62-63

E: gina.forshaw@crosbyassociates.co.uk

Published by:

ASSOCIATES

MEDIA

Crosby Associates Media Limited

Liverpool (Head Office):

Burlington House. Crosby Road North
Liverpool L22 OPJ

Tel: 0330 124 3780
www.crosbyassociates.co.uk



v \Wheels up.
v Pitch packed.
v Business landed.

Fly London City

< Dundee
Fly up to 6 days per week taking off 29 March

Book today at Loganair.co.uk

or via your business travel provider

@Loganair‘

Scotland's Airline Where next?


www.loganair.co.uk

Loganair - Strengthening connectivity
from the capital to the regions

There has been much conversation recently regarding
the importance of regional connectivity for Britain’s
businesses, and in particular - air connectivity to regional
airports. One such airport is perched by the River Tay in
Dundee, Scotland.

Whilst Dundee is a city which is nestled in the heartland
of Scotland’s championship golf course territory (within
just 30 minutes of Carnoustie and St Andrews), the region
is also home to numerous businesses in the healthcare
and education sectors, not to mention the thriving gaming
industry - with the biggest names such as Rockstar North
being founded here.

Loganair is an airline synonymous with the region too,

also being founded here back in 1962 (making it the oldest
airline in the UK operating under its original name).

Back then it operated a single Piper Aztec, flying an air taxi
service between Dundee Airport and Edinburgh, to take
construction workers quickly across the river Forth.

It is fitting then that Loganair has recently been

awarded a new public service obligation route (PSO) by the
government, to operate a dedicated air service between
Dundee and London City Airport.

With London City Airport located in the heart of the city,
it will now be easier than ever to travel from the office to
Fife, Angus, Kinross and Perthshire.

Business travellers can also expect to be rewarded for
choosing Loganair and take advantage of the airline’s
competitive frequent flyer programme - Clan Loganair.

A range of affordable flexibility is available: All tickets are
changeable for a fee, though customers with ever-changing

schedules should consider taking advantage of Loganair’s
fully flexible fare (Fly Flex +), which includes fast-track
security and lounge access at London City Airport, as
standard.

Kay Ryan, Chief Commercial Officer for Loganair says:

“We're looking forward to strengthening connectivity

between Dundee and the capital and facilitate business across
the UK. We will provide a dependable, quality air service with
convenient day-return schedules and a rewarding frequent
flyer programme. We are confident it will prove to be a valued
service for businesses in the city and for those wishing to take
advantage of the many interesting leisure opportunities in

the area.”

In addition to being available to book at Loganair.co.uk,
flights will be available for sale via all major Global
Distribution Systems, thus also available to businesses
who have an elected Travel Management Company.

And when you do get that much-needed downtime,
consider spending a cheeky weekend in Dundee and enjoy
a round of golf on Scotland’s best golf courses. Though if
golf isn’t your thing, the recently opened V&A Dundee
attracted more than 800,000 visitors in its first year - so
why not see what all the fuss is about for yourself?

If your business has a regular need for travel to the
counties of Fife, Angus, Perthshire or Kinross then get
in touch with our specialist Sales Team loganair.co.uk/
corporate-solutions/

Flights commence from London City-Dundee from Sunday 29
March and are available to book now.


www.loganair.co.uk
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for London

As the UK's only hub airport and biggest port by value, Heathrow plays a unique role in
supporting London’s economy. Businesses across our capital rely on Heathrow to trade
with markets across the world

But Heathrow is full and has
been for over a decade. We're
operating at over 99% of

our limit. And at this crucial
moment in our country’s
history we find ourselves
without the runway capacity
these businesses need to
reach their full potential.

2020 will be an important year for
the project with a final, targeted
consultation and the submission
of our Development Consent
Order application to the Planning
Inspectorate. This year we will
send a powerful message: that
the UK and London is open for
business and ready to trade.

—
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“This year we will send a powerful
message: that the UK and London is
open for business and ready to trade.”

Providing a world-class
service for the freight
industry

A third runway is only part of our
expansion plans. We must also
provide a world-class service to the
businesses across London who rely
on Heathrow. That means being
reliable, offering great international
connections with a range of airline

carriers, delivering excellent service

and being easy to do business with.
Our CargoCloud app is a

tangible example of how we will

do this. It allows freight carriers

to match loads to capacity by

providing transport data on loads

travelling to and from Heathrow.
Despite being the UK’s largest

port by value we aren’t resting

Business travel — Heathrow Airport
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on our laurels. Our 15-year cargo
strategy will see us invest £180
million in cargo facilities, raising
freight volumes to 3 million tonnes
per year by 2040.

As we proceed with the next
phase of our plans, we will
continue to build on our strong
relationship with the cargo
community.

Keeping business in London
moving during expansion
The M25 is a vital bit of
infrastructure for London,
connecting our capital city with
the rest of the UK and linking

Continued on p50
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four London Airports: Heathrow,
Gatwick, Stanstead and Luton. Our
third runway will cross a section of

the M25 and we know stakeholders,

particularly hauliers who form the
backbone of our cargo capacity, are
keen to understand the impact this
construction work will have on their
transit times.

We've listened and have
developed a solution to mitigate
disruption. By constructing the
new stretch of the M25 offline and
only linking existing stretches of
motorway into the new road in the

final stages and at night, we will
maintain full M25 operations at the
busiest times of day.

Enabling sustainable growth
Throughout the expansion project,
Heathrow will fly the flag for the
aviation industry, pioneering in
other areas, like decarbonisation.
Heathrow already runs on 100%
renewable energy and our airport
infrastructure will become carbon
neutral this year.

We have committed to the
Government’s target for net zero

"Heathrow has awarded £40,000

in funding to 20 SMEs through the
World of Opportunity programme
to unlock their exporting potential.”

Pay

Export
o A

emissions by 2050 for aviation,
and we are exploring zero-carbon
construction techniques for
Heathrow expansion, with a focus
on cement and steel.

Supporting London’s
business

Businesses in London are
understandably cautious

about the way ahead, | want to
reassure business across London
that Heathrow will always be
unequivocally on their side. For
the third year running, Heathrow
has awarded £40,000 in funding
to 20 SMEs through the World of
Opportunity programme to unlock
their exporting potential by funding
international trade missions and
foreign market research.

With new routes to places like
Zhengzhou in China and Tel Aviv in
the Middle East, this year’s winners
will have more opportunity than

Dae:  Winter 2019

£2,000.00

ever to achieve their exporting
ambitions and grow their
businesses.

I am pleased to report that
London based Glow and SEE CIC
based in Barking, East London were
one of the winners. Glow and SEE
CICis an exciting social enterprise
that create a range of ethically
designed accessories for cyclists
and outdoor enthusiasts.

Whether through our ‘World
of Opportunity’, or ensuring
we're prepared to manage any
disruption after Brexit, Heathrow is
a champion of London enterprise.

Heathrow will continue to beat
the drum for London and through
expansion will open London’s
businesses to more opportunities
and partnerships in the future.

Emma Gilthorpe,
Executive Director for
Heathrow Expansion

World of Oppéu

: Theodore Global Ltd
Two Thousand Poundq

Heathrow
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CELEBRATE WITH US!

You can always depend on Clayton Hotel City of London to
deliver exactly what you need. Whether that's a weekend away,
a business meetingin the City of London or quality time while
having Afternoon Tea. From the comfort of our Victorian textile
bedrooms to the quality of our facilities, and warm, helpful
attitude of our staff - every detail is handled with care.

BOOK YOUR ROOM OR PARTY

+44 203 687 2777
< res.cityoflondon@claytonhotels.com @

© 10 New Drum Street, Aldgate East London E1 7AT
CLAYTON HOTEL

CLAYTONHOTELCITYOFLONDON.COM CITY OF LONDON


www.claytonhotelcityoflondon.com
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How we've reduced our environmental
impact whilst growing our business

All businesses in every sector are grappling with how to reduce their impact on the

environment.

For many, like those in carbon
intensive industries where the
technology to decarbonise is

only just beginning to emerge, or
those with complex supply chains
that make it harder to reduce the
impact, the most immediate thing
they can dois to look at how their
own operations can be improved.
These may seem like small things,
but they can make a big difference
to how the business feels about
making changes beyond their own
operations, how employees feel
and how stakeholders see you.

London Luton Airport (LLA) has
spent the last six years doing this,
and I'm proud of the changes
we've made to cut our carbon
emissions while simultaneously
growing our business. We've just
redeveloped our terminal to give
passengers more choice and more
space. Typically, such a physical
expansion would go hand in hand
with an increase in environmental
footprint. However, we saw the
redevelopment as an opportunity

to try to reduce the impact of our
operations on the environment.

To do so, we made a number of
operational changes behind the
scenes. Actions such as upgrading
our heating system and installing
energy efficient LED lighting
throughout the airport are far from
the most exciting parts of our
transformation, and they are not
the most revolutionary ideas. They
may have even gone unnoticed by
passengers —indeed, this was the
aim. However, they have been vital
in helping us reduce the amount
of carbon emitted per passenger
by over half and our total carbon
footprint by 40%.

Our electricity consumption has
dropped by the equivalent of
566,140 kg of CO2 a year. We've
also made savings in terms of our
gas consumption by replacing
our boiler system with a modern,
efficient unit, and are now using
less energy to heat a much bigger
estate. These new systems are

far more reliable and consistent,
meaning there is far less downtime
for servicing and repairs, helping
to keep operations at the airport
working smoothly.

Not content with this however,
we have also implemented
technology to monitor our energy
usage in real time, so we can
more closely match supply and
demand and spot inefficiencies
sooner, rather than waste energy
at times when the airport is
quiet. To ensure we continue to
be energy efficient, we remain
committed to the international
standard of managing our energy
systems. We were one of the
first airports to be awarded

the ISO5001 accreditation in
2014 and have maintained

the standard ever since.

We will continue to reduce our
impact where possible. We have
recently embarked on a journey

of reaching the highest level of
accreditation in the Airport Carbon

Accreditation programme, which
will ultimately mean making our
operations carbon neutral. It's

an ambitious target, but is well
within the realms of possibility,
particularly with a motivated team
at the airport eager to tackle the
challenge head on.

“It's an ambitious
target, but is well
within the realms of
possibility, particularly
with a motivated
team at the airport
eager to tackle the
challenge head on.”

I'm delighted at our progress so
far and excited to see how else
we can cut our carbon footprint
in the years ahead. | hope that
the 2020s will be the decade
when the efforts of the whole
industry will see it transition

to being carbon neutral.
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Sign up to our Business Direct online portal
to find the lowest fares for any train journey
in Great Britain and never pay a booking fee again.

Find out more about our Business Direct online
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Rising demand for long haul travel in
London Stansted’s catchment strengthens
case for airline growth in the South East
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Research from London
Stansted Airport and
popular travel fare website
Skyscanner has revealed
that the airport’s catchment
area is responsible for more
than half of all UK demand
to some of the world’s

most popular destinations.
According to new data from
Skyscanner, over 50% of

all UK searches for flights
to top locations including
Beijing, Hong Kong, New
York and Tokyo originated
from within the London
Stansted catchment area

Entitled ‘Gateway to Growth’, it
outlines destinations that the
airport is targeting for long-haul
growth in the coming years.
Analysis of passenger data
shows that a large number of
global cities, currently unserved
by Stansted, are already in high
demand by passengers across its
catchment area. These include:
Beijing, Boston, Delhi, Hong Kong,
New York, Mumbai, Shanghai,
Singapore, Tokyo, Washington.

The demand is particularly strong
for business and first-class
travellers within the region who
want to access these top long-haul
destinations. Well over half (56%)
of all UK searches for business
and first-class flights to these
locations originated from within
the London Stansted catchment
area, according to Skyscanner
data. An impressive 61.2% of all
UK searches for Business and
First-class flight tickets to New
York originated from the London
Stansted catchment area, with
Mumbai (59.6%) and Tokyo
(58.5%) following closely behind.

As the only London airport with
significant available runway

capacity, London Stansted is set
to deliver up to half of the total
expected growth in passengers in
the London aviation system over
the next decade.

The report highlights the large
number of passengers from
within the London Stansted
catchment area who have to fly
from other UK airports to access
key long-haul destinations. The
2018 Civil Aviation Authority (CAA)
survey shows that 1.6 million
people from the London Stansted
catchment area currently travel
to New York each year from other
UK airports, while over 400,000
annual travellers from the London
Stansted catchment area fly

to Hong Kong and more than
370,000 fly to Singapore.

Until Stansted begins to service
these popular destinations,
passengers in the region are
having to spend time and money
on travelling to airports further

“People from across the region,
and businesses in particular,
regularly tell us they want London
Stansted to offer a network of
long-haul routes that will connect
them to their key countries,
customers and markets.

“London Stansted sits at the

heart of one of the UK’s fastest
growing and most successful
economic regions, reflecting the
competitiveness and ambition of
the businesses trading here. We
need to demonstrate this strength
of demand to airlines who are not
currently serving London Stansted.

“Over the next decade, runway
capacity in the south-east will

be at a premium and London
Stansted will be responsible for
delivering up to 50 per cent of
London’s expected passenger
growth and make a greater
contribution to improving the UK’s
connectivity with the rest of the
world. We have ambitious plans to
serve 43 million annual passengers
by 2030, and it’s imperative we
continue to develop our route
network by unlocking our spare
runway capacity and providing
the best service and facilities, so
airlines and passengers can easily
and conveniently access the world
from London Stansted.”

away, while the region itself

does not enjoy the significant
economic and social benefits
which come from strong long-haul
connections.

The number of business travellers
residing in the London Stansted
catchment, using other UK
airports to access key destinations
is similarly striking. Close to

half a million business travellers
(491,215) flying to New York

from UK airports are based in

the London Stansted catchment
area, according to CAA data,

while a sizeable volume of annual
business travel demand for major
global destinations including
Boston (99,941), Hong Kong
(94,559) and Washington (94,556)
comes from the London Stansted
catchment area and leaks to other
UK airports.

GATEWAY
TO GROWTH

Gateway to Growth report

The full Gateway to Growth report
can be downloaded at: www.
stanstedairport.co.uk/G2Greport

Aboudy Nasser, Commercial
Director, London Stansted Airport
commented:


www.stanstedairport.co.uk/G2Greport

LIRS

LONDON TO LEEDS THIS IS OUR

FROM 2HRS AND 16MINS LNER

LONDON TO NEWCASTLE LONDON NORTH EASTERN RAILWAY
FROM 2HRS AND 51MINs

LNER.co.uk/Business

Launching alongside existing LNER trains
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Record numbers travelling through Gatwick to China and South America

As we pass into the Chinese
Year of the Rat, Gatwick has
revealed that it welcomed a
record number of passengers
from China last year, with
growth up 58% year on year.

A favourable exchange rate
increased the appeal of London
and the UK as a destination,
but the key driver has been the
airport’s growing network of 25
weekly flights to China.

Opportunities for further growth
also look promising, with China
also set to become the world’s
largest aviation market by 2022,
according to the Department for
Transport.

Also promising is the extra
business that Chinese tourists
bring, particularly to London,
with total expenditure by Chinese
visitors to the UK calculated

at £759 million annually, up

35% on the previous year.

Gatwick’s total long-haul
network now has over 60 routes
and these air links play a vital
role connecting the UK to key
markets as the country enters an
important new chapter on the
global stage.

These routes not only connect
business and leisure passengers
to important global markets, they
also keep goods flowing as the
majority of airfreight goes in long
haul passenger aircraft.

China is well known as a major
exporting nation, but it is worth
remembering that China is also
the UK’s sixth largest export
market, with over £23 billion of
goods going the other way.

Diverse long-haul
destinations and
connections

Gatwick’s long-haul network also
reaches diverse markets. Relatively
new services to Rio de Janeiro and
Buenos Aires are growing strongly,
with cargo volumes to South
American destinations growing
39% year-on-year.

The most recent direct long-
haul routes include exotic
destinations such as Miami,
San Francisco, Kuwait City and
Mexico. And by flying to more
destinations than any other UK
airport, Gatwick passengers
are spoilt for choice when it
comes to onward connections,
including to a staggering 159
other airports across Europe.

Continued on p58
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Multi-stop journeys. Visas. Risk management. Policy compliance.

When it comes to arranging travel for your business, there’s more to think about than
— wi simply getting someone from A to B. Are you arranging travel for multiple travellers?
) Will they need to obtain visas before departure? And what happens if crisis strikes
while your travellers are overseas?

Diversity Travel provides the Charity, Academic and Not-for-Profit sectors with
a comprehensive travel management service to alleviate this stress as much as
possible. Tell us where you need to be and when, and we’ll make it happen.

;)v
o

r
,‘l { L
v .:.

-
L &l

?— % = Sl 3
i ’ l 'S ! '
SR 2t S
Exclusive 24/7,365 ; Dutyofcare ._
fares Z support -  solutions

=)
. ‘ = == ~<-}, Wi " <
N 5 g M 2 Lol s

!,J

For more information, contact our Sales team on sales@diversitytravel.com or call 0161 235 5407

www.diversitytravel.com


www.diversitytravel.com

58

Business travel — Gatwick Airport

February 2020

2 %8
BLLLEL LRGE

o
LEURLUEUOUR

Continued from p56

London is of course a major and
popular destination itself and
Gatwick passengers now benefit
from fast rail connections to
central London and a doubling of
capacity with brand new, longer
Gatwick Express and Thameslink
trains. These services now take
passengers on direct services

to Victoria, London Bridge,
Blackfriars and direct to major
interchanges such as Crossrail

at Farringdon and Eurostar at St
Pancras.

Work is also due to start on a
new £150 million Catwick train
station in May, which will improve
the airport’s rail infrastructure
further. A fully redeveloped
station should be in place by
2022 and will see the station’s
concourse double in size, with
five new lifts and eight new
escalators also helping to reduce
delays caused by overcrowding
on Gatwick’s platforms.

The new station will also increase
rail capacity to cope with any

extra demand that might come
from Gatwick bringing its
Northern Runway into routine use.

Master plan

As well as connecting London
directly to more destinations this
year, Gatwick will also be inviting
consultation responses to its
master plan, outlining the airport’s
proposals to increase capacity
over the next decade and beyond.

The plan showcases the airport’s
innovative thinking on how to

grow sustainably over coming
years, to deliver even better global
connectivity and new business
and employment opportunities
across the region and UK.

As well as maximising the
capacity on its main runway,
Gatwick is planning to use its
Northern Runway for routine
departures, which is in line with
current government aviation
policy to make best use of their
existing runways.

Crucially, the final master plan
sets out how Gatwick could
develop to meet demand in the
most sustainable way over the
next 15 years. Growth will be
incremental and environmental
impacts will be carefully managed
and mitigated. For example, the
extra capacity will be balanced
by the airport’s noise footprint
remaining broadly similar to
current levels as new modern
aircraft emit substantially less
noise than their predecessors.

A growing Gatwick means a
thriving capital and country
and as the airport continues

to be transformed under its
new ownership — from new
global connections, to improved
transport links, new jobs and
business opportunities — the
ripple effect will be felt across
the capital.




E

TRAVEL MANAGEMENT

IN A WORLD OF RAPID TECHNOLOGICAL ADVANCES...

ACE still provides clients with the unique personal service that

you can expect from an independent agency, with experienced
corporate travel consultants continuously applying their expertise to
client travel requirements.

Our clients are not just numbers

» Our team are far more than travel arrangers
»  We manage our clients travel profile offering creative solutions
» Travel is an emotive subject - even if it’s business it’s still personal

So that’s why it’s our mission at ACE Travel to make it

all albout you

Experience the ACE Way -
contact our team on :

0845 241 3406 ACETravelManagement ace-travel-management

www.acetravel.co.uk @ACE_TMC
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Royal Air Maroc: a key player

in the history of aviation,
throughout Africa and beyond.
Over 60 years ago, two airlines
— Air Atlas and Air Maroc -
merged to form Royal Air Maroc.
Today, with a modern fleet of
56 aircraft, Royal Air Maroc
continues to grow from strength
to strength, with a network

of 97 destinations across 4
continents.

Bringing Africa closer

From the very outset, the airline
has sought to bring Africa closer
to the rest of the world. With a
strategic hub in Casablanca, Royal
Air Maroc continues to strengthen
its ties with the African continent,
connecting travellers from all
corners of the globe.

Six decades on, Royal Air Maroc
is the leading carrier to Africa,
with over 30 direct destinations
from Casablanca. The company’s

extensive network to Africa
offers same day through
connections from London
to Lagos, Accra, Freetown,

Monrovia, Dakar, Banjul and
Monrovia and many more.

As the national airline of
Morocco, Royal Air Maroc
continues to develop its
presence in the UK.

Flights are available from
London to Rabat and two
weekly direct services from
Manchester to Casablanca
and a daily flights departing
from Heathrow and Gatwick.
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Are you looking to optimise busines
travel for your company and make it
for your staff to travel in comfort &
peace of mind ? |
Royal Air Maroc will make your bus’
travel smooth and enjoyable.

Modern fleet of 56 aircraft with an average

age of 8 years that cover 97 destinations in 4
continents.
Network from UK:
- 8 daily direct flight from both Heathrow and
Gatwick to Casablanca

Q

- 3 weekly direct flights from Manchester t
Casablanca
- twice weekly direct flights from Heathro
to Rabat

Outstanding fares
Bespoke service regardless of the size of
the business

Frequent Flyer Corporate program

\J
@ Awarded the 4-star rating from Skytrax
. ‘ Voted Best Regional Airline to Africa for
3 years running 2015, 2016, 2017.
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London Chamber and London Councils
urge full apprenticeship devolution

With close to 9 in 10 (86%)
of businesses in the capital
not currently employing
apprentices, the London
Chamber of Commerce and
Industry (LCCI) and London
Councils have called for a
fully devolved apprenticeship
service for London —
something that new research
shows business supports

The research comes from
the organisations’ London
Business 1000 Survey, based
upon ComRes polling of 1,000
London business decision-makers
about the skills and recruitment
challenges their companies face.

Two years on from the
introduction of the Apprenticeship
Levy, only 13% of businesses in
the capital say that they currently
employ apprentices, down from
17% in 2018.

The survey results show that
confusion persists within the

Construction

business community regarding
requirements to pay the
Apprenticeship Levy and use of
apprenticeship funds.

Nearly a fifth (18%) of those
surveyed did not know whether
their business is required to pay the
levy, whilst over half (55%) of those
paying the levy don’t employ any
apprentices.

Croydon College is one of the largest providers of
Apprenticeships in the South, helping guide businesses to grow
and develop while utilising specialist skills and expertise.

We work with a whole host of employers providing high
quality apprenticeship training in areas including:

Engineering | Accountancy
Childcare | Business Administration
Hospitality and Catering | Customer Service

apprenticeships@croydon.ac.uk
020 8686 5700 www.croydon.ac.uk

69% of businesses surveyed do
not expect to use apprenticeship
funding this year, whilst amongst
those using funding only 16% said
they plan to use more than half
available to them (down from 28%
in 2018) - clear signs of a system in
need of reform.

Peter Bishop, Chief Executive of
London Chamber of Commerce and

Industry, said:

“Over half of businesses who
currently try to recruit in London
encounter difficulties finding
candidates with the right skills.

In this climate apprenticeships
should play more of a vital role than
ever, yet our research with London
Councils shows that only 13%
of London businesses currently
employ apprentices.

This is a clear sign that the
system isn’t working as it should.
It's both too inflexible and confusing
for businesses and as a result is
failing many London businesses and
residents.

Business believe that a fully
devolved systemis the solution.
And until we get that, the national
system needs immediate reform.”

ClIr Clare Coghill, Executive
Member for Business, Europe and
Good Growth, London Councils,
said:

“This year’s survey continues
to show that the apprenticeship



www.croydon.ac.uk

levy is not working for London and
that businesses overwhelmingly
back boroughs having more
freedom, which would enable
local government and business

to work together via a London
Apprenticeship Service.

Across the board, London
businesses are also hugely
supportive of greater devolution
to address a whole range of the
city’s most pressing issues such as
housing, transport and community
safety. We will continue to work
with the LCCI to make our case to
government for greater devolution.
Business agrees that Whitehall
needs to give London and other
UK cities the powers, freedoms
and budgets to support vibrant,
inclusive economies.”

82% of businesses back a
stronger role for London’s boroughs
in skills and employment provision
and the report tells that LCCl and
London Council say devolving
powers would allow London local
government to support a skills
system that enables businesses to
navigate challenges posed by an
increasingly competitive market in a
post-Brexit economy.

Devolution of the apprenticeship
levy should begin with the

WIE

Waltham International
College

“This year's survey
continues to

show that the
apprenticeship
levy is not working
for London.”

capital’s non-levy allocation (levy
contributions not spent by the
contributing employer). But there
are also some immediate steps that
the government could take to tackle
some of the issues highlighted in
the report.

These include:

+ Allowing employers to pool
the levy and joint purchase
apprenticeships and reducing the
administration around transfers
of levy funds.

« Allowing some levy funding to
be used for pre-employment
training to prepare people for an
apprenticeship.

« Allowing up to 10 per cent of levy
funding to cover administration
costs, banded so that the
smallest businesses and levy
payers benefit the most.

* Establishing a better data

system for apprenticeships for
both employers and learners,
underpinned by accessible
provider and course information.

» Working with London
government, employers and the
Institute for Apprenticeships (IFA)
to identify ways to speed up and
increase the development of
current and future apprenticeship
standards.

Other headline results from this

year’s survey show:

« Skills shortages and difficulties
employing people with the right
skills remain a priority concern
for London businesses, with 42%
citing this as a main barrier to
growth. 54% say an increasingly
competitive market. 45% say
Brexit.

* 54% of business leaders
highlighted that increased
business rates are one of the
top three issues that would have
the most impact on profitability,
reflecting the major increases
driven by nationally defined
revaluation. 70% of businesses
indicated that London’s local
authorities should have more
control over local taxes, such as
business rates and council tax.

.
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Overall, business leaders are
more likely to be satisfied than
dissatisfied with London borough
services and guidance. Evenin
the face of significant funding
cuts the quality of these services
is seen by the majority of
businesses as having remained
consistent over the last twelve
months.

To read the full London
Business 1000 report visit
www.londonchamber.co.uk/
LCCl/media/media/London-
Business-1000.pdf

LONDON
COUNCILS )

LONDON, CHAMBER

LONDON BUSINESS 1000
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Waltham International*College (WIC).offers Apprénticeships designed to
support the growth of your organisation'and train @ professional workforce.

Areas for apprenticeship to choose from at various levels (Level 2- Level7) are;

Legal, Accounting and Finance
Business Administration

Sales and Marketing

Leadership and Management
Information Technology
Team Leaders and Co-ordinators

Operational and Departmental Managers

Hair and Beauty

*We also provide a range of professional development courses

*We also provide degree programmes in partnership with Leeds Trinity University

For further enquiries and other courses;

email:- apprenticeships@walthamintcollege.ac.uk P: +44 207 0180 430 W: www.walthamintcollege.ac.uk

§Apprenticeships
nen >

or visit Waltham International College Ltd
Crown House, 7th Floor, Cambridge Road, Off Linton Road, Barking, IG11 8HG
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#HInvestinWallonia
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« The bio-pharmaceutical valley created
in Wallonia around academic centers,
small and large pharmaceutical and
biotechnology companies like GSK must
inevitably rely on a successful bio-logistics »

Pascal Lizin - GSK
ACCESS

TO RISK '
CAPITAL

TAX,
LEGAL AND
LOGISTICAL AS-
SISTANCE

TALENT Our business development managers are at
ACQUISITION your service. From the feasibility study to the
implementation of the investment, we provide

personalised and free support.

Contact us!
welcome@investinwallonia.be

Wallonia.be
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Mont Rose College of Management and Sciences

has achieved the TEF Silver Award. This award will

Mont Rose College offers a

) . R be valid for 2 years until June 2021
HND in Business Marketing

HND in Business Accounting & Finance
HND in Hospitality Management INTAKES EVERY

HND in Healthcare Management

| UG COURSES
BSc (Hons) Accounting and Finance Our Priorities

BA (Hons) Business Management

BA (Hons) Business Management
with Foundation Year
BSc (Hons) Computing resources

LLB (Hons) Law

| TOP-UP COURSES

BA (Hons) In Business Management

BA (Hons) International Hospitality Management
BSc (Hons) Accounting & Finance

BA (Hons) Integrated Health & Social Care

-+ to expand research facilities

| DIPLOMA COURSES

Diploma in Education & Training

| MASTER COURSES

International Master of Business

Administration

JANUARY / APRIL / SEPTEMBER

- to maintain excellence in teaching & learning

- to provide our students with outstanding facilities and

- to ensure constant self-development

- to encourage E-learning through continuous
improvement of online studying materials

- to promote diversity by extending the learner catchment
to school leavers and local residents

- to enhance student employability

Call: 020 8556 5009

Mont Rose House: 412-416 Eastern Avenue, Gants
admissions@mrcollege.ac.uk

truly dynamic and diverse
learning environment set in
the heart of one of the world’s

greatest cities, London.

| www.mrcoll

—__

Chartered Certified Accountants & Business Advisors

Your OUTSOURCING Partners for All
your Accountancy & Taxation Services,
including:

VAT & Making Tax Digital

Bookkeeping

Payroll & Auto Enrolment

Personal, Partnership & Corporation Tax Returns
Management & Year End Accounts

To discuss your specific requirements, contact us NOW.

0208 518 0888
harshad@sasconsultancy.com
www.sasconsultancy.com

Privacy & Confidentiality — GDPR Compliant

We are Members of:

LONDON CHAMBER

LCCI Members - Book Your Free
Consultation to meet at LCCI

ACCA

WHY RECRUIT WHEN YOU CAN OUTSOURCE

Most, if not all, BACK-OFFICE functions can be undertaken by
our INDIA Offices. Our Fees (Exc. VAT) are

20 Hours a 140 Hours a
CATEGORY Hourly Rate - £ Month
Month - £ .
Full Time - £
Data Entry Clerk 9 680
Bookkeeper 11 800
Accountant 15 1080
Administrator 11 800
Legal
1 1080
Administrator >
Please Note:

When you OUTSOURCE to us, there are NO additional costs such
as Employer’s NIC — Pensions, Office Space, Office Equipment,
Recruitment,Training, Holidays, Sick Leave, Maternity and Paternity
Leave, Employer’s Liability Insurance, Redundancy Pay, etc.
There is no cost for COMMUNICATION, as we use up to date
technology and you call UK Landline numbers.

FOR THOSE ENGAGING CONTRACTORS - IR35 RULES CHANGE
IN APRIL 2020 WHICH WILL NOW ALSO AFFECT PRIVATE
COMPANIES. OUTSOURCING COULD BE A SOLUTION.
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M Simmons Gainsford Group

The Simmons Gainsford Group
are pleased to announce

that Darren Hersey has been
appointed as Senior Partner.

Darren became partner at
Simmons Gainsford LLP in 1998
and heads up the private client
team.

Darren said:

“2019 has been a difficult year
for all of us, with the loss of
two good friends and valued
colleagues, and | am grateful for
the support we have received.

| am very much looking forward
to working with my colleagues at
all levels to provide great service
and support to all our clients”

Contact Darren on
darren.hersey@sgllp.co.uk

(; GLEMNET

CLOUD COMMUNICATIONS SOLUTIONS

M Glemnet

Glemnet is an independent
service provider of cloud based
telephony systems and IT services
to businesses.

Our team has a wealth of
knowledge with over 18 years
of experience deciphering the
perfect solution for different
communication needs.

We work hard to bring the latest,
most cost-effective Cloud, Unified
Communications and mobile
technology to our customers,
together with exceptional technical
service.

We want our customers to be
more productive and efficient,
free to work from anywhere, with
any device, at any time, safely and
securely.

Established in 2001 as an
independent service provider, we
have offices in London and the
South East.

We currently have a LCClI member
offer running for our Gigafast
broadband product - see the
members offer section of this
magazine to see how you can save
£1800!

For further info on Glemnet visit
www.glemnet.com or call us on
020 8639 0230 or 020 7420 7888

y
4
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N REC Ltd

Environmental and Risk Management
Business Doubles in Size

London Chamber member REC has
been acquired by Ensafe Group,
making the combined business one
of the UK’s largest independent
health, safety and environmental
consultancy services providers.

REC and Ensafe together now

have over 250 staff based out of 9
regional offices located across the
UK including Croydon, Stanstead and
Winchester.

With its major regional presence
across London and the South East,
the group continues to provide
clients with services including:

e Acoustics

Air Quality

Asbestos

Ecology

Fire Risk

Geo-Environmental

Health & Safety

Legionella

o Lighting

E: Info@recltd.co.uk

T: 0845 676 9303

W: www.recltd.co.uk

LONDON
METROPOLITAN
" UNIVERSITY

M London Met University

Fully funded training places
available for micro businesses
to engage with tech to boost
productivity.

London Met University has

gained funding to support 50
microbusinesses to engage with
technology to boost productivity.
The fully funded “Leading to Grow
Programme” will be offered to
microbusinesses in the capital and
South East.

Businesses employing up to nine
people, established for three years
or more can apply to undertake
the training on how to utilise
existing technologies to improve
efficiency and grow.

The funding is via the
Government’s £9m Business
Basics Programme run by the
Department of Business, Energy
and Industrial Strategy (BEIS) and
Innovate UK.

Microbusinesses can register
online http:/bit.ly/leadingtogrow
to find out more and apply to
take part.

M Gilbert-Ash

Gilbert-Ash appointed to deliver
£17 million construction project at
Trinity College

First building work at historic
Oxford site for over 50 years

December 2019: Leading UK
construction, refurbishment and
fit out contractor, Gilbert-Ash,
has won a £17million contract at
Trinity College, Oxford.

The award-winning company will
construct 45 new ensuite study
bedrooms, five teaching rooms,
three multi-purpose areas for
music practice, additional teaching
rooms and a basement for plant
and storage.

It will be the first major building
project at Trinity for over 50 years.

Raymond Gilroy, Gilbert-Ash
Construction Director said: “We're
in no doubt about the challenges,
working in a tight location
surrounded by listed buildings and
grounds, but our team has the
experience to plan for and work
through any challenges.”

Visit www.gilbert-ash.com

CONRA

FAMILY OFFICI

M CONRAD CAPITAL
Conrad Family Office

Our new, independent multi-
family office proposition continues
to go from strength to strength.

With a core emphasis on trust
and reciprocity, the Conrad Family
Office Management Team serves
national and international clients
by bringing together qualified and
highly respected professionals
with long-standing expertise in
the provision of a wide range of
professional services from trust
and estate planning through to
personal and concierge services.

Working with our trusted partners
both in London and globally, we
provide an exemplary service
across a full spectrum of private
family needs, effectively becoming
each family’s eyes and ears when
in London or indeed anywhere else
in the world.

www.conradfamilyoffice.com

Call John Clifford on
(03333) 232 551

TECHNOLOGIES

tn/ogy

M Trilogy Technologies

Trilogy Technologies, a leading
independent ICT Managed
Services provider headquartered
in Ireland and operating
internationally, has been
acquired by Arkphire. The deal
marks the first major move of
significant scale towards industry
consolidation in the Irish ICT
Managed Services sector as
businesses seek outsourced
support to meet ever more
complex IT infrastructure

and business transformation
challenges.

This creates the largest and fastest
growing Irish headquartered IT
procurement and IT managed
services business, with combined
revenues close to €150 million
and employing 220 people.

Edel Creely, Group
Managing Director of Trilogy
Technologies said:

“We are delighted to join the team
at Arkphire. The move accelerates
our ambition to scale where our
combined capabilities will enable
us to grow internationally.”

https:/trilogytechnologies.com/

M Blue Strawberry Group

Plant a Tree for Every Event
Confirmed from January 2020

As part of their sustainability
strategy, Blue Strawberry Group
pledge to plant a tree for every
event confirmed from January
2020.

Planting billions of trees across
the world is the most efficient
and cost-effective way of

tackling the climate crisis. Two-
thirds of all emissions in the
atmosphere resulting from human
activity could be removed by an
international planting programme.

“It's such a fantastic feeling for
our clients to know that another
tree will be planted as a direct
result of their event. The team
are hugely excited about getting
involved and looking forward to
planting some trees ourselves!”

For more information please
contact the team on hello@
bluestrawberry-tabletalk.co.uk or
on 020 7733 3151
www.bluestrawberry.co.uk



Make a right choice with

MONT RoOSE CoLL

Mont Rose College recc
heed is already within
vision and ambition

lecturers and staff.

INTAKES EVERY JANUARY / APRIL / SEPTEMBER

Mont Rose House: 412-416 Eastern Avenue, Gants Hill, IG2 6NQ

Call: 020 8556 5009

E: info@mrcollege.ac.uk | W: www.mrcollege.ac.uk
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Make it count your

In 2018, the amount of fuel we saved could have flown 1,300 planes
between London and Abu Dhabi. That's just one way we're moving
our fleets in a more sustainable direction.

= :
ety ey D - e
ey - e
M ’ - 118000y, -
D R, - = f """"' =
S tnn ' =/
. J '."' y ':\._

_ I

l=iyl
ETIHAD

AIRWAYS



www.etihad.com

