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London’s economy weathers 
the political storm
London’s economy showed 
its resilience, weathering 
the political storm during 
the third quarter of this year, 
but the tightening labour 
market continued to trouble 
businesses trying to recruit

Sales and orders both domes-
tically and for export reached 
their highest levels on balance 

in at least a year, whilst business in-
vestment and cashflow indicators 
saw the biggest increase since the 
start of 2016.

Part of that business investment 
included spend on training, as a 
quarter of the capital’s firms turned 
to upskilling existing staff, indicat-
ing that businesses are acting in or-
der to counter a labour market that 
is approaching record levels of em-
ployment.   Almost a third of busi-
nesses reported coming under in-
creased pressure from employees to 
raise wages in the last three months.

The analysis comes from LCCI’s 
Capital 500 – London’s biggest and 
most representative business sur-
vey.  Headline findings from Q3 in 
London show:

Export
• Export orders are at their highest 

point on balance since Q2 2017, 
with 22 per cent of businesses re-
porting increased orders 

• Export sales are up for 23 per cent 
of businesses. 

Domestic
• Domestic orders are up for 18 per 

cent of businesses 
• Domestic sales are up for 22 per 

cent of businesses.

Investment
• 15 per cent of businesses in-

creased investment in plant and 
equipment 11 per cent in whilst 
17 per cent increased investment 
in training 

• 24 per cent of businesses reported 
increased cashflow.

Employment
• 83 per cent of businesses did not 

try to recruit during the quarter 
• Of those who tried to recruit, 

over half encountered difficulties 
recruiting 

• A quarter of businesses said that 

they have trained existing staff 
in order to acquire new skills for 
their business 

• 31 per cent of businesses reported 
coming under increased pressure 
from employees to raise wages. 

Sean McKee, LCCI director of pol-
icy and public affairs, said: “For the 
second consecutive quarter the Lon-
don economy has returned results 
that are better than some would 
expect, given the ongoing political 
turmoil and uncertainty of Brexit.

“The performance is testament 
to the resilience of London’s firms.   
However, some of the increased 
business investment may be as part 
of Brexit preparation spending, 
rather than the underlying strength 
of the economy.  Time will tell.

Challenges
“One thing that is certain is that a 

restricted labour market, at near re-
cord employment levels, continues 
to pose challenges to the capital’s 
firms.   Investment in training in-
creased as businesses continued to 
turn to upskilling existing employ-
ees in order to close skills gaps that 
they are struggling to fill via recruit-
ment.   Consequently, an increasing 
amount of businesses came under 
pressure to raise wages.

The capital’s continued recruitment 
challenge will leave businesses 
ever more mindful that the wrong 
post-Brexit immigration system 

would make the situation even 
worse.   LCCI continue to call for 
devolution of immigration deci-
sion-making to a London level.”

November 2019 News 3
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Export documents and Brexit – 
update for CO and ATA Carnet users
At the time of writing there 
is still a possibility of a no 
deal Brexit outcome and an 
automatic move to World 
Trade Organisation rules 
for the purposes of cross-
border movements and trade 
facilitation

With regard to Certificates 
of Origin (CO) – pref-
erential and non-pref-

erential – and ATA Carnets, the 
following should be noted.

Certificates of Origin 
In a no deal scenario a UK CO 

(non-preferential) has been de-
signed in accordance with the rel-
evant international convention and 
has been approved by government 
lawyers. This is believed to an ac-
ceptable replacement for the cur-
rent non-preferential CO and will 
be issued post-Brexit. Non-prefer-
ential CO are generally called for as 
part of the payment mechanism e.g. 
via a documentary letter of credit 
or for trade defence reasons, or be-
cause the importer is anticipating 
re-exporting the goods.

If the Prime Minister’s deal does 
get approved by the UK Parliament, 
non-preferential CO will continue 
to be used for the duration of the 
transition period exactly as they are 
now and in the same format.
n www.londonchamber.co.uk/cofo

Movement 
Certificates 

EUR and A.TR
The Movement Certificates EUR 

(in effect a preferential CO) which 
evidence is origin in EU free trade 
agreements (FTA) will remain the 
appropriate document in a no deal 
scenario only where the agreements 
have been rolled over. 

It is understood that this is the 
case with Andean Countries (Co-
lombia, Ecuador, Peru), Cariforum 
trade bloc (Antigua and Barbuda, 
Barbados, Belize, Dominica, Do-
minican Republic, Grenada, Guy-
ana, Jamaica, St Kitts and Nevis, 
St Lucia, St Vincent and the Gren-
adines, and Trinidad and Tobago), 
Chile, ESA countries (Madagascar, 
Mauritius, Seychelles, and Zim-
babwe), Faroe Islands, Iceland, 
Israel, Lebanon, Liechtenstein, 
Norway, Pacific States (Fiji, and 
Papua New Guinea), Palestine, 

South Korea, Switzerland, and  
Tunisia. 

In other FTA markets, if there 
is no roll over then the EUR doc-
ument would not be appropriate 
though the buyer might call for a 
non-preferential CO.

The A.TR relates to trade with 
Turkey. This agreement has not been 
rolled over and so will not be appro-
priate in a no deal scenario. In this 
situation also the Turkish buyer may 
call for a non-preferential CO.

As with CO, if the latest agreement 
is approved by the UK Parliament, 
Movement Certificates (EUR and 
A.TR) will continue to be used for 
the duration of the transition period 
exactly as they are now and in the 
same format.
n www.londonchamber.co.uk/
export-documents/eur1-movement-
certificate

Arab League
Note that non-preferential CO for 

exports to Arab League countries will 
be unaffected and there is no need for 
the format of the document to change 
in the Brexit context whether there is 
a deal or not. However, some Arab 
League states are party to certain EU 
free trade agreements e.g. Algeria, 
Egypt, Jordan, Lebanon, Morocco, 
and Tunisia.
n www.londonchamber.co.uk/
export-documents/eur1-movement-
certificate

ATA Carnets
In a no deal scenario it is agreed 

that ATA Carnets – the passport 
for goods being temporarily moved 
cross border for the purpose of 
being shown at trade fairs or exhi-
bitions, or for professional equip-
ment and samples – will be able to 
be used for appropriate temporary 
shipments to the EU27 as the UK 
has signed the relevant internation-
al conventions both as the UK and 
en bloc through the EU. LCCI have 
made the necessary changes to the 
document for this scenario but, nat-
urally, will only make the revised 
Carnets available in the event of  
no deal.

In a  deal scenario, ATA Car-
nets will continue to be issued ex-
actly as now, at least until the end 
of the transition period. Carnets 
will not therefore be appropriate for 
temporary movements to and from 
the EU27.
n www.londonchamber.co.uk/
export-documents/ata-carnet

Northern Ireland
Northern Ireland is of course a 

part of the UK so in a no deal situ-
ation everything as above will apply. 
If the agreement goes through and a 
transition period kicks in, there will 
be no change in the above documen-
tation in any part of the UK, until 
the end of that period at the earliest. 
What happens thereafter will be-
come clearer over the course of the 
transition and Carnet and CO users 
will be informed as early as possible.

Useful links 
Brexit notification for ATA  
Carnet customers
n www.londonchamber.co.uk/LCCI/
media/media/Carnet-Notice-to-
Traders-October.pdf
 
Information on how to move goods 
through the Port of Dover and  
Eurotunnel with an ATA Carnet if 
the UK leaves the EU without a deal
n www.gov.uk/guidance/moving-
goods-through-the-port-of-dover-
and-eurotunnel-with-an-ata-carnet
 
Information on how to move goods 
with an ATA Carnet through the 
Port of Holyhead if the UK leaves 
the EU without a deal
n www.gov.uk/guidance/moving-
goods-through-the-port-of-
holyhead-with-an-ata-carnet
 
Guidance on exporting goods to EU 
after Brexit
n www.gov.uk/prepare-export-from-
uk-after-brexit

For further information on export 
documents issued by LCCI contact 
Davor McKinley
dmckinley@londonchamber.co.uk

“In a deal scenario, 
ATA Carnets will 
continue to be 
issued exactly as 
now”

http://www.londonchamber.co.uk/cofo/
http://www.londonchamber.co.uk/export-documents/eur1-movement-certificate
http://www.londonchamber.co.uk/export-documents/eur1-movement-certificate
http://www.londonchamber.co.uk/export-documents/eur1-movement-certificate
http://www.londonchamber.co.uk/export-documents/eur1-movement-certificate
http://www.londonchamber.co.uk/export-documents/eur1-movement-certificate
http://www.londonchamber.co.uk/export-documents/eur1-movement-certificate
http://www.londonchamber.co.uk/export-documents/ata-carnet
http://www.londonchamber.co.uk/export-documents/ata-carnet
http://www.londonchamber.co.uk/LCCI/media/media/Carnet-Notice-to-Traders-October.pdf
http://www.londonchamber.co.uk/LCCI/media/media/Carnet-Notice-to-Traders-October.pdf
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https://www.gov.uk/guidance/moving-goods-through-the-port-of-dover-and-eurotunnel-with-an-ata-carnet
https://www.gov.uk/guidance/moving-goods-through-the-port-of-dover-and-eurotunnel-with-an-ata-carnet
https://www.gov.uk/guidance/moving-goods-through-the-port-of-holyhead-with-an-ata-carnet
https://www.gov.uk/guidance/moving-goods-through-the-port-of-holyhead-with-an-ata-carnet
https://www.gov.uk/guidance/moving-goods-through-the-port-of-holyhead-with-an-ata-carnet
https://www.gov.uk/prepare-export-from-uk-after-brexit
https://www.gov.uk/prepare-export-from-uk-after-brexit
mailto:dmckinley@londonchamber.co.uk
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Mindset over matter

Sietske de Groot assesses the 
impact of Brexit on business in 
uncertain times

It is of course the case that not 
everyone or every company will 
be impacted to the same extent if 

the UK crashes out of the EU and 
moves to World Trade Organization 
(WTO) rules. The degree of change 
will depend on such issues as:
• Where the company sits in the 

supply chain and specifically how 
far removed it is from interna-
tional interaction 

• The sector – food products, for 
example, will be more affected 
than hairdressers

• Current trade volumes and the 
proportion of which could be ex-
posed to changes

• Reliance on EU staff.

Smaller firms
There is a particular impact on 

smaller firms who typically:
• Don’t have legal departments 

focusing on these issues which 
means that they often have in-
complete information on which 
to make decisions resulting in a 
possible negative impact on their 

competitiveness
• Will find that the implementation 

of changes to the way they trade 
under EU rules – potentially new 
and modified routes for example 
– could be expensive

• Work with smaller margins than 
bigger firms and who may find 
it difficult to absorb those extra 
costs

• Fill niches with sometimes just a 
single product or service. If that 
niche is negatively affected, major 
problems can emerge.

Key steps
Most companies’ key asset is their 

people, so the first key step is to look 
after them and support their EU 
staff with applying for (pre-)settled 
status.

Companies should also map out 
their supply chain and their route to 
market and consider at what points 
there is interaction with EU part-
ners or cross-border activity.

Perhaps the most important ac-
tion is to get the mindset right. 
What does it mean for the business 
if they – or their partners and clients 
– trade with the EU as a ‘third coun-
try’ with a separate legal system?

Information and advice
A prime source for Brexit infor-

mation is the government’s portal 
with step-by-step guidance accessed 
through www.gov.uk/brexit

Other bodies such as councils, 
growth hubs, universities and cham-
bers of commerce are sources of in-
formation and advice. The London 
Growth Hub, for example, provides 
a free two-hour Brexit course for 
small firms. 

It is also worth looking at guid-

ance on the EU side. A series of EU 
preparedness notices give specific 
guidance for your product or sector. 
These are dense documents but give 
a degree of legal certainty as to what 
it really means to trade with the EU 
as an outside country.  

Whatever happens with Brexit 
now, leaving the EU means that we 
shift from one legal environment to 
another, either abrubtly or in a nego-
tiated way. This is not confined to a 
few simple changes but involves the 
whole legal underpinning of a com-
pany’s dealings with the EU. Don’t 
forget the role of other third-party 
advisers such as banks, accountants, 
lawyers and consultants who can of-
fer valuable assistance.

Financial support
The government has been offer-

ing grants for certain activities such 
as training staff to complete customs 
declarations. But there is no finan-
cial support per se for business im-
pacted in general terms by Brexit. 
Some business organisations have 
been lobbying for compensatory 
actions such as lower business rates 
but nothing has yet materialised.

Trade terms
However the coming days and 

weeks play out, businesses cannot 
sit back. A no deal scenario where-
by we move to trading under WTO 
rules could be with us in the foresee-
able future. This can either happen 
if the Withdrawal Agreement isn’t 
ratified and our membership not 
extended, or if the UK and the EU 
cannot agree on a trade deal after 
the transition period expires. 

In the WTO rules scenario it is 
still of course the case that the con-
tinent of Europe is geographically 
close and distance and time zones 
give the same advantages as now. 
Moreover it is the world’s biggest 
trade bloc.

Cost-benefit analyses should be 
carried out and there may be unex-
pected opportunities. For example, 
did you know that it is compara-
tively easy to open a business in 
Estonia from which you can serve 
the EU?

Global
One benefit of preparing for 

Brexit is that it can help you gear 
your company up for global, not just 
European, business. Skills needed 
for trading with the EU under WTO 
rules are similar to ones needed for 
trading elsewhere. In both cases you 
need to analyse the costs and bene-
fits of each market such as distance, 
business regulation, time-zones, 
and demand. 

Sietske de Groot is an EU 
regulatory expert and the director 
and founder of TradePeers Ltd. 
This is an edited version of her 
seminar address at last month’s 
Business Live event at Fairfield 
Halls in Croydon.
www.tradepeersconsulting.com

“One benefit of 
preparing for Brexit 
is that it can help 
you gear your 
company up for 
global, not just 
European, business.”

http://london.training/go
http://www.gov.uk/brexit
https://ec.europa.eu/info/brexit/brexit-preparedness/preparedness-notices_en
https://ec.europa.eu/info/brexit/brexit-preparedness/preparedness-notices_en
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get your CIPD qualification

We offer a full programme of Health, Safety 
and Environment training courses including 
IOSH, NEBOSH, HABC, BSC, ISO and more!

Visit our website to browse our full 
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Safety Simplified; a new approach 
to health and safety training.
Whatever your industry, 
wherever you are, give 
your workers the practical 
skills they need to make 
your business safer. Safety 
Simplified is a new,  
three-day course,  
created by NEBOSH.

• In just three days you 
will gain practical, real-
life skills to help safety 
in any workplace. It’s 
relevant to any business, 
in any sector utilising 
real life case studies and 
cutting-edge learning 
practices.

• Learning is fun and 
engaging using high 
quality resources and the 
latest augmented reality 
technology.

• Employers will see the 
benefits of the training, 
in efficiencies; such as 
less days lost through 
illness and accidents.

This course will be a great first 
step for anyone that needs 
to improve their knowledge 
of health and safety, from 
managers looking to improve 
the way they look after their 
staff, to anyone wanting  
to start a career in  
health and safety. 

SPECIAL INTRODUCTORY 
OFFER*
£475+VAT per course including 
NEBOSH fees, assessment  
and exams. 
(minimum group of 6, 
maximum of 12 delegates | 
*offer expires 2nd Dec 2019).

Dates and locations: 
3-5th December, London  
SE23 3HG 
8-10th January, Bury St 
Edmunds IP28 6TS

BOOK NOW
Visit our website to browse 
our full range of courses 
and certifications for 
all your H&S needs!

Devolution needed to make 
apprenticeship system work
With close to nine in ten 
businesses in the capital not 
currently employing 
apprentices, the LCCI and 
London Councils have called for 
a fully devolved apprenticeship 
service for London – something 
that new research shows 
business supports

The research comes from the 
organisations’ ‘London Busi-
ness 1000 Survey’, based upon 

ComRes polling of 1,000 London 
business decision-makers about the 
skills and recruitment challenges 
their companies face.

Two years on from the introduc-
tion of the Apprenticeship Levy, only 
13 per cent of businesses in the cap-
ital say that they currently employ 
apprentices, down from 17 per cent 
in 2018.

Confusion 
The survey results show that 

confusion persists within the busi-
ness community regarding require-
ments to pay the Apprenticeship 
Levy and use of apprenticeship 
funds. 

Nearly a fifth of those surveyed 
did not know whether their business 
is required to pay the levy, whilst 
over half of those paying the levy 
don’t employ any apprentices.

Sixty-nine per cent of business-
es surveyed do not expect to use 
apprenticeship funding this year, 
whilst amongst those using funding 
only 16 per cent said they plan to 
use more than half available to them 
(down from 28 per cent in 2018) 
– clear signs of a system in need  
of reform.

LCCI chief executive Peter Bishop 
commented: “Over half of business-
es who currently try to recruit in 
London encounter difficulties find-
ing candidates with the right skills.

In this climate apprenticeships 
should play more of a vital role than 

ever, yet our research with London 
Councils shows that only 13 per cent 
of London businesses currently em-
ploy apprentices.

“This is a clear sign that the sys-
tem isn’t working as it should. It’s 
both too inflexible and confusing 
for businesses and as a result is fail-
ing many London businesses and  
residents.

“Business believes that a fully de-
volved system is the solution. And 
until we get that, the national system 
needs immediate reform.” 

Freedom
Councillor Clare Coghill, exec-

utive member for business, Europe 
and good growth at London Coun-
cils, said: “This year’s survey contin-
ues to show that the apprenticeship 
levy is not working for London and 
that businesses overwhelmingly back 
boroughs having more freedom, 
which would enable local govern-
ment and business to work together 
via a London Apprenticeship Service.

“Across the board, London busi-
nesses are also hugely supportive of 
greater devolution to address a whole 
range of the city’s most pressing issues 
such as housing, transport and com-
munity safety. We will continue to 
work with the LCCI to make our case 
to government for greater devolution. 
Business agrees that Whitehall needs 
to give London and other UK cities 
the powers, freedoms and budgets to 
support vibrant, inclusive economies.” 

www.londoncouncils.gov.uk

“Business believes 
that a fully devolved 
system is the solution. 
And until we get that, 
the national system 
needs immediate 
reform.”

http://www.acacialearning.co.uk
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‘TIS THE SEASON  
FOR …  
COPYCATS
Victor Caddy, Partner, Trade mark and design attorney – 
Wynne-Jones IP

This month we’re talking 
copycats;  after all the season 
of Christmas is always prone 
to an increased number of 
fake, counterfeit or copycat 
goods.  And the problem 
is that we are a nation of 
bargain hunters, especially 
as the cost of Christmas 
rises each year.  It’s also a 
time of Christmas gifting 
for those businesses prone 
to ride on the coat tails 
of others by making and 
selling lookalike products. 

Aren’t copycat products illegal?  
Yes… and no. 

Sometimes a product is so 
obviously a copy that the 
owner of the original work can 
enforce its intellectual property 
rights, the lookalike product 
off the shelves and even get 
damages for lost sales.  

However, in other cases it’s not 
so clear cut. The manufacturers 
of lookalike products are 
ingenious when it comes to 
making small changes that 
are often indiscernible to 
consumers, but nevertheless 
enough to discourage legal 
action against them. As such, 
the manufacturers / owners 
of genuine products are 
often resigned to having their 
products knocked off because 
they know the law doesn’t 
always help them as much 
as they should, and copycat 
products are frequently not 
classed as illegal.  

If you’re a business that could 
be affected by copycats it’s 
imperative you have adequate 
IP protection in place at the 
outset – be it trade mark, 
design or copyright.  It’s 
something you hear from 
us time and again in this 
regular column.  But another 
point we also frequently 
make is that infringement 

affects reputations. And this 
misfortune can cost you not 
only sales but also, ultimately, 
your business. 

On the flip side as a consumer 
when out doing your Christmas 
shopping, we recommend you 
thoroughly check over the 
product you’re purchasing, 
especially if you can see a very-
looking similar version on the 
shop shelf, or if you’re aware 
of another version that’s more 
costly.  There’s probably a very 
good reason why one costs less 
than the original:  it’s made of 
inferior materials; it’s not met 
safety standards or probably 
even been tested properly.  Do 
your homework and know what 
you’re paying for, especially 
when it comes to children’s 
toys and games which is 
prone to copycat goods year-
round, but no more so than at 
Christmas when gift purchases 
are at a peak. 

Make sure you protect your 
business, your brands and 
your products not only 
at Christmas, but year-
round.  And whilst you’re 
out shopping in the coming 
weeks make sure you make 
the right purchase decisions 
for friends and family. 

T: London - +44 (0)20 3146 7888 
W: www.wynne-jones.com

SPONSORED COLUMN

Moving the Louvre

Designed by the British 
architects Rogers Stirk 
Harbour + Partners, the 
Louvre Conservation Centre, 
inaugurated last month, will be 
home to 250,000 works of art 
making it one of Europe’s largest 
study and research facilities.

Located in the commune of 
Liévin, Pas-de-Calais in Northern 
France, 120 miles from Paris, 
the centre is part of a new phase 
for both the Louvre and for the 
local area, being previously an 
industrial town with a history of 
mining.

Vulnerability to flooding in the 
Louvre Palace on the banks of 
the River Seine in Paris and a 
desire to gather works currently 
scattered over 68 sites in one 
space has motivated the Louvre’s 
requirement for a permanent, 
robust off-site facility. 

Understated
Remarkably for a building of 
its size, rather than dominate 
the area, it sits environmentally 
sensitively within it and is 

elegantly understated. It plays 
with what is hidden and what 
is revealed, partially beneath 
the ground, the one-storey 
structure with a green roof 
tapers and slopes into the 
landscape. The west-facing 
elevation is tall enough to 
accommodate a mezzanine floor 
of administrative offices and 
the most colossal items of the 
Louvre’s collection. 

Graham Stirk, senior design 
partner at Rogers Stirk Harbour 
+ Partners, said: “It has been a 
great honour to be part of this 
incredible endeavour. Very few 
clients are as prestigious as the 
Louvre and even fewer briefs 
carry more weight than the 
relocation of one of humanity’s 
great treasures. The use of 
simple, elegant forms, marked 
by a solidity that resonates with 
the brief to create a powerful 
language of great French 
fortresses, that in this case 
is a large inclined park which 
protects the works of art below.”

www.rsh-p.com

http://www.wynne-jones.com
http://www.rsh-p.com
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ENJOYS
LEARNING

WHERE
LONDON 

Morley College London offers over 
3000 courses and events every 
year in arts, music, languages and 
more. Visit us to boost your skills, 
wellbeing and creativity.

LCCI members are eligible for discounts on courses at Morley

www.morleycollege.ac.uk

Big sleep out – help the homeless
Next month – Saturday 
7 December to be precise – the 
World’s Big Sleep Out, will take 
place in 50 locations, including 
London, around the world, 
creating the world’s largest 
display of solidarity to those 
experiencing homelessness 
and displacement

With an aim of raising 
£40million, senior busi-
ness leaders will join 

celebrities, musicians, Olympians, 
broadcasters, politicians and the 
public to help fight homelessness 
with what is thought to be the larg-
est charitable fundraising campaign 
in a generation. 

Dying on the streets
The number of homeless people 

dying on the streets is at record lev-
els with on average two people dying 
each week in the UK. In England 
alone the number of people sleeping 
rough has increased by more than 
150 per cent since 2010. Last year, an 
estimated 4,677 people were sleeping 

on the streets on any one night and 
there are 125,000 children in Eng-
land without a place to call home.

The amount of people sleeping 
rough in London across a minimum 
of two consecutive years has more 
than doubled since 2008/9, increas-
ing by 131 per cent to 2,080. Of those 

people, most have been in care, pris-
on or the armed forces - action is ur-
gently needed. 

Support
Dame Helen Mirren and Will 

Smith will lead the way by telling a 
bedtime story in Trafalgar Square, 

London and Times Square (New 
York) respectively. Presenter Lisa 
Snowdon, six-time Olympic cham-
pion Sir Chris Hoy, ITV news pre-
senter Julie Etchingham, singer 
Jamelia, and TV and radio present-
ers Iain Dale, Kate Garraway, Cherry 
Healey, Angela Scanlon, Naga Mun-
chetty and Anita Rani will support.

Registration for fundraising is 
now open. All funds raised will go 
towards homelessness charities, with 
a 50/50 split between local and glob-
al charities helping homeless and 
displaced people.

 www.bigsleepout.com

“The number of 
homeless people 
dying on the streets is 
at record levels with 
on average two 
people dying each 
week in the UK.”
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Glasgow Caledonian University LONDON

A unique venue in the heart of the City

The campus offers a diverse, vibrant and 
modern venue with lecture rooms and 
breakout space. With its unique design and 
room layout flexibility, GCU London caters 
for a wide variety of corporate and private 
events, from high profile conferences to 
intimate professional dinners and receptions.

GCU London is ideally situated being a short 
walk from Liverpool Street Station. If you 
are looking for a space to hold your next 
event contact our events team on contact@
gculondon.ac.uk who would be happy 
to discuss options with you. Events and 
conference space available throughout the 
year, particularly from May to September.
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Glasgow Caledonian University London
40 Fashion Street London E1 6PX

T: +44 (0) 141 331 8975
E: contact@gculondon.ac.uk

www.gculondon.ac.uk/conferencesevents

GCU London is a specialist postgraduate campus 
of Glasgow Caledonian University, a registered 
Scottish charity, number SCO21474.

http://www.gculondon.ac.uk/conferencesevents


Your business November 201910  November 2019

What happened 
when MPs returned 
to Parliament after 
prorogation? 
Tensions ran extremely high 
when Parliament reconvened on 
Wednesday 25 September after 
the Supreme Court had declared 
the prorogation unlawful. Prime 
Minister Boris Johnson argued that 
the Benn Act was undermining the 
Government’s efforts in Brussels to 
obtain a Brexit deal. He demanded 
a General Election to resolve the 
stalemate. 

Opposition furious as defiant 
PM demands election
n https://bbc.in/2owioHa

Boris Johnson returns to UK to 
face Parliament after Supreme 
Court ruling
n https://cnn.it/2PuNJVE

How did negotiations 
in Brussels fare?
On Friday 4 October, the Prime 
Minister began a new round of talks 
in Brussels to sell his Brexit plan 
which included removing the Irish 
‘backstop’ negotiated in Theresa 
May’s Withdrawal Agreement. Plans 
for the imposition of a customs bor-
der in Ireland were rejected, as were 
intentions for the Northern Ireland 
Assembly at Stormont to be able 
to veto Northern Ireland’s align-
ment with the EU’s single market in 
goods. On 9 October, the UK’s ne-
gotiations with the EU broke down 
and it looked as though the UK 
would leave the EU with no deal by 
default on 31 October.

Michel Barnier calls on Boris 
Johnson to rein in No 10 aides
n https://bit.ly/3300CuI

Brexit: The end for 
negotiations in Brussels ahead 
of the EU Summit?
n https://bbc.in/2pYbYky

Is no-deal about to become the 
PM’s policy?
n https://bbc.in/2WnRPQQ

On Friday 11 October, it was an-
nounced that Brussels would hold 
last-ditch talks with the Prime Min-
ister’s team over the weekend to try 
to prevent the UK from leaving with 
no deal. Negotiators from both the 
UK and EU sides tried to overcome 
what Barnier called “big gaps”.

Brussels to hold intensive 
Brexit talks with UK
n https://on.ft.com/2WlfvW8

Brexit talks continue in 
Brussels ahead of crunch 
summit
n https://bbc.in/2onYgqu

Brexit negotiations continue 
into the night in Brussels as 
talks plagued with delays
n https://bit.ly/2NkpKWF

When Boris met Leo …
On Thursday 10 October, Boris 
Johnson met Leo Varadkar, the 
Irish Taoiseach, in the North West 
of England to discuss Northern 
Ireland after talks halted in Brus-
sels. This came after Varadkar said 
he was willing to examine how 
the Northern Irish could agree to 
arrangements that would avoid a 
hard border. During the talks, the 
Taoiseach said he was “convinced” 
that both the UK and the Irish Re-
public wanted an agreement that 
worked for everybody. Both men 
said they could see a “pathway” to 
a deal. Following the meeting, Ste-
phen Barclay, the Brexit Secretary, 
met Barnier in Brussels for further 
talks.

Brexit: Boris Johnson to meet 
Leo Varadkar for last-ditch talks
n https://bit.ly/2pmXISj

Taoiseach ‘convinced’ UK and 
Ireland want an agreement in 
interests of all parties
n https://bit.ly/2MWwfzR

… and the EU agreed a 
draft deal
As late as 9pm on Wednesday 16 
October, following hours of delayed 
talks, diplomats confirmed that the 
negotiators had failed to strike a 
deal. Work on a possible deal con-
tinued through the night. By the 
following day, all EU27 leaders had 
agreed the text of a draft Brexit deal. 
This still had many hurdles to clear, 
including ratification by the UK 
Parliament. Despite Boris Johnson’s 
being “very confident” that Parlia-
ment would agree the deal, there 
was swift opposition to it. This came 
chiefly from the Democratic Union-
ist Party (DUP) who issued a state-
ment strongly criticising the pro-
posals which they saw as imposing a 
border in the Irish Sea. The Labour 
Party also opposed the deal.

Brexit: EU and UK reach deal 
but DUP refuses support
n https://bbc.in/2MXq7aH

EU and UK agree draft Brexit 
deal but obstacles remain
n https://politi.co/2Jwh51Y

What happened on 
‘Super Saturday’?

On Saturday 19 October, the first 
time that Parliament has met on a 
Saturday since the Falklands War 
in 1982, MPs voted by 322 to 306 in 
favour of an amendment tabled by 
Sir Oliver Letwin MP to withhold 
their approval of the Prime Minis-
ter’s Brexit deal. It aimed to close a 
potential loophole in the Benn Act 
to ensure that the UK does not leave 
the EU without a deal.

In practice, the purpose of the 
amendment was to force the gov-
ernment to seek an extension to the 
Article 50 period under the terms 
of the Benn Act because MPs had 
not endorsed a deal by the statutory 
deadline of 19 October. Crucially, 
the ten DUP MPs voted in favour of 
the Letwin amendment.

The passing of the amendment ef-
fectively rendered the Government’s 
motion on the Brexit deal pointless 
and it was not put to MPs.

Boris Johnson refused to sign the 
letter to the EU asking for a further 
Brexit extension and sent a photo-
copy instead, saying: “This is not my 
letter; it’s Parliament’s.” He followed 
this with a personal letter urging the 
EU to reject the request for a further 
delay to Brexit. Despite this, the let-
ters were accepted by Brussels.

What does the Letwin 
amendment mean for Brexit 
timetable?
n https://bit.ly/2qUm7iB

Letwin amendment passed: 
Brexit vote over Boris 
Johnson’s deal to be delayed 
until next week
n https://bit.ly/2NpNYif

Boris Johnson sends letter 
to EU seeking Brexit delay — 
without his signature
n https://cbsn.ws/2BQ96c0

How did Parliament 
vote on the PM’s deal?
On Tuesday 22 October, MPs voted 
to put the Prime Minister’s Brexit 
deal into law at Second Reading by 
329 votes to 299, a majority of 30. 
This result was achieved with the sup-
port of 19 Labour MPs, mostly from 
Leave-supporting areas in the North 
of England. Of the 21 ex-Conserv-
atives who were expelled from the 
Parliamentary Conservative Party for 
voting in favour of the Benn Bill, 16 
supported the Prime Minister’s deal.

Brexit Q&A

From prorogation to election

https://www.google.co.uk/url?sa=t&rct=j&q=&esrc=s&source=newssearch&cd=5&cad=rja&uact=8&ved=0ahUKEwialKqyqL_lAhXZTxUIHYTSAmoQqQIIOygAMAQ&url=https%3A%2F%2Fwww.bbc.co.uk%2Fnews%2Flive%2Fuk-politics-49807552&usg=AOvVaw2YcoFH0YRZ-b1jhbvxAyz7
https://www.google.co.uk/url?sa=t&rct=j&q=&esrc=s&source=newssearch&cd=5&cad=rja&uact=8&ved=0ahUKEwialKqyqL_lAhXZTxUIHYTSAmoQqQIIOygAMAQ&url=https%3A%2F%2Fwww.bbc.co.uk%2Fnews%2Flive%2Fuk-politics-49807552&usg=AOvVaw2YcoFH0YRZ-b1jhbvxAyz7
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Earlier this year, I was on a flight and was 
ordering some tea. The experience inspired a 
thought for business owners…

It all starts with a cough
After I had delivered my speaking 
engagement in China, I came down with a 
bad cough. Travelling with a cough is terrible, 
especially on a plane!

In an effort to suppress it, I kept asking 
for tea. I pressed the call button and 
asked for the hot drink. This kind 

woman brought me a steaming cup 
of tea with a big smile on her face.

The hot water soothed my throat for about 5 
seconds before I had to request another. After 
three rounds, she came with a Chamomile tea 
bag and a big flask. “Just let me know if you 
need it refilled. Hope you feel better soon.”

I was so grateful for her initiative. I definitely 
needed many more cups of tea, but I 
would never have thought to ask for a flask.
Reflecting on her behaviour, I had to admire 
her work ethic – and I realised there was a 
lesson here for business owners.

This is “exceptional customer service”
Many of our clients are in service industries, 
working with ultra-high net worth individuals. 
Their customers are those who understand 
quality. Being better than the best is how you 
distinguish yourself.

This air hostess is an example of this. Her 
priority was not her ‘job description’, it 

was to do what makes the passengers as 
comfortable as possible. This needs to be 
applied across your business.

It begins with you
If you are reading this and thinking, “How do 
I get my team members to exhibit that kind 
of initiative and care?” Well, the answer is 
probably in the mirror.

You lead the culture in your business. You 
manage the processes and systems. Upskill 
yourself to exceptional levels, and your 
employees will too.

I’ll just leave you with one final lesson from 
my trip – if you’re going to drink that much 
tea on a plane, it’s wise to have an aisle seat 
not too far from the toilets!

From Shweta’s blog businesscoaching.
actioncoach.co.uk/insights. If you want 
to fast-track exceptional standards in 
your business, contact us at coaching@
actioncoach.com to discuss your business.

Lessons from Tea on a Plane

However, victory turned to defeat 
just minutes later when MPs reject-
ed the Prime Minister’s proposed 
timetabling of the Bill through Par-
liament in three days by 322 votes 
to 308, a majority of 14. On that 
occasion, only five Labour MPs sup-
ported the Government while six 
whipless Conservatives opposed the 
timetable, despite backing the Bill 
only a few minutes earlier. 

The Prime Minister’s response 
was to ‘pause’ his withdrawal agree-
ment – and put Parliament on a 
General Election footing.

UK parliament votes in favour 
of Boris Johnson’s Brexit bill in 
major win — as it happened
n https://on.ft.com/34m2bnl

Brexit bill ‘in limbo’ as MPs 
reject timetable
n https://bbc.in/2WnLncv

Brexit legislation ‘paused’ after 
MPs reject Boris Johnson’s 
timetable - as it happened
n https://bit.ly/34m2IFR

Did the EU grant 
another Brexit 
extension?
On the morning of Monday 28 
October, the EU27 agreed to ex-
tend the Article 50 period until 31 
January 2020. However, it is a ‘flex-
tension’ meaning that the UK can 
leave the EU earlier if the deal is 
ratified by Parliament. Later in the 
day, Boris Johnson sent his formal 
reply making it plain this was not 
what he had wanted and that he 
was now seeking a General Elec-
tion to resolve the Parliamentary 
impasse and ratify the deal. He also 
said that the current Parliament 
had “run its course” and would not 
be considering his deal.

EU grants Brexit extension 
until February next year
n https://bit.ly/2WnV5vy

Brexit: Is this latest extension 
the final delay?
n https://bbc.in/32YHRrx

Brexit extension announced 
as Boris Johnson pushes for 
December election
n https://cnn.it/2NoROYO

Did MPs vote for a 
General Election?
On the evening of Monday 28 
October, the Prime Minister tried 
to force a General Election on 
Thursday 12 December by tabling 
a motion under the Fixed-Term 
Parliaments Act, which requires a 
two-thirds majority in the Com-
mons. MPs voted by 299 to 70 in 
favour of holding the election, 
135 votes short of the two-thirds 
majority required by law. Down-
ing Street said the Prime Minister 
would seek to amend the Fixed-
Term Parliaments Act to allow an 
election in December.

Brexit: Boris Johnson to make 
fresh general election bid
n https://bbc.in/3334k7a
At time of writing, it looked as 
though there will be a General 
Election in December because Jer-

emy Corbyn, Leader of the Oppo-
sition, lifted Labour’s opposition to 
the poll on the grounds that a no-
deal Brexit is no longer an option. 
Eventually Labour support for an 
election was offered and the date 
confirmed as 12 December.

Brexit: PM to try again for 12 
December election after MPs 
reject plan
n https://bbc.in/2Pr97Lp

Brexit: Britain set for 
December poll as Corbyn lifts 
Labour’s opposition to early 
election bill - live news
n https://bit.ly/31W2jYX

Brexit Q&A is researched 
and written by Alexa 
Michael, LCCI business 
information executive. 
LBM readers are invited to 
submit their own questions 
for responses to be 
published in future issues. 
Send them to amichael@
londonchamber.co.uk

Photo by Chatham
 H

ouse/Flickr (CC BY 2.0)
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LCCI in the news – local, 
national and international
As I write, Rory Stewart has just 
further breathed life into the 
race to be the next Mayor of 
London. He will be invited to 
participate in the Chamber’s 
Meet the mayoral candidate 
series – something which is 
proving popular with both LCCI 
member businesses and the 
London media

Thus far current Mayor Sadiq 
Khan, Conservative Party can-
didate Sean Bailey, and Green 

Party candidate Sian Berry, have tak-
en part in broad-ranging discussions 
with business about their priorities for 
the capital. Next up, in mid-Novem-
ber, will be Liberal Democrat candi-
date Siobhan Benita.

Pledges
Questions from LCCI members or 

journalists in the room have teased out 
answers from each candidate - leading 
to media coverage in print, online 
and across London’s airwaves – with 
headlines relating to pledges on public 
transport fares, immigration law, and 
the size of the ultra-low emission zone. 

One of many common areas of dis-
cussion at all the mayoral events thus 
far has been London’s transport net-
work – an issue that saw LCCI make 
the front page of the Evening Standard 
recently, with polling demonstrating 
that businesses supported reform to 
the way that unions carry out a strike 
on the London Underground net-
work.

Whilst respecting the right to 
strike, 65 per cent of London busi-
nesses support banning strikes on 
the Underground at peak times, with 
nearly three quarters supporting a 
minimum service guarantee during 
times of strike. The Evening Standard 
lent its support to that of business, 
with an editorial comment saying 
that the regular threat of industri-
al action ran the risk of impacting 
London’s reputation as a thriving,  
open city.

Investment
Brexit will also challenge London’s 

thriving and open reputation. LCCI 

polling, referred to in interviews by 
the Mayor during October, showed 
that only nine per cent of businesses 
said they were prepared for a no deal 
Brexit. Of those who are prepared or 
who are planning – 26 per cent cut 
back on investment in the UK and 
20 per cent cut back on investment 
in London.

Despite the challenge presented, 

LCCI chief executive Peter Bishop 
told China Global Television Network’s 
European business show that Lon-
don’s strengths would enable it to 
survive the storm.

And, indeed; the start of October 
saw LCCI launch the latest quarter-
ly economic results for the capital, 
which showed a tale of the capital 
weathering the political headwinds. 

Sales and orders, domestically and 
for export, reached their highest lev-
els on balance in at least a year, whilst 
business investment and cashflow 
indicators saw the biggest increase 
since the start of 2016. The launch of 
the latest results was covered by The 
Times, Metro, City AM, On London, 
and London Loves Business.

Record levels
Part of that business investment 

included spend on training as a 
quarter of the capital’s firms turned 
to upskilling existing staff, indicat-
ing that businesses are acting in 
order to counter a labour market 
that is approaching record levels of  
employment.

In this climate of recruitment dif-
ficulties and an upturn in training 
you may expect more firms to bring 
in apprentices. But seemingly not, as 
LCCI research with London Councils 
showed that only 13 per cent of busi-
nesses in the capital currently employ 
apprentices – down from 17 per cent 
in 2018.

Launching the findings of the Lon-
don Business 1000 report, LCCI’s chief 
executive Peter Bishop and chairman 
of London Councils, Cllr Peter John, 
wrote a joint comment piece in City 
AM – calling for increased devolution 
of the apprenticeships and skills sys-
tem and funding to a London level, in 
order to allow the capital to boost ap-
prentice numbers. The report received 
further coverage on BBC London, On 
London and London Loves Business.

The report tells that 82 per cent of 
businesses polled support a stronger 
role for London’s boroughs in skills 
and employment provision. Sixty-nine 
per cent of businesses surveyed did 
not expect to use apprenticeship fund-
ing in the coming year whilst amongst 
those using funding only 16 per cent 
said they plan to use more than half 
available to them (down from 28 per 
cent in 2018). A sign, LCCI said, of a 
system in need of reform. 

Skills
The need for the right skills and 

immigration systems remain high on 
LCCI’s domestic policy agenda, and 
the Chamber’s new president brings 
vital insight to LCCI and its member 
businesses about how best to tackle 
skills issues in the capital.

John Fallon, chief executive of 
FTSE100 educational products and 
services company Pearson, was elect-
ed to this position in September and 
was welcomed by LCCI with cover-
age in Politico London Playbook and  
City AM. 

Steven Reilly-Hii is senior media 
relations manager at LCCI

by Steven Reilly-Hii
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Owners of UK property have 
had to cope with myriad 
changes to UK tax law in recent 
years, and another major 
change will be implemented 
from April 2020 when offshore 
companies which own UK 
commercial or residential 
property will become subject to 
UK corporation tax. 

The use of offshore companies 
to hold UK property has been 
common for many years, but 
the changes introduced in 
April next year could produce 
significant adverse tax 
consequences for some non-
resident entities. The owners 
of such companies should 
review the suitability of their 
current structure in light of the 
upcoming changes whilst there 
is still time to implement any 
restructuring that is required.

What’s changing? The sale 
of UK residential property 
has been taxable for offshore 
companies since April 2015, 
but from April 2020 non-UK 
companies receiving taxable 
income from the UK will fall 
within the UK corporate tax 
regime. Thus, in general, such 
companies will for the first time 
be subject to UK corporate loss 
relief rules, the rules restricting 
corporate interest deductions 
and the corporate capital gains 
regime. There will be winners 
and losers, but the implications 
are potentially far reaching. 
Let’s briefly look at each area 
in turn.

There are provisions to allow tax 
losses accumulated pre-April 
2020 to be carried into the new 
regime, however, certain aspects 
of how this will work are still 
unclear, and property owners 
will need to ensure that they 
fully understand the corporate 
loss relief rules in order to assess 
the timing and availability of loss 
relief in the new regime.

Non-resident companies will fall 
within the corporate interest 
restriction rules for the first 
time. The rules can be very 
complex to apply in practice 
and can lead to potentially 
significant restrictions in interest 
deductions for companies or 
groups with UK net interest 
expense over £2m per annum. 
These rules could have a 
particularly significant impact on 
property companies given the 
way they are typically funded.

Non-resident companies will 
also be subject to corporation 
tax on capital gains made 
on disposals of UK property, 
although this will only apply to 
gains accrued from April 2019. 
The legislation catches both 
direct and indirect disposals 
and will catch a disposal of a 
25% or greater interest in a 
‘property rich’ company. Again, 
the implications of this need to 
be assessed.

Time is running out to 
plan and implement and 
any restructuring that 
may be required.

SPONSORED COLUMN

Lubbock Fine
Paternoster House
65 St Paul’s Churchyard
London EC4M 8AB
t +44 (0)20 7490 7766
www.lubbockfine.co.uk

By Chris Sparkes, Tax Partner, 
Lubbock Fine Chartered Accountants

More changes 
to the taxation 
of UK property

Climate changes

The environmentalist action 
group Extinction Rebellion 
took to the streets of London 
last month in an effort to make 
political leader take action on 
climate change.

Events in Trafalgar Square, 
Whitehall and the City featured 
music (samba drums were 
prominent), ‘funeral processions’, 
supportive speakers such as 
Stanley Johnson, and actors 
including Mark Rylance and 
Benedict Cumberbatch.
Presence
Originally planned for a two-
week period, the protests were 
closed down by the police – who 
had employed huge resources 

to maintain a presence – after 
ten days. Among the estimated 
1,500 arrests (about 80 resulting 
in charges so far) was Princess 
Marie-Esméralda of Belgium 
who joined a sit-in protest.

Also last month the creation 
was announced of a new cabinet 
committee, chaired by the Prime 
Minister, to coordinate – and 
drive – action to cut emissions 
across the government.

The move follows criticism that 
some departments have failed 
to play their part in combating 
global heating.”

Photographs by Kathy Melia

http://www.lubbockfine.co.uk
https://en.wikipedia.org/wiki/Princess_Marie-Esm%C3%A9ralda_of_Belgium
https://en.wikipedia.org/wiki/Princess_Marie-Esm%C3%A9ralda_of_Belgium
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Bangladesh’s remarkable story
The last decade has 
witnessed dramatic 
developments 
in Bangladesh. 

With a consistent upward 
economic trajectory, this 
surprising manufacturing 
powerhouse demonstrates 
a powerful tale of hard work 
and determination – that of a 
people and their leader writes 
Sophia Shepodd

The story begins with Bangla-
desh’s ready-made garments 
(RMG) sector illustrating the 

entrepreneurialism of the Bangladeshi 
people. Bangladesh now performs 
only behind China in the production 
and export of RMG and the success of 
this sector has set the precedent for a 
booming manufacturing hub which 
now produces quality products from 
homewares to body wash. 

Growth
The Made in Bangladesh label 

has done wonders to put the little 
South Asian nation on the map, and 
every year since 2005 Bangladesh has 
ranked amongst the top 10 nations 
for economic growth with an average 
of six per cent per year. Between 2009 
and 2017 Bangladesh’s economy ex-
panded 150 per cent - and that is why 
by 2024 Bangladesh will have the 
same economic ranking as investor 
hot beds Mexico, Turkey and India. 
This young nation has started to at-
tract serious international interest 
and in March the UN Development 
Programme upgraded Bangladesh 
from ‘least developed’ to ‘developing’ 
country status.

Digital
But it is Bangladesh’s next chap-

ter which has the international in-
vestor community enthralled. The 
government’s implementation of 
the Digital Bangladesh programme 
and the quick uptake of technology 
and connectivity of the Bangladeshi 
people, has led many to believe it 
is only a matter of time before out-
sourcing becomes a major source 
of income. Anyone who has visited 
Bangladesh will know that the peo-
ple love their mobile phones – it has 
been recorded that 145 of the 166 
million Bangladeshi people are mo-
bile phone subscribers, the majority 
of whom have subscribed in the last 
15 years. No wonder Norway’s Tel-

enor which is the major stakehold-
er in Grameenphone (the bringer 
of GSM technology to Bangladesh) 
consider this one of their greatest 
ever investments.

And that remains a continuing 
thread within the fabric of Bangla-
desh’s story; a young and passionate 
people willing to try and try again. 
This spirit is flowing over into a 
plethora of sectors. For example 
aquafarming dominates the global 
prawn world and is now flourish-
ing in Bangladesh having grown as 
a sector by 1,580 per cent since the 
mid-1980s.

By the time we reach 2021 (the 
year which marks Bangladesh’s 50th 
anniversary as an independent na-
tion) Sheikh Hasina the country’s 
Prime Minister will have made 
Bangladesh a middle-income socie-
ty with all the attendant investment 
opportunities, for example in the 
FMCG market. 

Powering 
Growth requires support howev-

er, and this support in Bangladesh 
is two-fold. On the one hand you 

have a progressive, outward looking 
government implementing social 
reforms and improving health-
care availability, education and the 
empowerment of women. On the 
other you have the development of 
infrastructure, from roads to power 
plants. Bangladesh is powering its 
nation forward and offering the op-
portunity to be part of this exciting 
journey.

The British Bangladesh Chamber 
of Commerce and Industry (BBC-
CI), based in London, encourages 
greater bi-lateral trade links and 
narrow the trade deficit between the 
UK and Bangladesh. There is a mar-
ket for British engineering and tech-
nical products and services and it is 
just a matter of encouraging British 
companies to recognise Bangladesh 
as part of their international expan-
sion plans – the diaspora have been 
investing for years and now the se-
cret is out.

Next year the BBCCI is organising 
a trade mission to Bangladesh for 
delegates to see at first hand the 
opportunities in the market. 

Sophia Shepodd is an 
independent consultant who 
has spent time in Bangladesh’s 
capital Dhaka. For more 
information on doing business 
with Bangladesh or participating 
in the 2020 trade mission 
contact BBCCI president  
Bashir Ahmed on  
bahmed242@yahoo.com 

Defence of  
the realm
Rt Hon Lord Arbuthnot of Edrom was the guest 
speaker at last month’s LCCI Defence private lunch 
at Scott’s in Mayfair.

Well known to the Chamber from his time as 
Minister of State for Defence Procurement and 
chair of the House of Commons Defence Select 
Committee, Lord Arbuthnot is now chairman of the 
Advisory Board of Thales (UK).

The lunch was hosted by Brett Lovegrove, chairman 
of the LCCI defence and security group and director 
of Valentis Bridge.

“And that remains a 
continuing thread 
within the fabric of 
Bangladesh’s story; 
a young and 
passionate people 
willing to try and try 
again.”
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From Brexit to beyond – why 
organisations need resilience

SPONSORED COLUMN

We’re on the brink of 
recession. Robots are 
stealing our jobs. There’s 
a global skills shortage 
and Brexit has blown the 
lid off Westminster. 

These are just some 
worries organisations 
may have as we 
face unprecedented 
strategic challenges from 
political, social and economic 
upheaval. The working world is 
being recast and necessitating 
the need for organisations to 
show resilience and courage 
in the face of change.

But what are the key attributes 
for organisational resilience, and 
where does it start?

The BSI defines organisational 
resilience as ‘the ability of an 
organisation to anticipate, 
prepare for, respond and adapt 
to incremental change and 
sudden disruptions in order 
to survive and prosper.’

Put simply, resilience is a key 
objective for organisations and 
enables businesses to be more 
flexible, agile and stronger when 
faced with market pressures. 

Risk-free businesses are a myth 
and organisations that are risk-
adverse could fall by the wayside. 
However, leaders do need to have 
clarity of thought and take rapid 
action to counter any threats. 

Executives cannot rely on old 
leadership and management 
models if they are to assert 
control. Every option needs 
exploring and that means 
adopting a flexible leadership 
style where decision making is 
done in collaboration with others.

Resilience is both an individual 
and organisational capability, 
but there is no one solution 
to fit all. To achieve resilience, 
organisations need to be 
managed more effectively 
to remove silos, improve 
communication, clarify purpose 
and to improve processes. 

A coaching approach can be used 
to prepare leaders and managers 

to positively lead through times 
of change by avoiding crisis and 
staying in control. Investing 
in continuous learning for 
employees also builds resilience 
by developing their abilities to 
promote innovation and diminish 
the prospect of failure holding 
them back.

Corporate cultures should 
be centred on embracing 
transformation with workers 
having job autonomy. Those 
working with risk and change 
are rewarded with the 
capacity to meet challenges 
head on by identifying new 
opportunities that can be tied 
into strategic planning.

If you would like to do more 
to safeguard or augment your 
organisation’s resilience, our 
team of consultant coaches can 
work with you to identify where 
change might be happening and 
advise on where coaching would 
be most beneficial by managing 
change and unlocking long-term 
growth. Being able to determine 
and address any vulnerabilities 
will enable you to become more 
adaptable and agile in this new 
digital age.

The AoEC is a leading global 
provider of accredited coach 
training and executive coaching 
within organisations. If you would 
like to attend a regular open event 
or know more, please visit 
www.aoec.com or call  
020 7127 5125.

Do you want to access a selection of business co-operation offers 
made by European companies wishing to work with UK firms? 
Every month Enterprise Europe Network publishes a Business 
Opportunities in Europe Bulletin, which contains the latest 
co-operation offers from companies across the EU and beyond. 
To find out more about this issue’s listed overseas business 
opportunities or to subscribe to the bulletin contact Enterprise 
Europe Network London at enterprise.europe@londonchamber.co.uk 
or 020 7248 1992.

Belgium
An ambitious and young company specialising in designing and 

producing home accessories and gifts, casts composite materials in silicone 
moulds and creates their own silicone moulds. Because of increased 
demand and only limited production capacity the company is looking for a 
production partner abroad. 
REF: BRBE20190909001

Italy 
A start-up from Trentino region has developed an innovative food 

product: a special mayonnaise exclusively made from vegetable ingredients 
instead of animal-derived ones. The company is looking for new clients in 
foreign markets such as agents and distributors. 
REF: BOIT20190809001

France
Company is looking for partners in Europe to install or maintain 

multimedia equipment such as digital signage, kiosks, video conference, 
video projection, audio, and cabling. Services agreements are offered to 
partners especially in European countries.
REF: BRFR20190923001

Portugal 
A company from Madeira Island specialises in the production of 

traditional regional cakes, biscuits and candies is seeking distributors to sell 
its products abroad through a service agreement.
REF: BOPT20190808001

Germany
SME has developed an e-commerce platform to boost the sale 

of sustainable and aesthetically desirable products of high quality. They 
are looking for partners in the fields of cosmetics and home and fashion 
accessories with a focus on sustainability, fair trade and transparency who 
are interested in offering their products and brands via the SME platform 
under a commercial agency agreement.
REF: BRDE20190923001

Spain
SME has developed an easy-to-use and portable tool designed for 

both physiotherapists and patients that allows the treatment of muscle 
contractions or overloads. Its innovation lies in its versatility to be used in 
different body regions and for different types of applications, thanks to its 
three treatment zones. The company is looking for companies interested 
in distribution services agreements for product commercialisation.
REF: BOES20190926001

Singapore
An integrated solutions provider for the waste handling equipment 

industry specialises in product design, fabrication, maintenance, servicing, 
and repairing of waste management equipment. The company is looking 
for European partners to distribute their waste handling equipment via 
distribution services agreement. 
REF: BOSG20190819001

Romania
Exporter seeks long term partnerships with manufacturers 

of high-quality speciality foods aimed at the delicatessen 
and food service industries. The company wants to act as an 
agent and represent food products produced mainly from EU 
countries and US market in Romanian and other markets.
REF: BRRO20190423001

             Overseas business opportunities

http://www.aoec.com


International November 201916

TRENDS IN GLOBAL IMMIGRATION:  
FUTURE PROOF YOUR BUSINESS 
The current immigration landscape is dominated 
by constant change and uncertainty

JULIA ONSLOW-COLE
Julia Onslow-Cole is a partner in Fragomen’s 
London office, specialising in Government 
Strategies and Compliance. Julia helps 

clients worldwide to optimise their global mobility 
strategies, enhance compliance and leverage best 
practice in all critical immigration-related policies 
including crisis management. In addition, Julia is a board 
member of the LCCI.
With more than 50 offices and advising clients in 170+ 
countries, Fragomen is a leading global firm dedicated 
exclusively to immigration services worldwide. 

2019 marks the end of 
a tumultuous decade in 
global migration. We have 
seen migration spark a 
resurgence of nationalist 
political movements and 
governments elected 
on a platform that sees 
immigration as a threat to 
domestic labour markets.
At the same time, the 
demand for skilled and 
highly-skilled migrants 
has grown as countries 
face labour shortages and 
demographic challenges. 
In London, as in the rest 
of the UK, the business 
community has been 
following the discussions 
around Brexit for the past 
three years and assessing 
both the impact and 
looking for opportunities 
emanating from this new 
era.
Layered on top of this 
is the evolution of the 
modern workplace, 
where the need for 
flexibility is paramount. 
Clearly, 2020 will present 
employers with continued 
hurdles to hiring much 
needed foreign labour, 
as well as heightened 
compliance obligations 
and vulnerability to 
government enforcement. 
All this results in a perfect 
storm for businesses trying 
to plan for the future.
Though today’s 
restrictive immigration 
environment poses 
significant challenges, 

there is ample evidence 
to suggest that adopting 
a strategic approach to 
talent acquisition and 
mobility maximises an 
organisation’s ability to 
access the workers it 
needs.
As a global immigration 
lawyer at Fragomen and 
board member of the 
LCCI, I speak to clients 
and companies on a daily 
basis about the challenges 
they face in navigating 
a commercially sensible 
path through rapid change 
and continuing uncertainty.  
At Fragomen, we have 
produced a Worldwide 
Immigration Trends 
report to help businesses 
understand the current 
global immigration 
landscape and put the 
right plans in place for 
the future. It draws on an 
extensive library of over 
50,000 data points and 
global immigration alerts 
to provide insight and 
analysis of the current and 
emerging trends and offer 
strategies for success and 
risk management. 
Navigating the current 
challenges may seem a 
daunting prospect, but 
careful planning will help 
to ensure that you are 
ahead of the curve and 
future proof your business.
The report is available to 
download at  
www.fragomen.com 

T rade missions were in the 
news (thank you Prime Min-
ister) but not necessarily for 

the right reasons when an LCCI-led 
European party set off for Dubai 
and Ras al Khaimah last month. 
The visit – see box on page 18 – 
bought together fifty companies 
from five EU member states 
to meet potential buyers 
and business partners in 
the Arabian Gulf and 
echoed a similar-
ly pan-European 
mission the LCCI 
had led in 2016, a 
couple of months 
after the Brexit  
referendum.

Not that the UK’s polit-
ical issues featured much in 
local news as excitement built 
around the first Emirati in space. 
Hazzaa Al Mansoori had joined as-
tronauts from the US and Russia at 
the International Space Station and 
was conducting daily live sessions 
with scientists and students. As well 
as satisfying scientific and technical 
enquiries Hazzaa was able to demon-
strate that it was possible to wear the 
kandoura – the white ankle-length 
garment traditionally worn by Emira-
tis – in space and keep it from floating.

Also generating excitement locally 
were preparations for Expo 2020, 
scheduled to run from October next 
year to April 2021, and straplined: 
Connecting minds, creating the fu-
ture. They don’t do construction 
projects by halves in this part of the 

world (think Burj Khalifa) and this 
Expo is going to be the biggest yet, 
dwarfing the Milan fair in 2015 and 
outstripping Shanghai 2010. Sited on 
the Jebel Ali side of Dubai it will cov-
er a couple of square miles and in-
clude pavilions from 130 countries.

The UK’s offering is based on ‘in-
novation for a shared future’ and is 
being created by British set designer 
Es Devlin with what is described as 
a ‘performative structure’ that will 
use artificial intelligence to write 
poems to which the Expo’s estimat-
ed 25 million visitors will be invited 
to contribute. British architecture 
is highly evident with the pavilions 
for two of the three Expo themes of 
Opportunity, Mobility and Sustain-
ability masterminded by Foster + 
Partners and Grimshaw Architects 
respectively.  A tour of the site just a 
year before the event is scheduled to 
open is a bit like a drive in the desert 
with a few buildings unexpectedly 

 Peter Bishop’s  
UAE Diary

Excitement builds

http://www.fragomen.com
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Shared Space 
Solutions
Ensure the safety 
of staff, property, 
and assets within a 
collaborative work 
environment with 
Gallagher Security.

Find out more at 
security.gallagher.com

Continued on page 18

hoving into view. What is certain 
though is that everything – includ-
ing the metro extension and new sta-
tion – will be completed on time for 
a six-month extravaganza with a leg-
acy project – District 2020 covering 
80 per cent of the site – to follow. No 
doubt LCCI patron member UPS, 
an official partner of Expo 2020, will 
play its full part in that too.

Making our way along Sheikh 
Zayed Road from Jebel Ali to Du-

bai Creek we passed an incred-
ible-looking building (even by 
the emirate’s challengingly-high 
standards) which was under con-
struction. A quick investigation 
revealed it as the Museum of the 
Future which will house innova-
tion labs for health, education, 
smart cities, energy and transport 
in addition to acting as a reposito-
ry for futuristic exhibits.

for Expo 2020

Museum of the Future

Ras Al Khaimah

http://www.security.gallagher.com
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Beat that backstory
Five countries made up the 
European trade mission to Dubai 
and Ras Al Khaimah with the fifty 
businesses hailing from Belgium, 
Greece, Hungary and Italy as well 
as the UK.

Some fascinating businesses, 
a mix of traditional and new 
industries, were represented. 
From the UK these included 
laboratory equipment, food 
supplements, and care provision 
services alongside market 
research, film production and 
data services. 

Evergreen
One of the British missioners, 
film maker – Mark Forstater of 
Cyclovision Limited – was aiming 
to get his production company 
involved in Dubai Expo 2020. 
Delegates from all five countries 
were familiar with at least one 
of his production credits – the 
evergreen Monty Python and 
the Holy Grail. Forstater was a 
contemporary and friend of the 
Python Terry Gilliam, having 
studied with him at the New York 
Film School.

Other delegates may not have 
matched that backstory but they 
were an interesting bunch. A 
Belgian company was promoting 
exotic foodstuffs from Africa, 
a Greek designer produced 
portable bullet-proof cabins 
for police and military use, a 

Hungarian sports psychologist 
was selling an athlete career 
tracking software system, and 
there was an Italian manufacturer 
of greenhouses.

Impressive
Once again an LCCI-led 
mission to the UAE was 
made immeasurably more 
successful and efficient with 
the cooperation of the Dubai 
Chamber of Commerce who 
hosted a day of one-to-one 
business meetings at their 
impressive creek-side offices.

The chamber’s director 
general, Hamad Buamim, is the 
current chair of the ICC World 
Chambers Federation and will be 
hosting the next global congress 
in 2021 which has the theme of 
youth and technology combining 
to solve global challenges and 
create a brighter future. This 
will be another opportunity for 
Dubai to showcase its strengths 
as a city of the future including 
its world-class infrastructure, 
location, status as a top tourism 
destination, experience in 
hosting major international 
events, and diverse business 
community.

The delegates’ packed 
programme included visits 
to and briefings at DMCC 
Free Trade Zone, the Dubai 
Future Accelerator, the British 
Centres for Business, Dubai 

Airport Free Zone, Al Hamra 
Industrial Zone and Ras Al 
Khaimah Economic Zone as 
well as the Dubai Chamber 
and the Expo 2020 site.

The country groups’ mission 
managers did a superb job in 
making the mission a success. 
They are Giada Platania from 
Sicindustria, Dr Éva Skultéti and 
Dr András Kiss of the Hajdú-
Bihar Chamber of Commerce, 
Sybille Motte, Brussels 
Chamber of Commerce, and 
Elena Molinari of LCCI. All are 
connected as members of the 
Enterprise Europe Network, 
the biggest innovation support 
network in the world.

www.enterprise-europe.co.uk
www.dubaifuture.gov.ae
www.expo2020dubai.com
www.dafz.ae/en

The architecture, landscape and 
culture were more traditional in Ras 
Al Khaimah where our delegation 
was hosted by HH Sheikh Ahmed 
bin Saqr Al Qasimi, chairman of 
RAKEZ, the most northerly emir-
ate’s economic zone. Already nearly 
a third of active businesses in their 
patch are from Europe and the pitch 
to attract more was helped by a tour 
of Franke’s premises. The Swiss cor-
porate, perhaps best known for its 
kitchen and coffee systems, clearly 
values its host emirate and inau-
gurated its second big investment 
project there a couple of years ago. 
European hearts were also won over 
by the hospitality on offer which in-
cluded a trip to an out of town Ritz 
Carlton with a falconry display, and 
an evening meal in the desert.

I returned to the UK via Abu  
Dhabi – I had the enviable pleas-

ure of flying with Etihad Airways 
– and took the opportunity to visit 
the Louvre. Fittingly designed by 
a French architect – Jean Nouv-
el – the building combines Arab 
motifs with a links setting, water 
and sand playing as big a part in 
defining the experience as the edi-
fice and the collection. Rendez-vous 
Paris was clearly bringing in the 
crowds with its Picassos, Modigli-
anis and Chagalls from the Roar-
ing Twenties in the French capital. 
Overall though the Abu Dhabi 
Louvre is essentially an unconven-
tional collection with artefacts, in-
stallations, jewellery and furniture 
all bidding for attention … and  
getting it.

www.expo2020dubai.com
www.museumofthefuture.ae
www.rakez.com
www.etihad.com
www.louvreabudhabi.ae

Continued from page 17
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UKCBC GRADS ARE.
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UKCBC produces work-ready graduates with experience 
in a number of subjects, including business, administration, 
accounting & bookkeeping, tourism, computing, and 
health & social care. 

Get the inside track on our student talent by posting your 
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What can SAS Consultancy’s 
Outsourcing Wing do to 
assist you?

Resources Availability

Our hub in India is fully equipped 
with personnel which can deal with 
all the above tasks.

Most are graduates and for Ac-
countancy almost all are qualified 
Chartered Accountants with a vast 
amount of experience of UK Ac-
countancy & Taxation.  Businesses 
have a choice of engaging staff on 
a part time or full-time basis. Com-
munication is very effective and 
is by various medium including 
Skype, Facetime, Telephones with 
UK Local numbers, Whats App and 
Emails. For Accounting & Taxation 
we use all popular software.

For Free Consultation call us on  
0208 518 0888, to fix a 
meeting to discuss your specific 
requirements in detail.

Outsourcing is The Way Forward
With the advances in internet and IT technology evolving at lightening speed, the world and its 
business are now, literally, at our fingertips. 

Gone are the days when getting 
things done, even within the 
same office or premises, took 
hours or days. Now, with the 
benefit of IT Technology most 
tasks can be accomplished 
within fraction of time. Most 
business software enables us 
to multi-task hence we can cre-
ate multiple reports and analy-
sis by processing entries just 
once.
 
Challenges for SME’s 
To keep up with the evolving IT 
Technology, businesses must 
continually update their hard-
ware and software and re-train 
staff when new and updated 
software are introduced. There 
is also the risk of staff leaving 
for any reason or temporarily 
taking paternity or maternity 
leave. This causes major dis-
ruption.

All this has time and cost impli-
cations, including:

• Staff recruitment and train-
ing

• Prohibitive and mandatory 
costs of employment, includ-
ing employer’s national in-
surance and pension costs. 
Holiday and sickness pay. 
Employers have many other 
statutory obligations to their 
employees. 

Key Tasks to Outsource

Taxation-
Personal,

Partnership &
Corporate

Management
& Year End
Accounts

Accounting

Book Keeping

VAT
(Making tax

dig i ta l )

Payroll & Auto 
Enrolment

Accountancy & Taxation

Customer 
Services Support

Administration 
Support

Data 
Processing

HR 
Documentation

Credit Control

Tele-Marketing

General Services

Privacy & Confidentiality –  
GDPR Compliant
We are Members of:

Tel: 0208 518 0888
Email: harshad@sasconsultancy.com 
Website: www.sasconsultancy.com

LCCI Members - Book Your Free Consultation  
to meet at LCCI

Chartered Certified Accountants & Business Advisors 

For Solicitors & Insolvency Practitioners 
Services include:  

Legal Administration  -  Preparation & distribution of all 
Insolvency Documentation

How can SME’s overcome these hurdles? 
Businesses have now got a variety of choices to OUTSOURCE 
all or part of their operations.

Outsourcing has following benefits: -

• Cost savings – these would 
be a lot if the processes are 
carried out Offshore

• Time saving – owners of busi-
nesses would save consider-
able amount of time delegat-
ing all or selective business 
procedures to Outsourcing 
companies. They can devote 
more time focussing on their 
core business and business 
development

• Less worry about employ-
ment related legislation

• Savings on Capital expendi-
ture including IT Hardware, 
Software, furniture, etc

• Office space – assume that 
you need 4 staff to carry out 
various tasks, which can be 
outsourced. By outsourcing 
you could either free up ap-
proximately 350 sq. ft. of ex-
isting space or not take it up 
at all. There will be obvious 
cost savings.

London SMEs lead 
the way on exports
Research by Capital Econom-

ics for UK Export Finance 
(UKEF), the UK’s export credit 

agency, shows that London SMEs that 
only sell domestically grow less than 
those that export. 
• London and the surrounding 

South East account for 35 per cent 
of all SMEs in the UK. Compared 
with the rest of the UK, those 
based in the capital have a greater 
propensity to export.

• London-based SMEs with a do-
mestic focus grow at 5.6 per cent, 
compared to 11.4 per cent, for 
those that export.

• Across the UK, 60 per cent cite fi-
nance as the main obstacle to ex-
porting.
 

Capitalising
With growing demand from over-

seas for British goods and services, 
London companies should be capi-
talising on the opportunity to export. 
This is particularly the case with 
small to medium enterprises – the re-
search shows that those which export 
outperform those which do not.

While London SMEs lead the 
way in the UK for export, research 
has confirmed that SMEs across the 
capital are not fulfilling their export 
potential, due to financial barriers. It 
is now estimated that 19 per cent of 
SMEs nationwide believe they could 
export but do not.  Across the UK, 60 
per cent of potential exporters cite ac-
cess to finance as a key factor in their 
export plans.  

 
Barrier

Late payments are the most criti-

cal issue with 63 per cent citing it as 
a barrier to entry. Whilst 52 per cent 
of payments are made at the point of 
supply, 45 per cent of sales happen 
on credit. This means that at any one 
time SMEs are owed an average of 
£64,000 in late payments, with 11 
per cent owed between £100,000 
and £250,000. The consequences of 
this can result in damaging ripple 
effects that have a greater impact on 
SMEs compared with larger busi-
nesses.

Commonly cited challenges re-
sulting from late payments include 
cash flow issues, delayed supplier 
payments and reduced profit perfor-
mance.

 
Paperwork

Other key challenges to potential 
SME exporters in London included 
difficulty managing exporting pro-
cedures and paperwork, the length 
of time it takes to get paid by foreign 
buyers and the risk of not being paid 
at all. 

UKEF helps companies of all siz-

es overcome these issues. Last year 
alone, it supported over 250 business-
es. From offering attractive financing 
terms to help businesses win con-
tracts, to providing insurance to safe-
guard against financial risks, UKEF 
helps companies from all sectors to 
maximise the opportunities available 
in an international market. 

 
Growth

Secretary of State for International 
Trade, Rt. Hon. Liz Truss MP, said: 
“Finance is a key barrier coming be-
tween SMEs and their export poten-
tial. If small businesses were to export 
more, Britain would see even more 
stronger economic growth”.

“In its centenary year, UKEF con-
tinues to enable companies from 
across the UK to expand their glob-
al reach by helping them succeed 
abroad. That’s why it is at the heart 
of my plan to get businesses ready to 
trade as we leave the EU.”

Louis Taylor, chief executive of 
UK Export Finance, said: “The right 
finance and insurance can make all 

the difference for a company that is 
looking to sell overseas.” 

Awareness
Over half of SMEs in London are 

not aware that trade finance exists. 
Instead, the majority rely on credit 
cards, hire purchase and government 
grants to fulfil their potential.

When it comes to microbusinesses 
in London, those with under 10 em-
ployees are some of the lowest users 
of external finance in the country. A 
third use external finance in the cap-
ital compared to the national average 
of 40 per cent. This is surprising giv-
en that London’s microbusinesses are 
those who are most likely to have the 
ambition to ‘build a national or inter-
national business’. 

Despite this lack of awareness, 60 
per cent of potential exporters in 
the UK said that a reasonably priced 
service that insures the against cus-
tomers who do not pay and lends 
capital whilst they await payment, 
would be useful. For the proportion 
of SMEs that are refused support 
due to their lack of export experi-
ence, UKEF’s financial services can 
be invaluable.  

  
UKEF is the UK’s export credit 
agency, strategically and 
operationally aligned with the 
Department for International 
Trade. Established in 1919 to 
promote exports after the end of 
the First World War, 2019 is its 
centenary year.
www.gov.uk/government/
organisations/uk-export-
finance

May the force
Editor-in-chief of City AM Christian May was guest speaker at an 
LCCI patron lunch hosted by the Devonshire Club last month. 
May has edited the paper since 2015 before which he headed up 
communications and campaigns for the Institute of Directors. His 
address to members was a tour de force as he gave his views on the 
City, Brexit, and London’s economy to a captivated audience.

His views are widely sought and May provides a nightly business 
news roundup on LBC Radio as well as being a regular guest on Sky 
News Press Preview and the BBC’s Politics Live. 

www.cityam.com
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Resources Availability

Our hub in India is fully equipped 
with personnel which can deal with 
all the above tasks.

Most are graduates and for Ac-
countancy almost all are qualified 
Chartered Accountants with a vast 
amount of experience of UK Ac-
countancy & Taxation.  Businesses 
have a choice of engaging staff on 
a part time or full-time basis. Com-
munication is very effective and 
is by various medium including 
Skype, Facetime, Telephones with 
UK Local numbers, Whats App and 
Emails. For Accounting & Taxation 
we use all popular software.

For Free Consultation call us on  
0208 518 0888, to fix a 
meeting to discuss your specific 
requirements in detail.

Outsourcing is The Way Forward
With the advances in internet and IT technology evolving at lightening speed, the world and its 
business are now, literally, at our fingertips. 

Gone are the days when getting 
things done, even within the 
same office or premises, took 
hours or days. Now, with the 
benefit of IT Technology most 
tasks can be accomplished 
within fraction of time. Most 
business software enables us 
to multi-task hence we can cre-
ate multiple reports and analy-
sis by processing entries just 
once.
 
Challenges for SME’s 
To keep up with the evolving IT 
Technology, businesses must 
continually update their hard-
ware and software and re-train 
staff when new and updated 
software are introduced. There 
is also the risk of staff leaving 
for any reason or temporarily 
taking paternity or maternity 
leave. This causes major dis-
ruption.

All this has time and cost impli-
cations, including:

• Staff recruitment and train-
ing

• Prohibitive and mandatory 
costs of employment, includ-
ing employer’s national in-
surance and pension costs. 
Holiday and sickness pay. 
Employers have many other 
statutory obligations to their 
employees. 

Key Tasks to Outsource

Taxation-
Personal,

Partnership &
Corporate

Management
& Year End
Accounts

Accounting

Book Keeping

VAT
(Making tax

dig i ta l )

Payroll & Auto 
Enrolment

Accountancy & Taxation

Customer 
Services Support

Administration 
Support

Data 
Processing

HR 
Documentation

Credit Control

Tele-Marketing

General Services

Privacy & Confidentiality –  
GDPR Compliant
We are Members of:

Tel: 0208 518 0888
Email: harshad@sasconsultancy.com 
Website: www.sasconsultancy.com

LCCI Members - Book Your Free Consultation  
to meet at LCCI

Chartered Certified Accountants & Business Advisors 

For Solicitors & Insolvency Practitioners 
Services include:  

Legal Administration  -  Preparation & distribution of all 
Insolvency Documentation

How can SME’s overcome these hurdles? 
Businesses have now got a variety of choices to OUTSOURCE 
all or part of their operations.

Outsourcing has following benefits: -

• Cost savings – these would 
be a lot if the processes are 
carried out Offshore

• Time saving – owners of busi-
nesses would save consider-
able amount of time delegat-
ing all or selective business 
procedures to Outsourcing 
companies. They can devote 
more time focussing on their 
core business and business 
development

• Less worry about employ-
ment related legislation

• Savings on Capital expendi-
ture including IT Hardware, 
Software, furniture, etc

• Office space – assume that 
you need 4 staff to carry out 
various tasks, which can be 
outsourced. By outsourcing 
you could either free up ap-
proximately 350 sq. ft. of ex-
isting space or not take it up 
at all. There will be obvious 
cost savings.

ADVERTISEMENT

http://www.sasconsultancy.com
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November 2019

06/11/19 Time 08.15-09.30 ALL MEMBERS

Policy and Public Affairs Breakfast with Jules Pipe CBE (Deputy 
Mayor for Planning, Regeneration and Skills)
Venue: Central London Venue TBC upon registration
By invitation only, to register your interest contact the Policy Team
Contact: Policy Team Tel: 020 7203 1911
Email: policy@londonchamber.co.uk

06/11/19 Time 12.30-14.30  ALL MEMBERS 

Time To Talk Business
Venue: Get Living, 5 Celebration 
Avenue, East Village, London E20 1DB
Nearest station: Stratford International
Patron Member, Premier Plus Member, Local Member and Member’s 
Guest: Complimentary
Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

06/11/19 Time 18.30-23.00 ALL MEMBERS AND NON-MEMBERS

FULLY BOOKED
Asian Business Association (ABA) Global Dinner
Venue: The Berkeley, Wilton Place,  
London SW1X 7RL
Nearest stations: Knightsbridge and  
Hyde Park Corner
Headline sponsor: Lloyd’s Bank
Co-Sponsored by: UHY Hacker Young 
Media Partners: Asian Voice and 21st Century 
Icon Awards
Individual Places
Patron and Premier Plus Member: £234.00
Local Member: £264.00
Non-member £300.00
Table of 10
Patron and Premier Plus Member: £2,340.00
Local Member: £2,640.00
Non-member £3,000.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

 
13/11/19 Time 07.45-09.15 PATRON AND PREMIER PLUS MEMBERS

Cereal Networking
Venue: London Chamber of Commerce and Industry, 
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street 
and Bank
Sponsored by: South Western Railway
Patron Member, Premier Plus Member and 
Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

14/11/19 Time 08.15- 09.30 ALL MEMBERS

Policy and Public Affairs Breakfast with Siobhan Benita, 
Liberal Democrat Mayoral Candidate
Venue: Central London Venue TBC upon registration
By invitation only, to register your interest contact the Policy Team
Contact: Policy Team Tel: 020 7203 1911
Email: policy@londonchamber.co.uk

21/11/19 Time 18.00-20.00 ALL MEMBERS

Connect at Metro Bank Evening Networking
Venue: 75 Piccadilly, Mayfair, London W1J 8AU
Nearest station: Green Park
Sponsored by: Academy of Executive Coaching 
(AoEC)
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

26/11/19 Time 18.00-20.00 ALL MEMBERS

The Grapevine Network with a Caribbean twist!
Venue: Croydon Park Hotel, 7 Altyre Road,  
Croydon CR9 5AA 
Nearest station: East Croydon
Patron Member, Premier Plus Member and Local 
Member: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

28/11/19 Time 18.30-20.30 ALL MEMBERS

Property and Construction Winter Reception
Venue: The Music Room at The Ritz, 150 Piccadilly, St. James’s, 
London W1J 9BR 
Nearest station: Green Park
Sponsored by: CBRE and Emotio Design Group
Patron and Premier Plus Member: £121.20
Local Member: £150.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

December 2019

03/12/19 Time 09.00-12.00 ALL MEMBERS AND NON-MEMBERS

International Business Training: Incoterms®
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: £102.00
Local Member and Non-member: £120.00
Contact: Gwen Laryea Tel: 020 7203 1840
Email: glaryea@londonchamber.co.uk

04/12/19 Time 12.30-14.30 ALL MEMBERS

Time To Talk Business
Venue: HSBC, 8 - 16 Canada Square, 
Canary Wharf, London E14 5HQ 
Nearest station: Canary Wharf
Patron Member, Premier Plus Member, Local Member and Member’s 
Guest: Complimentary
Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

How to book your place(s) at a London Chamber of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of the 

above events following the instructions below:
• For ticket fee events use our online booking facility or download and 

complete a booking form and post or scan it back to us with  
your payment

• All prices are inclusive of VAT
• For free events book by following the instructions under each event’s 

entry on our online events diary
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04/12/19 Time 18.00-20.00 ALL MEMBERS

Annual Winter Reception
Venue: Fortnum & Mason, 181 Piccadilly, London W1A 1ER
Nearest station: Green Park
Sponsored by: LNER
Patron Member and Premier Plus 
Member: £121.20
Local Member: £150.00
Contact: Events Team Tel: 020 7203 700
Email: events@londonchamber.co.uk

10/12/19 Time 12.00-14.00 PATRON AND PREMIER PLUS MEMBERS

Connect at Devonshires Solicitors Lunchtime 
Networking
Venue: Devonshires, 30 Finsbury Circus,  
London EC2M 7DT
Nearest station: Liverpool Street
Sponsored by: Academy of Executive Coaching 
(AoEC)
Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

10/12/19 Time 18.00-20.00 ALL MEMBERS AND NON-MEMBERS

Asian Business Association (ABA) Winter Reception
Venue: Bombay Brasserie, Courtfield Road, London SW7 4QH
Nearest station: Gloucester Road 
Headline sponsor: Lloyd’s Bank
Co-Sponsored by: Atom Ventures
Patron and Premier Plus Member: £66.00
Local Member: £96.00
Non-member: £126.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

11/12/19 Time 09.00-16.30 ALL MEMBERS

International Business Training: Export Documents
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: £354.00
Local Member and Non-member: £414.00
Contact: Gwen Laryea Tel: 020 7203 1840
Email: glaryea@londonchamber.co.uk

January 2020

08/01/20 Time 07.45-09.15 ALL MEMBERS

Cereal Networking
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary
Contact: Events Team Tel: 020 7203 700
Email: events@londonchamber.co.uk

08/01/20 Time 09.00-16.50 ALL MEMBERS AND NON-MEMBERS

Tunisia: One-to-One Business Clinics
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: Complimentary
Local Member and Non-member: £15.00
Contact: Gwen Laryea Tel: 020 7203 1840
Email: glaryea@londonchamber.co.uk

* Members are welcome to bring a non-member guest to a Connected at .../Cereal 
Networking event. Please note that non-member guests are only able to attend one 
Connected at .../Cereal Networking event per year. If they wish to attend more than 
this they will need to join the London Chamber of Commerce.

n LCCI Asian Business 
Association Global Dinner
Join up to 200 members 
and guests at the dinner on 
Wednesday 6 November from 
6.30pm - 11.00pm at The 
Berkeley. Supported by headline 
sponsor Lloyds Bank and co-
sponsor Atom Ventures, tickets 
start at £195.00 exclusive of VAT 
per person.

n Property and Construction 
Winter Reception
The annual reception will take 
place on Thursday 28 November 
at The Ritz. Sponsored by CBRE 
and Emotio Design Group the 
event will welcome up to 100 
guests for an evening of high level 
networking. Tickets are £101.00 
exclusive of VAT for Patron and 
Premier Plus members. 

n Cereal Networking 
The next breakfast will take place 
on Wednesday 13 November 
from 7.45am - 9.30am at LCCI. 
Sponsored by South Western 
Railway this complimentary 
event is exclusively open 
to members only.  

n Annual Winter Reception
Celebrate the festive season 
on Wednesday 4 December at 
Fortnum & Mason. Sponsored 
by London North Eastern 
Railway guests will also have the 
opportunity to indulge in some 
in-store shopping prior to the 
reception and enter a business 
card draw to win a hamper. 
Tickets start at £118.80 inclusive 
of VAT for Patron and Premier 
Plus members. 

n Connect at Metro Bank 
Evening Networking
Up to 100 members and guests 
will attend the networking 
evening hosted by Metro Bank, 
Piccadilly on Thursday 21 
November. Sponsored by the 
Academy of Executive Coaching 
(AoEC) this complimentary event 
is open to members only. 

n Property and Construction 
Breakfast Club
The last breakfast of the year will 
hear from Phil Shortman, Regional 
Managing Director – London 
Construction, Wates Group on 
Thursday 24 October. Sponsored 
by CBRE and Emotio Design 
Group the event is open to Patron 
and Premier Plus members only 
at £54.00 inclusive of VAT per 
person.

n Connect at Devonshires 
Solicitors LLP Lunchtime 
Networking
Up to 50 members and guests will 
attend the networking evening 
hosted by Devonshires Solicitors 
LLP on Tuesday 10 December. 
Sponsored by the Academy of 
Executive Coaching (AoEC) this 
complimentary event is open to 
members only.

n Asian Business Association 
Winter Reception
Enjoy an evening of fine food and 
networking at the annual ABA 
Winter Reception on Tuesday 10 
December at Bombay Brasserie. 
Supported by headline sponsor 
Lloyds Bank and co-sponsor Atom 
Ventures this event is open to all 
members, prices start at £72.00 
inclusive of VAT per person.

LCCI events highlights

mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
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Canary Wharf is home to 
London’s secondary central 
business district. Despite the 
uncertainties around Brexit, the 
area continues to thrive with 
new business ventures. This 
hotel is a testament to that.

I made my way to the east of the 
city by the driver-less DLR line 
to Canary Wharf. The elevated 
railroad track gives great views 
of the skyline and much amazing 
building work in a transformed 
area of London. 

Hilton’s latest offering to the 
city, the 129-bedroomed, Lincoln 
Plaza hotel is housed in an ultra-
modern, sleek skyscraper in the 
heart of Canary Wharf, a few 
minutes’ walk from South Quay 
DLR station. 

Industrial heritage
The hotel, which has been 

open just under a year, is the 
latest offering from Hilton’s 
Curio Collection – a group 
of hotels that offer guests a 
distinctive, unique feel that 
relates to their environment. 

After a smooth check-in, I 
meet general manager Ashley 
Cole and learn that this is the 
third Curio hotel to come to 
the city. The Lincoln Plaza, 
with its modern glass and 
steel exterior is reflective of 
the neighbourhood of Canary 
Wharf. Ashley tells me ‘We 
were very keen to be respectful 
of the environment and bring 
the industrial heritage of the 
area into the hotel.’ 

This attention to detail 
can be seen in the open-plan 
reception area. From the wall 
of Crittall-style windows that 
would have adorned dockland 
factory windows, to the 
polished concrete floors and 
reclaimed timber walling – the 
well-thought-out design pays 
homage to the area’s docklands 
history.  

Brightly-coloured velvet, 
plush furnishings, along with 
an inviting bar with touches 
of gold and fine glass pendant 
lighting add a luxurious feel.

Socially conscious
South African born Ashley 

started his career with the 
Hilton in Johannesburg in the 
late 1990s and has a genuine 
passion for the hotel. “As 
well as being respectful of 
the area’s heritage, the hotel 
prides itself on the ethos of 
being as socially conscious 
as possible. We try to buy 
products that have a positive 
influence on the environment 
or on people’s lives. We 
continually build relationships 
with the local trade and engage 
with the neighbourhood 
as much as we can.”

Ashley also mentions the 
hotel’s strong partnership with 
the Shiva Foundation which 
addresses the main risk areas 
regarding modern slavery in 
the hospitality sector. Ashley 
proudly tells me that several 
team members have joined the 
hotel specifically because of 
the good work they do.

Positive
After such a positive 

overview of the hotel I am 
keen to see for myself what it 
has to offer. My bedroom for 
the evening is well-designed, 
a welcoming space decorated 
with beige, copper and grey 
tones. The plush carpets, low 
lighting and fresh white linen 
give the room a luxurious feel. 

Nice touches include 

bespoke, contemporary 
artwork from local artists 
including a cast of the Thames 
Swimmer – a reflection of the 
hotel’s support for local talent, 
as well as locally-sourced 
bathroom amenities by Stone 
Street Soaphouse of Kent and 
Mozzo Coffee.

Mr Todiwala’s Kitchen
My friend and I dined 

in the hotel’s destination 
restaurant, Mr Todiwala’s 
Kitchen, renowned chef Cyrus 
Todiwala’s flagship venue. 
Stylishly decorated, with 
velvet, teal booths and copper 
pans suspended from high 
ceilings with an impressive life-
sized wooden elephant statue 
keeping an eye on diners.

My friend and I sampled 
the delicious, beautifully-
presented five-course tasting 
menu which was paired with 
a great selection of wines 
including an Oak Valley 
Riesling, a Malbec and a 
delicious Musket dessert wine. 
Stand out dishes included the 
crispy puffed puri with crushed 
potatoes and chickpeas and a 
sublime mixed grill platter. The 
flavours and overall experience 
were very special while the 
service was attentive and very 
accommodating. 

Jack Speak Bar
After dinner we headed 

upstairs to the hotel’s second 
bar – Jack Speak. With an 
old-worldly ambience of a 
naval officer’s mess, the bar 
is decorated in muted tones 
of dark blues and copper with 
moody lighting and a stylish 
bar. We sampled cocktails and 
I highly recommend the East 
India Company Punch and Rum 
Espresso.

The Food Store
After a very comfortable 

night’s sleep, we were served 
breakfast in the hotel’s light 
and airy Food Store – the name 
a nod to the proximity of food 
storage docks – which is big on 
sustainable food production 
with locally sourced ingredients. 
It offers a varied breakfast 
menu and I sampled delicious 
Eggs Royale while my friend had 
the poached eggs and  
avocado.

Before leaving we visit the 
adjoining Grocer which stocks 
everything from artisan bread, 
cheeses and fine oils to baked 
beans and luxury candles. We 
decide on a tasty pastry each 
for the journey home.

The Lincoln Plaza goes above 
and beyond in its offering – 
with restaurants, two, food 
stores … not to mention the 
inviting swimming pool and 
sauna below ground. The hotel 
also offers an impressive 465 
square meters of event space 
distributed across seven elegant 
meeting rooms. What more 
could you want? 

Staying in TownLincoln Plaza London
by Jo Wallis

Lincoln Plaza London, 2 Lincoln Plaza, Millharbour, Canary Wharf, London , E14 9BD     www.lincolnplazalondon.co.uk
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DIFFERENTLY

VISUALISE YOUR STRESS AND
TAKE CONTROL BY MAKING A PLAN
Cigna.co.uk/mystressplan

SEE STRESS

In fashion
Last month London hosted  
Wings4Fashion, a two-day event 
run by of FatakaFashions which 
gave an international platform 
to emerging fashion designers 
and brands to showcase their 
collections. The event attracted 
of a number of internationally 
acclaimed personalities from the 
fashion industry.

Packed into the two days was 
an exhibition, pitching sessions, 
a networking evening, and, of 
course, a fashion show. Investors 
and mentors in attendance 
included Professor Yu Xiong, 
chairman of the London Fashion 
Fund, fashion expert, Yolande 
Letshou , former London 
Chamber chairman Subhash 

Thakrar and Poonam Bhagat 
of the Fashion Design Council 
of India.

 “The startup pitching 
session was a great success 
with genuine interest 
from investors with some 
investment deals already in 
the pipeline. A big thanks to 
the startups and the panel 
members who made the 
startup pitching session an 
extremely valuable part of 
Wings4Fashion event. We will 
be making this a continuing 
feature going forward,” said 
Dattatraya Kadikar, organizer 
of the Wings4Fashion event.

www.FatakaFashions.com

Dattatraya Kadikar (left) with Subhash Thakrar

http://cigna.co.uk/mystressplan
http://www.FatakaFashions.com
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Berry’s Green agenda for London 

As part of a series of events 
to connect LCCI members 
with key candidates for 
London Mayor, LCCI recently 
hosted Sian Berry AM to 
engage with her on policy 
priorities. Nadine Tewfik- 
Saad reports

W ith activists demon-
strating across Lon-
don to highlight envi-

ronmental campaigns, this event 
provided a timely opportunity to 
hear from the Greens’ candidate 
Sian Berry who also serves as par-
ty co-leader, London Assembly 
member and Camden councillor. 

While progress has been made 
towards bringing down London’s 
emissions, Berry argued that gov-
ernment action has not gone far 
enough with much more action 
from the public and private sec-
tors needed to reach the UK’s 
carbon neutral target by 2050. As 
she develops her manifesto, she is 
keen to hear from business to un-
derstand the support it requires to 
boost sustainability.

Circular
The Green Party candidate 

spoke of the need for a culture of 
re-using and called for a move to-
wards a ‘circular economy’ focused 
on repairing, recycling and wast-
ing less. She pointed to the repair 
of electrical goods and clothing as 
practical everyday examples for 
boosting this industry. 

Much of the dialogue focussed 
on transport, a key competitive-
ness issue for the capital. Berry 

discussed the need to flatten fares 
to make travel fairer for London-
ers who live in outer zones and 
added that fare agreements with 
train operating companies need to 
be changed to allow for more flexi-
ble travel cards. She called for HS2 
to be rethought, and for its costs to 
be spent on a number of the small-
er projects that London needs.

Radical
She explained that she would 

have introduced the ultra low 
emissions zone (ULEZ) charge 
across the whole of London at the 
same time, rather than phasing in 
its introduction gradually as May-
or Khan has done. She added that 
she would make radical changes 
to the road pricing system by bas-
ing it on distance and emissions, 
ensuring that drivers are paying 
more towards the capital’s trans-
port budget.

On aviation Berry reiterated 
her view that flights need to be 
reduced for housing reasons as 
well as for environmental reasons, 
arguing that noise disruption risks 
creating no-housing zones. She 
highlighted her concerns that fuel 
efficiency solutions are not de-
veloping at a quick enough pace, 
adding that aviation duty should 
be reinvested in their develop-
ment and that a frequent flyer levy 
would serve both to reduce flights 
and boost fairness. 

Influence
On the role of rail transport and 

corridors into London, she said 
the Mayor should have control of 
these franchises and greater influ-
ence over lines and tracks.

Berry welcomed the ban on ad-
vertising unhealthy food on the 
underground, adding that adver-
tising on the TfL network and es-
tates needs to be reviewed to align 
with the mayoral strategies and 
promote healthier, better lifestyles. 

River crossings
On making better use of the 

Thames, Berry believes that more 
crossings are needed for public 

transport, namely walking and 
cycling, and that better use can be 
made of the river itself for travel. 
The wharves are developed too 
casually, she added. 

She stressed her opposition to 
building new river crossings for 
road transport, arguing that they 
would simply generate new traffic 
and make congestion worse. When 
asked about Rotherhithe Bridge, 
Berry highlighted the expense 

of the project, suggesting plans 
and rules for shipping should be 
changed. 

Turning to the London Plan and 
the Mayor’s target of 66,000 new 
homes each year, Berry empha-
sised the role of existing homes 
in addressing the undersupply of 
housing across Greater London, 
adding that the capital needs its 
own strategy and plans for their 
use. She called for London to have 
free rein of its own planning pol-
icy but argued against the release 
of Green Belt land, advocating 
increased density within London 
instead.

Nadine Tewfik-Saad is head of 
public affairs at LCCI

The skills agenda
Robert Halfon MP was guest 
speaker at a recent LCCI policy 
breakfast at The Goring.

 Chair of the House of Commons 
select committee on education, 
the former Skills Minister briefed 
members on apprenticeships, 
T-levels and skills devolution.

On making better use 
of the Thames, Berry 
believes that more 
crossings are needed 
for public transport, 
namely walking and 
cycling, and that 
better use can be 
made of the river 
itself for travel.
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What philosophy can teach 
you about being a better 
leader
By Alison Reynolds, Dominic 
Houlder, Jules Goddard and  
David Lewis 
Published by Kogan Page

Has the business world ever felt 
more uncertain and complex? In 
such troubled times the chance to 
learn from the likes of Socrates, Ar-
istotle and Nietzsche is particularly 

appealing, so hats off to a quartet of 
academics (three from the London 
Business School and one from Hult 
Ashridge) who have produced this 
compelling leadership guide.

The premise is that while tradi-
tional management practices are 
rooted in economics and psycholo-
gy, the business world has lost sight 
of the important lessons from mor-
al philosophy. Consequently there 
is a focus on numbers and produc-
tivity rather than the people who 
make the numbers happen.

The book argues that business 
leaders need to draw lessons from 
philosophy on finding fulfilment 
and having a good life as well as 
running a successful company. 
All very interesting. And the add-
ed bonus for me was that I got to 
learn a bit about the philosophies 
of Plutarch, Descartes, Kant, Hob-
bes … and the Buddha too. Not all 
quotations were deeply meaningful, 
some were simply pragmatic or fun-
ny. For example Ralph Waldo Em-
erson observed of an acquaintance: 
“The louder he talked of his honour, 
the faster we counted the spoons!”.

The Entrepreneurial Myth: a 
manifesto for real business
By Louise Nicolson 
Published by Lid Publishing

So often these days I get introduced 
to people (usually male) who are de-
scribed as ‘entrepreneurs’ (or, more 
frequently, ‘serial entrepreneurs’) and 
I think: “Really?” Hooray then for 
Louise Nicolson’s enjoyable skewering 
of the myth and her observation that 
the word ‘entrepreneur’ has become 

so bloated with different charac-
teristics that it could be used to  
describe anyone.

Health and wealth
Real entrepreneurship, Nicolson 

rightly claims “has the power to 
energise communities, fuel nations 
and, literally, change the world. Yet 
entrepreneurial work is more un-
certain, more complex, more stress-
ful and less lucrative than corporate 
work.” It is time, she writes “to re-
calibrate entrepreneurship for the 
health and wealth of all.”

The book is underpinned by three 
pillars: a brief history of the notion 
of the entrepreneur on the premise 
that “what has been, will be again”, 
psychology (“to explore the person-
al impact of the myth on individual 
business creators”), and economics 
– the “creative distraction”. Pithy 
examples and case studies abound 
and there are insights into Chinese 
and Indian enterprise policy. Clear-
ly and scrupulously referenced it is 
a fascinating read.

Reviews by Daniel Peters

Leaders and entrepreneurs

http://www.aeisaudi.com
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Who are you?
Henry Ziff, managing director of 
Transworld Business Advisors UK. 
I also run my own franchise office, 
Transworld Business Advisors of 
London.

Transworld Business Advisors 
is the world’s largest network of 
business brokers. Over 40 years, we 
have crafted a highly-personalised 
strategy to help clients looking to sell 
their business, and buyers looking to 
invest in a business.

We have over 220 offices in 16 
countries, with a network of 550 
brokers selling 6000+ businesses. In 
the UK we have 13 offices, and 35 
brokers with over 450 businesses  
for sale.

What is your connection with the 
London Chamber of Commerce?
We are members and believe the 
LCCI is a great way to engage with 
our local community. Supporting 
the local business community is 
what we believe in, so it is great to 
meet, network and engage.

What was your first job in London?
Strategy consultant for a boutique 
retail consultancy.

Which one business achievement 
over the last 12 months are you 
most proud of, and why?
At the end of 2018, I received 
an award for Best International 
Franchisor from our parent 
company, the United Franchise 
Group. They have 10 brands 
operating in 82 countries – so I beat 
a lot of Master Franchisors!

“If there is one thing I hate about 
my job it’s …” 
 … some of the admin required to 
complete the deals. Confidentiality is 
very important to us and our clients. 
We are meticulous about vetting 
buyers and asking them to sign non-
disclosure agreements which is an 
important administration stage of 
the business sales process.”

If you were advising a young 
entrepreneur which business 
person would you suggest as a 
model?
I would recommend you have a wide 
net of role models who inspire you 
for different areas of your life. Pick 
the best bits from lots of people – 
both those you know personally, 
and those who have become a 
success in their field. There are 
many successful people out there 
with different traits from whom you  
can learn.

How is your business reacting to 
Brexit?
Brexit is actually proving to be 
a fantastic opportunity for us at 
Transworld.

• With sellers, we have clients who 
aren’t sure what the future holds 
for them, so they are looking to 
sell now.

• With buyers, we have new clients 
entering the market looking to 
take control of the situation and 
become their own boss especially 
when facing uncertainty around 
their roles in the corporate world.

How do you think the transport 
system in London can be 
improved?
Transport for London’s network 
is a great way for us to get around 
and see clients.
Although having better WIFI 
would help improve connectivity 
whilst I am out of the office and 
travelling between meetings.

Which piece of red tape causes 
most problems for your company 
and why?
It’s not so much red tape for us. 
However, landlords are the king-
makers with some of the deals 
we negotiate so for us it is about 
engaging with them early on, when 
one of their tenants decides to sell.

What is your favourite and least 
favourite thing about London?
My favourite thing about London 
is meeting different people, from 
different cultures and walks of life, 
everyday – each with their own 
inspiring story to tell. 

My least favourite thing about 
London is it has everything! A 
weird complaint I know but is too 
easy not to get out of the city! I 
love travelling and exploring new 
places, so should really start doing 
more of that.

If you were Mayor of London for 
the day which one thing would you 
change?
I would change the mindset of 
the younger generation, to inspire 
them to want a better future for 
themselves. I would demand 

Westminster spend less time arguing 
amongst themselves, and more time 
out in the real world, walk among 
the young adults, talking with them, 
to find out what they need in order 
to create a better future. I would 
expect them to connect with one 
young person, to mentor them, and 
offer them a better role model for  
winning at life. 

What is the last good book or 
podcast you read or subscribed to?
The book I would recommend 
is Never Split the Difference. It’s 
written by ex-head of FBI and offers 
negotiation methods he learnt whilst 
negotiating for the FBI. Some of the 
tips are translatable for business. 

I encourage anyone interested in 
the art of selling or buying business 
needs to listen to The Deal Board. 
Recently launched by two of my 
colleagues, it is a fantastic way for 
anyone to improve what they do, by 
learning from others. 

If you were Mayor of London for 
the day, which one thing would 
you change?
Based on former experiences I 
would turbo-charge a coordinated 
campaign against knife crime. This 
problem is often drug related and 
there are too many innocent victims 
caught up in the terrible blight that 
is affecting London. We owe it to all 
the young victims and their families 
to take immediate action. 

www.tworldba.co.uk

Two minute interview

Henry Ziff, Transworld Business Advisors UK

“Brexit is actually 
proving to be a 
fantastic opportunity 
for us at Transworld.”
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Life balance, wellbeing and values

Today’s world is fast, faster 
than any time in history, and 
a consequence of this is more 
strain on mental, physical and 
emotional health

The Institute for Health Met-
rics Evaluation (IHME) 
shows that in 2017 almost 

300 million people worldwide suf-
fered from anxiety. The British char-
ity Mind refers to a statistic that one 
in six people in England experience 
a common mental health problem 
(such as anxiety and depression) 
in any given week. In big cities like 
London, the stresses compound.

Environmental factors however 
are not the only causes of stress: ca-
reer, family, finances, relationships 
and world news from Brexit to cli-
mate disaster – all can raise blood 
pressure.

Responsibility
Business owners and leaders have 

the additional burden of responsibil-
ity for the business, the staff and the 
mounting swathe of regulations we 
face just to do business.  Often this 
can feel like a lonely journey with 
few people you can turn to. Turning 
inwards helps us lead more authenti-
cally, making values-based decisions 
helps us stay true to ourselves and 
avoid the trap of short-term gains 
with long term pains.

As a coach, mentor and advisor, 
I am still confronted by people who 
have success in one element of their 
lives, their career for example, but are 
struggling personally, or with family, 
or even struggling to stay connected 
and relevant to their friends.  Early 

signs of stress start to manifest.
Our brains cannot distinguish 

‘real’ threats (dangerous wild an-
imals or physical danger) from 
‘imagined’ threats (failing, getting 
fired, being alone, losing love...being 
sidelined…) and our hard wired F3 
(fight-flight-freeze) response is trig-
gered.  This makes us prepare for 
danger (real or imagined), adrena-
line courses through our veins, blood 
pressure rises, hearts race and we 
start to perspire. We get digestion is-
sues, gain weight and constantly feel 
exhausted.   We are in an ‘always on’ 
state.  It’s all in the mind.

Oasis
How do we find a safe haven? How 

do we decompress?  How do we re-
balance and recover?

Understanding your values is a 

critical first step to understanding 
yourself. In understanding your-
self better you can unlock an oasis 
of calm and centeredness that can 
sustain you through the toughest  
of times.

Your values are your life compass. 
Without a compass life tends to drift 
from one demand to another, and 
over time, we lose sense of who we 
are and what we stand for (or what 
we stand against).  

The word ‘values’ is from the root 
‘valor’, meaning courage. The Lion 
in the Wizard of Oz, felt lost with-
out courage, in the same way, with-
out understanding who we are and 
what we stand for we can sometimes 
feel lost and unable to make the  
right decisions.

Understanding our personal val-
ues gives us courage and strength.

The Values Equation
The first step to discovering 

your values is to understand the  
Values Equation.

The film Mary Poppins demon-
strates the equation well. Mr 
Banks and Mary Poppins both 
knew family was important, but 
who made it a priority?  Mr Banks 
made work a priority, so we can 
see his behaviour was all about 
money, his image, his career, fit-
ting in (being a good banker ar-
chetype) and approval from his 
bosses. Both Mary and Mr Banks 
had discipline, order and manners 
as priorities, so he felt respected 
by Mary, and Mary understood Mr 
Banks.  Mary though, had play as 
a priority. For Mr Banks it was not 
even important; children need to 
learn to be serious (like bankers), 
there was a clash. Mary saw how 
much the children yearned for 
love and play, as all children do.  
When Mr Banks finally woke up, 
he realised his mistake and began 
to ‘fly a kite’ (a play behaviour).  It 
saved the family and finally he and 
Mary were aligned.

Aligned
Happiness and stability starts 

by making sure you and your val-
ues are aligned, that also applies 
to work, relationships and family.  
Misalignment causes stress, un-
happiness, underperformance and 
dis-ease.

It’s important now to distin-
guish between our inner world 
(our thoughts, feelings, values etc) 
and our outer world, what is hap-
pening around us, and the impacts 
of what we do. We are the queens 
and kings of our inner world, we 
rule, we decide, we make the rules, 
but often in our outer world we 
have less control. We can control 
our actions and reactions, but we 
can’t control the weather, the traf-
fic, politicians or our bosses! If we 
focus solely on the outer world, 
and make that our king or queen, 
we may feel swept along and out of 
control, even a victim. If we focus 
on our inner world, we can regain 
composure, control and calm-
ness. This is the power of living  
our values.

Liam Forde is founder and chief 
executive of The Zone
www.thezone.co

by Liam Forde V = I x P
Values    =    Importance  x  Priority

“In understanding yourself better you can 
unlock an oasis of calm and centeredness that 
can sustain you through the toughest of times.”
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DIFFERENTLY

VISUALISE YOUR STRESS
AND TAKE CONTROL BY
MAKING A PLAN
Cigna.co.uk/mystressplan

SEE STRESS

Keeping your 
workforce engaged 
and motivated
by Kelly Feeham

In a time when we’re struggling to 
give pay rises or bonuses more em-
ployers are investing in employ-

ee benefits to encourage retention 
and loyalty as well as maintaining a 
positive and enthusiastic workforce. 
Employees are looking beyond fi-
nancial gains for job satisfaction, as 
a wealth of workplace benefits can 
support a more balanced work-life 
blend as well as supporting mental 
health issues and working parents.

A recent study by CABA, the 
wellbeing charity, found that a fifth 
of employees felt that their em-
ployer didn’t prioritise the work-
place wellbeing of their staff, and 
nearly a quarter revealed they 
have no knowledge of the health 
and wellbeing initiatives their  
organisation offers. 

More employees are focussing 
on trying to create a reasonable di-
vide between home and their work 
life. When it comes to motivation 
and rewards at work a good work-
life blend is regarded as the biggest 
priority followed by being stimulat-
ed in their role and then financial  
rewards.

Taking into account these find-
ings, at CABA we have created a 
list of the most popular workplace 
benefits to consider when thinking 
about the welfare and happiness  
of employees.

Flexible working hours
A survey by Adler found that 

flexible working is the most wanted 
workplace perk among UK workers. 
Having a flexible schedule leads to 
a better quality of life, and many 
studies have found that this not only 
leads to higher staff engagement, 
but also a reduction in the overall 
number of sick days taken each year. 

Wellness programmes 
There are a multitude of wellness 

initiatives available which bene-
fit employees, ranging from gym 
memberships to holistic treatments 
such as acupuncture, massage ther-
apy, and reflexology. Supporting 
the mental and physical health of 
employees is important to consid-
er when maintaining a healthy and 
happy working environment. Pro-

viding counselling and care for em-
ployees makes them feel supported 
and secure.

Enrichment events 
Offering employees enrichment 

events such as talks by inspiring 
speakers, cooking classes, book 
clubs, and entrance to exhibitions 
is a great way of engaging employ-
ees and fostering a fun and positive 
workplace culture. Stimulating crea-
tivity and inspiration outside of the 
workplace can encourage employees 
to feel enriched and motivated to 
continue this attitude in the office.

Subsidised travel 
There are a multitude of ways 

in which companies can subsidise 
commuting, from encouraging 
car-sharing, public transport passes 
or season ticket loans, shuttle buses 
and in some cases company cars. 
Commuting can be a significant 
expense and supporting employees 
with this can really improve their 

”Described as a 
‘performative 
structure’ that will 
use artificial 
intelligence to write 
poems to which the 
Expo’s estimated 25 
million visitors will be 
invited to contribute.”

http://cigna.co.uk/mystressplan
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Curbing the plastics effect
Dan Howells 
summarises the 
changes in policy 

and regulation

The increasing focus on pollu-
tion prevention and the im-
pact of plastic waste in our 

environment is driving individu-
als, enterprise and governments to 
identify solutions to curb the effects 
on our natural world. In particular, 
the effect of plastic waste that may 
not degrade for hundreds of years 
or possibly not at all. There are sig-
nificant emerging policies and ac-
tions that the UK government and 
the EU are going to take to reduce  
plastic waste.

Recyclable content
Increasing recyclable content of 

plastic packaging The UK govern-
ment has just finished consulting on 
whether it will introduce a new tax on 
the production and import of plastic 
packaging that uses less than 30% re-
cycled content. If this tax is brought 
in – and you are a producer of plastic 
packaging - there may be some imme-
diate impacts in terms of the tax or the 
increased cost of purchasing recycla-
ble plastic. The long-term intention is 
that as the demand increases for recy-
clable plastic and competition increas-
es between manufacturers, the market 
price will catch up – making recycled 
plastic packaging less expensive in the  
long term.

Single-use plastics ban
Single-use items such as plates, 

cutlery, straws, balloon sticks, cotton 
buds, products made of oxo-degra-
dable plastics, such as bags or pack-
aging and fast-food containers made 

of expanded polystyrene make up 
over 70 per cent of ocean litter. The 
UK and the EU, in separate policy 
announcements, have each stated 
that they are banning all of these 
items being sold. The EU has already 
committed to banning these items 
from 2021. There will be significant 
impacts on your business if you are 
involved in the manufacture or sale 
of these items. If you haven’t already 
– you should be immediately seeking 
alternatives to replace these items. 

Extended producer 
responsibility 

This is a strategy to extend the 
responsibility of manufacturers, 
retailers and others in the supply 
chain for an item to its post-use 
stage. Extended producer respon-
sibility aims to decrease the total 
environmental impact of a prod-
uct, by making a manufacturer or 
retailer of a product responsible 
for its entire life-cycle – including 
its re-use, recycling or disposal.

 The UK government is current-

ly undertaking a consultation to 
make the rules tougher with the 
aim of extending the environmen-
tal responsibility to business for 
products and associated packaging 
when they become ‘waste’ – invok-
ing the ‘polluter pays’ principle. 
The EU has also said it will do the 
same. One of the key changes will 
be the likely reform of the Packag-
ing Recovery Note system – some-
thing that is used currently for 
businesses to demonstrate that the 
packaging that has gone onto the 
market, has later been recycled.

These changes will likely finan-
cially incentivise businesses to fol-
low more environmentally benefi-
cial disposal options.

Long-term policy  
outlook

1. Introduction of an  
incineration tax

2. Reducing the environmental 
impacts of clothing

3. Waste re-use and repair policies.

For more information on these de-
velopments, download the white pa-
per on emerging plastic polices – see 
website below.

Preparing for change
It is a common misconception 

that ‘being green’ can cost the earth. 
Actually, particularly in the realm of 
waste management, becoming more 
resource efficient through waste 
minimisation or improving the re-
cyclability of a product will bring 
significant financial benefits. 

This is not just about saving the 
environment – it is about reducing 
operational inefficiencies, saving 
money and improving your busi-
nesses reputation. A fundamental 
principle of the strategy is resource 
efficiency – resource efficient busi-
ness models extend product life, 
conserve resources and prevent ma-
terials from becoming waste.

Acting now to review your waste 
requirements will have significant 
financial benefits to your business. 
ERA can work with you to under-
stand whether you are currently 
reaching existing legislative require-
ments and help prepare your busi-
nesses for the many changes that are 
coming our way.

Give your business a competi-
tive edge by getting ahead of the 
competition. ERA will be able to 
advise on best practice and ensure 
increased profitability.

Daniel Howells is a chartered waste 
manager and waste management 
consultant, and a former key account 
manager at one of the largest waste 
management companies in the UK.
uk.expensereduction.com/
emerging-plastic-policies

engagement with the brand and as 
such increase employee retention.  

Paid volunteer days 
Offering paid time off to volun-

teer has a number of benefits such 
as attracting and retaining top talent 
as well as increasing productivity. 
Giving employees a sense of mean-
ing and purpose whilst growing 
their engagement and sense of em-
powerment, translates into satisfac-
tion and productivity in the office. 
Participating in paid volunteer days 
for charity helps to build a sense of 
teamwork and commitment. Culti-

vating a drive to align with deeper 
values in the business whilst making 
a difference in the wider community 
not only harnesses brand awareness 
but also helps individuals to develop 
new skills, boosting motivation and 
their sense of self-worth.

Training and 
development

No surprises here, but in an uncer-
tain environment this is the first ben-
efit to go. However, employers that 
continue to invest in training and de-
velopment will reap the rewards. Not 
only will your employees have more 

advanced skills and perform better at 
their jobs but their confidence in their 
abilities will improve as will overall 
perception of the business and em-
ployee turnover should also reducew.

Employee benefits are a central 

structure in sustaining an organisa-
tion’s ability to develop and grow. Go-
ing above and beyond to ensure that 
employees feel supported and valued 
provides workers with a sense of se-
curity. Attracting and retaining talent 
is a key part of this, offering strong 
workplace benefits demonstrates that 
companies are invested in the health 
and wellbeing of individuals as well 
as their future and development po-
tential.

Kelly Feehan is service director at 
CABA
www.caba.org.uk

“Employee benefits 
are a central 
structure in 
sustaining an 
organisation’s ability 
to develop and grow.”

http://www.caba.org.uk
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City Hall versus Town Halls – how 
well is London Government working?
It’s nearly 20 years since the 
establishment of the office 
of the Mayor of London and 
the Greater London Authority 
(GLA). The first Mayoral and 
GLA elections took place in 
2000, following a London-
wide referendum two years 
earlier when a majority of 
Londoners voted for a return 
to strategic government for 
the capital

The 32 London boroughs (plus 
the City of London Corpo-
ration) effectively function 

as unitary authorities in terms of 
service delivery. They provide ed-
ucation, social care for adults and 
children, refuse collection, road 
and pavement maintenance, street 
cleaning, planning, environmental 
health, libraries plus a range of other 
services. In addition, each borough 
must produce a local plan to set out 
the strategic planning policies for 
the local area.

Target
The role of the Mayor is to set out 

strategic plans and policies for the 
whole of London on transport, plan-
ning and development, housing, 
policing, economic development 
and regeneration, culture and en-
vironmental issues such as climate 
change and air quality. The upkeep 
of London’s major roads, including 
red routes, falls under the remit of 
the Mayor. Additionally, the Mayor 
must produce the London Plan, the 
statutory spatial development strat-
egy which includes general policies 
for the use of land in Greater Lon-
don. All local plans must be in line 
with the London Plan. The Mayor 
also sets an annual house building 
target for each borough.

The GLA exists to hold the May-
or to account by scrutinising his or 
her decisions. It must also accept 
or amend the Mayor’s budget every 
year. The GLA’s executive bodies 
include the London Fire and Emer-
gency Planning Authority (LFEPA), 
Transport for London (TfL), May-
or’s Office for Policing and Crime 
(MOPAC) and London Legacy De-
velopment Corporation (LLDC). 
For example, TfL is responsible for 
Greater London’s transport while 
MOPAC is responsible for policing 
(except within the City of London). 

In practice, the London boroughs 

deliver local services while the May-
or and GLA provide strategic direc-
tion for the capital and funding for 
London-wide services (with some 
shared responsibilities like roads). 

Alexa Michael of the LCCI asks 
four London Council Leaders (Cllr 
Colin Smith (Bromley), Cllr Da-
mian White (Havering), Cllr Jack 
Hopkins (Lambeth) and Cllr Clare 
Coghill (Waltham Forest) how the 
Mayor and GLA roles affect the way 
their local authority functions. 

Q. What impact does the 
Mayor of London and GLA as a 
strategic authority have on the 
workings and responsibilities 
of your Council? 

Clare Coghill: A strong Mayor, 
supported by able deputies and an 
active and well-run GLA, such as 
we have now, is a tremendous asset 
to the whole of London and to each 
London borough. The Mayor and his 
deputies have capital and revenue 
that can be shared with London bor-
oughs to invest in shared priorities 
including housing development (es-
pecially social and affordable hous-
ing), economic development, indus-
trial matters, the night time economy 
and culture, as well as other issues. A 
unifying Mayor working with proac-
tive boroughs brings great things.

Colin Smith: There are chal-
lenges and deep tensions where the 
Mayor and GLA hold joint respon-
sibilities but hold different priorities 
to individual boroughs. This is par-
ticularly true of housing, planning 
and transport. In housing, for exam-
ple, Bromley has risen keenly to the 
challenge of building a minimum 
of 641 new homes per year until 
2030 and to minimise the scourge of 
homeless locally. However, the Draft 
London Plan’s proposed new target 
of 1,424 new homes annually – 50% 
of them affordable – would induce 
highly undesirable logistical and 
infrastructure chaos across many 
parts of our borough. In transport, 

Bromley now pays a higher contri-
bution for Crossrail 2 through the 
Mayoral Community Infrastructure 
Levy (MCIL2), even though Brom-
ley will not directly benefit from 
Crossrail 1 or 2. We have repeatedly 
asked successive Mayors that priori-
ty be given to new transport links to 
Bromley North (and ideally Brom-
ley South). Instead TfL wants to 
replace the Hayes line service with 
an extension of the Bakerloo line to 
Lewisham. This is neither a priority 
nor needed.

Jack Hopkins: The Mayor pro-
vides a vital leadership role for our 
city through direct delivery or fund-
ing of services, by supporting local 
Councils and through his ability to 
speak legitimately to the Govern-
ment as the voice of London on key 
issues. More significantly, the May-
or can provide real leadership and 
action on some of London’s most 
pressing problems. Sadiq Khan’s 
lead on housing – in providing more 
affordable housing – has been re-
freshing for Lambeth which suffers 
more than most from the crippling 
effects of London’s housing crisis. 
We’ve also seen sustained action on 
climate change, increased funding 
for youth services and in tackling 
serious violence. These are all cru-
cial issues for Lambeth.

Damian White: The simple 
answer is too much impact. An in-
vented tier of government takes the 
catalyst for local decision making 
away from local people, not closer to 
them. Outer London Boroughs like 
Havering with more of a connec-
tion to Essex than London have not 
benefited from a strategic focus that 
is more tactical than strategic. I be-
lieve fundamentally that decisions 

The role of the Mayor is to set out strategic 
plans and policies for the whole of London on 
transport, planning and development, 
housing, policing, economic development and 
regeneration, culture and environmental 
issues such as climate change and air quality. 

Photo by LordHarris (CC BY-SA 4.0)
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about local areas should be taken 
as close as possible to those areas. 
That is one of the reasons I believe 
in Brexit. Decisions on planning 
made in City Hall have not reflect-
ed the needs and wants of people in 
Romford, Hornchurch, Rainham 
or other parts of Havering. The 
GLA cannot be expected to hold 
the Mayor to account on behalf of 
local people when their ‘constitu-
ency’ covers half a million people.

Q. More generally, what do 
you see as the most positive 
and most negative aspects of 
having a London-wide Mayor 
and strategic authority on 
the rest of the capital?

JH: The London Mayor is a fo-
cus and a representative for Lon-
don and Londoners; being direct-
ly elected adds to this legitimacy. 
London is a world city and its 
leader needs to act strategically in 
the long-term interest of every-
body who lives here. That’s the best 
way to drive London’s economic 
growth and prosperity into the 
future. Mayors are at their worst 
when their administration be-
comes dominated by personality 
or driven by outside factors like 
the media. A short-term, populist 
agenda is rarely in our city’s long-
term interest. We’ve seen that be-
fore in London and I’d argue that 
we’re now seeing what happens 
when that sort of politics is done at 
a national level.

CS: If done objectively and 
collegiately, the positive aspect of 
having a Mayor and GLA is the op-
portunity it presents to implement 
high-level infrastructure issues, ei-
ther pan-London or specific to in-
dividual boroughs. London’s gov-
ernment also acts as a shop window 
to the world to promote economic 
growth, inward investment, cul-
ture and tourism. The most nega-
tive aspects come from the GLA’s 

executive bodies such as MOPAC 
and TfL, especially the conflicts 
which arise in terms of funding 
allocations, the conditions at-

tached to available funding and 
tensions over differing priori-
ties between the GLA and local  
Councils.

CC: I see only genuine posi-
tives from the relationships that 
can be forged and strengthened 
between the Mayor, deputy May-
ors, the GLA and London Bor-
oughs. Shared ambitions on issues 
such as transport which require 
cross-Borough working invariably 
be massively enhanced and more 
readily delivered by constructive  
partnerships.

Q. Could the workings of 
the two layers of London 
Government be made to 
function more effectively? If 
so, how?

JH: I think that almost 20 years 
on from devolution to London, 
it’s an appropriate moment to 
consider how it works and if the 
balance is right. You might expect 
me to say this but I think Local 
Authorities need more power 
to hold the GLA to account and 
there should be a greater role for 
Local Authorities. That’s particu-
larly true as more powers are (and 
should be) devolved to London 
and as the Government looks at 
the devolution of business rates 
(one of the main sources of Lo-
cal Authority income). London’s 
Councils are clear that we need 
more control of how we spend 

that money, which is raised by lo-
cal businesses and then spent in 
our local communities for their 
benefit.

CS: There is a school of 
thought, which I personally hap-
pen to support, that London is 
over-governed and that root-and-
branch changes need to be con-
sidered. If we are going to have 
a Mayor, it is clear they need to 
be scrutinised closely and held to 
account by a body with real teeth. 
It is self-evident that the GLA is 
failing hopelessly in this task. 
Whether London needs both local 
Councils and a GLA (which adds 
an additional layer of bureaucra-
cy) is a further point for debate. 
Greater flexibility for boroughs 
to operate within a framework 
– but not bound by centrally set 
requirements which do not reflect 
the needs, interests or priorities 
of a local area – would be a wel-
come step forward.

CC: It’s always an ongoing 
task to bring together layers of 
government and the relationship 
between the Mayor/GLA and 
London boroughs always needs 
attention from both sides. Lis-
tening and opening dialogue are 
crucial. When it works, it can 
reap massive rewards for all insti-
tutions involved and most impor-
tantly for Londoners.

DW: I would like to see the 
consensus, experience and local 
knowledge of Council leaders 
across London used more effec-
tively. Boroughs need to be more 
involved in how the mechanics of 
London work, so I would like to 
see a panel of London leaders be-
ing empowered to work together 
more on those cross-cutting stra-
tegic issues. I would also like to 
see elected Councillors from the 
London boroughs to be the Lon-
don Assembly and to give a real, 
genuine local dynamic to that 
body.

However, the issues affecting 
people in Havering go far be-
yond local government bounda-
ries. The real problems we need 
to solve in local place-shaping 
are in the relationships between 
residents, businesses and the dif-
ferent parts of the public sector 
– health, social care, councils, 
emergency services. A remote 
Mayor and Assembly cannot in-
fluence those relationships and 
the evidence from the past few 
years suggests that the outcomes 
are less for all rather than big de-
cisions progressed.

Alexa Michael is a business 
information executive at LCCI

I see only genuine 
positives from the 
relationships that 
can be forged and 
strengthened 
between the Mayor, 
deputy Mayors, the 
GLA and London 
Boroughs.

Photo by Stacey Harris (CC BY-SA 2.0)
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As the nights draw in and food 
and warmth become scarcer, 
rodents will begin to view 
centrally heated buildings as 
desirable nesting sites for the 
winter months. 

Advice from award-winning 
Cleankill Pest Control includes:

1. Make sure food is stored in 
sealed containers. It will often 
be the prospect of an easy 
meal that first encourages rats 
and mice into your building.

2. Good bin management. 
Make sure all discarded 
food is put in bags inside 
durable bins with lids.

3. Gardens and outdoor spaces 
are a good source of food and 
nesting materials. Make sure 
they are clean and tidy with 
grass cuttings being bagged 
and removed. 

4. Make sure foliage, such 
as ivy and wisteria, is kept 
away from walls or rats 
will use it as a highway to 
the safety of the attic.

5. Remove sources of water. 

During winter this may be 
difficult but a rat needs 
60 millilitres of water a 
day. Removing sources of 
water will encourage them 
to leave your property.

6. Check access. A mouse can get 
in through a gap the width of a 
pencil and a rat needs no more 
than a two-centimetre hole, 
so check air bricks and gaps 
around windows and doors to 
be sure they are protected. In 
addition, drains should have 
interceptors fitted to stop their 
use as routes into the premises.

Prevention is always better 
than cure. To book a free pest 
control survey and find out about 
prevention contracts call  
0800 056 5477 or go to  
www.cleankill.co.uk.

Cleankill shines at local and 
national business awards
Croydon-based Cleankill 
Pest Control has cause 
to celebrate after being 
named ‘Company of the 
Year’ at the 2019 British 
Pest Management Awards 
(BPMAs). At the same 
event, Cleankill’s Managing 
Director, Paul Bates, was 
Highly Commended in the 
‘Unsung Hero’ category.

Organised by the British 
Pest Control Association 
(BPCA), the BPMAs celebrate 
individuals and companies 
that demonstrate exemplary 
performance and help portray 
the pest management industry 
in a positive light. Modern 
pest control is no longer the 
�at-cap and whippet brigade, it 
is a highly-developed industry 
that has signi�cant impacts 
on public health, food safety, 
environmental sustainability and 
economic development.

Commenting on being named 
‘Company of the Year’, Paul said: 
“We are absolutely thrilled to 

win. We were up against some 
amazing high-pro�le companies, 
like Rokill and Safeguard.
These businesses have been in 
operation for a long time, so for 
us to be shortlisted alongside 
them was a real achievement. To 
then be named ‘Company of the 
Year’ is wonderful’. 

Phil Halpin, BPCA President, 
said: “Taking the time to 
celebrate each other’s 
achievements helps show the 
world the important role we all 
play in protecting public health 
and safety”.

For further information go to  
www.cleankill.co.uk  or call  
0800 056 5477 .

AWARD-WINNING PEST CONTROL SERVICES

@cleankillukSEARCH:

@cleankillukSEARCH:

Six simple steps to a rodent free 
premises

Sponsor an event to promote your 
brand and get ahead of the pack
Business to business 
networking is part of the 
Chamber’s DNA and the reason 
why many members stay 
year after year. The extensive 
events programme provides 
an excellent platform to raise 
profiles and position brands to 
acaptive audience through a 
range of sponsorship packages

Open to all sectors and sizes, 
the LCCI network encom-
passes the whole spectrum 

of London’s business community 
and is made up of a diverse range of 
members. 

Benefits of 
sponsorship

• Direct access to your target audi-
ence

• Align your brand with the cap-
ital’s largest and most respected 
networking and business support 

organisation
• Raise your profile through LCCI 

website, London Business Matters 
and event collaterals

• Amplify your presence on LCCI 
social media and email cam-
paigns

• Demonstrate thought leadership 
and build upon your brand rep-
utation

• Opportunities to raise your pro-
file through speaking slots.

From the Asian Business Associa-
tion to Defence and Security. From 
Transport and Infrastructure to MI-
PIM Cannes LCCI tailored packag-
es offer prime promotional oppor-
tunities to a target audience. Each 
event provides significant branding 
networking and positioning – a 
platform for business engagement 
before, during and beyond.

Here’s what LCCI sponsors have 
to say:

“Our return has been phenomenal 
when we look at the network exten-
sion the Chamber has given us as a 
small growing business in London”. 
Val Bagnall, managing director, 
Apex Airspace

“AHR Architects have sponsored 
LCCI at MIPIM for the last four 
years and I have no hesitation in 
confirming that we will support them 

again. By supporting LCCI we get to 
advertise our brand, demonstrate our 
work and be amongst key influenc-
ers in the city, benefiting from what 
LCCI do best, which is making con-
nections.” 

Michael Walters, managing di-
rector, AHR London

‘Sponsoring an LCCI event has 
been instrumental in raising our 
company profile, generating social 
media traffic and increasing our 
search engine rating’

Khuram Zubair, chief executive, 
Smartdeskers

Packages start from just £750. 

For more information on how 
your business could benefit from 
sponsorship opportunities contact 
Dean Wade, LCCI sponsorship 
manager 0207 556 2382  
dwade@londonchamber.co.uk 

http://www.cleankill.co.uk
mailto:dwade@londonchamber.co.uk
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Is the UK ready for a 
freelance workforce?
The UK economy is fast 
becoming increasingly 
reliant on the freelance 
workforce’s contribution. 
According to the Office 
for National Statistics, the 
number of workers in the 
self-employed sector rose 
from 3.3 million in 2001 
to 4.8 million in 2017, 
contributing over £250 
billion to the UK economy

Freelancers, along with the 
self-employed, represent a 
changing part of the work-

force and a growing opportunity 
for businesses, who can tap into 
a contingent workforce which 
they may be otherwise unable to 
employ full-time. As more people 
continue to swap the security of a 
9-5 job for flexibility of freelanc-
ing or working for themselves, In-
stant Offices have delved into the 
key factors driving this change.

Is there space for a 
gig economy and a 
traditional office?

The workforce of the future 
will look very different than the 
current one today. The rise of the 
gig economy has often threatened 
‘normal’ office work, as it has be-
come a more widely acceptable, 
and in some cases more desirable 
to find work on an ad-hoc basis.

According to a recent YouGov 
survey, flexibility is important to 
employees of all ages and at all life 
stages. Recent research reveals the 
demand for flexible working has 
increased substantially:
• 92 per cent of millennials iden-

tify flexibility as a top priority 
when job hunting

• Four in five women want flexi-
bility in their next role

• Almost a third of UK employees 
would prefer flexible working to 
a pay rise

• 70 per cent of UK employee feel 
that flexible working makes a 
job more attractive to them

Who are today’s 
freelancers?

Millennials and UK workers are 

facing significant lifestyle changes, 
such as motherhood, or nearing re-
tirement, and are looking for more 
flexible and empowering ways to 
work.

Despite younger generations as-
piring to have more freedom and 
flexibility, and baby boomers striv-
ing for job security, it is the older 
generations who represent the larg-
est portion of freelancers, repre-
senting almost half.

The number of new mothers 
choosing to take up freelance work, 
rather than returning to full-time 
employment has risen by 79 per 
cent, while the number of female 
freelancers has grown by 55 per 
cent in the past eight years. Com-
paratively, the number of men 

freelancing has increased by 36 per 
cent in the same time frame.

Creating the perfect 
work-life balance

Improved mental health, phys-
ical wellbeing, creativity and job 
satisfaction are just a few of the 
benefits that come from a healthy 
work-life balance, and research 
shows that 59 per cent admit their 
work negatively impacts their day-
to-day life.

A recent survey by One Poll 
found that flexible working hours, 
larger pension contributions and 
additional holiday days were 
among the top work perks desired 
by UK workers.

Freelancing and self-
employment have 
gone mainstream

Once described as an unrelia-
ble profession, freelancing is now 
a popular choice across all ages, 
while many young people also con-
sider becoming enterpreneurs and 
working for themselves. Across the 
EU, in 2016, there were 33 million 
people in self-employment. 

Shop-keeping, hairdressing and 
domestic cleaning are among the 
most popular professions among 
self-employed workers within the 
EU. In the UK however, health-
care, Artistic, literary and media 
as well as sports and fitness are 
the fastest-growing freelance oc-
cupations within the past decade 
with 191 per cent, 103 per cent 
and 103 per cent growth respec-
tively.

The future of 
freelancing 

Amid the economic uncertain-
ty of the Brexit era, freelancers are 
positioned to play a critical role in 
the British workforce. Freelancers 
make it possible for businesses to 
hire the most skilled and suitable 
talent, with far less financial risk 
attached. 

With the continued expansion 
of the freelancing trend across 
multiple industries, it is evident 
that the UK workforce will con-
tinue to benefit from this labour 
force. 

www.instantoffices.com

Once described as 
an unreliable 
profession, 
freelancing is now a 
popular choice 
across all ages.
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To be eligible, you need to be a 
limited company (R&D Tax Relief 
is paid through the Corporation 
Tax System) but it doesn’t matter 
how big or small your business 
is. SMEs could recover up to 33p 
in every £1 spent on innovation 
which can be withdrawn or 
invested back into the business. 
Big companies can claim and 

benefit too (although it will be at 
a lower rate). Put simply; if your 
company undertakes R&D which 
demonstrates technological or 
scientific advances or appreciable 
improvement and new capabilities 
within your particular industry or 
sector, then you could qualify.

Innovation does not refer only 
to new products or ideas but 
can apply to new ways of doing 
things, such as altering business 
models to better suit the needs of 
customers and staff or adapting 
processes to improve the end 
product or service. You’d be 
surprised to learn what qualifies 
for R&D Tax Relief. These days 
you don’t have to be wearing 
a white coat to be actively 

working on R&D. There are of 
course the obvious ones such 
as manufacturing, professional, 
scientific and technical, 
information and communication. 
But did you also know that bakers, 
chefs, marketing and media, 
leisure, architects and retail 
businesses could also be eligible 
to claim.

But even failed innovations can 
bring rewards that can benefit 
your bottom line, providing extra 
capital that can be reinvested to 
fuel further business development.

In the event that you haven’t yet 
investigated whether you might 
be eligible for R&D Tax Relief, 
you could be passing up a great 

opportunity, particularly when 
you consider that many claimants 
receive more than £50,000 a year 
in the form of a cash repayment 
and/or a Corporation Tax 
reduction.

This could mean a financial 
windfall to support new business 
ventures, further equipment or 
the chance to employ more skilled 
staff, this can help transform a 
start up business.

At Kirk Rice we can help you 
explore whether your business is 
or has been investing in qualifying 
R&D activity and help you to 
prepare and submit your R&D 
Tax Relief claim. Give us a call to 
arrange a free consultation.

Could your Business be eligible for 
R&D Tax Relief?
The Research and Development (R&D) Tax Relief Scheme is an HMRC incentive designed 
to encourage innovation and increased spending on Research and Development 
activities by companies operating in the UK.

Our business is understanding yours

At Kirk Rice we take time to understand you and your business 
so we can help you grow. With over 30 years experience working 
with large and small companies our team is here to guide you and 
your company to a successful future.

One Mayfair Place, Level 1, Devonshire House, 
Mayfair, London
+44 (0)203 004 2232 | info@kirkrice.co.uk 
www.kirkrice.co.uk

Viru Patel, Tax Partner

http://www.kirkrice.co.uk
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Who won the survival 
game after 2012?
In 2012, the UK saw the birth 
of over a quarter of a million 
new businesses, according 
the Office of National 
Statistics. Now, analysis 
conducted by DeVono Cresa 
reveals that just over four out 
of 10 businesses launched 
in 2012 had survived by the 
end of 2017, with different 
sectors demonstrating vastly 
different success rates

Entrepreneurial 
Some of the best-performing sec-

tors are those in which businesses 
may have a more entrepreneurial 
edge, such as technology, media 
and communications, and informa-
tion, whilst the alternative sectors 
of health and education are also  
thriving.

 
• The professional, scientific and 

technical sector was one of the 
best performing over the five 
years between 2012-2017. A huge 
61,315 businesses were launched 
in this sector in 2012 alone, and 
by the end of year five, just under 
half were active.

• Information and communication 
enterprises also performed very 
well across this period, with over 
25,000 new businesses starting up 
in 2012. After five years, nearly 
half of enterprises in this sector 
were still in business.

• Businesses in the alternative 
sectors of health and educa-
tion have also shown robust 
growth over this period, with 
enterprises achieving a surviv-
al rate of 55 per cent and 49 per 
cent respectively, which is well 
above the national average of  
43 per cent.
Other sectors did not appear to be 

growing at the same rate:

• The survival rate for business,  
administration and support ser-
vices was much lower. Of more 
than 30,000 businesses that start-
ed up in 2012, just over two thirds 
were inactive after five years.

• There were considerably fewer 
births of businesses within the fi-
nance and insurance sector, with 
only 4,450 new enterprises reg-

istered in 2012. Despite this, at 
the end of five years, 43 per cent 
of these businesses had survived, 
just shy of the national average. 

• Property sector enterprises saw 
a large decline by the end of year 
one, with only 78 per cent of com-
panies still in business. However, 
by the end of year five, the sector 
had levelled off with an above-av-
erage survival rate of 44 per cent.

Attractive
London is still the most attractive 

location for new UK enterprises: in 
2012, there were over 65,000 new 
businesses born in London – by far 

the largest number across the UK, 
and this growth is continuing.

Elsewhere across the UK:
The south west has proved to be 

a very popular and successful area 
for new businesses. Of the 20,000+ 
enterprises that started here in 2012, 
almost 46 per cent had survived by 
the end of five years.

North of the border, Scotland saw 
almost 44 per cent of businesses still 
trading after five years, with Wales 
and Northern Ireland 44 per cent 
and 44 per cent respectively.

London locations 
London’s commercial office mar-

ket has also grown geographically. 
Although traditional areas are still 
in demand, it is ‘newer’ locations 
that are enjoying the biggest success 
and growth:
• Traditional central London office 

locations are still the most popu-
lar, with almost 7,000 new busi-
nesses set up in Westminster in 
2012 – of which 35 per cent were 
still surviving five years. The City 
of London saw fewer start-ups, 
but enjoyed a slightly better sur-
vival rate 

• East London is enjoying a busi-
ness boom: Hackney saw the 
birth of 2,140 businesses in 2012, 
of which 43 per cent were still 
trading after five years – much 
higher than the average. The 
nearby borough of Camden had 
39 per cent of 3,140 business-
es still trading across the same  
period.

• Areas along the Southbank has 
seen a rise in activity. Lambeth 
saw the second highest number 
of new businesses launching, with 
4,255 set up in 2012 – though 
only a quarter of these were still 
in business by 2017. Neighbour-
ing Southwark saw 39 per cent 
of almost 2,000 businesses still 
trading after five years, and Tower 
Hamlets 35 per cent of 2,395.

Trends
DeVono Cresa’s own client data 

statistics from 2017-19 confirm 
some of the trends seen over the 
2012-17 period. The biggest sector 
for growth in the capital continues 
to be the technology sector, with 
the professional sector also per-
forming strongly.

 Gemma Foord, head of flexible 
leasing for DeVono Cresa, said: 
“Since 2012, there’s been a real 
growth in new innovative and cre-
ative businesses, particularly those 
that are part of the gig economy 
with start-ups from technology, 
media and communications firms. 

“Our research was prompted by 
trends we have seen in the mar-
ket since 2012, especially with the 
rise in technology firms opting for 
flexible workspaces. These grow-
ing businesses have been favour-
ing shorter terms over traditional 
leases, giving them the ability to 
scale up and down as and when 
required, access skillsets from de-
signers to facilities professionals 
and creating a workplace that can 
attract and retain talent. These 
young and agile companies want 
fast entry into fully fitted, well de-
signed offices with flexibility.”

 “These firms attract younger 
workers with newer working styles, 
and we are pleased to see such sec-
tors’ survival rate being so high.”

 www.devono.com

The biggest sector 
for growth in the 
capital continues to 
be the technology 
sector, with the 
professional sector 
also performing 
strongly.



Ensure your business assets are protected. We’ve made  
it easier than ever to purchase business insurance.
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WITH OUR AI-POWERED APPROACH
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Can staff leave without giving notice?

Question: Is quitting a 
job without giving notice 
acceptable?

Answer: No. There are only few oc-
casions where an employee is justi-
fied in shouting “I’m off ”, grabbing 
their bag and heading for the exit.  

Whether there is a longer no-
tice period in the contract of em-
ployment or notice falls within the 
statutory framework, it is a reason-
able expectation that an employee 
will provide a written resignation 
confirming the date they intend to 
leave, which reflects the relevant no-
tice provision.

Frustrated
In some cases, a quick exit may 

be advantageous for an employer, as 
it avoids formal action being taken 
to remove an underperforming or 
misbehaving employee, or if there 
is little point in the employee stay-

ing on. Often, however, employers 
are left frustrated when a member 
of staff leaves without giving notice 
as their unplanned departure can be 
disruptive and costly. This scenar-
io appears to be happening more 
frequently. In a marketplace where 
there is competition for talent and 
fewer employers are taking up refer-
ences, departing employees may be 
prepared to shrug off their responsi-
bilities for new ventures as their ac-
tions are unlikely to jeopardise their 
new employment.  

Damages
Whilst leaving without giving 

notice may be a breach of contract, 
one of the main problems is that 
an employee cannot be forced back 
to work. Employees are, however, 
often unaware they can instead be 
sued for damages. A claim for dam-
ages may be worthwhile if the pre-
mature departure has caused finan-
cial loss, i.e. when a new starter has 
to be paid more to secure their ap-
pointment.  Should there be a sig-
nificant commercial threat because 
the new employer is a competitor, 

or if there is a risk that confidential 
information could be misused, an 
injunction may be an option. 

At this point, a well drafted 
contract of employment may be 
invaluable and provide the foun-
dations for taking further action in 
the courts. The employee could be 
stopped from working for the dura-
tion of their notice period, or even 
longer if there are valid post-termi-
nation restrictions in the contract. 
Allegations of inducing a breach of 
contract are also a risk for the new 
employer.  

Consequences
Contractual documentation 

should not be underestimated 
when it comes to reminding em-
ployees of the possibilities should 
they breach their contract. The fi-
nancial consequences of a breach 
of their obligations can be high-
lighted. Benefits could be at risk if 
there are properly constructed ‘bad 
leaver’ provisions.

 Although often thought to be 
unenforceable, withholding or re-
coupment provisions in the con-

tract of employment that act to 
compensate the business if there is 
a legitimate interest in having the 
contract performed may be per-
missible; the amount due cannot be 
punitive and must be commensu-
rate with the loss suffered.  

Risk management
Until an employee is unwilling 

to give contractual notice, the full 
commercial and financial risks to 
a business may have been ignored. 
From a risk management perspec-
tive, envisaging and planning for 
such a scenario will help identify 
what those risks look like. 

Effective policies and contractual 
provisions can then be introduced 
to control the risks. In our expe-
rience, employers who have given 
this some thought are more like-
ly to be make the employee think 
twice before they head for the exit 
without a thought for their con-
tractual obligations. 

Helen Taylor is principal solicitor at 
FG Solicitors
www.fgsolicitors.co.uk

by Helen Taylor

http://www.fgsolicitors.co.uk
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A free perk to make 
your employees happy 
and more productive.

Creditspring is a brand new way to borrow, 
it works as a safety net and as a booster 
for uncertainties. 

With two pre-approved loans available over 
one year, our customers pay a small fixed 
membership fee, no other fees or 
complicated interest, ever.

Give your employees the credit they deserve.

Get in touch now to learn 
more about our exclusive o�er creditspring.co.uk/employer

hq@creditspring.co.uk

Creditspring is a trading name of Inclusive Finance Ltd. Inclusive Finance Ltd are Authorised and Regulated by the Financial Conduct Authority.  Loans are subject to status, for over 18s only and T&Cs apply. 

Misconceptions prevent Forces 
leavers getting a job
Research out last month by 
SSAFA, the Armed Forces 
charity, shows that British 
ex-service personnel 
struggle to find work due to 
mental health stigma. Almost 
a half of UK recruiters worry 
about hiring a service leaver 
in case they had mental 
health issues

Despite best efforts from 
British companies and in-
dividuals, including Prince 

William and Prince Harry, neg-
ative perceptions about mental 
health remain a significant barrier 
in the recruitment process, with 
service leavers being stigmatised. 
Over a third of recruiters feel re-
luctant to hire someone who had  
previously served.  

To combat this, SSAFA is call-
ing for more UK companies to 
challenge their perceptions about 

hiring service leavers, as their new 
research reveals concerning mis-
conceptions over the benefits of 
hiring ex-servicemen or women.

Support
To challenge a lack of under-

standing amongst businesses and 
to help service men and women 
transition from military into ci-
vilian life, SSAFA has launched 
a new campaign called Friendly 
to Forces. This initiative will en-
courage companies from all over 
the UK sign up and show their 
support and willingness to hire 
Forces leavers. Mentees from SSA-
FA’s own mentoring programme 
will be directed to apply for roles 
at SSAFA’s Friendly to Forces  
employers. 

Despite the countless skills 
that come with hiring a veter-
an, alarmingly under half of UK 
workers said they would feel 

comfortable working alongside a 
service leaver. More male work-
ers said they would feel com-
fortable working alongside a 
service leader than female work-
ers Over one in 10 workers aged 
16-24 associate aggression with  
service leaders.

Reluctant
Over three in 10 of UK recruit-

ers said they would feel reluctant 
to hire someone who has previ-

ously served in the Armed Forces.  
More male recruiters would feel 
reluctant to hire a Forces leaver 
than their female counterparts.

The research conducted for 
SSAFA also revealed that mental 
health is still not being adequate-
ly understood by employers- with 
nearly half of UK recruiters sur-
veyed saying they would wor-
ry about hiring a service leaver 
in case they have mental health  
problems.

The divide in understand-
ing veterans in the workplace is 
profound. As on the other side 
of opinion, 43 per cent say they 
would feel proud to work along-
side a service leaver.  Workers 
cited being a team player, driven, 
a problem solver, resilient, quick 
thinking as qualities they associate 
with service leavers.  

ssafa.org.uk/friendly

Over three in 10 of 
UK recruiters said 
they would feel 
reluctant to hire 
someone who has 
previously served in 
the Armed Forces.

http://www.creditspring.co.uk/employer
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Outsourcing, nearshoring and 
offshoring. What’s the difference?

Outsourcing has many 
names and guises. The term 
is used in almost every area 
of business. But what does 
it mean? Are there various 
kinds of outsourcing? 
When is it worth trying? 
Jerzy Drojecki provides the 
answers

What is outsourcing?
Outsourcing is contracting an-

other company to complete par-
ticular tasks for you. In the article 
dedicated to management and or-
ganisation, it is defined in various 
ways. However, it highlights that 
outsourcing is a method of reduc-
ing the scope of the tasks of an en-
terprise and entrusting an exter-
nal partner to accomplish them. 
Outsourcing may be dedicated 
to components, individual tasks, 
functions, business activity pro-
cesses, or even product modules.

From the company’s point of 
view outsourcing is based on 
commissioning an external com-
pany to perform certain tasks, 
e.g. the maintenance of the sys-
tem, creation of particular prod-
ucts or particular activities and 
tasks that may be related to  
hiring personnel.

Assets
Outsourcing IT enables a com-

pany to focus on the remaining ac-
tivities and expand them without 
wasting time and assets on recruit-
ing IT specialists. With outsourcing, 
a company has constant 24/7/365 
IT support. The company does not 
have to hire therefore saving money 
that can be used in other areas of the 
business. 

Often, terms such as nearshoring 
or offshoring are used in connection 
with outsourcing. Are they the same 
as outsourcing?

In many cases we can see the 
terms nearshoring and offshoring 
which replace the term outsourc-
ing. Both these terms define specific 
types of outsourcing. The basic dif-
ference between them is the location 
of the people who provide the given 
services. 

Cultural differences
The benefits of offshoring may 

be similar to those of outsourcing. 
Unfortunately, due to significant 
cultural differences, communica-
tion problems or the economic and 
political situation in the region the 
interest in offshoring is decreasing 
as it does not yield the expected  
results. 

Due to the increasing problems 
related to offshoring companies of-
ten choose nearshoring. Similar to 
offshoring, it is contracting to com-

panies in foreign countries. Howev-
er, the basic difference is that these 
companies are in a close convenient 
proximity in the same cultural area. 
Therefore, when remote communi-
cation is insufficient a face to face 
meeting can be arranged. Compa-
nies from UK, Germany or France 
are increasingly employing compa-
nies such as mine, located in Poland, 
and can reduce their IT costs. Ac-
quiring a new business partner that 
speaks their language, has a similar 
culture and understands their busi-
ness needs. 

Why is it worth 
outsourcing?

IT service outsourcing can be 
beneficial for any company regard-
less of size. The lack of desire to cre-
ate a team and employing specialists 
may yield enormous benefits –both 
financial and organisational. Here 
are some examples of when it would 
be beneficial to choose outsourcing: 
• The lack of human resources 

in a company – when deciding 
on outsourcing, you gain access 
to qualified IT specialists that 
meet your needs in a short time. 
Finding such individuals on the 
market often takes longer, is ex-
pensive and does not always yield 
the expected results. Therefore, if 
you’re looking for particular spe-
cialists or an entire team and you 
want to acquire them in a short 
time choose the support of an ex-

ternal partner.
• The lack of appropriate knowl-

edge in the company – the IT 
specialists being within easy 
reach is not the only advantage of 
outsourcing. The knowledge and 
experience within the areas of 
various projects and technologies 
are exceptionally important and 
of great value. Therefore, if you 
are planning to implement a new 
system in your company and you 
need qualified personnel make 
the right choice for your compa-
ny, choose outsourcing. Experi-
enced companies have completed 
hundreds of similar projects and 
know what the most common 
problems are and how to avoid 
them and bring a project in on 
time and budget.

• The lack of a timely reaction to 
additional needs within the IT 
area – are the competition breath-
ing down your neck, constantly 
implementing technological vari-
ations you and your team haven’t? 
In a situation like this you should 
also consider outsourcing. Due 
to the immediate and easy access 
to your team and their constant 
availability - depending on your 
requirement - you can implement 
any changes and system updates 
on a daily basis.

Jerzy Drojecki is president of 
Eversoft
www.eversoft.company

by Jerzy Drojecki

Asian Achievers Awards herald diversity

Two decades ago the Asian 
Achievers Awards (AAA) were 
launched with the vision of 
celebrating unheard Asian 
success stories in the UK. 
Initially these awards were a 
unique platform recognising 
the contributions of the Asian 
diaspora to the UK’s socio-
economic fabric. Today, AAA has 

become a benchmark for others 
in the industry to follow suit. 

From campaigning for inclusivity 
and diversity across industries 
to pulling its promotion of 
entrepreneurial women, AAA 
has been actively supported 
by industrialists, professionals, 
politicians, and community 
members across the spectrum. 

Excelling 
At the latest awards individuals 
from all quarters of society 
were honoured for breaking 
stereotypes and excelling in 
their own rights. Political and 

economics journalist Faisal 
Islam was rewarded for pushing 

the conversation around the 
rights of the minority groups at 
mainstream publications such as 
the BBC, Sky News and Channel 
4 News. Other role models 
included Krishna Omkar, Rajesh 
Agrawal, deputy mayor of London 
for business, and Anil Agarwal, 
chairman of Vedanta Resources.
Once again Lord Archer 
volunteered to be the charity 
auctioneer of the evening. 
For this year’s chosen charity 
helping vulnerable children, a 
commendable £160,000  
was pledged.

www.abplgroup.com



Now a new tool, Compliance Pro, 
provides an intuitive, scalable solution. 
Available to Data Privacy professionals 
and business users, the platform is 
designed to make GDPR easier to 
manage and maintain.

With new GDPR certifications likely 
to impact tender frameworks, using 
a comprehensive privacy solution will 
benefit many businesses. In a growing 
data privacy industry, it also opens up 
opportunities for practitioners.

Compliance Pro will enable users 
to smoothly navigate data privacy 
challenges. 

If you would like to find out more, visit 
www.safedatagov.com/lcci

New Data Privacy tool to ease GDPR
Businesses are struggling with or ignoring GDPR due to lack of effective tools. 
Yet an increase in enforcement activity by regulators and the rise of no-win/no-fee legal 
firms means that businesses are carrying more risk than they might think.
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Watch the video For a video overview, visit www.safedatagov.com/lcci

Compliance Pro is an exciting new data privacy platform. Intuitive and 
scalable, it’s the tool you need to help clients better protect their business. 

✓  Qualified referrals
✓ New opportunities

✓ Ongoing residual income
✓ Co-branded marketing 

The smart way to manage GDPR for your clients

We’re offering a 3 month free trial (standard trial is 30 days).  To register visit www.safedatagov.com/lcci
Offer ends 31st December 2019

N648 Safe Data Business Matters full page_final.indd   1 10/10/2019   14:00

http://www.safedatagov.com/lcci
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Helping tackle crime 
in the workplace
Crime within the workplace 
can have damaging, far-
reaching consequences 
affecting services, supply 
chains, staffing and hard-
fought reputations. And yet 
many organisations fail to 
take the necessary steps to 
protect themselves from the 
impact and harm caused  
by crime

As an independent charity, 
Crimestoppers was es-
tablished in 1988 by Lord 

Ashcroft at a time when it be-
came evident that many people 
were too afraid to speak directly 
to the police. 

Wall of silence
Crimestoppers gives all sections 

of society, including business, the 
guarantee of 100 per cent anonym-
ity, which is core to its services. 
This helps challenge the wall of 
silence that empowers criminals to 
continue undetected and prevents 
them from facing the consequenc-
es of their unfair and disruptive  
behaviour. 

Over three decades on and the 
guarantee of anonymity remains 
at the heart of what Crimestoppers 
offer. Indeed it remains the only 
organisation in the UK with legal 
protection from disclosure of its 
sources.

The Crimestoppers UK Contact 
Centre is open for business 24/7. 
Last year over 500,000 people 
trusted it with their information 
– that intel may never have been 
received had it not been for the 
charity. 

Information is taken on every 
type of crime including attacks on 
business. In 2017-18, Crimestop-
pers received nearly 600 terrorism 
reports, 750 reports on stopping 
modern slavery and human traf-
ficking, and information on over 
2,000 cases of child sexual ex-
ploitation.   It is clear that it makes 

a real difference every single day in 
protecting the lives of individuals and 
communities.

Non-judgmental
Contact Centre agents are funda-

mental to the operation with people 
from different backgrounds actively 
employed. They are highly trained and 
never use a script for their prompts as 
this might compromise active listen-
ing and building trust. They always 
remain completely non-judgmental, 
even when they are handling calls 
from individuals with questionable 
motives. Listening to a more mature 
member of the team, a grandmother, 
talking with a caller in the Contact 
Centre sounded almost like chit-chat 
over the garden fence. However, when 
the call was completed, it transpired 
that it was a terrorist tip-off and re-
quired time-critical liaison with law 
enforcement. Our agents are trained 
to be calm and professional. 

Crimestoppers works very close-
ly with different partners – from 
the whole of the gas and electricity 
industry to HM Prison and Pro-
bation Services – sharing commit-
ment to protect and safeguard all  
communities.

London volunteers 
Crimestoppers’ Volunteer Com-

mittees are essential to maintain-
ing and developing relationships 
with different groups and running 
community campaigns. Volunteers 
come from many backgrounds and 
bring experience and knowledge 
in areas such as marketing, finance 
and fundraising. Working closely 
with regional managers, law en-
forcement, businesses and commu-
nity groups, they promote Crimes-
toppers services and support over 
100 regional and local campaigns 
each year.  

In London, there is a Volunteer 
Committee which works closely with 
a London Manager. Key partners in-
clude The Mayor’s Office for Police 
and Crime, City of London Police 
and the Metropolitan Police Service 
who help shape the focus on tack-
ling knife crime, modern day slav-
ery, county lines and hate crime in  
the capital.

The organisation has strong rela-
tionships with over 40 regional Po-
lice & Crime Commissioners, all law 
enforcement agencies including Bor-
der Forces, HMRC, National Crime 
Agency and Trading Standards. 

Supporting corporate 
social responsibility
Crimestoppers also has a very 

close working partnerships with over 
60 businesses, trade associations and 
statutory bodies.  They are a vital ele-
ment in our fight against crime. 

This is often linked to a corporate 
social responsibility purpose – by 
supporting employees, customers, 
communities and complying with 
regulatory bodies. This is often close-
ly aligned with commercial priori-
ties.  Crimestoppers provide a range 
of services to protect businesses: 
internal whistleblowing lines, lines 
for public reporting, campaigns, in-
tellectual property and also packag-
ing reports on attacks taking place 
against specific organisations.

Some of the issues addressed are 
fraud, counterfeiting, and theft, often 
linked to serious crime gangs. The 
approach is always consultative in or-
der to truly understand the problem 
and key issues.  

More organisations recognise the 
importance of providing an internal 
reporting line to prevent and reduce 
crimes taking place against their 
commercial operation, employees 
and customers. Crimestoppers runs 
the Integrity Whistleblowing service, 
365/24/7, with the genuine guaran-
tee of anonymity.  It is a simple step 
that HR departments find difficult to 
provide. 

Protect your business
As an independent charity, Crime-

stoppers depends upon its relation-
ships with people from all walks of 
life.  It is 100 per cent committed 
to making London safer for all our 
communities but can only do this 
with the support of partners includ-
ing both commercial, public sector 
and not-for-profit organisations. 
Make contact to find out more about 
how you and your organisation could 
make a difference.

www.crimestoppers-uk.org

Contact Centre agents are fundamental to the 
operation with people from different 
backgrounds actively employed. They are 
highly trained and never use a script for their 
prompts as this might compromise active 
listening and building trust.

by Rodger Holden



http://www.accesscm.co.uk


Your business November 201948

Technology has a funny sense of timing. Why is it that 
problems always seem to occur when you are at your 
busiest? 

Now, we could bore you with the reasons this might be; 
Disk Space, CPU, RAM… Or we could cut through the noise, 
fix the issue and allow you to focus on running your 
business. 

This is exactly what Labyrinth Technology do. We will work 
as an extension of your team, detecting issues before they 
impact your business and responding fast when you do 
need support. 

We understand that choosing an IT company can be a 
complex maze to navigate. It can be hard to decide which 
option is right for your business. 

To help with this, Labyrinth have created a FREE practical 
guide to help you choose the right Business IT Support. 

To get your copy, simply email us at: 
Enquiries@LabyrinthIT.com

IT Outsourcing for the SME 

Accelerate your Business!
• Proactive Support
• Fast Response
• No Contract

Contact Us Today!
         020 3790 7500
Enquiries@LabyrinthIT.com

EU trade agreements are delivering new opportunities
Despite the difficult global 
economic climate, European 
companies have continued to make 
good use of the opportunities 
created by the European Union’s 
trade network – the largest in 
the world. In 2018 this network 
covered 31 per cent of Europe’s 
trade exchanges, a figure that is set 
to rise to close to 40 per cent as 
more trade agreements enter into 
force. Overall trade accounts for 35 
per cent of the EU’s gross domestic 
product (GDP).

In 2018 EU exports to and 
imports from trade agreement 
partners showed positive 
developments, with a continued 
growth of 2 per cent and 4.6 per 
cent respectively, with a strong 
performance of EU agri-food 
exports. The EU’s growing network 
of trade agreements is creating 
economic opportunities for workers 
across Europe, with over 36 million 
jobs being supported by exports to 
outside of the EU. The EU recorded 
a surplus of €84.6 billion in trade 
in goods with its trade agreement 
partners, compared to its overall 
trade deficit with the rest of the 
world of about €24.6 billion.

Preferential
Commenting on the report, 
Commissioner for Trade 
Cecilia Malmström said “Trade 
agreements create opportunities 
for European businesses to grow 
and hire more people. The report 
shows that overall trade is up, 
and more of our global trade is 
covered by preferential deals 
than ever before. Our food and 
drink exports in particular are 
flourishing thanks to lower tariffs 
and legal protection abroad 
for artisanal EU products like 
Champagne and Feta. The report 
also provides evidence of how our 
focus on trade and sustainable 
development is bearing fruit. 
Furthermore, we have taken a 
number of unprecedented steps 
to enforce the commitments 
made by our trade partners in 

the last year, including notably 
on workers’ rights. There is still 
work to be done, of course but by 
opening up this data to the wider 
public we hope to launch a wider 
discussion about how to make 
sure trade agreements benefit as 
many citizens as possible.”
Looking at specific sectors 
across agreements, the 
2018 report shows:
• U agri-food exports to trade 

partners continued to grow 
with an overall increase of 
2.2 per cent compared to the 
previous year. Exports of agri-
food products to South Korea 
also gained 4.8 per cent. 
Agri-food exports to Georgia, 
Moldova and Ukraine grew by 
11 per cent compared to 2017

• EU industrial goods exports 
also increased overall by 
2 per cent, with stronger 
growth among others 
for chemicals, mineral 
products and base metals.

• Looking at one of the recent 
trade agreements, the report 
shows that in the first full 
calendar year (2018) of the  
EU-Canada trade agreement 

implementation:
• Bilateral trade in goods grew 

by 10.3 per cent and the EU’s 
trade surplus with Canada 
increased by 60 per cent;

EU goods exports to Canada 
rose by 15 per cent (or €36 
billion in extra export revenue), 
especially for sectors where 
import duties were previously 
high such as pharmaceuticals 
(up 29 per cent), machinery 
(up 16 per cent) or organic 
chemicals (up 77 per cent)

EU agri-food exports to 
Canada (accounting for 9 per cent 
of total EU exports) rose  
by 7 per cent.

Moreover, following intensive 
discussions in the joint 
committees created under the 
different trade agreements, 
several partner countries lifted 
barriers to trade, thus allowing 
more EU companies to benefit 
fully from the opportunities these 
agreements offer. Danish and 
Dutch farmers, for example, will 
be able to export beef to South 
Korea, while Poland and Spain 
will be able to export poultry 
meat to South Africa.
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How do you fuel your Sales Transformation?

Tony Mann is an experienced and accredited
Executive and Business Coach working with
Owners & Leaders to navigate the complexities of
Growth; focused on People and Processes to
significantly improve effectiveness in:
 Sales
 Business Development
 Marketing

Let’s talk: 07597 883432
Or mail: tony.mann@incresco-partners.com

Empowering women through trade

Airbus dispute

EU Trade Commissioner Cecilia 
Malmström recently hosted a Trade 
for Her conference to help discover 
how to achieve greater involvement 
of women in international 
trade, in the EU and beyond.

Commissioner Malmström 
commented: “Why don’t women 
benefit from international trade as 
much as men, and what can we do 
about it? These are the questions 
we will tackle at the second Trade 
for Her conference in Brussels. 
We have gathered experts from 
all over the world, from the public 
and private sector, to help us better 
understand the issue as well as 
proposing innovative solutions. I 

am pleased that gender equality is 
clearly a priority for the President-
elect Ursula von der Leyen. It is vital 
that we capitalise on this to make 
sure every arm of EU policymaking 
is making a positive difference for 
women and girls everywhere.”

Speakers in the conference 
included Arancha González, 
executive director, International 
Trade Centre; Roberto Azevêdo, 
director general, World Trade 
Organization; Guy Ryder, 
director general, International 
Labour Organisation; and Vera 
Songwe, executive secretary of 
the United Nations Economic 
Commission for Africa.

Challenges
The conference examined the 
results of the first ever study 
on barriers for women in the 
European Union, who are 
engaged in international trade. 
The study by the International 
Trade Centre and financed by 
the European Commission is 
titled ‘From Europe to the World: 
Understanding Challenges for 
European Businesswomen’.

It has found, amongst other 
things, that only one in five 
exporting companies in the 
EU is owned, led or managed 
by a woman. Only one in five 

companies reaches gender 
parity in employment. It also 
suggests that job segregation 
remains a reality: fewer than 
one in three companies reaching 
at least 30 per cent of women 
in senior executive positions.
DG Trade has also recently 
published a Chief Economist Note 
on Female Participation in EU 
Exporting, which found that the 
number of women in exports-
supported jobs increased by 5.5 
million since 2008, but only 38 
per cent of the jobs linked to 
exports to the world are taken up 
by women.

Following the publication of 
the World Trade Organization’s 
(WTO) award regarding the 
amount of US countermeasures 
in the WTO Airbus dispute, 
Commissioner for Trade Cecilia 
Malmström made the following 
statement:

“The European Union takes 
note of the decision of the World 
Trade Organization’s (WTO) 
arbitration panel in the Airbus 
case, and the level of possible 
countermeasures.

We remain of the view that 

even if the United States obtains 
authorisation from the WTO 
Dispute Settlement Body, opting 
for applying countermeasures 
now would be short-sighted and 
counterproductive.

Both the EU and the U.S. have 
been found at fault by the WTO 
dispute settlement system for 
continuing to provide certain 
unlawful subsidies to their aircraft 
manufacturers.

In the parallel Boeing case, the 
EU will in some months equally 
be granted rights to impose 

countermeasures against the 
U.S. as a result of its continued 
failure to comply with WTO 
rules. A preliminary list of U.S. 
products to be considered for 
countermeasures was published 
last April.

The mutual imposition of 
countermeasures, however, 
would only inflict damage on 
businesses and citizens on both 
sides of the Atlantic, and harm 
global trade and the broader 
aviation industry at a sensitive 
time.

Fair and balanced
The European Commission has 
consistently communicated to the 
United States that the European 
Union is ready to work with them 
on a fair and balanced solution for 
our respective aircraft industries.

The aircraft sector is amongst 
the most complex industries in 
the world, from the development, 
production and financing point of 
view. The specificity of the sector 
calls for comprehensive subsidy 
disciplines so that all players 
compete on an equal footing.
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Location: Brussels, Belgium 
Registration Deadline: Wednesday 20 November 2019 
n G-STIC2019 is the world’s leading conference on integrated 
technological solutions aimed at achieving the Sustainable Development 
Goals (SDGs), 17 internationally agreed ambitious goals to move the 
world to a more sustainable future by 2030.
The Enterprise Europe Network organises a matchmaking event with 
bilateral b2b meetings on the 1st day of this conference (20 Nov 2019). 
A pitch session (5’ presentations by companies/research organisations 
offering their market-ready technologies or looking for investors or 
research cooperation) dedicated to holders of a Seal of Excellence 
(phase 2) certificate will be organised prior to the matchmaking.

 

Location: Palma de Mallorca, Spain
Registration Deadline: Monday 18 November 2019
n This seminar is a platform for research proposals and the presentation 
of good business practices to promote innovation. 
It aims to analyse the potential, opportunities, innovations and main 
impacts of the circular economy on the tourism value chain. It brings 
togerthe national and international experts whose experience and 
knowledge of innovation and tourism will ensure an optimum input of 
know-how to promote new activities in the sector and improve the 
tourism activity at the destination, especially in the Balearic Islands. 

 
Location: Meath, Ireland
Registration Deadline: Friday 15 November 2019
n Enterprise Europe Network, in conjunction with the Local Enterprise 
Offices in Ireland and Invest NI, is hosting Food eirEEN, a food “Meet 
the Buyer” event which offers participants a unique opportunity to 
engage in face-to-face sales meetings with senior food buyers from 
throughout Ireland and the EU. 
It is expected that in excess of 25 food buyers, and 100 supplier 
companies, will attend the event. eirEEN is free of charge. 

 

Location: Skopje, Macedonia 
Registration Deadline: Friday 22 November 2019 
n Enterprise Europe Network in Macedonia and REECO International 
are organizing the first International Brokerage Event ‘Match 4 Energy 
Waste Water’ which will take place during the 1st International Trade 
Fair and Conference for Energy, Waste & Water RENEXPO® NMK in 
Hotel Aleksandar Palace, Skopje on 3rd and 4th December 2019. 
RENEXPO® NMK is the biggest international trade fair with 
conferences, bringing together 1,200 energy and water experts in 
Skopje and more than 60 exhibitors from 15 countries. The countries 
Bosnia and Herzegovina, Croatia, Montenegro, Albania, Serbia and 
Macedonia are presented in conferences, B2B meetings and 2.000 m² 
exhibition area. Be part of this extraordinary event that builds bridges of 
cooperation and opens doors to the future! 

EVENTS
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Location: Paris, France
Registration Deadline: Friday 29 November 2019
n The Chamber of Commerce Paris Ile de France and Paris Region 
Entreprise, members of Enterprise Europe Network, will launch the 
7th edition of the ParisRegionBusinessMeeting and invite European 
companies to participate. 
This brokerage event gives the opportunity to companies to identify 
potential partners and make the development of temporary grouping 
of companies easier. 
The B2B matchmaking event will be dedicated to sustainable 
construction. The 2024 Olympic Games and Greater Paris are two of 
the largest projects in Europe in the coming years and are part of a 
sustainable strategy for the Paris Metropolitan Region. 
Prioritising environmentally friendly buildings helps to build a more 
sustainable, smart and eco-friendly city. 
The super-metro works, the Olympic and accommodation 
infrastructure, offices, etc. will be built with environmental quality in 
mind, from the choice of materials to how they are recycled, installed 
and used, and they will meet the new needs of users. 

Registrations for all events are now 
open

For further information contact the Enterprise 
Europe Network London office at:  
enterprise.europe@londonchamber.co.uk

Pro’Energy: Meetings dedicated to renewable energy 
Location: Montpellier, France
Registration Deadline: Thursday 11 December 2019 
n The Occitanie Chamber of Commerce, member of the Enterprise 
Europe Network, organises the Pro’Energy Business Meetings on the 
occasion of the International EnerGaïa Forum 
This BtoB Matchmaking Partnering event brings together visitors 
and exhibitors, renewable energy sector professionals and experts, 
seeking business or technological collaborations. This service 
will focus on one-to-one 30-minute pre-scheduled meetings in a 
dedicated area. 

Location: Logroño, Spain
Registration Deadline: Wednesday 8 January 2020
n UK companies have an opportunity to meet representatives from 
the most important agro-food enterprises in Spain’s most productive 
agrarian industrial area, the Ebro River Valley in La Rioja. Participants 
will have pre-arranged meetings and will visit wine producers’ premises 
in the area. They will also visit producers of tinned vegetables (peppers, 
artichokes, mushrooms, asparagus, etc.), olive oil, sausages (serrano ham, 
chorizo), sauces, ready meals, cheese, fresh fruit and vegetables, and 
other food- and drink-related products. Last year EEN London took a 
delegation to this event in a highly-successful mission.

CONTACT US TODAY TO BOOK YOUR TEST DRIVE  
OR TO RECEIVE YOUR QUOTATION

ROBINS & DAY PEUGEOT CROYDON
443a Brighton Road 
Croydon  
CR2 6EU

Contact Michael Blach:
0208 655 6341       
michael.blach@peugeot.com

Excellent

DISCOVER THE  
PEUGEOT 208 & 308
UNCOMPROMISING QUALITY,  
EFFICIENCY & TECHNOLOGY
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If you are a member of LCCI with an offer for other members, contact membersoffers@londonchamber.co.uk

n Euro Presentations
Euro Presentations is an 
Audio-Visual Organisation 
spanning Europe specialising 
in the support of; 
• Live Events
• Conferences
• Exhibitions
• Award Ceremonies
• Fashion Shows
• Product Launches
• Equipment Rental
• Digital Signage 

Offer to members
LCCI Members who require our 
services for upcoming events can 
now rest assured you will receive up 
to 10% off our existing competitive 
rates. Expiry 31/12/2019

Contact
Please call us for immediate 
quotations. Contact:
0208 830 5461
mandeepwalia@
europresentations.co.uk
Info@europresenations.co.uk
www.europresentations.co.uk

n Access Studios
Access Studios® specialises in 
television and radio studios in 
central London. Working in over 
20 studios, we make it easy to 
find, book and use professional 
studios at affordable prices.

Offer to members
FREE TV/Podcast Studio Session 
for LCCI Members
Access Studios® is offering a 
free recording session in a central 
London television or radio studio 
exclusively to LCCI members.
These 30-minute taster sessions 
are a perfect opportunity 
to record a new corporate 
communications video, film a 
quick ‘About Us’ clip for a new 
website or simply to try recording 
a podcast. Sessions come with full 
use of the studio equipment and a 
trained operator.

Contact
To book your try-out session,email 
contact@accessstudios.co.uk or 
call 020 3642 3310. Find out more 
at www.accessstudios.co.uk.

n Digital Leopard
Digital Leopard produces 
beautiful videos for corporate 
clients. We help with ideas, 
purpose, key messages, script 
structure and more, as well as 
filming at the location of your 
choice. Our experienced team 
blends seamlessly into the 
background at events to capture 
the spirit of the occasion or 
conducts interviews in line with 
your unique requirements. Add 
in top-class editing and post-
production skills and you have the 
perfect corporate video!

Offer to members
We’re offering to create a video 
of up to 90 seconds for LCCI 
members at a reduced rate (20% 
OFF). Check out our website: 
www.digitalleopard.co.uk to see 
our latest videos for other LCCI 
members. 

Contact
Contact us on info@
digitalleopard.co.uk for further 
details.

n Platform-as-a-Service
To help you comply with national, 
regional and industry-specific 
requirements governing the 
collection and use of individual’s 
data, the infrastructure we utilise 
offers most comprehensive set of 
compliance offerings of any cloud 
service provider. The Platform-as-
a-Service offers minimal alteration 
to take better advantage of cloud; 
used for code portability and 
quick updates. Able to materially 
alter/decompose application to 
services; to enhance app scale 
and agility. New code written 
with cloud native approach; to 
accelerate innovation and build 
apps faster.

Offer to members
Get in touch today to receive a 
competitive 10% discount on our 
professional services and a free 
advice on how you may be able to 
benefit from this state-of-the-art 
cloud services.

Contact
If you have further queries 
regarding the service, please email 
Hussain.Sheikh@vodanile.com or 
phone 020 3551 6938.

Accelerate Funding Ltd
Martin Fahy Chartered Certified 
Accountants, Milbanke Court,  
RG12 1RP
T: 01189 776171
john@acceleratefunding.com
www.acceleratefunding.com
Funding and grant advice

Altimapa Capital
1 Poultry, London EC2R 8EJ 
Financial services

Apvera Pte Ltd
7 Bell Yard, London WC2A 2JR
T: 020 3966 5760
billing@apvera.com
www.apvera.com
Cyber security

Beepeer Limited
B-15 Fuel Tank, 8-12 Creekside, 
London SE8 3DX
T: 07424 883695
abhishek.kale@beepeer.co.uk
www.beepeer.co.uk
Financial lending

BUPA Dental Care
45 High Street, Croydon CR0 1QD
T: 020 8686 5733
croydon@bupadentalcare.co.uk
www.bupa.co.uk/dental/dental-care/
practices/croydon
Dental care

ComChain Ltd
61 Elm Park Road, London N3 1EG 
B2B cross-border payments platform

Core UK Ltd
54 Lisson Street, London NW1 5DF
T: 020 8900 6030
darren-wareing@core-uk.com
www.core-uk.com
Supply chain software

Crisis Shield Ltd
Level 2, 63 St Mary Axe, London  
EC3A 8AA
T: 07889 268294
office@crisishield.co.uk
www.crisisshield.co.uk
Crisis management consultancy

Expense Reduction Analysts Ltd
8th Floor, 102 Vanguard Building, 
Canary Wharf, London E14 8LZ 
T: 020 8949 8864
iarundell@expensereduction.com
www.expense-reduction.co.uk
Procurement consultants

Glo Marine Ltd
3 Radstone Court, Woking, GU22 7NB
T: 07795 322207
contact@glo-marine.com
glo-marine.com
Engineering consultancy to maritime

GoContractor
2nd Floor, 29 / 31 William St,  
Dublin D02 EY96, Ireland
gocontractor.com/
Platform managing contractor inductions

Hanza Global Ltd
124 Baker Street, Unit 1,  
London W1U 6TY
ex1cosmetics.com/
Cosmetics

Holiday Inn Express London - ExCeL
1018 Dockside Road, London E16 2FQ
T: 020 3096 6244
gsa.excel@hiexpresslondonexcel.co.uk
www.hiexpresslondonexcel.co.uk
Hotel, accommodation and meetings

Intral Europe Ltd
Bankside 300, Peachman Way 
Broadland Business Park,  
Norwich NR7 0LB 
Logistics and documentation 
management

London State International
Office 29, Business Network Centre, 
329-339 Putney Bridge Road,  
London SW15 2PG
www.rightpart.co.uk
Retail trade of motor vehicle parts

Mackwoods Tea Ltd
Princes Court, 88 Brompton Road, 
London SW3 1ET
T: 020 7823 7723
info@mackwoods.com
www.mackwoods.com
International tea trade

Modus Analytics Limited
40a Hampstead High Street,  
London NW3 1QE 
T: 020 3475 0094
timshaw@modusanalytics.com
modusanalytics.com/contact/
Data analytics consultancy

Orbital Sound
57 Acre Lane, London SW2 5TN
T: 02075016868
www.orbitalsound.com
Professional audio rental and sales

PCC PLC
Office 633, The Rex House, 4-12 
Regent Street, London SW1Y 4PE
T: 020 7096 0152
sm@pcc.plc.uk
www.pcc.plc.uk
Trading chemicals

Propelair
Unit 1, West Point, 11 Durham Road, 
Basildon, SS15 6PH
T: 01268 548322
rachel.evans@propelair.com
propelair.com/contact/
High performance toilet solutions

Purley Osteopaths
Confidental Clinic, 22 Brighton Rd, 
Purley CR8 3AD
T: 020 8396 6668
info@purleyosteopaths.co.uk
purleyosteopaths.co.uk/
Osteopath

RA Trading Ltd
25 Mollison Avenue, Enfield EN3 7NJ
T: 020 8443 3464
chris@ratrading.co.uk
www.ratrading.co.uk
Soft drink distributor

Roydon Marina Village
Roydon Marina Village, Roydon, 
Harlow CM19 5EJ
T: 01539 821381
www.roydonmarinavillage.co.uk
Holiday lodge

Spacechain Foundation Limited
Electron Building, Fermi Avenue, 
Hawell Campus, Didcot OX11 0QR 
T: 01235 567999
info@spacechain.com
spacechain.co.uk/
Satellite network

Starling Bank
2 Finsbury Avenue, London EC2M 2PP
www.starlingbank.com/
FinTech Co providing banking services

Wellbeing People
Conway House, Wheelbarrow 
Industrial Park, Pattenden Lane, 
Marden TN12 9QJ
T: 01622 834834
enquiries@wellbeingpeople.com
www.wellbeingpeople.com
Wellbeing services

WorldNet International
Unit 14, Coln Industrial Estate,  
Old Bath Road, Colnbrook SL3 0NJ
www.worldnet-intl.com/
White glove logistic time critical moves

Your Favourite Story
4th Floor, 6 Corbet Place,  
London E1 6NH
T: 0845 456 6042
julian.mitchell@yourfavouritestory.com
www.yourfavouritestory.co.uk
IT services
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B2B Energy Ltd is an 
independent utility and energy 
management consultancy 
that ensures energy savings, 
resilience and sustainability 
for their clients. Our services 
range from an initial review and 
assessment to deploying energy 
projects and energy saving 
implementation strategies. We 
have over 35 years’ experience 
in the industry and a wealth of 
knowledge working with both 
small and large organisations. 

I have been in the industry over 35 Years and have seen many changes 
with how the UK manages energy from technology, to services and just 
of late tough complex legislation drivers. Organisations need to embrace 
legislation to help drive down the UK’s carbon emissions with the benefits 
of reducing the bottom line. It has always been as a known ‘rule of thumb’ 
that organisations should either engage with an ‘energy consultant’ or 
employ an ‘energy manager’ if the energy spend breaches £1m. 

The UK energy market is a complex industry with many legislation-
required tasks that effect every organisation in the UK, especially those 
who own properties. Though energy is in most cases a business’s third 
large expense, companies struggle to either understand what needs to be 
done or struggle to find the time to deliver them. 

The UK Government has recently launched new energy legislation in April 
2019 that actually runs parallel with the Energy Savings Opportunity 
Scheme (ESOS). It is called Streamlined Energy Carbon Reporting (SECR) 
and this replaces the Carbon Reduction Commitment (CRC) Energy 
Efficiency Scheme. This requires organisations to report energy and 
carbon emissions in their annual report. Where the CRC applied to around 
4,000 businesses, the SECR regulations will apply to an estimated 11,900 
companies across the UK, increasing awareness further through the need 
to gather energy data.

It means greater focus will need to be applied on their energy consumption 
and what their Carbon Footprint is to deliver their services or their products. 

In addition, the SECR guidelines say that businesses are required to comment 
on any energy efficiency projects and provide a narrative description of the 
principal measures taken to increase energy efficiency during the relevant 
financial year. 

This means that an organisation’s actions in this the area of energy efficiency 
implementation will now be public and must be meaningful, informative and 
be appropriate with the size and level of energy use of the business.

It is the first-time legislation aligns the organisation with an energy 
consultant or an employed energy manager with their accountants. The 
Government also believes that making organisations report their energy 
consumption in a public way will help them drive down the carbon emissions 
in the UK.

So, who needs to comply with SECR? 
SECR will apply to all quoted companies (those whose shares are listed on the 
stock exchange) and large UK companies with over 250 employees or annual 
turnover of more than £36m or an annual balance sheet of over £18m.

Public sector organisations are exempt from SECR, and private companies 
that can provide evidence that they use less than 40,000kWh in a year will 
not be required to.

Some Key facts from The Committee on Climate Change:
• In 2019, the UK Government legislated the level of the 2050 target in 

line with the Committee’s advice. This commits the UK to reduce its 
greenhouse gas emissions by at least 100% compared to 1990 levels (up 
from a previous commitment of 80%).

• UK emissions have continued to fall since the Climate Change Act was 
passed in 2008. In 2018, the UK’s emissions were 44% below 1990 levels, 
while the economy grew by two-thirds over the same period. The UK has 
met the first two carbon budgets (2008-12 and 2013-17) and is on track 
to meeting the third (2018-22).

Independent utility and energy management consultancy

Paul Webb, MEI 
Chartered Energy 

Manager

www.b2benergy.co.uk   |   paul@b2benergy.co.uk

http://www.b2benergy.co.uk
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University of Sunderland in London
The University of Sunderland 
has a rich heritage that spans 
more than 100 years. With 
locations in Sunderland, London 
and Hong Kong, we have a 
strong worldwide reputation for 
delivering high quality education 
that leads to globally-recognised 
qualifications.

Our London location offers 
a unique chance to study for 
highly regarded qualifications 
overlooking the capital’s vibrant 
business and financial district. We 
offer a range of undergraduate 

and postgraduate courses 
including MBA, Business, 
Accounting, Finance, Tourism, 
Events, Nursing, Public Health, 
and Professional Doctorate

We pride ourselves on bringing 
many years of experience in 
delivering high class education 
in the North East of England 
to the heart of London, 
ensuring that our Sunderland 
success thrives in London.

As well as a first-class education 
and a globally recognised 

qualification, you will also get 
the chance to make those crucial 
first networking connections 
with fellow students and 
graduates to establish links 
across the world. Our graduates 
leave us with a top class 
qualification, as well as valuable 
skills that global companies 
demand in the 21st Century.

We appreciate higher education 
is a significant investment in your 
future and we are very competitive 
when it comes to tuition fees. 
Students will find quality courses on 

offer that are more affordable than 
many other London Universities. In 
addition, our flexible approach to 
studying means that we offer four 
intakes during the year – in August, 
October, January and April.

Take a look at what the University 
of Sunderland in London can offer 
you: london.sunderland.ac.uk

A report released in April, 
indicated a 6% rise in Small 
Business insolvencies in 
the first quarter of 2019. 
Stand out for the right 
reasons when you’re ready 
to exit your business. Henry 
Ziff, Transworld Business 
Advisors of London’s MD 
has 3 tips to guide you.  

As a franchise network of Small 
Businesses, at Transworld 
Business Advisors we believe 
in the consistently, positive 
impact of SME’s on the UK’s 
economy. As business brokers, 
we regularly see business 
success stories, so it’s sad to 
have seen the latest Insolvency 
Service  report which showed a 
6% increase in Small Business 
insolvencies in the UK between 
January – April, 2019. We 
want to see more businesses 
flourish, at every stage. 

If you are thinking about how to exit 
your business, because it is your 
right time, you want to be sure the 
strength of your business is clearly 
visible to prospective buyers. With 
over 40 years’ experience behind us, 
here are three areas to consider, for a 
strong exit strategy: 

1. Consider the future of your 
business. The impact of 
SMEs in the UK, particularly 
here in London, is positive 
across all areas. Consider how 
small businesses influence 
employment, the economy, 
and local services, for example. 
When you have spent years 
building up your business, you 
don’t have to see it end, just 
because you’re ready to exit. 
When you sell your business, 
focus on the future prospects, 
your assets, and the right staff 
who can help the new owner 
move the business forward. 

2. The value of someone by 
your side. Selling a business 
can be stressful, so having 
someone with the experience 
and knowledge who can help 
you find the best possible 
buyer, is priceless. Business 
brokers, such as those within 
the Transworld network, 
have experience of selling 
businesses like yours. They 
will guide you on marketing 
your business, providing key 
information for prospective 
buyers, and help assess the 
market value of your business.

3. Offer your buyer business 
credibility. Prospective 
buyers want the assurance 
of a credible business. If you 
can show the health of yours, 
you eliminate some of the 
pressure. Having your financials 
in order, a clear database of 
loyal customers, and proven 
growth over the years, is a 

strong start for showing the 
strength of your business. 
Don’t be afraid of questions, 
be ready with answers.

If you are considering selling 
your business, you’re in good 
company. Transworld Business 
Advisors are in the business of 
supporting the legacy of small 
businesses. See how we can 
help put your healthy business 
in front of the right buyer, call 
0203 911 1059 or email  
hziff@tworlduk.com.

Positively supporting the legacy of your local business



We design, develop, resource and manage projects of all sizes and if you are looking for an intelligent 
solution to a problem, we have the expertise to help you every step of the way. We are there to protect 
the design, find the best craftsmen and manage the whole process. With obsessive attention to detail 
and the highest standards of creativity, we are committed to bringing great ideas to life.

A SIMPLE BESPOKE SOLUTION 
TAILORED FOR YOUR WORKPLACE

T: 0044 (0)207 092 3081
E: post@foundedstudio.com

2012www.foundedstudio.com

7a Lambs Conduit Passage                                                                          
London WC1R 4RG                                                                            

http://www.foundedstudio.com


A year ago, Bloomsberg’s HQ 
in the City of London by Foster 
and Partners architects won 
the 2018 coveted Stirling prize. 
It was judged by a panel of 
architects to represent the 
best in architecture. A massive 
sandstone and bronze corporate 
edifice which houses 4,000 
staff and is said to achieve a 
score of 98.5% in its BREEAM 
sustainability assessment. 
An outstanding achievement 
or a monument to wasteful 
excess? Using 600 tonnes of 
Japanese bronze and 10,000 
tonnes of Indian granite it 
illustrates how Britain is 
simultaneously able to celebrate 
its sustainability prowess 
and yet produce a building of 
such deliberate excess. This 
is more a creative accounting 
exercise than a true reflection 
of our carbon emissions. As 
a production economy with 
our low manufacturing base 
we appear to be achieving our 
net zero carbon targets but as 
consumers we have moved our 
production to other parts of 
the world and this dramatically 
alters the picture and our carbon 
emissions score. This year the 

Stirling prize was won by a very 
different type of project – social 
housing: a vernacular style 
scheme with modest design 
aspirations and sustainability 
at its heart. Goldsmith Street in 
Norwich is a remarkable change 
in direction for the Stirling prize. 
This reflects the prominence 
of our climate emergency in 
people’s consciousness and 
can be seen as an important 
moment of realisation by 
architects. However, too much 
of construction is still rooted in 
the past and needs to change 

fast. We are all aware that 
technologies such as large scale 
3D printing which allows us a 
tantalising glimpse of the future 
with millimetre perfect accuracy, 
but the reality of building is very 
different. Imagine arriving at the 
McLaren factory, also designed 

by Foster and Partners, only to 
find that they were building the 
cars outside in the car park. It 
would make no sense, yet we 
continue to build our buildings 
outside, in all weathers using 
heavy, unsustainable materials 
and outdated techniques. 
Factory build techniques are 
available for a number of off-site 
construction systems, which 
allows for greater control of 
quality and significantly speeds 
construction. We need to stop 
using steel and concrete and 
replace these materials with 
sustainably harvested timber. 
In a recent report it was stated 
that the Netherlands could build 
1,000,000 new homes with local 
timber and save 100 megatons of 
carbon in the process.

However, any rapid change 
will require architects, clients 
and insurance companies to 
accept the use of alternative 
more sustainable materials and 
building methods.

The planning system also 
required a major overhaul to 

Planning for a more 
sustainable future
In a national climate emergency, how many will adjust their way of thinking and 
practice to provide for a more sustainable and inclusive future?

However, too much 
of construction is 
still rooted in the 
past and needs 
to change fast.

Continued on page 58
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align with a sustainable future. 
Currently extremely slow and 
deeply conservative with an 
inherent mistrust of modern 
design the planning system 
creates a bottleneck in the build 
process that frustrates clients 
and architects. It is underfunded 
and losing skilled practitioners to 
the commercial planning advice 
world, which is further damaging 
the process. With ever increasing 
pressure to build more affordable 
houses, particularly in London. The 
whole construction process seems 
incapable of solving urgent social 
and environmental problems. In 
London, as in many other cities, 
we see construction projects of 
all sizes, but painfully few like 
Goldsmith Street. 

Despite the dramatic changes 
in our consumer habits with an 
accelerating switch to on line 
shopping, Oxford Street and 
Tottenham Court Road are being 
re-constructed with larger and 
larger stores, whilst the developers 
are denying the inevitable 
consumer change. Many areas of 
life are changing and the change 
is happening fast, according to 
many commentators 40-50% of 
jobs will be lost to automation by 
2050 and if the predictions are 

correct accountants, architects, 
quantify surveyors, engineers and 
many other highly trained roles 
will soon be lost and replaced by 
artificial intelligence. Denial seems 
to be the stock solution to all these 
problems from climate change 
deniers like President Trump and 

many governments around the 
world, down to the individual that 
plods on hoping that the inevitable 
won’t happen, we are all in some 
way responsible. We don’t need 
buildings like the Bloomsberg 
HQ with its triumphal display of 
excess and architects need to stop 
responding to a client’s brief with 
these unsustainable solutions, 
whilst with the changing nature of 
work we don’t need these building 
to house all these workers. 

Similarly we soon won’t need 
the shops to sell goods. What 
we do need, however is a more 
sustainable and inclusive future 
and we need to plan for it now.

 James Burrell

“Despite the dramatic changes in our 
consumer habits with an accelerating switch 

to on line shopping, Oxford Street and 
Tottenham Court Road are being  

re-constructed with larger and larger stores, 
whilst the developers are denying the 

inevitable consumer change.” 

“Many areas of 
life are changing 
and the change is 
happening fast”

Continued from page 57
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M A N U F A C T U R I N G

Specialists in Hotel, Leisure, Office & Conferencing. 

Heritage Renovation, Full Hotel Refurbishment and New Build Construction.

In-house Manufacturing including Metal Fabrication,

Upholstery and Joinery.

www.patondevelopments.co.uk

R E N O V A T I O NC O N S T R U C T I O N 

http://www.patondevelopments.co.uk
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Perhaps the most significant force 
for change has been the impact 
of digital technology. As it has 
for so many aspects of business 
and commerce, it is helping to 
reshape how we design and how 
we build, as well as what it is we 
build. As transformative as this 
has been, we are only at the start 
of the journey towards several 
ambitious goals which will help 
us create the most versatile and 
responsive buildings ever, as well 
as achieving enhanced standards 
of sustainability. 

Building design has and will always 
be an intensely collaborative – 
and iterative - process. A large 
urban building project might 
involve the collaboration of as 
many as 20 different specialist 
design consultants, each owning 
an important strand of the 
project from architecture and 
engineering to acoustics and 
ecology. The widespread adoption 
of BIM (Building Information 
Modelling), has introduced a 
digital collaboration tool which 
allows consultants to contribute 
to a federated 3D computer model 
of the building they are designing. 
This tool immediately shows how 
all of the various components 
of a building will be brought 
together and how they need to 
be coordinated to fit once they 
turn up on the building site. The 
model shows where elements 
might clash at a conceptual design 
stage when the problem is easier 

to fix: much easier than say, trying 
to cut a hole through a very large 
steel section when it turns up on 
site and blocks the planned path 
of an air duct.  BIM allows the 
cycle of design development and 
iteration to run much faster, makes 
cost estimation easier and more 
accurate, and improves safety on 
building sites.

There has always been a 
challenging articulation between 
the two key stages of design 
and construction. Once projects 
shift from the design studio into 
construction, they effectively 
move from one discipline to 
another. Ideas can lose something 
in translation or the nuances 
of the designer’s original intent 
can be misinterpreted. Equally, 
designers without knowledge of 
specialist construction technology 

or building science don’t always 
see the most efficient way to solve 
a particular building problem. To 
help solve this, BIM models are 
increasingly shared with building 
contractors at an early stage so 
emerging design can be seen 
through the eyes of the builder 
and shaped from the perspective 
of practicality and - as the industry 
likes to call it – buildability.

Perhaps the most far reaching 
potential of BIM has yet to be 
fully realised. Every component 
in the computer model has a 
unique digital identity and this 
can be tagged with information. 
Whilst this is extraordinarily 
helpful during the construction 
process, its real value could 
be in downstream facilities 
management once the building 
is brought into use. The idea that 

future building maintenance 
activity could be based around 
augmented or virtual reality 
technologies opens up the 
opportunity that facilities 
managers will be able to hold up 
a tablet or a smart phone to any 
part of the building, see right 
through it to reveal all of the 
many thousands of components 
above the ceilings or under the 
floors. An information rich, virtual 
reality display that will provide 
live diagnostic data, the date 
upon which they were installed, 
replaced, moved or maintained. 
The goal here is one of significantly 
enhanced building performance 
as we move much further towards 
the idea that energy consumption 
and building performance can 
closely track the specific day to 
day needs of the occupiers. 

Digital technology - which does a 
lot of the heavy lifting and number 
crunching for design teams now - 
has liberated architects to be more 
innovative. Building components 
and systems are, as a result, 
becoming more complex. This has 
tilted the building process away 
from the tradition of raw materials 
being delivered and crafted on site 
towards factory production and 
pre-fabrication. The advantage 
of this is much better quality 
control because components 
are manufactured in controlled 
environments. It’s much easier 
to achieve good workmanship 

How We Build Now
by Richard Young, Senior Director, CBRE

Tower cranes are a constant feature of our skyline. Cities make and remake themselves 
continually. What’s happening underneath those cranes has been transformed over 
the last 20 years, largely as a result of the same forces that are reshaping so many 
other aspects of our economy and our culture. 

Continued on page 62
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There was a time when Facilities Management was simply electrical sockets, lighting, 
reception desk and ‘nut to cup’ coffee machines.

Those days are long gone. We now 
have Intelligent Buildings, Building 
Management Systems, Circadian 
LED lighting with Dali controls, PIR, 
CCTV, Wi-Fi, Li-Fi, Remote Powering 
and IoT.

There are even mysterious things 
called ‘Intelligent Break-Out Areas 
with Perch Benches’, but we still 
have ‘nut to cup’ coffee.

The fact is that technology has 
now encroached on all aspects of 
the office environment and for the 
better, if it is installed, monitored 
and controlled correctly.

Intelligent Buildings
Intelligent Buildings, IBM state’ 
“help facility managers and space 
planners improve occupancy, 
utilisation and employee 
productivity. From IoT devices and 
occupant behaviours, it generates 
actionable insights to optimise 
the entire real estate portfolio.”

Building Management Systems are 
regularly implemented in projects 
with extensive mechanical, HVAC, 
and electrical systems i.e. the 
high energy usage components 
of a building. BMS are computer-
based systems that allow the 
Facilities Team to manage the 
environment from a single location.
In addition to controlling the 
building's internal environment, 
BMS systems can also be 
linked to security systems 
such as access door controls, 
CCTV, motion detectors, fire 
alarm systems and lifts.

Building Management Systems are 
regularly implemented in projects 
with extensive mechanical, HVAC, 
and electrical systems i.e. the 
high energy usage components 
of a building. BMS are computer-
based systems that allow the 
Facilities Team to manage the 
environment from a single location.

In addition to controlling the 
building’s internal environment, 
BMS systems can also be 
linked to security systems 
such as access door controls, 
CCTV, motion detectors, fire 
alarm systems and lifts. 

LED Lighting 
LED bulbs last much longer than 
other bulbs. Traditional Compact 
Fluorescent Bulbs are expected 
to give out light for around 10,000 
hours, whereas LEDs can last 
60,000 hours. Despite being a little 
more expensive than other types, 
LED bulbs provide a quick return 
on investment because of the lower 
cost in power and their durability.

Cost savings can be up to 80% of 
your ‘year on year’ lighting costs. 
Buckingham Palace has trimmed 
Her Majesty’s onerous household 
budget in exactly this way.

An additional benefit of using 
these high-efficiency visible-light 
LEDs is that localised lighting can 
be powered using Category 6A 
UTP cabling capable of delivering 
100W of power. Called ‘Remote 
Powering’ (or PoE by some) 
this means that your lighting, 
CCTV, computers, audio-visual 
equipment and IP telephones can 
all be supplied by the same cable 
type by the same contractor – an 
economy of scale cost saving 
and a very flexible solution.

IP (Internet Protocol) enabled 
LEDs future proof your building 
ready for Li-Fi - it will be a 
replacement for, or an addition 
to Wi-Fi. Li-Fi uses light to deliver 
wireless communications at higher 
speeds to ‘light sensitive’ devices.

A DALI Lighting control system 
is versatile and highly beneficial 
if you’re looking for a system that 
helps save energy and costs and 
does not compromise in terms 
of utilisation and efficiency. This 
system will adjust the amount 
of light in areas of your building 
according to your needs and 
preferences and when a PIR motion 
detection system is also used then 
no light need ever be left on.

The Internet of Things
IoT is a network of devices in a 
building that feed data back to the 
Facilities Team directly or to a BMS 
system. IoT data assists the Facilities 
Team in making informed decisions 
to better optimise the building 
environment and reduce costs.

British Standard BS EN15232-1:2017, 
‘Energy Performance of Buildings. 
Impact of Building Automation, 
Controls and Building Management’, 
highlights that the convergence of 
all aspects of building environment 
control can result in significant 
energy savings, e.g. more than 50% 
for thermal energy usage in an office 
(Class A compliant vs. Class D).

Security 
It is essential that network security 
is not compromised. All contractors 
involved in these new initiatives 
must abide by all common network 
security principles. ThePrimary 
Contractor must be given 
responsibility for liaising with the 
in-house IT security team and then 
imposing the rules upon all involved.
IoT devices should be treated in the 
same high-risk category as laptops 
and mobile devices with controls 
put around them and this can only 
be done at the network level. 

GCL Building Technologies have a 
proven track record of delivering 
sustainable end-to-end smart intra-
structure solutions that harness 
new and innovative technology. 
We cover a wide variety of industry 
sectors including construction, 
commercial, private and property 
management.

GCL Building Technologies have 
a proven track record of delivering 
sustainable end-to-end smart intra-
structure solutions that harness 
new and innovative technology. 
We cover a wide variety of industry 
sectors including construction, 
commercial, private and property 
management.

We are driven by a highly skilled 
team of industry experts with 
over 30 years of experience in 
delivering exemplary Smart Building 
technology. These skills will align all 
your specific business requirements, 
keeping you at the forefront of 
the latest technologies to improve 
productivity and performance.

To find out more about 
how GCL can help you 
introduce Smart Building 
Technolgy to your premises 
today contact us now on: 

London: 020 3906 6070 or 
Kent: 01892 576 950 or email us 
at sales@gcl.uk.com for more 
information.

Is your Building Smart?

http://www.gcl.uk.com
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standards in a factory than it 
is a hundred feet up on some 
windswept scaffolding in near zero 
temperatures. 

Perhaps the largest scale use 
of this approach, and the most 
visible to city dwellers, is in the 
design and manufacture of 
building facades which, because 
of the demanding performance 
requirements they need to meet, 
are these days highly sophisticated 
assemblages of metal and multiple 
layers of glass which require a 
factory environment to ensure 
sufficient quality standards can 
be achieved. This has changed the 
traditional relationship between 
design teams and building 
contractors because so much 
of modern buildings are now 
built around proprietary systems 
and components developed by 
specialist manufacturers. The 
industry has long recognised the 
advantage of involving builders 
in the design process at an early 
stage and many of the modern 
procurement processes (which is 
to say the way that work is put out 
to tender) are based around early 
contractor engagement. This has 
meant that the builder is invested 
in ensuring that designs are 
buildable and that risks are taken 
out of the project at a relatively 
early stage. If the result is that 
some traditional architectural skills 
are in decline, because the final 
detail of design is carried out by 
specialist contractors, the payback 
is that risk sits better where it 
should on projects. Additionally 
the closer collaboration between 
designers and contractors is more 

likely to achieve a goal with which 
they are both satisfied.

Pre-fabrication doesn’t just stop 
with facade components, whole 
bathrooms can be assembled as 
pods and delivered to site before 
being craned into place. Again, 
these small but complex rooms 
involving the interface between 
many components and finishes, 
are best completed in factory 
conditions, particularly where a 
large number of similar pods is 
needed. The focus has moved to 
making sure that when they arrive 

on site they can be lifted into place 
easily and will fit with the structure 
which has been erected. 

Beyond technology, the second 
most significant influence on 
construction has been the 
sustainability agenda and the 
climate crisis. As essential as 
building is, it always poses risks 
to the environment. More often 
than not it uses finite resources 
and once complete and in use, it 
consumes significant amounts of 
energy. Government legislation 
on sustainability is largely 
implemented through the town 
planning process in the UK and 
developers in London will now 
expect their buildings to have 
to meet a defined, metric based 
sustainability standard. The most 
commonly adopted is BREEAM 
(a point based rating system 
promoted by the Building Research 
Establishment). This will assess 
the sustainability measures 
incorporated in the design of 
any new building, focussing 
primarily around energy use, 
thermal performance, and building 
efficiency, but also taking into 
account sustainable transport 
measures by, for example, 
encouraging developers to include 

cycle facilities in their buildings. 

As part of the gathering social 
momentum around the climate 
crisis, the institutional investors 
who own the majority of 
commercial buildings in our cities, 
are focussing increasingly on the 
environmental credentials of the 
buildings in their portfolios . It has 
taken a while, but sustainability 
sells, and there is increasing 
evidence that more sustainable 
buildings will command a higher 
value in the investment and 
rental markets, or at the very 
least, will hold their value longer 
than buildings without these 
credentials. Corporate occupiers 
will have their own ESG agenda 
and will want to see them 
exemplified in the buildings they 
occupy. The planning system also 
obliges developers to show what 
impact their buildings have on the 
environment and this will often 
look at a diverse range of issues 
like water resources, ecology, 
transport impacts, habitat and 
alike. Those of us in the City will 
be acutely aware of the effect tall 
buildings have on wind conditions 
at ground level. The City itself 
is doing additional work on this 
critical aspect to ensure that 

development when it does take 
place doesn’t damage the day to 
day experience of people walking 
the City streets. Sustainability is 
also driving change in the selection 
of building materials as we look for 
solutions that are less harmful the 
planet. As useful as concrete is, its 
carbon footprint is unattractive, so 
modified form or alternatives are 
beginning to emerge. 

The Government’s recently 
announced commitment to 
achieve net zero carbon is a 
significant step forward in forcing 
us to confront the reality of the 
climate crisis. Whilst this goal 
yet lacks a common industry 
definition, the idea of the circular 
economy is gaining traction. BAM 
has completed a building in the 
Netherlands built with materials 
that are all recyclable; walls 
are made from coal waste and 
insulated with old pairs of jeans. 
It’s this kind of ingenuity that will 
determine whether we can reach 
the government’s target.

Sustainability legislation has 
been focussed thus far on the 
performance standards to which 
we design. Not how buildings 
perform in use. Design teams 
meet these design requirements, 
finish the building and move 
onto the next. Occupiers move 
in and because they were 
not part of that initial design 
process, often do not fully 
understand the original designer’s 

Beyond technology, the second most 
significant influence on construction has 
been the sustainability agenda and the 
climate crisis. As essential as building is,  
it always poses risks to the environment.

Continued from page 60

Continued on page 64



0203 026 0778
www.ipwc.co.uk

WE ARE A PEOPLE BUSINESS
LET OUR PEOPLE HELP YOUR 
PEOPLE TO DELIVER: -
1. Smooth relocations
2. Great workplace designs
3. Change management enabling agile working
4. Business led real estate strategies
5. Improved FM operations

Funky furniture alone 
never changed the 

way anyone worked; 
humans are funny 

and get stuck in their 
ways; they need to be 

engaged and nurtured.

Ask Martika how.

T: 0203 026 0778 
Martika.reynolds@ipwc.co.uk

DON’T… know how to implement  
agile working?

If you need help 
recovering an 

outsourced contract,
setting one up, FM
leadership support,

then Iain is your man.

Call him, he’s good.

T: 0203 026 0778
Iain.clarke@ipwc.co.uk

DON’T… let your FM headache 
become a nightmare.

The way we work has
changed; business 

has changed too. This 
impacts space and 

real estate portfolios.
Do you really need all 
that space? Optimise. 

Let’s save you  
some money.  

 
David can help.

T: 0203 026 0778
david.george@ipwc.co.uk

DON’T… look for another 
building until you know your needs.Technology has

enabled more agile
ways of working. 

More internal and 
external mobility and 

the design of the 
workspace should 

reflect that.

Let Marissa turn 
spaces into great 

workplaces.

T: 0203 026 0778 
Marissa.wallder@ipwc.co.uk

DON’T… design your office until 
you know about agile working.

Moving office and
wondering who is

going to do all the
work making sure all

your people and
business are  
move ready?

That’ll be Liz.
 

T: 0203 0260 778 
Liz.porteous@ipwc.co.uk

DON’T…let your office move 
disrupt your business.

71-75 Shelton Street, Covent Garden, 
London, WC2H 9JQ Independent Workplace & Property Specialists

http://www.ipwc.co.uk


64 Changing Face of How We Build November 2019

intentions. Sophisticated building 
management systems will have 
been installed, but the 2 or 3 
days’ training which are typically 
provided by the developer before 
the building is handed to the new 
occupier are probably insufficient. 
The industry has recognised this, 
and it is likely that future iterations 
of sustainability standards like 
BREEAM will start to address 
benchmarking measures of future 
operation in the building’s life. 

The third major influence on 
how we build is the fundamental 
change in the way we use our 
buildings. Take office buildings, 
for example, which perhaps 
have been subject to the most 
fundamental change at a cultural 
level. A broader social dialogue 
about the nature of work and 
its place in our lives means we 
now view the office through a 
different lens. Employees have 
more choice about how and where 
they work; ‘you don’t have to come 
to work, to work’. It’s called agile 
working. For businesses this offers 
efficiencies and overheads savings. 
The workplace is becoming a 
function agnostic and flexible 
environment in which people can 

come together to accomplish a 
particular task. The result is no 
allocated desks, fewer desks than 
employees and a range of different 
work settings to suit the nature 
of the tasks being carried out. 
As an overlay, there is a lifestyle 
shift reshaping the workplace; 
digital technology liberates 
employees from the desk, work can 
happen anywhere nowadays, so 
infrastructure needs in offices are 
reducing and being replaced by a 
much richer workplace experience. 
This reflects another influence on 
office culture, the focus on the 
welfare of the individual. It may 
seem obvious now, but it has taken 

us a while to realise that healthy, 
happy people are more productive 
and therefore better for business. 
What contributes to health and 
wellbeing is creating environments 
where people feel comfortable, 
have a choice of work settings and 
a range of support facilities. This 
is making the workplace a richer 
environment with everything from 
gyms and restaurants to yoga and 
mindfulness classes. 

Since a laptop and wi-fi means 
that work can happen anywhere, 
the millennial’s aspiration is that 
the workplace needs to be more 
like, well, everywhere. Effectively, 
the outside world has been let in. 
As we move away from traditional 
values towards the millennial’s 
ambition to have a richer mix of 
work and social life, so the cities we 
occupy become inherently richer. 
London’s international status and 
its cultural diversity has created 
an exceptional place for people to 
want to come, live and work and 
this has created massive pressure 
on the development of housing. 

There are many reasons why we 
struggle to meet our housing 
needs but perhaps the most 
significant response within the last 
10 years has been the emergence 
of the private rental sector. This 
and its sub-set of co-living creates 
a model that reflect something 
of the broader behaviour of 
millennials which differs from 
previous generations whose 
ambition was to own a house and 
buy a car. Millennials buy services, 
whether that means streaming 
movies or hiring a car by the hour, 
so for them, the idea of renting 
seems no different. The notion that 
renting is forced on a generation 
because house prices aren’t 
affordable is not borne out by the 
data. Renting is a lifestyle choice 
for many and sometimes more 
expensive than owning. Some 
of the newest towers in London 
are private rental apartments; 
this sector is driving its own 
innovations in construction with an 
emphasis on prefabrication the use 
of structural timber. The tragic fire 
at Grenfell Tower exposed serous 
concerns about the adequacy of 
the UK system for Building Control 
and the soundness of the Building 
Regulations. This will inevitably 
lead to new legislation, but in the 
meantime uncertainty about what 
form this will take has put a brake 
on some developing innovation in 
the wider use of timber. No one 
is unhappy about this. We are all 
invested in making safe buildings.

The ebb and flow of economic 
cycles means that London 
continues to be in flux. At any point 
of the market, building land might 
be more valuable for business use 
or for residential. A little bit like 
the under 11’s football team, the 
market will chase an idea en masse 
whilst it seems to offer value, and 
switch to another when value 
perceptions changes. Property 
developers face the massive 
challenge of firing an arrow at a 
target that they have to hope is 
there by the time the arrow lands. 
Whilst building is still a risky and 
expensive business, the benefits 
offered by digital technology 
could mean removing risk out of 
the process, as well as a potential 
solution to closing the gap 
between developers and occupiers. 
The more contractors can be 
bought into the room to work with 
design teams, the more efficient 
the process can become, and the 
fewer challenges the industry 
will face as design is translated 
into construction on site. The 
construction industry continues 
to innovate and every building we 
build is different to the last, so the 
learning never ends.

The greatest challenge the 
industry faces is climate change; it 
is more likely than any other factor 
to influence the shape of our 
cities in the future. Perhaps the 
greatest opportunity, although the 
hardest to implement, is the idea 
that our cities can become smart 
Cities. This imagines our public 
services, infrastructure, transport 
networks, utilities and citizens 
all connected in a holistic digital 
ecosystem through the Internet 
of Things, powered by artificial 
intelligence. The goal is optimising 
supply to meet demand, achieving 
long term sustainability and 
ultimately, resource efficiency. 
If that can make the difference 
in our fight to reverse climate 
change then it deserves to 
get all of our attention.

The third major 
influence on how 
we build is the 
fundamental change 
in the way we use 
our buildings. Take 
office buildings, 
for example, which 
perhaps have been 
subject to the most 
fundamental change 
at a cultural level.
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Using short-term lending to 
secure that can’t-miss opportunity 
Planning is everything in business. But every now and then, an opportunity you hadn’t 
planned for comes out of the blue and it’s just too good to miss. But how do you move 
fast on a great opportunity if you don’t have the cash ready? 

Specialist lender Together has 
spent the last four decades 
helping businesses grow 
and thrive, with commercial 
loans and short-term finance 
designed for the pace of modern 
commerce. They particularly 
specialise in bridging loans – a 
great option if you can pay it 
back in the short-term – and use 
experienced underwriters, not 
tick boxes, to make a common-
sense decision. 
Jon Elliott, Together’s Regional 
Development Director for 
London, works with business 
professionals to connect them – 
and their clients – to finance at 
various points of the business 
lifecycle, as he explains: 

At start-up 
“Cash flow can be challenging 
when you’re just starting out, so 
short-term finance could help you 
get out of the planning phase and 
up-and-running quicker. Bridging 
loans can help with stock, 
infrastructure costs and general 
trading costs until the cash starts 
rolling in. And because you can 
borrow over 12 months – and 
in some instance can choose to 
make no monthly payments at 
all – it could be the ideal option to 
give you some financial breathing 
space in those tricky early days.”

In a cashflow crisis 
“When you’re waiting on a 
customer to pay their bill and 

you’ve got a big outlay on the 
horizon – like your tax bill – it can 
be incredibly stressful. Or perhaps 
you’ve landed a big order and 
need cash to buy raw materials 
or pay extra staff to get the job 
done. If you know the money’s 

coming and just need cash to plug 
the gap, a bridging loan could be 
the answer.”

To grow your business 
“If you’re converting a building, 
you can find yourself in funding 
limbo because it’s part-way 
between residential and 
commercial, and if there’s a 
spanner in the works you could 
run out of working cash. Short-
term finance can help fund 
one-off costs and gaps between 
current and future value, and can 
be repaid when all that hard work 
pays off.”

Got big plans for your business? 
Give Jon a call on  
0371 705 2910 or email 
 jon.elliott@togethermoney.com 

“Bridging loans can 
help with stock, 
infrastructure costs 
and general trading 
costs until the cash 
starts rolling in. 
And because you 
can borrow over 
12 months...”
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applications over 34 years.
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Zzetta Soul Fired Pizza in 
Canning Towns Rathbone Market 
could have been a simple fast 
food outlet, its not as though 
the area is short on places to 
purchase bland bready bases 
topped with E-numbers and 
plastic cheese, connected to 
the people is serves only by the 
contactless swipe of a card over 
the payment machine. 

But that’s not Rob Dewan-Syed’s 
way. Originally from Bangladesh, 
the 41-year-old came to London 
at 18 to study and has since 
built a series of businesses.  The 
name of his latest venture is 
no glib promise. The realisation 
things are different here comes 
when simply walking into 
Zzetta, and that’s because of 
its market square location.

“Personally I love Italian food 
especially pizza” said Rob “when 
we saw this place we were quite 
interested in the square with the 
development happening,            I 
wouldn’t say we were 100% 
traditional in our approach, but 
we thought we would take this 
unit and turn it into a pizza place. 
“That was the beginning, when 
we started doing more research, 
especially about the old market 
we spoke to former traders and 
locals. When we said to them, 
we were doing a pizza restaurant 
here, they were quite surprised. 
They said they’d been waiting five 
years for something to happen 
and wanted to know why pizza?   

“When the regeneration of the 
area was taking place, the locals 
and traders were promised the 
market would coma back on a 
bigger scale with much happening, 
they were disappointed not much 
had and then here we were with a 
pizza restaurant -that was the last 
thing in their heads.”

Rather than trample the area’s 
history Rob and his team set about 
finding ways to connect the areas 
history to his new restaurant. “we 
wanted a way of integrating with 
local community” he said “the 
thing everyone was talking about 
was the market, how it used to 
be and how they found it, they 
were emotionally attached.  “Even 
though we were making an Italian 
restaurant, we decided we were 
going to do something that is very 
close to people’s hearts.”     

Rather than a few photos on the 
wall, the market is woven through 
the fabric of Zzetta.  Its especially 
designed tables referred to as 
stalls and recall boxes piled up to 
display produce.  

Shelving on the bar and walls built 
from steel the same thickness as 
the structures used by traders. 
The bare walls have been painted 
with the silhouettes of stalls, most 
striking through are the giant 
quotes written on plywood speech 
bubbles and hung from the ceiling. 

“we thought we were going to take 
photos and show the community 
how in favour of the market we 
are” said Rob, “but instead we 
started talking to the older citizens 
in this area asking them about 
their memories, then with the 
library we began having meetings 
with the older residents and from 
them we gathered lots of quotes.

“They are picked out, placed on 
wooden boards and hung from our 
ceiling, we put them on top of the 
stalls as though they’re still active.” 
The market has got such history 
my favourite quote is where a 
lady is describing when Mahatma 
Gandhi came to Rathbone Market 
with Charlie Chaplin for an anti-
war demonstration. “she said she 
couldn’t recognise Chaplin and 
they thought he was Gandhi’s 
bodyguard; he was without his 
moustache and wasn’t in costume. 
It was a shock for them when 
Gandhi’s said Charlie would say a 
few words”.

“We tried to capture all these 

things, all that soul – whether it 
was the ice cream stall or the smell 
of the leather sofa for sale”

Having started in business aged 
13, Rob has created companies 
in many sectors, but throughout 
his focus has been trying to 
engage the communities around 
him at a deeper level. “I like small 
businesses they’re full of potential 
and you never know where they 
might go” he said. “it’s a true 
entrepreneurial spirit with me, I 
always want to do some business 
where, rather than waiting for a 
company to become successful 
before it starts giving back to the 
community, to start giving back 
while I’m doing it.

“It’s a nicer way for us to show 
we care about the local history, 
the residents and for the people 
moving into this area, they don’t 
know there was a massive anti war 
demonstration with Gandhi and 
Charlie Chaplin, they don’t know 
the old library across the road is 
where the GMB union was born. 
Even the early meetings for the 
labour party were held here.

“I put customers and community 
before anything else, I tell my staff 
not to try and sell the pizza but to 
talk to the customers, gossip, chat 
– tell the people what’s happening 
around here, have conversations – 
engage them and build awareness 
of what’s going on”

While the community initiatives 
offer diners unusual surroundings 
in which to eat and drink, Rob 
recognises the quality of pizza is 
also vital, “there are more than 
50 restaurants locally serving 
something they call pizza “he said 
“But it’s not authentic –. We’re top 
of our game, we put our heart and 
soul into the food”.

Go to zzetta.co.uk or follow  
@zzetta_pizza on the ‘gram

How Rob Dewan-Syed has created more  
than just a pizza restaurant in Canning Town

Restaurant designed by the creative achitectural and interior design consultancy Block Studio
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Liverpool (Head Office) 
Burlington House

Crosby Road North  
Liverpool . L22 0PJ

London
3rd Floor 

33 Finsbury Square
London . EC2A 1BB

Manchester
First Floor, Lloyds House 

22 Lloyd Street 
Manchester · M2 5WA

https://www.tworldba.co.uk


E N T E R  A N OT H E R  WO R L D

The Level is a world apart, an exclusive area of the hotel where you will enjoy  
privileged products and a personalised service. Our chic Level Lounge is a private,  
tranquil area allows you to concentrate and to find the inspiration that you need 

to bring success. Relax and disconnect with an array of services at your  
fingertips. Book now for a superior experience.  

Innovative
meeting rooms

Lounge with
daily snacks

Private
check-in

Superior
bedrooms 

       and much
       more

Book direct via melia.com or +44 (0)207 391 3000
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Air Astana, Best Airline 
in Central Asia and India 
(2012-2019 Skytrax Airline 
Awards), has taken delivery 
of the first of seven Airbus 
A321LR (long-range) aircraft 
under an operating lease 
agreement with Air Lease 
Corporation of the United 
States, with the remaining 
six aircraft scheduled for 
delivery over the next 12 to 
18 months, depending on 
Airbus’ production capacity 
in Hamburg. Air Astana is the 
first operator of the aircraft 
type in the CIS.
 
The new A321LRs will gradually 
replace the airline’s Boeing 757 
aircraft on long-haul services to 
European and Asian destinations, 
with greatly enhanced cabin 
comforts and facilities for 
passengers.
 
The Airbus A321LR is a long-range 
version of A321neo, with increased 
maximum take-off weight and 

associated design modifications. 
The aircraft is configured with 
16 Business class seats and 150 
Economy class seats.
 
The lie-flat business class seats are 
equipped with individual 16-inch 
screens, with four of 16 seats 
offering additional personal space. 
In economy class, the Recaro seats 
provide increased comfort for 
long flights and are equipped with 

individual 10-inch screens. The 
design of the interior trim, curtains 
and seat covers for both business 
and economy classes have been 
specially developed for Air Astana, 
with a combination of elegance 
and sophistication that embraces 
a clear national identity.
 
The A321LR cabin is equipped 
with a Zodiac (RAVE) in-flight 
entertainment system, which is in 

common with all other Airbus and 
Boeing aircraft in the fleet.
The aircraft is equipped with 
the latest generation Pratt & 
Whitney engines, which reduce 
fuel consumption by 20%, 
maintenance costs by 5%, carbon 
emissions by 20%, and noise levels 
by 50% compared with the current 
generation of aircraft.
 
Air Astana currently operates 
19 Airbus aircraft in the fleet, 
including eight A320s, four A321s, 
three A320neo, three A321neo, 
and one A321LR, with another 
ten Airbus aircraft scheduled for 
delivery by the end of 2020.
 
Air Astana officially presented 
the new Airbus A321LR to 
VIP guests and media at a 
ceremony in Nur-Sultan on 
Wednesday, 9th October 2019.

For more visit airastana.com 

Air Astana takes delivery of first Airbus 
A321LR
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n Olivier Mythodrama
Richard Olivier, the son of Sir 
Laurence Olivier, founded Olivier 
Mythodrama in 1999 to deliver 
unique Leadership Development 
Programmes by weaving together 
industry experience, leadership 
development theory and 
Shakespearean stories to create 
impactful experiential learning. 
We have been exploring 
Archetypal Psychology for 
20 years and have distilled 
our experience to present 10 
Archetypes that drive behaviour 
and culture in individuals, teams 
and organisations.
Archetypes depict the underlying 
patterns of human nature, deeply 
informing the character that 
leaders present to the world. 
Combined with our inspirational 
stories guiding the narrative for 
modern leadership challenges, 
our clients experience something 
uniquely powerful.

n Waterstons
Business and IT Consultancy 
Waterstons are delighted to 
announce that Kieran Fowler, 
formerly of the Metropolitan 
Police, has joined their Cyber 
team as a senior consultant based 
in their London office.
Kieran’s role as part of the 
12 strong cyber team is to 
help customers understand 
and navigate the cyber threat 
landscape. Waterstons has close 
connections with several police 
forces and works in partnership 
with them to help educate 
businesses on how they can 
improve their business resiliency, 
develop strategies for dealing 
with risk and protect themselves 
from ever evolving cyber threats.
If you’d like to find out more visit 
www.waterstons.com or contact 
stew.hogg@waterstons.com or 
Kieran.fowler@waterstons.com

n Adlink International
Happy clients voted LCCI members 
Adlink International (1989) Media 
Group the Best International 
Advertising Services Business 
– 2019 in the Greater London 
Enterprise Awards. A pioneering 
global media house, the 30-year-
old advertising agency, specialises 
in Print, Broadcast, Outdoor and 
Digital advertising in Africa, Asia, 
Europe, the Middle East and the 
Far East. Adlink’s founder, veteran 
journalist, editor and author, Mr 
Shamlal Puri, said, “We continue 
to serve our numerous foreign 
and UK clients with vigour. Our 
portfolio continues to increase. We 
also book advertising in the UK 
media and are contract publishers 
of magazines, brochures, annual 
reports and books for all genres for 
various customers. We welcome 
new clients and offer introductory 
discounts.”
media@adlinkinternational.com
www.adlinkinternational.com

n Crash
This December you can make 
a huge difference to the lives 
of homeless people and men, 
women and children receiving 
hospice care just by getting 
dressed in the morning. It’s a no 
brainer. CRASH is your industry 
charity and we need your 
help to support homelessness 
charities and hospices with 
life changing building projects. 
Join us on Friday 13 December 
for Christmas Jumper Day by 
wearing your festive knit to work. 
You’ll instantly feel warm inside 
knowing you’re making a huge 
difference to those less fortunate 
at a time of year that is often very 
isolating. Get involved at  
www.crash.org.uk/event/
christmas 
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n Milagro Interactive
Milagro Interactive is an award 
winning digital technologies firm 
that offers an integrated approach 
towards the planning, design, and 
development of digital strategy 
and technology solutions across 
the entire digital ecosystem.
We consistently enhance all 
facets of human interaction 
with technology. Our services 
permeate across capabilities 
and are delivered under a single 
integrated window. This offers 
flexible, customized solutions, 
crafted to unique business needs.
Over the last 14 years we 
have successfully delivered 
projects to clients across 32 
countries. We look forward 
to delivering the same value 
to our clients in the UK.
For further information contact: 
info@milagrointeractive.com

n Eminent Wines
Welcome to the world of  
Eminent Wines
We are the leading creators of 
bespoke champagne, wines and 
spirits for luxury brands.
A drink is no longer just a drink, 
it’s an experience. it has to 
embody everything that the 
drinker is looking for. It must 
become a work of art.
Consumers are more cognisant 
than ever that quality is the 
most important aspect of a true 
drinking experience, and Eminent 
Wines caters to that standard of 
customer experience.
That’s why Eminent Wines 
exists, it’s about being bespoke. 
Bespoke is more than just a label 
or a badging exercise, it takes 
our prestigious client’s brands 
and embodies them in the whole 
proposition.
Please visit  
www.eminentwines.com  
for more information.

n Time to Know
TIME To KNOW has been in 
business for more than a decade 
and has enabled more than 
500,000 learners and trainers 
around the world to benefit 
from ease of use and fast 
training creation - ultimately 
improving bottom line results.
TIME To KNOW is a modern 
cloud-based training platform that 
is specifically designed to meet the 
needs of dynamic, customer-facing, 
business-oriented organisations. 
The software transforms existing 
content in any format, into 
engaging and enriched training. 
This means that a user can drag a 
text file into the platform, and it 
will AUTOMATICALLY generate 
questions for training purposes.
If interested in an online demo, 
please contact Roy Perlson on 
02071939184 or  
Roy.perlson@timetoknow.com

n Next Level Consultancy
If you’re looking to take your 
business to the next level, that’s 
where we come in. 
Specialising in Sales and 
Marketing Consultancy, we are 
unique in that we work with you 
on creating and integrating your 
Sales and Marketing Strategies in 
order to drive business growth. 
Our clients are varied in both size 
and sector across the UK ranging 
from start ups, sole traders, SMEs 
to corporate and every level in 
between. 
With a range of services in 
the format of Daily Sessions, 
Workshops and Next Level 
networking events, our 
experienced Consultants are 
ready to work with your business.
To find out more and view our 
Networking Events, see our 
website: 
info@nextlevelconsultancy.co.uk 
www.nextlevelconsultancy.co.uk 



Living the
Life of
your dreams
starts
with you

MAKE A RIGHT CHOICE WITH MONT ROSE COLLEGE
Mont Rose College is the foundation for a better future, where students are valued. Mont Rose College is committed to providing the finest teaching to 

students, enabling students to gain Higher Education Certificates, Diplomas and Degrees that are recognised within and outside UK.

T: 020 8556 5009     |     F: 020 7998 0517     |     E: info@mrcollege.ac.uk     |     W: www.mrcollege.ac.uk 

Mont Rose House: 412-416 Eastern Avenue, Gants Hill, IG2 6NQ Shakespeare House: 267 Cranbrook Road, Ilford, Essex IG1 4TG

http://www.mrcollege.ac.uk


WHO WE ARE

CML is an award-winning 3PL with approved customs 
warehousing, specialising in multi-site / multi-channel 
(B2B, B2C and D2C) solutions for the UK and international 
markets. Ideally located within the golden triangle of Magna 
Park in Lutterworth, Leicestershire that borders the M1, 
M6 and M69. Quick and easy access to major transport 
links particularly benefits retailers as this allows for later 
ecommerce order cut-off times. 

CML services a variety of industry sectors including fashion, 
beauty, schoolwear, toys, homeware, sporting goods, 
electronics and medical for a number of leading high-street 
and online retailers. 

WHAT OUR CUSTOMERS SAY

“CML really stood out from the crowd during the 
tender process. Like Soho House, CML are committed 
to continuous development and growth.

We were particularly impressed by the strength of 
their IT team, ‘can do’ attitude and happy workforce 
all of which were crucial in our warehouse move 
which we achieved with no down-time.”

Aalish Yorke-Long
Digital & Operations Director

CONTACT OUR TEAM FOR A TAILORED SOLUTION ON:

01455 200 700
FREIGHT FORWARDING

WAREHOUSING AND PRE-RETAIL SERVICES

FULFILMENT, DESPATCH, AND RETURNS PROCESSING

DISCOVER MORE AT CMLPLC.COM

LET CML BE THE GUARDIANS OF YOUR BRAND

cmlltd

core-management-logistics

sales@cmlplc.com

http://www.cmlplc.com

