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Strong leadership needed
for a cleaner city
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by Tom Evans

ext year, the Mayor of Lon-
N don will begin implement-

ing an Ultra-Low Emission
Zone (ULEZ) in the capital as part
of a range of measures to tackle air
pollution.

The penalties for non-compliance
will be costly. Cars, vans and mo-
torbikes which do not meet ULEZ
standards will be subject to a £12.50
charge per day if they travel within
the zone.

ULEZ matters to businesses in
London, particularly SMEs who
depend upon goods and services
being transported across the cap-
ital. From hairdresser to handy-
man, these businesses play a vital, if
not always appreciated, role in our
everyday lives. Thanks to the effi-
cient movement of goods and ser-
vices, along with the development
of on-demand and online, we have
much more within our reach than
previous generations ever enjoyed.
We must therefore consider the pur-
pose of the journeys that are under-
taken in London every day and their
role in sustaining the capital’s 24/7

economy.

Impact

Proposals to bring ULEZ forward
a year earlier than planned, expand
the ULEZ to HGVs entering the
whole of Greater London in 2020,
and vans within the North and
South Circulars in 2021, will impact
the livelihoods of thousands of Lon-
don businesses.

Earlier this year LCCI responded
to TfLs consultation on expanding
ULEZ across London to the North
and South Circular Roads. This
could affect 100,000 cars, 35,000
vans and 3,000 lorries a day. The
response supported the principle
of ULEZ. Efforts to improve the
environment and encourage more
private cars off roads to reduce con-
gestion and pollution are welcome.
However, a considered approach
to its implementation is needed,
one which specifically looks at the
timing and costs associated with
ULEZ.

Breathing space

Under the current plans, resi-
dents within the zone will be afford-
ed sunset periods of three years to
allow them to adapt. LCCI called for
a similar deal for businesses to en-
sure they have the necessary breath-
ing space to adapt and invest in UL-
EZ-complaint vehicles. Striking the
right balance will ensure businesses
continue to do what they do best
while they invest in low-emission
vehicles to secure their future oper-
ations.

Close attention must be paid to
the costs of implementing ULEZ

which is, after all, an infrastructure
project. Our roads are currently
suffering from underinvestment
and any large-scale proposal for

our transport network must un-
dergo the same level of scrutiny as
anything else we have in the pipe-
line.

Leadership

Ultimately, proposals for a ULEZ
underline the need to balance pub-
lic health concerns with the needs of
London’s businesses which deliver
goods, services and people across
the capital. The LCCI has previous-
ly called for the introduction of a
new Freight Commissioner to lead
on policies such as ULEZ and long-
term plans like the Mayor’s Trans-
port Strategy. Stronger leadership
in these areas will ultimately deliver
a world-class transport ecosystem
that supports a growing economy
alongside a healthier, cleaner city.

Tom Evans is transport policy
manager at LCCI

University of
Sunderland

in London

L#
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Searc

by Taylor Vraney

he latest work of art on the

I much-coveted fourth plinth

in Trafalgar Square is The

Invisible Enemy Should Not Exist

constructed from 10,500 Iraqi date
syrup cans.

Created by Iraqi-American art-
ist Michael Rakowitz, the piece is
a reconstruction of the Lamassu,
an ancient winged bull and deity
that guarded the Nergal Gate of
Nineveh, near modern-day Mosul
in northern Iraq, from 700 BC until
ISIS destroyed it in 2015.

Devastated

The sculpture aims to recreate
the multiple objects stolen that day
from the Iraq National Museum.
With the materials used to con-
struct the Lamassu, the statue also
references Iraqi industries devas-
tated by war.

In a press release from the Mayor

of London’s office, Michael Rakowtiz
said, “I see this work as a ghost of
the original, and as a placeholder for

Cleanki/_

Award-winning pest control services

Let your pest

be our problem

0800 056 5477

cleankill.co.uk

g"“t INVESTORS

Gold
Y4 _ IN PEOPLE | Uniizo

Ing for sanctuary

“I see this work as a ghost of the
original, and as a placeholder for
those human lives that cannot be
reconstructed, that are still
searching for sanctuary.”

- Michael Rakowtiz

those human lives that cannot be re-
constructed, that are still searching
for sanctuary”

12o0n4

Rakowitz’s work is the 12th installation that has appeared on the
fourth plinth. Previous works are:

Really Good by David Shrigley,
2016

Gift Horse by Hans Haacke, 2015

Hahn/Cock by Katharina Fritsch,
2013 (bottom left)

The sculpture will remain in place
until March 2020.

Model for a Hotel by Thomas
Schitte, 2007

Alison Lapper Pregnant by Mark
Quinn, 2005

Monument by Rachel Whiteread,

2001
Powerless Structures, Fig. 101 by
Elmgreen & Dragset, 2012 Regardless of History by Bill

Nelson’s Ship in a Bottle by Yinka Woodrow, 2000

Shanibare MBE, 2010 (bottom Ecce Homo by Mark Wallinger,

right) 1999.
One & Other by Antony Gormley,
2009
T = e
1.0naon
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Challenging quarter for London firms

by Thomas
Wagemaakers

ction must now be taken to
strengthen the foundations
of the capital’s economy and

boost confidence amongst its busi-
nesses.

This was demonstrated by the lat-
est LCCI Capital 500 Quarterly Eco-
nomic Survey (QES) results which
were released last month at GVA’s
Gresham Street offices.

The survey, based on a repre-
sentative sample of more than 500
London businesses interviewed by
leading polling company ComRes,
found that export demand levels
had reached their joint lowest re-
corded level of the survey, and that
business confidence levels had not
been this low since the first poll after
the EU referendum vote in 2016 —
although it should be noted that the
survey was undertaken ahead of the
recent announcement that the UK
and EU reached an agreement on a
post-Brexit transition period.

Worries

Notwithstanding any impact this
agreement might have had on busi-
ness sentiment, CEBR economist and
former joint head of the UK’s Govern-
ment Economic Service Vicky Pryce
commented that “there are serious
worries in some service sectors such
as retail and the hospitality industries,
as the consumer is becoming increas-
ingly cautious while construction also
remains under the spotlight”

The Capital 500 results were dis-
cussed in more detail during a panel
discussion with business editor for
The Sun Tracey Boles, GVAs sen-
ior regional director for London
Ros Goode and ComRes’ executive
chairman Andrew Hawkins. The

event was chaired by LCCI’s deputy
chief executive Peter Bishop.

Boles noted that despite some
negative figures there are also pos-
itive signs, including recent rises in
the UK’s reported productivity lev-
els. Hawkins added that although in
many areas micro businesses contin-
ued to report negative figures, larger
businesses, including many corpo-
rates, still tended to have a positive
outlook. Goode focused on positive
policy interventions, including im-
provements to Thameslink services
and the Elizabeth line which will
soon be opened, all fundamentals to
ensuring London will continue to be
able to cope with growth and success.

Recommendations

The LCCI has argued that there
are actions which can be taken to
give a boost to confidence in the
capital’s economy, leading to the fol-
lowing recommendations:

1. To protect vital work space as well
as limit the cost of business space,
the Mayor of London should seek
to secure permanent exemption
beyond 2019 for Tech City and
the Central Activities Zone from
permitted development rights.

2. To boost the capital’s productivity
and underpin domestic demand,
targeted investment in London’s
infrastructure is required - includ-
ing revisiting proposals for fixed
river crossings at Gallions Reach
and at Belvedere to maximise
growth potential in East London

3. The Mayor must continue to work
with London businesses to en-
sure they are consulted on skills
provisions for Londoners. This
includes seeking business input
to help tailor the administration
of the Adult Education Budget
when it is devolved to London
from 2019/20.

The Capital 500 Q1 20—i8 Quarterly Economic Survey launch panel

Q1 2018’s key findings

Domestic and export demand

e Domestic demand figures
declined for the third
consecutive quarter and
remained negative overall.

e The export demand figures
reached their joint lowest
recorded level as more
businesses reported a drop
than a rise in their export sales
and orders.

Recruitment and training

e The Capital 500 employment
balance remained in negative
territory for the seventh
consecutive quarter while
the balance of companies
looking to invest in training also
dropped into negative territory.

e 13% of Capital 500 companies
were looking to recruit
new staff; of these 51%
encountered difficulties (which
is less than in the previous two
quarters).

Business costs and investment
o Despite only incremental
changes, the balance figures

4. The proposed post-Brexit transi-
tion period of 21 months may not
allow enough time for the bulk of
firms to prepare for any potential
changes to the trading environ-
ment. More time is needed to al-
low SMEs in particular to prepare.

for the cost of borrowing

and the cost of raw materials
sourced domestically reached
their highest recorded Capital
500 level, while the balance
for raw materials sourced
internationally stayed lower
than for domestic materials.

o While the cashflow figure has
now been in negative territory
for eight consecutive quarters,
capital investment turned
negative for the first time since
Q4 2016.

Economic outlook

o All Capital 500 business
confidence indicators have
now reached their lowest
recorded level since, with two
out of three balance figures
(for profitability and overall
company expectations) in
negative territory.

During Q1 2018, expectations
for both the London economy
and the UK economy rose
compared to last quarter, while
the overall figures continued to
be negative on balance.

All Capital 500 QES reports,
including the Q1 2018 edition,
can be found at www.
londonchamber.co.uk/Capital500.

Thomas Wagemaakers is policy
research manager at LCCI

Conponate Govennance Shopp Limited

a member of

Conponate Govennance
Group Limited

...seeking £50,000 seed corn investment before flotation in 2020

CO'fL[J_o'h.a.tc Govennance Jh.o‘[)_ is a UK recruitment agency placing highly experienced multi lingual corporate
governance professionals in posts around the world. We are also outsourcers of corporate governance assurance services:
risk management, internal audit, compliance, cyber security, QA, H&S, AML, Basel IV, MiFID II, due diligence, commercial
mediation, training, all worldwide. If you are looking for youth our sister company TWIYO - a UK charity — places interns in
posts for a modest donation rather than fees. Many among our Resource base have awesome language and other skills.

Contact Roger Clark FCA, CEO, Email: info@corporategovernance.shop or corporategovernanceshop@gmail.com

Tel: +44 (0)758 287 1143 Web: www.corporategovernance.shop
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Phantom of the Opera
- 32 years of success

by Taylor Vraney

ver three decades have
passed since Andrew Lloyd
Webber’s musical  pre-

miered in London’s West End. Since
1986, Phantom of the Opera has
captivated audiences everywhere
and continues to be one of London’s
three longest-running hits, com-
peting with Les Misérables and The
Mousetrap — all three of which are
currently running.

L - , ‘ : ,. =
Ben Lewis ‘The Phantom*and L C)%
Mathieson ‘Christine Daaé’.
Photo Johan Persson

Written by Gaston Leroux in
1909, the plot of Phantom was in-
spired by events at the Paris Opéra.
Le Gaulois, a French newspaper,
published the story as a series in
the early 20th century. Soon after,
in 1925, Universal Studios adapted
the novel into a silent film, the set of
which was only demolished in 2014.

Awards

However, the most renowned
adaptation is Andrew Lloyd Web-

Masquerade. Photo

ber’s musical, which opened with
Michael Crawford in the main role
and Sarah Brightman as Christine.
Phantom has since won over 70

Big numbers

awards including both a Tony and

an Olivier Award for Best Musical.
To date, London’s Phantom has

delighted over 140 million people

Theatre contributes hugely to London’s tourism industry, which
attracts around 30 million people annually.

Last year, London & Partners, the Mayor of London’s official
promotional agency, published a Tourism Vision for London report
that projects London’s tourism scene until 2025.

Findings showed that London could attract around 40.4 million
yearly visits by global travellers, contributing £22 billion worth
of spending toward the City's economy. These results factored in
Brexit concerns and international competition.

As stated in the report, London’s tourism sector employs about
700,000 people and represents 11.6 per cent of London’s GDP.
According to a 2015 London Visitor Survey, 67 per cent of visitors
were satisfied with their experiences in London’s culture scene,
which includes museum exhibitions, football matches and theatre

performances.

and celebrated its 10,000th per-
formance at in 2010. Presently, the
production, directed by Harold
Prince and produced by Camer-
on Mackintosh, is running until
20 October 2018. Leads include
Ben Lewis as the Phantom, Kelly
Mathieson as Christine Daaé and
Jeremy Taylor as Raoul, Vicomte de
Chagny.

Ben Lewis ‘The Phantom’ and Kelly

Mathieson ‘Christine Daaé’.
Photo Johan Persson

Phenomenal

The current production of Phan-
tom plays at the historic Her Majes-
ty’s Theatre, the same site it opened
on, where the atmosphere of a nine-
teenth century Paris Opera House is
recreated. The phantom is elusive as
he leads Christine through fog and
lit candelabras, an illusory subterra-
nean lake. A talented cast, impres-
sive vocals ... overall a phenomenal
production that not only ensnared a
tourist such as myself but will surely
attract others for years to come.

Taylor Vraney is a student of
journalism at the University

of Minnesota. She has just
completed an internship at
London Business Matters.
www.londonandpartners.com

TECHNORIZ (YN
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Support needed to connect
overseas post-Brexit

new LCCI survey has found
that the most cited barrier
mong those who export was

difficulty finding overseas custom-
ers, agents or distributors, followed
by the cost and quality of interna-
tional transport.

Other main barriers are difficul-
ties sourcing market information
and identifying export opportuni-
ties, as well as lack of access to la-
bour with appropriate skills.

Practical

LCCI has been helping British
businesses grow through interna-
tional trade since 1881 and carries
out an average of 11 trade missions
a year as well as running a busy
programme of seminars, practical
workshops, one-to-one business
clinics and roundtable events.

The Chamber has also called for
the Mayor of London to minimise
insecurity for London business-
es by liaising with LCCI and other
business groups on creating a Brexit
‘help desk’ resource to offer advice
and information.

Established
LCCI chief executive Colin Stan-
bridge said: “In light of Brexit, we

“As the UK leaves
the EU, it is essential
that we build on our
existing
relationships whilst
pursuing new
opportunities.”

have recently called on the gov-
ernment to invest in better export
support to help London businesses
(especially SMEs) to exploit export
opportunities in both new and es-
tablished markets, including in-
creased funding for trade missions
that include practical advice and
local knowledge.

“The Mayor of London also has
an integral role to play in support-
ing London businesses who have
concerns about Brexit and those
who want to access new business
opportunities in fast growing inter-
national markets.

“As the UK leaves the EU, it is es-
sential that we build on our existing
relationships whilst pursuing new
opportunities.”

LONDON, CHAMBER
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Megaciy challenges

Paul Scully MP, the Conservative Party’s vice chair for London,
briefed LCCl members last month in advance of the upcoming local
elections. Scully, who represents Sutton and Cheam, was quizzed
on how London should meet the challenges of becoming a megacity
not least in the provision of housing.

SPONSORED COLUMN

Corporate divorce

- the share
buyback traps

By Clare Munro, senior tax partner,
Lubbock Fine Chartered Accountants

Gwyneth Paltrow and husband
Chris Martin famously decided to
consciously uncouple. Other
celebrity divorces have been
much more acrimonious, but how
should founder shareholders who
want to split, structure their
divorce?

The obvious answer is that the
continuing shareholder should
buy out the leaver. However he or
she would have to find the funds
out of post-tax income and
frequently will have neither the
cash nor the ability to raise it.

On the other hand, the company
itself may well have rolled up
profits and cash available. Using
company funds to buy out the
departing shareholder means
using cash which has only
suffered corporate taxes. There is
a Companies Act procedure
which allows private company
shares to be bought back and
cancelled leaving the continuing
shareholder as the sole owner. It
looks like the ideal solution.

But there’s a catch. From the
departing shareholder’s
viewpoint a buyback by the
company may seem like a normal
share sale, but actually, when the
purchaser is the company itself,
the proceeds over and above
capital subscribed are taxed as a
dividend. Only if certain
conditions are met can the
purchase be treated as a capital
disposal by the departing
shareholder. Otherwise the
disposal will be taxed as a
dividend at 7.5%, 32.5% or 38.1%
depending on the shareholder’s
marginal tax rate. Entrepreneurs’
relief, which takes the capital
gains tax rate to 10%, is out of
the question.

Lubbock Fine
Paternoster House

65 St Paul's Churchyard
London EC4M 8AB

t +44 (0)20 7490 7766
www.lubbockfine.co.uk

"Share buybacks
can be a useful
tool in succession
planning for a
company but
careful advance
preparation is
needed to get the
right tax result."

Itis therefore vital to meet the
conditions or at least to be
prepared for the results of not
doing so. The company must be
trading and the disposal must
benefit the trade. The shares
must have been owned for five
years or more and the
shareholder must not be
connected with the company
post disposal. This last condition
is especially problematic where
the company cannot find all of
the cash immediately; loan notes
given to the departing
shareholder may cause him to
remain connected with the
company.

Fortunately, you can apply to
HMRC for clearance as to
whether or not the buyback
qualifies for capital treatment.
This gives all parties the comfort
of knowing the position before
the share purchase is made. It
would be unwise to proceed
without using it, even if the
outcome should be obvious.

Overall, share buybacks can be a
useful tool in succession planning
for a company, but careful
advance preparation is needed to
get the right tax result.

LubbockFine

Advice that adds up
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Charlton valley charity

The Valley, home of Charlton
FC, is once again hosting

a football match between
Sidemen FC and the YouTube
Allstars.

The 2017 charity game was
a stadium sell-out with
26,000 tickets sold and
over 800,000 watching live online,

PRESENT

cheering on some of YouTube’s
most popular celebrities like KSI,
Behzinga, and ThatcherJoe. The
video has since been seen by more
than nine million people world-
wide.

Debut

International YouTuber Keemstar
- who has 2.45 million followers on

Ll Ll
UPLOAD AGENCY

SATURDAY JUNE 240 2018

THE VALLEY

HEROLINE SPONSOR
Pizzattal

RESTAURANTS

IN BID OF

Twitter and 3.66 million subscribers
on his YouTube channel - will make
his debut in the game, and a host of
other famous faces will also be tak-
ing part.

Sidemen FC and the YouTube
Allstars are currently locked at one
win each from their two previous
matches, adding extra significance
to this summer’s match-up, and the

[E) EMMAUS

game will also be the only planned
public appearance of 2018 for
many of the stars.

This year's event will raise
funds for the Charlton Athletic
Community Trust and mental
health charity Young Minds.
www.cact.org.uk
www.youngminds.org.uk

E EMMA_U

Tales of the city

London today, argues Claire Armistead, the editor of this fascinating anthology, is embattled as rarely before
in peacetime. On one side the city has flourished, leading the way in business and culture, and getting more
infrastructure investment than anywhere in the UK. On the other, “poverty remains endemic, homelessness
and the privations of low paid work are evident everywhere ..."

Armistead has pulled in contributions from a wide, diverse and unfailingly interesting set of writers and
commentators to produce as rich a collection of tales - fiction, reportage, and poetry - of the city as you
could hope to find.

Tales of Two Londons: stories from a fractured city
Edited by Claire Armistead

Published by OR Books

www.orbooks.com
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Rotterdam ... not anywhere

Rotterdam, the biggest port in Europe and often termed its maritime cross border trade advisers, like Frank Bertens and Martin van Weide
capital, played host to a unique event last month focusing on the (pictured above, left) to discuss the latest and future issues. The
trends and developments of origin in trade. port city’s futuristic landscapes and stunning architecture provide an

iate backdrop.
Picking up on the fact that the origin of traded goods has never SRS el

been more of a hot topic - and not just because of Brexit - the

.kvk.nl
Netherlands Chamber of Commerce bought together businesses and WWW.KVICR

www.rotterdammaritimecapital.com
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Celebrating coffee

The London Coffee Festival
was back in the capital last
month, providing a space for
talented baristas and gifted
bakers to show their skills.
Taylor Vraney attended a
Sunday brunch session.

across the United King-

growing communities such as the
Mbulu district of Tanzania.

Project Waterfall which brings
clean water facilities to areas in need
was a worthy recipient with 50 per
cent of all ticket proceeds going to the
organisation. Appropriately, at the

festival Project Water-

y ' | cups of water with a

C"ffee aficionados from h“Y-"-‘ fall staff distributed

dom attended the re-
turn of Londons favourite
four-day caffeinated cele-

Brewery.

This year the festival \0
hosted over 250 coffee ’ ;
and food stalls, staffed by
beverage and culinary art-
ists who supplied caffeine enthusiasts
with tastings, samples, coffee-based
cocktails, exhibitions, workshops and
more. New products that were show-
cased included Starbucks’ new Nitro
Cold Brew which will be distributed
across the UK this summer.

Worthy

The week-long event represents
the union of the coffee industry and
customers and raises funds for coffee

' -~ lemon slice, hydrat-
| ing the crowd.
As a caffeine en-

bration at the Old Truman . =

thusiast, I was keen

i ' “-x to sample a variety

‘_ of flavours - from
| Sandows cold brew
coffee to nopal cactus
juice. After a fasci-

nating couple of hours
I left the event with a bag crammed
with coffee samples and a special edi-
tion of Caffeine and newly- obtained
knowledge about ethical practices,
the importance of milk in taste, and
a greater appreciation for all things
coffee-related.

www.londoncoffeefestival.com
www.projectwaterfall.org
www.ukcoffeeweek.com
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The Ultimate Sophistication

There is a famous study that was done with make it more granular. What happens if

a class of undergraduates. They were split you set a goal that’s not specific enough is
into two groups: one group was asked to that you experience a cognitive overload in
memorise a two-digit number, and the this part of the brain. When this happens,
other was asked to memorise a seven- willpower suffers.

digit number. Both groups were then
asked to go out and take a walk. When
they came back, they were given the
option of a slice of cake or some fruit.
Surprisingly, the people in the group that
had to memorise the seven-digit number
were twice as likely to pick the cake.

Abstract vs reality

Going forward, if you are really committed
to achieving your goals, you need to
focus on very simple, specific behaviours
(as opposed to abstract ideas), which

will help your brain access the willpower
to support you in
achieving those goals.

“If you are really committed
to achieving your goals,
SO, rather than Saylng'l need you need to focus on Very
to become healthier; you . R .
simple, specific behaviours

What makes willpower secrend o amy business o
so important? it s

e of Tox Brsinass Coaeh snd i

In life, you need willpower to
achieve goals. And the part of

the brain that is responsible n_eed togive ){our brain a

) - simple behaviour, such as
for that willpower is located oind out for a three-minute
right behind your forehead, ) going

in your pre-frontal cortex. walk. Then, the chance of Excerpted from the Amazon bestseller ‘Sparks:
This part of the brain is IDEAS TO IGNITE YOUR having strong willpower Ideas to Ignite your Business Growth’ by Shweta
responsible for short-term BUSINESS GROWTH is alot higher. Your brain Jhajharia, a leading global business coach. If
memory and keeps you comes into the pictureand vy gre ready to choose the red pill, get in touch

L supports you with your goal t lond. hi /
focused, giving you the ! at www.londoncoachinggroup.com,
Willpowe? to di; with SHWETA JHAJHARIA | achievement. businesscoachingsession and let’s deep dive
abstract information and N — into your business together.
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Brexit

A

On Friday 23 March 2018, the European Council concluded their
meeting in Brussels with national leaders from the EU27 — as
expected — signing off the agreement regarding the terms of
the UK's transition period in leaving the European Union (EU).
They agreed the negotiating guidelines so that actual talks on
the future trading relationship between the UK and EU can now

begin.

When will the UK-EU
trade talks start?

Talks began on Wednesday 18
April on the post-Brexit trading
relationship between the UK and
EU. They mostly comprised a formal
presentation on the negotiating
guidelines agreed by EU leaders in
March. They also set a schedule for
future meetings.

Four more rounds of negotia-
tions are anticipated before an EU
summit in June where European
leaders will assess the progress of
Brexit to date. Two rounds of talks
are planned for May and two in
June. It is intended that they will
tackle the unresolved issues about
the ‘divorce, including the Irish
border question. It is also expected
that an outline text of the future re-
lationship between the UK and EU
will be produced.

EU and Britain to start trade
talks
M https:/reut.rs/2HsLfk1

Brexit: first talks on future UK
relationship with EU begin
W https://bit.ly/2FcQsu3

Has anything been
decided so far?

The EU has rejected the UK’s two
post-Brexit customs proposals to
resolve the Northern Ireland border
issue. One solution, known as the
“new customs partnership’, would
allow the UK to maintain its own
tariff system but act as a collector
of EU customs duties on goods
that enter the UK bound for an
EU country. The other proposal,
known as the “highly streamlined
customs arrangement,”  involves
using technological solutions to
lower customs barriers. However,

neither solution is seen as viable
by EU negotiators because they
insist rules on goods and trade must
remain the same on both sides.
The Prime Minister’s Democratic
Unionist Party (DUP) allies say
they will never allow any deal that
means rules in Northern Ireland are
different to those of mainland UK,
claiming it would mean a border
down the Irish Sea.

Brexit: EU reportedly rejects
UK’s Irish border solutions
W https:/bbc.in/2vED8z|

EU rejects UK’s post-Brexit
customs fixes for Northern
Ireland

W https://politi.co/2HCwrCt

EU rejects Theresa May'’s Irish
Border proposals, says report
W https://bit.ly/2qYuOEP

At time of writing, the EU negotia-
tors have allegedly halted talks on a
post-Brexit trade deal after rejecting
the above proposals to avoid a ‘hard
border’ between Northern Ireland
and the Irish Republic.

How could this
stalemate be overcome?
Both sides are adamant that the
other’s solutions are unacceptable.
All sides want to avoid a ‘hard bor-
der’ between Northern Ireland and
the Irish Republic. However, if the
UK’s post-Brexit customs propos-
als for the Irish border continue to
be rejected by the EU, the govern-
ment could be faced with a choice
of remaining in the customs union
- something Mrs May has already
ruled out as unacceptable because
it would limit the UK’ ability to
forge its own trade deals - or a ‘hard
border. Foreign Secretary Boris

Johnson has said there is “very little
point in Brexit” if the UK cannot set
its own trade tariffs.

If talks break down irrevocably
because of the Irish border question
and no solution is found, the gov-
ernment would still have the option
of negotiating its future trade deals
with the EU through the World
Trade Organisation (WTO) as a
third country on WTO trade terms.

Exclusive: EU rejects Theresa
May’s Brexit Irish border
solution as doubts grow
over whether UK can leave
customs union

W https:/bit.ly/2HLITSI

New blow to Theresa May’s
Brexit vision as Brussels
‘annihilates’ ALL of her
proposals for the Irish border
and warns ‘none of them will
work’

W https:/dailym.ai/2qVEXSG

What has the UK done
to negotiate its own
trade deals?

Under the terms agreed with the
EU to date, the UK can negotiate
and conclude its own post-Brexit
trade deals but won't be able to
implement them until the end
the transition period ends on 31
December 2020. Prime Minister
Theresa May used the April meeting
of Commonwealth leaders in
London to win support for future
trade deals. The Commonwealth
countries account for 9% of UK
exports at present. Speaking at a
Commonwealth business forum,
the Prime Minister urged the
use of common standards across
the network of 53 countries
and announced funding for a
new Commonwealth Standards
Network to establish a common
language for goods and services to
help boost trade.

In Brexit appeal, Britain’s May
calls on Commonwealth to
boost trade

W https://reut.rs/2FbXWh8

May seeks Commonwealth
trade boost as final Brexit
talks begin

W https://reut.rs/2vGzMeV

The Indian Prime  Minister,
Narendra Modi, pledged India’s
support for Theresa May’s Brexit
plans and vowed to become an
even closer trading partner with
the UK post-Brexit. Modi told
May that the City of London “is of
great importance to India” and will
remain so after Brexit.

Modi stresses importance of
post-Brexit Britain to India
W https:/bit.ly/2Hnid57

PM Modi sets off for Britain
with eye on post-Brexit trade
| https:/bit.ly/2HKmWkD

May woos Modi as UK pursues
free-trade deal with India
W https:/bit.ly/2vFUED9

Canadian Prime Minister Justin
Trudeau told Theresa May that he
wants a ‘seamless’ trade deal with
the UK that will “flip over the day
after Brexit” The UK is Canada’s
biggest trading partner in the EU,
so Canada will want to ensure trade
certainty and continuity with the
UK post-Brexit.

Justin Trudeau wants
‘seamless’ UK trade deal after
Brexit

W https:/bbc.in/2vDgirS

UK Canadian Prime Minister
Justin Trudeau wants trade
deal with UK the day after
Brexit

W https://bit.ly/2HWceFD

Trudeau wants Canada-UK
trade deal to “flip over” the
day after Brexit

| https:/bit.ly/2vmN5RS



How is Brexit progessing
through Parliament?

The European Union (Withdraw-
al Bill) (the legislation designed to
take the UK out of the EU while
ensuring the orderly transfer of ex-
isting EU law onto the UK statute
book) has reached the Report Stage
in the House of Lords. On Wednes-
day 18 April, the government suf-
fered two defeats on amendments
drafted by the Lords.

The first amendment was pro-
moted by, among others, former
EU Commissioner, Lord Patten of
Barnes, and Article 50 author, Lord
Kerr of Kinlochard, seeking to make
the passing of the legislation condi-
tional on the government seeking to
“negotiate a customs union as part
of the framework for a future UK-
EU relationship”. Peers voted 348 to
225 in favour of the amendment.

The second defeat — by 314 votes
to 217 - occurred when peers
backed an amendment to give en-
hanced protection for retained EU
law relating to rights in employ-
ment, equality, health and safety,
consumer standards and environ-
mental standards by making any
changes to them post-Brexit subject
to new primary legislation.

Brexit: Ministers suffer first
defeat on EU Withdrawal Bill
M https:/bbc.in/2H8U4ze

Government suffers two
Brexit defeats in House of
Lords

W https://on.ft.com/2vGrtjp

Brexit: House of Lords
defeats government on EU
Withdrawal Bill

W https://ind.pn/2HcYWRC

What are the implications
of these votes?
The government played down the
defeat, arguing that the result of
the votes did not commit the coun-
try to a customs union and simply
required ministers to make a state-
ment to explain the steps it is taking.
A Department for Exiting the Eu-
ropean Union spokeswoman said:
“The amendment does not commit
the UK to remaining in a customs
union with the EU. It requires us to
make a statement in Parliament ex-
plaining the steps we've taken. Our
policy on this subject is very clear. We
are leaving the customs union and
will establish a new and ambitious
customs arrangement with the EU
while forging new trade relationships
with our partners around the world”

“The amendment
does not commit the
UK to remaining ina
customs union with
the EU.”

However, pro-EU Conservatives
have pledged to make membership
of a customs union a key issue when
the flagship Brexit legislation re-
turns to the Commons in May.

Brexit bill: May under pressure
after two big defeats in Lords
W https://bit.ly/2HqQzbi

Theresa May will ‘live with’
Lords defeat on Brexit bill
without changing course, says
cabinet minister

M https://ind.pn/2Htjd80

May Defeated in Lords on
Brexit, Signalling More
Challenges Ahead

W https:/bloom.bg/2K9K4YI

Brexit Q&A is researched and written by Alexa Michael, LCCI
business information executive. LBM readers are invited to
submit their own questions for responses to be published in
future issues. Send them to amichael@londonchamber.co.uk
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GDPR Compliance
— Just get it done!

Adele Martins, Partner and head of
Magrath’s Employment Department

It will not have escaped anyone’s
attention that the General Data
Protection Regulation (GDPR) is
about to take effect. Whether you
regard it as an essential piece of
legislation designed to protect the
rights and freedoms of individu-
als, or a red tape sledgehammer
to crack a nut — one thing is cer-
tain, from the 25 May 2018 the
way businesses treat personal
data will be more stringently reg-
ulated than ever before.

The GDPR has many facets, from
the much talked about “right to be
forgotten”, to the enhanced secu-
rity requirements, the obligation to
notify the ICO of a breach within
a very strict (and short) time lim-
it, and the obligations imposed on
Data Protection Officers. At first
glance the requirements seem
overwhelming — but drill into the
detail and many are sensible secu-
rity measures that business should
have in place in order to future
proof in a world where personal
data is being described as a more
valuable commodity than oil.

The GDPR requires businesses to
implement data security as part
of the overall business design
— from IT to HR, from sales to
business development. The first
step must therefore be a compre-
hensive data audit to understand
what personal data is collect-
ed, where it is held and where it
goes. Once properly completed
(no shortcuts - done right a data
audit report will cover off many of
the GDPR requirements in relation
to understanding the lawful basis
for processing each category of
data), putting into place a GDPR
compliance regime may be less
complicated than you think.

The biggest
mistake businesses
seem to be making
Is the failure to
dedicate sufficient
resource to the
Implementation
phase of the GDPR

What is critical is that data securi-
ty is taken seriously. It needs buy
in at the very top of the business.
A Data Protection Officer (if you
meet the requirement for one) or
a Data Protection Lead / Manager
(if you don’t) should be a senior
executive — ideally at board level.
The biggest mistake businesses
seem to be making is the failure
to dedicate sufficient resource to
the implementation phase of the
GDPR. Ongoing compliance will
require vigilance but will almost
certainly be easier and less time
intensive once the regime is es-
tablished.

Right now, businesses should be
implementing their Data Privacy
Policies, updating old data securi-
ty regimes, issuing Privacy Notices
to individuals and ensuring terms
of business and commercial
agreements are compliant.

If you would like a checklist to
assist with compliance or any
other information on your obli-
gations under the GDPR we’d be
happy to help.

T: +44 207 495 3003
E: enquiries@magrath.co.uk
www.magrath.co.uk

Magrath Sheldrick LLP

solicitors
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Time to look at India afresh

ast month’s Commonwealth
LHeads of Government meet-
ing was hosted in London at a
time when the UK is working hard
to rebuild trade relations with mem-
bers of this disparate but important
group of countries, often ignored in
recent years as most focus has been
on doing business within the EU.
Perhaps the leader from abroad
who was most watched was India’s
Narendra Modi who has become
a respected world figure since his
election in 2014. He certainly re-
ceived a warm welcome from the
influential Indian diaspora.

Reforms

India is now the fastest growing
economy in the world. It has also
improved its ranking with regard
to the ease of doing business, a tes-
tament to the reforms that Prime
Minister Modi and his government
have implemented. Moreover, the
Indian economy has climbed world
rankings and is now the fifth largest,
surpassing France and UK.

Modi’s economic policies have
aimed to improve the life of the av-
erage person by putting more mon-
ey in his or her pocket. This makes
sense because if the average person
is happy and satisfied, society will
live in peace and work towards eco-
nomic progress. In this context it is
notable that the government recent-
ly introduced free medical care for
the poor, an action that is unprec-
edented. There is also increasing
(and much needed) attention and
support provided to Indian farmers.

Capability

There has been criticism of Modi
with some people citing Hindu fa-
vouritism and accusations of cor-
ruption. Whatever the merits of
such comments, one cannot dispute
the fact that the Indian economy has
been put on a strong footing by the
current government. It takes a huge
effort to implement major changes
yet this government has demon-
strated capability to bring in bold
reforms such as demonetisation and
a general sales tax.

Would one rather have a govern-
ment that does nothing or one that
continues to reform, even if some
actions might not be as effective or
as quick in achieving the desired
results as one would hope? There

is also the question of whether one
allows this Prime Minister to con-
tinue in 2019 or to take a risk of an
alternative regime that may risk the
future.

Different dimension

In my past dealings with Naren-
dra Modi I have always seen him as
a promoter for business and invest-
ment. I am now seeing a different
dimension in him. He has clearly
embarked on improving the worth
of the average person of India.
Twenty-two per cent of India’s pop-
ulation still lives below the poverty
line. This is an improvement from

the past but remains a challenge.
The economic reforms will work to
improve the position and also help
grow the economy further.

For the UK, India represents a
huge market. Whilst they are both
the 3rd biggest investors in their re-
spective countries, the trade statis-
tics are disappointing. UK exports
to India have remained static since
2000 while those from the rest of
EU have tripled in the same period.
UK has a lot of work to do but there
also lies a great opportunity. The
reforms and changes in India over
the years makes it a near developed
economy vastly different from 50

years ago when many UK compa-
nies started to reduce their focus
on India as they found it difficult to
business there. The time has come
again to mark the needs of over 300
million middle class Indians - high
earners who are creating wealth
and aspiring to become interna-
tional citizens.

Collaboration

There are also opportunities for
UK companies to develop corporate
transactions with Indian companies
who are looking for collaboration
on technology, skills transfer, and
joint ventures.

India has now risen to a position
where it is an equal partner with the
world’s top economies, in potential
at least. Already, the UK’s Europe-
an partners have seen tremendous
increases in their exports to India.
UK has always had a strategic ad-
vantage with India, given the com-
mon language and the 1.3 million
Indian diaspora. The time has come
for UK to view India afresh, as it is
now, and not the country it was 30
years ago.

Subhash V Thakrar BCom, FCA,
FRSA is deputy president and past
chairman of the London Chamber
of Commerce and Industry
www.subhashvthakrar.com
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THE INDIAN AWARDS
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CELEBRATING THE UK - INDIA SPECIAL RELATIONSHIP

Indian spring

The Indian Awards 2018 is an invitation only gala dinner & ceremony which
recognises top contributions to UK - India relations. The exclusive awards

11B1G

India Business Group

ceremony is now in its 2nd year and will take place on 17 May 2018 at the Houses of Parliament.

Honours will go to outstanding individuals, businesses and organisations (based in the UK) who have
contributed to strengthening the UK-India partnership in recent years and will bring together senior
officials, business leaders and influencers from across the UK, India and globally.

www.theindianawards.com
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Marathon effort
Hardeep Kalsi, LCCl’s patron member consultant, completed last
month’s Berlin half marathon in distinctive Union Jack leggings.
The race took in such historic landmarks as the Brandenburg Gate
and Checkpoint Charlie and indeed has a place in history in its own
right. It arose in 1990 from the Berliner Friedenslauf - Berlin Peace

S Run - which had taken place in East Berlin since 1982, and the SCC
: Half Marathon in the western part of the city.

'|R| N |TY Secure English

COLLEGE LONDON Language Tests

Secure English Language Tests (EL'I:s) apﬁrdved for
British Citizenship, Settlement and visa applications

Citizenship, Settlement and Tier 1, 2 and 4 visas (B1-C1) Trinity support
Spouse/Partner visas (A1-B1) ISE: Integrated Skills in English D Free learning resources and sample

papers are available online at
trinitycollege.com/SELTresources

D Frequent test availability in our 10 SELT
centres located around the UK

D Customer service representatives are 1
available to support you 6 days a week

L 4

GESE: Graded Examinations in D A contemporary four-skills
Spoken English qualification
D A speaking and listening qualification D Areading, writing, speaking and

; listening exam
D A one-to-one conversation stening exa

D Provisional results on the same day b CompleIasSiCay

D Widely recognised by UK universities

Book now at trinitySELT.co.uk or call us on 0333 358 3183 ‘
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Bangladesh sets out its vision

by S. M. Jakaria

angladesh is changing fast.
B What was once dismissed as a
‘basket case’ has now emerged
as a ‘development wonder’ Pundits
today list Bangladesh among the

countries that have the potential to
become major economies.

Prime Minister Sheikh Hasi-
na’s ‘Vision 2021’ set out targets to
achieve to become a middle-in-
come country. Sustained econom-
ic growth and resilience, inclusive
human  development, buoyant
domestic demand, robust exports
and remittances, supported by a
population dividend and IT revolu-
tion have made the dream a reality.
Bangladesh now looks to the next
leg of its journey towards becoming
a knowledge-based affluent nation
by 2041.

Fundamentals

Ranked 31st amongst the world’s
largest economies in 2016 (PwC),
Bangladesh has maintained consist-
ent growth - achieving an average of
6.4 per cent in the 2010s, the highest
ever resulting in impressive Moody’s
and Standard and Poor ratings. Peo-
ple are at the centre of the develop-
ment paradigm.

Bangladesh has made good pro-
gress in attaining most of the United
Nations millennium development
goals. Its poverty has dropped to
22.4 per cent and extreme poverty
to 12.1 per cent. With competitive
wages, the productivity of its labour
force stands ahead of peer econ-
omies. Moreover, Bangladesh has
achieved considerable success in at-
taining gender parity.

Garments

Ready-made garments (RMG) is
the country’s leading export and, in
world terms, is second only to Chi-
na. In the next decade Bangladesh
will be the least expensive source of
RMG and export forecasts made by
McKinsey predict earnings of $54
billion by 2020. The country has

transformed its garments industry
into one of the most safety- and se-
curity-compliant in the world. The
top seven environment-friendly
garment or textile factories in the
world are now located in Bangla-
desh with manufacturers creating
their own designs and setting up
fashion houses.

Tech-savvy

Within the next 15 years IT ex-
ports are expected to reach the level
of RMG exports with the tech-savvy
younger generation fast changing
the IT landscape. Around 90 per
cent of the population now have
mobile connections, and by 2021
the whole country expects to have
access to broadband. The present
IT environment offers enormous
opportunities for investment in up-
grading telecommunication infra-
structure, undertaking joint venture
projects for outsourcing, software
exports and consultancy services.

Significant generic drug capabili-
ties, skills in diverse dosage delivery
systems, competitive wages, exemp-
tion from intellectual property ob-
ligations along with establishment
of an ‘pharma park’ have brought
Bangladesh comparative advantages
to emerge as a major medicine-pro-
ducing country. ‘Made in Bangla-
desh’ medicines have already made
forays into highly regulated global
markets.

For the unique grain pattern and
fibre structure, hide/leather in Bang-
ladesh ranks second in quality after
France. FDI in this sector along with
the production of tanning chemicals
can be extremely rewarding and big
players like Young One, Blue Ocean,
Venturini and Tata are making in-
vestments.

Other big sectors include jute
and jute products, frozen food,
home textiles, light engineering,
shipbuilding, tiles and ceramics,

furniture, electrical/electronic ap-

pliances, handicrafts, bicycle, and

agriculture processing.
Megaprojects

=

A high number of megaprojects
are in the offing. In the power sec-
tor, the government is encouraging
foreign investment in coal-based
power plants, LNG, renewable en-
ergy products and cross-border
power projects. The establishment
of 100 economic zones has created
additional investment opportunities
in housing, utility services, waste
management, entertainment, retail
and financial services. The coun-
try’s marine resources are another
unexplored but important area for
investment.

e S
Liberal
Bangladesh offers the most lib-

eral FDI regime in South Asia. The

present government has increased
incentives on offer with the main
ones being:

« Guaranteed 100 per cent foreign
equity, unrestricted exit policy
and the right of repatriation of

invested  capital/profits/capital
gains/post-tax dividends/ap-
proved royalties/fees

« Exemption from customs duties
on capital machinery and raw
materials used for producing ex-
port goods

e 100 per cent tax exemption on
income/capital gain for certain
projects under public/private
partnerships.

Why wait?

Bangladesh maintains sustained
macro stability. Its workers are the
most productive in the region and
it has an entrepreneurial youth cul-
ture. Exports remain robust and the
economy is fast diversifying. Its in-
vestment regime is liberalised and
its leadership has a strong vision.
The country’s abundant nature,
hardly separable from the daily
chores of common life, has an infec-
tious philosophical notion that con-
veys simplicity, humanity and spirit-
uality. Why wait? Come and explore
this thriving economy which is open
for business.

S.M. Jakaria is the commercial
counsellor at the Bangladesh High
Commission in London.
www.bida.gov.bd
www.epb.gov.bd
www.fbcci-bd.org
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Business development

London Chamber members joined a Belgian delegation at the
Ambassador’s residence in Belgrave Square earlier this spring. The
business networking reception featured companies in the climate,
energy, cleantech, and environment sectors and coincided with
their visit to London to meet officials from the European Bank for

Reconstruction and Development.
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Overseas business opportunities

Do you want to access a selection of business co-operation offers
made by European companies wishing to work with UK firms? Every
month Enterprise Europe Network publishes a Business Opportunities
in Europe bulletin, which contains the latest co-operation offers from

companies across the EU and beyond. Below we publish a selection. To

find out more about this issue’s listed overseas business opportunities
or to subscribe to the bulletin contact Enterprise Europe Network
London at enterprise.europe@londonchamber.co.uk or 020 7248 1992.

Spain —
Advertising agency in "‘—
charge of a tourism

information centre and souvenir
store is looking for European
manufacturers that can produce
fish shaped products in the
following materials; ceramics, plush
fabric, candies and/or chocolate
products under a manufacturing
agreement.

REF: BRES20180108001

Sweden I N
SME is looking for a H
manufacturer of various

kinds of ready-to-eat oatmeal.
The product must be high protein,
low sugar, fully vegan and lactose
free. The cooperation sought is a
manufacturing agreement, and the
initial monthly volume is 10,000
units of 250 g each.

REF: BRSE20180329001

Germany

Commercial agent from -
the Frankfurt region

which specialises in the cable
sector seeks cooperation with
copper cable manufacturers
throughout Europe. The agent
also offers consulting and
support in negotiations with
German industrial consumers

and wholesalers. Due to existing
experience with Spanish
manufacturers from the past,
these are especially welcome to
enter into cooperation under a
commercial agency agreement.
REF: BRDE20180308001

Start-up born in 2016 I I
has developed a new

concept store dedicated to design
and life-style. The project started
on Instagram in order to collect

the reaction and the feedback of
people, before becoming a real

Italy

physical store based in Milan, they
created a new immersive concept
store to sell home-furniture

and design objects, combining
shopping with entertainment. The
company is looking for innovative
digital technologies for the retail
sector to improve its stores and is
willing to sign services agreements.
REF: TRIT20180315001

Netherlands

Insurance company is
looking for methods and
technologies to prevent chimney
fires. They are seeking companies
working in fire detection and/

or the Internet of Things to help
develop a new smart system
(broad toolbox) to detect and
decrease chimney fires. They are
seeking companies to carry out
research via a research cooperation
agreement, or to develop
methodological and technological
applications for the new system via
a technical cooperation agreement.
REF: TRNL20180328001

Japan

Specialist in medical .
analysis software

is offering to license out its
image diagnosis software for
the orthodontics sector. The
software allows users to identify
the cephalometric points that

are used in orthodontic diagnosis
and treatment planning. The
company is looking for a partner
in the EU that would license

the software and bring it on the
market with its own CE marking
and trademark. The partner should
have experience with orthodontic
materials.

REF: BOJP20180313001

Ukraine

Specialist in solar PV
(photovoltaic) technologies

and manufacturer of PV mounting
systems and solar trackers, is
seeking a partnership with an
investor, or solar PV projects
developer, or a construction
company specialized in solar

PV plants. The objective is to
cooperate in the construction of
PV power plants.

REF: BOUA20180207002

Brazilian company,
based in the south of the

country, is specialized in producing
and retailing beachwear and
activewear. The company has
already a strong presence in the
national market and nowadays is
searching for international partners
aiming at commercial agency and

distribution agreements.
REF: BOBR20180124001

Brazil

ADVERTISEMENT

The Security Institute

With a membership of
over 2,600 professionals of
various security disciplines,
the Security Institute
provides an exciting
package of membership
benefits, including:

* Regional members group and
networking events

» Opportunities to become a
mentor or mentee via our NEW
mentoring scheme

+ Access to the London Chamber
of Commerce facilities, resources
and events calendar

* Jobs board and online careers
service platform with a range of
career support resources

+ Excellent networking
opportunities at educational CPD
and social events at UK-wide
venues

» Corporate Partnership
opportunities between the
Institute and other specialist
organisations

« Special Interest Groups, such as
the Built Environment, Young
Members Group and Middle-East
Members Group.

Our Continuing Professional
Development (CPD) scheme has
been developed uniquely for the
security sector and the Institute
also offers e-learning qualifications
in Security Management at BTEC
Level 3 (Certificate), BTEC Level 5
(Diploma) and 1Q Level 7 (Advanced
Diploma), which can be studied at
your own pace from the comfort of
your home.

We also manage the Register of
Chartered Security Professionals on
behalf of the Worshipful Company
of Security Professionals, with a list
of over 120 CSyPs demonstrating

a gold standard of commitment to
raising professional standards for
the security sector.

Visit our new website to find
out more at www.security-
institute.org and see how the
Security Institute can help

to support you through your
professional and personal
growth.

\‘/ THE SECURITY
p T —

7’\ INSTITUTE

Respected, Recognised, Professional

The Security Institute is the largest membership
organisation for security professionals in the UK.

We promote standards, develop and endorse
education across the sector.

Membership of the Security Institute enhances career
prospects, offers mentoring and of course fantastic
networking opportunities.

Whatever your current skill level, the Security Institute
provides a training route suitable for progression within
the security industry.

We have a wide range of member benefits including
various discounts and special offers.

CONTACT US TODAY!
Call 02476 346 464
Visit www.security-institute.org




International

E2 opens in Dubai

| sl

he world-famous  trans-
I atlantic liner and cruise
ship Queen Elizabeth 2 has
docked permanently in Dubai and
is set to move on to the next chapter
of her illustrious history, this time
as a floating hotel and dining and
entertainment destination at Mina
Rashid.
PCFC Hotels — part of the Dubai
governments Ports, Customs and

Free Zones Corporation — has re-
invented the legendary vessel as the
latest must-see tourism destination,
in a city renowned for its world-
class attractions.

Heritage
In the first phase, passengers will
be welcomed on board to experi-
ence a selection of beautifully re-
stored rooms and suites, to discover

Upcoming LCCI trade missions

From Clydebank to sandbank

On 20 September 1967, Queen
Elizabeth named the QE2 after
her mother in the company

of Prince Philip and 30,000
spectators arrived at John
Brown's shipyard on Clydebank
in Scotland. On 2 May 1969, she
made her maiden transatlantic
voyage.

In her lifetime, the QE2 would complete 1,400 voyages, sail
some six million nautical miles and play host to almost 2.5 million
passengers. She would complete 25 tours around the world

and, after 39 years, retire in 2008 to join Dubai as a prized and
prestigious attraction, and open as a floating hotel ten years later.

five of the planned 13 restaurants
and bars and explore the liner’s rich
history in the adjacent QE2 Heritage
Exhibition.

The 13-deck hotel has been re-
stored to maintain popular interior
design features including period
furniture, renowned paintings and
famous memorabilia. The original
porthole windows add a maritime
feel to the modernised guest rooms
and a number of her original res-
taurants have retained the same
names and décor as in former
years.

Classic
There are two Royal Suites,
named after the Queen’s mother and
grandmother, which offer a private
veranda, conservatory and dining
room in addition to a luxurious
bedroom.

The hotel’s signature restaurant is
the Queens Grill which offers a se-
lection of British fine-dining dishes
as well as a tasting menu that recre-
ates a classic selection of dishes from

1969.

The QE2 Exhibition includes an
interactive museum that showcases
the QE2 during the 1960s when she
was a pioneer in design, technology
and lifestyle.

The grand launch of the QE2 will
take place in October 2018.
www.ge2.com

enterprise
europe
network

Peru: Lima

Sector: Multi

Date: 13 - 17 May 2018
Register your interest
Contact: Vanessa Vlotides
Tel: 0207 203 1838

Email: vvlotides@londonchamber.co.uk

Taiwan
Sector: ICT
4 - 8June 2018

Register your interest
Contact: Elena Molinari

Tel: 0207 203 1929

Switzerland (Unlted Natlons)

City: Geneva

1 - 3 October 2018

Contact: Marta Zanfrini

Tel: 020 7203 1822

Email: mzanfrini@londonchamber.co.uk

Email: emolinari@londonchamber.co.uk



Shop Smart.
Shop Costco.

£10 VOUGHER

WHEN YOU SIGN UP FOR MEMBERSHIP WITH THIS ADVERT!

Costco Wholesale is a membership warehouse club, dedicated
to bringing our members quality goods and services at the USE THIS ADVERT TO

lowest possible prices. PREVIEW YOUR NEAREST
WAREHOUSE TODAY!2

We provide a wide selection of merchandise, plus the
convenience of speciality departments and exclusive member
services, all designed to make your shopping experience a pleasurable one. We are confident in the quality and
value of our products, and we stand behind them with our guarantee of satisfaction.

The annual membership fee for Standard Trade Membership* is £22 ex VAT (£26.40 inc VAT). The annual
membership fee for Standard Individual Membership* is £28 ex VAT (£33.60 inc VAT).

AL NS (Fy
@ Sy
Costco Chingford Costco Croydon Costco Hayes Costco Thurrock Costco Wembley
T: 0208 501 9302 T: 0208 253 4100 T: 020 8571 8675 T: 01708 683 072 T: 0203 862 1800

1 Sign up for membership with this advert at one of our Chingford, Croydon, Hayes, Thurrock or Wembley Warehouse and receive a £10 voucher
to spend in the warehouse. New members only. Offer valid until 30/06/18. * Membership Criteria applies. Please visit www.warehouses.costco.
co.uk/membership for details. Accepted methods of payment: cash, debit card, cheque or American Express. Membership must be obtained
before purchases can be made. A ID required to preview.

JN17427
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Grand tour

by Hardeep Kalsi

apital & Counties Proper-
ties plc - Capco - hosted a
site visit for LCCI members

at their impressive Earl’s Court de-
velopment last month. Briefings
from managing director and chief
investment officer Gary Yardley
and group development director
Mike Hood provided insights into
one of the largest regeneration pro-
jects in central London. Capco also
share this information with the lo-
cal community by a monthly ‘open
house’ at the Earl's Court Project
Rooms.

Supply
chain

Lifts in the exclusive Lillie
Square apartments are
supplied by LCCI member
Mitsubishi Electric.

Masterplan

The consented, mixed-use Mas-
terplan provides for 7,500 new
homes and is anticipated to create
10,000 jobs and deliver over £450
million of community benefits.

Inspired by London’s traditional
network of streets and squares, the
Masterplan will feature four new
urban villages, linked by a 21st cen-
tury high street with retail and din-
ing, cultural spaces and 7.5 acres of
open green space.

Demolition started on site in

¥

“The Earl’s Court
Masterplan is one of
the most important
mixed-use
development
opportunities in
London.”

2014 and was successfully complet-
ed on schedule in January 2018. The
heavy lifting crane - London’s larg-
est crane — was the most visible part
of the important site preparation.
The crane successfully completed
the lift of 61 concrete portal beams
out from over the London Under-
ground lines.

Exclusive

Located adjacent to the Earl’s
Court Masterplan Lillie Square
is a new residential development
transforming what was previously a
7.5-acre car park on Seagrave Road
into over 800 homes set around a
new garden square. Construction
of Phase 1 is complete, and resi-
dents have moved in. Members got
the chance to look round exclusive
show apartments in Lillie Square,
which is one of the largest and most
high-profile residential develop-
ments in London.

In the words of Gary Yardley:
“The Earl’s Court Masterplan is one
of the most important mixed-use
development opportunities in Lon-
don, with the potential to create a
new district, delivering homes, jobs

EARLSCOURT

A new district for London

and investment at scale. This strate-
gic scheme has a planning consent
in place, existing transport infra-
structure and the ability to grow
with the needs of London”.

WWWwW.Capco.com

Hardeep Kalsi is patron member
consultant at LCCI.

LCCI patron member site visits

to key infrastructure projects in
London enable them to see first-
hand how these projects affect
businesses and lives. Previous
visits have been made to London
Bridge Station, Crossrail (Bond
Street and Farringdon), Battersea
Power Station; Thames Tideway
Tunnel, the Francis Crick Institute,
and Transport for London’s Traffic
Control Centre.



ADVERTISEMENT

The London Centre for Executive
Excellence - Creatively Supporting
Business Development

The London Centre for
Executive Excellence (LCEE)
partners with businesses

of all sizes, providing
innovative support to serve
individual management and
organizational development
needs.

Led by Professor Peter Wyer, our
executive education provision is
facilitated through the integration
of lead practising entrepreneurs,
international thought-leaders in
areas such as intrapreneurship,
world-renowned coaches and
advisers in innovation and lead
entrepreneurial academics whose
cutting-edge research has been
disseminated across all quarters of
the globe.

Our Distinctiveness in the
Marketplace

We distinguish ourselves in the
executive education marketplace
through the development of
innovative provision founded upon
unique selling propositions. These
include:

+ Designed and delivered by
a unique blend of leading
entrepreneurial academics and
practising, high achievement
entrepreneurs

 Academically rigorous and always
practically-relevant

« Utilises state-of-the-art academic
perspective, our own-researched
management knowledge base
and ‘best entrepreneurial
practice’

» Programmes customised and
focused to facilitate fast track
management development

* Provision designed to minimise
time away from the workplace
—and enables the participant to
utilise his or her own organisation
as a learning vehicle

 Brings together high achievers
and like-minded managers

« Fosters enhanced, resilient
learning capabilities with a

view to facilitating manager’s
own blended learning (in the
Workshop classroom; through
self-development and ongoing
learning in the workplace)

Innovative Delivery for
Businesses Small and Large
With a unique combination of high
quality support provision in the
form of academic management
knowledge base, coaching

and mentoring and hands-on
consultancy which are innovatively
applied in a single programme,

we are challenging the confines

of traditional management and
organizational development
offerings.

Our flagship Accelerated Business
Growth Programme caters for
micro and small business owner
managers/CEOs already on a
forward trajectory but seeking
faster and more sustained growth,
and for ambitious micro and small
businesses who may be currently
treading water or developing
steadily —and are looking to scale
up their business venture beyond
the current state.

The programme is indicative of our
integrated use of state of the art
small business management and
entrepreneurship knowledge, high

quality coaching and mentoring and
strategic development consultancy
support. Spanning a period of

3 to 6 months, the programme
fosters fast development through a
combination of interactive learning
and development Workshops over
six alternative Saturdays, and a
subsequent partnership working
with the owner manager in his or
her business, in the undertaking of
an in-depth strategic development
analysis to identify future potential
business development paths.

Our 5-day intensive Innovation
and Intrapreneurial Leadership
Programme for CEOs, senior
executives and future C-suite gives
focus to entrepreneurship in a large
company development context,
placing strategy, leadership and
intrapreneurial culture as central
to the fostering of innovation
capabilities as a key source of
competitive advantage.

The LCEE Advanced Management
Development Programme
(effectively our 7 Day Executive
MBA) focuses on the essential
elements and components of
business management that
traditional Master of Business
Administration (MBA) courses
embrace, providing solid
foundations of understanding, and

frames of reference to facilitate
‘big-picture’ understanding of
organisations.

Participants build-up rigorous
insight and understanding of all
functions of business in the larger
organisational context — learning
from specifically tailored courses
that are academically rigorous
and practically relevant. Periods
of classroom-based study are
short, intensive and challenging
and prepare the programme
participants to anchor their learning
in their own business context,
which is used as a central learning
and development vehicle.

Whether you are a large company
seeking to foster management
capabilities, or a micro or small
enterprise looking for pace of
business growth, productivity
improvement and enhanced
profitability, join us in partnership,
and work to effectively fulfill your
development needs.

Contact: Peter Wyer —
peter.wyer@Icibs.ac.uk

THE LONDON CENTRE FOR
EXECUTIVE EXCELLENCE



LCCI Events May —July 2018

May 2018
01/05/18 Time 17.30-20.00 ALL MEMBERS

Changing Places Evening Networking
Venue: Metro Bank, 120 Cheapside, London EC2V 7JB
Nearest station: St Paul’s

Patron Member, Premier Plus Member, Local Member and
Member’s Guest: Complimentary

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

02/05/18 Time 12.30-14.30 ALL MEMBERS

Time To Talk Business EAST LONDON CHAMBER

JAND INDUSTRY

COMMERCE

Venue: Coventry University London,
University House,
109-117 Middlesex Street, London E1 7JF

Nearest station: Liverpool Street

(incorporating Docklands Business Club)

Patron Member, Premier Plus Member, Local Member,
Member’s Guest: Complimentary

Contact: Irene Fatuzzo Tel: 020 7203 1965

Email: ifatuzzo@londonchamber.co.uk

08/05/18 Time 14.00-18.00 ALL MEMBERS AND NON MEMBERS

Cyber Security in The International Supply Chain
Venue: Lloyds Bank, 33 Old Broad Street London EC2N 1HW

Patron Member, Premier Plus Member and
Non-Member: Complimentary

Contact: Marta Zanfrini Tel: 020 7203 1822
Email: mzanfrini@londonchamber.co.uk

09/05/18 Time 07.45-09.15 PATRON AND PREMIER PLUS MEMBERS

Cereal Networking

Venue: London Chamber of Commerce and Industry,
33 Queen Street, London EC4R 1AP

Nearest stations: Mansion House, Cannon Street and Bank

Patron Member, Premier Plus Member and
Member’s Guest: Complimentary

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

15/05/18 Time 18.30-23.30

Asian Business Association’s Global Dinner with guest

speaker Rt Hon Sir Vince Cable MP

Venue: The Savoy, Strand, London WC2R OEZ
LLOYDS BANK

ALL MEMBERS AND NON-MEMBERS

Nearest station: Embankment
Sponsored by: Lloyds and Heathrow

Supported by: The Currency Account and
Smartdeskers

INDIVIDUAL PLACES Heat h:'\‘:‘.‘\'
Patron Member, Premier Plus Member and  p,iiding for the future
Local Member: £234.00

Non-member: £294.00 @ urrency
TABLE OF 10: Account

Patron Member, Premier Plus Member and
Local Member: £2106.00

Non-member: £2646.00

Contact: Events Team Tel: 020 7203 1700 SMART
DESKERS
Email: events@londonchamber.co.uk

16/05/18 Time 12.00-14.00 ALL MEMBERS

Connect 4 Lunch

Venue: Trailfinders Sports Club, Vallis Way, London
W13 0DD

Nearest station: Ealing Broadway

Patron Member, Premier Plus Member, Local Member
and Member’s Guest: Complimentary

Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

16/05/18 Time 18.00-20.00

Spring Reception - Showcasing
Entrepreneurship

ALL MEMBERS

EAST LONDON CHAMBER

COMMERCE

JAND INDUSTRY

(incorporating Docklands Business Club)
Venue: Porsche Centre East London,

Gallions Park, 101 Woolwich Manor Way, London E6 6EY
Nearest station: Gallions Reach DLR Station
Sponsored by: Smartdeskers

Patron Member, Premier Plus Member, Local
Member, Member’s Guest: Complimentary

Contact: Irene Fatuzzo Tel: 020 7203 1965 SM
Email: ifatuzzo@londonchamber.co.uk

18/05/18 Time 10.30-19.00
LCCI Spring Cricket Day at The Kia Oval - Royal London One
Day Cup - Surrey vs Somerset

Venue: The Kia Oval, Surrey Cricket Ground, Kennington, London
SE11 5SS

Nearest station: Oval

ALL MEMBERS

Patron Member, Premier Plus Member and Local Member: £45.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

22/05/18 Time 09.30-16.30 ALL MEMBERS AND NON-MEMBERS

Export Documents Training Course

Venue: London Chamber of Commerce and Industry, 33 Queen
Street, London EC4R 1AP

Nearest stations: Mansion House, Cannon Street and Bank
Patron Member, Premier Plus Member: £354.00

Local Member and Non-member: £414.00

Contact: Marta Zanfrini Tel: 020 7203 1822

Email: mzanfrini@londonchamber.co.uk

24/05/18 Time 08.15-10.00 PATRON AND PREMIER PLUS MEMBERS

Property and Construction Breakfast
Club with guest speaker Hugh Seaborn,
Chief Executive, Cadogan Estates

Venue: CBRE, Henrietta House,
Henrietta Place, London W1G ONB

Nearest station: Bond Street

Sponsored by: Bond Bryan Architects and
CBRE

Patron Member and Premier Plus
Member: £48.00

Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

Bond Bryan
Architects

CBRE

* Members are welcome to bring a non-member guest to a Changing Places/
Cereal Networking event. Please note that non-member guests are only able to
attend one Changing Places/Cereal Networking event per year. If they wish to
attend more than this they will need to join the London Chamber of Commerce.



LCCI Events May —July 2018 23

24/05/18 Time 12.00-14.30

The Future of Work - Executive Club Lunch with
guest speaker Matthew Taylor, Author of Taylor
Review on Modern Working Practices, Chief
Executive, RSA

Venue: Hilton London Croydon, 101 Waddon Way,
Purley Way, Croydon CR9 4HH

Nearest station: East Croydon

Sponsored by: The HR Dept and Health & Safety
Dept

Patron Member, Premier Plus Member, Local
Member and Member’s Guest: £50.00

Non-member: £75.00 A
Contact: Linda Saran Tel: 020 7556 2393  Health & Safety

_DEPT Y

ALL MEMBERS AND NON-MEMBERS

@.
CROYDON

CHAMBER

OF COMMERCE & INDUSTRY

Email: Isaran@londonchamber.co.uk =

24/05/18 Time 14.00-16.30

Indonesia: One-to-One Business Clinics

ALL MEMBERS AND NON-MEMBERS

Venue: London Chamber of Commerce and Industry, gn}_grpéise
33 Queen Street, London EC4R 1AP ngtwgd(

Nearest stations: Mansion House, Cannon Street
and Bank

Patron Member, Premier Plus Member, Local Member and Non-
Member: Complimentary

Contact: Elena Molinari Tel: 020 7203 1929
Email: emolinari@londonchamber.co.uk

Business Suppart at Your Doorstep

31/05/18 Time 12.00- 14.00

The Grapevine Network

Venue: 11 Floor Marketing Suite, AMP House,
4 Dingwall Rd, Croydon CRO 2LX

Nearest station: East Croydon

ALL MEMBERS

@.
CROYDON
CHAMBER

OF COMMERCE & INDUSTRY

Patron Member, Premier Plus Member, Local
Member and Member’s Guest: Complimentary

Contact: Linda Saran Tel: 020 7556 2393
Email: Isaran@londonchamber.co.uk

June 2018

05/06/18 Time 09.30-11.00

Maximise Your Membership
Venue: Jurys Inn, Wellesley Road, Croydon CRO 9XY
Nearest station: East Croydon

LOCAL MEMBERS AND NON-MEMBERS

Local Member, Member’s Guest and Non-member:
Complimentary

Contact: Linda Saran Tel: 020 7556 2393
Email: Isaran@londonchamber.co.uk

CROYDON
CHAMBER

OF COMMERCE & INDUSTRY

06/06/18 Time 07.45-09.15

Cereal Networking

Venue: London Chamber of Commerce and Industry,
33 Queen Street, London EC4R 1AP

Nearest stations: Mansion House, Cannon Street and Bank

Patron Member, Premier Plus Member and Member’s Guest:
Complimentary

Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

PATRON AND PREMIER PLUS MEMBERS

* Members are welcome to bring a non-member guest to a Changing Places/
Cereal Networking event. Please note that non-member guests are only able to
attend one Changing Places/Cereal Networking event per year. If they wish to
attend more than this they will need to join the London Chamber of Commerce.

06/06/18 Time 12.30-14.30

Time To Talk Business

Venue: Charlton Events, The Valley,
Floyd Road, London SE7 8BL

Nearest station: Charlton

Patron Member, Premier Plus Member, Local Member,
Member’s Guest: Complimentary

Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

11/06/18 Time 09.00-12.25
Bulgaria - Focusing on the ICT Sector: one-to-one business
clinics

Venue: London Chamber of Commerce and Industry, 33 Queen
Street, London EC4R 1AP

Nearest stations: Mansion House, Cannon Street and Bank
Patron Member, Premier Plus Member: Complimentary

Local Member and Non-member: £7.50

Contact: Vanessa Vlotides Tel: 020 7203 1838

Email: vvlotides@londonchamber.co.uk

12/06/18 Time 09.00-12.00 ALL MEMBERS AND NON-MEMBERS

Incoterms Training Course

ALL MEMBERS

EAST LONDON CHAMBER

COMMERCE

JAND INDUSTRY

(incorporating Docklands Business Club)

ALL MEMBERS AND NON-MEMBERS

Venue: London Chamber of Commerce and Industry, gﬂﬁmeﬁse
33 Queen Street, London EC4R 1AP netwglk

Nearest stations: Mansion House, Cannon Street
and Bank

Patron Member, Premier Plus Member, Local Member and
Non-member: Complimentary

Contact: Marta Zanfrini Tel: 020 7203 1822
Email: mzanfrini@londonchamber.co.uk

Business Suppart at Your Doorstep

12/06/18 Time 12.00-14.00  PATRON AND PREMIER PLUS MEMBERS

Changing Places Lunchtime Networking

Venue: Bolt Burdon, Providence House, Providence Place,
London N1 ONT

Nearest station: Angel

Patron Member, Premier Plus Member and
Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

13/06/18 Time 12.00-14.00 ALL MEMBERS
Connect 4 Lunch
Venue: McGettigans, 1 Fulham Broadway, Fulham,

London SWé 1AA

Nearest station: Fulham Broadway P ———
Patron Member, Premier Plus Member, Local

Member and Member’s Guest: Complimentary b co e
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

28/06/18 Time 18.00- 20.00

The Grapevine Network

Venue: Metro Bank Croydon, Centrale Shopping
Centre, Unit 1-2, Croydon CRO 1TY

Nearest station: East Croydon

Patron Member, Premier Plus Member, Local
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393

Email: Isaran@londonchamber.co.uk

ALL MEMBERS

@'
CROYDON

CHAMBER

OF COMMERCE & INDUSTRY

Continued on page 24



Juy 2018
03/07/18 Time 18.00-20.00 ALL MEMBERS

Changing Places Evening Networking

Venue: London Metropolitan University, Electra House, 84
Moorgate, London EC2M 65Q

Nearest station: Moorgate

Patron Member, Premier Plus Member, Local Member and
Member’s Guest: Complimentary

Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

05/07/18 Time 18.30-20.30

LCCI Annual Summer Party

Venue: College Garden, Westminster Abbey, Great College Street,
London SW1P 3RX

Nearest station: Westminster

Patron and Premier Plus Member: £118.80
Local Member: £150.00

Non-member: £180.00

Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

24 LCCI| Events May —July 2018

11/07/18 Time 12.00-14.00 ALL MEMBERS

ABP Royal Albert Dock - London’s EAST LONDON CHAMBER
next business district. comMMmERCE
Presentation and Networking
Reception

Venue: ABP, 4th floor, Newham Dockside, 1000 Dockside Road,
London E16 2QU

Nearest station: Royal Albert DLR

Patron Member, Premier Plus Member, Local Member, Member’s
Guest: Complimentary

Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

JAND INDUSTRY

(incorporating Docklands Business Club)

ALL MEMBERS AND NON-MEMBERS

12/07/18 Time 18.00- 20.30

Summer BBQ [}

Venue: Farleigh Golf Club, Old Farleigh Road,
Farleigh CR6 9PE

Nearest station: Upper Warlingham

Patron Member, Premier Plus Member, Local
Member and Member’s Guest: £25.00

Non-member: £50.00
Contact: Linda Saran Tel: 020 7556 2393
Email: Isaran@londonchamber.co.uk

CROYDON

CHAMBER

OF COMMERCE & INDUSTRY

How to book your place(s) at a London Chamber of Commerce event

Visit londonchamber.co.uk/events to book your place/s on any of the above events following the instructions below.
o For ticket fee events use our online booking facility or download and complete a booking form and fax, post or scan it back to us with your

payment.
o All prices are inclusive of VAT

o For free events book by following the instructions under each event’s entry on our online events diary

LCCI events highlights

B Annual Summer Party 18 May at The Kia Oval. Guests

See pages 22 -23

m Cereal forafullistingof B provided. The day is

Westminster Abbey Gardens will
provide the perfect setting for this
year’s Summer Party taking place
on Thursday 5 July from 6.30pm-
8.30pm. Guests will enjoy a
fabulous evening of networking in
this stunning venue boasting views
of Westminster Abbey and the
Houses of Parliament. Tickets start
at £99.00 exclusive of VAT for
Patron and Premier Plus members.

M Asian Business Association
(ABA) Global Business

Dinner

Rt Hon Sir Vince Cable MP,
Leader of the Liberal Democrats
and Hardeep Singh Kohli will

be our guest speakers at the
ABA Dinner on Tuesday 15 May
at The Savoy. Sponsored by
Heathrow and Lloyds Bank, the
dinner will welcome up to 300
guests in attendance. Limited
tickets available.

M Spring Cricket Day

Join the LCCI team and watch
Surrey vs Somerset in the Royal
London One Day Cup on Friday

will receive three drinks per
person and a light snack at this
fun and informal day. Open to
Patron and Premier Plus and their
guests at £45.00 inclusive of VAT
per person.

M Property and Construction
Breakfast Club

The next breakfast of the year
will hear from Hugh Seaborn, CE,
Cadogan Estates on Thursday 24
May. Sponsored by Bond Bryan
Architects and CBRE the event is
open to Patron and Premier Plus
members only at £48.00 inclusive
of VAT per person.

B Changing Places
Lunchtime Networking
Our bi-monthly flagship
networking receptions are
regularly attended by up to 80
members from a wide range
of industry sectors. Our next
event will be hosted by Bolt
Burdon on Tuesday 12 June.
This complimentary event is
open to Patron and Premier Plus
members only.

Networking
Aimed at members
from a variety of
different business
sectors and companies,

ranging from SMEs to the big
corporates. The next breakfast
will take place on Wednesday 9
May from 7.45am - 9.30am at
LCCI. This complimentary event
is exclusively open to Patron and
Premier Plus members only.

® Annual Golf Day

Book now for the LCCI golf day
on Thursday 6 September at The
Richmond Golf Club. Guests will
enjoy a day of networking and 18
holes at the beautiful parkland
course. Breakfast, refreshments
and a post-round meal will be

:-_ upcoming LCCI
E events

i open to all members

/. and non-members with
prices starting at £135.00

exclusive of VAT per person.

B Summer Prestige Breakfast
Embrace morning networking

in style at Dartmouth House

on Thursday 9 August from
8.30am - 10.30am. Sponsored by
Middlesex University - London’s
premier university for skills and
workplace learning this event will
provide high-level networking
opportunities over a glass of fizz
and breakfast in the heart of
Mayfair. Open to all members
and non members prices start

at £60.00 inclusive of VAT per
person.
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.'We Listened.
New Morning Flight from London to Tokyo.
Now offering Double Daily non-stop flights.

You aske

Visit www.uk.jal.co.jp for more information.
W
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Are these the most expensive
offices in London?

LondonOffices.com have
compiled a list of ten of the
most luxurious work locations
in the capital, with some
costing over £1,500 per desk
per month.

1. 32 Curzon Street, Mayfair:
circa £1,500+ per workstation
These luxury serviced offices based
in a Grade II Listed property are
situated on the south side of the
internationally-known Curzon
Street, which links Berkeley Square
to Park Lane and Mayfair. The hefty
fee will give you access to one of 13
fully furnished offices, two meet-
ing rooms, a customer lounge and
breakout area, plus shower and
changing facilities.

2. 12 Hay Hill, Mayfair: price
on application

Situated in an imposing six-storey
building in the heart of Mayfair,
just off Berkeley Square, 12 Hay
Hill is a private members business
club boasting business lounges and
high-spec meeting rooms, as well
as multiple bars and restaurants.
Its serviced offices come with lux-
ury in-house room service, pro-
viding fine-dining straight to each
office.

3. Brook Street, Mayfair: circa
£1,200 per workstation

Situated on historic Brook Street in
Mayfair, this period building has
been renovated to the highest stand-
ard and features a five-star hotel
style concierge and executive loung-
es, plus its own private garden and
art gallery.

Barkin

by Taylor Vraney

n ambitious project to con-
nect and improve East Lon-
don is underway, according

to David Harley, head of regener-
ation for Be First, who last month
addressed East London Chamber
of Commerce members at an event
focusing on Barking as a major

4. 8-10 Hill Street, Quantum,
Mayfair: from £1200 per
workstation

This Grade II listed ex-townhouse
features a private courtyard, execu-
tive business lounge and signature
offices within a prestigious state-of-
the-art setting, just a stone’s throw
from Berkeley Square.

5. Kensington Pavilion: price
on application

Located within the leafy Royal Bor-
ough of Kensington and Chelsea,
Pavilion is a private business mem-
bers’ club featuring luxury meet-
ing rooms, private office suites and
office pods.

6. Michelin House, 81 Fulham
Road, Kensington: prices from
£1,100 per workstation

This distinctive Art Deco building
offers 47 serviced office suites in

growth area on the Thames.

Harley and others are working
on improving the film industry in
Dagenham East with the construction
of East Brook Studios, utilising target-
ed growth opportunities, in areas such
as Barking Town Centre, and building
affordable and quality housing.

Extension
At the same event Matthew Carp-
en, director of Barking Riverside

close proximity to South Kensing-
ton Station, as well as a large exec-
utive business lounge overlooking a
roof garden.

7. Nova South, Victoria: prices
from £1,100 per workstation
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Situated directly opposite Victoria
rail station, this property provides
fully furnished, discreet offices, that
are complimented by a complete
range of business support.

8. Heron Tower/Salesforce
Tower, 110 Bishopsgate:

circa £1,000-£1,200 per
workstation.

This world-class buildings unique
triple height receptions and sweep-
ing staircase make it a truly inspira-
tion place to work. The fish tank in
reception holds 70,000 litres of wa-
ter and 1,200 tropical fish — making
it the largest commercially owned
fish tank in Europe — and its prox-
imity to rail and tube stations are
second-to-none.

9. The Shard: circa £1,000-
£1,200 per workstation

One of London’s most iconic build-
ings, The Shard provides some of
the best views across the city and
serviced offices on floors 24 and 25.

g up the right

London, explained the benefits that
will follow with the extension of
London Overground to Barking and
Dagenham.

Carpen displayed the master plan
to construct 10,800 homes, half of
which will be in the ‘affordable’ cate-
gory. Castle Green is also seen as an
area with potential. Its rich history
coupled with a generous amount of
space is expected to generate invest-
ment, money that will feed into the

The flexible office space and striking
floor-to-ceiling glazing is the perfect
place to garner inspiration and each
office floor features three winter gar-
dens - breakout spaces designed to
give tenants increased contact with
the world outside.

10. St Dunstans Hill,
Monument: circa £1,000 per
workstation

Overlooking the Thames, Tower
Bridge and The Shard, this build-
ing offers 700 workstations and 15
meeting rooms that hold up to 100
people. Some of the more desira-
ble spaces in the building with the
best views are available for around
£1,000 per workstation.

www.londonoffices.com

ree

council through regeneration and
redevelopment projects.

Pat Fitzsimons, director of the
Thames Estuary Partnership, spoke
of the multiple existing opportuni-
ties to utilise the river. She pinpoint-
ed the need to adapt East London
to the Thames, with the creation of
green spaces, and encouraged solu-
tions to connecting the community
to the river via a Thames cultural
and tourism centre.
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Putting listening at
the heart of the City

amaritans is working with
SThe Lord Mayor’s Appeal to

launch a ground breaking
emotional support programme
for City workers. The Wellbeing
in the City initiative, which is part
of an existing mental health cam-
paign in the Square Mile called
This is Me, will focus on listening
skills and signs that someone may
be struggling. The aim is to help
create a happier, healthier City.

Confidence

Every year, around 600 people
die by suicide across London and
three out of every five employees
have experienced mental health
issues due to work, or where work
was a contributing factor. Samari-
tans and The Lord Mayor’s Appeal
are helping to tackle this by bringing
expertise in emotional wellbeing to
the City workforce, giving employ-
ees the skills and confidence to help
themselves and others, creating a
network of support.

Two interactive online pro-
grammes have been created specifi-
cally for office workers: Samaritans
Active Listening Skills and Samari-
tans Wellbeing Toolkit. One takes
around 60 minutes to complete,
the other approximately 30. The
development of the programmes
has been part-funded by PwC. The
ongoing partnership with the Lord
Mayor’s Appeal and its fundraising
plans across the City over the next
three years will enable access for
all.

Crisis point

Ruth Sutherland, chief executive
of Samaritans said “We know that
listening saves lives. Our aim is to
help people who are struggling,
before they reach crisis point. Giv-
ing the workforce wellbeing and
listening skills creates a network of
support, so no one feels they have to
cope with difficult thoughts or feel-
ings alone. We want organisations
and individuals to sign up now.
Even a small commitment can make
a huge difference to yourself and
those around you?”

Charles Bowman, Lord Mayor
of the City of London, said “With
workplace stress and anxiety a se-
rious issue, we're taking practical
steps to build a more supportive
City through our employees. This
will benefit businesses, families
and communities, as well as hav-

ing a real impact on those who
need help. It will not only change
lives, it has the potential to save
lives too.”

Support

In the run up to the launch,
the resources have been trialled
by employees at PwC. Ben Hig-
gin, a partner who ran the pilot
programme, said: “Talking about
mental wellbeing isn’t always easy.
We often care, but worry too much
about what’s the right or wrong
thing to say. This Samaritans pro-
gramme is a great tool and pro-
vides specific examples of how to
handle these conversations, giving
you the confidence to approach
someone you think might need
help or to seek that help yourself.
A quick and easy way for busi-
nesses to support their people, it
breaks down the stigma of mental
wellbeing and makes it easier for
people to show that they care and
to be themselves at work. We'll be
rolling it out widely at PwC, where
our people are looking forward to
using it”

Volunteer

The Wellbeing in the City part-
nership between Samaritans and
The Lord Mayor’s Appeal also aims
to attract more Samaritans volun-
teers. The charity will be piloting a
new model of volunteering later this
year that will help training fit more
easily around City life.

The Lord Mayor’s Appeal will be
raising money for Samaritans
through a series of fundraising
events, including City Giving Day
and The Sherriff’s Ball. The Lord
Mayor'’s Appeal is also partnering
with Place2Be, a leading UK
children’s mental health charity
and OnSide Youth Zones, which
provides projects for young
people across London. As a result,
The Lord Mayor’s Appeal will

be supporting people of all ages
across the capital over the next
three years, fitting with its strategy
to create a better city for all.
www.samaritans.org/
wellbeinginthecity

TsamariTans)
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Is Your Business Brexit
Ready? It will affect you,
there's no doubt about it

Victor Caddy, Partner, Wynne-Jones IP

Brexit presents a daunting
range of challenges to
businesses of all kinds.
Increasingly important to

the value of any business,
Intellectual Property (IP)
rights will be impacted in a
variety of ways and no more
so than for corporates with IP
portfolios that require ongoing
management. At Wynne-
Jones IP we solved the Brexit
issue long before we knew UK
citizens would vote ‘leave’. We
established a pan-European

IP law firm that runs under its
own entity called AIPEX.

Read on to see how Wynne-Jones IP
and AIPEX, working together, can
ensure you are Brexit ready ahead of
2019.

There are wide implications for
owners of IP rights for businesses
who operate globally and often work
with multiple law firms in different
markets to execute their portfolio
requirements; the Brexit challenge
is daunting due to the ongoing
lack of clarification and readiness
for Summer 2019 from the UK
Government. Readers of Business
Matters will need to re-work their
trade marks and design strategies
and we urge you to heed the word
‘strategy’ as management is key
and far too frequently ignored.
We've been recommending to all our
clients to act now, not later.

Victor Caddy, Leading Partner and
head of our central London Office
sums it up simply :“Anyone can file
an EU trade mark application or a
Community design application. The
real question is what happens after
Brexit, given that only a national of
an EEA member state can represent
you subsequently in processing
your application and dealing with
ongoing matters.

“To overcome these difficulties
UKIP firms may plan to divert their
EUIPO work to branch offices they
have in the EU or to independent
attorneys in the 27 remaining
EU states. But, this means
compartmentalising your cases and
working through offices and firms
that are best suited to serving local
clients (which is, after all, why they
were originally set up).

The challenge is to retain links

ARE YOU
BREXIT

READY?_
SOD S

between IP owners and their law
firm contacts in the UK, whom

they already know and trust, while
minimising complications from
working with multiple European law
firms, differences in local national
laws, languages and cultures. Plus
there’s the question of who charges
the client for the work done, all of
which are part of the UK’s exit from
the EU. With AIPEX, we look after
your whole portfolio.”

AIPEX has offices in 16 of 27 EU
states with a head office located in
The Hague, Holland. As a Europe
wide IP law firm, we offer a tailor-
made solution to managing the
IP portfolios of pan regional and
international businesses. The team
of more than 500 professionals, with
more than 200 qualified attorneys,
means we can work across a
company’s entire IP portfolio,
including patents, trade marks and
design, as well as key areas such as
infringement, prosecution, renewals
and strategy. We are a law firm, not
an alliance.

Through AIPEX, Wynne-Jones
represents its clients before the
EUIPO. AIPEX s the address of
service for all the Community
designs and EU trade marks on the
books of Wynne-Jones, so we retain
complete control of all client affairs.
Most importantly for UK-based IP
businesses, there’s no difference day
to day and the benefit of no double
charging.

There’s a reason to be Brexit
ready. Getin touch with Victor fora
consulting meeting to see if Wynne-
Jones and AIPEX can help your
business ready itself for 2019.

T: London - +44 (0)20 3146 7888
W: www.wynne-jones.com

NNE- E
WYNNE-JONES
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Alison Pollard-Mansergh of Interactive Theatre International

Who are you?
Alison Pollard-Mansergh, executive

producer and artistic director of :

Interactive Theatre International
(ITI), the theatre company behind

and The Wedding Reception. 1 was
also one of the company’s founders,

in 1997 - the same year we debuted
. of, and why?
: ITIs

Faulty Towers.

What is your connection

with the London Chamber of
Commerce?

Our main aim for joining was to
showcase our shows and private
events. We've become involved
with the PA Club, and have set up

there’ll be even more opportunities
as we go along.

What was youir first job in
London?

Playing Sybil in Faulty Towers The
Dining Experience! We believed we

the water in 2009 with a weekend

“The strength of our
company is in our
people - terrific
actors, and a highly
professional sales
team”

, © at Café des Amis and it sold out.
- In each of the following two years, :

: we sold out for a month on the :

* Hispaniola. Come 2012, I was part :

of the opening cast at our year-

- round residency at Charing Cross :

Hotel [now Amba Hotel Charing :

Cross], which continues in Covent

© Garden.

Faulty Towers The Dining Experience

: Which one business

. achievement over the last 12

months are you most proud

reason for being is to
: produce really good, really :
popular immersive theatre so

: our development of a new Faulty
- corporate show and of The Wedding
Reception is
. The strength of our company is in
© our people - terrific actors, and a
member offers. We're still quite new :
to the organisation, but I’'m hopeful
* stage our shows.

hugely satisfying.

highly professional sales team who
between them convince venues to

. If you were advising a young

. entrepreneur which business
person would you suggest as

- amodel?

: Look to someone who is where they
had a market in London so we tested :

want to be in 10-15 years’ time, and

. that may be one or even several

different people. For me personally,
. I'look a lot to Oprah Winfrey. She
. has overcome many obstacles and
© suffered some great life torments,
. but she is still a human being who is
© not only successful in her field but a
* humanitarian as well.

: How is your business reacting
. to Brexit?
Costs are
- working hard on working smarter —
: making sure performers are happy,
* encouraging actors to rehearse roles
: in each of our shows so that touring
© becomes cheaper, enhancing our
. existing use of virtual offices, :
: developing more shows ...

increasing, so were

. How do you think the

: transport system in London
. can be improved?

- Express connections: bus routes
. between high traffic destinations :
that are more regular (like the tube) :

© but with fewer stops (only key stops).
* Also, easier airport connections that
. flow smoothly into public transport
. systems.

. Which piece of red tape
. causes most problems for
your company and why?
: Visa
: touring - it always takes too long!

applications for overseas

- What is your favourite and

© least favourite thing about

* London?

Least favourite: how little people
- talk to each other - theyre happy
: to stand in a queue, but not to talk
© to one another. Absolute favourite:
. there’s always something going on...
theatre, music, dance.

. If you were Mayor of London

. for the day which one thing

: would you change?

. Get rid of all petrol- and diesel-
. fuelled vehicles.

When and where are your next
: shows?

See our websites! For Faulty, it’s
. www.torquaysuitetheatre.com and
. for The Wedding Reception, it’s
: www.interactivetheatre.com.au/
. theweddingreception

www.torquaysuitetheatre.com

“Get rid of all petrol-
and diesel-fuelled
vehicles.”
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Buildings can be beautiful and safe

Damian Worsley has just spent
three months driving round
Europe in a camper van visiting
countries and cities that are
rapidly changing their identity.
Glass was a common theme.

({4 rom Sarajevo to Seville new

Fbuildings are rising up from

the redevelopment of 1960s

and 70s concrete jungles while

commercial areas are expanding to
support new business growth.

In nearly every city the predom-
inant building material was glass.
Now, as I walk through the streets
of London and look at the skyline
I can see how we too have adopt-
ed this material and produced
some of the most iconic buildings
in the world. The Gherkin - 30 St
Mary Axe - and The Shard are two
buildings which stand out in this
respect. Abroad I remember the
breathtaking beauty of the Basque
Health Department Headquarters
and Guggenheim Museum of Bil-
bao as well as the Hotel W in Bar-
celona - standing majestically over
their individual cities reflecting
daily life as it mills around.

Opaque

This look has its roots in the in-
vention of industrially produced
glass in Egypt over 3,500 years
ago. Material development has
come a long way since then, from
the Italian glass makers who de-
veloped opaque windows in the
seventeenth century to the current
manufacturers who make a build-
ing material that can be used on
the tallest buildings in the world
and is produced in vast quantities
in several countries. The Chinese
are the largest producers of glass,
responsible for over 34 per cent of

the world’s output, but right up un-
til the nineteenth century they did
not use glass at all.

A major step forward in pro-
duction came in 1959 when the
main UK manufacturer, Pilking-
ton’s, produced the first float glass
process. Further developments
produced a glass for buildings that
can clean itself when it comes into
contact with rain and that can give

]

a level of mitigation against fire.
The improvements and advances in
glass have propelled it to the fore-
front of architectural design where
aesthetics and performance are im-
portant considerations.

When designing with glass the
key considerations are safety, ther-
mal stress, wind and snow load,
surface orientation, on-site issues
and weight. Once a building is
commissioned, security joins the
list.

Density

Most buildings in commercial
areas are multifunctional spac-
es that bring together people for
different reasons. Hosting retail
and leisure, hotel accommoda-
tion, office space and living areas
all in one building mean that lo-
cations are in use 24/7 and attract
large numbers of people. They are
defined by the UK government as
‘crowded places’ i.e. locations or
environments to which members
of the public have access that may
be considered potentially liable to
terrorist attack by virtue of their

“Glass is a fantastic
material to build
with as evidenced by
any number of
buildings in most
modern city centres
and its fragility to
attack can be
mitigated against to
ensure that assets
are protected.”

crowd density. The current threat
level from terrorism is severe, in-
dicating a high level of likeliness of
attack. Clearly then main building
material structures are of vital
importance when considering
protection for one’s most valuable
assets, be they people in offices or
communication systems and com-
puters, and for ensuring a compa-
ny is able to function and exist as a
business entity.

Security

London has been subject to ter-
rorist attacks that range from im-
provised explosive devices to the
use of vehicles in order to maim
and kill. Protection of glazed areas
is an important security and safety
consideration whether it is within
a retro fit or a new build. The op-
tions available now include blast
blinds that automatically close to
lessen the effect of not just the blast
wave but also of glazing entering
the environment and causing casu-
alties and damage.

This is arguably a higher level of
protection than film and laminated
glass that look to the integrity of
the glazing only. Blast blinds also
provide forced entry mitigation for
other types of business damaging
attacks such a burglary and crim-
inal damage.

Glass is a fantastic material to
build with as evidenced by any
number of buildings in most mod-
ern city centres and its fragility to
attack can be mitigated against to
ensure that assets are protected.,,

Damian Worsley LCGl is a consultant
at Securablinds. He was previously
head of CT Merseyside Police
www.securablinds.com
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Crunching the graduate
work numbers

g Alexa Michael looks into
the world of education
and argues that universities
need to fine-tune their course
content and foster industry
links to ensure that degrees
meet the needs of today's
employers.

ondon is the most educated
Lcity in Europe, with the capital’s

workforce comprising over 50
per cent graduates. The highest con-
centration of graduates lies in ‘In-
ner London West' - Camden, City
of London, Kensington & Chelsea,
Hammersmith & Fulham, Wand-
sworth and Westminster — where
70 per cent of working-age adults
hold a degree-level qualification. In
second place is ‘Inner London East
(Haringey, Islington, Hackney, Ne-
wham, Lambeth, Lewisham, South-
wark and Tower Hamlets) where the
figure is 58.3 per cent. In Kent, the
number of working-age graduates
falls to 36 per cent.

Per head, there are more de-
gree-holders in the UK than in
Austria, Germany, Norway, Spain or
Switzerland. In 1989, 19 per cent of
school leavers went on to university,
compared with almost 50 per cent
now. The UK has seen the biggest
expansion of university education in
Europe, despite the introduction of
tuition fees (now capped at £9,275
per year) and big rises in living
costs, especially accommodation for
London students.

Overqualification

A 1996 report from the Institute
of Employment Studies found that
six years after graduation, one in six
University of Sussex graduates were
still working in jobs that required
GCSEs or less. A more recent study,
Overqualification, Job Dissatisfaction
and Increasing Dispersion in the Re-
turns to Graduate Education, written
by two economists from the Uni-
versity of Kent in 2008, found that a
third of graduates who had entered
the labour market between 1992 and
2006 were “overqualified” and em-
ployed in jobs that usually wouldn’t
require a university degree such as
receptionists, secretaries, sales assis-
tants, many types of factory workers,
care workers and home carers. One

“The highest concentration of graduates lies
in ‘Inner London West, where 70 per cent of
working-age adults hold a degree-level

quadlification.”

in ten graduates were “really over-
qualified” in jobs that didn’t use any
of their costly university education.
The latest graduate labour market
statistics published in April 2016 by
the then-Department of Business,
Innovation and Skills found that 31
per cent of graduates were not doing
graduate or high-skilled work. The
report showed that young graduates

were more likely to be employed
than non-graduates and are paid an
average of £6,000 a year more than
those who didn’t go to university.
However, the ‘graduate premium,
the extra amount of money that a
graduate can expect to earn over
the course of their working life,
has fallen to around £150,000 from
£400,000 in the past.

London graduates

How have London graduates
fared in this huge expansion of
higher education?

Four London universities ap-
peared in the list of Top 10 UK Uni-
versities for Graduate Employability,
part of the Times Higher Education
University Rankings for the UK,
2017. Imperial College London was
in third place, with King’s College
London fourth. The London School
of Economics (LSE) came sixth,
with University College London
(UCL) in seventh place.

In 2016, 60 per cent of home and
EU first degree graduates from Im-
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perial College entered employment,
with 27 per cent taking further
study or training. A further four per
cent were seeking employment or
training, a similar number were un-
available for employment, study or
training. Among postgraduates, 50
per cent of research home graduates
had entered employment while 44
per cent were taking further studies
or training.

In the same period, 90.82 per cent
of LSE graduates who were available
for work were working and/or stud-
ying six months after graduation.
A total of 14.5 per cent had entered
banking and finance, 9.3 per cent
were in government and politics,
nine per cent in education and teach-
ing, 8.8 per cent in consultancy, 7.7
per cent in NGOs, charities and in-
ternational development, seven per
cent in accounting and auditing, 5.9
per cent in research, 4.5 per cent in
law and legal services, four per cent
in information and digital technolo-
gy, 3.9 per cent in manufacturing and
retail, 3.5 per cent in media, 2.9 per
cent in advertising, media and PR
and 19 per cent in other areas.

A 2016 Times Educational Sup-
plement ranking of UK graduate em-
ployment put St George’s University
of London in first place — 93.4 per cent
of its graduates were in professional
jobs or further study six months after
graduation. Imperial College was in
second place, with 91 per cent. King’s
College London came sixth with 85.7
per cent in graduate employment or
further study six months later, with
UCL in joint thirteenth place with
83 per cent. City University London
was ranked 25th, with 78.9 per cent
of graduates in employment or high-
er studies.

Impressive

As of July 2017, the Universi-
ty of West London (UWL) had an
impressive 97 per cent rate of em-
ployment or further study within six
months of graduation. This makes
UWL one of the top ten universities
nationally for graduate employment
and the best performing multi-dis-
ciplinary institution in the capital.
Its website put its success down to
“career-focused teaching developed
for today’s job market, impressive
links with industry and outstanding
[student] support”

However, London is also home to
several higher education institutions
with the highest graduate unem-
ployment rates, none of which make
it into the top 500 global universities
for employability. It is true that Lon-
don South Bank University (LSBU)
was given the University of the Year
for Graduate Employment award in
September 2017 by the Times and

The London School of Economics (LSE)
“Four London
universities
appeared in the list
of Top 10 UK
Universities for
Graduate
Employability.”

Sunday Times Good University Guide
2018. A total of 82 per cent of LSBU
graduates were in professional jobs
or further study six months after
graduation with median salaries of
£24,000. However, back in 2013,
nearly one in four LSBU graduates
were jobless on completing their de-
gree. Four years on, it can be inferred
that almost one in five is either un-
employed or in non-graduate work
when they complete their degrees.

The University of East London
(UEL) states on its website that 87 per
cent of UEL graduates are in work or
further study within six months of
graduation. It also says that 17 sub-
jects taught at UEL have employa-
bility rates of over 90%. However, it
should be borne in mind that UEL
offers a total of 166 undergraduate
degree courses and 133 postgradu-
ate ones. These include degrees in
Counselling, Dance: Urban Practice
and Early Childhood Studies (among
many others) which are likely to be
less appealing to employers.

In 2015, the Office for National Sta-
tistics carried out a sobering Annual
Population Survey which showed a

Your business

King’s College London

University College London

very high proportion of both recent
and non-recent graduates in London
and UK wide working in non-grad-
uate jobs. The survey covered the
post-recession years between 2011
and 2015. Although the health of the
UK economy was gradually improv-
ing during these years, the number of
graduates doing non-graduate work
fell by only a little.

It is understandable that the old-
est London university colleges will
be trusted by employers to turn out
high-quality graduates who will
subsequently enjoy higher rates of
graduate employment and pay than
some (not all) of the former poly-
technics which were only granted
university status in 1992.

Acute skills

Its also important to consider
the link between the subjects taught
and future employability, as well as
the institutions history. Imperial
College teaches exclusively pure and
applied science (no arts subjects), so
its graduates will work in science,
engineering and technology-based
industries where their skills are in
very high demand and where there
are often acute skills shortages in
certain areas like engineering. In
addition, higher degrees are often
essential in these fields, which ac-
counts for the large proportion of
postgraduate students. UWL has a
large College of Nursing, Midwife-
ry and Healthcare and a School of
Computing and Engineering. The
demand for nurses, midwives and
skilled engineers is great, which no

doubt contributes towards its high
graduate employment rate.

Continual demand for medical
professionals such as doctors and
dentists means that St George’s grad-
uates (and those from other medical
schools) are far more likely to find
well remunerated work as soon as
they graduate than those who stud-
ied other subjects. While LSE is a
well-respected institution, its social
sciences degrees do not lead to a spe-
cific career and this is reflected in the
variety of jobs done by its graduates.
For example, those working in re-
tail could be employed on graduate
trainee schemes for major retailers
or as shop assistants. In addition,
nearly one in five LSE graduates are
working in ‘other areas, which is also
open to interpretation as to whether
the work is of graduate level.

Success in finding graduate em-
ployment is clearly linked to the de-
mands of the current labour market.
Quantity of graduates is not best if
employers do not see the value of
the degree subject studied; what is
important is that graduates’ knowl-
edge and skills match the jobs that
are available. Unfortunately, much
(not all) of the expansion of higher
education in recent years has been in
arts subjects where the link between
study and employment is far more
tenuous. Universities need to fine-
tune their course content and foster
industry links to ensure that degrees
meet the needs of today’s employers.

Alexa Michael is a business
information executive at LCCI
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Dragons in Barnet

The standard was high in this
year’s Entrepreneurial Barnet
competition which concluded
in March with a Dragon’s Den-style
showdown at Hammersons London
headquarters.

The first round last autumn was
an elevator pitch where entrants had
to talk without reference to a prod-
uct or images. Successful candidates
moved on to the next stage which
involved filling in a business mod-
el canvas — workshops to help with
this were provided by competition
partner NatWest. Three competitors
- Middlesex University postgraduate
Ronak Shah, undergraduate Michael
Chmielinski and Barnet resident
Marie Farmer - reached the final.

Multiplex

Innovation management and en-
trepreneurship student Ronak Shah
proposed a campus cinema business
offering cheap tickets, since most stu-
dents aren't in the habit of going to
their local multiplex. Shah helps with
the Enterprise Development Hub
at Middlesex and feels passionately
about encouraging students to “come
out of their box”. A wheelchair user,
whose confidence has been greatly
boosted studying at Middlesex, he
says “there isn't anything that holds
me back”.

Solutions

Banking and finance student Mi-
chael Chmielinski set out his idea for
asmartphone App connecting private
tutors with students, perceiving a gap
in the market as most tutoring plat-
forms are website-based. He describes
himself as “the sort of person that if T
see a problem, I'll tell you five solu-
tions”. He's a campus ambassador for
careers community Bright Network,
and has done a summer internship
with Siemens Financial Services and
a year-long placement with Airbus.

Winner Marie Farmer

ntrepreneuria
Barnet Competition
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On the podium: Michael Chmielinski, Ronak Shah and Marie Farmer

David Williams of Middlesex University gets the show on the road

Calorie-counting

But it was Marie Farmer, a 28-year
old mother of one from Mill Hill,
who won the prize of £3,000 and
business mentoring for her forth-
coming Mini Mealtimes App, a cal-
orie-counting tool for children aged
1-5. Farmer came up with the idea
while on maternity leave when there
were lots of nutritional Apps available
for adults but nothing for children,
and because, for first-time parents in
particular, peace of mind that ones
child is eating healthily is crucial.

“I never thought Id be an entre-
preneur. I was happy working in ad-
vertising and PR” says Farmer, who
developed the idea with the help of
the Prince’s Trust and quit her job to
work on it full time. “Winning was
great. I love the validation. It's been
really tiring, trying to do everything
yourself, and then the things you
can't do and you have to trust other
people”

Farmer stresses that Mini Meal-
times is not intended to encourage
neurotic parenting, quite the reverse
- “it’s not a weight loss App, it’s about
balance” She has assembled a team of
developers and a panel of dieticians to
provide input and plans to launch in

the summer; she has already got more
than 100 subscribers.

Enthusiasm

Judge Steve Leverton of business
advisors Cornmill Associates said, “
The backbone of the economy is the
huge number of brave people who
start a business up on their own with
not much money and some crazy
enthusiasm with some support of
friends and family. Often they do the
equivalent of jumping oft a cliff, in the
hope they can build an aeroplane be-

epreneurial

et Competition

fore they get to the ground. And quite
often they do - it's amazing!”

Chief executive of Barnet Coun-
cil John Hooton, said: “Maries en-
try was a fantastic idea which will
promote healthy meals for chil-
dren across the borough. We are
proud to be able to promote and
recognise the entrepreneurial spir-
it of people in Barnet in this way”

Talent

David Williams, director of Mid-
dlesex’s corporate engagement team
which was integral to running the
contest said, “We are delighted that
this competition has attracted and in-
spired students from across the uni-
versity and our partners. There is so
much talent and innovative thinking
from young people that it is essential
local authorities and education insti-
tutions come together with organisa-
tions like Hammerson to provide it a
platform”

Now in its fifth year, Entrepreneur-
ial Barnet is a collaboration between
Middlesex University, Barnet Coun-
cil, Barnet & Southgate College and
Brent Cross to promote innovation
and enterprise in the borough, spon-
sored and supported by Hammerson
ple.

The competition is open to Mid-
dlesex and Barnet & Southgate Col-
lege students, recent Middlesex alum-
ni, and Barnet residents with a new
business idea or with a business or
social enterprise less than two years
old. Student, graduate and resident
entrants compete on a level playing
field.

www.mdx.ac.uk/events
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Making late payments history

ondon Borough of Bexley is
Lbucking the late payment trend

highlighted by the Chancel-
lor in his Spring Statement and is
among the fastest paying councils in
the country, following the introduc-
tion of an innovative early payment
programme.

The council, which has an annual
spend of more than £160 million,
started the Supplier Incentive Pro-
gramme (SIP) in January 2016 to
support suppliers, many of whom
are small local businesses, by mak-
ing wholesale changes to its payment
function. The programme offers the
council’s suppliers early settlement
of their invoices in exchange for
a discount directly related to how
quickly the payment is made.

Liquidity
Having partnered with leading
early payment provider, Oxygen
Finance, to deliver the scheme, the
council is now paying suppliers who

have joined the programme with-
in an average of seven days, with
thousands of invoices having been
processed early to date, injecting
millions of pounds of liquidity into
the economy.

Marc Colman from RC Services
in Bexley, which provides mainte-
nance and emergency repair servic-
es for the council’s outdoor recrea-
tion facilities is enjoying the benefits
of the new scheme:

“We're a family-run business and
have been working with Bexley,
which is our biggest client, for more
than twenty years. Labour costs are
our biggest outlay and being paid
faster means we have the peace of
mind that we can pay our contrac-
tors on time. Since the SIP was intro-
duced, we've seen a difference in how
quickly we are paid. If I send an in-
voice on a Monday;, it is usually paid
by Thursday and that’s enormously
helpful when you’re running a small
business with high labour costs”

Benefits

Andrew Hubbard, managing
director of Bexley-based property
management company, Under My
Roof, one of the largest suppliers of
temporary accommodation to the
council, also welcomes the bene-
fits, commenting: “Cashflow is the
lifeblood of a business and having
access to swift payment, especially
from major clients, is hugely reas-
suring — we can be confident that
well get paid as quickly as we can
submit an invoice. Using the SIP has
enabled us to grow our business in,
what can only be considered, a very
difficult time in the housing market”

The council attributes the suc-
cess of the programme to the com-
mitment of its in-house payment
team, headed up by Bel Temel, as
well as the robust technology and
on-the-ground support provided
by Oxygen Finance to transform
processes.

Frontline

The revenue generated from the
programme, is being channelled
into frontline services for the bene-
fit of local residents and the council
is on track to raise £740,000 during
the next five years.

Commenting on the success of
the programme, Councillor Don
Massey, deputy leader of the council
said:

“This programme is a win-win.
Businesses get paid quicker and
the council generates an income
stream that helps us protect the de-
livery of frontline services to res-
idents. Wedd encourage suppliers
who haven’t signed up yet to get in
touch to find out more”

If you are supplier to the London
Borough of Bexley and want to
find out more, visit
response.oxygen-finance.com/
LBBSIP to register your interest

Workplace performance anxiety - the gender gap

ew research shows that
N workplace performance

anxiety (otherwise known
as ‘stage fright’ in a business setting)
doesn’t discriminate between the
sexes, but has revealed the differ-
ent reasons why men and women
are seeking professional training to
overcome anxiety around commu-
nicating at work.

A study of 1,000 workplaces
conducted by RADA in Business,
the commercial arm of the Royal
Academy of Dramatic Art, has pub-
lished the report Beating workplace
performance anxiety which found a
clear disparity between the causes
of communications anxiety between
men and women.

Male employees are 45 per cent
more likely than women to feel
anxious when socialising with their
work colleagues, and 14 per cent
say specifically that having to make
small talk with colleagues brings on
the same feelings.

Challenging

Team building events were also
found to be more challenging for
men, with almost a fifth reporting
feelings of communications anxiety
in relation to these types of occa-
sion. Work social events followed,
with 17 per cent reporting the same
feelings.

“Socialisingina
work environment
and at networking
events require you to
improvise as they
are full of
uncertainty..”

Claire Dale, tutor at RADA in
Business, commented on the find-
ings: “Socialising in a work envi-
ronment and at networking events
require you to improvise as they are
full of uncertainty.

“You never know who you might
talk to and you may experience an
awkward moment or two if you end
up standing alone, deciding what to
do next.

“The composer John Cage said
that ‘chance favours the prepared
mind, so prepare your approach.

“If there is somebody you would
like to talk to: think of your com-
mon interest, approach him or her,
stand near, breathe, and wait for
your moment to introduce yourself
confidently and warmly, stating that
common interest.

“Use open body posture to show
that you are ready for conversa-
tion. Be curious about other peo-

ple and try to draw people in by
asking questions about themselves.
Breathe, smile and take a chance.”

Presentations

In contrast, the report found
that female employees experience
greater levels of anxiety when giving
presentations in front of a group, to
colleagues, or to management.

Tutor Sue Meadows said: “I be-
lieve in the power of rehearsing
aloud to oneself.

It is not that you are learning a
script, but rather that you are prac-
tising the structure of your talking
points. Aim for the point in which
your argument is so embedded that
one ‘buzz word’ can release a flow-
ing narrative that sounds conversa-
tional, not robotic.

A good opening line to engage
your audience, and a closing line to
land your overall point with your
audience, is a nice way to shape your
story.

Physically releasing tension and
utilising the breath to get into the
zone is vital”

Spotlight
Evidence suggests therefore that
while men require more help with
skills around spontaneous com-
munication, for women it is about
standing their ground and getting

their voice heard when stepping
into the spotlight - often in situa-
tions that may have a significant im-
pact on their career path. Notably,
the research shows that women are
also 39 per cent more likely to expe-
rience workplace anxiety than men
when in a job interview, and 37 per
cent more likely when negotiating a
pay rise.

With the gender pay gap still
prevalent in many fields of busi-
ness, techniques that help women
to overcome feelings of anxiety in
these situations can enable them to
negotiate career progression and
pay rises with greater confidence
and authority.

Despite the drivers of workplace
performance anxiety varying so sig-
nificantly, an equal number of men
and women feel they would benefit
from training on how to deal with
the physical effects of communica-
tions anxiety.

RADA in Business is the
commercial subsidiary of RADA
that transfers actor training
disciplines taught at the academy
to the workplace. It offers the
skills, assets and experience of
the Royal Academy of Dramatic
Art to train and inspire individual,
institutional and corporate clients
www.radainbusiness.com.
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Croydon's annual awards
open for entries

Croydon’s business awards are
open for entries after a glit-
tering launch party attended
by more than 200 business people.

Croydon Business Excellence
Awards in association with Will-
mott Dixon celebrate the achieve-
ments of the borough’s business
community.

There are 14 award categories -
including business of the year and
two new categories, love your local
trader, for shops in district centres
across the borough, and inspiration-
al young person of the year, for en-
terprising 18 to 25-year-olds.

Croydon Business Excellence
Awards have grown year on year,
with the 2017 event attracting a re-
cord number of entries and 450 peo-
ple to the awards ceremony.

The highlight of this year’s
awards programme, the Gala Din-
ner and Charity Ball awards cer-
emony hosted by a celebrity com-
pere at The Grand Sapphire on
Thursday, 4th October, promises to
be the hot ticket of 2018.

As well as Willmott Dixon and
Green Network Energy (who
sponsored the launch party), the
awards are sponsored by Allianz
Partners, AMP House Serviced
Offices, Chequers Contracts Croy-
don, Connected Space, Croydon
Advertiser, London Borough of
Croydon, Superdrug, and Sussex
Innovation Centre and supported

by Costco Croydon, Mobile Bar
Hire, and Handelsbanken. There
will once again be Awards Am-
bassadors - business experts — to
help mentor new entrants to the
programme.

To enter online visit
www.croydonawards.co.uk

CROYDON

BUSINESS EXCELLENCI
WVARDS2018
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WILLMOTT DIXON
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2018 Awards
Categories

e Best Business for Customer
Service

e Best Business for Tech &
Innovation

e Best Charity or Social
Enterprise

e Best Employer
e Best New Start Up

e Business Commitment to
Education and Skills

e Commitment to the
Community

e Entrepreneur of the Year
e Love Your Local Trader
e The Cultural Impact Award

e Inspirational Young Person
of the Year

e The SME Excellence Award
e Women in Business
e Business of the Year

Cleankill clean up

Surrey-based Cleankill Pest
Control celebrated double
success at the Gatwick
Diamond Business Awards
earlier this year.

leankill was shortlisted in
‘ seven categories and on the

night won the Responsible
Business Award and was runner up
in the Customer Service category.

This year’s awards follow the
company’s success in 2017 when the
company was named Green Busi-
ness of the Year.

Paul Bates, managing director for
Cleankill Pest Control, said: “The
awards attract some very high-cali-
bre, large companies so it’s brilliant
to have our efforts recognised. Our
customers will be really pleased too
as many choose to work with us be-
cause we operate in an ethical way
and care for our staff and the envi-
ronment.”

Comprehensive

Kate Thorpe of University of
Sussex School of Business, Man-
agement & Economics who judged
the category added: “Cleankill Pest
Control has a comprehensive re-
sponsible business strategy with
both social and environmental

reach, and provide excellent support
for staff development, leading to low
staff turnover figures.

“The continuous improvement
approach within the business and
in terms of its reach is excellent.
This can be seen by the response to
feedback received at last year’s vis-
it. Community engagement is now

“The awards attract
some very high-
calibre, large
companies so it’s
brilliant to have our
efforts recognised.”

further developed across the busi-
ness and recruitment of individuals
who share these ethics and values
has taken place during the year.
“Green values have been embed-
ded into the business since its in-
ception, and investment in people,
commitment to the green agenda,
excellent customer service and
good community engagement make
Cleankill worthy winners of Re-

»

sponsible Business of the Year 2018’

www.cleankill.co.uk



May 2018

Your business

Making mistakes is
a wonderful thing

=l Akeel Alidina has
made a few but he is
older and wiser now.

ere goes to endorse and
H validate every stupid thing

you've ever done in your life.
I'm not talking about the time you
broke up and got back together with
your ex eight times before finally
deciding they weren't the right one,
because that really was stupid.

I'm talking about the mistakes
we've made in transacting business.
I've made some really stupid mis-
takes, some of which I'm too embar-
rassed to even speak about but here’s
a story of me being duped when I
was younger and what I learnt.

Emotional

When I was 15 years old I had
a small business buying and sell-
ing mobile phones. I specialised in
the Nokia brand and was a distrib-
utor of models 5146, 3210, 3310
and 8210. (These numbers will be
sending emotional tingles down the
spine of former Nokia lovers!)

The new generation are thinking:
seriously, you never had a smart-
phone while you were in school?
And that’s probably why we had
to be so savvy in technology’s
absence. Well guess what? I used
my brain so now I don’t have to
rely on a smart phone to think
for me.

The mobile phone boom
came just before the days of eBay
and Gumtree so I would adver-
tise and sell phones through
Loot newspaper. I would meet
buyers in public places such as
Waterloo station and transact
the sale in a McDonalds. (Yes,
people used to actually meet
in person to do business rather
than lick click ding dong’ on
Amazon nowadays.)

So far, so intelligent? Wait
for this bit ...

Street trader
One day after school I was
walking along Streatham High
Road and two guys pulled up in
a car offering to sell me mobile
phones at very cheap prices. I
was a ‘street trader’ at the time so

more than willing to listen to what
they had to offer. They had a selec-
tion of the latest Nokia handsets
including the red-faced Nokia 8210
which was the smallest model of the
golden Nokia range.

The guys offered me three phones
at unbelievable prices. I was so excit-
ed and had already decided to keep
one of the phones and sell the other
two. I even began calculating the po-
tential profit I would make and was
fantasising about how to spend the
money before closing the deal. We
quickly agreed a price and I was lit-
erally ten metres from a cash point -
another great play from the salesmen.

I pulled out the cash, walked to
the car and saw them put the phones
in what looked like a toiletry bag (so
I even felt like I was getting a free
gift). Then suddenly they suggested
the sale was off and drove the car
forward slightly. I thought I was go-
ing to lose the deal and called them
back. They agree, I paid, and they
gave me the toiletry bag.

It all happened so fast and mo-
ments later I opened the bag to find
two bottles of water. They must have

INOKIA
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switched bags, like in a card trick,
and I was left with two very expen-
sive bottles of water.

Naive
You might say that, at that age, it
was ok to be naive in such a situa-
tion but I was distraught. I vividly
remember the incident and the
pain I felt of being conned. For-
tunately, in life the most painful
and embarrassing mistakes we
make can be the most valuable
ones for us. Here are some of
things I have since learned that
have helped me, and can help you,
avoid making stupid mistakes.
I'm older and wiser now and ha-
ven't made any mistakes since...
wish! However here things I learnt
that have helped me to avoid mak-
ing stupid mistakes:

1. If it’s too good to be true....

There are no ‘get rich quick
‘schemes. Always be wary when
things look or sound too good to
be true. In the situation I describe
I was overcome with emotion and

this affected my rationale and de-
cision making. I didn’t question
the deal once and felt it was an
opportunity I had to take ad-
vantage of.

2. Document your
transactions
I love the thought of a
handshake deal and verbal
agreements that are hon-
oured. Although I have
been burnt I will always
seek trusting relationships
and honourable business
deals. However I believe to
protect all parties in a busi-
ness transaction you should
always document your agree-
% ments.
=z Things can change. Peo-
[-5;. ple or their circumstances
“_  could change and there-
. fore their outlook on an
agreement can change.
A document will clearly
stipulate an agreement
and weed out any grey
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the deal.

Of course things can be time
sensitive and not all deals can be
perfectly transacted and that’s where
risk comes into business which is all
part and parcel of commerce and
something that needs to be consid-
ered in each circumstance.

Disclaimer: Don’t ask for a con-
tract when you go and buy your veg
from the market. This is for signifi-
cant deals only.

3. Learn from others

My older brother always said to
me, “Yes, learning from your mis-
takes is great but better still learn
from mine so you don’t make the
same ones!”

I believe it is important to learn
from others and share your own
experiences, albeit embarrassing
at times. We all need a few scars of
our own along the way but through
reading, learning and sharing ex-
periences we can all avoid making
mistakes.

Akeel Alidina is managing director
of Caridon Property
www.caridonproperty.co.uk
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obligations matter

j by Mark Wood

hen running a business,
companies want to fo-
cus on what makes their

business great.

When it comes to statutory com-
pliance, things can become over-
whelming, uninspiring or worse yet,
boring. However, such matters can-
not be ignored.

UK private companies limited by
shares (‘company’) are subject to a
wide range of statutory compliance
obligations in accordance with,
amongst others, the Companies,
Corporation Tax and VAT Acts and
related regulations. Many additional
obligations exist however this short
briefing only looks at Companies
House and corporation tax annual
compliance obligations.

Statutory obligations

Generally speaking, every com-
pany must prepare and file a con-
firmation statement and set of fi-

nancial statements with Companies
House on an annual basis whilst
filing a corporation tax return an-
nually to HMRC.

Confirmation
statement

A confirmation statement is an
endorsement that the information
held by Companies House on the
company is up to date. Companies
must file a confirmation statement
with Companies House at least once
every 12 months and if the company
has undertaken certain changes, the
company’s new confirmation state-
ment must state the relevant chang-
es accordingly.

The information held by Compa-
nies House on the company will be
determined both by the information
stated on the incorporation appli-
cation and any changes to the com-
pany filed with Companies House,
such as change of directors, since
incorporation.

When a company is incorpo-
rated, it is allotted a Confirmation
Statement ‘due date’ which will be

Down by te

river

Hammersmith & Fulham Chamber of Commerce’s members

and guests recently enjoyed a spring day of glorious sunshine
networking on the banks of the river Thames at Craven Cottage,
home of Fulham Football Club, currently doing well in the
Championship. The event took place on the club’s expansive
terrace with views across Putney and Hammersmith. It was the
ideal networking environment, improved by a delicious lunch and
a guided tour of the grounds and VIP rooms.

the 1st anniversary of its incorpora-
tion. The company’s first confirma-
tion statement must be filed no later
than 14 days after its due date. For
example, a company incorporated
on 1st July 2018 will prepare its first
Confirmation Statement up to 1st
July 2019 and file same by 15th July
2019.

Failure or delay in filing a con-
firmation statement will render a
company and its officers eligible for
prosecution and penalties. In ad-
dition to this, the company will be
considered no longer in good stand-
ing whilst the Registrar may remove
the company from the register for
non-compliance.

Financial statements

Every company must prepare and
file annual financial statements that
report on the performance and ac-
tivities of the company during the
year. The initial year end (Account-
ing Reference Date or ‘ARD’) is au-
tomatically set by Companies House
upon incorporation and is typically
the end of the month of incorpora-
tion in the following year. For exam-
ple, a company formed on 1Ist July
2018 will have an ARD of 31st July
2019.

With the exception of the first set
of accounts and other minor excep-
tions, financial statements must be
filed with Companies House within
9 months of its ARD, known as its
accounts filing deadline.

Companies can shorten a com-
pany’s ARD at any time or extend it
once in every 5 years. However, an
accounting period cannot exceed 18
months.

Financial statements may also re-
quire an audit depending on certain
criteria including turnover, asset
value and employee head count.

Failure to file the financial state-
ments by the accounts filing dead-
line will result in financial penalties
ranging from £150 to £3,000. In ad-
dition, the company officers may be
eligible for further prosecution.

Corporation tax
UK resident companies are re-
quired to file a corporation tax
return for each accounting peri-

od. For tax purposes, an account-
ing period may not exceed twelve
months whilst the due date for filing
a corporation tax return is within 12
months after the relevant ARD.

The UK operates a self assess-
ment regime which places the onus
on UK resident companies to assess
their own profits on which cor-
poration tax is due for payment to
HMRC within nine months and one
day from the end of the relevant ac-
counting period.

For example, if the company has
a year end of 31st December 2017,
corporation tax should be paid no
later than the 1st October 2018.
Subject to certain exceptions, ‘large’
companies must pay their corpora-
tion tax in instalments.

Late and non-filing of corpora-
tion tax will lead to automatic pen-
alties which increase in severity the
longer the return is past its filing
date.

Compliance matters

Keeping on top of a company’s
statutory obligations is important as
non-compliance can lead to penal-
ties, prosecutions and loss of earn-
ings from reputational damage.

This briefing has reviewed only
the routine Companies House and
corporation tax annual compliance
obligations companies’ encounter.
However, depending on the level
of activity and industry, companies
may have other considerations in-
cluding VAT Filings and payroll/
PAYE, in addition to attending to
event driven filings with Companies
House, such as share allotments and
officer changes.

Whilst some companies have
an in-house company secretary to
manage such matters, many do not
so therefore, whilst this article is
general in nature, it is vital for com-
panies to seek relevant advice when
establishing and meeting their spe-
cific obligations.

Mark Wood is assistant manager
- company secretarial at Pearse
Trust, an independent advisor on
corporate and trust structures.

www.pearse-trust.ie
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How innovation is
reducing absenteeism

e financial and creative loss
faced as a result of sickness
is, arguably, a primary source

of annoyance for employers. The
‘presenteeism’ culture sees employ-
ees working longer hours in search
of positive appraisals from man-
agement, whilst juggling increasing
workloads and demanding deadlines,
often at the expense of their own
health. Even at clear times of sickness
employees are more often working
at their desk with minimal consid-
eration or awareness at the risk they
pose in contaminating the work envi-
ronment, and their colleagues.

The latest data published by the
Office for National Statistics found 34
million work days in 2016 were lost
as a result of minor illnesses, costing
the UK economy £73 billion in lost
productivity. Sick leave costs to em-
ployers are estimated to be £29 billion
a year. With profit for any business
being a staple of sustainability, it is
evident that effective and financially
responsible solutions must be imple-

mented to tackle workplace illness as
a result of poor sanitisation.

Tradition

Traditional methods to rid rooms
of harmful pathogens and germs have
used dipping methods in which wa-
terproof equipment or items are sub-
merged in an electrically charged tank
to remove surface pathogens. Fogging
methods involve spraying a thick lay-
er of strong biocide pesticides across
all surfaces within a room. Ventila-
tion and down time is required with
this method, meaning it poses time
management issues. Whilst also pos-
ing risk when carried out in rooms
containing electrical equipment due
to high concentrations of moisture.
More domestic methods using a mop
and bucket containing biocide are
used to deep clean hard floors. This
method, although killing some path-
ogens, tends to relocate germs when
not thoroughly carried out.

The reinforcement of handwash-
ing, proper hygiene and cleaning

manually with disinfectant wipes can
be used to prevent the harbouring of
illness-causing germs. With germs
being able to survive on surfaces for
extended periods of time, influenza
viruses can linger on hard surfaces
like stainless steel and plastic for up to
48 hours. It is evident more proficient
methods must be integrated into ser-
vices provided by cleaning providers.

Innovation

The cleaning industry has revolu-
tionised itself over the years with focus
on technological product development
and scientific research, developing far
more superior time and cost-effective
solutions to reduce the impact of flu
outbreaks while creating a viable re-
turn on investment for clients. This is
done by reducing the number of hours
needed per cleaning operative to carry
out a comprehensive disinfection and
sanitisation service.

Frequent manual cleaning, on a
tight budget and with manpower
restrictions, inhibits the ability to

reach easy-to-miss hot-spots where
germs thrive. The patented Electro-
static Sprayer is an innovative new
surface treatment system that com-
bines proven electrostatic technology
which provides a superior coverage
in the hardest to reach places. This
technology optimises product de-
livery creating a cost-efficient, com-
prehensive surface treatment that is
designed to help keep office facilities
healthier whilst saving on costs faced
with time, money and labour.

Monopolising on the electrostat-
ic feature the system is able to reach
above and below all surfaces provid-
ing a total surface coverage. Incor-
porating innovative measures into
cleaning protocols shows facilities
are going the extra mile in fighting
against germs by adding an extra lay-
er of protection.

Rebekah Cox is a marketing
executive at Abelian who specialise
in commercial contract cleaning
www.abelian.com

Food waste - a growing
challenge for the planet

ood waste is estimated to

cause 14 per cent of the

world’s greenhouse gas emis-
sions. In the UK alone, businesses
currently generate around 15 mil-
lion tonnes annually, 40 per cent
of which will go to landfill. This in
turn generates methane gas which
is 25 times more damaging than
carbon dioxide as a greenhouse
gas. Organic waste left to rot in
landfills also impacts land biodi-
versity, polluting waterways and
groundwater.

For businesses such as hotels,
hospitals, institutions, hospitality
providers, food processors and re-
tailers, generating medium to high
volumes of food waste of all forms
- fresh, peelings, left-overs and
packaged - its collection and dis-
posal is a high-cost and unhygienic
problem.

Awareness

The ideal from an environ-
mental perspective is to gener-
ate less waste, and initiatives are
being spearheaded by food re-
tailers and others to raise aware-
ness and encourage consumers
to maximise the food they buy.
This is an encouraging step for-
wards and could lead to a signifi-
cant reduction in at least some of the
food waste sent to landfill.

In cases of necessary food waste
that can’t be consumed, the next
best option is to find alternative
uses that will not damage the en-
vironment. By adopting the prin-
ciples of a circular economy, using
and re-purposing food and organic
waste so that it contributes in a pos-
itive way to our planet, we can con-
serve resources whilst also greatly

—

reducing the harmful emissions ef-
fects of putrescible waste.

Innovative
Fortunately, waste management
systems are available to those who
produce food waste in large quan-
tities. One example, WasteMaster,
uses innovative technology on site

to reduce food waste by up to 80
per cent. The continuous process
efficiently converts food and or-
ganic waste into a nutrient-rich,
compost-like residual material,
without adding bacte-
rial organisms or wa-
ter, which would be
discharged as mascer-
ated waste into water
courses.

It is clear that we
must do whatever we can
to preserve our planet. Reduc-
ing the amount of putrescible
waste sent to landfill is one action
we can take and conserving our
most precious resource of water is
another. By doing both we can make
major strides to preserve our envi-
ronment for the future.

www.ecoserviceuk.co.uk
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€2.1 billion to boost venture capital investment in
Europe’s innovative start-ups

The European Commission and
the European Investment Fund
have launched a Pan-European
Venture Capital Funds-of-Funds
programme (VentureEU) to boost
investment in innovative start-up
and scale-up companies across
Europe.

Europe boasts a wealth of
talent, world-class researchers
and skilled entrepreneurs,
but it can do better at turning
that excellence into success
stories. Access to risk capital
for innovation plays a key role.
The Commission and the EIF
are announcing six participating
funds to receive EU support in

their mission to invest in the
European venture capital market.
Backed by EU funding to the tune
of €410 million, the funds are
aiming to raise up to €2.1 billion
of public and private investment.
In turn this is expected to trigger
an estimated €6.5 billion of new
investment in innovative start-up
and scale-up companies across
Europe, doubling the amount of
venture capital currently available
in Europe.

Venture capital (VC) is
vital to a well-functioning
Capital Markets Union, but
remains underdeveloped in
Europe. In 2016, venture

capitalists invested about €6.5
billion in the EU compared
to €39.4 billion in the US.
Moreover, VC funds in
Europe are too small - €56
million on average compared
to €156 million in the US. As a
result, these companies move
to ecosystems where they have
better chances to grow fast. The
number of companies reaching
the ‘unicorn’ status of more than
$1 billion market valuation at the
end of 2017 was 26 in the EU
compared to 109 in the United
States and 59 in China.
VentureEU will provide new
sources of financing, giving

European innovators the
opportunity to grow into world-
leading companies. Around
1,500 start-ups and scale-ups are
expected to gain access across
the whole EU.

The EU investment in
VentureEU will be managed by
the EIF under the supervision
of the Commission and rolled
out via six professional and
experienced fund managers
ensuring a fully market-driven
approach. This will attract more
investments and significantly
increase the availability of VC
funding for start-ups and scale-
ups in the EU.

Japan and Singapore agreements move forward

The Commission has presented
the outcome of negotiations

for the Economic Partnership
Agreement with Japan and

the trade and investment
agreements with Singapore to
the Council. This is the first
step towards the signature and
conclusion of these agreements.

A swift conclusion and a quick
implementation of the most
important trade agreement
ever negotiated by the EU
was a personal commitment
undertaken by the President of
the European Commission Jean-
Claude Juncker and the Prime
Minister of Japan Shinzo Abe.
During a bilateral Summit and
at the margins of a G7 Summit,
both leaders provided political
leadership at the highest level in
order to accelerate and finalise
negotiations in 2017.

President of the European
Commission Jean-Claude Juncker
said: “The step we are taking
paves the way for our companies
and citizens to start benefitting
from the full potential of
the Economic Partnership
Agreement with Japan already
in the coming year. Europe
believes in open and fair trade,
based on a global rulebook. Our
economy depends on it, our
companies thrive off it and our
consumers expect it. Along with
like-minded partners around the
world it helps us create jobs and
set standards both at home and
abroad. Today we take a step

forwards towards concluding
agreements with two of our
closest Asian partners, Japan and
Singapore. The impact of these
agreements will go far beyond
our respective shores - it sends a
clear and unambiguous message
that we stand together against
protectionism and in defence
of multilateralism. This is more
important than ever.”

The Japan agreement is
the biggest bilateral trade
partnership ever negotiated
by the European Union.
The Economic Partnership
Agreement will open huge
market opportunities for both
sides, strengthen cooperation
between Europe and Japan
in a range of areas, reaffirm
their shared commitment to
sustainable development, and
include for the first time a
specific commitment to the Paris
climate agreement. It will remove
the vast majority of customs
duties that cost EU companies
exporting to Japan €1 billion a

year. The agreement will also
eliminate a number of long-
standing regulatory barriers, such
as double testing and overlapping
bureaucracy. It will open up the
Japanese market of 127 million
consumers to key EU agricultural
exports, protect over 200
traditional European regional
food and drink products in Japan
(the so-called Geographical
Indications) and increase EU
export opportunities in a range
of other sectors, including the
ability for European companies
to bid for public contracts in
many Japanese cities.

The EU and Japan are also in
the final stages of negotiation
of a Strategic Partnership
Agreement. Upon entry into
force, it will upgrade the political
relations between the two sides
by reinforcing political dialogue,
affirming shared values and
common principles, and enabling
closer cooperation to tackle
common challenges.

The trade and investment

agreements with Singapore

are the EU’s first completed
bilateral deals with a member

of the Association of Southeast
Asian Nations (ASEAN). Within
ASEAN, Singapore is by far the
EU’s largest partner with a total
bilateral trade in goods of €53.3
billion (2017) and in services of
€44.4 billion (2016). Over 10,000
EU companies are established

in Singapore and use it as a

hub to serve the whole Pacific
region. With these agreements,
the EU has therefore made an
important stride towards setting
high standards and rules for

the important and fast-growing
Southeast Asian region. The
deals also represent the first
building block of a future region-
to-region trade and investment
agreement between the EU and
ASEAN. Singapore is already
the number one location for
European investment in Asia,
with investment between the
two growing rapidly in recent
years. Bilateral investment stocks
reached €256 billion in 2016.

As well as offering huge
economic opportunities, the
trade agreements also include
comprehensive chapters on trade
and sustainable development;
setting the highest standards
of labour, safety, environmental
and consumer protection; as well
as strengthening joint actions
on sustainable development
and climate change and fully
safeguarding public services.
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Final vote on energy performance of buildings

New rules will make buildings
smarter and more energy efficient,
saving money and creating jobs in
the renovation and construction
sector.

Last month the European
Parliament gave its final approval
on the revised Energy Performance
of Buildings directive. The vote
signals the closure of the first of
8 legislative proposals part of the
Clean Energy for All Europeans
package brought forward by the
European Commission on 30

November 2016. This package is a
key element of one of the Juncker
Commission’s priorities, “a resilient
Energy Union and a forward-looking
climate change policy”.

The changes agreed today
tap into the huge potential for
efficiency gains in the building
sector, the largest single energy
consumer in Europe. They include
measures that will accelerate
the rate of building renovation
towards more energy efficient
systems and strengthen the energy

sectors, we are also establishing
a link between buildings and
e-mobility infrastructure, and
helping stabilize the electricity
grid. Another building block of the
Energy Union has been laid today,
let us continue ahead.”

Following this approval by
the European Parliament of
the revised directive on Energy
Performance of Buildings,
the Council of Ministers must
finalise its formal agreement in
an upcoming Council meeting.

performance of new buildings,
making them smarter.
Vice-President responsible for
the Energy Union Maro$ Seféovic¢
said: “By renovating and making
our buildings in Europe smarter, we
are attaining several simultaneous
objectives: lower energy bills,
better health, protection of the
environment and reduction of our
emissions in the EU, given that over
a third of these are produced by
buildings. And as technology has
blurred the distinction between

MariMatch at Posidonia 2018, the brokerage forum organised by the
Enterprise Europe Network at the International Shipping Exhibition
Posidonia, will take place on 6 - 7 June 2018 in Athens, Greece. Few
events can match the concentration of international buyers at his
event.

Meet new business partners and expand your research and innovation
network in the maritime sector.

Location: Athens, Greece

Registration Deadline: Friday 1 June 2018
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The Internet of Things Week Bilbao 2018 Brokerage Event - 6 June
2018

Jointly organised by the loT Forum and IK4-TEKNIKER, the conference
will take place between 4 - 7 June 2018 at the Euskalduna Conference
Centre and focus on the most recent trends and developments in
terms of technology and IoT (Internet of Things) solutions.

The loT Week 2018 will gather top experts, innovators and
stakeholders in the Internet of Things to address and identify emerging
trends and technologies that will have a short-medium impact on
different sectors. Within the framework of international event loT
Week Bilbao 2018, the Basque Enterprise Europe Network organizes
a brokerage event focused on the main topics that are impacted by loT
today.

Location: Bilbao, Spain

Registration Deadline: Sunday 3 June 2018
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INNOVAT&MATCH 2018
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BOL.OGNA 7-8 GIUGNO
Innovat&Match 2017: two days of bilateral meetings between
universities, research centres and companies in the framework of
R2B - Research to Business 2017, 12th edition of the international
fair for industrial research promoted by the Emilia-Romagna Region,
Bologna Fiere, ASTER and SMAU. The Initiative promotes the creation
technological agreements, research projects and transnational
collaboration between researchers and entrepreneurs.
Location: Bologna, Italy
Registration Deadline: Friday 18 May 2018
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| Hauts-de-France
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Hauts-de-France is among France's top five regions for information and
communication technologies. Learn about what the Hauts-de-France
region offers in relation to digital economy and take the opportunity to
connect with future customers, suppliers and key partners in the digital
field during this Franco-British matchmaking event

Location: Lille, France

Registration Deadline: Tuesday 5 June 2018

i
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The Enterprise Europe Network is organising a matchmaking event -
TorinoFashionMatch 2018 - in Turin within the Fashion Week 2018
event.

The brokerage event is focused on Textile and Fashion Industry
where companies, fashion designers, agents and buyers, producers,
distributors and brands active in fashion and textile blockchain, could
meet potential business and technological partners to help establish
long lasting international collaborations for innovation and growth.
The Event will be organized in the framework of the third edition of
the Torino FashionWeek, 7 days of fashion catwalks, workshops and
events.

Location: Torino, Italy
Registration Deadline: Thursday 21 June 2018

BE-Mat 2018, Business Event

on Materials, Raw Materials &
Circular Economy

The Be-Mat event, organised in collaboration with the EIT raw
Materials network, aims at creating a community with high potential
innovation and internationalisation based on stable links between
research results, industrial needs and funding paths. The two days

of bilateral meetings are open to companies, research centres and
universities, and all interested organisations in meeting others potential
partners and collaborators to develop collaborative business and
technological contracts or scientific projects in the focus areas of the
event.

Location: Anacapri, Italy

Registration Deadline: Thursday 21 June 2018

enterprise
europe
network

Registrations for all events are now open. For
further information contact the Enterprise
Europe Network London office enterprise.
europe@londonchamber.co.uk
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Advocacy Coaching & Solutions
46 Clovelly Road, Ealing, London, W5 5HE
T: 020 8579 4393
ferguscrockett@actioncoach.com
Business coach

Aircraft Maintenance Support Ltd
30 Solomon Avenue, London, N9 0SQ
T: 07714 306998

alikoz@live.co.uk

Maintenance services

Aldermore-Corporate Savings

6th Floor, The Monument Building,

11 Monument Street, London, EC3R 8AF
T: 020 7330 3100
customer.service@aldermore.co.uk
www.aldermore.co.uk

Corporate savings

All In Italian

52-53 The Mall, Ealing, London, W5 3TA
T: 020 3859 0182
info@robertasabbatini.co.uk

Events

Amba Hotel Charing Cross
The Strand, LONDON, WC2N 5HX
T: 0871 376 9012
askcc@amba-hotel.com
www.amba-hotel.com

Hotel

Amicus Networks

Studio Four, King House, 5-11
Westbourne Grove, London, W2 4UA
T: 0345 355 3232
www.amicusnetworks.co.uk
Telecommunications for business

Ark Project Partners Ltd.

17 Ensign House, Admirals Way, Canary
Wharf, London, E14 9XQ

T: 020 7863 2403
info@arkprojectpartners.co.uk
www.arkprojectpartners.co.uk

Business & projects consultancy services

AVT & Installation Limited

13 John Prince’s Street, Second Floor,
London, W1G 0JR

T: 07984 104284
a.strukov@gmail.com

Light and sound technologies

Bizspace Ltd

4-6 Wadsworth Road, Perivale, London,
UB6 7))

T: 020 8991 3740
perivale@bizspace.co.uk
www.bizspace.co.uk

Business centre

Bluebird Care

8 Skylines Village, 20 Heigham Road,
East Ham, London, E14 9TS

T: 020 8519 3886
newham@bluebirdcare.co.uk
www.bluebirdcare.co.uk/newham
Care for people in their homes

Border Archaeology

T: 020 3301 5670
info@borderarchaeology.com
www.borderarchaeology.com
Archaeology

Central Bridging

34 Queen Anne Street, London, W1G 8HE
www.centralbridging.co.uk

Short term specialist lender

Cirkel Limited

47 Brondesbury Park, London, NWé 7AY
T: 07514 192941

support@cirkel.co

www.cirkel.co

E-Commerce for sustainable textiles

Congolese Chamber of Commerce
in Great Britain (CCCGB)

27 Old Gloucester Street, London,
WC1N 3AX

T: 020 8720 6885

admin@cccgb.uk

www.cccgb.uk

Chamber of commerce

Cubedots

1 Fore Street, London, EC2Y 9DT
T: 020 7993 5080

Live 3D viz for off plan real estate

Daily Groupage Services

lkra Park, Mulbery Way, Belvedere,
DA17 6AN

T: 020 8320 1940
yasir@dailygroupage.com
www.dailygroupage.com

Transport

Debunc

85 Great Portland Street, London,
W1W 7LT

T: 020 3773 6772
simeon@debunc.com
www.debunc.com

Website and SCO

Dribuild Group

Unit 26A, Osprey Court, Hawkfield Way,
Bristol, BS14 0BB

T: 0117 986 1020

info@dribuild.com

www.dribuild.com

Construction / developments

e-Fashion UKBD Ltd

Unit 132, Whitechapel Technology Centre,
75 Whitechapel Road, London, E1 1DU

T: 020 7929 996
e-fashionuk@hotmail.com
www.efashionsuk.com

Garments and textiles

ExWorks Capital

Suite 1.12, 1 Cornhill, London, EC3V 3ND
www.exworkscapital.com

Senior secured debt fund

Falcon Enamelware

39 Rosebery Avenue, London, EC1R 4SH
www.falconenamelware.com

Design and sales of kitchenware.

Gconsultancy Innovation Ltd
Somerset House, Strand,

London, WC2R 1LA
www.academyofdesignthinking.com/
We help companies innovate and grow.

Get Groomed

10 Drake House, Stepney Way,
London, E1 3BE

T: 07500 174928
giluliano@getgroomed.co.uk
www.gogetgroomed.co.uk
Barber

Gower & Mae

32 London Road, Guildford,
Surrey, GU1 2AB

T: 01483 230 430
info@gowermae.com
www.gowermae.com
Property consultancy

Igniter100 UK

31 Southampton Row, London, WC1B 5H)J
www.igniter100.com

Consultancy services

Interact Branding Limited

The Dock, Wapping Lane, London E1W 2SF
www.interactbranding.com

Creative agency

KB Petrochemicals Industries
Bahrain, SA-149 South ALBA, Industrial
Area, 939, Al Riffae Askar, Al Riffae, Bahrain
T: 973 77229909
admin@kbpetrochemicals.com
www.kbpetrochemicals.com

Sale of petrochemicals

Loveurope Group Ltd

88 Goswell Road, London, EC1V 7DB
T: 020 7251 8617

info@loveurope.com
www.loveurope.co.uk

Agency advertising brand communications

Metropolitan Police

Hayes Sports Club

The Warren, Croydon Road, Hayes,
Kent, BR2 7AL

T: 020 8462 1266
enquiries@mpthewarren.com
www.mpthewarren.com

Sports, social and corporate banqueting

MHA Macintyre Hudson LLP
New Bridge Street House, 30-34 New
Bridge Street, London, EC4V 6BJ

T: 020 7429 4100

info@mhllp.co.uk
www.macintyrehudson.co.uk
Chartered accountants

Midland Communications
Distribution Ltd

Unit 1, Colwick Quays Business Park,
Colwick, Nottingham, NG4 2JY

T: 01159 403900
queries@mdee.co.uk
www.mdee.co.uk

Distribution communications

Nestor Business Consulting
Gilmoora House, 57-61 Mortimer Street,
London, W1W 8HS

T: 020 3170 6213

ken@nestorbc.com

www.nestorbc.com

HR support services

Nicci Kurland Consulting Ltd
11A Haven Green, London, W5 2UU
T: 07472 637345
nicci@nkcltd.co.uk

Marketing / advertising consultancy

Oversea Trading Ltd

8 Place De Vénétie, Paris, 75013, France
T: +337 8330 4554
oversea.tradingltd@gmail.com
overseatradingltd.samplesite.com
Import/export

Polypipe Terrain

New Hythe Business Park, College Road,
Aylesford, ME20 7P)

T: 01622 795200
commercialenquiries@polypipe.com
www.polypipe.com

Plastic pipe manufacturer

Prodigal Sun Ltd

37 Morland Road, Croydon, Surrey,
CRO 6HA

T: 07764 495 576
dominic.arope@rokar.co.uk
www.rokar.co.uk

Market ticket sales for live events

Provenance Insurance Brokers Ltd
Kemp House, 152-160 City Road,
London, EC1V 2NX
www.provenanceinsurance.co.uk
Personal and business insurance

Red Creative Productions

47 Church Field Road, London,

W3 6AY

T: 07473 494090
sunita@redcreavtiveproductions.co.uk
Helping small businesses to grow

Redline Assured Security
National Security Training Centre,
First Avenue, Robin Hood Airport,
Doncaster, DN9 3RH

T: 01302 288 360
admin@trustredline.co.uk
www.trustredline.co.uk

Security

Richard House Children’s Hospice
Richard House Drive, London,

E16 3RG

T: 020 7540 0200
info@richardhouse.org.uk
www.richardhouse.org.uk

Children’s hospice

40 New members May 2018

Royal Russell School Trust

Coombe Lane, Croydon, Surrey, CR9 5BX
T: 020 8657 4433
reception@royalrussell.co.uk
www.royalrussell.co.uk

Independent day and boarding school

Sandals

34-36 Ives Street, London, SW3 2ND
T: 020 7590 0220
events@sandals.co.uk
www.sandals.co.uk

Tour operator

Seantecs UK Ltd

1C, 23 Belsize Park, London, NW3 4DU
T: 07427 686724

jay.youm@oba.co.uk
www.seancube.com

IOT Sensors, consulting, data analysis

Security Institute

1 The Courtyard, Caldecote, CV10 0AS
T: 02476 346464
info@security-institute.org
www.security-institute.org

Professional body

Silkoak Global Ltd

60 Collingwood Gardens, lIford,
London, IG5 OAN

T: 07904 555600
saumya.basu@silkoakgroup.com
www.silkoak.co.uk

Handcrafted lifestyle & homedecor

The Chartwell Cancer Trust

Room 1, Aileen McHugo Building,
Westmore Green, Tatsfield, TN16 2AG
T: 01959 571 532
michael607douglas@btinternet.com
www.chartwellcancertrust.co.uk
Charity

The Devonshire Club

5 Devonshire Square, London, EC2M 4YD
T: 020 3146 5525
www.devonshireclub.com

Private members club

TMotions Global Limited

207 Regent Street, London, W1B 3HH
www.tmotions.com

Software Development and IT services

Trinity College London

Recycling Lives Centre, 1A Essex Street,
Preston, PR1 1QE

We provide UKVI approved exams

Tristan Property Trust

TMRW Hub Davis House, 2 Robert
Street, Croydon, CRO 1QQ

T: 02086608896
paul@tristanproperty.co.uk
tristanproperty.co.uk

Property acquisition portfolio

Virgin East Coast Mainline
Kingscross Station, Euston Road,
London, N1 9AL

T: 07885 228 084
Samantha.McKnight@
virgintrainseastcoast.com
www.virgintrainseastcoast.com
Train operating company

Xpedite

18 Oliver Business Park, Oliver Road,
London, NW10 7JB

T: 020 8453 1555

Sales@xpedite.eu

www.xpedite.eu

Bespoke chauffeur driven cars service

Zarab CO

No.40 & 41, Salamat Building, Sadi Street,
Tehran, 1144956187, Iran

T: +982133119958
alirezaassarkashani@yahoo.com
www.zarabco.com

Distributors of agricultural products
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Business Travel

Air Astana, the Skytrax
award-winning national
carrier of Kazakhstan will
offer daily, non-stop flights
from London Heathrow (LHR)
to Astana, effective 1st June.
The additional frequencies, on
Wednesdays and Fridays, are
already available for purchase.

“We are delighted to have finally
secured daily flight status on what
is such a prestigious and popular
route — the only direct service
linking the UK to Kazakhstan,” said
Air Astana CEO and President Peter
Foster. “London has consistently
grown in significance, with both
business and leisure travellers and it
comes at an opportune time too for
the airline strategically, as we start
to plan for an IPO listing in both
London and Kazakhstan.”

Passengers flying direct with Air
Astana also benefit from seamless
immediate connections to
Kazakhstan’s second city Almaty
and excellent onwards connections
via the airline’s domestic and
international network. From
Astana, passengers can benefit

from convenient international
connections to Urumgi, northwest
China; Delhi, India; and the Russian
cities of Novosibirsk, Omsk, Tyumen
and Yekaterinburg.

Air Astana Commences New
Direct Frankfurt — Atyrau
Service

On the 26th March, Air Astana,
commenced a new direct flight
between Atyrau and Frankfurt. The
new service will be operated twice
a week on Mondays and Fridays
using Airbus A321 aircraftina
two-class layout with 28 Business

Class and 151 Economy Class seats.
The flight time from Atyrau to
Frankfurt (KC947) is 5h 05min, with
the return flight (KC948) time being
marginally shorter at 4h 45min.

Atyrau-Frankfurt is the third
direct service offered by Air Astana
between Frankfurt and Kazakhstan,
complementing the existing

daily services from Astana and
weekly service from Uralsk. The
carrier offers an additional seven
connections between Almaty and
Frankfurt through its codeshare
agreement on Lufthansa operated
services.

May 2018

“We are delighted to
have finally secured
daily flight status

on what is such

a prestigious and

popular route”

— Air Astana CEO and
President Peter Foster
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Currency exchange
for businesses

In the globalised world we
live in today even some of
the smallest businesses
are exposed to foreign
exchange movements and
many businesses suffer
from poor exchange rates
when paying international
suppliers or receiving
payments from across the
world. Currency markets are
constantly fluctuating and

making your transaction at
the right time can make a
big difference to the amount
of money you end up with.
The Currency Accountis a
financial technology company
specifically designed to empower
organisations that want to
transact internationally. With
the company’s multi-currency
banking services, businesses and
corporates can stay in control of

overseas currency cash flows,
make and receive payments in
foreign currencies and enjoy better
exchange rates. Currency hedging
and risk-management services are
also available for those that want
to eliminate risk. Payments can

be processed to more than 160
countries. The service is authorised
by the Financial Conduct Authority
and is a trusted partner for many
brands worldwide.

Currency
Account

THE NEW STANDARD IN

“There are endless
ways to use the
exchange rate
fluctuations to your
advantage but perhaps
only a handful of

ways that will suit

your particular
circumstances.’

MULTI-CURRENCY BANKING & PAYMENTS

FCA AUTHORISED

AS FEATURED IN

DAILY#EXPRESS DailyzisMail
theguardian

www.thecurrencyaccount.com

TRUSTED SERVICE

¥: TRUSTPILOT

18808
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Invest in Malta

Sharing almost two hundred
years of common history,
the United Kingdom and
Malta can look forward to
new joint experiences, driven
by changing international
contexts.

Long viewed as an ideal location for
UK businesses wishing to develop
overseas operations, Malta’s
industrial development was in fact
also spurred by a steady influx
of British investment, spanning
a wide range of sectors from
precision manufacturing to ICT
and tertiary education services,
always keeping pace with Malta’s
changing strengths and available
opportunities.

Today, while Malta is well
known as a viable destination for
any business seeking to expand
overseas, it is an especially good
match for UK companies due to
the ease with which they can
settle there. This is mainly due
to the imprint left by over 150
years of British governance which
resulted in the fact that the English
language is one of the country’s two
official languages, with all official
documents published not only in
Maltese but also in English. It is
also the language of business with
any communications, both within
companies and with third parties,
being carried out in that language.
All this ensures transparency for any
company from the UK wishing to
set up and operate out of Malta, a
factor which provides peace of mind
for any investor.

Another very important factor is

4
Malta’s commercial law system —
one which is very closely modelled
on current UK legislation. This
ensures that British investors would
be operating in a familiar legal
environment.

With an annual GDP growth of
6.6%, in recent years Malta has
seen a strong influx of expatriates
who have moved to the country
in order to make the best of
its employment opportunities.

Here one finds a strong base of
employees originating from other
EU member states and also other
third countries, all sharing a fluency

[l
|

in English and an enthusiasm for the

quality of life which the island has
to offer. Indeed, a 2017 survey by
Expat Insider placed Malta at a high

seventh place with regards to what
it calls the “pura vida” (pure life).
Today, as a result of decades
of steady development with
a constant eye on the future,
Malta can offer a number of
opportunities in high value sectors
such as advanced manufacturing;
ICT inits widest sense, which
includes anything from software
development to digital games,
fintech and blockchain technologies;
healthcare, including the
manufacture of pharmaceuticals
and medical devices, healthcare
services and R&D; aviation,
such as maintenance, repair and
overhaul operations, as well as
UAV testing and flight training; a
long-standing maritime sector as

May 2018

well as various other niche areas.

British companies from the
above and other sectors could
find Malta to be a valid co-location
from which to maintain unfettered
access to the European Union
Market, while making use of the
country’s strong business links
with other areas such as the
MENA region. Indeed, over 50% of
Malta’s exports (already among the
highest per capita in the European
Union) go to countries outside the
EU, a direct result of a conscious
plan by the country to spread its
markets as much as possible. A 3.5
hour flying time from most main
UK airports, and with excellent
connections and short flight times
to many regional hubs means that
any British investor can maintain a
“hands on” approach with a Malta
branch, especially in the crucial,
early phases of operations.

All this would happenina
country which is constantly
striving to reduce the bureaucratic
burden on businesses, which
offers a very competitive yet
transparent and OECD-compliant
tax system and whose economic
development agency, Malta
Enterprise, administers an attractive
incentives package aimed at
ensuring that any new setup
goes as smoothly as possible.

Our officials at the Malta
Enterprise office in the UK, based in
Malta’s High Commission in London,
look forward to establish a working
relationship that will help you better
understand the possibilities which
Malta can offer for the continued
growth of your business.



Find out more on:
www.maltaenterprise.com

Contact:
peter.meli@maltaenterprise.com

INVEST
IWMALTA

MALTA:

YOUR EU CO-LOCATION

A country with a great deal to offer to
prospective investors, having:

e Adiverse economy with one of the
highest economic growth rates in the EU

* Reliable and frequent connections to
regional and global markets

e Among highest exports per capita in EU
e Economic, political and social stability
e English as the language of business

e Excellent quality of life

Malta Enterprise

¢/o Malta High Commission
Malta House, 36-38 Piccadilly
London, W1J oLE

United Kingdom
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Malta: Hints for UK

“Though among the
smallest in size, Malta
takes an honoured
place among the
countries we have
visited” - Queen
Elizabeth in 1954

Despite being the smallest
European Member state,
Malta’s economic growth
exceeded the European
average, year after year over
the past ten years, even during
the financial crisis. Here are
some snippets of general
information for UK business
travellers visiting the island of
Malta.

Itis often hard to imagine that
Malta is only around 3h 25m from
Heathrow Airport. The small island
nation lies in the centre of the
Mediterranean Sea, 93 kilometres
south coast of Sicily and 290
kilometres north of the nearest
point on the African coast.

Malta has a mild Mediterranean
climate, rainfall occurs mainly
in winter, with summer being
predominately dry. The maximum
average monthly temperatures
range between 14°C in February,
to 34°Cin August. The average
annual rainfall is 520 millimetres

(21 inches) with about 300 days of
sunshine each year.

Business language

Practically, all Maltese people

are bilingual. Business is typically
managed and conducted in
English and therefore most official
publications, commercial and
banking transcripts are produced
in English. Maltese language is a
Semitic language which descends
from Italian/Sicilian, Siculo-Arabic,
English and French and is written
in Latin script. The language has its
own distinct characteristics and its
own literature.

Legal system

Given Malta’s history, it is no
surprise that the Maltese legal
system is a bit of a hybrid with roots
in a civil-law pattern of continental
Europe, but which has absorbed
many features from British
common-laws. Both the Companies

Business travellers

Act and the Income Tax Act reflect
British law traditions, whereas the
Maltese Criminal Code is inspired
from Civil Law, but with an English
law institution of the jury system.
Malta recognises the right of
individual petition to the European
Courts of Justice, and the European
Convention on Human Rights forms
part of Malta’s domestic law.

Small hints for UK business

travellers

« Although the capital city of Malta
is Valletta, the commercial hub of
Malta is Sliema. Due to the limited
number of hotels in Valletta, most
business travellers typically prefer
to stay in the Sliema area which
is only 15 to 30 minutes by taxi
from Valletta.

» Maltese time is the Central
European Time (CET), which is
one hour ahead of Greenwich
Mean Time (GMT) and six hours
ahead of U.S. Eastern Standard

SHELTHENS

Time (EST). In line with the CET,
Daylight saving generally changes
from the last week of March to
the last week of October.

* If you have a few hours to spare,
make sure you pay a visit to
Hagar Qim, a megalithic temple
belonging to the Neolithic era
dating from 3600 — 3200 BC.
(almost 1,000 years earlier than
Stonehenge!). Malta owns the
most ancient religious sites in the
world which have been described
by World Heritage as “unique
architectural masterpieces”.

»  With few exceptions, employees
in private industry generally
work a 5-day, 40-hour week. It is
worth noting that from June 16
to September 30, government
departments are open only from
7:30a.m.to 1:30 p.m.

* Weights and measures are
calculated under the metric
system.

+ The unit of currency is the euro.

Sheltons Malta — Working exclusively with internationally operating businesses

Sheltons — who are we?
Sheltons is a highly professional
and well-established independent
accounting, advisory, and
educational firm - working
exclusively with internationally
operating businesses since 1997.
We have offices in Australia,
Denmark, Malta and the United
Kingdom.
Our primary services can be
summarised as follows.
¢ Accounting and business
advisory services: Services
cover from basic payroll
administration and bookkeeping
to advanced accounting,
preparing full annual reports and
providing business advice.

o Tax services: We have extensive
experience providing local
advice, multi-jurisdictional tax
advice and advice on tax treaty
issues and cross-border tax
efficient structuring.

¢ International expat relocation
services: We assist the
employer with the relocation of
their valuable staff.

¢ International Tax Training:
Sheltons-SITTI delivers a variety
of international taxation courses
on an ‘in-house’ as well as an
‘open’ course basis - in locations
throughout the world.

See www.SheltonsGroup.com/

Malta for further information

and for examples of client cases.

Sheltons Malta — our UK
focus

We have a very strong focus on
UK-based businesses operating
in Malta. This has been a major
influence in our decision to open
an office in central London.

For a Maltese firm we at
Sheltons Malta are very familiar
with the UK, from the tax and
company law aspects through
to business knowledge, business
culture, history, geography and
politics.

We are very frequently in the UK,
visiting clients and potential clients
in all parts of the UK.

Further information
Sheltons Malta, 2nd floor, Tower
Business Centre, Tower Street,
Swatar, Malta
www.Sheltonsgroup.com
MT@Sheltonsgroup.com

+356 2144 44 88

Ivan Zammit, Director,
l.Zammit@SheltonsGroup.com

Disclaimer

Please note that nothing contained
in this article should be regarded as
tax/legal advice. Anyone reading
this article is recommended to
obtain independent tax advice
from a professional advisor before
proceeding with any decision

© Copyright Sheltons 2018. All rights reserved. The information contained in this article may be shared, quoted or otherwise disseminated and/or reproduced provided that due reference
to Sheltons is made and its copyright is not violated.
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ETROCHEMICAL COMMERCIAL CO. Uk

Activities: ® Trade ® Procurement ® Finance & Investment
PCC (UK) is a private company based in London, UK.

Global specialists in Trading, Procurement and Financing as well as Investing in Petrochemical
and Oil industries. We are a leading supplier of Petrochemical products in Europe, Asia and
the Middle East.

Services that we provide include:
* Trading & Supply of petrochemical and Oil & Gas products
* Procurement & Supply for petrochemical and Oil & Gas industries and Power plants

* Financing & investment of projects in aforementioned industries utilising different
approaches of finance

We have sister companies around the world such as in Germany, China, Singapore, India and Dubai.

We’d love to hear from you if we can support you in your related endeavours.
Get in touch today!

PCC (UK)
24 Grosvenor Gardens, Belgravia, London SW1W ODH
info@pccuk.com e www.pccuk.com e Tel: +44 203 906 7777
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premium
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For further information contact Caroline Ackroyd at Crosby Associates Media Ltd

ASSOCIATES

0161 274 9327 or caroline.ackroyd@crosbyassociates.co.uk ———————— MEDIA
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London Chambers Member building bridges
on both sides of the Brexit conundrum

Itis a little over one year since
Article 50 was invoked by the
current British Government.
In less than 12 months the

UK will officially leave the
European Union.

Many Chambers members have
worked tirelessly to ensure their
business is shock proofed for the
many tremors that have shook
since the faithful morning on 24th
June 2016 and the many that
remain to fall in lead up to the end
of March 2019.

One member of the London
Chambers that finds itselfin a
unique position is DeCare Dental.
DeCare is a multi-faceted business
providing Dental Insurance benefits,
bespoke Wellness Services & a
range of outsource administrative
services to clients in the UK, Ireland
& the US. Serving clients on both
sides of the conundrum means
adapting to the changing business
climate at a fast pace.

Business continues to grow
on both fronts. One area that

Dental

L >)

He
Maureen Walsh, CEO , DeCare Dental & Gavin Greaney, Head of Corpo?flt:Sales, DeCare Dental

continues to grow at a faster pace
is the business of assisting clients
from the UK who are looking to
invest in Ireland as their EU base.
DeCare’s European HQ sits in the
picturesque west coast of Ireland
with sales offices in Dublin. The
company is an active member of
the Cateway to Europe project, a

Dental Insurance

An Employee Benefit that will make your

Team Smile
Why DeCare?

Corporate Dental Benefits: Gavin Greaney
m: +353 (86) 210 5539 e: ggreaney@decaredental.co.uk

w: corporate.decare.ie

trade mission that has regularly
met with companies in the United
Kingdom to offer the hand of
continued trade & friendship
between the two isles.

DeCare wishes to extend that
hand of friendship & trade to our
fellow London Chambers member
companies. Should any member

wish to speak with us about any
of our services for UK business or
indeed for advice &/or services for
investment into Ireland as a new
EU base please don't hesitate to
contact Gavin Creaney, Head of
Corporate Sales, on +353-86-210-
5539 or by email to ggreaney@
decaredental.co.uk

1

Wellness from DeCar

Happier, Healthier, Lives

Wellness Services: David Casey
m: +353 (83) 100 2890 e: dcasey@decaredental.co.uk

w: wellness.decare.ie

Dental Insurance from the Dental Experts

DeCare Dental Insurance Ireland DAC trading as DeCare Dental is authorised by the Central Bank of Ireland and subject to limited

regulation by the Financial Services Authority. Details about the extent of our regulation by the Financial Services
Authority are available from us on request. FSA Registration number 582501.

» DeCare
Dental
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M Gilbert Ash

Gilbert-Ash Completes Woking
Landmark, Victoria Gate
Award-winning UK construction,
refurbishment and fit out
contractor, Gilbert-Ash, has
completed the redevelopment of a
£12.8m commercial office building,
Victoria Gate, for Aviva Investors.
The construction of the BREEAM
Excellent building has ensured it
stands in harmony with Woking'’s
town centre, whilst transforming
the internal modern experience for
its occupants.

Highly detailed design, advanced
logistical planning and development
goes into every Gilbert-Ash project,
with the team delivering the finest
quality projects in the UK and
globally.

For more information visit
www.gilbert-ash.com

Solicitors

at Canary Wharf

M Docklands Solicitors

The Good Care Group &
Docklands Solicitors are hosting

a dementia awareness event at
Hilton London Canary Wharf, with
guest speaker Lisa Colley, from
Frost Wealth Management Ltd.

Recognising that dementia will
touch the lives of many people
in some shape or form. We'll talk
about some of the practical and
legal issues surrounding the care
of people with dementia with
particular emphasis on relieving
the pressure on their families.

Monday, May 21st at 5.30pm
Hilton London Canary Wharf,
Marsh Wall, London, E14 9SH
RSVP to Laura at lauraharwood@
docklandssolicitors.com

BRITISH BULGARIAN BUSINESS ASSOCIATION

B BBBA

Bulgaria - the Emerging IT Hub of
Europe

Bringing together UK business
leaders from all sectors with
Bulgarian IT professionals to strike
partnerships

If you are looking to grow your
business with integrated IT
solutions, or if you need an
outsourcing partner for your IT
solutions and services, join one or
both of the below events:

June 12, 18:00 - 21:00 Reception
at the Bulgarian Embassy in
London, 186-188 Queen’s Gate
June 13, 9:00 - 13:00 - Market
briefing and match-making event
with Bulgarian IT Delegation - pre-
booked 1-to-1 meetings, location
to be confirmed.

The events are free of charge with
registration on the delegation’s
website.

For more information contact
office@bbba.bg

”
2018 China-UK ™
Hi! Technology Festival

Lonnect Collaborate

! -

M Cocoon Networks

China-UK business platform Cocoon
Networks is hosting its 3rd China-
UK Hi! Technology Festival following
two hugely successful years. The
Festival will run from June 11th -
15th 2018 as part of London Tech
Week. In line with our LTW@China
launch, we are thrilled to welcome
Chinese investors and delegates, as
well as the UK’s policymakers, tech
leaders and entrepreneurs to join

us and gain unparalleled insight into
the Chinese market and business
climate. The main conference will
feature discussions on China-UK
Trade and Investment, Innovation,
Emerging Smart Technologies and
Global Market Competitiveness,

as well as a start-up showcase.
Partnerships for hosting a branded
event during the festival and
reaching an 8000+ Sino-British tech
audience are also available.

For further details please contact
Eric at eric.huang@cocoonnetworks.
com (020 3179 8108).

If you are a member of LCCI with an offer for other members, contact Jo Wallis at membersoffers@londonchamber.co.uk

LIGHTING

: W 299 Lighting deliver the

: ultimate TAILORED LIGHTING
: EXPERIENCE, primarily as

¢ Architectural and Office fit-

: out specialists, supporting the

: professional specifiers with

¢ lighting design, calculations and
: product specification

: Offer to members

: We are offering all member of the :
i London Chamber of Commerce  :
: up 6 hours of free design work

: with every commercial project

i you register with us.

i All lighting design work will be

: produced using the latest 3D

i DIALux Evo software

i Contact

: John Southwood

¢ Senior Project Manager
: 02038 809089

i John@299lighting.co.uk

MyCommerce*

Bullt for Global. Designed for you.

: M Built for global.

: Designed for you.

i MyCommerce is a low-risk, easy

: to activate cloud platform to sell

: software and digital products online :
: globally. It's a complete solution :
: that provides everything you need

: for ecommerce, payments and
subscriptions, with world-class

: risk management support. Partner

: with Digital River to innovate and

i grow — we provide the experience

¢ and agility you need to adapt to a

¢ constantly changing market

. Offer to members .

: Start your free trial of
: MyCommerce.

i Arisk-free way to experience our
¢ solution and test performance.

¢ Apply now at info.digitalriver.

: com/mycommerce.html

: Offer starts one week after

1 signup. A credit will be issued to

: your account at the end of your

i 2nd month of business, reflecting
¢ a refund of transaction fees

i collected during your first month

: Contact

: Marc Kriegs

i +4922131088605

* mkriegs@digitalriver.com

Interim Management Ltd

Working together to achieve your vision

M BMIM Finance, the Finance arm

: of BMIM, provides you with online

¢ tools and knowledge to double

1 your cashflow, even if you are not

¢ a ‘numbers person’. We work with

i CEOs of growing businesses to :
¢ discover how and why their business :
 is short of cash and what they :
: need to do to fix this. For example,

: our latest tool, the Cashflow

: Performance Tool tells you, in less

i than 10 minutes, if your cashflow

: is inadequate. This tool gives you

: more clarity about the blind spots

: in your business than any book

: you read or course you attend.

: Offer to members

Exclusive to LCCI members, a

i discounted price of £29 for the

i Cashflow Performance Tool , :
: accessible for a limited time on this :
 link: https:/bminterimmanagement. :
: wixsite.com/cashflow-tool :
¢ If you want strong cashflow for

: your growing businesses you will be :
i amazed by the power of this tool ~ :

: Contact

: Fiona Kurreembukus

i +44 (0) 203 601 8475
1 +44 (0) 791 481 5241
¢ fionak@bmim.co.uk

"Desonghine s

: M Nestled in an elegant square in

¢ the heart of the City, Devonshire

¢ Club is a private members’ club

: that seamlessly combines high-

¢ end style and exclusive luxury.

: A new and exciting menu designed

by Executive Chef, Adam Gray, with

* amodern, British influence, as well as :
i an exciting and insightful programme
. of entertainment and events. The :
i Club offers a boutique, beautifully

: appointed hotel, stunning interiors

i and stylish spaces for meeting,

¢ drinking, socialising and dining, as

: well as a members’ gym. :
¢ Adjoining the restaurant is a beautiful :
: garden room that combines colourful :
: and sophisticated seating with
: elegant foliage - the perfect place for :
: lighter meals and laid-back meetings. :
: The Garden Room opens out onto :
¢ a spacious oasis and the Garden

1 Terrace acts as the perfect place for

: long summer lunches and cocktails.

. The Club is the perfect setting for all

: kinds of occasions, for members and

i non-members alike.

' Offer to members '

: We are offering an exclusive annual
: membership to all LCCI members.

: Please quote LCCl when contacting
¢ us via email or telephone.

: Contact

: Shareen Earle-Greaves

: 02031465525

: shareen@devonshireclub.com



CENTRAL

B RIDGING

We are an established and bespoke

provider of short term business loans
from £250K to £2.5M°, offering:

3 to 24 months loan terms
¢ Competitive variable interest rates
e [ oans available for residential & commercial security

e _Funds in an average of seven days

For a confidential discussion in the first instance contact us on:

Tel: 03332 400 506
Email: enquiry@centralbridging.co.uk

Web:  www.centralbridging.co.uk

*'We can consider larger loans on merit.

enquiry@centralbridging.co.uk www.centralbridging.co.uk

NACFB FI BA * Financial Intermediary
- & Broker Association
Helping Fund UK Businass

LONDOI\]¢~CHAMBER




THE'LONDON CENTRE FOR
EXECUTIVE EXCELLENCE

%

Go for Growth

Let LCEE support you with an optimal blend of management training, coaching and
consultancy to enable you and your team to achieve full potential by utilising an effective
fusion of best management practice and relevant theory.

Partnership work with LCEE for:
* Sustained business development ¢ Pace of growth in sales ¢ Enhanced productivity
* Reduction in costs ¢ Increased profitability

ACCELERATED BUSINESS GROWTH PROGRAMME

» For growth-seeking micro and small business owners managers/CEQOs

 Interactive development workshops

« Partnership working with a small business development specialist on strategic audit of your business

ADVANCED MANAGEMENT DEVELOPMENT PROGRAMME

» Fast track development for upwardly mobile managers - use own business as learning vehicle

* Focuses upon essential business and management elements of a traditional MBA

« Specifically tailored Saturday workshops that are academically rigorous and practically relevant

INNOVATION AND INTRAPRENEURIAL LEADERSHIP PROGRAMME

* 5-day intensive programme for CEOs, senior executives and future C-suite
« Nurturing the organisation in pursuit of innovation

* Developing intrapreneurs at all levels of the business

Contact Professor Peter Wyer for free initial consultation - peterwyer@lcibs.ac.uk or + 44 (0)207 242 1004

London Centre for Executive Excellence is the executive education hub of the London
College of International Business Studies.

4' ._lk peterwyer@lcibs.ac.uk | + 44 (0)207 242 1004 | www.Icibs.co.uk
|i|I|

Dock Manager’s Office | Surrey Quays Road | London SE16 2XU
—\"%

LCIBS www.lcibs.co.uk

Since 1870



