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The race to become the next 
Mayor of London is hotting 
up. Given the capital’s chronic 

undersupply of housing, it is no sur-
prise that mayoral candidates’ plans 
to fix the housing crisis are under 
particular scrutiny. 

LCCI has long been at the fore-
front of the housing debate. Almost 
half of London’s businesses rate 
the lack of homes as one the top 
three barriers to London’s com-
petitiveness. In early 2014 LCCI’s 
landmark report, Getting our house 
in order, called for the creation of 
a register of all brownfield land in 
London to help unlock vital de-
velopment by identifying suitable 
sites. Whilst pleased to see this idea 
come to fruition in July 2015 under 
the auspices of the London Land 
Commission, much more needs 
to be done if we are to build the 
50,000 new homes per year needed 
in London, many of which must be 
affordable. 

Debate
So what are the candidates saying? 
Several ideas were aired at the Cham-
ber-led London Tomorrow mayoral 
debate in January. 
•	 Caroline Pidgeon, the Liberal 

Democrat candidate, said she 
would retain the Olympic Precept 
at £20 a year and convert it into a 
housing fund to help build 50,000 
new council homes and 150,000 

homes for private rent and sale 
by 2020  

•	 Siân Berry, for the Greens, pro-
posed closing and redeveloping 
London City Airport as a housing 
and business quarter  

•	 Conservative Zac Goldsmith has 
pledged that under his mayoralty 
Londoners would have the first 
chance to purchase new homes 
built on public land, and that a 
significant proportion of all new 
homes are only for rent and not 
for sale 

•	 Labour candidate Sadiq Khan 
would establish ‘Homes for Lon-
doners’, a new team at City Hall 
dedicated to tackling London’s 
housing shortage. He would set 
a 50 per cent affordable housing 
target for all new public land de-
velopments and create a London 
Living Rent linking rents to a 
third of average incomes 

•	 Peter Whittle, UKIP’s candidate 
for London, believed that the oth-
ers were missing the point and 
that whilst building homes was 
important, there must also be a 
focus on bringing down levels of 
inward migration, tackling the 
demand side. 

Development
This is just a snapshot of the vari-

ous ideas being debated, critiqued and 
championed. On the Chamber’s part, 
LCCI published Towards a Greater 
London in January, the agenda for the 
next Mayor of London. LCCI believes 
that key to fixing the housing crisis is 
liberating more land for development, 
and empowering more builders – par-
ticularly small builders – to build. To 
that end the Chambers want the new 
Mayor of London to: 
•	 create a Small Developers Panel

•	 cut planning red-tape
•	 focus on the smaller sites identified 

by the London Land Commission 
LCCI also believes the Mayor 

should review the status of poor 
quality land within the greenbelt, 
and work with local authorities to 
reclassify derelict commercial space 
for mixed residential use. 

But it isn’t only about getting 
homes built. London’s dynamic and 
growing population means that it is 
vital that we are building sufficient 
homes to rent, as well as to buy, and 
we want the new Mayor to work with 
local authorities to make this happen. 
With house prices and rents continu-
ing to rise, there is also a danger that 
essential emergency service workers 
are priced out. That is why LCCI 
also wants the new Mayor to become 
‘owner-landlord’ of housing stock for 
essential ‘blue light’ workers such as 
police, firefighters and paramedics to 
safeguard the city’s resilience.

Housing is perhaps the defining 
issue of this election. With London’s 
population set to reach nine million 
by 2020, the new Mayor will need to 
get a move on.

Rob Griggs is head of policy at LCCI

Mayoral race – housing 
is the hot topic

by Rob Griggs
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The election of a new Mayor comes as 
the number of people living in the capital 
has reached its highest level since 1939. 
London is forecast to reach a population 
of 9 million by 2020 and achieve ‘megacity’ 
status by 2030 with over 10 million 
citizens.      

The four-year period of the new mayoralty 
must see important decisions taken to 
prepare for the London population of 
2020 and beyond. 

London Chamber of Commerce and 
Industry (LCCI) members range from 
small and medium enterprises through to 
multi-national companies. 

LCCI surveys of business leaders and 
focused research will provide the new 
Mayor with insights into what the capital 
needs to remain an attractive, productive 
and competitive global city.  

TOWARDS A GREATER

LONDON
20 STEPS THE NEW MAYOR CAN TAKE TO ENSURE OUR

CAPITAL IS AN EVEN BETTER PLACE FOR BUSINESS 

LONDON MAYORAL ELECTION 
MAY 2016

Keep up to date with the debate on Twitter by following @londonchamber

Get interactive 
Scan the QR Code 

to see a video about 
HSF health plan.

Everyday healthcare for an everyday cost
- HSF Assist EAP Included!

With HSF health plan your employees can get affordable health cover which includes 
HSF Assist,® our Employee Assistance Programme, and covers their family at no extra cost.
All HSF health plan schemes now include HSF Perkbox. With HSF Perkbox your employees

get access to hundreds of discounts from a wide variety of places.

Contact us today and find out how we can help your company.

0800 917 2208
Quoting LBM

eMail: marketing@hsf.eu.com  www.hsf.co.uk
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Towards a Greater London 
- LCCI in the news

The countdown has begun in 
the London Mayoral election 
race and LCCI has been on 

the front-foot setting out its Mayoral 
agenda for business.

As the capital’s most represent-
ative business organisation the 
Chamber marked the start of its 
Mayoral campaign 100 days ahead 
of the election by publishing a  
20-step agenda: Towards a Greater 
London.

The agenda, to secure London’s fu-
ture as a great place to live, setup and 
run a business identifies five priorities 
the new Mayor must address:  
•	 Fix London’s housing crisis
•	 Close the skills gap
•	 Boost the capital’s digital capability
•	 Keep transport moving
•	 Secure more power to grow.

LCCI secured editorial comment in 
CityAM on the Mayoral manifesto for 
supporting small businesses to com-
pete on a level playing field through 
its London visa scheme proposal. The 
Chamber also achieved coverage on 
LBC radio and London Live on fixing 
the housing crisis and essential in-
vestment in transport infrastructure. 
It was the lead item on the BBC Lon-
don lunchtime news and featured on 

the BBC London 6.30pm news, with 
both items featuring reporter Susana 
Mendonça brandishing LCCI’s ‘100 
days to go’ press release headline on a 
placard outside City Hall.

Platform
Days later the LCCI hosted, in 

partnership with EY and London City 
Airport, its fourth London Tomor-
row thought-leadership platform – a 
mayoral debate at the London School 
of Economics (LSE) with five of the 
main party candidates.

Ahead of the debate, LCCI chief 
executive Colin Stanbridge penned an 
opinion piece for CityAM about the 
challenges the next Mayor will face 
as London heads towards megacity 
status, with nine million residents by 
2020 and 10 million by 2030.

There was also coverage in CityAM, 

the FT and ITV London around can-
didate polling conducted by ComRes. 
The debate was attended by 12 media 
outlets including BBC London, ITV 
London, Evening Standard, Guardi-
an, CityAM, DeHavilland, Press As-
sociation and AFP, and received wide-
spread support on social media. 

Digital collateral developed by 
LCCI was widely cross-promoted by 
partners and received widespread 
Twitter reach. All five Mayoral candi-
dates engaged on Twitter during the 
debate.

Key political figures also took part 
in the conversation – MPs Jane Elli-
son, Sajid Javid, Stephen Hammond, 
Brandon Lewis and James Cleverly all 
used the #LondonTomorrow which 
trended on Twitter during the event.

The tweets were featured in a Stori-
fy by LSE (with over 450 tweets linked 
to conversation about the debate) and 
a video and podcast of the debate 
available online.

As the election looms the Cham-
ber has continued to promote its 
business agenda through publishing 
thought-pieces from key business 
leaders and using the manifesto doc-
ument to hashtag into key Mayoral 
debates, including #DebateTech and 
#LandAidDebate.

Natalie Davison is a media advisor 
to the London Chamber of 
Commerce and Industry 
Follow #TowardsAGreaterLdn on 
Twitter @LondonChamber

by Natalie Davison

Need workable ideas for 
businesss growth?

Ideation specific to your business.

www.valuedynamics.uk.com
Contact: alex@valuedynamics.uk.com

Reporter Susana Mendonça  appeared on the 
BBC London news brandishing the headline 
of the LCCI press release

https://storify.com/LSEpublicevents/why-i-should-be-mayor-of-london-tomorrow
https://storify.com/LSEpublicevents/why-i-should-be-mayor-of-london-tomorrow
http://www.valuedynamics.uk.com
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Last month LCCI board member 
Nish Kotecha was a keynote 
speaker at a major conference 

– Microinsurance: creation, appli-
cation and investment – organised 
by the Financial Inclusion Forum. 
Insurance coverage is dramatically 
expanding with millions of more 
low-income households accessing 
better services and innovative prod-
ucts.

Kotecha, a social entrepreneur 
and impact investor, is the creator 
of Geosansar which was established 
in India to provide financial educa-
tion and develop financial literacy 
amongst those at the bottom of the 
pyramid.  The company has grown 
to over 900 outlets across India and 
served over four million customers.

The event was held at the Euro-
pean Bank for Reconstruction and 
Development in London and in-

cluded contributions from Martyn 
Parker, chairman of Global Partner-
ships at SwissRe, Stewart McCull-
och,  global insurance director at 
VisionFund, and Sam Duncan, head 
of impact at Leapfrog.

www.financialinclusionforum.
org.uk

Insurance – protecting 
the community

The strong connection 
between the Royal family and 
London’s transport connection 
was cemented last month 
when it was announced that 
Crossrail would be named the 
Elizabeth line when the new 
service opens to passengers 
through central London in 
December 2018.

Visiting the Crossrail section 
of Bond Street station HM 
The Queen was presented 

with a commemorative Elizabeth 
roundel, and met a wide range of 
people involved in the construction 
of Crossrail, Europe’s largest infra-
structure project. 

Her Majesty became the first 
reigning monarch to travel on the 
London Underground in 1969, 
when she opened the Victoria line 
service.

In 1977, the Jubilee line was 
officially opened by HRH The 
Prince of Wales and was named 
to mark  25  years since Her Maj-
esty’s accession to the throne. In 
the same year, Her Majesty opened 
Heathrow Central station (Termi-
nals 1 2 3) on the Piccadilly line.

In the aftermath of the 7 July ter-
rorist attack on the London Un-
derground, the Queen unveiled a 

plaque at Aldgate station in 2010 
remembering the lives of the 52 
victims who had died. 

In 2013, the celebrations of Lon-
don Underground’s 150th anniver-
sary saw The Prince of Wales and 
Her Royal Highness The Duchess 
of Cornwall take a trip on the Un-
derground, and HM The Queen, 
His Royal Highness The Duke of 
Edinburgh and Her Royal High-

ness The Duchess of Cambridge 
visit Baker Street station.

Stretching from Reading and 
Heathrow in the west across to 
Shenfield and Abbey Wood in the 
east, the Elizabeth line will change 
the way people travel around Lon-
don and the South East and add 
much needed new capacity to Lon-
don’s transport infrastructure. A 
fleet of brand new 200 metre long 
trains will run on the Elizabeth 
line, featuring nine walk-through 
carriages, air conditioning, CCTV 
and real-time travel information.

London Transport Commis-
sioner Mike Brown said: “This new 
railway is absolutely vital to meet-
ing the needs of the Capital’s rap-
idly growing population. The Eliz-
abeth line will transform the way 
people get across our city and will 
enable London to continue to suc-
ceed, contributing to the economic 
health of the entire country. In run-
ning this important new railway we 
will ensure that it serves as a fitting 
tribute to Her Majesty the Queen.”

www.crossrail.co.uk

Welcome to the Elizabeth line

“Her Majesty 
became the first 
reigning monarch to 
travel on the London 
Underground in 
1969, when she 
opened the Victoria 
line service.”

security.gallagher.com

Security solutions as
unique as you are

http://www.financialinclusionforum.org.uk
http://www.financialinclusionforum.org.uk
http://www.crossrail.co.uk
http://security.gallagher.com
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In 2014, the RSA City Growth 
Commission issued a report 
claiming that devolution for city 

regions could boost output of the 
wider UK economy by £79 billion 
per year – five per cent higher 
than the current level. Chancellor 
of the Exchequer George Osborne 
(right) subsequently announced 
the Northern Powerhouse, an am-
bition to create a ‘mega city’ in the 
north of England in part through 
improved infrastructure invest-
ment. In this scenario London 
would remain at the forefront of 
the UK’s economic recovery, with 
all benefitting from the proposed 
HS2 scheme which would extend 
London’s commuter belt by con-
necting the capital and the north 
in just over an hour. 

Improved growth on a nation-

al level also plays to the advantage 
of the south east as well as to the 
overall economy of the UK. Inter-
nal consumption improves national 
sales, and with over a third of Brit-
ish businesses already being based 
in London – all roads lead straight 
back home.

Profitability
The UK economy is now restruc-

turing post-recession, therefore in-
creasing profitability and cost-effi-
ciency is more important than ever. 
As a key component of the Northern 
Powerhouse, the city of Liverpool 
provides opportunity for London’s 

businesses to take advantage of its 
standing as a low-risk location for 
expansion. Liverpool boasts low 
operating costs with net effective 
rent being the lowest of the UK’s 
‘big 9’ cities. The city offers central, 
high-grade office space for as little 
as £20.50 per square foot. Moreover 
Liverpool’s wages are 10 per cent 
lower than the national average and 
provide access to a pool of approx-
imately 210,000 graduates from the 
North West. 

London is central to the UK’s 
business market; it is evident now 
more than ever that partnership 
throughout the regions is essential 
to keeping the economy at the fore-
front of business innovation. With 
an already existing connection          
between London and Liverpool, 
businesses are able to access each 
market with regular train services 
in just two hours. 

The last decade has shown Liv-
erpool growing in key sectors, 
generating more opportunities 

Northern Powerhouse 	 – good for London
by Aoife Maher 

and 
Nathan Horan

The International Festival for 
Business 2016 (IFB2016) 
aims to be the world’s lead-

ing business event this year, offer-
ing export opportunities for UK 
companies, and attracting more 
than 30,000 delegates – 12,000 
from overseas.

The festival takes place in Liv-
erpool over three themed weeks 

from 13 June to 1 July: week 1 – 
manufacturing, week 2 – energy 
and environment, week 3 – cre-
ative and digital. During each 
week the Exporting is GREAT 
Campaign’s ‘Export Hub’ – a truck 
that doubles as a multi-purpose 
mobile event space – will offer 
real-time export opportunities 
that UK businesses can apply for 
immediately. Experts from gov-
ernment department UK Trade 
& Investment (UKTI) will offer 
advice on all stages of the export 

Export opportunities to drive 	 business at IFB2016
by Trystan Shaw

File: 217956-2-16LBM SouthLondonProcurement
Ad size: A4 1/4L (185mm wide x 62mm high)

A free business support service for SMEs based in South London boroughs
Supporting businesses across all industry sectors, South London 
Procurement Network works to ensure local businesses are part of the long 
term economic growth of the region by providing a service that gives access 
to compete within local supply chains.

A completely free service, we also provide advice, networking 
events and free business improvement seminars.

Contact info@slpn.org.uk for more information  
www.slpn.org.uk

Please note: the big blocks of colour behind three of the logos are for visual purposes only
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Tax, Employment and 
Legal Update for 2016

With the budget due on the 16th 
March and the Tax year end on 
5th March, I thought it would be a 
good opportunity to remind 
everyone of what the Chancellor 
has already announced for 2016.

National Minimum Wage
From the 1st April 2016 the new 
minimum wage will be introduced 
called the National Minimum 
Wage. It will be £7.20 for all 
employees over 25 years of age

Employees on zero hours 
contracts
This year sees increased 
protection for zero hours 
employees from employers trying 
to exercise exclusivity clauses.

Gender pay reporting
From 26 March 2016 new 
regulations will be introduced 
making it compulsory for 
organisations with 250 or more 
employees to publish information 
about the difference in pay 
between men and women. 

Immigration Bill
The immigration bill makes 
various changes to the law such 
as the employment of foreign 
workers, and new responsibilities 
on landlords with a new regime of 
fines.

Dividend tax changes
From 6th April 2016 the notional 
10% tax credit on dividends to 
shareholders will be abolished. A 
new £5000 tax-free dividend 
allowance is being introduced, 
with dividends above this taxed at 
7.5% basic rate, 32.5% higher 
rate, and 38.1% additional rate. If 
you currently use a mixture of 
salary and dividends to pay 
yourself through your company 
then it may be worth speaking to 
your accountant about the 
impact of these changes.

Tax changes
Finally the usual changes to 
personal allowances and 
thresholds come into existence on 
6th April.

If you are affected by any of these 
changes, it may be worth 
speaking to your accountant or 
solicitor to discuss their impact on 
you.

This article is brought to you by 
Hodders Law, your one stop for all 
your Business and Personal Legal 
Issues.

i  If you have any legal issues call 
our business team free on 0203 
0044943 or email us on 
business@hodders.co.uk for an 
initial free no obligation chat.

SPONSORED COLUMNNorthern Powerhouse 	 – good for London

Export opportunities to drive 	 business at IFB2016

Travel to trade
Funding is available for UK companies outside the Liverpool city 
region to travel to IFB2016 as part of an organised delegation. Travel 
to Trade offers up to £150 per company (to a maximum of £1,500) for 
delegations comprising a minimum of five companies each. Companies 
must be SMEs who want to either export for the first time or expand 
to a new market, and must attend at least one event and have at least 
one pre-booked appointment made via IFB2016’s Business Club. 
Companies attending with a delegation will also benefit from being 
accompanied by an experienced UKTI international trade adviser. 
traveltotrade@ifb2016.com.

to increase efficiency for leading 
UK and international business-
es that partner with the region. 
Liverpool’s life-sciences sector 
is already worth £1.7 billion in 
products and services per year. 
Its creative and digital industry 
is booming – it’s the second-fast-
est-growing digital centre in the 
UK. The city also ranks first in the 
north of England for business in-
novation. Once completed in early 
2016, the port of Liverpool will be 
one of Europe’s biggest super-con-
tainer ports capable of handling 95 
per cent of the world’s cargo ships. 

In the era of a globalised market 
the UK needs a cohesive approach 
to growth. Therefore the Northern 
agenda and a unified UK economy 
is the key to compete with countries 
with stronger regional economies.  
Cities like London and Liverpool 
can re-ignite existing partnerships 
to drive growth on a national and in-
ternational level, boost thriving sec-
tors and providing young talent with 

access to affordable housing markets 
and strong links to the capital.

UK businesses in London and 
further afield will be able to take 
advantage of opportunities in the 
north at the International Festival 
for Business 2016 (IFB2016) – see 
article below.

Aoife Maher is business 
development manager and 
Nathan Horan a graduate intern 
at Liverpool in London, a ‘business 
embassy ’which acts as a gateway 
between the North West and 
South East markets.  
www.invest-liverpool.com

process. The festival will also of-
fer a range of other free business 
services including legal, financial 
and marketing advice, and one-
to-one appointments with suppli-
ers, buyers and investors. 

In addition, IFB2016 will fea-
ture expert-led sector-specific 
seminars; world-renowned events 
such as TEDx, Accelerate 2016 and 
the Horasis Global Meeting; large-
scale networking receptions and 
inspiring talks from leaders in the 
fields of business, innovation and 
technology.

Showcase
Delivered by Liverpool Vision 

in partnership with UKTI and the 
GREAT Campaign, the festival 
will feature the GREAT British 
Showcase – an exhibition of the 
latest UK innovations and prod-
ucts – as well as the Investment 
Showcase for potential foreign 
investors. 

IFB2016 will demonstrate why 
the UK is the go-to place to do 
business and will build on the suc-
cess of IFB2014, which attracted 
companies from 92 countries and 
facilitated export and investment 
deals worth over £280 million.

The festival will take place at 
Exhibition Centre Liverpool on 
the city’s picturesque waterfront. 
There will be a rich and varied 
cultural programme for delegates 
to enjoy while in Liverpool – a 
former European Capital of Cul-
ture.

Attending the festival is free, but 
to guarantee entry delegates must 
register for the online Business 
Club – a bespoke business-match-
ing service (also free). The club 
will provide exclusive benefits 
during the run-up to the festival, 
including a range of free busi-
ness-support services.

The festival’s main sponsorship 

partners are HSBC and BT, the lat-
ter being announced by Chancel-
lor of the Exchequer George Os-
borne at a special IFB2016 event at 
No. 11 Downing Street. 

Trystan Shaw is international 
marketing manager for the 
International Festival for Business 
2016 
www.ifb2016.com

mailto:traveltotrade@ifb2016.com
http://www.invest-liverpool.com
http://www.ifb2016.com
http://www.hodders.co.uk
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West London hits the big time

Old Oak and Park Royal, a 
largely industrial and not 
widely-known part of West 

London, is about to hit the big time, 
and with it comes the most sig-
nificant opportunity for business 
growth since the 2012 Olympic and 
Paralympic Games. 

One of the many great bits of news 
for business is that you don’t need to 
lobby government for investment 
in a national infrastructure project. 
They have already decided to invest 
around £1 billion into delivering a 
new station at Old Oak, and when 
the HS2 Bill receives Royal Assent in 
December 2016 we’ll have the most 
almighty reason to get excited about 
the growth opportunities for London 
and the UK.  Old Oak and Park Roy-
al is where London will welcome HS2, 
the first place HS2 will stop in London, 
and the only place where HS2 and our 
other great national infrastructure rail 
success, Crossrail, will connect. 

East London had the Olympics. 
We’ve got the largest new station ‘su-
per-hub’ to be built in the UK for 
over a century.  Covering an area of 
650 hectares and a core development 
site of 140 hectares, there is room 
for 25,500 new homes and 65,000 
new jobs. We have ten years to plan 
and prepare in advance of the station 
opening in 2026, but that time will go 
quickly and there is much to prepare.

That is why the Mayor dusted off 
his very special powers to establish 
Mayoral Development Corporations 
(MDCs) and launched his second 
one, the Old Oak and Park Royal De-
velopment Corporation (OPDC) on 1 
April 2015.  Under the leadership of 
Sir Edward Lister and myself we have 
worked quickly and efficiently to es-
tablish a fully functioning entity, the 
Mayor’s fifth functional body, to en-
sure London stands ready to capitalise 
and capture the huge growth poten-
tial from the significant government 
investment in HS2.  But growth will 
not come without much preparation, 
planning and a clear delivery strategy.

Priorities
Over the course of the last year 

one of my priorities, in addition to 
establishing everything that one 
might expect goes with setting up a 
new development corporation that 
had no predecessor, has been to es-
tablish a clear planning framework.  
As the statutory planning author-
ity with full plan-making powers it 
has not only been essential to move 
quickly to set out a clear masterplan, 
but also to guide the pre-application 
discussions with developers we’re al-
ready having.  We need it to be in the 
best possible position to negotiate 
and secure proportionate contribu-
tions to the significant infrastructure 

requirements and deliver affordable 
housing.  

With the Opportunity Area Plan-
ning Framework adopted seven 
months and four days post establish-
ment and our Local Plan out to con-
sultation we couldn’t be off to a better 
start, providing certainty to develop-
ers and investors alike.  De-risking 
the land and being clear about what 
the Corporation’s role should be in 
delivering the jobs, homes and infra-
structure has also been a significant 
focus, and with over 70 per cent of 
the land in the core development site 
being in government ownership you 
can understand why OPDC has been 
moving quickly to progress our abil-

ity to have control over its destiny.  
Our funding and financing strate-

gy, whist still in development, is key 
to unlocking the potential of this 
vast site.  By utilising the extensive 
experience across the GLA group, 
we’re confident that we’ll be able to 
maximise the opportunity for fiscal 
devolution by demonstrating the 
Mayor is best placed to coordinate 
delivery of significant regenera-
tion sites such as Old Oak and Park 
Royal.  In summary the main three 
priorities to date have been to estab-
lish a sound planning framework, 
to de-risk the land, and to develop 
bullet-proof funding and financing 
strategy.  

Expertise
But it doesn’t stop there.  At the 

heart of any major regeneration 
scheme must be the community, 
businesses and residents, and with 
expertise shared from our sister 
MDC, the London Legacy Devel-
opment Corporation, and working 
closely with our three boroughs, 
we’ve hit the ground running with 
engagement officers, a Park Royal 
business manager, and we also put 
a local resident and business repre-
sentative on our board to reinforce 
our commitment to working with 
them. We have set out strategies for 
socio-economic regeneration, com-
munications and engagement and 
are working hard to influence key 
decisions that will impact on the fu-
ture success of the area, such as the 
design of the HS2 station. 

Progress
We are less that a year into a 30+ 

year project. Excellent progress has 
been made but there is much work 
to do over the next three years and 
beyond. I’d like to move quickly to 
prepare our own commercial mas-
terplan and, following the example 
of the Olympic Delivery Authority, 
move to an outline planning consent 
by around 2019.  This will enable the 
OPDC to ‘chunk up’ the enormous 
site into investable propositions, to 
secure the early delivery of housing, 
and to ensure that the Old Oak and 
Park Royal development area will be 
one that not only London, but that 
the UK can be proud of.

Victoria Hills is chief executive 
of Old Oak and Park Royal 
Development Corporation 
www.opdc.london.gov.uk

by Victoria Hills

LBM fact: Since 2010, the tallest structure in London is The Shard which stands at 1,016 feet or 309.6 metres
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Tucked away in the residential 
setting of the secluded Chelsea 
Harbour, a short walk from 
Imperial Wharf overland train 
station and Fulham Broadway 
underground station (District 
Line), the all-suite 5* star 
Chelsea Harbour Hotel is 
perfectly located for business 
professionals looking for some 
peace, away from the fast pace 
of the city. The hustle and bustle 
certainly seems a million miles 
away when you step through the 
doors of this exclusive hideaway.

The harbour was built in the 
early 1980s on the site of an 
ex-British Rail coal yard and 
Victorian-era railway coaling 
dock on the Thames and for 
decades was the UK’s biggest 
single construction project. 
Today, the Monaco-inspired 
marina is used by luxury yachts 
and powerboats and is rapidly 
becoming one of the capital’s 
most famous maritime sites 
and home to a select group 
of the rich and famous. With 
its secluded location, 24 hour 
security and even a secret 
entrance for those needing 
anonymity – you can even arrive 
by river bus – the hotel is the 
ideal location for those seeking a 
secure, private environment for 
a business meeting, a retreat – 
or both. 

Comfortable
Happy to risk any awaiting 

paparazzi, I chose to use the 
main entrance and was greeted 
by general manager, Stephanie 
Segoura (below) who briefed me 

on the hotel’s plans to spread 
the word among the capital’s 
business professionals that you 
don’t need to venture as far as 
the French Riviera to get away 
from it all. “We want guests to 

feel secure and comfortable 
in this exclusive, unique hotel. 
Nothing is too much trouble.” 

The hotel has 11 meeting 
rooms ideal for hosting events 
from product launches, 
trade shows, charity dinners 
and weddings, to directors’ 
meetings, corporate training 
days and annual conferences. 
The spaces have stunning views 
overlooking the marina and can 
accommodate between 10 and 
700 guests.

Stephanie and her staff would 
happily arrange something 
special to break up a long day 
in the boardroom – a barbeque 
or cocktails overlooking the 
harbour. Or a private boat tour 
for delegates, post conference.

Spectacular
The hotel is made up of 158 

suites and I was fortunate 
enough to stay in the very 
comfortable and stylish Chelsea 
King Suite. The hallway leads 
into an elegant, airy lounge area 
with sofa, armchair, a work desk 
and – the pièce de résistance – a 
balcony which stretches across 
the large French doors and 
alongside the bedroom with a 
spectacular view of the marina 
beneath. 

Modern comforts include 
a large flat screen television, 
complimentary high-speed 
internet access, espresso 
machine and mini bar while the 
bedroom is a spacious, elegantly-
styled room in maritime yellows 
and blues with a king-size double 
bed.

The large, luxurious marble 
and granite bathroom, with a 

separate shower and bath and 
‘his and her’ sinks completes 
the suite which is accompanied 
by lavender and peppermint 
scented C.O. Bigelow toiletries 
along with bathrobes and 
slippers.

The Chelsea Riverside 
Brasserie

Before dining, I sat on 
the balcony taking in the 
harbour view and enjoying the 
complimentary, fresh fruit. I was 
able to maintain my viewing at 
the Chelsea Riverside Brasserie 
on the ground floor of the hotel 
in an open-plan, glass-fronted 
setting with terrace seating. 
Styled in a contemporary fashion 
with vibrant art work and elegant 
touches, it has the atmosphere 
of a relaxed, sophisticated, 
Mediterranean restaurant.

I ordered the frittura di 
calamari – lightly fried Cornish 
squid and prawns with a 
delicious tartar dip as a starter 
and the tender grilled Suffolk 
lamb cutlets, baby vegetables 
and red port jus for main. For 
dessert I had the flourless 
chocolate fondant with pistachio 
ice cream, mouth-watering and a 
great combination. I recommend 
them all.

After a walk along the harbour 
side, I finished the evening with 
a night cap in the chic, candlelit 
Harbour Bar overlooking the 
glittering marina – a perfect end 
to a very pleasant evening. 

Next morning, I returned 
to the light-filled brasserie for 
breakfast where everything 
from smoked salmon to the 
traditional English breakfast, 
with a variety of delicious 
breads, cheeses, meats, cereals 
and fresh fruit was on offer. 
After a suitable pause, I paid a 
visit to the Blue Harbour Health 
Club and Spa where I enjoyed 
a dip in the relaxing 17 metre, 
heated pool. The spa also 
comprises ‘his and her’ steam 
rooms and saunas as well as a 
selection of skin care, body and 
massage treatments. And for 
those more active, there is a 
fully equipped gymnasium.

Refreshed
With its unique offering and 

superb location, the Chelsea 
Harbour Hotel is one of 
London’s finest hidden gems. 
If you can afford the time to 
extend your stay, a post retreat 
will leave you feeling revived 
and refreshed and ready to 
re-join the fast pace of the city. 
However, dragging yourself 
away from the marina view will 
be a struggle, I assure you.

Staying in Town

Chelsea Harbour Hotel, Chelsea Harbour Drive, London SW10 0XG | www.milleniumhotels.co.uk

Chelsea Harbour Hotel
by Jo Wallis

http://www.milleniumhotels.co.uk
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EU Referendum

In the lead up to Referendum Day, LCCI will not be campaigning either to remain in the EU or to leave it. The Chamber will 
be seeking information and facts on a range of matters from both campaigns to assist our members and London business to 
make an informed choice on 23 June. London Business Matters will provide a platform for commentators and campaigners 
from both sides of the argument to assist this process.

For more help with:
• Commercial Agreements
• Shareholder / Director / Partnership  
 Agreements
• Intellectual property
• Commercial property

• Employment law
• Corporate and personal immigration
• Debt Collections 
• Buying and Selling a business

We are in business to help you run your business.

Do you need Business Legal Advice?

At Hodders, we have been helping business clients for over 100 years 
and have the business experts to cover all of your legal issues.

Call the business team on 020 300 44 94 3 or email us on 
business@hodders.co.uk.

http://www.hodders.co.uk
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The mandarin who swapped Whitehall power- 
broking for life-saving nursery rhymes 

She played a major role in 
shaping the future of Britain’s 
nuclear industry, and helped 

kickstart the transformation in safe-
ty levels across the nation’s rail net-
work.

And she was in the thick of it at 
key political moments including 
major trade policy changes and ear-
ly groundwork for switching sterling 
to the euro.

But none of these high-profile 
roles in a stellar Whitehall career 
compare with Sue Killen’s hands-on 
role in changing people’s lives – and 
leading an organisation that’s trans-
forming the way life-saving first aid 
is delivered nationwide.

As chief executive, Sue has 
changed the once sleepy St John Am-
bulance into one of the most high-
ly-regarded charities in the ‘third 
sector.’ Turnover has leapt from £80 
million to over £100 million and the 
annual deficit has now been turned 
into a regular operational surplus.

Spells at Treasury, the Depart-
ment for Transport and earlier 
work in energy and trade – she once 
found herself in Beijing’s Great Hall 
of the People taking notes on discus-
sions with the Deputy Chinese Pre-
mier on the future of Hong Kong – 
were all just preparation for her real 
vocation: bringing tangible change 
to people’s lives. 

As Director of Drug Strategy at 
the Home Office, Sue worked close-
ly with dynamic and able ministers 
including David Blunkett and Mo 
Mowlam, both of whom shared her 
passion to make a difference. One 
minister even gave her an early in-
sight into the power of celebrity en-
gagement: ‘We were launching our 
project on young people’s drug ser-
vices with a charity game at Wembley 
and I quickly saw that Mo Mowlam’s 
address book had far more A-list 
names in it than any showbiz agent!’

Some of that approach can still be 
found in the game-changing mar-

keting campaigns St John’s is deliv-
ering in a sector where fundraising 
strategies have tended to be, at best, 
unimaginative. 

Lack of imagination isn’t an accu-
sation that could be laid at St John 
now – where an innovative nursery 
rhyme-based TV ad campaign is 
winning plaudits and, more impor-
tantly, saving lives.

“We have 40 seconds of air time 
to teach a lifesaving skill. Last years 
‘chokeables campaign’ is credited 
with saving the lives of nearly 50 ba-
bies. This year we are using nursery 
rhyme characters to teach parents 
what to do if their baby is uncon-
scious and not breathing – the sce-
nario they fear most!”

Sue’s Whitehall background, par-
ticularly the stint at HM Treasury, 
gave her a forensic grasp of the finer 
points of business balance sheets, 
and she is determined to continue 
to set the pace in perceptions of the 
charity sector, bringing sound busi-
ness disciplines.

“The challenge we face is getting 
across the message that first aid is 
not just a ‘nice to have.’ It can literal-
ly be a matter of life and death. This 
is why we teach and train people 
in first aid. It is why our volunteers 
support so many iconic London 
events from the marathon to New 
Year fireworks, and why we cam-
paign tirelessly that every school 
child should learn first aid: they are 

the foundation for future genera-
tions of life-savers nationwide.”

What was that euphoric moment 
you knew you could do what you 
really wanted to do?
Realising that the support was there 
for modernising St John in a way that 
held on to what was good from the 
past but could build a vibrant future. 
The fact that our operational vol-
unteers were willing to roll up their 
sleeves and help us design the new 
structure made all the difference. 

And the ‘dark before dawn’ 
moment, when you never 
thought it could get any worse?
One of the toughest times was when 
I was in Treasury dealing with prac-
tical preparations for the Euro. I am 
not breaking any national secrets in 
saying there were some ‘tensions’ on 
the issue between Blair and Brown. 
I had to publish a practical guide 
known as the changeover plan – it 
shouldn’t have been that interesting 
but it suddenly became a lightning 
rod and I spent a couple of weeks 
feeling like a political football. 

What makes a difference in what 
you do? 
Seeing tangible outcomes. I am 
lucky in that most of my roles in-
volved driving visible change. At St 
John what we deliver is compelling. 
A couple of days ago I sent certifi-
cates to a trainer and two volunteers 
who saved the life of someone who 
collapsed in the street. You can’t 
have a better outcome. 

Public sector; third sector; 
private sector: meaningless 
labels or valuable indicators?
The level of commitment in the 
charity sector is outstanding – but 
all good organisations are similar: 
clearly focused on what they are 
there for, driven by strategy and 
constantly thinking ahead.

Real or virtual: Is it ever good 
to go off grid? Has digital 
transformed your world?
The digital world has opened up the 
scope for teaching and informing 
people on a much wider scale.

The rear-view mirror and that 
T-junction in your life: what was 
the deciding factor?
I loved working at the heart of gov-
ernment, but the buzz you get from 
leading an organisation, and par-
ticularly one like St John, is price-
less. It’s a real privilege. 

Some 'Gamechangers' pursue 
excellence in multiple roles: the 
next right thing for you is?
I have got plenty to keep me busy at 
the moment, thank you! 

Inspiration 
I love the centre of the City or the 
middle of nowhere. The river view 
from Waterloo Bridge or the view at 
Mesa Verde – hard to choose

Music, Z-cars theme as players 
run out at Goodison always gets 
me. Unfortunately it is all too often 
followed by crushed hopes and frus-
trations.

www.sja.org.uk

Sue Killen, chief executive, St John Ambulance	 by Tony Maguire

“The challenge we 
face is getting 
across the message 
that first aid is not 
just a ‘nice to have.’ 
It can literally be a 
matter of life and 
death.”

LBM fact: There are 32 London Boroughs, plus the City of London. Before 1965, there were 60 councils in Greater London
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Opportunity for all
A third of those who are unem-

ployed in London are under 
25. Yet the capital offers more 

job opportunities for young people 
than anywhere else in the country. 
The problem is that not all the capi-
tal’s young people have access to those 
entry-level positions because they are 
from disadvantaged backgrounds.  

Omar is a bright, gregarious and 
ambitious 21-year-old. He is work-
ing shifts at M&S as a warehouse op-
erative, a job he has held down for 
over a year. He works hard and the 
money he earns not only helps him 
to live, but also goes some way to 
support his mum, who is recovering 
from cancer. Omar wants to go to 
university to study science, and his 
drive and passion makes it easy to 
believe that he will fulfil his dream. 
But 18 months ago when Omar 
signed up for the Spear programme, 
his life was very different.

Growing up on an estate in a de-
prived part of East London without 
a father figure, Omar found edu-
cation difficult. “Life for me wasn’t 
how I pictured it at all. School wasn’t 
the kind of place where I could pro-
gress because I wasn’t inspired. I was 
even kicked out twice.

“I was feeling like a victim most 
of the time – I just sat about smok-
ing weed. I felt like an outsider. I 
couldn’t find a job at all, so it was 
really hard for my mum because 
she was ill and she couldn’t work. I 
felt like my only option was to sell 
drugs, get into crime and make any 
money I could. I was at a real cross-
roads in my life where I could have 
gone another way. But I met Spear 
and they put me on the right path.”

Transformed
Omar is just one of the 750 young 

people whose futures will be trans-

formed through coming on the 
award-winning Spear Programme 
across London in 2016. The pro-
gramme prepares young people for 
work and goes on to help them find, 
progress in and sustain employment.

Not being in education, employ-
ment or training (or NEET) has a 
significant impact on young peo-
ple, as well as the UK economy as a 
whole. A young person who spends 
just six months NEET will experi-
ence wage scarring of up to £225,000 
over their lifetime, and, according to 
The Audit Commission, the cost to 
the UK economy of those current-
ly NEET stands at a whopping £34 
billion. The psychological impact of 
unemployment is also well docu-
mented. 

Resurgo’s founder and Chief 
Executive, Tom Jackson, explains, 
“The predominant issue among the 
young people we work with is lack 
of motivation and self-belief. If you 
haven’t grown up in an environment 
where work is positively valued, or 
you haven’t been encouraged to suc-
ceed at school it’s easy to understand 
why this would undermine your 
motivation. Skill-based training, 
such as CV writing, is important, 
but by itself it’s not enough – if you 
don’t have that sense of aspiration 
it’s very difficult to believe you can 
achieve anything.

“That’s why Spear’s expert coach-
ing team focus on soft skills, such as 
attitude, behaviour, how to commu-
nicate professionally and do ‘small 
talk’, as well as hard skills, such as 
CVs and interview practice. It’s 
so rewarding to see young people 
thrive as they begin to speak con-
fidently and apply for jobs knowing 
they are ‘work ready’.”

Prepared
Spear partners with business-

es across the capital – some give 

time to mock interview young peo-
ple in one of the eight centres, or 
host company visits. This is often 
the first time many young people 
have experienced an interview or 
stepped foot in an office. Others, 
such as large retailers, well-known 
consultancy firms and SMEs, use 
our recruitment service and direct-
ly employ Spear candidates, know-
ing they have been prepared for the 
workplace and will be supported by 
our coaches for a year to ensure suc-

cess for both parties.
Seventy-five per cent of those 

who complete Spear get into work or 
further training and are still in work 
a year later. At its heart it’s about 
giving young people the chance to 
prove themselves and to raise their 
aspirations, enabling them not only 
to bring their energy and talent to 
London businesses, but also to take 
hold of their own futures.

Omar said, “I feel that I can 
contribute, not only to society but 
also to my mum and give back to 
her. The future is bright for me. I 
thought I wasn’t going to amount 
to anything in my life. But I know 
I can definitely move mountains if I 
want to.” 

Julia Evans is media and 
communications’ manager at 
Resurgo Trust 
If your company is interested 
in partnering with Spear or 
employing Spear candidates, 
call 020 3327 2074 or visit  
www.resurgo-spear.org.uk 

by Julia Evans

Omar was unemployed, but found 
work at M&S through Spear

The Spear programme in action at the centre in Bethnal Green

Silver

http://www.cleankill.co.uk
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President Jacob Zuma was pre-
paring his state of the nation 
address – known as the Sona 

– when the LCCI/MCC trade dele-
gation flew in to Johannesburg last 
month. He had to explain away a 
depreciating currency, record un-
employment and the threat of a 
credit rating downgrade – a full 
scale crisis one might think. But he 
survived just as he had a few days 
earlier when he performed a U-turn 
in court on his refusal to repay state 
money used to beautify his home. 
Big stories on the news channels but 
met with a shrug if bought up with 
South African colleagues who were 
proud of their country and deter-
mined to get on with their lives and 
their businesses regardless.

They have a lot to be proud of. 
The Gautrain for example, a mass 
rapid transport railway system, 
constructed in 2012, which links 
Jo’burg with Pretoria. I was about 
to write ‘Pretoria, the country’s cap-
ital’ and if you look it up it is. Ask a 
local though and you will learn that 

there are four capitals; Pretoria for 
administration, Bloemfontein is 
the legislative centre, Cape Town is 
the seat of parliament, and Johan-
nesburg is the commercial centre. 
Pretoria certainly doesn’t take the 
prize for the best-kept city. Despite 
some splendid buildings around 
Church Square in the historical 
centre the effect is ruined by piles 
of rubbish and a barbed wire-pro-
tected statue of Paul Kruger, for-
mer president and builder of the 
Afrikaner nation.

Back in Jo’burg in Nelson Mande-
la Square in the Sandton district, 
a towering statue of the great man 
looks down on a collection of of-
fices, shops and restaurants in a 
pristine but vibrant environment 
which shows what can be done. 
Cape Town, the second stop on our 
mission, doesn’t need any lessons in 
presentation either and with a back-
drop like Table Mountain they start 
with an advantage over any city in 
the world.

A full programme for me exclud-
ed the prospect of a trip round the 
beautiful Western Cape but I did 
manage a cable car ride to the top 
of the mountain during a rare spell 
when the famous ‘tablecloth’ of 
cloud wasn’t obscuring the view. A 
sign at the summit warned visitors 
not to feed the dassies. What on 

earth were they? No-one I asked on 
the mountain or in town later had 
a clue but I subsequently learned 
that they were rock badgers – lit-
tle brown rodents which look like 
guinea pigs with short hair and 
tails. Thank you Wikipedia.

Being the parliamentary centre 
Cape Town is the venue for the Pres-
ident’s Sona and the local Chamber 
organise an annual event for diplo-
mats who travel down from Pretoria 
for the occasion. I went along and 
met Ambassadors from around the 
world. Of course one expects cau-
tious responses from such profes-
sional people but when I asked if 
they feared for the economic future 
of South Africa they were unequiv-
ocally confident in its future. Crisis, 
what crisis?

Peter Bishop’s 
Johannesburg and 

Cape Town diary

Crisis – what crisis?

by Robert Griffiths

The French philosopher, Blaise 
Pascal once said, “the supreme 
accomplishment of life is to 

blur the distinction between work and 
play.”  Trade missions can do that and 
on this mission, having spent some 
time on safari and with the prospect 

of two days of international cricket, 
for me the distinction is already some-
what blurred.  But there is a more gen-
eral point; the relationship between 
sport and business is a close one.  The 
law being my business, requires many 
of the skills, qualities and abilities 
which make for a good sportsman – a 
highly competitive approach, deter-
mination, courage, passion to succeed 
and a desire to win (not at all cost, but 
fairly) as well as the ability to recover 
from failure and bounce back.  

Privilege
The most significant common 

factor is that, in my experience, it is 
not only sportsmen who see their 

work as pleasure, but likewise, the 
best businessmen regard their work 
as pleasurable. We should remember 
that many of us are very fortunate 
because we have the privilege of en-
joying what we do.  It is a sad fact that 
so many people in our society do not 
do that and through force of circum-
stance are burdened by their work.  In 
many ways, the goal of democracy is 
to free people so that they can enjoy 
the rewards of their efforts in such a 
way as to enhance the quality of their 
lives.  

During my life I have had a great 
deal of contact with South African 
sportsmen, lawyers and businessmen.  
Most of them have been outstanding 

examples of the ability to combine 
business with pleasure.  At university 
I played with and against South Afri-
cans.  They were aggressive and com-
mitted with a strong sense of fair play.  
I was glad when they were on my 
side.  Likewise, South African lawyers 
are tenacious, competitive and talent-
ed.  In the UK we have been fortunate 
indeed to have the likes of Sydney 
Kentridge, coming to London to 
practise law in his 70s and who stood 
like a colossus among advocates.  

Resilient
London and Johannesburg are 

two great cities, ideally located to do 
business with each other.  Since 2000 

South Africa – holding its head 	 high in business and sport
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Business and sport have nev-
er been more connected, 
especially in South Africa 

where legions of former sports 
people have made the transition 
to commerce after successful ca-
reers on the pitch or in the pool. 
A ‘no-brainer’ then for the LCCI 
when Derek Brewer, chief execu-
tive of the MCC (owner of Lord’s 
cricket ground and guardian of 
the laws of the game) suggested 
joining forces on a trade mission 
to coincide with England’s one-
day series with the Proteas.

Led by Brewer and LCCI board 
member Robert Griffiths QC, the 
12-strong party combined busi-
ness meetings with corporate en-

tertainment at games at the Wan-
derers Stadium in Johannesburg 
and Newlands in Cape Town, two 
of the most stunning cricket ven-
ues in the world. 

The delegation included Sonia 
Galat of Africa Business Venture 
who operates an online private 
market place, Paul Richardson of 
wealth management and capital 
market specialist GBST, Datta-
traya and Ranjan Kadikar who run 
HSMP, a provider of UK immi-
gration services, David Williams, 

global corporate engagement 
director of Middlesex Universi-
ty, Nigel Mount, an experienced 
sub-Saharan Africa hand and 
director of Mount Laboratories, 
Leslie Campbell of Performance 
through People who played a ma-
jor part behind the scenes in the 
Glasgow Commonwealth Games, 
Keith Bunker, managing director 
of vertical panel saw manufacturer 
Sagetech, and Lauren Winchester 
who runs The Red Phone Brand 
Campaigners UK.

JP Morgan, global leader in 
financial services, hosted a re-
ception in Jo’burg – see Robert 
Griffith’s speech above – while 
Baroness Scotland, UKTI trade 
envoy for South Africa and Com-
monwealth secretary-general 
designate and British High Com-

missioner Dame Judith McGregor 
joined the party in Cape Town. 

Business contacts in the mar-
ket were suitably impressed and 
relationships were warmed up for 
future orders. The cricket didn’t go 
quite so well. England were two-
nil up in a best of five series when 
the delegation arrived in the coun-
try. By the time we left they had 
lost the series three-two!

Peter Bishop

Game on

South Africa – holding its head 	 high in business and sport
there has been a free trade agreement 
between their respective countries or 
trade blocs which puts South Africa 
in a strong position as an EU trad-
ing partner.  That, as I understand it, 
was in recognition of South Africa’s 
potential trading prowess and its re-
silient character as a trading nation.  
The recent socio-economic legislation 
(Black Economic Empowerment – 
BEE) has I know been criticised for 
being overly bureaucratic and pre-
scriptive.  But in my view it should not 
be perceived as a deterrent to good 
trading relations between London 
and Johannesburg.  On the contrary, 
it seems to me it is enabling legislation 
designed to enhance the economic in-
terests of both cities and their citizens 
as a whole.  No one would dispute 
that fairness and equality of oppor-
tunity are not laudable objectives.  It 
is the means by which they are to be 
achieved that creates the controversy 

and difficulty.  However, I see nothing 
inconsistent with the achievement of 
those goals in the BEE.  

Talent
South Africa is going through a 

transitional period and as is always 
the case in periods of transition, there 
will be teething problems.  But from 
what I have seen already on this mis-
sion, the ultimate outcome cannot 
be in dispute.  The talent of black 
and white people in South Africa 
will combine together to form a new 
South Africa which will hold its head 
high both in business and sport.  

The trading and commercial links 
between London and Johannesburg 
go back a long way.  They were inter-
rupted for a period of time but they 
are now strong.  The sporting tra-
ditions shared by both cities form a 
common bond as they do throughout 
South Africa.  Let them long continue.  

Both cities can learn from each other.  

Partnership
I read with interest in the South 

African newspapers that earlier this 
week the Mayor of Johannesburg, 
Parks Tau, announced that a joint 
partnership between the city and 
the private sector had been agreed 
in order to implement the “Corri-
dors of Freedom project.”  This was 
a proposal to increase the density 
of the population against the main 
transport corridors into the city of Jo-
hannesburg by building new homes 
along the main transport links into 
the city.  This was intended to allow 
people to live much closer to their 
work and to encourage new hous-
ing to accommodate Johannesburg’s 
growing population.  It seems to me 
that the new Mayor of London (who-
ever that might be) could take a leaf 
out of Mayor Tau’s strategy and adopt 

a similar approach to the provision of 
much needed accommodation.

We hope that this trade mission 
will be a great success, strengthening 
the ties between London, Johannes-
burg and Cape Town.  We are grateful 
to the MCC for working with us and 
for the support of JP Morgan for host-
ing this reception.  Over the years, 
they have done a great deal for sport 
as well as business and, in so doing I 
hope, blurred the distinction between 
work and play.  

This is an edited version of 
Robert Griffiths QC’s speech in 
Johannesburg at a reception hosted 
by JP Morgan last month during 
the LCCI/MCCI trade visit to South 
Africa

Greengrass Property
Savvy, Sharp, Effective London Property Buyers

Call now 020 3637 0260          www.greengrassproperty.co.uk

We source investment property for buy-to-let landlords.

Our retained clients are ready to buy your property  
and land in London now.
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High growth firms set sights 
on international expansion
Fifty of London’s fastest grow-

ing companies joined the first 
cohort of the Mayor’s Interna-

tional Business Programme, a new 
initiative launched last month to 
help the capital’s high growth firms 
break into new international mar-
kets or grow their existing opera-
tions overseas.  

The programme is led by London 
& Partners, the Mayor’s official pro-
motional company and part-funded 
by the European Regional Develop-
ment Fund, and supported by indus-
try partners including  the London 
Chamber of Commerce and Indus-
try, BDO, KPMG, PA Consulting 
Group, and Benoy. It is the first pro-
gramme of its kind, using peer-to-
peer mentoring and private sector 
backing, to help London companies 
to scale up and internationalise.

Companies joining the pro-
gramme span the technology, life 
sciences and urban sectors and in-
clude the likes of the transport app 
Gett, the urban cycling company 
Blaze which is backed by Index Ven-
tures and the Branson family. Other 
companies joining the programme 
include Technology Will Save Us, 
Kano, Adzuna, Grub Club, Bloom & 
Wild, Big White Wall and RealEyes.

Potential
The programme, launched by 

the Mayor of London, Boris John-
son MP, aims to support 800 high 
growth companies based in the 
capital over the next three years to 
increase their international business 
potential.

 “London has a strong heritage as 
an international trading city” said 
Mayor Boris Johnson at the launch, 
“and our position at the centre of 
the business world means the city 
offers the perfect springboard for 
companies looking to expand inter-
nationally. London’s businesses and 
entrepreneurs continue to be at the 
forefront of innovation and creativ-
ity and I have seen first-hand the 
demand for their goods and servic-
es across the world. By helping the 
capital’s businesses become the next 
global leaders we will see the crea-
tion of more jobs for Londoners.” 

Companies joining the Mayor’s 
International Business Programme 

will get bespoke advice and mentor-
ing from some of the world’s most 
recognised and celebrated business-
es leaders from across North Ameri-
ca, Europe and Asia including Sarah 

Wood, co-founder of Unruly and 
Kathryn Parsons, co-founder and 
co-chief executive off Decoded, and 
Nilesh Gopali, country head, India, 
cloudBuy.

Twenty eight per cent of Lon-
don-based SMEs are currently 
trading internationally (importing 
or exporting) according to recent 
research conducted by KPMG Small 
Business Accounting. However, 
more than 40 per cent say they aim 
to be doing so within the next five 
years.

Exports from London are a key 

driver of the capital’s economy. Cur-
rent estimates put the value of Lon-
don’s exports at £139.9 billion a year, 
up from £60 billion a decade ago 
and the capital is home to more than 
a quarter of all companies in the UK 
that are exporting. 

Pioneers
Gordon Innes, chief executive of 

London & Partners said: “London’s 
innovations in technology and life 
sciences are gaining worldwide rec-
ognition and the city has already 
produced global pioneers in areas 
such as fintech and digital health. 
Drawing on the expertise of our 
business partners and entrepreneur 
networks, we have designed a be-
spoke programme to help London’s 
growth heroes meet their global am-
bitions.”

The Chamber has already organ-
ised Mayoral visits to Japan and Isra-
el and will play an important role in 
the development of the programme. 
Chief executive Colin Stanbridge 
commented: “LCCI has a long and 
rich history of delivering trade sup-
port and several missions every year 
as part of an international network 
of chambers, and we know that sup-
porting SMEs with exporting is cru-
cial to help them grow their business 
overseas. LCCI is delighted to join 
the Mayor’s International Business 
Programme and we look forward to 
supporting the Programme in deliv-
ering events and missions.”

www.gotogrow.london 

“Drawing on the expertise of our business 
partners and entrepreneur networks, we have 
designed a bespoke programme to help 
London’s growth heroes meet their global 
ambitions.” – Gordon Innes

LBM fact: There are an estimated 688,683 businesses in London

Mayor Johnson with the International Business Programme team

Gordon Innes

Bethany Koby of Technology Will Save Us

http://export.london/
http://export.london/
http://www.gotogrow.london


Do you want to access a selection of business co-operation offers 
made by European companies wishing to work with UK firms? 
Every month Enterprise Europe Network publishes a Business 
Opportunities in Europe Bulletin, which contains the latest 
co-operation offers from companies across the EU and beyond. 
To find out more about this issue’s listed overseas business 
opportunities or to subscribe to the bulletin contact Enterprise 
Europe Network London at europe@londonchamber.co.uk or 020 
7248 1992. 

Czech Republic
A trading company with 
more than 20 years’ 
long tradition on the European 
metallurgical market is looking for 
new suppliers. The main activity 
of the company is the wholesale 
of metallurgical products such 
as beams, equal angles, unequal 
angles, T and TB profiles and bars.
REF: BRCZ20160108001

Armenia
Construction company, 
established in 2003, 
is looking for distributors and 
agents aiming to find new sales 
markets abroad.  The company 
is producing PVC (polyvinyl 
chloride) and PE (polyethylene) 
pipes, doors and window frames. 
The range of PVC profiles 
produced by this company allows 

the deliverance of windows and 
doors systems of any degree of 
complexity and sophistication on 
its basis. 
REF: BOAM20150113001

France
Manufacturer of 
ecological household 
cleaning products is looking for 
new household cleaning products 
and organic raw materials in 
Europe. The French company 
is manufacturing and selling 
ecological household cleaning 
products which are certified by 
Ecocert standard. The French 
company is currently looking for 
manufacturing agreements with 
household cleaning products 
suppliers and raw materials 
suppliers.
REF: BRFR20150331001

Romania 
Company active in 
the food industry 
sector, offers various types of 
canned fruits and vegetables 
and other related products to 
EU distributors. Currently the 
Romanian company produces 
over 150 items under several 
well-known brands, for different 
partners, and is looking to expand 
its product distribution further. 
REF: BORO20151123004 

Ireland 
SME has developed a 
portable, cost effective 
modular flexible recycling process 
using pyrolysis as the catalyst 
to manage waste oil and non 
recycled plastics & conversion 
into upgraded oil & fuel. They 
wish to find companies which 
can expand market potential, 
manufacture items and provide 
finance, with a view to sharing 
technology and IPR. 
Ref: TOIE20151221001

Turkey 
Specialist in 
manufacturing metal 
and plastic parts in automotive, 
white goods, construction, and 

waste water treatment industries 
is looking for trade intermediary 
partners (distributor, agency and 
representative) and also wants to 
be the subcontractor of companies 
active in machine production for 
the related sectors to produce 
their metal and plastic parts in. 
REF:  BOTR20151008002

Sweden
A company has 
produced an ice pack 
that makes it possible to keep 
food and beverages fresh for over 
five hours in room temperature. 
They are looking for partners 
throughout Europe who share 
their vision for a healthier world. 
REF: BOSE20151204001

Japan 
Manufacturer of sensors 
for use in medical and 
the elderly care sector is seeking 
partners and agents that can 
provide financial assistance to 
introduce the product in to the 
European market. The sensors 
allow caretakers to monitor vital 
signs without disturbing the 
patient. The sensor is the first 
device of its kind in the world. 
REF: BOJP20150410001 
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ABOUT US
At PriVida, we explore 
alternative energy sources 
to provide value to our 
customers, partners and 
shareholders. 

With a current portfolio of over 
750 MW of Solar and Wind 
Farm Projects in West and 
Central Africa we believe we 
are on track to achieve our 
mission to generate 10,000 
MW of power per day, to meet 
the energy needs of millions 
of people without access to 
cheap, clean, and sustainable 
energy. 

In conjunction with our 
partners, we aim to plant 1 
billion trees as well as provide 
20 million people with access 
to clean and sustainable 
energy by 2020.

We can partner in so many ways: 
• Solar Power in areas with very low access to energy
• Bio Energy
• Green Future and tree-planting across the globe
• Capacity Building and Technology Transfer
• Sustainable Development through access to energy

“....Living Green....”

Please contact us today:
PriVida UK Limited
1C North Sands SR6 0QA

Tel: +44191 908 5632
email: info@prividaenergy.com
Website: http://prividaenergy.com

mailto:europe@londonchamber.co.uk
http://prividaenergy.com


LCCI trade missions

n Indonesia
Monday 27 June – Friday 1 July 2016
Register your interest with Ruma Deb
Tel: 020 7203 1949
Email: rdeb@londonchamber.co.uk

n India
November 2016
Register your interest with Ruma Deb
Tel: 020 7203 1949
Email: rdeb@londonchamber.co.uk

n United Arab Emirates 
(Multisector, priority given to  
Women in Business)
Saturday 3 September –  
Thursday 8 September 2016
Register your interest with Vanessa 
Vlotides
Tel: 020 7203 1838
Email: vvlotides@londonchamber.co.uk 

n Iran: Tehran
Autumn 2016
Register your interest with Marta Zanfrini
Tel: 020 7203 1822
Email: mzanfrini@londonchamber.co.uk
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Export growth slows in the 
face of global headwinds
Export sales and orders across 

both manufacturing and ser-
vices sectors fell significantly 

in the last quarter of 2015, according 
to the latest Quarterly Internation-
al Trade Outlook from the British 
Chambers of Commerce and DHL. 

The survey’s Trade Confidence 
Index, measuring the volume of 
trade documentation issued, fell by 
2.5 per cent on Q4 2014 to stand 
at 114.46 in Q4 2015 – a decline of 
0.9  per cent on Q3 2015.

Among manufacturers, the bal-
ance of firms reporting improve-
ments in export sales over the previ-
ous three months fell from +10 per 
cent in Q3 to just +1 per cent – the 
lowest level since Q3 2009 – while 
export orders dropped from +10 per 
cent to +1 per cent.

Export growth also dipped in 
the services sector, where the sales 
balance fell three points to +15 per 
cent, and export orders fell to +9 per 
cent from +16 per cent – the lowest 
level since Q4 2011.

Key findings 
•	 The Trade Confidence Index, a 

measure of the volume of trade 
documentation issued nationally, 
fell by 0.9 per cent on Q3 2015, 
and by 2.5 per cent on Q4 2014 

•	 The largest increases in export 
document volumes were in the 
North East, Scotland and North-
ern Ireland 

•	 The biggest declines in export 
document volumes were in the 
West Midlands, the North West 
and the East Midlands 

•	 From the BCC’s survey, the bal-
ance of manufacturers reporting 
improved export sales fell mark-
edly to +1 per cent in Q4 2015 
from +10 per cent the previous 
quarter, and export orders growth 
fell to +1  per cent in Q4 2015 
from +10 per cent in Q3 2015

•	 The balance of services firms re-
porting improved export sales 
over the past three months fell to 
+15 per cent in Q4 2015 from +18 
per cent in Q3 2015, and export 
orders growth fell to +9 per cent 

in Q4 2015 from +16 per cent in 
Q3 2015.

Uncertainty 
John Longworth, director general 

of the British Chambers of Com-
merce, commented: “British export-
ers have faced considerable chal-
lenges in recent months. Slowing 
growth in China and the US, along 
with the continued weakness in the 
Eurozone, have made it harder for 
firms to build momentum.

“While the rate of growth has 
dropped significantly, exports are 
continuing to grow – a testament 
to British businesses, particularly in 
the face of such global uncertainty.

“However, if we are to reverse 
our longstanding trade deficit then 
British firms need greater practical 
support – access to finance, a skilled 
workforce and good infrastructure 
connections – if they are to success-
fully break into new export markets, 
and this needs to be a national pri-
ority for the UK otherwise we risk 
being left behind in the global race.”

Growth
Phil Couchman, chief executive 

of DHL Express UK, pointed out 
that some UK areas, in particu-
lar Scotland, the North East and 
Northern Ireland, were showing 
strong growth in export volumes. 
“However, with most regions expe-
riencing declining volumes and the 
UK’s trade gap recently reaching an 
all-time high, it’s more important 
than ever that we concentrate on 
supporting more British businesses 
to export.

“The UK’s relentless demand for 
imported goods means that we need 
to work hard to significantly boost 
exports and strike the right balance. 

“As the UK focuses its efforts on 
exporting as a way of securing the 
future of our economy, DHL will 
continue to support businesses and 
ensure that more and more organ-
isations feel comfortable in taking 
that first step overseas.”

www.britishchambers.org.uk

mailto:rdeb@londonchamber.co.uk
mailto:rdeb@londonchamber.co.uk
mailto:vvlotides@londonchamber.co.uk
mailto:mzanfrini@londonchamber.co.uk
http://www.britishchambers.org.uk
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Boeing: turning 100 years young
On July 15, 1916, William 

Boeing founded the com-
pany that became today’s 

Boeing, driven by a vision of build-
ing something better. In its centen-
nial year, Boeing is honouring the 
generations of talented employees 
and partners who built the world’s 
largest aerospace company — and 
helped shape the course of history.

In celebration of its 100th year, 
which includes a relationship with 
the United Kingdom and British 
industry dating back to the 1930s, 
an exciting, interactive travelling 
exhibit is coming to the National 
Maritime Museum in Greenwich, 
London, from May 27 – Aug. 29, 
2016. The special exhibit – Above 
and Beyond – is a ground-breaking 
exploration of the wonder of flight 
and the marvels of aerospace inno-
vation, design and technology that 
already has made stops in the Unit-
ed States and the Middle East. Lon-
don will be the first European stop 
for the exhibition. 

Determination
“We’ve been innovation lead-

ers for a century because we have 
continually brought our founders’ 
legacy to life with an unshakable 
determination to tackle the world’s 
toughest challenges for our cus-
tomers,” said Denning Muilenburg, 
Boeing president and chief execu-
tive. “A big part of succeeding in our 
second century depends on inspir-
ing the next generation of innova-
tors and explorers—and that begins 
with offering young people oppor-
tunities to experience the wonders 
of aerospace.”

Above and Beyond will be host-
ed in the Sammy Ofer Wing of the 
National Maritime Museum, Green-
wich. The high-tech, interactive ex-
hibit is targeted at 7-14 year-olds, 
aiming to inspire them to explore 
further opportunities in aerospace 
and engineering through the study 

of science, technology, engineering 
and mathematics.

“Our goal is to inspire the next 
generation of the global aerospace 
industry through the wonders of 
flight, past, present and future,” said 
Marc Allen, president of Boeing 
International. “We look forward 
to welcoming young people from 
around the U.K. along with their 
families, schools and community 
groups to the National Maritime 
Museum in Greenwich to experi-

ence this one-of-a-kind and interac-
tive exhibition.”

The exhibit is not the only way 
to engage with Boeing’s centennial. 
Anyone can join in the celebration 
by visiting www.Boeing100.com, 
a website dedicated to the year-
long recognition of this rare busi-
ness achievement. Visitors to this 
new website will learn about some 
of the many ways that Boeing will 
mark its centennial, including an 
opportunity to contribute their own 

Boeing story through www.Boeing.
com/our-story, a unique forum for 
first-person accounts of how Boeing 
has been a part of so many lives. Sto-
ries of joy, challenge, triumph and 
humour will be featured throughout 
the centennial and then captured 
for posterity in the Boeing archives. 
Boeing fans can further contrib-
ute to the centennial celebration by 
using #Boeing100 on Twitter and 
Facebook.

Community
“I am really delighted that we are 

able to share Above and Beyond and 
the other centennial experiences 
with the U.K. because they amplify 
our community initiatives already 
in place and support our goal of 
introducing young people to the op-
portunities that aviation and aero-
space can provide,” said Sir Michael 
Arthur, president of Boeing U.K. 
and Ireland.

Boeing engineers recently teamed 
up with leading educational part-
ners to co-create educational re-
sources that celebrate the science 
behind the past 100 years and pre-
pare students, families and teach-
ers with skills for the next century. 
These free resources — including 
video profiles, interactive learning 
modules, family and teacher guides, 
and online engineering design chal-
lenges — are available at www.curi-
ositymachine.org.

In addition to the Boeing-spon-
sored resources, the company will 
celebrate its centennial date on July 
15, 2016, which coincides with the 
Farnborough International Air 
Show.

“With such a strong partnership, 
supporting Her Majesty’s Armed 
Forces and the U.K.’s leading air-
lines, it’s an exciting time for Boeing 
and for our wider aerospace com-
munity,” said Sir Michael.

www.boeing.co.uk 

LBM fact: 1,400 flights take off and land at Heathrow Airport every day, one every 45 seconds or nearly half a million a year

“A big part of 
succeeding in our 
second century 
depends on inspiring 
the next generation 
of innovators and 
explorers.”

Above and Beyond will open at 
the National Maritime Museum in 
Greenwich in late May

A BOAC Boeing 314 Clipper of the type that carried Prime Minister Winston 
Churchill across the Atlantic as the first world leader to cross that ocean by air

The Chinook has been in service with the RAF since 1980

When fitted with Rolls-Royce engines, the Boeing 787 Dreamliner is  
25 per cent by value made by UK companies.

http://www.Boeing100.com
http://www.curiositymachine.org
http://www.curiositymachine.org
http://www.boeing.co.uk
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The importance of the 
Amazon rainforest

James Colquhoun argues that 
business can lead the fight 
against climate change

The recent agreement in Paris 
brought new focus to the de-
bate on climate change: the 

importance of forests. The world’s 
forests are under increasing pres-
sure: low-income, forest-dependent 
communities need a living, global 
demand for commodities is increas-
ing and infrastructure is continuous-
ly developing.  It is no surprise that 
deforestation is a leading cause for 
global climate change, contributing 
more to greenhouse gasses (GHG) 
than the entire global transport in-
dustry.  It is estimated that forests 
can capture twice as many GHGs 
than their deforestation releases.     

Deforestation of the Brazilian 
Amazon is increasing again.  In the 
State of Amazonas, 2014/15 figures 
showed a 54 per cent increase on the 
year before.  This places 20 per cent 
of the world’s oxygen, a third of the 
world’s species and a quarter of the 
world’s fresh water in jeopardy.  To 
date, Brazil has lost 20 per cent of its 
Amazon rainforest – an area the size 
of France and Germany combined.  
Eighty one per cent of current de-
forestation rates can be attributed 
to raising cattle.  Unsurprisingly, 
57 per cent of Brazil’s GHGs come 
from deforestation.  

Deforestation
The REDD+ (Reduction of 

Emissions from Deforestation and 
Forest Degradation) mechanism as 
well as agro-forestry supply chain 
initiatives have been at the core of 
tackling drivers of deforestation in 
areas of high risk.  REDD+, for in-
stance, permits the verification of 
forest carbon stocks to be traded 
as carbon credits on the volun-
tary market for carbon footprint 

neutralisation, whilst building 
capacity in local communities to 
understand their environment and 
therefore manage it sustainably.  

By working closely with local 
communities, businesses, govern-

ments and NGOs have been able to 
reduce the impact of key drivers of 
deforestation in the Brazilian Am-
azon: cattle raising, intensive agri-
culture and logging of timber. By 
educating local communities with 
simple techniques such as increas-
ing yield, whilst using less land, the 
need to deforest further can be re-
duced. In fact, some communities 
have even returned to producing 
more traditional commodities such 
as forest-covered cocoa, acai and 

Brazil nuts, instead of pursuing beef 
production. In some regions, ecot-
ourism has become a major indus-
try, often led by international hotel 
chains.  

The economic case is just as com-
pelling.  At least nine major brands 
including Ikea, Unilever and Bra-
zilian cosmetics leader Natura have 
made over $1 billion in revenue 
from their sustainable product lines. 
This is made possible by sourcing 
high quality raw materials from 
sustainable sources; the higher reve-
nues come from marketable increas-
es in mark-up. Unequivocally, such 
actions also have positive spill overs 
for brand strength, reputation and 
investor confidence. With the global 
middle class set to more than dou-
ble by 2030 and consumers paying 
more attention to sustainably pro-
duced goods, the demand for such 
products will undoubtedly continue 
to expand.  

Benefits
Following recent Amazonas state 

legislation on an international legal 
framework for environmental ser-
vices, it has never been easier for 
non-Brazilian companies to invest 

in the state for such purposes. In 
fact, this is bucking the trend in the 
Amazon region.  The depreciating 
local currency only facilitates this 
further: foreign direct investment 
into Brazil has steadily risen in spite 
of recession.

LP Natural Capital Community 
Interest Company (LPNC) is work-
ing closely with the State Govern-
ment of Amazonas, Brazil, to realise 
tangible benefits for the environ-
ment as well as the local communi-
ties in one of Brazil’s poorest states. 
Partnered with the Amazon Natural 
Capital Institute, an NGO based in 
Manaus, LPNC supports both pri-
vate and public players in the pres-
ervation of the world’s natural assets 
through developing bespoke carbon 
neutral, environmental and CSR 
strategies.  

Access
LPNC’s current focus is on high 

risk region known as Mosaico do 
Apuí. Located in the ‘Arc of De-
forestation,’ the region is prone to 
deforestation due to a growing Bra-
zilian beef export market, increased 
road access, illegal land occupation 
and low levels of child and adult 
education (most schools are only 
able to hire a single teacher once a 
fortnight).  

Comprising an area of over 2.4 
million hectares, Mosaico do Apuí 
contains over 9 million tonnes of 
carbon stocks (2010-2020), which 
corresponds to over £30 million of 
carbon credits and an aptitude to 
sustainably produce commodities 
such as Brazil nuts, rosewood and 
copaiba oils, cocoa, coffee and tim-
ber, amongst others. Ecotourism is 
also beginning to take off.

With interest constantly grow-
ing in the role of forests, increases 
in pressure for companies to act on 
environmental issues and legislation 
facilitating involvement of external 
stakeholders, the private sector has 
the potential to become the leading 
driver in the fight against climate 
change.

James Colquhoun is chief 
operating officer of LP Natural 
Capital
www.lpnaturalcapital.com 

“By working closely with local communities, 
businesses, governments and NGOs have 
been able to reduce the impact of key drivers 
of deforestation in the Brazilian Amazon: 
cattle raising, intensive agriculture and logging 
of timber.”

http://www.lpnaturalcapital.com


March 2016	 Your business 21

Business innovation 
through doctoral research

When John Sandham, a 
consultant on medical 
devices for the NHS, 

decided to research how hospi-
tals can optimise the procurement 
of medical equipment, the re-
sults enabled him to establish his 
own company supplying medical 
technology, now a multi-million 
pound firm. Similarly, when No-
man Sultan researched the devel-
opment of soft skills in IT practi-
tioners, he ended up developing 
a new model of risk governance 
that he now employs as a consult-
ant working with major clients to 
develop strategies and long-term 
sustainable approaches to global 
enterprise risk management.

John and Noman, and over one 
hundred and fifty graduates of  
the doctorate in professional stud-
ies at the Institute for Work Based  
Learning at Middlesex Universi-
ty, are making a real difference to 
business practice across the UK and 
beyond. The professional doctorate 
enables senior business leaders and 
managers to take a creative and ap-
preciative approach to the complex 
challenges of success in an increas-
ingly interdependent global market.

Why doctoral study?
A recent report commissioned 

by the government (The Impact of 
Doctoral Careers, 2014) highlights 
the value of doctoral graduates 
for employers and organisations, 
pointing out their ‘critical’ role in 
developing new goods, services 
and processes. The professional 
doctorate specifically offers senior 
business leaders an opportunity 
to undertake research that has an 
immediate and tangible impact on 
their organisation while further-
ing their professional expertise 
and standing through a doctoral 
award.

”We merged with another com-
pany recently… The [new] compa-
ny really values having someone 
like me with the highest qualifi-
cation…who they can present as a 
leading thinker in their area.”

Impact and  
innovation

This is a collaborative undertak-
ing involving academic and pro-
fessional experts working together 
with a candidate to help and en-
couragement innovation in a way 
that would not be possible within 
the organisation alone.  [The pro-
fessional doctorate] “offered me an 
alternative which has allowed me to 
explore possibilities outside of the 
paradigm that is so familiar to me 
and this approach has really broad-
ened my horizons and enabled me 
to see things differently.” In a pro-
fessional doctorate, every research 
project is negotiated between the 
needs of the individual, the organ-
isation and the university in the 
light of the impact, change and new 
knowledge it is likely to bring.

“I am already immersed in the 
way of looking at the world that 
[my] profession offers and I want-
ed to get a different perspective on 
things. I wanted to do something 
different that would change my 
way of doing my work and my way 
of framing what I do.”

Who is it for?
The professional doctorate is for 

advanced practitioners who are 
probably working in senior leader-
ship positions or as consultants /
professionals working with senior 
managers/leaders. Candidates on 
the programme span professions 
as diverse as veterinary science 
and retail management, tourism 
and IT consultancy, executive 
coaching and child protection. 
The link between these profes-

sions is not the expert knowledge 
of the field but the level of profes-
sional experience and the higher 
level analysis and critical skills 
needed to attend to the complex 
responsibilities of leadership in 
organisations and professional 
life. Participants are regarded by 
the university as full-time workers 
rather than part-time students and 
are recognised as having expertise 
in their particular fields. 

The scholarly  
practitioner

In professional doctorates can-
didates are expected to bring their 
considerable professional expe-
rience to their project, thus chal-
lenging the idea that practical ex-
perience has no room in academic 
research. Graduates are recognised 
as scholarly practitioners – profes-
sionals who bring advanced skills 
of inquiry to their daily practice.

Many find the journey trans-
forming. What graduates like 
John Sandham and Noman Sultan 
demonstrate is how professionals 
are able to develop high level capa-
bility for change through doctoral 
research.

Currently more than 300 can-
didates are studying for a profes-
sional doctorate in the Institute 
for Work Based Learning at Mid-
dlesex University. 

Professor Carol Costley is director 
of the Institute for Work Based 
Learning at Middlesex University 
www.mdx.ac.uk/courses/
postgraduate/professional-
studies-dprof

LBM fact: London’s population is currently 8.6 million and is forecast to rise to 9.66 million by 2030 and to 11 million by 2050

by Carol Costley 
“Currently more 
than 300 candidates 
are studying for a 
professional 
doctorate in the 
Institute for Work 
Based Learning at 
Middlesex 
University.”

http://www.mdx.ac.uk/courses/postgraduate/professional-studies-dprof
http://www.mdx.ac.uk/courses/postgraduate/professional-studies-dprof
http://www.mdx.ac.uk/courses/postgraduate/professional-studies-dprof
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March 2016

02/03/16 Time 12.30-14.30	 ALL MEMBERS

Time To Talk Business	
Venue: The Knowledge Dock, 
University of East London, 4-6 
University Way, London E16 2RD
Nearest station: Cyprus (DLR) 
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Véronique Collins Tel: 020 7203 1965
Email: vcollins@londonchamber.co.uk

03/03/16 Time 18.00-20.00	 ALL MEMBERS 

Changing Places Evening Networking
Venue: Parcour Consulting, London Showroom, 6 Northburgh 
Street, Clerkenwell, London EC1V 0AY
Nearest station: Barbican
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

07/03/16 Time 10.00-14.20	 ALL MEMBERS AND NON MEMBERS

Thailand Business Clinic
Venue: London Chamber of Commerce and Industry (LCCI), 
33 Queen Street, London EC4R 1AP
Nearest stations: Bank and Cannon Street
Patron and Premier Plus Member: Complimentary
Non-member: £15.00
Contact: Vanessa Vlotides Tel: 020 7203 1838
Email: vvlotides@londonchamber.co.uk

09/03/16 Time 12.00-14.00	 ALL MEMBERS

Connect 4 Lunch	
Venue: Novotel, London West, 1 Shortlands, 
London W6 8DR
Nearest station: Hammersmith
Patron Member, Premier Plus Member, Local 
Member, Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

16/03/16 Time 07.45-09.00	 PATRON AND PREMIER PLUS MEMBERS

Cereal Networking
Venue: Pitcher & Piano, 21 Cornhill, London EC3V 3ND
Nearest station: Bank
Patron and Premier Plus Member and Member’s Guest: 
Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

*Members are welcome to bring a non-member guest to a Changing Places/Cereal 
Networking event.  Please note that non-member guests are only able to attend 
one Changing Places/Cereal Networking event per year.  If they wish to attend 
more than this they will need to join the London Chamber of Commerce.

How to book your place(s) at a London Chamber of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of the 
above events following the instructions below.
•	For ticket fee events use our online booking facility or download and 

complete a booking form and fax or post it to us with your payment.  
All prices are inclusive of VAT

•	For free events book by following the instructions under each event’s 
entry on our online events diary

17/03/16 Time 18.00-20.00	 PATRON AND PREMIER PLUS MEMBERS

Asian Business Association Spring Reception
Venue: The Kia Oval, Surrey County Cricket Club, Kennington, 
London SE11 5SS
Nearest station: Oval
Patron and Premier Plus Member: Complimentary
By Invitation Only
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

22/03/16 Time 09.00-16.30	 ALL MEMBERS AND NON MEMBERS

International Business Training Course: Letters of Credit
Venue: ETC Venues, Garfield House, 86 Edgware Road, 
London W2 2EA
Nearest station: Marble Arch
Patron and Premier Plus Member: £354.00
Local Member and Non-member: £414.00
Contact: Marta Zanfrini Tel: 020 7203 1822 
Email: mzanfrini@londonchamber.co.uk

23/03/16 Time 09.30-11.30 	 ALL MEMBERS AND NON-MEMBERS

Workshop: Growing Your Presence Through 
Online Marketing  
Venue: Capital Business Centre, 22 Carlton Road, 
South Croydon CR2 0BS
Nearest station: Sanderstead
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: £12.00
Non-member: £36.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

31/03/16 Time 09.00-16.30	 ALL MEMBERS AND NON MEMBERS

International Business Training Course: Doing Business in Iran
Venue: London Chamber of Commerce and Industry (LCCI), 33 
Queen Street, London EC4R 1AP
Nearest stations: Bank and Cannon Street 
Patron and Premier Plus Member: £80.00
Local Member and Non-member: £100.00
Contact: Marta Zanfrini Tel: 020 7203 1822
Email: mzanfrini@londonchamber.co.uk

31/03/16 Time 12.00-14.00	 ALL MEMBERS

The Grapevine Network
Venue: Purley Sports Club
Nearest station: Purley
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

mailto:vcollins@londonchamber.co.uk
http://www.londonchamber.co.uk/events
mailto:mzanfrini@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
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*Members are welcome to bring a non-member guest to a Changing Places/Cereal 
Networking event.  Please note that non-member guests are only able to attend 
one Changing Places/Cereal Networking event per year.  If they wish to attend 
more than this they will need to join the London Chamber of Commerce.

How to book your place(s) at a London Chamber of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of the 
above events following the instructions below.
•	For ticket fee events use our online booking facility or download and 

complete a booking form and fax or post it to us with your payment.  
All prices are inclusive of VAT

•	For free events book by following the instructions under each event’s 
entry on our online events diary

April 2016

06/04/16 Time 08.15-09.30	 ALL MEMBERS AND NON-MEMBERS

Capital 500 Quarterly Economic Survey 	  
Venue: Metro Bank, 1 Southampton Row, London WC1B 5HA
Nearest station: Holborn 
Patron Member, Premier Plus Member, Local Member and Non-
member: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

06/04/16 Time 12.30-14.30	 ALL MEMBERS

Time To Talk Business
Venue: Docklands Sailing & 
Watersports Centre, 235a 
Westferry Road, London E14 3QS
Nearest stations: Crossharbour and Mudchute (DLR) 
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Véronique Collins Tel: 020 7203 1965
Email: vcollins@londonchamber.co.uk

12/04/16 Time 12.00-14.00	 ALL MEMBERS

Changing Places Lunchtime Networking
Venue: Allianz Park Stadium, Greenlands Lane, London NW4 1RL
Nearest stations: Mill Hill Broadway and underground stations Mill 
Hill East, Finchley Central and Hendon
Patron Member, Premier Plus Member, Local Member,  
Affilliate Member and Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

12/04/16 Time 09.30-11.00 	 LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY
Nearest station: East Croydon
Local Member and Non-member: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

13/04/16 Time 12.00-14.00 	 ALL MEMBERS

Connect 4 Lunch
Venue: Pillars Restaurant, London School of Tourism & 
Hospitality, University of West London, Warwick Road
London, W5 2BY
Nearest station: Ealing Broadway
Patron Member, Premier Plus Member, Local Member 
and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

14/04/16 Time 10.00-16.30	 ALL MEMBERS AND NON MEMBERS

Malaysia Business Clinic
Venue: London Chamber of Commerce and Industry (LCCI) 33 
Queen Street, London EC4R 1AP
Nearest stations: Bank and Cannon Street
Patron and Premier Plus Member: Complimentary
Non-member: £15.00
Contact: Marta Zanfrini Tel: 020 7203 1822
Email: mfranzini@londonchamber.co.uk

19/04/16 Time 9.30-12.00	 ALL MEMBERS AND NON-MEMBERS

Continuing the Legacy: New 
Business Opportunities on the 
Olympic Park
Venue: London Legacy 
Development Corporation, Level 
10, 1 Stratford Place, Montfichet Road, London E20 1EJ
Nearest station: Stratford
Patron Member, Premier Plus Member, Local Member and Non-
Member: £15.00
This seminar is exclusively for businesses based in the London 
Boroughs of Newham, Waltham Forest, Tower Hamlets and Hackney 
in the construction, creative, media and tech sectors. 
Contact: Véronique Collins Tel: 020 7203 1965
Email: vcollins@londonchamber.co.uk

21/04/16 Time 09.30-11.00 	 LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: Hilton London Canary 
Wharf, South Quays, Marsh Wall, 
London E14 9SH
Nearest stations: Canary Wharf and South Quay
Local Member and Non-member: Complimentary
Contact: Véronique Collins Tel: 020 7203 1965
Email: vcollins@londonchamber.co.uk

21/04/16 Time 18.00-20.00	 ALL MEMBERS 

Wine Tasting and Networking at Morello 
Croydon
Venue: Morello Quarter, Cherry Orchard Road, 
Croydon CR0 6BB
Nearest station: East Croydon
Patron Member, Premier Plus Member and Local 
Member: £20.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

28/04/16 Time 12.00-14.00	 ALL MEMBERS

The Grapevine Network
Venue: Croydon Business Venture, Weatherhill 
House, 23 Whitestone Way, Croydon CR0 4WF
Nearest station: Waddon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

http://www.londonchamber.co.uk/events
mailto:events@londonchamber.co.uk
mailto:vcollins@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:vcollins@londonchamber.co.uk
mailto:vcollins@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
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Four plank strategy for London
by the Rt Hon Greg Hands MP

One of the big aspects of 
being Chief Secretary is 
the job of portfolio man-

ager. The sums are quite something. 
Four trillion pounds of assets and 
liabilities; over 700 billion pounds of 
expenditure a year. 

Some people I speak to in the City 
get quite jealous of those numbers 
but the big difference, of course, is 
that making those numbers larger 
isn’t an indicator of success.

The Chief Secretary to the 
Treasury has to rein in public 
spending, and make sure that tax-
payers’ money is spent wisely. The 
caricature of the Treasury is as the 
department always saying ‘no, we 
can’t afford this’. That’s not en-
tirely unjustified: we were elected 
by British voters to eliminate the 
deficit, and made it clear that this 
would largely be through fiscal 
consolidation.

Economies
We set a clear path at last year’s 

Autumn Statement and Spending 
Review, but navigating it over the 
coming years has its challenges. It’s 
certainly a significant part of my job 
description to make sure we stick to 
that path, and that involves being 
tough or being an ‘economist’ in the 
19th century definition of the word 
i.e. someone who believes in making 
economies in public spending wher-
ever possible.

This is compounded by the eco-
nomic landscape we’re currently ex-
periencing. The Chinese slowdown, 
the fall in oil prices, continued in-
stability in the Middle East – all are 
economic risks to a greater or lesser 
extent. As we are an open, trading 
economy, all these threats will have 
some sort of impact on us.

The best way to insulate ourselves 
from these threats is to get our own 
house in order. So what I have been 
saying to the civil servants looking af-
ter public spending is: “Now is not the 
time to take our foot off the pedal”. 

Our long-term economic recovery 
depends on us continuing to seek 
ways to be more efficient, more effec-
tive, smarter in the way we use our 
resources. However there is another 
part of the narrative. Spending cuts 
– though necessary – by themselves 
won’t deliver the economic results we 
need for long-term economic securi-
ty. It is equally important that we pull 

out the stops for enabling growth.
So the conversations taking 

place in the Treasury aren’t sim-
ply ‘take this off the shopping list’. 
They will be along the lines of: 
‘How can we do this in the most 
cost-effective way? Could we be 
more innovative about how we 
fund it, or design it? Is there a 
cheaper way of achieving the same 
outcome?’

Investment
We know that in order to achieve 

optimum economic growth, gov-
ernment investment is vitally im-
portant. The trick is to do it wisely. 
That is why we have maintained, 
and even increased, spending.

Some of these areas are services 
which improve our quality of life: 
the NHS, schools, our national se-
curity or our commitment to help 
the world’s poorest people. Some 
of those are areas which can be real 
drivers of economic growth in the 
future – science, research, broad-
band, housing, regional growth, 
and infrastructure.

We know that it is businesses 
which generate growth in this coun-
try. Our programme of spending is 
directly calibrated to make it easier 
for you to do that – wherever you 
are in the UK. Although the North-
ern Powerhouse is a highly exciting 
programme for regional rebalanc-
ing through growth, the Chancellor 
is in the same place as I am; you 
don’t make the weak stronger by 
making the strong weaker. 

Transport
This is the greatest city in the 

world, and we have plans for help-
ing London go from strength to 
strength? Inadequate transport is 
bad for productivity and bad for 
quality of life. At the Spending Re-
view last year, we committed to £11 
billion support for London.This 
funding will enable Transport for 
London to invest in the network 
in projects including Crossrail, due 
for completion in 2018; major un-
derground upgrades, including new 
trains and increased capacity; 1,700 
hybrid-electric buses this year; and 

new cycle superhighways to open 
by the end of this year.

We will also see HS2 construction 
beginning next year, with the line 
from London to Birmingham to be 
completed in 2027, and extended to 
Leeds and Manchester by 2033.

As HS2 is built, places connected 
to it – for instance, Old Oak Com-
mon – will receive funding for rede-
velopment. We’ve also pledged £55 
million to extend the London Over-
ground to Barking Riverside.

People
One of the most important in-

vestments we can make is in our 
people; making sure that we have 
world-class skills is at the heart of 
our long-term plan. That’s why we 
have protected funding for the core 
adult skills participation budgets in 
cash terms, at £1.5 billion. This will 
help around 1.7 million learners 
each year to develop the skills that 
employers need. 

It is also why we are giving local 
areas more say in setting up skills 
systems that are responsive to local 

LBM fact: Since 2010, the tallest structure in London is The Shard which stands at 1,016 feet or 309.6 metres

“Our long-term 
economic recovery 
depends on us 
continuing to seek 
ways to be more 
efficient, more 
effective, smarter in 
the way we use our 
resources.”

Greg Hands MP with LCCI chief executive Colin Stanbridge
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economic priorities. We will vastly 
expand further education loans to 
help those seeking to move their 
skills to a new level; and we will 
consult on introducing maintenance 
loans for people who attend special-
ist, higher-level providers.

We’re funding five National Col-
leges and a new network of Insti-
tutes of Technology. We have an 
apprenticeship scheme which is at 
the heart of our commitment to a 
world class skills system. By 2020, 
spending will be double the level of 
spending in 2010-11 in cash terms. 

We’re also putting control of 
funding in the hands of the employ-
ers through the apprenticeship levy, 
so that the system delivers the skills 
they want and need. We’re commit-
ted to creating three million new 
apprenticeships by 2020, and I am 
delighted that employers across the 
capital are playing a key part in this, 
including in the design and devel-
opment of new degree apprentice-
ships.

Homes
It is also vital that our world-class 

workforce has good places to live. 
Being MP for an area where house 
prices set new records practically 
every month, I’m acutely aware of 

the pressures – particularly when it 
involves getting onto the property 
ladder.

Essentially, we need to build 
more. Our manifesto committed to 
delivering 200,000 starter homes 
– homes for sale at a 20 per cent 
discount, available to younger first-
time buyers who plan to live in 
them. In the Spending Review, we 
announced £2.3 billion to help de-
liver up to 60,000 of these. 

We also committed to developing 
135,000 Help to Buy: Shared Owner-
ship homes in London, which will 
allow more people to buy a share 
in their home and buy more shares 

over time, as they can afford to. 
The scheme will be open to 

all households earning less than 
£90,000 in London, and will relax 
and remove previous restrictions, 
such as local authorities’ rights to 
set additional eligibility criteria. 
Our London Help to Buy scheme 
will offer buyers with a five per 
cent deposit on a loan of up to up 
to 40 per cent of the value of a new 
build home, interest-free for five 
years.

Markets
The fourth plank of our strategy 

for keeping London world-class is 
to help develop our financial ser-
vices sector. That means opening 
ourselves up to new and emerging 
markets – particularly in Asia and 
the Middle East, which still provide 
enviable levels of growth.

It means priding ourselves on ex-
ceptional standards of regulation, 
conduct – and therefore trust. It 
means harnessing new technology, 
and fostering competition in the 
market. It also means maintaining 
excellence, not merely in financial 
markets, but in all the range of as-
sociated professional services that 
come with the territory.

The hard work we’ve put in since 

2010 has meant that London now 
enjoys the accolade of the world’s 
most dynamic financial centre. Un-
derpinning all this activity is our 
core belief that the best way to en-
sure Britain’s continued prosperity 
is a thriving private sector, one that 
adds value and creates jobs and 
growth.

Growth
It’s fair to say that many of the 

old consensuses about the econ-
omy have disappeared. Those of 
us who believe in things like the 
free market, private-sector driven 
growth, and the benefits of wealth 
creation need to continue making 
that case.

The very best thing we can do is to 
prove the naysayers wrong, through 
our actions as well as through 
our arguments. Time and again 
throughout history, a dynamic, in-
novative private sector has proven 
the biggest spur to increasing our 
standard of living.

This is an edited version of the 
speech given by the Rt Hon Greg 
Hands MP, Chief Secretary to the 
Treasury last month to members 
of the London Chamber of 
Commerce and Industry.

Safe hands
Greg Hands is MP for 

Chelsea and Fulham and was 
appointed to the Treasury role 
after the General Election, 
taking over from the Coalition 
incumbent, Danny Alexander. 
With responsibility for 
managing over £740 billion 
of public spending, the Chief 
Secretary is second within the 
Treasury behind the Chancellor, 
George Osborne. 

Contact our advisors today! 
E: apprenticeships@croydon.ac.uk 

T: 0800 652 0784
W: croydon.ac.uk

Croydon College offers apprenticeships in:

Business Administration and Customer Service
Construction and Building Services
Hair and Beauty
Health, Care and Teaching Services
Hospitality and Catering
Logistics
Motor Vehicle
Retail
Sport

Want to gain a qualification and earn while you learn? 

apprenticeship half page ad 185 x 130 london chamber magazine.indd   1 07/01/2016   13:06:23
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Guo Kunzhang is a leading 
figure in the Chinese 
business community in 
London running a travel and 
education consultancy – Eupo 
Business Service Limited – 
from Chinatown, also his base 
for looking after the interests 
of the UK Tianjin Chamber 
of Commerce of which he is 
chairman.

Guo came to London in 1986, 
speaking no English and 
without higher education 

or financial backing.  This reve-
lation captured my imagination 
as China was an entirely different 
place then; most people who came 
to the UK in that period were ei-
ther highly-educated, sent by the 
government, sponsored by wealthy 
relatives, or possibly illegal.  

“In the late 80s, China enjoyed a 
period of sudden exposure to the 
Western world, and we watched 
many foreign movies such as Jane 
Eyre.  I was amazed how large Mr. 
Rochester’s estate was, and how lux-
urious people’s lives already were 
in England a hundred years ago.” 
says Guo, “From a young age I en-
joyed observing my surroundings, 
reading newspapers and thinking 
for myself.  So it is not surprising 
I made up my mind, against all 
other opinions, to come to the UK 
and pursue a different life in the 
‘wild west’.  My initial thought was 
very simple: work hard in the UK 
to make enough money, then go 
back to live a better life in China.  
People thought I was mad, as I was 
already married with a child.  My 
job as a professional driver in one 
of the biggest textile factories in the 
country was well-paid and envied 
by many.”   

Connection
Through a connection with an 

aunt in the UK, Guo made his way 
to London and studied studying 
English. While his aunt’s existence 
served as a good backup plan, he 
was acutely aware that he would 
need to rely on himself.  He was 
prepared for hardship: Guo stud-
ied in the morning and afternoon, 

but had two jobs on the go – one 
during his lunch hour, and one af-
ter class, late at night as a kitchen 
porter.  His greatest luxury at the 
time was to stroll through the Lon-
don streets and admire the city in 
the day light.

From being a porter Guo worked 
his way up to a chef ’s position in an 
up-market restaurant in Kensing-
ton, which job made him a decent 
living and lasted until 1994. Guo 
talked to me about this hard-earned 
experience without resentment and 
full of amusement and pride.  Life 
was, however, life was to take him 
in another direction.   

To help a friend out, Guo was 
asked to show a Chinese delega-
tion around London.  Not only did 
he enjoy this experience and got 
paid handsomely, he was also im-
mediately alerted to this potential 
business opportunity.  He started 
to research the industry and make 
contacts in the field. With the in-
flux of Chinese visitors, Guo’s new 

business grew rapidly.  He bought 
Jade Travel, an historical travel 
company, established in the 1960s, 
restructured it and renamed it 
Eupo Business Service, offering 
high-end and boutique travel ser-
vices. He also acquired other com-
panies including education consul-
tancy services for private clients 
and a cultural exchange platform. 

Ambitions
So far, so fascinating. Guo’s com-

panies are running smoothly, but 
does he still have ambitions to fulfil 
and new dreams to realise?  

Over the years, Mr. Guo has es-
tablished a loyal following and a 
solid network of contacts in Chi-
na through his business, especially 
in his hometown Tianjin.  People 
trust him and he is inundated with 
requests for help, Guo felt his call-
ing to build bridges and platform 
to do his bit for Tianjin.  After a 
year’s planning, Tianjin Chamber 
of Commerce was set up last Oc-
tober under his leadership. This 
development is about more than 
sentiment, it also a strategic and 
visionary move.  

Tianjin is a municipal city, a 
30 minutes’ train ride from Bei-
jing, which has witnessed signif-
icant economic growth in recent 
years.   It hosts the biggest port in 
Northern China, and development 
zones such as the Binhai New Area 
and the Tianjin Economic-Devel-
opment Area (TEDA), have po-
sitioned the city as an attractive 
site for investment.  In addition, 

the newly-established Tianjin Free 
Trade Zone aims to exploit the 
potential for economic growth in 
Northern China by promoting the 
coordinated development in the 
area encompassing Beijing, Tian-
jin and Hebei. These Free Trade 
Zones will promote a unified sys-
tem between Tianjin and Hebei’s 
ports and develop a transportation 

corridor between China, Mongolia 
and Russia by exploiting key trans-
portation points and areas for col-
laboration, ready for facilitating the 
‘One Belt, One Route’ initiatives, a 
key initiative of the Chinese gov-
ernment.  Guo is confident about 
the role his organisation is going 
to play in this grand plan and is 
already receiving planners coming 
from Chis home country. 

As we speak though, reduced 
Chinese GDP is causing ripples in 
the business world.  But he is not 
concerned by the slow-down.  “I 
would be worried if China hadn’t 
calmed down a bit by now.  An 
economy has to go through differ-
ent stages before it is well estab-
lished.  There is no need to panic, 
the growth momentum is still in 
gear and driving China with great 
force.  In a way, it is sign of ma-
turity. Now is the time for com-
panies to consolidate and recover 
for further development, maybe in 
scale or overseas.  I think this is a 
truly golden era for businesses all 
round.”

Yintong talks with …

Yintong Betser is the author 
of a series of books on doing 
business in China and the 
UK and managing director 
of ACTIVE Anglo Chinese 
Communications.
www.activeukchina.com

LBM fact: There are more than 300 languages spoken in London, more than any other city in the world

“Tianjin Chamber of 
Commerce was set 
up last October 
under his leadership. 
This development is 
about more than 
sentiment, it also a 
strategic and 
visionary move.”

Tianjin

Guo Kunzhang, Chairman of the 
UK Tianjin Chamber of Commerce

http://www.activeukchina.com


March 2016	 Your business 27

LBM fact: 40% of Greater London is green space

ELITE – supporting high growth 
businesses across the UK

London Stock Exchange Group 
understands the power of fast 
growing, ambitious businesses 

to the economic prosperity of the 
UK. These companies drive job cre-
ation, boost tax intake and create 
wealth across the country. What’s 
more, the need for them to have 
access to appropriate growth fund-
ing is essential and we believe in the 
power of equity financing to support 
them.  

In order for these businesses to 
expand and contribute to the econ-
omy, they need to rebalance their 
financing – away from debt, towards 
equity. Yet, the statistics remain 
troubling. According to recent data 
from the British Bankers’ Associ-
ation, only three per cent of UK 
SMEs use equity finance, in stark 
contrast with the US, where over 70 
per cent of financing comes from 
various types of equity: angel invest-
ment, crowd-funding, venture capi-
tal, private equity or a stock market 
listing.

In addition to our core mar-
kets (AIM and the Main Market), 
London Stock Exchange Group 
launched ELITE to work with pri-
vate companies with ambitious 
plans and a need for capital to 

achieve them. ELITE is a structured 
programme aimed at helping these 
businesses better prepare and struc-
ture for the next stage of growth. 
Launched by our sister exchange, 
Borsa Italiana in 2012, it was rolled 
out across the UK in 2014 and across 
the rest of Europe in 2015. 

Access
ELITE introduces the leaders of 

fast-growing UK companies to aca-
demics, entrepreneurs and business 
leaders and gives them access to a 
community of leading advisers and 
investors. Through the programme, 
ELITE company leaders receive 
practical knowledge on the different 
sources of finance, be that venture 
capital, private or public equity, to 
help them grow. More importantly, 
it’s a platform for companies to share 
their challenges and learn from each 
other, not just in finance but other 
areas such as reaching new markets, 
managing talent, developing their 
strategy and equity story. 

Feedback from participating 
company founders and manage-
ment has confirmed that being part 
of ELITE’s vibrant community has 
helped them attract talent and fund-
ing, develop expertise, deepen and 
broaden their contacts and grow in 
confidence as a business.

A recent success story for one of 
our ELITE companies in the UK 

was the merger between crowd-
funded British wine retailer and 
ELITE business Naked Wines with 
AIM quoted, Majestic Wines. Apart 
from being a tremendous accom-
plishment for the company, the deal 
also reinforces ELITE’s ability to 
prepare firms for the next stage of 
funding growth, whatever the route 
taken. 

The ELITE community now in-
cludes over 320 companies, more 
than 150 partners and 90 long term 
investors.  There are 62 companies 
from across the UK, representing 
a range of sectors, including Exe-
ter-based alternative funding pro-
vider Crowdcube, online healthy 
snacking retailer Graze and Scottish 
developer of regenerative medicine 
Taragenyx. 

Extensive
ELITE in the UK is delivered in 

partnership with Imperial College 
Business School and draws on its 
extensive partner and investor net-
work to provide practical and tech-
nical insight, aimed at helping the 
companies connect with some of the 
UK’s leading professionals and tack-
le specific issues within each busi-
ness. Companies take part in a series 
of modules and workshops designed 
to encourage and embed organi-
sational change. Participants have 
the opportunity to build invaluable 

business relationships with their 
peers, enabling them to challenge 
each other as well as themselves.

What is evident from my expe-
rience of ELITE in the UK is that 
the country is home to hundreds 
of innovative, diverse and growing 
businesses from across numerous 
sectors. Being a chief executive of a 
growth business is tough and lonely 
with many challenges. ELITE offers 
the opportunity for companies and 
their leaders to not just be part of a 
training programme or accelerator 
scheme but become part of a vibrant 
community and support each other 
over many years, long after the pro-
gramme is over. 

Umerah Akram is head of ELITE 
UK and senior manager in equity 
primary markets. ELITE is now 
recruiting the next cohort to join 
at the end of April 2016. 
www.elite-growth.com 

by Umerah Akram
“The ELITE 
community now 
includes over 320 
companies, more 
than 150 partners 
and 90 long term 
investors.”

http://www.elite-growth.com
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Who are you? 
I’m managing director and 
co-owner of Amethyst Risk Man-
agement, a leading cyber security 
company which has supported a 
wide range of public and private 
sector organisations, from central 
government departments to data 
centres and telecommunication 
companies. 

What is your connection with the 
London Chamber of Commerce?
Amethyst are members and recently 
completed a programme of spon-
sored events including last year’s 
Summer Party at the Royal Automo-
bile Club in Pall Mall and a drinks 
reception at The Ivy. 
 
What was your first job in 
London? 
I’ve never worked in London but 
my first job was working as a sci-
entist at the Atomic Weapons and 
Research Establishment. I was part 
of the safety section conducting 
Bio-Assays – experiments to text 
the toxicity of chemicals – on vari-
ous samples.  
 
Which one business achievement 
over the last 12 months are you 
most proud of, and why? 
Amethyst have won a couple of 
complex contracts supporting 
large companies who are working 
on challenging multi-stakeholder 
projects. They have chosen us as 
their partner to take care of all the 
information assurance elements. 
Both projects provide support over 
a number of years to our custom-
er, their client and the full supply 

chain. We will announce the con-
tract award details on our website as 
soon as we can. 
 
“If there is one thing I hate about 
my job it’s ...  
… administration. Fortunately 
though I have an excellent team 
who keep things running seamless-
ly. Cyber security is such an import-
ant element of any business and is 
becoming more important to the 
board in demonstrating the health 
of an organisation, this makes our 
job critical to our customers and we 
strive to provide the highest quality 
service possible.” 
 
If you were advising a young 
entrepreneur which business 
person would you suggest as a 
model? 
Most certainly Alan Sugar – a busi-
ness magnate, media personality, 
and political adviser. According to 
the Sunday Times Rich List 2015, 
Sugar has joined the ‘billionaire’s 
club’ with an estimated fortune of 
£1.04 billion, and is ranked as the 
101st richest person in the UK. 
All these achievements have been 

self-generated. From humble be-
ginnings he has worked his way up 
through his own efforts. 

What did the 2012 Olympics 
mean to you and your business? 
The Olympics was a phenomenal 
event which gave a huge step up to 
the economy, not just in London but 
the whole country. One of our team 
provided some key tasks for the se-
curity planning during the Games. 
Customer privacy and national se-
curity is of the upmost importance 
to Amethyst and I therefore I can-
not reveal any more details of the 
work we undertook.  
  
How do you think the transport 
system in London can be 
improved?
London is such a diverse and mul-
ticultural city, but our transport 
systems can let us down. However, 
projects such as the cycle superhigh-
way, HS2 and Crossrail will place us 
firmly at the forefront of transport 
links and technology. Both rail proj-
ects will bring business opportuni-
ties across the country and provide a 
safer, quicker journey for commut-
ers across London. 
  
Which piece of red tape causes 
most problems for your company 
and why? 

EU directives and regulations that 
serve little purpose and provide no 
value add to the UK. 

What is your favourite and least 
favourite thing about London? 
My favourite thing about London 
is the Emirates Stadium. I am a 
lifelong Gooner. The stadium was 
built on time and to budget, and it 
also provides economic stimulus 
for the local community. My least 
favourite thing is unused brown 
field sites in the Greater London 
area, especially given the lack of 
accommodation for young people 
in the capital.  

If you were Mayor of London for 
the day which one thing would you 
change? 

I would make an immediate decision 
about the additional airport runway 
for London. People have been pro-
crastinating for far too long. 
 
www.amethystrisk.com

Two minute interview

Steve Howe, managing director, Amethyst Risk Management

“I would make an 
immediate decision 
about the additional 
airport runway for 
London. People have 
been procrastinating 
for far too long.”

LBM fact: London’s population is currently 8.6 million and is forecast to rise to 9.66 million by 2030 and to 11 million by 2050
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http://www.amethystrisk.com
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LBM fact:  Of all UK regions, London has the highest proportion of the national workforce in the service sector – 91.7%

Bridging the gap between 
education and employment

London is expanding exponen-
tially, and it is particularly dra-
matic when you consider that 

by 2022 the capital’s primary-aged 
population will have increased by 
94,000 small people, and the number 
of secondary pupils by 80,000. The 
need for additional school places is 
stark and bridging the gap between 
education and employment will be-
come increasingly more important. 

To help London schools to bet-
ter equip students for the world of 
work, the LCCI is launching the 
Young Chamber initiative enabling 
education providers to better con-
nect with their local business com-
munity. Whilst the Young Chamber 
concept is not new, in fact we par-
ticipated in it a few years ago, it was 
relaunched by the British Cham-
bers of Commerce (BCC) in 2015. 
A national roll-out is now planned 
across the network throughout 2016 
and 2017, including here in London 
where we are looking for a small 
number of LCCI members to be-
come founding partners.

Preparing young  
people for work

The BCC’s latest Business and Ed-
ucation survey of more than 3,500 
businesses and education provid-
ers found that 88 per cent of firms 
consider school leavers to be unpre-
pared for the workplace, lacking in 
particular basic employability skills 
such as communication skills, re-
silience and insight into how to act 
appropriately in the workplace. Yet 
it is these skills that are most valued, 
with 88 per cent of businesses con-
sidering communication to be the 
most important entry level skill, fol-
lowed by literacy, numeracy IT and 
teamwork. It is the business com-
munity that is best placed to work 
with schools to deliver these skills.   

The London perspective
London schools should be con-

gratulated on their improvement 
in recent years. The capital’s perfor-
mance at Key Stage 2 (7 to 11 year 
olds) has routinely exceeded nation-

al averages in terms of both progress 
and attainment. In 2014, 82 per 
cent of London schooled children 
reached level 4 in reading, writing 
and maths combined, up from 79 
per cent in 2013 and three percent-
age points higher than the national 
figure. At Key Stage 4 (14 to 16 year 
olds) 62 per cent of London’s school 
children achieved the floor level, 
compared to 57 per cent nationally. 

87.5 per cent of the capital’s schools 
are now rated as good or outstand-
ing by Ofsted.  

Yet there are still groups of chil-
dren in London who underperform. 
These typically include those eli-
gible for free school meals; looked 
after children and care leavers; those 
with special educational needs; cer-
tain minority ethnic children; and, 
increasingly, white working class 
children. It’s also the case that work 
placements and related opportu-
nities are more readily available in 
areas of the capital with high eco-
nomic performance and less easily 
accessible to children living in areas 
of high social deprivation. So there’s 
certainly still some way to go and a 
great opportunity for the LCCI and 
its members. 

Welcoming the initiative, LCCI 
chief executive Colin Stanbridge 
commented: “Young Chamber is a 
great way for businesses to make a 
real impact on young people’s experi-
ence of the workplace and help guide 
them towards future careers. It’s fan-

tastic that London schools are per-
forming so well but the workplace is 
ever changing and our young people 
must be fully equipped with a com-
prehensive toolkit of skills, including 
those softer employability skills like 
teamwork and communication, to 
ensure they can flex and compete. 
When we ran a similar initiative some 
years ago, members fully embraced 
the opportunity and we’re certain that 
this will be the case again.” 

What can Young 
Chamber offer your 
business?

Young Chamber presents tre-
mendous opportunities for Cham-
ber members, regardless of size or 
sector, providing access and sus-
tained relationships for schools to 
local businesses to develop skills 
such as communication, team work 
and resilience, and offer real-world 
careers advice through guest speak-
ers, career events, forums, mock in-
terviews and relevant activities.

Topping the list of benefits for 
London firms who already engage 
with schools is the CSR opportuni-
ty followed by the ability to iden-
tify future employees and helping 
broaden awareness of jobs/career 
opportunities. Improved profile for 
the business or brand and access 
to a more diverse future workforce 
are also attractive to almost a third 
of firms who responded to the BCC 
survey. Meeting CSR requirements, 
providing training opportunities 
for employees and recruiting future 
talent for your own business are just 
some of the benefits to be gained 
from getting involved.        

Through the work of the Skills 
and Employment Forum and its 
own research, the LCCI is already 
an active participant in the skills 
policy debate. Young Chamber will 
become a key component in this in 
the years ahead and the LCCI looks 
forward to joining with members 
to help shape the workforce of the 
future.

Dr Helen Gray is LCCI schools’ 
project consultant. To get involved 
or learn more about Young 
Chamber contact her at hgray@
londonchamber.co.uk

Still more to be done…
The GLA Annual Education Report 2015 highlights areas with still 
greater potential for improvement in London:
•	 Increasing the proportion of children achieving top grades at Key 

Stage 2, 4 and 5
•	 Reducing the rate of drop-out between 16 and 18, particularly with 

those studying for level 3 qualifications
•	 Increasing the proportion of London children attending Russell 

Group and research intensive universities  
•	 Closing the gap by improving the attainment of disadvantaged 

children.

by Helen Gray

“Young Chamber is a 
great way for 
businesses to make 
a real impact on 
young people’s 
experience of the 
workplace and help 
guide them towards 
future careers.”  
– Colin Stanbridge

mailto:hgray@londonchamber.co.uk
mailto:hgray@londonchamber.co.uk
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Who are you?
I am Bev Williams, sales director at 
Willmott Dixon Interiors, the home 
of high quality fit-out and interior re-
furbishment. 

What is your connection with the 
London Chamber of Commerce?
Willmott Dixon Interiors are mem-
bers of the Chamber and are keen 
participants in the Property & Con-
struction Group.   We anticipate that 
membership will raise our company 
profile within the City and allow us to 

make new business acquaintances in 
both our sector and London business 
generally.
	
What was your first job in London?
I worked for the National Federation 
of Retail Newsagents in Sekforde 
Street, Clerkenwell Green in 1995. 
Back then Farringdon was a very dif-
ferent place; there were no thriving 
bars, restaurants or office space like 
we have today.   

Which one business achievement 
over the last 12 months are you 
most proud of, and why?
Willmott Dixon Interiors went 
through a rebranding exercise a short 
while ago. This was a great achieve-
ment as we were able to enhance 
brand visibility and been seen as true 
specialists in interior fit out and refur-
bishment. 

“If there is one thing I hate about 
my job it’s … 

… writing reports. I prefer talking to 
people.”  

If you were advising a young 
entrepreneur which business 
person would you suggest as a 
model?
Shawn Achor – he is the bestselling 
author of The Happiness Advantage. I 
recommend his TED talk on Youtube.

What did the 2012 Olympics mean 
to you and your business?
My family are actively involved in 
disability sports so it was very close 
to our hearts. Also Willmott Dixon 
built the £13 million polyclinic in the 
athletes’ village. The polyclinic was the 
venue for sports therapy and clinic 
throughout the games as well as the 
venue for athletics drug testing, and 
being involved in this was an achieve-
ment.

How do you think the transport 
system in London can be improved?

Crossrail will be a major transforma-
tion. However a better system for cy-
clists is needed. Maybe have separate 
cyclist paths, and not on the road – the 
embankment is going to be a night-
mare!

Which piece of red tape causes 
most problems for your company 
and why?
Onerous terms and conditions

What is your favourite and least 
favourite thing about London?
My favourite things about London are 
the buildings and the diversity. Least 
favourite are the pigeons. 

If you were Mayor of London for 
the day which one thing would you 
change?
I would change Boris Bikes to Bev’s 
Bikes and make them free. I would 
also make cycle helmets compulsory.  

www.willmottdixoninteriors.co.uk

Two minute interview

Bev Williams, sales director, Willmott Dixon Interiors

http://www.willmottdixoninteriors.co.uk


March 2016	 Your business 31

Alcohol wholesalers 
must ensure registration
by Phillip Henwood

Businesses should by now be 
fully aware that the new Alco-
hol Wholesaler Registration 

Scheme (AWRS) was introduced in 
the UK from the start of January this 
year. The purpose of the AWRS is to 
reduce the risk of illicit alcohol, on 
which no duty has been paid, being 
sold in the UK to unsuspecting con-
sumers.   To be approved under the 
scheme, UK businesses wanting to 
wholesale alcohol must pass rigor-
ous checks.

Businesses which fall within 
the scope of the AWRS, i.e. those 
trading in alcohol within the UK 
after the ‘duty-point’ at wholesale 
(B2B) level as a business channel 
must apply for registration within 
the 3-month period from 1 Jan-
uary 2016.   HMRC will complete 
the registration process for existing 
businesses by 31 March 2017.  After 
31 December 2015 it has been made 
illegal for new businesses to sell duty 

paid alcohol, as a wholesaler in the 
UK, unless the business has applied 
for registration.

 
Requirements

The AWRS therefore requires 
registration of thousands of busi-
nesses within a 15-month period, 
and HMRC has allocated signifi-
cant resources to this.   Businesses 
will want to ensure that there is no 
interruption in their trading ac-
tivity due to failure to supply the 
correct information to HMRC, or 
to comply with the requirements of 
the AWRS.  If they have not already 
done so, businesses involved in the 
purchase or sale of UK duty paid 
alcohol at wholesale level should 
review the HMRC AWRS briefing 
pack:
•	 businesses such as hotels and 

restaurants which purchase duty 
paid alcohol in the UK from 
wholesalers will be expected to 
verify that their suppliers are per-
mitted to sell such products, i.e. 

are registered under the AWRS  
•	 wholesale suppliers will be ex-

pected to carry out checks to ver-
ify that their customers are gen-
uine resellers, and that their own 
suppliers are legitimate suppliers.

The AWRS introduces new ‘fit 
and proper’ criteria for businesses 
which need to be registered, which 
must satisfy HMRC before registra-
tion will be allowed.

From 1 April 2017, HMRC’s reg-
istration database is expected to be 
live.   Purchasers will be expected 
to check the registration of all their 
UK duty paid wholesale suppliers 
after this date.  Also from April 2017 
UK wholesalers must include their 
AWRS registration number on all 
sales invoices. 

Applicants should anticipate an 
online application followed by a 
registration inspection visit from 
HMRC before the application is ap-
proved. Prior to completing the ap-
plication, companies should: 

•	 review their compliance and pay-
ment record, ensure that record 
keeping arrangements and oper-
ational processes are fully current 
and documented 

•	 create appropriate due diligence 
procedures for suppliers and key 
personnel.  
 

Compliant
This will enable the business to 

satisfy HMRC that it is fully compli-
ant with the AWRS legislation, and 
to complete the registration without 
undue difficulty.

Many businesses will be well 
placed to submit the initial applica-
tion themselves, however, they are 
likely to benefit from professional 
assistance in completing the requi-
site checks, particularly in the event 
of a subsequent challenge by HMRC 
as part of their review process.

Phillip Henwood is director of  
4 Eyes – tax solutions 
www.4eyesltd.co.uk

The phrase safe deposit box 
may conjure up images of 
spies and gangsters but for a 

growing number of people they are 
still a very safe and effective way 
of storing valuable goods securely 
away from their homes. 

The use of safe deposit boxes is 
particularly popular within the UK 
Asian community where gold and 
diamonds are commonly given as 
gifts at weddings, landmark birth-
days and other special occasions. In 
addition, an important part of Asian 
weddings is passing of wedding 
jewellery from mother to daughter 
making it critical to properly protect 
such irreplaceable gifts. The gift of 
gold is popular as it makes aestheti-
cally pleasing jewellery and provides 
a sound financial investment. As this 
is a widely known custom, mem-
bers of the Asian community have 
had their homes targeted by thieves 
causing many to fear keeping these 
valuable items at home.   

The use of safe deposit boxes is 
not restricted to the Asian commu-
nity, others like to protect impor-
tant original documents and family 
heirlooms away from their houses in 
case of fire and flood damage. Whilst 
a vast number of important docu-
ments are now stored electronically, 
there are still a number of personal 
documents which are often required 
in original form and to lose them in 
a fire or flood would cause consider-
able inconvenience.  

It is still an important method of 
storing valuable goods for jewellers 
which was highlighted by the recent 
raid on the Hatton Garden Safe De-
posit Limited. 

Advantages
Whilst some high street banks are 

now scaling back on their provision 
of safe deposit box services, there 
are still a large number of banks and 
security companies who expanding 
their safe deposit services. This is 
because existing providers and new 
companies have recognised the ad-
vantages to such services some of 
which have been highlighted by the 

problems that members of the Asian 
community have faced in the past. 
Given the potential advantages of 
using safe deposit boxes, demand for 
such services appears to be increas-
ing. Some providers have reported 
that their safe deposit box facilities 
are at full capacity in areas of the 
country with large Asian populations. 

It is important to recognise that 
if you deposit valuable items with a 
bank or a security company provid-
ing a safe deposit service, they are 
legally responsible for keeping those 
items safe and are accountable in the 
event of any loss or damage. Dis-
putes in relation to the maintenance 
of safe deposit boxes do arise and 
may trigger a number of legal issues 
such as bailment, breach of contract 
and negligent breach of duty. Over 
the last year, I have advised a num-
ber of clients on all of these issues in 
cases relating to safe deposit boxes. 

It is advisable to get your items 
valued when you deposit them and 
to maintain an inventory of the items 
you deposit in your safe deposit box 
as this will vastly assist in the event 
that that there is any query over the 

contents of your safe deposit box. 
Some security companies include 
insurance in the package that they 
offer to customers but if the secu-
rity company you are planning to 
use does not provide this or you are 
using a bank safe deposit box, it is 
worth considering taking out sep-
arate insurance to give you with a 
further layer of protection. 

If you experience any problems 
with the maintenance of safe deposit 
boxes, as a provider or as a user, it 
is important to seek legal advice as 
soon as possible to maximise your 
chances of satisfactorily resolving 
the matter.  

Ruhi Sethi is a commercial 
barrister at 4-5 Gray’s Inn Square 
Chambers 
www.4-5graysinnsquare.co.uk

by Ruhi Sethi

Safe Deposit Boxes: a new Golden Age?

http://www.4eyesltd.co.uk
http://www.4-5graysinnsquare.co.uk
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by Richard Ward

LBM fact: London is one of only two cities in the word to have hosted the Olympic Games three times, the other being Athens

There is a fundamental con-
vention that is very much 
alive across all areas of com-

merce and industry in 2016 and that 
is employee well-being. Others have 
come and gone but this one is stand-
ing the test of time, and is in fact be-
ing truly embraced cross sector.

Employee well-being is defined 
by CIPD as “creating an environ-
ment to promote a state of content-
ment which allows an employee to 
flourish and achieve their full po-
tential for the benefit of themselves 
and their organization”.

CIPD has identified eight areas as 
being key for well-being at work and 
four of those are of particular inter-
est to team builders and developers, 
Quest: employee development and 
engagement; relationships; physical 
health; and mental health. 

Extensive work has been con-
ducted with a wide range of organ-
isations to significantly improve 
Employee well-being, and over the 
past seven years a tried and tested 
programme of activities for effective 
improvement has been developed. 
That programme enables staff events 
to be delivered for in excess of 500 
people at one time, at which four of 
the eight areas of Employee well-be-
ing are rigorously addressed. 

Challenges
A highly strategic challenge is 

prepared for teams of five. The chal-
lenges are not specific to the organ-
isation’s business, although that can 
be an option, but over a day and a 
half draw out a range of core busi-
ness skills to be practiced. Trade-off 
decision making; considered role 
allocation; scrupulous time man-
agement and well-chosen commu-
nication are some of the key skills 
typically addressed, all of which 
contribute significantly to employee 
development.  

Usually and intentionally the 
teams comprise people who work 
in different parts of their business, 
and in different office locations. In-
creasingly Quest is told that current 

e-based work environments are at 
best stultifying and at worst dam-
aging relationships across the work-
place. Facilitating an atmosphere in 
which colleagues can put faces to 
names, start to build face-to-face 
rapport and quite simply talk with 
one another through an enjoyable 
but highly developmental process 
builds cross business relationships 
swiftly and effectively. 

The physical health of staff has 
been of increasing concern to em-
ployers over many years, in paral-
lel with the stance taken by central 
government about the physical 

health of the wider population. The 
workplace specifically, and life styles 
in general, are increasingly seden-
tary and whilst many employers are 
able to promote physical exercise 
“kick-starting” those same people 
into actually getting up & starting 
to build an exercise regime is often 
a huge task. Well-meant words and 
concrete action remain stubbornly 
divided.

 Competition
The programme for addressing 

employee well-being has at its core 
a physical challenge. Teams compete 

against one another and team mem-
bers routinely discover that through 
the promoted competition they can 
actually achieve a great deal more 
than they remotely thought. In the 
company of work colleagues that 
discovery has been shown on many 
occasions to be dramatic and life 
changing. Kick starts don’t have to 
be complicated. 

There is proven evidence that 
strong mental health is linked to 
vigorous physical health. The kick 
starting of a new more active life 
style can manifest itself quickly 
in improved outlook & behavior. 
Mental resilience, very much in 
vogue, can be greatly enhanced 
by improved physical health. The 
powerful kick- start of the pro-
gramme described here is not just 
limited to physical improvement, 
mental benefits form a key part-
nership.

Promoting a state of contentment 
across even the largest organisa-
tions and actually creating tangible 
well-being for staff is achievable and 
affordable. The kick start is ready 
and waiting, it simply needs to be 
put into action. 

Richard Ward is director of Quest 
TGO
www.questtgo.com
www.questars.co.uk

Achieving a state of 
employee contentment

http://www.questtgo.com/
http://www.questars.co.uk/
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Get ready for The Wharf Innovation 
in Business Awards 2016

The Wharf newspaper has 
unveiled a new red letter 
day for the business com-

munity of Canary Wharf and east 
and south-east London.  Thursday 
29 September 2016 will see its first 
Innovation in Business Awards 
celebrating the best of business in 
the new engine room of the capi-
tal’s economy.

Held in association with the 
East London Chamber of Com-
merce (incorporating Docklands 
Business Club) and with Canary 
Wharf Group as principal sponsor, 
the awards will reflect the diverse, 
the enterprising and the success-
ful, all qualities to be found in 
businesses from established cor-
porates to startups, as well as inno-
vation in business thinking – from 
ground-breaking partnerships to 
small-scale community projects.

Business talent
Editor of The Wharf Giles 

Broadbent said: “The strength of 
business talent in these few square 
miles is extraordinary. The storm 
of entrepreneurial energy found in 
enterprises large and small is why 
the whole centre of gravity of the 
capital is moving east. We want 
to celebrate that talent and those 
ideas and, at the same time, give 
people a chance to network with 
neighbours they might otherwise 
never meet.”

East London Chamber of Com-
merce chairman Janette Withey 
said: “The time has come to cele-
brate the achievements of compa-
nies and individuals in Docklands 
and its surrounding boroughs. 
This distinguished gathering of 
local business leaders and other 
VIPs will bear witness to the de-
served recognition of manageri-
al and entrepreneurial talent of 
the winners. The chamber has 31 
years of history celebrating the 
achievements of the commercial 
and industrial communities in the 
area and is proud to partner with 
The Wharf in the evolution of that 
tradition.’’

Criteria for the categories will 
be published online at wharf.

co.uk from Thursday 31 March 
2016, with entries accepted from 
that date.  Businesses and individ-
uals entering the awards must be 
based in the London boroughs of 
Tower Hamlets, Newham, Green-
wich, Lewisham, Barking and 
Dagenham, Havering, Redbridge, 
Southwark or in the City with an 
EC postcode.

Pride 
Giles said: “This isn’t just about 

the bottom line – although that’s 
important. These awards will cel-
ebrate small-scale projects, in-
novative thinking, inventive col-
laborations – these initiatives can 
happen anywhere, at any time in 
any size of operation so we urge 
every business to take pride in 
both their hard slog and their eu-
reka moments.” 

The Wharf Innovation in Busi-
ness Awards will be made in 12 
categories:
•	 Business innovation (sponsored 

by London City Airport)
•	 Business person (sponsored by 

LycaHealth)
•	 New business (sponsored by the 

University of East London)
•	 Small-size business, for firms 

employing 1-10 people (spon-
sored by Tune Hotels)

•	 Medium-size business, for firms 
employing 11-250 people (spon-
sored by Get Set For Growth)

•	 Large-size business, for firms 
employing more than 251 peo-
ple

•	 Customer service excellence 
(sponsored by HSBC)

•	 Employer (sponsored by Por-
sche)

•	 Business growth (sponsored by 

O’Brien Solutions)
•	 Business partnership (spon-

sored by TMP Solicitors)
•	 Corporate Social Responsibil-

ity (sponsored by East London 
Business Place)

•	 Lifetime achievement.

The event will be held at Ra-
disson Blu Edwardian New Prov-
idence Wharf with a gala evening 
of celebration and entertainment.  
Tickets to the awards ceremony 
are on sale now and are priced 
£85.00 per person: £75.00 for East 
London Chamber of Commerce 
(including DBC) members.

For further information as well 
as on sponsorship opportunities 
around the event, contact Karen 
Brodie, Group Head, The Wharf  
karen.brodie@wharf.co.uk
020 7510 6055

Annabel Fogden is manager 
of East London Chamber of 
Commerce (incorporating 
Docklands Business Club) 
afogden@londonchamber.co.uk
www.eastlondonchamber.co.uk

by Annabel Fogden

LBM fact: The vast majority of City of London firms (98.5%) are small and medium size enterprises (SMEs)

“The storm of entrepreneurial energy found in 
enterprises large and small is why the whole 
centre of gravity of the capital is moving east. 
We want to celebrate that talent.”

mailto:karen.brodie@wharf.co.uk
mailto:afogden@londonchamber.co.uk
http://www.eastlondonchamber.co.uk
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A new era for the resolution 
of business disputes?

In a global economy and in an 
increasingly global marketplace, 
competitive businesses have to be 

at the top of their game. A sound 
business strategy, adherence to rules 
and regulations, efficient business 
processes, effective use of technol-
ogy, good communications and 
thorough risk assessments are all 
vital elements to the success of busi-
nesses. Looking ahead to avoid busi-
ness disputes where possible is also 
critical. Where such disputes cannot 
be evaded, a company’s image and 
reputation will hinge on the way in 
which they are managed. 

The conventional approach to 
justice is no longer what it used to 
be. Following the rise in court fees 
in the UK last year, litigation has 
been heavily criticised for deterring 
smaller enterprises and businesses 
from access to justice. The cost factor 
is not the only issue to bear in mind; 
time and exposure to the press are 
two other factors to consider when 
deciding how to manage a dispute. 

Momentum
Alternative dispute resolution 

(ADR) has gained momentum with-
in the business community as an ef-
fective way to resolve commercial 
disputes outside the courts. ADR 
procedures such as arbitration and 
mediation, which involve the pres-
ence of neutral and impartial third 
parties, have been praised for their 
expediency. In addition to being 
highly time and cost efficient, the 
processes also have the advantage 
of being confidential. Arbitration is 
final and legally binding, the award 
is enforceable in the same way as a 
court judgment.

The Chartered Institute of Arbi-
trators (CIArb) recently launched its 
Business Arbitration Scheme (BAS) 
to cater for claims valued at between 
£5,000 and £100,000. BAS is a fixed 
fee scheme (£1,250 + VAT per par-
ty), giving certainty as to the costs 
of the arbitration.  Cases will be 
heard before a sole arbitrator and a 
final, legally binding decision on the 
dispute will be rendered within 90 
days. The scheme is simple enough 
to allow most businesses to present 
their case without legal representa-

tion and the costs recoverable have 
been limited to protect parties 
against liability for their opponents’ 
high legal bills.

The implementation of both the 
EU Directive on Consumer ADR 
and the Online Dispute Resolution 
(ODR) Regulation into UK law, 
have also heralded a new era for the 
resolution of business disputes.

Businesses selling goods or ser-
vices online within the EU  must 
now provide a link on their website 
(and in some cases as part of their 
contractual terms) to the European 
Commission’s ODR Platform. The 
platform has been hailed as a wel-
come opportunity to strengthen the 
EU internal market. 

Contract
Under the new UK Regulations, if 

a business is unable to resolve a con-
sumer complaint regarding a sale or 
service contract, it must inform the 
consumer on a durable medium: 
•	 that it cannot settle the complaint 

with the consumer 
•	 of the name and website address 

of an ADR entity which would be 
competent to deal with the com-

plaint; and
•	 whether the business is obliged, 

or prepared, to submit to an ADR 
procedure operated by that ADR 
entity.

All businesses that are legally 
obliged or have committed to use a 
certified ADR entity  must provide 
information about that entity on 
their website and in any contractual 
terms with consumers.

Commenting on the new obliga-
tions on businesses CIArb Director 
General, Anthony Abrahams, said: 
“Although the majority of busi-
nesses will not be compelled to use 
an ADR entity, we hope that the 
requirement to identify one, com-
bined with the potential benefits 
that ADR can offer, will encourage 
businesses to do so.

“The new ADR Regulations will 
support ADR practitioners in help-
ing businesses maintain a positive 
relationship with consumers.”

Olivia Staines manages PR and 
communications for the Chartered 
Institute of Arbitrators  
www.ciarb.org 

by Olivia Staines 

Who’s who on the Asian 
Business Association 
Committee – Haarprit Suri

Born in Kenya, migrated 
to Britain in 1977, 
Haarprit (known as Pitu) is 

an entrepreneur with a success 
story. His parents established 
the Oceanic business in the 
same year. Based in Soho, its 
business activities include 
student accommodation, 
commercial property, fashion 
and fashion jewellery – national 
and global.  Pitu is involved in 
City Livery companies in their 
charitable activities and Oceanic 
supports many other charities. 
He is also a member of the LCCI 
Council.

Networking at Langan's
LCCI’s first By Invitation Only event of the year took place in February 
at Langan’s Brasserie where guests were welcomed by Chamber 
chairman Mark Adams OBE. 

The restaurant is one of London’s most iconic. Since Peter Langan, 
the Irish restaurateur, opened the doors in 1976 in partnership with 
Sir Michael Caine and the Michelin-starred chef Richard Shepherd 
CBE, it has become a Mayfair institution. 

http://www.ciarb.org
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Tax briefing – preparing 
for 6 April 2016

If you are one of the many tax pay-
ers still building up your retire-
ment fund you want to make sure 

you use the tax breaks still available 
to you, especially if you are higher 
rate tax payer.

From the next tax year (6 April 
2016) there will be a reduction in 
the pension funding limits for high 
earning individuals – known as the 
Tapered Annual Allowance (TPA). 
You may be impacted by this new 
limit. After 6 April 2016, if you (and/
or your employer) over-contribute 
to a pension policy you could face 
an additional tax charge.

In addition, the standard Lifetime 
Allowance (LTA) (the total amount 
of tax relieved pension savings that 
an individual can build up over a 
lifetime without incurring an addi-
tional tax charge) will be reduced 
from £1.25 million to £1 million. 
The lower LTA limit will then be 
increase in line with the Consumer 
Prices Index from April 2018 on-
wards.

Tapered Annual  
Allowance

Currently an individual is allowed 
to contribute up to £40,000 per an-
num to their pension, together with 
any unused relief from the previous 
three tax years. Under the changes, 
any individual with annual income 
of over £150,000 (including employ-
er pension contributions) will have 
their annual allowance restricted 
(both Employee and Employer Con-
tributions are restricted).

The restriction will work by re-
ducing the £40,000 annual allow-
ance by £1 for every £2 of income in 
excess of £150,000. So an individual 
with £180,000 of income will see 
their annual allowance reduced by 
£15,000 from £40,000 to £25,000.

Once income levels exceed 
£210,000, the maximum restriction 
is reached and would limit the indi-
vidual’s pension contribution allow-
ance to £10,000 per annum. If any 
contributions made by you or your 

employer from 6th April 2016 ex-
ceed your tapered annual allowance 
then a tax charge payable by you will 
arise on any excess over the restrict-
ed amount.

A window to top up 
your plans

Given the current maximum An-
nual Allowance of up to £40,000 
per annum remains available until 
the end of the current tax year, it 
would be worth considering wheth-
er a pension contribution (e.g. bo-
nus waiver) prior to 6th April 2016 
would be beneficial before the new 
restriction comes into force. As a 

result of the budget changes this 
summer an additional Annual Al-
lowance has been allocated which 
means that even though you may 
have maxed out this year, an addi-
tional opportunity may be available 
to undertake an additional contri-
bution this year.

Carry-forward
If you didn’t use your full pen-

sion allowances from 2015, 2014 
and 2013, you can still use them this 
year under the carry-forward rules. 
That is an additional £140,000 you 
could put in your pension on top 
of this year’s annual allowance. But 
remember the amount you can put 
in your pension in any one tax year 
is limited to 100 per cent of your 
earnings. So if your earnings were 
£80,000 that is the maximum you 
can put into your pension, including 
carry-forward. 

Loss of Personal  
Allowance 

If you earn over £100,000 you 
will gradually lose your Personal 
Allowance. Pension contributions 
can help you regain your Personal 
Allowance. The effective tax relief 
rate could be as high as 60 per cent.

Lifetime Allowance 
The Lifetime Allowance is a 

limit on the value of your pension 
schemes – whether paid as lump 
sums or retirement income – that 
can be paid out without triggering a 
Lifetime Allowance tax charge.

The Lifetime Allowance for 
2015/16 is £1.25 million but will be 
reduced to £1 million from 6th April 
2016. The lower LTA limit will then 
be increased in line with the Con-
sumer Prices Index from April 2018 
onwards.

What happens if I  
exceed this limit?

Benefits in excess of your remain-
ing Lifetime Allowance will be sub-
ject to a tax charge of 25 per cent if 
taken as income and 55 per cent if 
taken as a lump sum. Your pension 
provider will deduct this tax before 
benefits are paid and pass this either 
directly to HM Revenue & Customs 
(HMRC) or to the trustees of your 
pension scheme to pass to HMRC 
depending on the type of plan you 
have.

The lifetime allowance tax charge 
is always chargeable if applicable, 
even if funds are left to your bene-
ficiaries as lump sums. Transitional 
protections such as Fixed Protec-
tion 2016 and Individual Protection 
2016 have been introduced to help 
those individuals with pension sav-
ings at or in excess of the new £1 
million LTA.

If you are 55 and you think you 
will hit your Lifetime Allowance in 
the future you may want to crystal-
lise some of your pension before 6 
April. Any crystallisation of your 
pension before 6 April will be as-
sessed against this year’s £1.25 mil-
lion LTA leaving you more room 
for further contributions or fund 
growth in the remainder of your 
pension fund. 

Ana Sofía de la Quintana FIA 
DipPFS is a pensions actuary and 
independent financial adviser 
at Bright Investments Pensions 
& Savings  
www.brightinvestments.co.uk 

by Ana Sofía de la 
Quintana

LBM fact: The average actual weekly hours worked for all workers in London is 33.2 hours

“From the next tax 
year there will be a 
reduction in the 
pension funding 
limits for high 
earning individuals 
– known as the 
Tapered Annual 
Allowance.”

http://www.brightinvestments.co.uk/
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n In December, Capita Translation 
and Interpreting (Capita TI) 
took part in the Rotary Shoebox 
Scheme, which enables people to 
become involved in helping the 
people of Eastern Europe.  Fiona 
Brindle who coordinated the 
scheme said “We were delighted to 
have sent 40 shoeboxes for a range 
of people including babies, children, 
teenagers, families and the elderly. 
It was very personal, and lovely for 
us to be able to help people much 
less fortunate than us. The boxes 
contained items such as toys, hats 
and scarfs, toiletries and writing 
materials”.

n Victorstone Ltd have been 
awarded the exclusive Gold Award 
for London in a ceremony hosted 
by The Guild of Professional Estate 
Agents, in association with The 
Telegraph.  Held on Thursday 28 
January 2016 at the Millennium 
Hotel, Mayfair, London, The 
Guild’s Annual Awards recognise 
outstanding levels of customer care 
and industry expertise in its 800 
strong network of independent 
estate agents.

n Business Consultant and NED
I am a successful, competitive 
and highly motivated serial 
entrepreneur with more than 45 
years’ experience in industry and 
property development.  Having 

recently sold my companies, 
retirement is not an option and I 
am seeking companies that require 
a consultant or a Non-Executive 
director to advise them and to 
make use of my expertise.  If you 
feel open to discussion and would 
potentially find my services of 
benefit to your company, please 
get in touch. – Peter Ferstendik, 
Mandora Ltd 07770 552585
peter@mandora.co.uk

n Roomex is delighted to have 
appointed Stewart Wallace as Sales 
Manager, London.  Roomex is an 
online hotel booking platform, 
designed specifically for business 
travel.  Roomex helps companies 
across London and beyond to save 
on average 21% on hotel spend 
with a no fee and no contract 
model.  For more information 
contact stewart@roomex.com

n London Corporate Training 
(LCT) offers short (normally 1-3 
weeks) management training 
courses, in London and overseas.  
Expert and very experienced 
trainers run over 130 different 
courses covering many areas of 
management:  finance, leadership, 
operations, communication skills, 
public relations, supply chain and 
human resources management, 
law, sales and marketing.  Bespoke 
training can also be arranged.  

These courses are tailor-made to 
suit clients’ needs precisely.  Details 
of LCT’s LONDON courses can be 
found on www.lct.co.uk.

n Access Self Storage offers more 
than safe, dry and secure storage. 
We offer great packages for 
SME’s from mailboxes, document 
managing, offices and IP telephony. 
2015 has been our busiest year 
opening 3 new sites in Hemel 
Hampstead, Catford and Cheam. 
Cheam also offers our first hot-
desking facility. Freelancers, start-
ups and students from all sectors 
will be able to take advantage 
of the shared workspace, while 
building strong personal and 
professional connections as 
part of a mutually supportive, 
entrepreneurial community.

n JCI (Junior Chamber 
International) London is offering 
development opportunities for 
young professionals in their 20s 
and 30s. The London branch of JCI, 
which is part of a global network 
of over 150,000 people worldwide 
is all about providing opportunities 
for young professionals to develop 
leadership skills and give back 
to the community. Upcoming 
events include: Council meeting 
on 07/03/2016 and ‘Jet Set Your 
Career Session 2: Influencing for 
Impact’ on 09/03/2016. For more 
details about the events, check 
http://www.jcilondon.org.uk/events 
and if you would like to know more, 
you can write to us: 
events@jcilondon.org.uk

Members’ noticeboard

EVENT
n Liverpool in London Business Club
Date: Wednesday 30 March 2016, 6.00pm
Location: University of Liverpool in London Campus, Finsbury Square, 
London EC2A 1AG
Liverpool in London’s Spring Business Club is a free event, open to 
businesses within the South East and North West, and represents an 
excellent networking opportunity. There will also be a discussion and 
Q&A with Sir Roger Gifford, UK Head of SEB and former Lord Mayor 
of London, who will offer insight into the UK banking industry and 
accessing Green finance.
To register, please contact Nathan on 020 7947 4480 or email 
nhoran@invest-liverpool.com.

Key trends in business travel

Last year was a bumper one for 
corporate business travel with 
GBTA predicting a global 5 per 

cent year end growth over 2014.  In 
a European context the UK market 
has led the way with total corporate 
travel spend in Q3 2015 coming in 
at £7.6 billion the highest level since 
2007.  Total annual spend in the UK 
is expected to top £31 billion which 
will represent growth of 7.4  per cent 
year on year.

There have been a number of key 
trends that have accelerated in 2015.

The increase of Self-Booking 
Tools (SBT) and Online Booking 
Tools (OBT) has continued apace. 
Traditional, phone based business 
travel bookings are increasingly be-
ing replaced by online self-booking 
which is quicker and cheaper.  A re-

cent Euromonitor report shows that 
OBTs accounted for 47 per cent of 
all business travel bookings in 2014 
and this is expected to rise to 54 per 
cent in 2019.  Few people use a trav-
el agency to book a hotel for private 
use so why should they do so for 
business use?  This does not mean 
however that staff necessarily book 
however they like, whenever they 
like.  Ensure that the SBT allows 
bookings to be tracked under your 
Duty of Care obligations and let the 
bookings commence. 

Partnership
The sharing economy continues 

to impact on the business travel 
industry, largely led by the intro-
duction of Uber and Hailo in the 
transportation sector.  Airbnb is also 
making a play in the sector with this 
year’s much heralded partnership 
with Bridge Street Global Hospital-
ity, a leading player in the serviced 

apartment sector. It remains to be 
seen how corporates will react to 
these developments as retaining 
control, visibility and ensuring 
standards remain the key consider-
ation.

A new term – bleisure – has been 
coined in 2015, meaning a mixture 
of business and leisure.  Many com-

panies have staff who are constantly 
travelling for work and they allow 
them on occasion to bring family 
on a trip or to extend their stays into 
the weekend. Travel thus becomes 
less arduous and makes for happier, 
more loyal staff.  

Mobile continues to play an in-
creasing role in business travel with 
unlimited service development po-
tential.  The end goal is that your 
travel partner will be with you at 
all times on your journey.  Click a 
button to tell colleagues how good 
the wi-fi is in your hotel, have your 
booking details pop-up on your App 
as you enter the hotel, pass your 
preferences for room type or meal 
to the hotel as you are on the move, 
access live-chat with your office or 
travel partner as you move. 

Michael Steele is sales director at 
Roomex.com 
www.roomex.com

by Michael Steele
“The sharing 
economy continues 
to impact on the 
business travel 
industry, largely led 
by the introduction 
of Uber and Hailo in 
the transportation 
sector.”

mailto:peter@mandora.co.uk
mailto:stewart@roomex.com
http://www.lct.co.uk
http://www.jcilondon.org.uk/events
mailto:events@jcilondon.org.uk
mailto:nhoran@invest-liverpool.com
http://www.roomex.com
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Increasing access to international procurement markets
The European Commission 
has published its revised 
proposal for an International 
Procurement Instrument to 
open up foreign procurement 
markets to hitherto side-lined 
European businesses.  

Despite the EU opening 
its own markets European 
companies still face issues 
accessing tenders in some of 
its major trading partners, 
including those which have, like 
Europe, signed up to the WTO’s 
Agreement on Government 
Procurement. 

Liberalising these markets 

would not only benefit the EU, 
but would also greatly benefit 
the tender countries, increasing 
competition and transparency. 
It would also reduce the cost 
of public goods and services, 
benefitting tax payers, and 
would decrease the risk of 
corruption. 

The proposed instrument 
would allow public 
investigations to be conducted 
into alleged discrimination 
of European companies. The 
Commission would then invite 
the country of concern to a 
consultation on opening up 

its procurement markets, 
which could take the form of 
discussions on an international 
agreement. If this failed, then 
the tool would allow bids of 
goods and services from the 
country to be considered to 
offer a higher price than the one 
they put forward, and would 
consequently provide European 
and non-targeted country goods 
with a competitive advantage.  

Furthermore, the new tool 
would include safeguards to 
ensure it did not have adverse 
effects; for example, the tool 
will not apply to suppliers from 

the most vulnerable developing 
countries nor to tenders made 
by EU SMEs, to increase their 
participation in European 
procurement markets.  

The EU already has on-going 
talks with its major trading 
partners, whether this be 
through discussions on free 
trade agreements or through 
working with the WTO. With 
around 10-15 per cent of an 
economy’s GDP constituting 
government procurement, these 
talks and tools are essential if 
there really is to be an open 
international market.

Bosnia Herzegovina’s EU candidacy
Last month the EU received 
Bosnia Herzegovina’s candidacy 
application to join the Union. 
This followed the country’s 
signing of a Stabilisation and 
Association Agreement with the 
EU in 2008 and the successful 
application of its neighbour, 
Croatia, which joined the Union 
in 2013.

This step signifies the progress 
made by Bosnia Herzegovina 
with regards to human rights. 
The country’s recent history 
has been dominated by 
reconciliation following the 
Bosnian war of 1992, which 
witnessed the ethnic cleansing 
of Croat and Bosnian Muslims. 
This genocide led to the death of 

100,000 people.
 In order to join the EU Bosnia 

Herzegovina will have to pursue 
reforms in order to comply with 
the Unions’ main principles 
and values, such as the ones 
written in the EU Charter of 

Fundamental Rights. The news 
was welcomed by the EU Foreign 
Policy chief, Federica Mogherini: 
“It is a day of celebration for all 
of us: only 20 years ago, it was 
in the Balkans where one of the 
most awful page of European 

History was written”.
 The step was supported 

heavily by the German and 
British governments who 
launched an initiative for 
economic development and 
institutional reforms to make 
Bosnia Herzegovina eligible. This 
involved proposing reforms to 
increase state functionality and 
also involved planning a detailed 
strategy the country should 
follow to meet the criteria 
required by the European 
Union such as the Copenhagen 
political and economic 
indicators. So far those efforts 
have been encouraging, even if 
they still need to go further into 
their reforms.

In January the European Commission set 
new rules to align the tax laws in all 28 
EU countries in order to fight aggressive 
tax practices by large companies. The two 
main proposals are part of a 15-point OECD 
package to limit tax base erosion and profit 
shifting agreed by leaders at a G20 summit 
in Antalya, Turkey in November. 

Vice-President Valdis Dombrovskis, 
responsible for the Euro and Social Dialogue 
declared: “Europe can be a global leader 
in tackling tax avoidance. This requires 
coordinated European action, avoiding a 
situation of 28 different approaches in 28 
Member States. “

The Package consists of four core 
legislative and non-legislative initiatives. 

First, an anti-tax avoidance directive, 
which proposes a set of legally binding 
anti-avoidance measures, secondly, a 
recommendation on Tax Treaties, which 
advises Member States how to reinforce 
their tax treaties against abuse by 

aggressive tax planners, thirdly, a revision 
of the administrative cooperation directive, 
which will introduce country-by-country 
reporting between tax authorities on key 
tax-related information on multinationals 
and finally, a Communication on an External 
Strategy for Effective Taxation, which sets 
out a coordinated EU approach against 
external risks of tax avoidance and that will 
promote international tax good governance.

“Recent studies at the European 
parliament estimate the revenue loss at 
around 50 to 70 billion euros ($55-75 
billion) a year, roughly the equivalent of 
the GDP of Bulgaria,” reported Economics 
Affairs Commissioner Pierre Moscovici 
during a news briefing.

OECD tax avoidance issue
See p30 for 

infographic on  
the work of

the EEN
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Encouraging women entrepreneurship
“Despite existing equality 
legislation, women are massively 
underrepresented in business. 
Stronger implementation of EU 
directives and change to national 
social policies can turn this 
around.” Barbara Matera. 

Barbara Matera, Vice-
Chair of the Committee on 
Women’s Rights and Gender 
Equality has succeeded in 
the adoption of a resolution 
on “the external factors that 
represents hurdles to female 
entrepreneurship”. A report that 
reveals the inequalities faced by 
women in the entrepreneurial 
sector. Indeed, according to 
the figures disclosed, women 

represent only 31.1 per cent 
of the entrepreneurs and 34.4 
per cent of the self-employed 
in the EU. The divulgation of 
those data allowed them to 
ask the Commission and the 
European member states for a 
reinforcement of their efforts to 
counter gender discrimination in 
the labour market and to boost 
female entrepreneurship. 

Moreover, one of the main 
point enlightened by the 
researches is the woman’s 
non-access to networks of 
investors and peers. Something 
that deprives them from a 
considerable help for starting 
their business. To resolve this 

issue, the Committee offered to 
gather women around several 
platforms, helping them to: 
“share ideas and receive funding 
more easily”. It also proposed 
the establishment of a European 
Business Centre for women, 
organised by the Commission. 

The adoption of the 
resolution and the diverse 
proposals seem to be very 
positive for the development 
of a wider European female 
entrepreneurship. Furthermore, 
opening the doors for women 
in business will also profit 
for Europe and the world. In 
an article published by the 
Economist in 2013, Tory Burch, 

chief executive and designer 
underlines that: “Investing in 
businesswomen will boost the 
economy for everyone”. She 
then mentioned that women 
held a different vision of 
the world which can lead to 
innovative ways for businesses 
that could be successful. For 
instance, Estee Lauder, a famous 
businesswoman, set up on her 
own in 1946 a beauty company 
that turns out to be today one 
of the greatest beauty empire 
in the world. The project 
undertaken by Barbara Matera 
would then allow women to 
follow entrepreneurship path as 
well.

EVENTS

Food Business Meetings (FBM) Tavola 2016 
14 March 2016 – Kortrijk, Belgium
Face-to-face meetings for the retail food sector and large catering 
organisations. Participants from all food sectors, from alcoholic 
beverages to vegetarian products, and from all stages of the business 
process, from producers to distributors, will be present. 
Sectors: Multiple. 
Location: .  

Innovative Enterprise: Financing Ideas from Europe 
Brokerage Event
1 April 2016 – The Hague, Netherlands
Companies in the Fintech sector can meet potential business or 
investment partners in person. EEN will schedule one-to-one 
meetings for you and help you prepare for them.
Companies will have the chance to get connected with the right 
people, learn more about InnovFin, the European Union investment 
programme for innovation. You will be inspired by stories about 
choices others have made and why. 
Sectors: FinTech

EUREKA Innovation Week 2016: Matchmaking Event
27 April 2016 – Stockholm, Sweden
Find international collaborators for your innovation projects during 
these one-to-one meetings, involving companies with a specific 
focus on Smart Cities.  
Sectors: Smart Cities. 

Alimentaria 2016 Brokerage Event
26-27 April 2016 – Barcelona, Spain
This brokerage event will be held alongside the main Alimentaria Fair 
which is one of the largest food and drinks trade shows in the world. 
Featuring participants from across the world, the brokerage event 
will help you find commercial and technology partners, as well as 
R&D collaborative projects within the Horizon 2020 programme. 
Sectors: food-agro industry. 

Vision London 2016: Matchmaking Event
8 June 2016 – London
Forge new relationships and find out about and source new 
innovations and technologies by meeting other international SMEs, 
larger corporations, research centres, universities and retail chains all 
in the field of architecture and construction.

Sectors: Innovative materials and solutions, building solutions, 
offsite solutions, technology solutions, software, consultancy 
services, research and development, academia.demia and bring to 
their attention any innovative ideas. 

Registrations for all events are now 
open. For further information please 
contact the Enterprise Europe Network 

London office at E: europe@londonchamber.co.uk
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AA Projects 
6 Lloyds Avenue, London EC3N 3AX
T: 020 3735 8461
www.aaprojects.co.uk
Management and property consultants

Arcadis - EC Harris 
34 York Way, London N1 9AB
T: 020 7812 2000
info@arcadis.com
www.arcadis-uk.com
Design and consultancy

ASAP Plumbers 
Unit 7, 465a Hornsey Road, 
London N19 4DR
T: 020 3441 6626
admin@asapplumbers.co.uk
www.asapplumbers.co.uk
Plumbing and heating contracting

BD4Travel Ltd 
c/o 6th Floor, 2 More London Riverside, 
London SE1 2DB
T: 07960 246532
info@bd4travel.com
www.bd4travel.com
Predictive analytics for travel

BHS Limited 
Marylebone House, 129-137 
Marylebone Road, London NW1 5QD
www.bhs.co.uk
Department store

CEC Group Limited 
5 Indescon Square, Lightermans Road, 
London E14 9DQ
T: 020 7987 5774
info@cec-indescon.com
www.cec-indescon.com
Office renting and global corporate 
services

Chalfen Corporate Ltd 
19 Leyden Street, London E1 7LE
T: 020 7729 8222
info@chalfen.com
www.chalfen.com
Company formation and management

City Car Club 
9 Valerian Way, Stotfold, Bedfordshire 
SG5 4ET
T: 0845 330 1234
enquiries@citycarclub.co.uk
www.citycarclub.co.uk
Car sharing

City Financial Consultants Ltd 
93 Link Lane, Wallington, Surrey SM6 
9DY
T: 07958 213075
F: 020 8777 3388
paresh.shah@sjpp.co.uk
www.fs2.co.uk
Financial adviser

Concord Resources Limited 
27 Old Gloucester Street, 
London WC1N 3AX
T: 020 7016 9533
info@concordltd.com
www.concordltd.com
Non-ferrous metals

Desco 
Adam House, 7 Adam Street, The 
Strand, London WC2N 6AA
T: 020 7520 9031
information@desco.uk.com
www.desco.uk.com
Mechanical and electrical building 
services

Digipanda Marketing Co Ltd 
Ground Floor Flat, 25 Sydney Grove, 
London NW4 2EJ
T: 020 3720 7673
edward.teng@digipanda.co.uk
www.digipanda.co.uk
Digital marketing service

Edwinson Steer Ltd 
Flat H, 1A Stokenchurch Street, 
London SW6 3TS
T: 07872 955124
esterajack@aol.co.uk
Consultancy services for restaurants 

Engineered Piping Products Ltd 
36 Southweald Drive, Waltham Abbey, 
Essex EN9 1PP
T: 01992 719595
info@engineered-piping-products.com
www.engineered-piping-products.com
Engineered products

ERE Property 
17 Park Place, Leeds, West Yorks LS1 2SJ
T: 0113 380 8930
tim.morgan@ereproperty.com
www.ereproperty.com
Property agent

ETM (Ealing) Ltd 
222 South Ealing Road, London W5 4RL
T: 020 8758 1879
info@ealingparktavern.com
www.ealingparktavern.com
Pub and restaurant

Everyone Active Phoenix 
Mollison Drive, Wallington, 
Surrey SM6 9NZ
T: 020 8773 6060
www.everyoneactive.com
Leisure

Exed Consulting UK Limited 
4 Crown Place, London EC2A 4BT
T: 020 8674 8256
filipe.martins@exedconsulting.com
www.exedconsulting.com
Management consulting 

Frog Telecom 
43 Bedford Street, London WC2E 9HA
T: 07864 958190
contact@frogtelecom.co.uk
www.frogtelecom.co.uk
Telecoms consultancy

Geoenable Ltd 
Ground Floor, 158 Goldhurst Terrace, 
London NW6 3HP
T: 0845 224 3951
info@geoenable.com
Information management consultancy

Hermex International Ltd 
Crown Place Financial, 10th Floor, 30 
Crown Place, London EC2A 4EB
T: 020 7856 2490
forex@hermexfx.com
www.hermexfx.com
International foreign exchange

Hewes Security 
Samara House, 25 Cutlers Road, South 
Woodham Ferrers, Essex CM3 5WA
T: 0345 371 3245  F: 01245 321194
sales@hewessecurity.co.uk
www.hewessecurity.co.uk
Security equipment

Isotrol UK 
UK Holland House, 1st Floor Suite SF10, 
1-4 Bury Street, London EC3A 5AW
T: 020 7977 1425
mcobos@isotrol.com
www.isotrol.com
ICT

JC International Ltd 
WeWork, 3rd Floor, 9 Devonshire 
Square, London EC2M 4YL
T: 07716 762008
cherryhu@JCScot.com
www.jcscot.com
International trading agent

Jobwise Training 
Sycamore House, 5 Sycamore Street, 
London EC1Y 0SG
T: 020 7690 5000
info@jobwisetraining.co.uk
www.jobwisetraining.co.uk
Skills and training

Khatam Jewelry 
No 45 Melibank, Nabovat SQ, Narmak 
12658932564, Tehran, Iran  
T: 989126227503
hashemgholampur@gmail.com
Gold and jewellery sale

LA Business Recovery Ltd 
32 Coningsby Road, London W5 4HR
T: 020 8579 9057
virgil@labusinessrecovery.com
www.labusinessrecovery.com
Business rescue and turnaround

Logic Networks Ltd 
Unit C3 Matchmakers Wharf, 
Homerton Road, London E9 5GP
T: 020 8986 2596
F: 020 3222 5268
info@logicnetworks.co.uk
www.logicnetworks.co.uk
IT solution provider

London Housing Trust 
17 Bensham Manor Road, Croydon, 
Surrey CR7 7AD
T: 020 8469 8032
www.londonhousingtrust.org
Registered provider of social housing

Lopez Landa Interiors Ltd 
4 Crown Place, London EC2A 4BT
T: 07527 077523
london@lopezlanda.com
www.lopezlanda.co.uk
Interior fit out and refurbishment

MacConvilles Surveying 
Heversham House, 18-22 Boundary 
Road, Hove, East Sussex BN3 4EF
T: 01273 692611
mail@macconvilles.com
Project managers, quantity and building 
surveyors

Magnetic London 
Creative Services Ltd
6-10 Dunston Street, London E8 4EB
T: 020 3290 5226
hello@magnetic-london.co.uk
www.magnetic-london.co.uk
Creative design and communication 
agency

Meinhardt (UK) Ltd 
10 Aldersgate Street, London EC1A 4HJ
T: 020 7831 7969
info@meinhardt.co.uk
www.meinhardt.co.uk
Engineering design consultancy

Metalliance Group Ltd 
St Clements House, 27-28 Clements 
Lane, London EC4N 7AP
T: 020 8123 8971
info@metalliance.co.uk
www.metalliance.co.uk
Trading of non-ferrous metals

Milky Way Logistics Ltd 
909, 100 Kingsway, London N12 0EQ
T: 020 3598 6306
F: 020 3598 6304
info@mwll.co.uk
www.mwll.co.uk
Multi modal transport and logistics 
solutions

NN & SS Ltd 
43/45 Portman Square, Baker Street, 
London W1H 6NH
T: 0845 872 6660
nasser.bahrami@nnandssltd.co.uk
www.nnandssltd.co.uk
Import, export and construction

Noord Group Ltd 
Holywell Centre, 5206-209, 1 Phipp 
Street, London EC2A 4PS
T: 020 7793 5696
sarb.sembhi@noord-group.com
www.noord-group.com
Strategic networking events

O’Brien Solutions 
29th Floor, 1 Canada Square, 
London E14 5AA
T: 020 3086 9733
info@obriensolutions.co.uk
www.obriensolutions.com
Recruitment and business solutions

Optus Digital Ltd 
10-16 Scrutton Street, Shoreditch, 
London EC2A 4RU
T: 020 3685 3230
services@optusdigital.co.uk
www.optusdigital.co.uk
Digital marketing agency

Polo Ltd 
3rd Floor, 14 Hanover Street, Hanover 
Square, London W1S 1YH
T: 020 7317 0664
F: 020 7316 0610
info@polo.ltd.uk
www.polo.ltd.uk
International commodity trade

Portuguese Chamber 
of Commerce 
4th Floor, 11 Belgrave Square, 
London SW1X 8PP
T: 020 7201 6638
www.portuguese-chamber.org.uk
Chamber of commerce

Protocol Global Ltd 
53-59 Chandos Place, London WC2N 4HS
T: 020 3755 3511
enquiries@protocol.global
www.protocol.global
Strategic and technical B2B marketing 
practice

Roscolab Limited 
Kangley Bridge Road, Sydenham, 
London SE26 5AQ
T: 020 8659 2300
F: 020 8659 3153
salesadmin@rosco.com
www.rosco.com
Entertainment lighting

Scale Focus Ltd 
1 Lyric Square, London W6 0NB
T: 020 7979 7712
office.uk@scalefocus.com
www.scalefocus.com
ICT services and software

St Swithins Wine Shippers 
11-12 St Swithins Lane, London EC4N 
8AL
T: 07768 180917
info@stswithinswineshippers.co.uk
www.stswithinswineshippers.com/
Wine shop

The Mandeville Hotel 
Mandeville Place, London W1U 2BE
T: 020 7935 5599
yvonne.wissart@mandeville.co.uk
www.mandeville.co.uk
Hotel

Umbee Limited 
3rd Floor, Howard House, 32-34 High 
Street, Croydon, Surrey CR0 1YB
T: 033 0111 2877
sales@umbeehosting.net
www.umbeehosting.net
Managed hosting and cloud infrastructure 

Value Dynamics LLP 
3rd Floor, Aldwych House, 71-91 
Aldwych, London WC2B 4HN
T: 020 7993 9795
alex@valuedynamics.uk.com
www.valuedynamics.uk.com
Securing revenues

Vivacity London 
33 Hillmarton Road, London N7 9JD
T: 07493 740873
jennifer@vivacitylondon.com
www.vivacitylondon.com
Marketing and business strategy
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Join in our fight to beat Male Cancer
Who will you fundraise for?

Dad? Son? Husband? Friend? Grandad?
Over 43,000 men are diagnosed with Male Cancer every year.

From fun runs, cycling events, skydives and treks - there’s  
something for everyone!
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Essential benefits 
for London Chamber 
Member organisations
Think you know about health 
insurance? Well, you may have to 
think again. HSF health plan, a London 
based health cash plan, provides a 
range of essential benefits especially 
for London Chamber Member 
organisations.

HSF health cash plan is not private 
medical insurance. It is designed to help 
employees cover the cost of their everyday 
healthcare needs such as dental, optical and 
physiotherapy.

It provides your employees with a staff 
benefit that gives cash back for everyday 
healthcare costs, as well as an employee 
assistance program.

Preferential rates for LCCI member 
organisations start from £1 per week and 
can be provided on a purely voluntary 
basis with no cost to your company.  
Family members can be added too – at no 
additional cost!

HSF health plan is the trading company 
of the charity The Hospital Saturday Fund. 
The charity provides grants to medical 
charities, hospices and hospitals, as well as 
to individuals where ill health or disability 
has caused financial difficulties. By joining 
HSF health plan, employees not only get a 
great benefit which will save them money, 
they help the important work of the charity - 
not something which usually happens when 
an insurance policy is taken out!

i  For more information contact HSF health 
plan on 0800 917 2208

Join in our fight to beat Male Cancer
Who will you fundraise for?

Dad? Son? Husband? Friend? Grandad?
Over 43,000 men are diagnosed with Male Cancer every year.

From fun runs, cycling events, skydives and treks - there’s  
something for everyone!

ORCHID • 231-233 North Gower Street • London • NW1 2NR
Direct dial: 0203 745 7315 • Main Office: 0203 745 7310 • E: Manjeet.pabla@orchid-cancer.org.uk

The Orchid Broadgate Tower Abseil • 5th June 2016

Orchid Cycle Essex • 12th June 2016 The Orchid River Run 5km or 10km • 20th April 2016

We want to be one of the best serviced apartment providers 
in the UK with an in-depth knowledge, access to property 
and commitment to our clients that’s second to none. We 
take great pride in our integrity, and this, combined with  
our friendly and approachable attitude, is what we believe 
sets us apart from our competitors!

London  |  Edinburgh  |  Manchester  |  Glasgow   
Birmingham  |  Bristol  |  Leeds  |  Dublin

T: +44 (0)20 7603 7629 Prestige Apartment Services Ltd
F: +44 (0)20 7603 7729 8 Hansard Mews, London  
E: sales@prestigeapartments.co.uk W14 8BJ

www.prestigeapartments.co.uk

Choose the smarter way to stay
+44 (0)20 7378 4840www.marlin.com

• Six properties              
in London

• 24-hour reception
• Four-star quality          

and service
• Free Wi-Fi

Untitled-5   1 16/02/2016   08:37

www.chevalresidences.com 
reservations@chevalresidences.com   +44 (0)20 7341 7052   

GDS chaincode: WV

Public Access in Family Law

As specialists in advice and advocacy, 1 Garden Court 
Public Access barristers are well placed to provide 
realistic, tailored advice to help you address all your 
family law concerns. In applicable cases, we offer advice, 
drafting and representation in the following areas of 
family law:

Tel: 020 7797 7900
Web: www.1gc.com • Email: clerks@1gc.com
1 Garden Court, Temple, London EC4Y 9BJ

•  Divorce
•  Children law
•  Domestic violence
•  Child abduction
•  Pre-nuptial agreements
•  Civil partnerships

•  Child Maintenance   
 Service/Child Support   
 Agency
•  Cohabitation disputes
•  Contested probate and   
 Inheritance Act claims

For an initial discussion of how we can help please 
contact Paul Harris our Senior Clerk.

Save time & 
money by getting 
legal advice direct 
from a barrister.

For more information:

Visit 7br.co.uk 
Phone 02072423555
Email clerks@7br.co.uk SEVEN BEDFORD ROW 7 B R  D I R E C T  A C C E S S

7BR Direct provides expert 
legal services across a range of 
areas to businesses, individuals, 
and organisations.

Advert templates 003.indd   1 17/02/2016   17:19

Ideas enrich a business 
with potential opportunity 
IDEAS are the kernel that drives the evolution 
and growth of a business, the next big thing in 
your business. Ideas provide aspiration, energy, 
discussion, excitement, and vision. 

To be relevant and meaningful, some effort 
and creativity are needed to define ideas, 
which then have be actively nurtured and 
developed essentially by a senior executive 
champion.

The criteria for what constitutes opportunity 
are defined first. These factors need to be 
used directly in filtering ideas generated latter. 
Extension of internal capability, and invention 
of new product category reflect significant 
confidence to drive the market direction. Other 
firms however elect to discover and exploit 
niches and gaps in the market. Yet others 
want to provide for unmet customer needs. 
Whichever is the selected path, it can lead to 
viable opportunities.

The strongest internal capabilities when 
identified and measured are then explored for 
uses and extension to other markets. Research 
and workshops are the mechanisms to achieve 
this. 

Creative ideation identifies new categories.
The approach used here is the same as the 
ones that early European philosophers used a 
few thousand years ago. 

External market research can identify market 
gaps. Uniquely combining and triangulating 
findings, borrowing ideas from other industries, 

extrapolating, all reveal useful possibilities. 
Primary research with customers, in areas 

normally not explored by businesses and 
consultancies, can easily reveal the unmet 
needs of customers. There are usually plenty of 
options to explore here.

Overall, it is possible to generate hundreds of 
possibilities. Filtering these ideas through the 
sieve of the criteria identified previously, leads 
to business specific and one or two workable 
ideas. Ready for nurturing, debate and further 
development.

i  Sikander is a partner in Value dynamics 
LLP, a leading London based innovation 
services firm that helps clients grow  
by designing new products and services, 
and solving problems. Contact  
sikander@valuedynamics.uk.com

Contact Information
17-20 Arlington Street

24 Arlington House
London SW1A 1RL

info@arlingtonhouse.co.uk
+44 (0)20 7629 0022

www.arlingtonhouse.co.uk

Arlington House Apartments offers serviced residences in a leafy, tranquill environment, in the heart of 
the exclusive and lively Mayfair / St James area.

Its direct location overlooking Mayfair’s Green Park and its structure surrounding a garden makes it an 
unlikely oasis in the most sought after of London’s neighbourhood, for leisure and business alike.

Spacious Three Bedroom Deluxe Park facing Apartment

Bedroom with views into the Park Fully functional Kitchen

Tranquil views over the Garden and Green Park
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Providing client specific, 
innovative solutions to  
the built environment
HEADQUARTERED in Norwich, 
Pinnacle’s growth has been 
underpinned by a framework 
partnership with one of the UK’s 
leading retailers.

At its core, a civil and 
structural engineering 
consultancy, Pinnacle’s expertise 
in commercial due diligence and 
feasibility appraisals provides 
its commercial clients with a 
competitive edge when bidding 
for development sites.

Now in its 20th year, 
Pinnacle celebrates many 
achievements built on its 
strengths and capability.  Our 
services include: Feasibility 
appraisals, masterplanning, 
flood risk management, 
infrastructure design, Building 
Information Modelling (BIM) 
and transportation planning.  
These have supported ongoing 
organic growth of the group 
and diversification into the 
residential, technology, 
commercial, energy and 
education sectors.

With its commitment to 
quality, fresh and technically 
innovative solutions, Pinnacle’s 
accomplishments include: the 
2013 Tekla Global Award for 
Tesco Sheringham’s BIM design; 
structural engineering excellence 
Awards for energy sector projects 
and the design and construction 
of the World’s first zero carbon 
food retail store.  

Pinnacle respond to complex 
challenges utilising cutting 
edge technology.  With clients’ 
needs at the forefront and 
a vision of sustainable, cost 
effective solutions for the 
built environment, Pinnacle 
go the extra mile to meet and 
exceed client expectations.  The 
result are robust relationships 
with regional, national and 
international clients across 
multiple sectors.

i  To find out more please contact 
us: 0207 043 3410 
charlotte.j@ukpinnacle.com 
pinnacleconsultingengineers.com

Stand out from 
the flock

Build and protect your brand

Promote your products and services

Connect with potential customers

Increase sales

Tel: +44 (0)20 3436 0080

info@blacksheeppr.com

www.blacksheeppr.com

Communicating for business

217413-3-16LBM Black Sheep PR ad.indd   1 16/02/2016   09:44

FOR many businesses, effective 
public relations can make the 
difference between stagnation 
and success. PR is about 
building relationships with your 
existing customers, attracting 
new customers and explaining 
the benefits your products or 
services offer. It conveys your 
passion and urges people to take 
action.  

Furthermore, PR can play a 
key role in raising awareness 
of your brand, launching new 
products and services, entering 
new markets, protecting your 
reputation and managing crises. 

In fact, for any ambitious 
enterprise, PR is not just a nice-
to-have, but a must-have.

By designing a communications 
strategy that delivers measurable 
results and aligning it closely 
with your business objectives, 
Black Sheep PR can reach the 
people who matter most – your 
potential and existing customers 
or clients, investors, supporters 
and influencers. 

Black Sheep PR is a full-service, 
London-based business 
communications agency that 
works with clients within the UK 
and around the world. We work 
across a wide range of business 
sectors and know how to get the 
attention our clients deserve.

Black Sheep PR uses a wide range 
of communications platforms 
online and offline, combined 
with compelling copywriting and 
creative thinking, to build and 
protect your brand, promote your 
products and services, connect 
with potential customers and, 
ultimately, increase sales.

Furthermore, we deliver significant 
return on investment, backed with 
creativity, intelligence and decades 
of experience. We will become 
your most committed advocates.

Black Sheep PR will make you 
stand out from the flock – for all 
the right reasons.

i  	Contact: 
	 Tel: +44 (0)20 3436 0080 
	 info@blacksheeppr.com 
	 www.blacksheeppr.com

Stand out from the flock 
with Black Sheep PR

http://www.blacksheeppr.com
http://www.blacksheeppr.com
http://www.pinnacleconsultingengineers.com
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Spotlight on Germany
Dr Benno Bunse, CEO Germany Trade & Invest

WHILE the world continues to 
be buffeted by the winds of 
economic shocks both looming 
and past, Germany’s economy 
remains steadfastly on a course 
of moderate growth. Industrial 
activity, after a slight tapering 
during the second half of 2015, 
is looking at healthy volumes of 
new orders. The services sector 
remains on an upward trend and 
the labour market is still vibrant. 
Exports followed a similar course 
to that of industrial activity, 
slowing in the second half of 
2015 but still looking strong. 
The trade surplus of €250bn 
was significantly higher than 
in 2014 – with the tumbling oil 
price a significant factor. The 
National Statistics Office Destatis 
has also reported that Germany 
ran a record budget surplus for 
2015, with an overall surplus of 
€19.4bn helping Germany record 
a second consecutive year in 
the black. Consumer confidence 
in Germany is picking up, 
according to research company 
GfK group, with personal income 
expectations noticeably higher 
and a stable propensity to spend 
as a result of low inflation. 2015 
saw German retailers log their 
strongest annual sales since 
1994, according to Destatis.

Making the transition
Germany’s Energiewende 

continues apace. On a sunny 
and breezy day last August, the 
country covered around 80% of 
its electricity demand through 

renewable sources, a new record 
(the old record had been set just 
a few days earlier). A new phase 
of the energy transition has 
begun, with funding programmes 
such as SINTEG (Smart Energy 
Showcases - Digital Agenda 
for the Energy Transition) 
directing public funds towards 
consolidating the huge number 
of technological advances 
made over the past few years 
and attempting to sketch the 
first rough pictures of what 
the completed Energiewende 
could look like. Meanwhile a 
white paper is being processed 
regarding the set-up of a new 
market model for electricity and 
the public consultations on the 
north-south expansions of the 
national grid are progressing 
well. All these areas represent 

huge opportunities for private 
investment.

Meanwhile, as well as 
increasing clean energy 
production, new studies have 
identified that energy efficiency 
savings in buildings will lop 
off a huge slice of the current 
energy consumption. Significant 
money and resources are being 
pumped into energy efficiency 
research and energy-efficient 
construction.

Industrial Revolution
This year’s Hannover Messe 

features the Industrie 4.0 trade 
show, featuring the USA as the 
partner country and attended 
by President Barack Obama. The 
Fourth Industrial Revolution, a 
reference book on the current 
rapid advance of technology 
in industry written by German 
engineer and economist Klaus 
Schwab, was given to all the 
delegates attending this year’s 
World Economic Forum in Davos. 
The target remains for factories 
of the future to be interoperable, 
modular, self-adapting, 
decentralised and working in real 
time: all this under the buzzword 
‘smart factories’. The workers 
control production processes 
via cyber-physical systems 

while the machines monitor 
themselves and communicate 
with each other to optimise 
production processes, resource 
use and maintenance work. 
Factory walls are no longer the 
boundaries they used to be: 
plants in different locations 
are connected in peer-to-peer 
networks, know what the others 
are doing, and adapt accordingly. 
Suppliers, manufacturers and 
customers are brought closer 
together than ever before. The 
products are more individualised 
and are linked with high-quality 
services to create innovative 
hybrid products. All this is being 
streadfastly researched by 
Germany’s vast small-to-medium 
enterprise network as a result 
of the Ministry for Economics 
and Energy’s ‘High-tech 
Strategy’under the buzzword 
‘smart factories’.

As the country’s inward 
investment promotion agency, 
Germany Trade & Invest 
identifies new industry trends 
early on. To this end, the agency 
employs mechanical engineering, 
IT, energy and environmental 
industry experts to help investors 
set up a presence in the country 
and become part of the German 
high-tech pioneering landscape.

“On a sunny and 
breezy day last 
August, the country 
covered around 80% 
of its electricity 
demand through 
renewable sources,  
a new record...”

Photo: Stratfor



FrankfurtRheinMain GmbH International Marketing of the  
Region (FRM GmbH) – Your Partner in the Heart of Germany

FrankfurtRheinMain, the region around the city of Frankfurt and the 
rivers Rhine (Rhein) and Main, is one of the most important economic 
areas in Germany, as well as one of the most dynamic and best 
performing economic regions in continental Europe. Its infrastructure sets 
international standards. 

FrankfurtRheinMain is an international traffic hub and offers next-
generation high-speed data networks, innovative university and research 
facilities and a synergetic mix of industries - enabling companies to 
generate sustainable success. 

Many global leaders approach new markets from here and expand 
throughout Germany, Europe and the whole world.

A region that welcomes the world  
Internationality is the leitmotif of FrankfurtRheinMain. International 
kindergartens as well as over 30 international schools and universities, 
international culture and international top cuisine and the famous Riesling 
vineyards are characteristic for the region. 

The city on the Main River is home to more than 100 consulates: Visa and 
administrative affairs can be taken care of quickly and easily in Frankfurt.

Globally operating companies and their international staff can easily touch 
base with their community in FrankfurtRheinMain and quickly feel right at 
home. 

Culture à la carte 
FrankfurtRheinMain is home to world-famous museums and art galleries. 
The art and music scene are unique and multifaceted: From Techno 
Festivals to Germany’s leading opera house. The German Olympic Sports 
Confederation, the German Football Association (DFB) as well as of two 
Bundesliga member teams have their base in our very sportive and active 
region. 

What FRM GmbH will do for you? 
A selection of our complementary and confidential services:

•	 a tailor-made facilitation service around setting up anywhere in 
our region

•	 We provide general information about local tax and law

•	 We will put you in touch with key industry networks 

•	 We are the one stop shop when it comes to finding suitable office 
premises or a corporate site matching your precise needs.

Our CEO Eric Menges will attend the “Changing Places” Event of the 
London Chamber of Commerce on Tue 12 Apr 2016, 12:00PM - 2:00PM in 
Allianz Park Stadium Greenlands Lane, London. Eric is looking forward to 
talking to you there.

http://www.frm-united.com


FrankfurtRheinMain is a vibrant place to work and live. A central 
location combined with one of the largest airports in Europe makes  
it easy and convenient to operate global businesses, and to stay in 
touch with home. More than 20 universities and research institutes 
create a climate of innovation and creativity. FrankfurtRheinMain 
offers an international and metropolitan lifestyle combined with the 
relaxed atmosphere of forests, winegrowing regions and fairytale 
landscapes. All easily accessible through a highly efficient road and 
public transport infrastructure. It is so easy to feel right at home in 
FrankfurtRheinMain. 

Become a part of it.

FrankfurtRheinMain GmbH International Marketing of the Region  
is the key contact for international companies looking to establish  
a presence in the FrankfurtRheinMain region.

FrankfurtRheinMain worldwide: 
Frankfurt | Chicago | Pune | Shanghai 

For more information go to www.frm-united.com

Meet us at the ‘Changing Places’ Event 
12 April, 12.00 pm–2.00 pm 
Allianz Park Stadium, Greenlands Lane, 
London NW4 1RL

In case of interest please contact: 

Mr Iassen Boutachkov 

Phone: +44 (0) 20 37 69 07 41 

Email: europe@frm-united.com

 FrankfurtRheinMain GmbH | International Marketing of the Region

 Discover a place  
 where global paths cross.

210x297_160218_sparkling-meeting_LCM_rz.indd   1 18.02.16   12:23

http://www.frm-united.com
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2016 has been declared the ‘breakthrough year’ for the serviced apartment sector with 
the growth in new supply in the UK at 8.4% per annum outpacing the 6% anticipated 
for budget hotels and the 2.6% average across all hotel types*.

THE sector has expanded so 
rapidly that the option to stay in 
a serviced apartment is now a 
reality in every city in the UK, and 
the global expansion is equally 
exciting.

But what is it that makes the 
serviced apartment so appealing 

to both corporate and leisure 
traveller alike and what future 
growth can be expected?

Serviced apartments are ideally 
placed to give the guest greater 
freedom, flexibility and privacy 
when they stay away from home 
to come and go as they please 

and enjoy a more ‘residential’ or 
home-from-home experience.   

Self-contained units of all 
sizes are on offer, from studios 
to 3 or 4-bedroom properties.   
There is no minimum stay now 
for the majority of operators 
and costs are comparable or 

even favourable compared with 
hotel accommodation, with a 
significant saving when the guest 
stays for more than 28 nights, 
after which the VAT element 
reduces to only 4%.

Serviced Apartments:  
the fastest growing segment 
of the UK hospitality industry

continued on page 50

ARLINGTON House 
Apartments is located 
in a quite Cull-de Sac 
in Arlington Street off 

Piccadilly.
AH offers very spacious and 

well equipped with enviable 
views over our tranquil garden 
and Green Park. Once you 
leave the hustle and bustle 
of Piccadilly within minutes 
you can be in your apartment 
enjoying the amazing views in to 
the Park sitting on your balcony 
or terrace, weather permitted of 
course.

Whether you are here for 
business or Leisure you are in 
an ideal location to be able to 
get around whether on foot or 
take the nearest underground 
which is located at Green Park 
a 5 minutes’ walk from your 
apartment. Alternatively there is 
a Taxi Rank on the street or we 

can arrange a Chauffeur driven 
car. Our Head Porter John is on 
hand to assist if required with 
this or any other request.
•	 Linen and towels changed 

weekly
•	 Manned 24 hours.

All our apartments are air 
conditioned, Wi-Fi included, 
fully fitted kitchens with Miele 
Appliances.  Housekeeping 
service is available Monday to 
Friday, Linen & towels changed 
weekly. Our Reception Desk 
is manned 24 hour so there is 
always someone on duty who 
can assist you.

Whether you’re visiting local 
attractions like Buckingham 
Palace, shopping in Bond 
Street or the West End theatre 
Arlington House is the place to 
stay.

i   www.arlingtonhouse.co.uk

Luxury serviced apartments in 
central London



Contact Information
17-20 Arlington Street

24 Arlington House
London SW1A 1RL

info@arlingtonhouse.co.uk
+44 (0)20 7629 0022

www.arlingtonhouse.co.uk

Arlington House Apartments offers serviced residences in a leafy, tranquill environment, in the heart of 
the exclusive and lively Mayfair / St James area.

Its direct location overlooking Mayfair’s Green Park and its structure surrounding a garden makes it an 
unlikely oasis in the most sought after of London’s neighbourhood, for leisure and business alike.

Spacious Three Bedroom Deluxe Park facing Apartment

Bedroom with views into the Park Fully functional Kitchen

Tranquil views over the Garden and Green Park

http://www.arlingtonhouse.co.uk


We want to be one of the best serviced apartment providers 
in the UK with an in-depth knowledge, access to property 
and commitment to our clients that’s second to none. We 
take great pride in our integrity, and this, combined with  
our friendly and approachable attitude, is what we believe 
sets us apart from our competitors!

London  |  Edinburgh  |  Manchester  |  Glasgow   
Birmingham  |  Bristol  |  Leeds  |  Dublin

T: +44 (0)20 7603 7629 Prestige Apartment Services Ltd
F: +44 (0)20 7603 7729 8 Hansard Mews, London  
E: sales@prestigeapartments.co.uk W14 8BJ

www.prestigeapartments.co.uk

Prestige Apartments is 
a serviced apartments 
booking agency covering 
the whole of the UK. 

What do we offer? 
Great customer service from the 
moment you contact us, along 
with an unrivalled knowledge of 
our product, a famously friendly 
attitude and a willingness to go 
that extra mile to find just the 
right solution for you. 

We recognise your need for 
total confidence when booking 
accommodation and equally how 
vital it is to the overall success of 
your projects. You need reassurance 
that you’re dealing with dependable 
people who can handle any queries 
you have quickly and efficiently and 
that’s what Prestige Apartments 
can provide. 

Whether you’re booking a 
short-term serviced apartment 
for yourself or a group of 
apartments on behalf of your 
team, either way you’re guaranteed 
the highest levels of service 
at every stage of your stay. 

Why book your temporary 
accommodation with us? 

•	 We offer a bespoke service… 
•	 with over 700 Serviced 

apartments across the UK… 
•	 with Area Guides and Attraction 

recommendations. 
•	 You’ll be assigned a direct 

contact to handle your enquiry… 
•	 from an experienced, friendly 

person who regularly views the 
apartments. 

•	 with extra services including 
airport pick-up, food delivery, 
orientation days and theatre 
bookings.

•	 and it’s free! 

i  Just give us a call +44 (0)20 
7603 7629 and someone will be 
on hand to help.  Alternatively 
visit www.prestigeapartments.
co.uk to browse our selection of 
serviced apartments and make 
your choice. 

We hope you have a great 
stay!

Great apartments...
even better service

The fully equipped kitchen is 
a major benefit so the guest can 
prepare a snack or cook a meal for 
themselves or even entertain a 
colleague whenever they choose.  
The additional space means there 
is room both to live and work, 
which facilitates productivity and 
optimises relaxation.

Many serviced apartment 
developments come with 

accompanying communal areas, 
access to swimming pools or gyms, 
car parking or outside space.  And 
most operators offer a wide range 
of add-on products and services – 
covering everything from providing 
a luxury food hamper to hiring a 
chef to prepare a private dinner for 
clients.

The recent introduction of 
the global Quality Accreditation 

Programme by the Association 
of Serviced Apartment Providers 
(ASAP), under its subsidiary ISAAP 
(the not-for-profit trade body for 
the sector), has been particularly 
significant for the sector. James 
Foice, ASAP Chief Executive, 
responsible for the introduction 
of the scheme, confirms: ‘The 
key thing that both the business 
and leisure traveller want is to 

have the confidence that the 
serviced apartment they are 
staying in has been fully assessed 
by a professional independent 
body and the reassurance that 
the operator they have booked 
with fully complies with all the 
core legal, health and safety 
requirements.  This in turn brings 
legitimacy and an additional level 
of assurance to the product.   And 
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Choose the smarter way to stay
+44 (0)20 7378 4840www.marlin.com

• Six properties              
in London

• 24-hour reception
• Four-star quality          

and service
• Free Wi-Fi

Untitled-5   1 16/02/2016   08:37

WHEN it comes to business travel, 
company priorities are constantly 
evolving – and 2016 is no 
exception. According to a recent 
American Express Global Business 
Travel survey, cost control is no 
longer the number one priority 
of company executives.

Safety and security is now 
considered the primary business 
travel concern, having grown by a 
whopping 24% over the past two 
years. In third place is traveller 
satisfaction, which has leapt 
up from sixth place last year.

What this insinuates is that 
business travel bookers are now 
much more aware of how their 
choice of accommodation affects 
employees and their welfare – and 
the employee is much more central 
to their decision-making process.

Of course, it doesn’t necessarily 
mean that cost is becoming any 
less of a concern for corporates 
and SMEs. However, what it 
does highlight is that bookers 
are no longer purely cost-
driven; they are value-driven.

The importance of value 
should never be underestimated 
as it helps to bypass and nullify 

companies’ cost restraints. 
52% of respondents stated that 
their aim for 2016 is to further 
optimise costs rather than to 
spend less – and a large part of 
this optimisation process will 
focus on supplier sourcing.

Serviced apartments offer 
a spacious and cost-effective 
solution for business travel, 
especially in London where 
the average hotel room is less 
than 200 square feet. Featuring 
facilities that rival those found 
in a traveller’s own home, 
serviced apartments continue 
to be a smarter way to stay.

i  Susan Cully is the Managing 
Director of Marlin Apartments, 
London’s leading serviced 
apartment provider.

2016 marks a profound 
business travel priority shift

the quality programme has been 
widely welcomed by the corporate 
travel community who can be 
confident that they are fulfilling 
their duty of care and due diligence 
responsibilities for their employees. ‘            

The Association is rolling out the 
programme globally from spring 
2016, first of all in the USA and 
Canada, where they are partnering 
with the Corporate Housing 

Providers Association (CHPA).
As a forward-looking and relatively 

new industry, the sector is readily 
adapting to other trends within 
hospitality.  Technological advances 
such as keyless entry systems, 
allowing a process from booking 
via travel to check-in to be achieved 
with barely a human interaction, 
is already offered by an increasing 
number of serviced apartment 

operators across the globe.   Gone 
are time-consuming check-outs 
when queues and frustrations build, 
as much of the process is managed 
via apps, contactless cards and 
mobile phones.

The rise in millennials, those 
younger travellers looking for their 
travel to be as high-tech and hassle-
free as others areas in their lives, 
are affecting how booking engines, 

airlines and accommodation 
providers alike are future-proofing 
their offerings. 

Technology is ever more vital 
within the serviced apartment too, 
with more guests citing efficient, 
free wifi and air-conditioning as 
essentials for today’s ‘connected’ 
travellers , often more important to 
them than reception and concierge 
services. 

“As a forward-
looking and 
relatively new 
industry, the sector 
is readily adapting 
to other trends 
within hospitality.”

continued on page 52
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In view of the ‘no minimum 
stay’ requirement, the serviced 
apartment can appeal to everyone 
from the business traveller 
working on a project for anything 
from 3 nights to 3 months, the 
conference delegate who wants 
some privacy to work between 
seminar sessions, as well as for 
graduate trainees to give them a 
great base for the first few weeks 
as they settle into their first job.  
Increasingly serviced apartments 
are popular with those ‘bleisure’ 
travellers who combine business 

and leisure ie who may be working 
overseas for a week or two and 
choose to extend their stay by 
inviting their partner or family to 
join them in their apartment for 
the weekend .  And indeed leisure 
travellers, who may travel as a 
family or a larger group , find the 
communal living area a particular 
benefit , where there is space to 
socialise together as well as to chill 
out after a day’s sightseeing.

And finally, the relatively low 
overheads of a functioning 
serviced apartment block and 

increased appetite from guests is 
making this a sector now exciting 
potential investors, especially 
among bigger hotel investors and 
construction firms. Historic and 
significant buildings across the 
world are often being converted 
into serviced apartments and 
apart-hotels and rarely is a 
major construction project 
announced anywhere in the world 
encompassing retail and office 
space that doesn’t include some 
serviced apartments as part of the 
development.

Here are just a few of the exciting new openings by the sector in 2016/17 which illustrate the sector’s expansion:

n Staycity  
www.staycity.com
Opening new aparthotels in Birmingham, 
York, Marseille and London Heathrow in 2016;  
forecast to expand to 10,000 apartments by 
2020

n Frasers Hospitality  
www.frasershospitality.com
New for 2016 are the Mercedes-Benz Living @ 
Frasers residences at Fraser Suites, Kensington, 
London

On track to expand globally by 9,000 units to 
30,000 by 2020 with new openings in Geneva, 
Istanbul, Berlin, Doha, Dubai, Bahrain & Riyadh, 
as well as first property in Africa (Abuja, Nigeria) 
in the next 2 years

n Prem Group 
www.premiersuites.eu
Expanding both in the UK and Europe in the 
next 3 years: just opened Premier Suites 
Glasgow (January 2016), and future plans 
include new properties in key cities in Belgium 
and the Netherlands

n Go Native
www.gonative.com
More than doubling their portfolio to over 3,000 
apartments with new openings launching in 
Manchester, Bristol, Newcastle, Glasgow & 
Reading

n SACO The Serviced Apartment Company  
www.sacoapartments.com
Doubling in size in the next 2 years opening 6 
new properties in the UK & Ireland  including 2 
new aparthotels in London (Cannon Street and 
Leman Street) this year

As collaboration between hotel groups, booking 
engines and home-stay accommodation grows, 
this is certainly an exciting time for the whole 
hospitality industry, and one in which the 
serviced apartment sector is now a firmly-
rooted player. 

Visit www.theasap.org.uk for full details 
of the 130 members of the Association of 
Serviced Apartment Providers (ASAP) and more 
information about the ASAP Quality Marque.

And for breaking news about the sector’s global 
growth visit the ASAP’s newly launched news 
hub: http://hub.theasap.org.uk/

*Savills ‘Extended Stay’ report (December 2015): UK 
sector set to double
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“The relatively 
low overheads of a 
functioning serviced 
apartment block 
is making this a 
sector now exciting 
potential investors.”

http://www.staycity.com
http://www.frasershospitality.com
http://www.premiersuites.eu
http://www.gonative.com
http://www.sacoapartments.com
http://www.theasap.org.uk
http://hub.theasap.org.uk/
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SERVING the Corporate sector 
for over 30 years, Cheval 
Residences has emerged as 
one of the leading providers 
of serviced accommodation in 
Central London.  Situated in the 
heart of London’s most thriving 
neighbourhoods, the eight Cheval 
residences offer an extensive 
range of over five hundred open 
plan, one, two and three bedroom 
apartments, townhouses and 
penthouses available for one 
night or more.

Kensington, Knightsbridge, 
Chelsea and the City of London 
plays host to these award winning 
residences.  With easy transport 
links to the City, West End and 
Canary Wharf, the locations are 
convenient and well connected.  

With a sense of neighbourhood 
at the heart of each residence, the 
Cheval customer values the full 
service that is provided; delivered 
with efficiency, executed with 
warmth and sincerity.

In support of their corporate 
clientele Cheval Residences 
provides dedicated Corporate 

Account Management for 
business clients from within the 
UK and internationally.  With easy 
access to the portfolio online 
and within GDS this exceptional 
product is available to book from 
one to ninety nights providing 
a quick and secure means of 
procurement. 

For those seeking a more 
permanent arrangement, Cheval 
offers an engaging selection of 

extended stay accommodation 
with highly competitive rates, 
offered with the same quality 
of service and product as for 
transient accommodation. 

The residences offer a range of 
services created for the benefit 
of their clients, including family 
focussed arrangements with a 
Children’s Package, or their Pet 
Welcoming package allowing 
guests to bring pets for both 

short and extended stays.  Pets 
are provided with a range of 
products to ensure their stay is as 
comfortable as their owners.  

At the heart of this successful 
company lies a dedicated team of 
reservation specialists available 
7 days a week, 12 hours a day, 
providing a wealth of experience 
enabling the team to deliver both 
a quality of service and product 
knowledge of not just the London 
portfolio but of their extended 
partner network providing 15,000 
apartments worldwide.  

i  T: +44 (0)20 7341 7052 
reservations@chevalresidences.com 
www.chevalresidences.com

Cheval Residences
“At the heart of this 
successful company 
lies a dedicated 
team of reservation 
specialists providing a 
wealth of experience.”

www.chevalresidences.com 
reservations@chevalresidences.com   +44 (0)20 7341 7052   

GDS chaincode: WV

mailto:reservations@chevalresidences.com
http://www.chevalresidences.com
http://www.chevalresidences.com


Plan for the 
unexpected

At 7BR we have expertise at all 
levels of seniority and our clerks are 
well equipped with the knowledge 
they need to help you select the 
barrister most appropriate for your 
requirements. 

Since professional rules changed 
in 2004, experienced barristers in 
our employment team have been 
helping small and medium sized 
businesses with their employment 
issues. 

Being able to instruct a barrister 
directly without the need to 
consult a solicitor first can bring 
a number of advantages to your 
business: For example, a barrister’s 
overheads tend to be lower than 
those of a solicitor saving you 
money in legal fees. 

Barristers’ professional rules also 
prevent them from giving work to 
another colleague – ensuring you 
receive a consistent service from 
your chosen barrister; enabling 
you to build relationships with us 
so we can better understand your 
situation and achieve the best 
possible outcome; and preventing 
the need to explain your situation 
multiple times.  

Barristers at 7BR can advise 

your business on the full range of 
employment and reward issues, 
such as grievance and disciplinary 
matters; the consultation 
requirements for redundancy and 
TUPE transfers; equality issues; 
bonus and profit related pay 
schemes; and social media and 
data protection issues.  

Where things may not go to 
plan, we can advise and represent 
your business in the employment 
tribunal. Your business can also 
benefit from an initial view on a 
legal matter before instructing a 
solicitor, we are able to not only 
provide this but also recommend a 
solicitor who suits your needs best.

i  For more information, contact us: 
Tel: +44 (0) 20 7242 3555 
Web: 7br.co.uk

“Being able to instruct 
a barrister directly 
without the need to 
consult a solicitor first 
can bring a number 
of advantages to 
your business.”

A flexible approach in  
a changing landscapeSave time & 

money by getting 
legal advice direct 
from a barrister.

For more information:

Visit 7br.co.uk 
Phone 02072423555
Email clerks@7br.co.uk SEVEN BEDFORD ROW 7 B R  D I R E C T  A C C E S S

7BR Direct provides expert 
legal services across a range of 
areas to businesses, individuals, 
and organisations.

Advert templates 003.indd   1 17/02/2016   17:19
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MANY businesses don’t factor into 
their business plans unexpected 
legal issues or disputes,  such as 
problems with a lease of business 
premises, the need for expert 
employment advice or recovering 
payments being withheld by 
a larger customer. Businesses 
may also have more predictable 
requirements for legal advice in the 
form of advice on copyright or trade 
mark issues or the renewal of a 
business lease.

If a legal problem crops up 
where can businesses find a 
lawyer who can provide them 
with the necessary legal input at 

affordable rates?
The Direct Access initiative 

(also known as public access) 
allows business owners and 
managers to go directly to a direct 
access qualified barrister for legal 
advice and, should they need it, 
advocacy. With several thousand 
barristers in England & Wales 
now qualified to do this type of 
work, SMEs can obtain advice 
that is expert in nature, within a 
short time and at affordable cost 
directly from a barrister. You no 
longer have to go to a solicitor 
first to obtain the services of a 
barrister. 

Why use a Direct Access 
barrister?

The majority of barristers 
are self-employed, although 
they often share premises. This 
arrangement usually results in 
low overheads meaning that 
barristers’ rates are often very 
affordable to businesses of all 
sizes including SMEs. 

Barristers are experts in 
disputes and, in turn, also 
understand how to avoid 
disputes reaching the court 
room. If a legal matter does get 
that far, they are well equipped 
and qualified to represent 

Chantal-Aimée Doerries QC,  
Chairman of the Bar

http://www.7br.co.uk
http://www.barcouncil.org.uk/using-a-barrister/public-access/
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2 Hare Court is one of 
the country’s premier 
sets of Chambers, 
specialising in a 
number of areas 
including financial 
services and business 
crime, regulatory 
law, health and 
safety, inquests and 
public inquiries, and 

professional discipline. 

Business Crime
We offer a comprehensive service, 
advising at the sensitive pre-charge 
stage and in relation to restraint 
proceedings, moving through to 
trial and confiscation proceedings 
thereafter if necessary. In addition, 
we have extensive experience 
of cases with an international 
dimension, enabling us to advise 
on a variety of cross-jurisdictional 
issues and investigations.

Many of our members have 
considerable regulatory experience 
in the field of professional 
discipline. Being able to combine 
that experience with their expertise 
in financial crime places them in 
an ideal position to advise and act 
for firms and individuals working 
in the financial services sector. In 
consequence members regularly 
receive instructions in this area. 
Advisory work often includes 
potential criminal liability in parallel 
with regulatory breaches of FSMA 
2000, e.g. insider dealing, market 
abuse, fraud and the withdrawal of 
authorisation.

As a result, we deal not only 
with criminal investigations, but 
also cases brought by the FCA in 
the High Court, in the Financial 
Services and Markets Tribunal and 
before the Regulatory Decisions 
Committee.

Members of the team are 
instructed directly by individual 
traders and FCA approved persons 
to advise and act on their behalf, 
as well as through their solicitors or 
other representatives. Our Business 

Crime and Financial Services 
Group also offers experience from 
industry, with members having 
come to the Bar following careers 
in other sectors, including trading 
and advising in the City of London 
and other international financial 
markets.

We have been at the forefront of 
advising on the major changes to 
be brought about from 2016 by the 
new Senior Managers’ Regime.

We have been involved in some 
of the largest internal investigations 
undertaken in recent years by 
the banks and other financial 
institutions. In this respect, we are 
able to advise on the full range 
of issues which arise, including 
the scope of the investigation, 
composition of the investigation 
team, legal professional privilege, 
relationships with the SFO and the 
FCA, managing the end product of 
the investigation etc.

Members are receiving an 
increasing number of instructions 
to advise in respect of money 
laundering matters (both 
contentious and non-contentious), 
for example in relation to an 
organisation’s disclosure obligations 
pursuant to the Money Laundering 
Regulations.
Criminal Regulatory / 

Health and Safety 
Members of 2 Hare Court also 
advise and represent corporate 
and individual clients facing 
proceedings brought by regulators 
including the Health & Safety 
Executive, Environment Agency, 
Trading Standards and local 
authorities.

Chambers has highly 
experienced criminal advocates, 
who over the past five to ten years 
have concentrated mainly on 
regulatory crime. Our clients, both 
lay and professional, regularly 
comment on the significant 
advantages to them in instructing 
counsel who have acquired over 
many years and in criminal courts 
at the highest level, experience 
of heavyweight criminal work. 
We are experts at marshalling 
complex and paper-heavy cases, 
presenting highly technical 
evidence in a format easily 
comprehensible to Judges and 
juries, and cross-examining expert 
and other witnesses.

Whilst our primary focus is 
always on the legal outcomes 
for the client, we are sensitive to 
the commercial and reputational 
issues involved in a regulatory 
criminal prosecution. This is 
reflected in both the advice given, 

and the strategy and tactics 
adopted, in each individual case.

Our team also advise at 
every stage of an investigation, 
including pre-charge issues 
such as the approach to take in 
interview, evidence gathering 
and legal privilege. In appropriate 
cases members will advise on a 
public access basis.

i  For more information on any of 
the services Chambers provides, 
please get in touch or visit our 
website www.2harecourt.com  
 
Chambers of Jonathan Laidlaw 
QC 
2 Hare Court, Temple,  
London EC4Y 7BH 
Tel: 020 7353 5324 
Email: clerks@2harecourt.com

2 Hare Court – recognised 
nationally and internationally as 
one of the leading sets in the UK

http://www.2harecourt.com
mailto:clerks@2harecourt.com
http://www.2harecourt.com


STRATEGIC business decisions 
are made after gathering 
information and analysing 
options. Your personal life should 
be no different. Did you know 
that in appropriate cases you 
could go directly to a barrister for 
expert legal advice, drafting and 
representation in court without 
the need to see a solicitor? Public 
access to a barrister can save 
time, materially reduce cost and 
provide you with unrivalled legal 
expertise.

1 Garden Court Public Access 
Barristers are a team of expert 
barristers who provide people 
with clear, practical advice and 
expert legal representation in all 
areas of family law. 

Whether needing help or advice 
with cohabitation, separation, 
divorce, pre- or post-nuptial 
agreements, maintenance, the 
custody of and contact with 
children (including residence), or 
any other aspect of family law, 
our clients appreciate our swift, 

friendly, approachable and highly 
cost-effective service. 

Those who come to us value 
our national reputation as leading 
family lawyers and appreciate our 
expertise as the country’s leading 
divorce lawyers, which extends to 
grounds for divorce, simply how 
to get a divorce, disputes between 
divorcing couples, divorce law 
advice or procedure, concern 
about the division of assets 
(including property), obtaining 
a decree nisi, Early Neutral 
Evaluation (ENE) and all aspects 
relating to the care and support 
of children. Besides this we have 
expertise in the more demanding 
and difficult areas of family and 
divorce law such as injunctions, 
occupation orders, matters 
related to domestic violence, and 
the complex issues in matters 
before the Court of Protection. 

i  For more information, contact us: 
Tel: 020 7797 7900 
www.1gc.com

1 Garden Court Family 
Law Chambers – the 
family law specialists

Public Access in Family Law

As specialists in advice and advocacy, 1 Garden Court 
Public Access barristers are well placed to provide 
realistic, tailored advice to help you address all your 
family law concerns. In applicable cases, we offer advice, 
drafting and representation in the following areas of 
family law:

Tel: 020 7797 7900
Web: www.1gc.com • Email: clerks@1gc.com
1 Garden Court, Temple, London EC4Y 9BJ

•  Divorce
•  Children law
•  Domestic violence
•  Child abduction
•  Pre-nuptial agreements
•  Civil partnerships

•  Child Maintenance   
 Service/Child Support   
 Agency
•  Cohabitation disputes
•  Contested probate and   
 Inheritance Act claims

For an initial discussion of how we can help please 
contact Paul Harris our Senior Clerk.

businesses in court, or before tribunals. 
Barristers are robustly regulated, insured 
and have gone through a rigorous 
qualification process to get to where they 
are.

Complaints against barristers are low 
in number. Statistics from the Legal 
Ombudsman show that in 2014/15 just 
4.6% of all complaints about lawyers 
were against barristers. Part of the 
reason there are so few complaints is 
that professional conduct rules prevent 
barristers from handling client money. 
The Bar Council, the Bar’s representative 
organization, operates an escrow 
account through BARCO. When using 
BARCO the client, an individual or a small 
business, is able to put money into an 
escrow account so that its money is not 
directly held by the barrister until the 
time for payment of those fees arises and 
the client agrees to its release. 

How to find the right barrister
Not all barristers are qualified to do 

this type of work, but those that have 
completed the relevant Direct Access 
training can be found on the Direct 
Access Portal www.directaccessportal.
co.uk, which is backed by the national 
Bar Council and is completely free to use. 
The website was originally set up by two 
barristers in Manchester and is a central 
hub for anyone seeking a lawyer. 

Businesses can use this portal to find a 
barrister who specialises in the particular 
area which they need advice in and who 
is local to their business. 

Barristers know how businesses 
operate and understand their 
needs.  The use of a Direct Access 
barrister resonates with the core 
principles by which many SME 
operate: excellence of service at an 
affordable price.

DIRECT ACCESS56

http://www.1gc.com
http://www.barcouncil.org.uk/supporting-the-bar/barco/
http://www.directaccessportal.co.uk/
http://www.directaccessportal.co.uk/
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Chamber Member Offers	 March 201658

If you are a member of LCCI with an offer for other members, contact Jo Cass on: 020 7203 1713 or membersoffers@londonchamber.co.uk

n Ana at Bright Investments 
is a Pensions Actuary and 
Independent Financial 
Adviser that can help your 
company and your employees 
with the following:
Understand your auto-
enrolment obligations and 
options (pension scheme, 
payroll provider, cost…).
Consultation with Directors 
who want their own advised 
pension plan.
Contribution analysis for a 
comfortable retirement. 
Tax efficiency. Risk 
analysis. Fund selection.
Advice on pension rules: 
2015/16 Annual Allowance; 
2016/17 Higher Earners 
Annual Allowance; Carry 
Forward; Lifetime Allowance 
limits and projections. 

Offer to members
Free initial consultation. Special 
LCCI Members discount of 10% 
on the final fee.

Contact
Ana Sofía de la Quintana FIA 
DipPFS	
ana@brightinvestments.co.uk
02086730206 / 07887610061

n Inspirational  
training, coaching  
and staff  
development  
specialist.

Get The Edge UK’s popular 
‘Personality and Team Profiling’ 
one-day workshop provides 
an insight into how you can 
improve both personal and 
professional relationships to 
achieve incredible results. 
Through this training, delegates 
will identify not only what you 
do but why you do it, gaining 
a deeper understanding of 
what makes you and those 
around you tick. This has 
proved invaluable in the 
workplace and improved 
performance, awareness and 
ultimately productivity and 
bottom line profit. Our trainer 
Lisa is an award winning 
therapist, approved Clarity 
4D practitioner, and author of 
“Get a Life! - the guidebook”.  

Offer to members
LCCI members will receive an 
exclusive 25% off a one day 
‘Personality and Team Profiling’ 
workshop for a group of 5 - 30 
people.

Contact Adrian Johnston
Telephone: 07963 510017 
enquiries@gettheedgeuk.co.uk 
www.gettheedgeuk.co.uk

n Located in the heart of 
Belgravia, Belgraves – A 
Thompson hotel is perfectly 
positioned to explore London 
with Knightsbridge and Sloane 
Street only a 5 minute walk 
and Sloane Square and Victoria 
a 10 minute walk, connecting 
guests to internationally 
renowned shops, sites and 
iconic landmarks. The hotel’s 
eclectic mix of social spaces, 
Pont St Restaurant and its 
85 rooms and suites feature 
bold interior architecture and 
design by acclaimed British 
designer, Tara Bernerd. 

Offer to members
Enjoy 15% off Best Available 
Rate when staying at Belgraves, 
exclusive to LCCI members.

Contact
Provide your company details 
and start enjoying the benefits. 
020 7858 0100 | infobelgraves@
thompsonhotels.com

n Allianz Park – Home of 
Saracens, is not only home to 
the leading premier rugby club 
for Europe, it is also an awarding 
winning destination! Located 
in North London, with top of 
the art facilities and versatile 
spaces, this is a leading venue 
for conferences and dinners 
for up to 1,000 people, as well 
as smaller meeting space. The 
team provide support through 
your event planning, along with 
sharing best practise on client 
entertainment options too!

Offer to members
30% OFF Venue Hire (until 
30th June2016). Also refer any 
business to us and we’ll provide 
a FREE all day meeting (up to 10 
people). 

Contact
Katherine Smith | Sales Director 
T +44 (0) 203 675 7220 M +44 
(0) 7872 827145 
E katherinesmith@allianzpark.
com W www.allianzpark.com

n Sycura are specialists 
in IT Support and 
Infrastructure.  Sycura provide 
a comprehensive suite of 
services to SME business 
across London and the Home 
Counties, including Servers, 
Cloud, Virtualisation, Support 
and Security.  As HP, Microsoft 
and VMware partners, you can 
be sure of getting the best in 
service, support and pricing, 
and with a wealth of commercial 
experience spanning over 
25years, professionals in the 
company can offer advice 
to secure and protect your 
business and its continuity. 

Offer to members
We are offering LCCI members 
a free and without obligation 
vulnerability report of your 
business’s IT infrastructure.  In 
addition, members are offered a 
20% discount for the first year 
off any annual support contract.

Contact
For more information please 
visit www.sycura.com or call us 
on 08445 67 68 69.

n Optus Digital is a Digital 
Marketing Agency based in 
“Silicon Roundabout” in the 
tech heart of London.  We 
work with businesses in many 
industries to improve their 
visibility, visits, leads and 
sales through Search Engine 
Optimisation, Google Adwords, 
Pay per Click Advertising, 
Social Media Advertising and 
Content Marketing.  No two 
websites are alike meaning 
every project is bespoke and 
customer service is paramount. 

Offer to members
We will provide you with 
a FREE Website Search 
Engine Optimisation Health 
Check (worth up to £1,000) 
benchmarking your visibility 
against your competitors and 
offering insight into where you 
can improve your website’s 
performance in Google Search 
Results.

Contact
020 3857 4809 
services@optusdigital.co.uk

n LCCI Members Join the 
360° Spin Revolution! Need to 
present in style your Business 
Online? Thousands of offices, 
restaurants, hotels, places of 
interest have already done so 
worldwide. Invite 360° Virtual 
Tour Specialist and accredited 
Google Trusted Photographer 
Annalisa Banello for a bespoke 
quote and get your SEEINSIDE 
Streetview Style on Google. We 
are expanding our services to a 
team of photography and video 
specialists called Movinstills 
and are keen to open up new 
business opportunities. 

Offer to members
LCCI Members can benefit 
with 15% discount on standard 
packages for each publication 
on Google.

Contact
Drop us a line for 
Google Tours at info@
londonbusinessphotographer.
com and info@movinstills.com 
for partnerships.

n City Car Club is an hourly, 
self-service car hire provider 
available in London, and in 
18 other UK cities. Vehicles 
available to reserve 24/7/365. 
Got a meeting or site visit? 
Reserve a car around the corner 
from your office in minutes and 
drive away. We take care of all 
of the admin and costs related 
with car pool schemes- such 
as fuel, tax, and maintenance, 
saving your business time and 
money; and time is money.

Offer to members
As a member of LCCI, you can 
now discover the benefits of 
City Car Club yourself with 
our exclusive offer of £10 
membership per driver and £50 
one-off driving credit. Offer is 
valid until 15/03/2017.

Contact
Please contact tony@
citycarclub.co.uk for more 
information.

mailto:ana@brightinvestments.co.uk
mailto:enquiries@gettheedgeuk.co.uk
http://www.gettheedgeuk.co.uk
mailto:infobelgraves@thompsonhotels.com?subject=Business%20Class%20Rate
mailto:infobelgraves@thompsonhotels.com?subject=Business%20Class%20Rate
mailto:katherinesmith@allianzpark.com
mailto:katherinesmith@allianzpark.com
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