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College of Tv, Film & Creative Arts (M Media) providing Digital

Marketing courses in Saraswati Vihar, Pitampura, Delhi. Our up-to-date "how to" Digital
Marketing strategies and techniques are easy to understand,

implement and digest.

College of Tv, Film & Creative Arts (M Media) in Saraswati Vihar, Pitampura provides
Professional Training in Digital Marketing and Print media and Advertisment through its
best in-class facilities. The experts of the industry have joined

hands to form an institution to impart expert training in order to fulfill individual's objectives
rather than those of the institution itself.

Our Mission: Delivering quality training to add value to your career. Getting you upfront
with the current scenario and competition in this field, make you up with the scope.

Our Approach: Over the years, College of Tv, Film & Creative Arts (M Media) has set the
training standards for

the industry, leading the competition with its professional approach in guiding, steering &
uplifting the individuals. Striving to achieve the goals of individuals associated with us has
been our simple approach and the success has followed us.

Our Facilities: We have state-of-the-art infrastructure with sufficient workstations and
high-speed data communication lines with relevant software & hardware. We have the
necessary infrastructure to provide you with the best and most practical training sessions at
our Pitampura branch.

the individuals. Striving to achieve the goals of individuals associated
with us has been our simple approach and the success has followed us.
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Why Should

Attend?

IF YOU ARE ONE OF THE FOLLOWING WHO IS LOOKING FOR LEVERAGING
DIGITAL MARKETING FOR PERSONAL OR ORGANIZATIONAL GROWTH, THEN
DIGITAL MARKETING TRAINING COURSE IS FOR YOU:

* MARKETING PROFESSIONALS

* SALES PROFESSIONALS

* BUSINESS OWNERS

« ENTREPRENEURS

* DIGITAL MARKETING PROFESSIONALS

« STUDENTS

e OTHER PROFESSIONALS (IT, HR, FINANCE ETC)
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In 2018 Skills & Knowledge

Matters... Degrees don't

Career Options you can choose after completion
of Digital Marketing Course
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Social Media Analyst

Salary : 18k to 30k
After 3 years of experience
Designation- Social Media Manager
salary 35k to 65k

PPC Analyst

Salary: 18k to 30k
After 2 years of experience
Designation - Sr. PPC Analyst
Salary: 35k to 65k

Content Marketing Executive

Salary: 21k to 35k
After 3 years of experience
Designation- Content Marketing Manager
Salary: 40k to 60k
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Digital Marketing Executive

Salary: 21k to 35k
After 3 years of experience
Designation- Digital Marketing Manager
Salary: 50k to 75k
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Online Reputation Executive

Salary: 21k to 30k
After 3 years of experience
Designation- Online Reputation Manager
Salary: 30k to 50k
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Freelance Digital Marketer

Monthly earning with just
2-3 projects: 40k to 75k
Monthly earning with just
4-5 projects: 1Lac to 1.5lacs
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DIGITAL MARKETING
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BECOME A M MEDIA CERTIFIED PROFESSIONAL
(1 Training Program - 9 Certificate )
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Become A Google & Facebook

Certified Professional
One Training Program - 9 Certifications

Google Analytics Certificate Google Adword Certificate
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AdWords Certification

YOUR NAME YOUR NAME
is hereby awarded this certificate of achievement for the successful is hereby awarded this certificate of achievement for the successful
completion of the Google Aanlytics certification exam completion of the Google AdWords certification exams
VALID THROUGH VALID THROUGH
MM/DD/YY Go ghg MM/DD/YY Go g|e
Mobile Advertising Certificate Shopping Advertising Certificate
A Googe Aawee A Googe Aawee
Mobile Advertising AdWords Certification
Certification
YOUR NAME YOUR NAME
is awarded this certification for passing the Adwords Fundamentals and Mobile is awarded this certificate for passing the AdWords Fundamentals and
Advertising exams Shopping Advertising exams
ALID THROUGH ALID THROUGH
MM/DD/YY GO g|e MM/DD/YY GD g|e

® Adwords Certification
more AdWords exam. MMEDIA will prepare and help you to clear all these exams -

e AdWords Fundamental ® Video Advertising
e Search Advertising e Shopping Advertising
® Display Advertising ®* Mobile Advertising

@® Google Analytics Certification
@ Facebook Blueprint Certifications




Research Based

Internship

We have designed Research Based Internship in which you will do a
research on one digital

marketing topic every week. For every quality research submission,
you will publish a blog post on

M Media website with your credentials. On 10 successful submissions,
you will be awarded an

Internship Certificate

% THIS CERTIFICATE IS AWARDED TO ¢ % THIS CERTIFICATE IS AWARDED TO é
THIS IS CERTIFY THAT THIS IS CERTIFY THAT
HAS SUCCESSFULLY COMPLETED ALL COURSE HAS SUCCESSFULLY COMPLETED ALL COURSE
AND PROJECT REQUIREMENTS OF THE DIGITAL AND PROJECT REQUIREMENTS OF THE DIGITAL
MARKETING SPECIALIST MASTERS PROGRAM MARKETING SPECIALIST MASTERS PROGRAM
PRESCRIBED BY MMEDIA (COLLEGE OF TV, FILM PRESCRIBED BY MMEDIA (COLLEGE OF TV, FILM
& CREATIVE ARTS) & CREATIVE ARTS)
FOR SUCCESSFUL COMPLETION OF FOR SUCCESSFUL COMPLETION OF

4 4 MUKESH CHITKARA
PROGRAM DIRECTOR P ] v PROGRAM DIRECTOR

& Ed E b P ’;‘ E b
!LA/ MUKESH CHITKARA .,$/
4V v
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Understanding different types of bid
strategy

© Manual

© Auto
Advanced level bid strategies

© Enhanced CPC

© CPA
What are flexible bidding strategies?
Understanding flexible bidding strategy
Pros & Cons of different bid strategies
Understanding ad-extensions
Types of ad-extensions
Adding ad-extensions in our campaign
Creating adgroups
Finding relevant adgroups options
using tools
Creating adgroups using tool
Understanding keywords

© Finding relevant keywords

© Adding keywords in ad-group

© Using keyword planner tool

© Understanding types of keywords

© Board, Phrase, exact, synonym &
negative

© Examples of types of keywords

© Pros and cons of diff. types of
keywords
Creating ads

© Understanding ad metrics

© Display & destination URL

© How to write a compelling ad copy

© Best & worst examples of ads
Creating ads

© @ Tracking Performance/Conversion

® What is conversion tracking?

® Why is it important

® How to set up conversion tracking

® Adding tracking code in your website
® Checking conversion stats

@ Optimizing Search Campaigns
® How to optimize campaigns at the time of

creation?
® Optimizing campaign via adgroups

Importance of CTR in optimization
How to increase CTR

Importance of quality score in
optimization

How to increase quality score
Importance of negative keywords in
optimization

Optimizing with conversion report
Optimizing with keywords
Optimizing performing keywords
Optimizing non performing keywords
How to decrease CPC

Analyzing your competitors
performance
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@ Creating Display Campaign

® Types of display campaigns-

All features, Mobile app,
Remarketing, Engagement
Creating 1stdisplay campaign
Doing campaign level settings
Understanding CPM bid strategy
Advance settings

Ad-scheduling

Ad-delivery

Understanding ads placement
Creating diff. adgroups

Using display planner tool
Finding relevant websites for ads
placement

Creating text ads

Creating banner ads using tools
Uploading banner ads

(ONONOIENONONONONORONONONOMO)

@ Optimizing Display Campaign
@ Remarketing

What is remarketing?

Setting up remarketing campaign
Creating Remarketing lists
Advanced Level list creation
Custom audience

(ONONONONO;
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Creating
“' Digital

Marketing
Strategy / Doubt

Address: E-1009, Block E, Saraswati Vihar,
Pitampura, Delhi, 110034
Phone: 099999 96633
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Flexibility
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With

M Media

® Back Up Classes
® Back up classes, in case you miss few classes

@® Batch Flexibilities
® Batches as per your availability - Evening, Weekend, Sunday,

® Doubt Clearing Session
® 2 Hours doubt session every month after completion of training at
no charges

® Own Websites
® Build your own website

@® Theory To Practical
® Implement your theoretical learning practically on your own
website

® Make Money Online
® Learn the art of making money online known to very few experts
worldwide

® Assignments & Case Studies
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Classes
&

Fee Structure

DIGITAL MARKETING

Digital Marketing Overview
Website Planing & Creation
Search Engine Optimization
Search Engine Marketing
Social Media Marketing
Mobile Marketing

Google Analytics

Email Marketing
Ecommerce Marketing
Lead Generation

Content Marketing

Affiliate Marketing

Adsense

Blogging

Online Reputation Management
Practice / Doubt Sessions

PRINT MEDIA & ADVERTISEMENT

Newspaper

Magazines

Self Business of Advertising Agency

Commercial on TV and Radio

Outdoor Advertisement

Flex, Leaflets, Brochures Banners, Newsletters, Flyers
Billboards, Books, Posters
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ADVANCE SEO
SOCIAL MEDIA
SOCIAL MEDIA MARKETING

PPC / ADWORD
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DIGITAL MARKETING

DON'T BE AFRAID TO
START OVER. IT'S A
BRAND NEW

OPPORTUNITY TO
REBUILD WHAT YOU

TRULY WANT.
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Search Engine Optimization (SEO)
Search engine optimization (SEQ) is the process of

affecting the visibility of a website or a web page in

a web search engine's unpaid results—often MA R K E TI N G

referred to as "natural”, "organic", or "earned'
results.

Website Planing & Creation

. SearchEngine Optimization
Pay Per Click (PPC) SearchEngine Advertising

PPC stands for pay-per-click, a model of internet Social Media Marketing

marketing in which advertisers pay a fee each time
one of their ads is clicked. Essentially, it's a way of

buying visits to your site, rather than attempting to
“earn” those visits organically. Search engine
advertising is one of the most popular forms of PPC.

Content Marketing

Content marketing is a marketing technique of Affiliate Marketing
creating and distributing valuable, relevant and Adsense & Blogging
consistent content to attract and acquire a clearly Online Reputation Management

defined audience — with the objective of driving GrabFreelancing Projects
profitable customer action.

Google Analytics

Lead GenerationFor Business
Email Marketing

Ecommerce Marketing
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