
Mommy NearestMommy Nearest

Media Kit 
2014



Media Kit Media Kit

www.mommynearest.com

Copyright © 2014 Mommy Nearest All Rights Reserved.

The Mommy Nearest Mobile App is the most comprehensive resource for busy, on-the-go parents. 
/LVWLQJ�RYHU��������NLG�IULHQGO\�DQG�FKLOG�DSSURYHG�SODFHV�LQ�DOO�ȴIW\�VWDWHV��WKH�0RPP\�1HDUHVW�
Mobile App is quickly becoming THE trusted mobile discovery app for parents and caregivers 
throughout the country. With over 20,000 original ratings and reviews from real parents, you’ll be 
empowered to make the best decisions as to where to take your children.
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Mommy Nearest is the Fastest 
Growing Mobile App for Parents



Media Kit

www.mommynearest.com

Copyright © 2014 Mommy Nearest All Rights Reserved.

Brand Overview
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Mommy Nearest is committed to delivering the 
most relevant information to parents on the 
group’s most widely-used mode of technology: 
their mobile phones. 
 
We have seen tremendous month-over-month 
growth since our New York City launch in April of 
2013 and have quickly become one of the largest 
PRELOH�ȴUVW�FRPPXQLWLHV�IRU�SDUHQWV�WKURXJKRXW�
the country.  In 2014, Mommy Nearest has already 
started to expand nationally with a successful 
launch in Chicago and upcoming launches in 
San Francisco, Boston, Los Angeles, Philadelphia, 
Atlanta, Miami and Washington, D.C. 

We have seen sustained engagement on the 
app from our community of over 35,000 parents 
and caregivers from some of the nation’s largest 
metropolitan areas including:
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Media Kit

Mobile Mom
Mobile technology is changing the ways in which the world communicates, the ways we access 
information, and how we interact in our daily lives. Unsurprisingly, this increase in mobile 
dependence has also tremendously impacted parenting on the whole.  As one of the only mobile-
ȴUVW�WHFKQRORJ\�FRPSDQLHV�LQ�WKH�VSDFH��0RPP\�1HDUHVW�LV�XQLTXHO\�SRVLWLRQHG�WR�EH�D�ELJ�SDUW�
of this positive change by giving parents a means to access information where they spend most 
of their time.  Did you know:
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87%
of moms in 
the United 
States own 
a smart-
phone.
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MOM
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6.1 hours 
Moms spend 
an average of 

hours per day on their 
mobile devices- more 
time than any other 
demographic.

sa
le

#
1 

M
O

M

46%
of moms have take action after 
seeing a mobile ad.

sale#1 
MOM

70% 
of moms believe that 
technology helps them 
to be better mothers.

MOMS
are 38% more 
likely to own 
a smartphone 
than any other 
demographic.

SHOP VIA A
MOBILE DEVICE.

Moms are 58% 
more likely than
the general population to

source: BabyCenter source: Forbes

source: BabyCenter

source: BabyCenter

source: BabyCenter

source: BabyCenter
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Mommy Nearest: Nationally Local
What sets Mommy Nearest apart from other parent-focused publications is our Geo-Locator 
tool that pinpoints your current location and lists all of the child-friendly places that are closest 
to you. These range from the nearest kid-friendly restaurants with high chairs, the closest 
bathroom with a changing table or even where to take a mommy and me arts & crafts class. 
Mommy Nearest has our parents covered.

To add your business to Mommy Nearest please email: hello@mommynearest.com
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With distinct categories, 
Mommy Nearest has made it 
H[WUHPHO\�HDV\�WR�ȴQG�H[DFWO\�
what you’re looking for.

Each place listing has a 
glossary of key information 
and a helpful description as to 
why the place is child friendly.

The app will show you a list 
of the 50 closest places with 
ratings from real parents 
and all of the amenities 
WKDW�HDFK�SODFH�R΍HUV�

Places listed on the app are 
reviewed by a community of 
real, local parents, making the 
app helpful for both locals and 
visitors from out of town.
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Mommy Nearest Expert Moms
The Mommy Nearest community is rooted in the 
real parenting experiences that our Expert Moms 
bring to both the mobile and web experiences. 
 
The Expert Mom Program has been a cornerstone 
for Mommy Nearest since our inception and 
by having Experts throughout the country, 
we are able to deliver on the promise of 
being local AND national. Our Experts 
are bloggers, entrepreneurs, or, 
in many cases, both and all of 
them have large followings in 
their areas. As a result, one 
of the responsibilities of the 
Experts is to add all of the 
relevant child-friendly places 
in their area, many of which 
are then rated and reviewed 
by the local community. The 
Mommy Nearest Experts 
also contribute short-form 
content to the Mommy 
Nearest Magazine on a daily 
basis. This content is both 
engaging and informative and 
many of the Mommy Nearest 
users turn to the Experts for advice 
RQ�SDUHQWLQJ��HPSDWK\�GXULQJ�GLɝFXOW�
times, and guidance on what to do and 
where to go in their local areas. 

Our expert moms are forward thinking 
AND fast moving. 

Would you like to be considered for the Mommy Nearest Expert Mom program?  
Email editor@mommynearest.com to learn more.
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Mommy Nearest Magazine
7KH�0RPP\�1HDUHVW�0DJD]LQH�SURYLGHV�FRQWHQW�WR�0RPP\�1HDUHVW�XVHUV�WKDW�VLJQLȴFDQWO\�
HQKDQFHV�WKHLU�LQ�DSS�H[SHULHQFH���ΖQ�WKH�0DJD]LQH��ZH�SXEOLVK�EHWZHHQ�ȴYH�DQG�VHYHQ�RULJLQDO�
articles per day and keep our readers in the loop on important, humorous and helpful parenting 
LQIRUPDWLRQ���ΖQ�)HEUXDU\�������0RPP\�1HDUHVW�SDUWQHUHG�ZLWK�WKH�+XɝQJWRQ�3RVW�WR�EHFRPH�
a member of their content network and they contribute content on a weekly basis.  Articles 
cover topics such as: 

7KH�0RPP\�1HDUHVW�0DJD]LQH�R΍HUV�EUDQGV�WKH�DELOLW\�WR�OHYHUDJH�RXU�([SHUW�0RP�ZULWLQJ�
VWD΍�E\�SURYLGLQJ�D�ȴUVW�SHUVRQ�DFFRXQW�RI�ZKDWHYHU�LW�LV�WKDW�\RXU�EUDQG�LV�WU\LQJ�WR�SURPRWH��
Whether it is a new product launch, a new slate of classes being held in your space or even 
a promotion or discount of services, our writers can provide a unique perspective to their 
parenting peers that successfully highlights your brand.

7R�ȴQG�RXW�PRUH�DERXW�WKHVH�QDWLYH�DGYHUWLVLQJ�RSSRUWXQLWLHV��
please email advertising@mommynearest.com.
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tablets

smartphones

75%

23%

Reaching the Mobile Mom via Native Content
Native advertising, by way of 
content, has captured great 
mindshare with the Mommy 
Nearest user base and, being 
D� WHFK�ȴUVW� FRPSDQ\�� ZH� KDYH�
made all of our content accessible 
across many platforms. In 
addition to the app, The Mommy 
Nearest website has been built 
responsively and provides pixel-
perfect layouts on all devices, 
including desktop browsers, 
tablets and mobile web browsers. Many parent-
focused publications will only give your brand a 
desktop web experience. With Mommy  Nearest, 
brands can reach the Mommy Nearest audience 

wherever they are and however they are looking 
for you. With an average of 4 minutes per session 
on the app, our loyal base of parents turn to us for 
content that is both helpful and entertaining. 

7

To learn more about how to reach the Mommy Nearest’s mobile audience, 
please email: advertising@mommynearest.com.

78% 90%
of these consumers 
ȴQG�FRQWHQW�XVHIXO�

believe the organization behind 
the content is interested in 
building lasting relationships.

50%
of people’s time is 
spent online looking 
at content.

In terms of overall 
readership, consumers 
want their choice in device, 
tablets and mobile apps.

(above) http://www.mcmurrytmg.com/contentology, (top-right) https://blogs.adobe.com/digitalpublishing/tag/
monetization, (bottom-right) http://kapost.com/content-marketing-facts
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8QVDWLVȴHG�ZLWK�KRZ�\RXȇUH�FXUUHQWO\�UHDFKLQJ�
the mobile mom or unsure of how to start the 
process? Let Mommy Nearest help you out!

Avoid the clutter that is email marketing and 
target your customers right on their mobile 
devices. 

$V� RQH� RI� WKH� RQO\� PRELOH�ȴUVW� SODWIRUPV� IRU�
parents, Mommy Nearest has created a way 
to communicate with parents that has very 

little competition. Our direct to mobile Push 
1RWLȴFDWLRQV�KDYH�SURYHQ�D� IDU�PRUH�H΍HFWLYH�
method to communicate with users than 
antiquated e-mail blasts. After all, what good 
is a list of 200K parents when less than 1% will 
click on your ad?

The chart below shows an average of 87% 
KLJKHU� HQJDJHPHQW� LQ� 3XVK� 1RWLȴFDWLRQV�
through Mommy Nearest than emails to the 
same audience.
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5HDFKLQJ�WKH�0RELOH�0RP���3XVK�1RWLȴFDWLRQV
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Case Study: Gymboree Play & Music
'ULYLQJ�(QJDJHPHQW�7KURXJK�3XVK�1RWLȴFDWLRQV

Most companies rely on e-mail marketing as 
their primary method of outreach to their 
customers. These “e-blasts” are amongst the 
hundreds of e-mails that consumers receive 
daily and, unsurprisingly, many messages get 
ORVW� LQ� WKH�VKXɞH��7KH�HQJDJHPHQW�QXPEHUV�
speak for themselves, as evident by a campaign 
we did for Gymboree Play and Music in the Fall 

RI�������0RPP\�1HDUHVW�R΍HUV�\RXU�EXVLQHVV�
a direct-to-mobile alternative with far less 
competition for those eyeballs. With mobile 
PHVVDJLQJ�DQG�SXVK�QRWLȴFDWLRQV��EUDQGV�DQG�
businesses are able to cut through the clutter 
and get their messages in the hands of their 
customers on a distribution channel that is 
relatively uncluttered. 
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7.8% 
Click Through Rate

.98% 
Click Through Rate
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Rise of Mobile Advertising
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By combining hyper-locality and mobility, Mommy Nearest is uniquely positioned to help 
location-based businesses capture the attention of mobile parents while they are out and 
about and searching for local, child-friendly places. While other platforms are able to make 
impressions on desktops and laptops, Mommy Nearest’s deep understanding of the search 
tendencies of our consumers allows brands unimpeded access to parents in real-time.

55%

)RU�PRELOH�VSHFLȴFDOO\��ORFDWLRQ�WDUJHWHG�
mobile ads are projected to make up nearly 
55% of total-mobile ad spend by 2017.

By 2017, the global 
mobile advertising 
market is projected to 
be worth

source: xA.com

MORE 
THAN

$41.9 BILLION

Mobile devices are expected to account for almost half 
of Google paid search clicks by December 2015.

50%
of search activities on mobile 
phones is now about local 
products and services.

source: www.ecommercetimes.com

source: www.zacks.com

source:www.techcrunch.com

source:www.techcrunch.com

2014
2013

$13B

$18B
expected to be 
reached this year for 
mobile ad spending, 
up from the estimated 
$13.1 billion in 2013

41.9
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Core Metrics
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ȏ��$YHUDJH�RI�RYHU���PLQXWHV�
   spent on the app per session

ȏ����������.LG�)ULHQGO\�SODFHV�������
   listed

ȏ����������8VHUV�LQ�DOO����VWDWHV

ȏ��2YHU�������XVHUV�RQ�WKH�DSS�
   per day 

ȏ��2YHU���������VFUHHQ�YLHZV�
   (since 11/13)

30,000 LIKES

2,800 FOLLOWERS
Combined NYC & CHI Accounts
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Usage and Growth Metrics
Mommy Nearest has always believed that it was 
vital to provide value to our users from Day 1. 
For that reason, we have focused much of our 
HDUO\�RXWUHDFK�H΍RUWV�LQ�JUHDWHU�1HZ�<RUN�&LW\��
Since December 2013 and the launch of the 
Mommy Nearest Magazine, Mommy Nearest 

has decided that a national outreach campaign 
ZRXOG�EH�XVHIXO� DQG�RXU�QXPEHUV�QRZ� UHȵHFW�
this utility. By 2014, Mommy Nearest expects 
to have over 150,000 mobile subscribers and to 
list over 100,000 child-friendly, parent-approved 
places.  

12

Daily Growth Report
Shows users daily vs total users to date

Mommy Nearest adds around 500-600 new users daily
Growth projections for 2015  (150K by JAN 2015)
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Accolades and Testimonial Page
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Top 10 Mobile App 
for New Yorkers”

An NYC Parent’s 
New Best Friend”

A Handy App for 
NYC Moms”“

““

“ “

“ “

(ULND�_�020
Jersey City, NJ

(PLO\_�&DUHJLYHU
New York, New York

$QJHO�_�'$'
Chicago, Illinios

%HWKDQ\�_�020
Madison, Wisconson

I needed to let you know I am 
thrilled about the app. We’ve 
just moved and I didn’t know 
where to start googling, and 
we don’t know other families, 
or moms, so this application 
made my life easier already!”

Just wanted to say that I think 
this is a great idea for a product! 
I am a babysitter here in New 
York, and your app will be very 
useful the next time one of my 
kids is throwing a tantrum and 
needs a good play area.”

I’m really excited to use this app!  
I was searching online for 
restaurants with a changing 
table for my visit to NY next week 
with my 8 month old and came 
upon your app. This is the best 
app I have heard of in a while!”

I currently utilize your 
Mommy Nearest App 
on my phone as well as 
tablets.  Being a single 
working mother of two it is 
wonderful to have the app 
DW�P\�ȴQJHUWLSV�”
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Mommy Nearest in the Community

ȏ��01�6XPPHU�&KDOOHQJH�%D\�5LGJH�&DUHV
ȏ���*LYLQJ7XHVGD\

As a community-based app and website, 
Mommy Nearest realizes how valuable it is 
to work with people from all corners of the 
FRXQWU\��PDQ\�RI�ZKRP�KDYH�GL΍HUHQW�RSLQLRQV�
and philosophies. Mommy Nearest is nothing 
without the community of parents and caregivers 
who share their opinions on their likes, dislikes 
and everything in between. Mommy Nearest 

believes in giving back to the community-at-large 
and have made philanthropy a major focus for 
our company. Some of the causes that we have 
worked on include:

14
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ȏ��01�6XPPHU�&KDOOHQJH�%D\�5LGJH�&DUHV
ȏ���*LYLQJ7XHVGD\

Contact Us

Advertising and Awareness

Partnerships and Cross- Promotion

Editorial Inquiries

Mommy Nearest loves to work with other brands and companies in innovative ways. 
Please contact us below if you are interested in working with our team. 

:H�SULGH�RXUVHOYHV�RQ�KHOSLQJ� WR�GULYH�HQJDJHPHQW�DQG�DZDUHQHVV� IRU�PDQ\�GL΍HUHQW� W\SHV�RI�
brands in the parenting space. Whether you are working on a new product launch, trying to drive 
IRRW�WUDɝF�WR�\RXU�VSDFH�RU�MXVW�WU\LQJ�WR�VWD\�RQ�WKH�UDGDU�RI�WKH�DOZD\V�EXV\�PRP��0RPP\�1HDUHVW�
can help drive your message to your audience.  

For more information, please contact the Mommy Nearest team via email at: advertising@mommynearest.com 
or by phone at (201) 819-6602.

Mommy Nearest is always interested in partnership opportunities, cross-promotional initiatives 
and working on cool projects. 

 If you are interested in working with Mommy Nearest, send us a note at:hello@mommynearest.com and we will 
EH�LQ�WRXFK�b

Looking for Mommy Nearest to cover an upcoming event or have an idea for a piece that we should 
write about? Our team of writers loves to report on all of the latest and greatest, so be in touch and 
we’ll get back to you shortly. 

Please contact editor@mommynearest.com!
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