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Launching the New 
Tourism Brand



Behind the brand

The new Pennsylvania tourism brand is 
fresh, bold and, well, happy. It was 
developed to accomplish three primary 
objectives:

• Motivate tourism prospects to come 
to Pennsylvania

• Energize stakeholders across the 
entire state

• Support tourism efforts at every level

















Posters





International 
Tourism Marketing



International Tourism Marketing
Leveraging industry relationships to increase overseas visitation:

• Utilized New American Development Fund resources to support:
• May 2016 – A sales and public relations mission, U.K./Ireland, six 

destination marketing organizations (DMOs) participated. 
• June 2016 – Attended U.S. Travel’s IPW tradeshow, 6,000 attendees 

from 73 countries, 500 travel writers. Eight DMOs participated. 
• Cooperative marketing initiatives with Brand USA, the public-private 

partnership which markets the United States to international visitors.
• Proud sponsor of International Marketing 101!





Public Relations



Public Relations results 15/16
231 placement, 1.8 billion impressions including:

• WASHINGTONPOST.COM, “The smartest route to Pittsburgh: The one with 
no shortcuts.” July 16, 2015

• NATIONALGEOGRAPHIC.COM, “Pleasure Pedaling on the East Coast.” 
September 7, 2015 (Great Allegheny Passage)

• HUFFINGTONPOST.COM, “10 Most Beautiful US Towns to Visit in the Fall.” 
September 28, 2015 (Bethlehem)

• TRAVELANDLEISURE.COM, "10 Affordable Family Getaways for Summer 
and Fall.” May 18, 2016

• PARENTS.COM, “8 All-American Drives With Google Maps.” June 2016
• USATODAY.COM, “Treat yourself to Pennsylvania’s snack foods.” 

September 1, 2015
• RECREATIONNEWS.COM, “Art by the lake: Erie, Pa., is awash in 

possibilities.” May 5, 2016
• BETTERHOMESANDGARDENS.COM, “Places Every History Buff Needs to 

See in Pennsylvania,” March 2016



Happy Traveler & 
Happy Thoughts 





New distribution 
channels:

• New York Times, Washington Post, 
Columbus Dispatch 

• Targeted email campaign with 
Roadtrippers.com 

• Digital display advertising
• Social Media advertising

• Facebook



e-Newsletters
The Tourism Consumer monthly e-Newsletter 
was taken in house in tandem with the 
website on July 5, 2016:

• Current list size- 154,206
• Facebook advertising – 402 new emails

• Undergone new creative changes with new 
design and name

• Miles Media continues to sell advertising 







“Happy Thoughts”
This Fall/Winter, the Tourism Office will be launching a new “Happy 
Thoughts” microsite that will be a content generator for social 
media channels. 





visitPA.com 



visitPA.com
The agency website was brought in-house on July 5, 2016.

Spring/Summer Metrics

Sessions Users Pageviews
Unique 
Visitors

Apr-16 314,875 271,438 595,732 86%

May-16 383,550 327,935 736,276 85%

Jun-16 474,782 402,619 899,298 85%

Jul-16 705,249 562,449 1,242,205 80%

Aug-16 713,157 553,688 1,200,889 78%

Sept-16 613,186 494,651 1,026,564 81%



visitPA.com 
Updated Look & Feel

Coming soon! visitPA.com will 
undergo a new look and feel. 

A reskinned design will give the 
website a more visual appeal to 
consumers.



Summer Marketing 
and Promotion



Media Plan Overview

• June – September 2016

• 100% targeted digital media
 SEM
 Online video
 Display
 Social media

• 20% in Pennsylvania
• 80% out-of-state

 New York City metro
 Southern New Jersey (Philadelphia 

metro)
 Washington, D.C.
 Baltimore
 Cleveland
 Columbus

• Investment - $1,000,000





Video and Banner Overlay



970x250 Digital Banners



970x250 Digital Banners



Pandora Radio and 300x250 Banner



300x600 Digital Banners



300x600 Digital Banners



Facebook Carousel Ad



Digital Advertising Performance

Website Advertising Performance

PERFORMANCE TO DATE

Impressions Clicks CTR %

June-September 75,791,201 719,176 0.95%
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#PHLDNC2016 
Promotion













What’s Next?



Fall/Winter
This Fall/Winter, we will create new content, launch a new social media 
partnership, secure face time with travel writers, and bring back a successful 
promotion.

• New promotional videos highlighting Fall and Winter 
• Six “tips and trips” videos
• More Happy Harvest videos 
• Roadtrippers.com – 11 new road trips
• Deskside visits with New York City travel writers and influencers
• Sweepstakes – Cabin Fever promotion
• Launch Happy Thoughts microsite
• Refresh visitPA.com
• ???



Partnerships
We see opportunities for many strategic partnerships.



Happy Travels! 


