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A brief history

• 2004 - 2011 – In-country representation in five countries: U.K. , France, Spain, 
Italy, Germany. Total investment: $7.8 million

• 2011 - 2013 – Limited in-country representation in China. 
• Between 2000 and 2008, the number of overseas visitors to Pennsylvania grew 

56% vs. a 2% decline for the U.S.
• The situation flipped between 2008 and 2015 with Pennsylvania registering a 

1.5% increase compared to a 51.5% increase for the U.S.

INTERNATIONAL 
 

33% DECLINE in PA Market Share  

of Overseas Visitors to the U.S. (2008-2015) 
 

Estimated $3.1 BILLION LOSS in Visitor Spending 
 
 

Growth in Overseas Visitation, 2008-2015 
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Pennsylvania Overseas Visitor Volume (in 000s) 

Pennsylvania hosts roughly 1 million visitors annually from overseas 
markets – a number that has held relatively steady since 2008.

Source: U.S. Department of Commerce, National Travel and Tourism Office 
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2015 Overseas Visitor Volume (in 000s) 

Pennsylvania was the 10th most popular U.S. destination state for 
overseas travelers in 2015 with a 2.7% market share.

Source: U.S. Department of Commerce, National Travel and Tourism Office 
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Percent Change in Overseas Visitor Volume, 2008 - 2015

Pennsylvania’s growth rate in overseas visitors from 2008 to 2015 was well 
below the rate for most of the top destination states for overseas travelers.

Source: Based on data from U.S. Department of Commerce, National Travel and Tourism Office 
*Excluding 

PA & NJ



New Approach 
Targeted Investments, 

Limited $$$



Resources

• New American Development Fund
• CAN DO approach

New American Development Fund – Congress created the EB-5 Program in 1990 to 
stimulate the U.S. economy through job creation and capital investment by foreign 
investors. In 1992, Congress created the Immigrant Investor Program, also known as 
the Regional Center Program. This sets aside EB-5 visas for participants who invest in 
commercial enterprises associated with Regional Centers.

CAN DO approach – Hazleton story 



U.K. & Ireland Sales and Public Relations Mission, May 8-15

• Greg Evans Consultancy
• 6 DMO partners
• 250 contacts
• London/Glasgow/Ireland
• Sponsorship from American Airlines
• 3 signature events with prizes provided by DMOs, American Airlines, Delta Airlines, 

and British Airways



U.K. & Ireland Sales and Public Relations Mission, May 8-15



IPW, June 19-23

• 6000 attendees
• 500 travel writers & influencers
• 73 countries 
• 9 DMO partners



Visit The USA - UK

• Public relations and trade organization
• Dedicated website, public relations, e-newsletter, annual guide, events
• Greg Evans Consultancy



Brand USA Partnership 2015/16

• Established by the Travel Promotion Act as the nation's first public-private 
partnership to spearhead a globally coordinated marketing effort to promote the 
United States as a premier travel destination and communicate U.S. entry policies, 
Brand USA began operations in May 2011.

• Inspiration Guide
• Originals Program – Outdoors, Culinary



What’s next?

• Expanded participation with Brand USA
• Double Inspiration Guide w/partners
• www.VisitTheUSA.com enhanced state page
• 3 roadtrips – family, culture/history, outdoors
• Travel agent training website
• The Telegraph

• Support IPW participation, leverage location
• Re-entering China market
• Explore partner interest in additional sales and 

public relations missions
• Continue  Visit USA UK membership

http://www.visittheusa.com/


How can we help you? 




