
Digital Marketing Report:

TripAdvisor May numbers: 
485,142 impressions delivered with 417 clicks for a CTR of .09%
Among the native media package audiences, the Native Shelf drove the highest
CTR at .17% - over product benchmark and trending MoM
Among the high impact media package lines, the Branson Content audience
drove the highest CTR at .10% - pivot from last month
Branson's Brand Channel generated 12,093 pageviews from 8,393 unique users
who spent an avg. dwell time of 43 seconds engaging with its content.
Branson's sponsored page saw a surge in visitors last month. To prevent
audience fatigue and maximize unique reach, we periodically inject new tactical
tests into the campaign; the April spike validates that our latest placement
strategy effectively captured high-value prospects.

Datafy Spending- click the image to enlarge.
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https://www.dropbox.com/scl/fi/x234ok8b1m9pyvalgbzh7/Spending.png?rlkey=g7gfu1ypc2f37emqmj8muojpz&st=jfxzg909&dl=0
https://www.dropbox.com/scl/fi/fkg71c6nzczz1a2671ytj/TAUS718538_11385575.pdf?rlkey=mk1ppsrdqajs2q9blml53anik&st=ocn9k414&dl=0


 Attribution: click the image to enlarge
Ad-targeted devices made an estimated 17,716 trips from January-May 15, with
an impact of over $3.9million in credit card spending in the destination
This is the number of visitors who came in market after being served our
digital content from Datafy
Over 29million impressions from the Datafy platform alone for Digital, OOH,
YouTube, social, and a small amount of CTV with this vendor.

 Device Type, Broadcast Model- click the image to enlarge
Most viewed from device, desktop and mobile device
Roku, Amazon Fire, Samsung
Over 19million impressions and over 15million ad completion plays

https://www.dropbox.com/scl/fi/hah60zxzwndmra4k9yt40/Attribution.png?rlkey=tlz5ax9wve3fmnv4s4bbodg4y&st=0bxxkx70&dl=0
https://www.dropbox.com/scl/fi/6f02r00z9zifogehc8zpe/Device-Type.png?rlkey=0jrfce1ypckgx0eiz8epewtgv&st=jtbqi73p&dl=0


Public Relations: We assisted with a
nationwide press release for the following:

Ozarks Aglow
Flag Day
Revollutionists

Influencers hosted in May:
Vineyards & Voyages
Travel with DNA
Amazing America TV- multiple posts
and still going!

More influencers to come in June.

Stories:
All You Can Eat Buffets
7 Missouri Smokehouses
Branson home for another feature film

 
Website: Work is taking shape on the new events/live shows page and a new
header with drop-down will be unveiled in June. 

Budget: See the budget spreadsheet with TCED, Travel schedule and the City
spread from Angela

Industry News:
City of Branson presentation June 23 focused on film friendly destination
and request matching funds
US Travel Assoc. Reports Strong Future for Group Travel
Destination Effect Featuring Fall Fest in Branson

https://myfamilytravels.com/all-you-can-eat-buffets-in-missouri-so-good-youll-want-to-skip-breakfast-first/
https://www.travelmag.com/missouri-smokehouses-serving-slow-smoked-brisket-worth-the-road-trip/
https://www.yahoo.com/entertainment/movies/articles/branson-becomes-setting-another-feature-192809392.html?guccounter=1&guce_referrer=aHR0cHM6Ly9hcHAuYWdpbGl0eXByLmNvbS8&guce_referrer_sig=AQAAAJmIquGqBhaQEPGG3JbcHjP3whAsj8DHi1gP_nY5bEocl8veDIeptgf6t0g89VxAidohISobkT2tW2IGzN_a4EpxP-Cx7Hxm9dg7tFaOzTLRIxveYVw045UvTxqVwtdXUIDTMekS5LLDfPz0ocLM0dVLtw3Uh5g1Vj22qBvfsLJE
https://www.ustravel.org/press/us-travel-association-report-finds-strong-future-group-travel-reinforcing-its-essential-role
https://www.thedestinationeffect.com/blog/explore-branson-fall-fest-downtown/
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