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Digital Marketing Report:
« Google Ads & Microsoft Ads:

A GOOGLE ADS SUMMARY - SEARCH ADS | Jun 1, 2026 - Jun 30, 2026 -
210177 | 33,369 15.88% $035 | $11,657.71

A GOOGLE ADS SUMMARY - PMAX ADS | Jun 1, 2026 - Jun 30, 2026 -
45,385 4,707 10.37% $0.14  $662.21

¥ MICROSOFT ADS SUMMARY | Jun1,2026-Jun 30,2026 -
217,097 | 13.568 6.25% 0.26 3,500.81

Datafy Key Notes from June:

» 69.88% of trips come from out of state markets with the top states being
Arkansas at 18.55%, Oklahoma at 10.05% and Kansas at 7.69%

« Visitor spending in market this year January 1-June 13 accounts for $142,823,238 in
spending

« Dallas/Ft. Worth drives the highest spend per visitor at $369.28, OK City comes in
second at $361.29 and Little Rock is third at $326.11

» Hotel occupancy peaked at 74.8% in June and the beginning of July with STR
(short term rentals) coming in at 63.5%

e 59.76% of visitors are repeat



Media Attribution Filters: | In-State Out-of-State Distance: 50 mi - 4,046 mi Report Period: 1/15/26 - 6/28/26 D Cohort Spend per Visitor: $215.04
2026 Annual Campaign
Advanced Filters: | Visitation Period: 1/22/26 - 6/20/26 See More -

TOTAL IMPRESSIONS UNIQUE REACH ATTRIBUTABLE TRIPS EST. CAMPAIGN IMPACT

35,738,626 10,902,448 48,122 $10,348,155

Attribution: click the image to enlarge
e Over 35 million impressions since the launch of our digital campaign
e More than $10 million in direct credit card spend from the campaign
e Nearly 50K trips since the beginning of the year from ads served directly by
Explore Branson

Website Advertising Revenue Update:

Overall Sales: $188,835

New Advertisers for 2026: 24

Website Sales: $167,560

Email Sales: $21,275

Leisure Email Sold: 93%, 45 placements total

New placement started in June - Branson Local Sold: 45%, 35 placements total

Q3 Goals (August-September)
1. Continue Niche Newsletters that are geared towards smaller businesses at a
lower cost

e August - Live Shows (Could bump spaces from 5 to 10 available)

e September - Food (already filled)

e October - Downtown or Shopping
2. Write articles pertaining to each Niche Newsletter for ExploreBranson.com to
expand the life of advertisements
3. Execute first advertiser appreciation breakfast with the goal of adding new Live
Shows partners to advertising program
4. Optimize Ozark Mountain Christmas Pass with the goal of adding Christmas-
focused businesses to advertising program

First Ever Backstage Breakfast: Thursday, July 16, 8:30am. Live show industry
to learn about affordable advertising, hear about Explore Branson marketing
efforts, mix & mingle at the CVB.


https://www.dropbox.com/scl/fi/oxktcz6r2nbxtkn96t0oz/Screenshot-2026-07-08-093655.png?rlkey=5v4tw4vp57kqccdmgsuqlzi9n&st=gc5j6qrh&dl=0

Public Relations: Coverage from the
nationwide release resulted in 8 billion
impressions. From those impressions, we
were able to earn more than 130.5 million
impressions from stories running from the
press release.

Stories:
e Three Days of Adventure in Branson
e Branson Top 10 Golf Courses
e Living Oklahoma, Branson

Trove Sentiment Report for May-June:
Please note specific call outs focused on
declining destination perception, pricing &
value, as well as the welcoming and
inclusive travel perceptions.

Industry News:

Coverage Summary
06/01/2026 - 06f3..  June 2026

33
Total
Mentions A =
146.5M
Impressions
A =%
3.7M
AVE(USD)
A =%

e Screen Tourism and the impact on travel and destinations

e US Travel Assoc. Reports Strong_Future for Group Travel

¢ Destination Effect Featuring Fall Fest in Branson

e US Travel Association Travel Forecast



https://leisuregrouptravel.com/three-days-of-adventure-in-branson/
https://thegolfwire.com/branson-missouris-top-10/
http://mms.tveyes.com/MediaView/?c3RhdGlvbj0yODIwJm1vZHNoYXJpbmdlbmFibGU9dHJ1ZSZjdXN0b21lcmlkZW50aWZpZXI9ODQ4MzkmU3RhcnREYXRlVGltZT0wNiUyZjI0JTJmMjAyNiswOSUzYTI3JTNhNDImRW5kRGF0ZVRpbWU9MDYlMmYyNCUyZjIwMjYrMDklM2EzNyUzYTQyJiZtb2RlZGl0b3JlbmFibGU9ZmFsc2UmcGFydG5lcmlkPTE2MDg3JiYmZXhwaXJhdGlvbj0wNyUyZjI0JTJmMjAyNiswOSUzYTI3JTNhNDIuOTc3Jmluc3RhbnRQbGF5PVRydWUmc2lnbmF0dXJlPTU4YTM1MzJmYmIyY2JjMTA0MDBhOTRjYmJhMmI0MDcy
https://www.dropbox.com/scl/fi/kg3j2f1l901zso88ghdju/Branson_SentimentReport_May15-Jun15_2026.pptx.pdf?rlkey=5c2uk4qwxo4re26878e6uz7nq&st=zzd3h8ox&dl=0
https://www.tourism-review.com/screen-tourism-destinations-attract-greater-interest-news15546
https://www.ustravel.org/press/us-travel-association-report-finds-strong-future-group-travel-reinforcing-its-essential-role
https://www.thedestinationeffect.com/blog/explore-branson-fall-fest-downtown/
https://www.ustravel.org/research/travel-forecasts
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