
 

 

 

Olivier Awards to celebrate Greatest Moments in special TV and 

radio programmes 

ITV will broadcast a special Olivier Awards with Mastercard programme on Sunday 5 April at 
10:15pm, in place of the 2020 Royal Albert Hall awards show which was cancelled due to 
coronavirus.  
 
Hosted by Jason Manford, the hour-long ‘Olivier Awards – Greatest Moments’ programme 
will look back at Olivier Awards ceremonies over the past ten years, with archive footage of 
performances and speeches, and a celebration of some of the many Olivier Award-winning 
productions – including Dreamgirls, Hamilton, The Book Of Mormon, Disney’s The Lion King 
and the RSC’s Matilda The Musical. 
 
Official radio partner Magic Radio will broadcast a special programme from 6pm to 8pm on 
the same evening, also celebrating the best Olivier Awards moments, alongside a weekend 
of shows on Magic’s new musical theatre station Magic at the Musicals. 
 
Nominations for the Olivier Awards 2020 with Mastercard were announced on 3 March, and 
the winners will be revealed in a special ceremony and event – also broadcast on ITV and 
Magic Radio – which depending on government medical advice is likely to be held in the 
Autumn, with plans to be confirmed as soon as is feasible. 
 
In the lead-up to Sunday 5 April, the Olivier Awards social channels will be trailing the ITV 
and Magic Radio programmes by publishing stand-out content from shows to be featured in 
the broadcasts. 
 
Julian Bird, SOLT Chief Executive and Olivier Awards Executive Producer, said: 
 
‘Amid unprecedentedly difficult times for our theatre community, we look forward to providing 
audiences with a unique celebration of the last ten years of incredible, world-leading British 
theatre honoured at the Olivier Awards, in anticipation of a separate ceremony for this year’s 
winners in the Autumn. We are hugely grateful to our longstanding headline sponsor 
Mastercard, for their support this year and over the past decade – alongside all our other 
partners, who we look forward to working with again soon.’ 
 
The theatre world has seen mass closures and cancellations due to the coronavirus 
pandemic, with many companies, creatives and performers taking to online platforms to 
create new work, connect with fans and colleagues, and raise money to help those in the 
industry who are struggling. 
 
Tomorrow (Thursday 26 March), Olivier Awards presenters and nominees will be 
participating in the NHS’s nationwide ‘Clap For Our Carers’ online campaign, and on Friday 
27 March, World Theatre Day, the Olivier Awards will join other theatre organisations and 
individuals sharing favourite theatre memories on social media. 
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For all press enquiries, please contact Eva Mason: eva@soltukt.co.uk / 0207 557 6729 
 
EDITORS NOTES 
 
Established in 1976, the Olivier Awards celebrate the world-class status of London theatre 
and are Britain’s most prestigious stage honours.   
 
Society of London Theatre (SOLT) is a not-for-profit organisation representing the London 
theatre industry. SOLT runs the Olivier Awards, West End LIVE, TKTS, Theatre Tokens, 
Kids Week, the New Year Sale and Official London Theatre.  
 
Mastercard is a technology company in the global payments industry. We operate the 
world’s fastest payments processing network, connecting consumers, financial institutions, 
retailers, governments and businesses in more than 210 countries and territories. 
Mastercard products and solutions make everyday commerce activities – such as shopping, 
travelling, running a business and managing finances – easier, more secure and more 
efficient for everyone.  Follow us on Twitter @MastercardUKBiz, join the discussion on the 
Beyond the Transaction Blog and subscribe for the latest news on the Engagement Bureau. 
 
ITV entertains millions of people and shapes culture. We are a leading media and 
entertainment company, with the largest commercial television network in the UK and a 
global production and distribution business, with over 55 labels. Creativity, quality content 
and engaging audiences in the UK and around the world, is at the core of everything we do. 
We reach over 40 million viewers every week with our programmes on ITV's family of 
channels, as well as the ITV Hub, which is available on 28 platforms and on over 90% of 
connected televisions sold in the UK.  

 
ITV Studios produces 8,900 hours of original programming each year. Our global footprint 
spans 13 countries including the UK, US, Australia, France, Germany, The Nordics, Italy and 
the Netherlands and our global distribution business sells our catalogue of 45,000+ hours to 
more than 300 broadcasters and platforms. 
 
ITV as part of its More than TV strategy, has created a scaled Direct to Consumer business 
in the UK, including recently surpassing 500,000 subscribers to its ad-free catch-up service, 
Hub+. In November 2019 ITV launched BritBox, a streaming service with the BBC bringing 
the very best in past, present and future British programming and award-winning content 
from the BBC, ITV, Channel 4 and Channel 5 to viewers all in one place. 
 
As the media landscape continues to change rapidly, ITV is focused on building upon its 
unique combination of creativity and commercial strength, transforming digitally to create a 
more diversified and structurally sound business. 
 
Magic Radio entertains listeners across the UK on Digital Radio, with the perfect mix of 
music and entertainment to lift your day. Home to Magic Breakfast with Ronan Keating and 
Harriet Scott, the station is also host to sell-out events including Magic at the Musicals and 
the Magic of Christmas. You can listen to Magic Radio in London on 105.4FM and nationally 
via the Magic App, at magic.co.uk, on Sky Channel 0180, Freeview Channel 715, Virgin 
Media 928 and as a music TV channel on The Box Plus Network.  
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The Magic Radio Network, with a total reach of 4.2million, includes digital stations, Mellow 
Magic playing timeless relaxing classics, and Magic Chilled creating a contemporary music 
escape featuring fresh laid-back hits. A host of presenters, including West End favourites 
Ruthie Henshall and Jonathan Bailey, can be found playing the best from stage and screen 
on Magic at the Musicals, while Magic Soul plays the best of Soul and Motown, with singer 
Lemar on Weekend Breakfast. All these services are available on DAB Digital Radio, online 
and via mobile apps.  

 

 


