
EVENT TECHNOLOGIES
TOP TRENDS IN MAXIMISING EVENT EXPERIENCES
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*Including features such as live messaging and LinkedIn 
integration through event apps

 
 
 
 

average investment  
in tools and technology 

per  
event in the UK

£3,535

 
 
 
 

of event organisers 
spend nothing on event 

tools and technology

42%

 
 
 
 

of all event organisers 
plan to increase their 
budget for tools and 

technology in 2017

22%

Eventbrite 2016

CURRENT PLANS TO USE THE FOLLOWING EVENT TECHNOLOGIES
SURVEY OF UK EVENT ORGANISERS

DEMONSTRATING EVENT TECHNOLOGY RETURN ON INVESTMENT
MOST EFFECTIVE FACTORS IN OBTAINING FUNDING FOR EVENT TECHNOLOGIES

Meeting Professionals International 2015
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*Percentage of event organisers who ranked each as the most effective reason
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