
Consumers are increasingly concerned about how 
their personal information is used by organisations, 
and what measures are in place to protect their data. 
But when it comes to their own cybersecurity, many 
still don't know how to protect themselves online, and 
are using unsophisticated passwords that won't prove 
much of a test for your average cybercriminal

MOST USED PASSWORDS
Analysis of breached accounts worldwide

CYBER PROTECTION AWARENESS
Whether UK consumers think they know how best to protect themselves from harmful
cyber activity

PERSONAL INFORMATION  
CONSUMERS CARE ABOUT THE MOST
Survey of consumers across France, Germany the UK and United States

HOW CONSUMERS PROTECT THEMSELVES ONLINE
How regularly, if at all, UK consumers do the following

CONSUMER INCENTIVES FOR 
SHARING PERSONAL DATA
How likely UK consumers would be sharing their 
personal information in exchange for each of 
the following incentives

PUBLIC PRIVACY  
& PROTECTION

say most companies don’t 
use data in a way that 
benefits them

54%
say they are comfortable with 
relevant personal information 
being used in a transparent 
and beneficial manner

58%
have stopped buying from a 
company or using a service 
due to privacy concerns

48%

Financial/banking data

Security information

Identity information

Contact information

Medical information

Use password/ passcode/PIN to unlock smartphones or tablets

Use a strong and separate password for main email account

Manually lock screen or set computer screen to 
automatically lock when stepping away

Install the latest software and app updates 
once you notice that they are available

Check emails, texts or social media messages, including 
those from known contacts, to see whether they are genuine

Turn on and use two-factor authentication 
(2FA) for your main email account

Report any phishing emails by hitting the spam or 'report phishing' button

Save passwords using a password manager on smartphone or tablet

Save passwords for websites when given the option 
in the web browser (i.e. Google, Firefox, etc)

Back up your most important data

of global consumers say most 
companies aren’t transparent 
about how their data is used

63%

Salesforce 2020

Retail Economics/Womble Bond DIckinson 2019

National Cyber Security Centre 2019

RSA 2019

National Cyber Security Centre 2019

National Cyber Security Centre 2019

53%

78%

75%

70%

57%

61%

23% 7% 1%
A fair amountNot very much Nothing at all N/A

15%
A great deal

MOST USED NAMES

ashley

432,276

michael

425,291

daniel

368,227

jessica

324,125

charlie

308,939

MOST USED PREMIER 
LEAGUE TEAMS

liverpool

280,723

chelsea

216,677

arsenal

179,095

manutd

59,440

everton

46,619

MOST USED IN TOTAL

123456

123456

23.2m

12345689

7.7m

23.2m
qwerty
3.8m

password

3.6m

1111111

3.1m

MOST USED FICTIONAL 
CHARACTERS

superman

333,139

naruto

242,749

tigger

237,290

pokemon

226,947

batman

203,116

MOST USED 
MUSICIANS

blink182

285,706

50cent

191,153

eminem

167,983

metallica

140,841

slipknot

140,833
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Unlikely Likely

Always Sometimes Never Often Rarely Doesn’t apply/don’t know
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