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BUSINESS INTELLIGENCE TECHNOLOGIES
EACH DISCIPLINE BUILDS ON THE ONE BELOW IT – THESE ARE ADDITIVE, NOT EXCLUSIVE, IN PRACTICE

Source: SAS 2016 Source: TDWI Research 2014
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Predictive analytics

Dashboards, scorecards

Query, reporting & search tools

OLAP and visualisation tools
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Based on a graphic in the July 2016 Forrester report, Predictive Analytics Can Liberate I&O 
Pros From The Tyranny Of Firefighting
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