HOW FIRMS HAVE CHANGED DATA PROTECTION IN PREPARATION FOR GDPR

UK SURVEY OF IT DECISION-MAKERS IN BANKING AND INSURANCE

. Have already made ‘ Have not already made this Have not made and do not plan @
this change change, but plan to to make this change
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Appoint a data Undertake an information
protection officer audit
Introduce a staff Other change

training programme
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Review data protection
policies
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@ *Survey includes respondents in the accounting sector
Crown Records Management 2017/

HOW FIRMS VIEW GDPR @ borking' Insurance

PERCENTAGE OF UK IT DECISION-MAKERS IN BANKING AND INSURANCE WHO AGREE WITH THE FOLLOWING

GDPR will continue to be Brexit is an opportunity for the GDPR will no longer The UK is likely to The existing Data None of
relevant for UK businesses UK to position itself as the safest apply to UK businesses adopt less stringent Protection Act will be these
handling the data of European place to do business through the after the UK leaves the legislation in place adequate legislation for :
Union citizens, even after the UK introduction of even more robust EU of GDPR the UK post-Brexit
leaves the EU data protection legislation 5 5 5
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72.9% 51.8% 54.8% 23.5% 12% 24%

*Survey includes respondents in the accounting sector
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HOW CONSUMERS FEEL ABOUT WILLINGNESS TO TRADE PRIVACY
DATA SHARING FOR A BETTER SERVICE

PERCENTAGE OF GLOBAL CONSUMERS WHO ARE GLOBAL SURVEY OF CONSUMERS
WILLING TO SHARE DATA WITH BANKS/INSURERS (% WILLING TO SHARE DATA)
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healthier customers) ‘ ‘ ‘ ‘ ‘
Faster and more 47% ‘
secure access
Personalised financial 37% @

planning advance

Targeted investment/product
offers based on location and 30% O
life events
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IMPACT OF GDPR ON THE FINANCIAL
SERVICES SECTOR

SURVEY OF EUROPEAN AND US IT DECISION-MAKERS IN THE SECTOR

50%

GDPR is great for consumers,
but could prove troublesome
for organisations

28%

GDPR is going to be very
beneficial for both consumers
and organisations

12%

GDPR is going to cause more
problems than it is worth for

organisations
7%
o | do not have any strong
3% ,
thoughts either way
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