THE WORLD OF ONLINE VIDEO
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MAIN PURPOSE OF VIDEO IN CONTENT MARKETING

Global survey of marketers
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GLOBAL ONLINE VIDEO ADVERTISING REVENUES
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TOP ONLINE VIDEO CREATORS ON SOCIAL MEDIA IN JULY 2016

Almost 383 billion video views were generated across the four major social video platforms
in July 2016 alone. These platforms are YouTube, Facebook, Vine and Instagram

TOP VIRAL VIDEO ADS OF ALL TIME
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MARKETING SPENDING ON VIDEO KEY METRICS USED TO MEASURE MOST IMPORTANT PLATFORM FOR BIGGEST BARRIERS TO THE GROWTH
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