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SHOPPING BEHAVIOUR IS CHANGING

GROCERY DELIVERIES ARE GETTING BIGGER ONLINE SALES HAVE SOARED, BUT NOT IN CLOTHING

UK consumers were surveyed on their spending habits during and post-lockdown

Average spend per order and orders  
per month in the United States

Annual change in online retail sales during May

Yotpo 2020

Arlington Research/PFS 2020

Mercatus/Brick Meets Click 2020 IMRG/Capgemini 2020

39%
had been encouraged 
to purchase products 
online that they had not 
considered before 25%

had tried out new online 
retailers because of 
lockdown and intend to 
continue to shop with them 77%

expect they will 
continue to purchase 
more online once the 
lockdown is over

Unsurprisingly, ecommerce sales have surged over recent months as in-store 
retail trading ground to a halt and consumers increased their reliance on home 
deliveries. But the way in which customers are shopping online, from the 
amount spent to shopping frequency, has changed, and could alter the future 
of ecommerce in the coming years

BUDGETS ARE CHANGING

Global consumers were asked whether their budgets were changing in the following ways because of coronavirus

Spending less, but buying more 
in-store than online

Spending less from a mix  
of online and in-store

Spending more than usual, but 
buying more online than in-store

Spending less, but buying more 
online than in-store

Spending as much as usual,  
both online and in-store

Spending more overall,  
both in-store and online

March April May

Number  
of orders

Average  
spend

ONLINE SHOPPING POST-COVID-19

Percentage of Americans’ purchases that w
ere

online before the coronavirus and share expected

to be online after the outbreak has subsided
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Overall sales Home and garden Electricals Alcoholic beverages Clothing Footwear

+33%

+163%

+103% +95%

-10% -16%
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