Competing in an increasingly busy events space, organisations are looking further afield in
order to provide a unique experience. What are the main considerations for companies when
deciding on the next destination for their business event?
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LARGEST EXHIBITION HALLS IN THE WORLD TOP PERKS FOR ATTENDEES

Hall capacity in thousand square metres What makes a great
"leisure" destination?

Food/restaurants

, 0 Beaches
Natural sightseeing locations
Weather

Historical monuments/

National Exhibition and Convention Main Fiera China Import & Dianchi International Crocus Expo

Messegelande Center (NECC) Messegelande Milano Export Fair Complex Conv. & Exh. Center Messegelande |IEC Moskau S
HANNOVER SHANGHAI FRANKFURT MILAN GUANGZHOU KUNMING KOLN MOSCOW Museum/arts/culture
GERMANY CHINA GERMANY ITALY CHINA CHINA GERMANY RUSSIA
AUMA 2017 Expedia Group 2017
SWINGS IN CURRENCIES COULD IMPACT THE ATTRACTIVENESS OF SOME MARKETS CHANGE IN BUSINESS TRAVEL COSTS WORLDWIDE
Currencies against the US dollar, year-to-date change as of 8 May 2019 Annual change in costs between 2017 and 2018
Air travel Ground travel Hotel costs
Russian ruble - 6.6% ‘ +0.2%
Eastern Europe ‘ +6.6% —
Egyptian pound - . 4.4% ‘
+0.1%
Western Europe C 0 +6.3% —
British pound - . 2.5% ‘
I
Chinese yuan . 1.5% Middle East A
: 5 +3.5% ——
and Africa v
Singapore dollar . 0% ‘ ‘
AN o7
Asia-Pacific RO/ +2.9% ——
Norwegian krone . -1.2% ‘ w
+0.6%
Euro o -2.4% ‘ North America
Turkish lira . -14%
+0.3% / -1.2%
Latin America . //
O Z
Thomson Reuters Datastream 2019 GBTA 2017

RACONTEUR



