GENERATIONAL ATTITUDES TO

'l would rather have more time than more money'
Percentage that agreed/disagreed by age range
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regardless of age

The generational responses to this statement varied
greatly with money becoming relatively more important
in older age. China, however, stands out as a country
that strongly favours more time than more money,

63

70

70

of millennials say their
generation is not good
at managing money

believe their generation
overspends on
unnecessary indulgences

believe their generation
overspends compared
with other generations

Bank of America/GfK 2018

Saving versus spending

Net percentage of millennials and baby boomers that agreed

with the following...

Millennials

| want to enjoy life now
and spending money
helps me do that

| have family who
will support me in an
financial emergency

Spending money to enjoy
myself now is worth more to

me than saving to spend
the future

You should spend more/
save less while you're
young and catch up with
saving later in life

| like to spend money
to make a good
impression

Baby boomers

25% | 15%

40% |15%

17% (9%

in

17%| 5%

15%| 3%

Ameritrade 2016

[] Breakdown by country

44%

China

3%

38%

United States

UK

10%

32%

13%

40-49
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49%

China

3%

Millennials don't just
spend their hard-earned
savings on smashed
avocado and flat whites,
but they do have a different
attitude to money than
older generations
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While the global population in general mostly agreed that
they would rather have more time than more money,
Japanese consumers were more unsure with the survey
showing an even balance across all generations
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Saving habits by generation

Percentage of generation that do the following to save money

Millennials € Generation X

Prepare meals at home

more regularly

Use coupons/vouchers

Cancel subscription-based

services/products

Incorporate at-home efficiencies

(low-flow showerheads,
energy-efficient lightbulbs)

Take public transportation,

bike or carpool

44

RYA

RY A

17%

20%

Baby boomers

65%
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RY 2

RIY

1% A

Discover 2018

Spending habits by generation

'l spend money on...

Millennials € Generation X

Eating at one of the best
restaurants in town

Going to see live music,
sports or other events

Clothes that | don’t
necessarily need

Coffees that cost
more than £3 each

Taxis and Ubers

Baby boomers

Charles Schwab 2017
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