FIGHTING FRAUD ONLINE

As the value and volume spent online continues to surge, payment fraud is an escalating problem for merchants and
card issuers worldwide. According to Juniper Research, card-not-present transactions account for 60 to 70 per cent
of all card fraud in many developed countries and, without appropriate preventative measures in place, can result in

billions of dollars-worth of lost revenues each year
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USE OF FRAUD PREVENTION TOOLS BY CARD ISSUERS
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MERCHANT FRAUD PREVENTION

Do you have a common set of fraud prevention capabilities

across all channels?
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CARD FRAUD WORLDWIDE

Global losses to card-based payment fraud
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