MEDIA AND ENTERTAINMENT M&A

The $109-billion tie-up between Time Warner and AT&T announced last October meant 2016 was a massive year for mergers

and acquisitions (M&A) in the media and entertainment sector, and recent data suggests deal-making conditions in the
industry should remain solid in the year ahead

M&A APPETITE IN MEDIA AND ENTERTAINMENT

PERCENTAGE OF GLOBAL EXECUTIVES WHO EXPECT THEIR COMPANY TO PURSUE ACQUISITIONS ACTIVELY IN THE NEXT 12 MONTHS
‘ Media and entertainment respondents
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The appetite
for deal-making
remains well above
~ the long-term average,
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EXECUTIVE CONFIDENCE IN MEDIA AND ENTERTAINMENT M&A TOP 5 STRATEGIC DRIVERS
IN PURSUING ACQUISITIONS
. Positive ‘ Stable . Negative PERCENTAGE OF GLOBAL MEDIA AND ENTERTAINMENT
EXECUTIVES WHO AGREED WITH THE FOLLOWING
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Reacting to customer behaviour
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TOP MEDIA AND ENTERTAINMENT DEALS OF 2016 TOP 5 MEDIA-TARGETED M&A DEALS
_ IN HISTORY
Target Acquiror Value*
Target Acquiror
O1 Time Warner AT&T
III $108.7bn - D O] Time Warner
Jan America Online
OZ Sky 21st Century Fox 2000 (now known as AOL)
1] $14.60n LTS
03 Supercell Tencent 02 Time Warner
[1] $8.60n L
Oct AT&T
2016
(O/4;  Yahoo! AOL
1] $4.8on LI
03 Time Warner Cable
05 Media General Tencent May N
1 $4.5bn - m - 2015 Communications
Oé Starz Lionsgate
T $4.400 LIS Q4 brectv
May AT&T
07 Playtika Yunfeng Capital, Giant Interactive Group O
||l $4.40n LIS
O 8 Dreamworks Animation NBCUniversal

O 5 AT&T Broadband

] $4.15-

Jul Comcast Corp
yiole)

* Including debt
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