PREDICTING THE

FUTURE

OF MEDIA AND
ENTERTAINMENT

From a surge in popularity of virtual reality to downloading entire
films in seconds via 5G, the media and entertainment industry will

be unrecognisable in years to come
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and is set to account
for almost a quarter
of all digital media
consumption by
2020. In fact, by 2021
82 per cent of all
internet traffic will
be video, according
to Cisco, up from 73
per cent in 2016
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Traditional sectors
such as print, TV and
radio are expected to
weaken in the coming
years, as online video,
internet advertising
and gaming become
the engines powering
the media and
entertainment
industry
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Industry players have
long lamented that the
paid-for-subscription
model will only go so far
given the myriad of free
options to listen to music
online and companies
such as Spotify will

have to think on their
toes to grab part of the
still-substantial non-
subscription market
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