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About MAAX

MAAX’s mission is inspired by you - to manufacture high quality, elegant
products that create the most enjoyable bathware experiences. Our
broad range of bathtubs, showers, shower doors, walls and bases offer unique
style, lasting quality and simple solutions that are appreciated by consumers
and trade professionals alike.

This mission, along with our 4 brand pillars, guides us in creating products
that meet the challenges of everyday life and help us to continually innovate
to make all aspects of doing business with us as easy, enjoyable and inspiring
as possible. You can count on MAAX products to help you “Enjoy the
Experience” of life.




Brand Colors




Brand Colors

Primary Brand Colors

(01" ) ¢ QCIORCIORCIOMI0[0] CMYK00O0O0
RGB0OOO RGB 255 255 255
HEX 000000 HEX FFFFFF

Series Colors

COLLECTION SERIES RETAIL SERIES MAAX SERIES

CMYK 0 1000 0 CMYK 100 0 15 47 CMYK 00075

RGB 236 0 140
HEX EC008C

RGB 0 108 133 RGB 99 100 102
HEX 006C85 HEX 636466
PANTONE: 315
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Web Colors

Button Color Highlight Color

RGB 47 103 113

HEX 2F6771

Background Colors

RGB 250 250 250 RGB 231 243 241 RGB 236 235 235 RGB 61 57 53
HEX FAFAFA HEX E7F3F1 HEX ECEBEB HEX 3C3B3B

MAAX BRAND GUIDELINES | BRAND COLORS | WEB COLORS 648



Logo Use




Logo Variations

Black Versions

English Slogan Version French Slogan Version Bilingual Slogan Version

NMAAX MAAX Vivez I'expérience

Enjoy the experience Vivez I'expérience IVIAAX®

Enjoy the experience

Corporate Version
The Slogan Version of the logo is the primary and preferred version for all

® advertising collateral. The Corporate Version should be used only when the
Slogan Version is illegible at the required size, or for corporate collateral such

as business cards, letterhead, and promaotional items.

White Versions

English Slogan Version French Slogan Version Bilingual Slogan Version

MAAX MAAX Ve oo
Enjoy the experience Vivez I'expérience MAAX

Enjoy the experience

Corporate Version

MAAX
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Clearspace & Scaling

Whenever using the logo, (both the corporate version and slogan version) it should be surrounded by clear space to
ensure its visibility and impact. No graphic elements should invade the clearspace zone. The minimum clearspace
is half the width of the “M” in MAAX.

MAAX

Enjoy the experience

The MAAX Slogan Version of the logo should not be reduced smaller than 0.875 inches or 63 pixels wide. When a logo is
needed in a size smaller than 0.875 inches wide, revert to the Corporate Version of the logo.

MAAX 0.875 inches / 63 pixels wide

Enjoy the experience

The MAAX Corporate Version of the logo should not be reduced smaller than 0.5 inches or 36 pixels wide.

MAAX 0.625 inches / 45 pixels wide
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Background Usage

The logo only exists in black or white. The black version should only be used over white backgrounds and images where the
white version is illegible. The black version should not be used over colored backgrounds.

The white version should be used over black backgrounds and images. The white version is the preferred option for use
images where it does not compromise legibility. The white logo should only be displayed on black, not on off-brand colors.

Both the Slogan Version and Corporate Version are permitted over solid backgrounds. For use over images, only the
Corporate Version should be used.

MAAX MAAX

Enjoy the experience Enjoy the experience
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Incorrect Use

Do not crop Do not recreate with alternate typefaces

MAAX MAAX

Do not change transparency Do not outline or add stroke

IVIVAVARS

Do not use off-brand colors Do not use unapproved single color versions

MAAX

Do not distort Do not rotate

MAAX MAAX

Do not apply a drop shadow or effects Do not type out the logo, even using the logo font

MAAX MAAX
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Legacy Logos: MAAX 50

NOT TO BE USED

Black with Color Versions

Standard Version

MAAX ™®

Years, English Years, French Years, Bilingual

MAAX "™ 'Q MAAX"™® MAAXT" 'Q

White with Color Versions

Standard Version

MAAX 50

Years, English Years, French Years, Bilingual

MAAX O MAAXV:Q MAAX®I:Q

Slogan, English Slogan, French
MAAXHD MAAXHOD
Sharing experiences since 1

es partagées depuis 1969
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Legacy Logos: MAAX 50

NOT TO BE USED (used in 2019 only)

Black Versions

Standard Version

MAAX L')@

Years, English Years, French

MAAX 6@ MAAX 6@

White Versions

Standard Version

MAAX 5@

Years, English Years, French

MAAX I-')@ MAAX 6@
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Legacy Logos: MAAX

NOT TO BE USED (used until 2008)

Color Version

P\

MAAX"®
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Brand Fonts

All paragraph text is typeset in Helvetica Neue Lt Std Light with Optical kerning and set Tracking to 0. Use Title and Sentence
case only, do not use all-caps, small-caps or all lowercase. Ideally text is set in black on a white background or in white on
colored backgrounds. Line break instead of hyphenating. The fonts listed below are the primary fonts utilized for the
brand. However, any font within the Helvetica Neue Lt Std family is approved for use.

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qg
RrSs TtUuVWWwXxYyZz 0123456789

Helvetica Neue Lt Std - Light (For Paragraph Copy)

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Helvetica Neue Lt Std - Roman (For Headers)

abcdefghijklmMnopgrstuvwxyz
abcdefghijklmnopgrstuvwxyz
0123456789

Helvetica Neue Lt Std - Bold (For URL)

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
0123456789

Proper display of MAAX URL is “maax” in Helvetica Neue Lt Std Bold,
with the “www.” and “.com” in Helvetica Neue Lt Std Roman

www.maax.com
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Auxiliary Fonts

For certain collateral like lookbooks or catalogs, an auxiliary font may be used to enhance the design. This font may
be used in Sentence case, Title case or all lowercase. Never use in all-caps, or small-caps. Ideally, text is set in
black on a white background or in white on colored backgrounds or over images.

Au B Co P Ee I Gy e Jo Gy RE T T
%ﬂﬁw%ﬁf%/g}%%””%%wj@o%%%

0/ 23456757

For any collateral like Powerpoint presentations where Helvetica Neue Lt Std is not an available font, Arial should be
used as a fall-back font. The same rules applied to the standard brand font (Helvetica Neue Lt Std Light) should be
applied when using Arial.

Arial Regular

Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn Oo Pp
Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789
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Made In Icons

Black Versions Made in USA Made in USA and Canada Made in USA, Bilingual

For use on white
backgrounds.

MadeIn

USA

Frabiqué
2 aux
Etats-Unis

Full Color Versions Made in USA Made in USA and Canada Made in USA, Bilingual
For use over images
and solid color *X

* x Made In
backgrounds where L *x*% Proudly
White Versions do not **x*» Madeln - USA
match the design. USA i Frabiqué

Etats-Unis

White Versions Made in USA Made in USA and Canada Made in USA, Bilingual

For use over
images and colored
backgrounds.

MadeIn

USA

Frabiqué
L aux
Etats-Unis
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Made In Icons

Black Versions

For use on white
backgrounds

Color Version

For use over images

and white backgrounds
where Black Versions do
not match the design.

Full Color Versions

For use over images
and solid color
backgrounds where
White Versions do not
match the design.

White Versions

For use over images and
colored backgrounds.

Made in Canada: EN

Proudly

Made in Canada: EN
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Made in Canada: FR

Fierement
fabriqué au
CANADA

fabriqué au
CANADA

Made in Canada: FR

Made in Canada: FR

Fierement

fabriqué au
CANADA

Made in Canada: EN/FR

Made in Canada: EN/FR

Made in Canada: EN/FR

Made in Quebec

Fierement
fabriqué au
Québec

Made in Quebec

Fierement
fabriqué au
Québec

Made in Quebec

Fierement
fabriqué au
Québec

Made in Quebec

Fierement
fabriqué au
Québec
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Warranty Icons

White Versions: English, Bilingual, Trilingual

Litetime Y LALEES 1) A1) &0 & &
WARRANTY Lifetime | N

WARRANTY YEAR YEAR YEAR

YEAR
WARRANTY WARRANTY WARRANTY WARRANTY WARRANTY WARRANTY

LIFETIME
WARRANTY LIMITED 2 5YEARS 1 YEARS 10 YEARS YEARS YEARS YEAR
— Lifetime ANS ANS ANS ANS ANS AN

GARANTIE WARRANTY WARRANTY WARRANTY WARRANTY WARRANTY WARRANTY WARRANTY WARRANTY
AVIE GARANTIE GARANTIE GARANTIE GARANTIE GARANTIE GARANTIE GARANTIE

GARANTIA

e ifetim 1 5 1 0 5 3 1
LIFETIME i i

ETME, Lifetime

= WARRANTY YEARS YEARS YEARS YEARS YEARS YEARS YEAR
GAEC:\I‘ET‘E ANS / ANOS ANS / ANOS ANS / ANOS ANS / ANOS ANS / ANOS ANS / ANOS AN/ ANO

White Versions: English, Bilingual, Trilingual

. . LIMITED

Lifetime Lifetime 30 25 1 5 1 0 5 3 1

WARRANTY WARRANTY YEAR YEAR YEAR YEAR YEAR YEAR
WARRANTY WARRANTY WARRANTY WARRANTY WARRANTY WARRANTY WARRANTY

LIFETIME
WARRANTY

GARANTIE
AVIE

LIMITED
Lifetime
WARRANTY

YEARS
ANS

WARRANTY
GARANTIE

S

YEARS
ANS / ANOS

YEARS
ANS

WARRANTY
GARANTIE

3

YEARS
ANS / AROS

YEAR
AN

1 O YEARS
NS

WARRANTY
GARANTIE

10

YEARS
ANS / ANOS

2 5YEARS
ANS

WARRANTY
GARANTIE

1 5YEARS
ANS

WARRANTY
GARANTIE

15

YEARS
ANS / ANOS

WARRANTY
GARANTIE

WARRANTY
GARANTIE

GARANTIA
DE POR VIDA

LIFETIME
WARRANTY

GARANTIE
AVIE

LIMITED
Lifetime
WARRANTY

YEARS
ANS / ANOS

YEARS
ANS / ANOS

YEAR

AN/ ANO
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NexTile

Black Versions

English

NexTile

» MIAAX

White Versions

English

NexTile

» MIAAX

MAAX BRAND GUIDELINES | SUB-BRANDING | NEXTILE

French

NexTile

« MIAAX

French

NexTile

« MIAAX
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CMYK 00 090
RGB 65 64 66
HEX 414042

Black Color Versions Bilingual

by MAAX de MAAX by/de MAAX

Black Versions English French Bilingual

Utile Utile Utile

by MAAX de MAAX by/de MAAX

White Color Versions English French Bilingual Icon

by MAAX de MAAX by/de MAAX

White Versions English French Bilingual Icon

Utile Utile Utile

by MAAX de MAAX by/de MAAX
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CMYK 00 090
RGB 65 64 66
HEX 414042

Black Knockout Versions English French Bilingual

Utile Utile Utile

by MAAX de MAAX by/de MAAX

White Knockout Versions English French Bilingual lcon

Utile

by MAAX de MAAX by/de MAAX

MAAX BRAND GUIDELINES | SUB-BRANDING | UTILE
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U Tile Compatible

CMYK 00 090
RGB 65 64 66
HEX 414042

Full Color Versions

Black Versions

White Versions

English

by MAAX

COMPATIBLE

English

Utile

COMPATIBLE

English

Utile

COMPATIBLE

MAAX BRAND GUIDELINES | SUB-BRANDING | UTILE

French

de MAAX

COMPATIBLE

French

Utile

COMPATIBLE

French

de MAAX

COMPATIBLE




ModulR

CMYK 0 1000 0
RGB 236 250 140
HEX EC008C

Black Color Version

MAAX

MODUILR

White Color Version

MAAX

MODUL
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Soft Close

Color Versions

Full Color, English

SOF L CLOSEW

EMAAX

Full Color, French

GLISSEMENT
- DOUCE

>

"MAAX

White Versions

Color/White, English

SOF

MAAX

Color/White, French

GLISSEMENT

o= DOUCE

MAAX BRAND GUIDELINES | SUB-BRANDING | SOFT CLOSE

CLOSE””

Flat Color, English

SOE
, YIMIAAX

Flat Color, French

GLISSEMENT
ENDO

o= 000

Flat Color, English

SOF L CLOSE"

MAAX

Flat Color, French

GLISSEMENT

"DOUCE"

PMAAX

CLOSE"

CMYK 0 1000 0
RGB 27 117 188
HEX 1C75BC

Black, English

SOE
, YIVIAAX

Black, French

GLISSEMENT

> DOUCE"

’,}" MAAX

White, English

SOF
, YIVIAAX

White, French

GLISSEI\Eﬂ[E)NT

o005

CLOSE"

CLOSE"

2848



Lotus

CMYK 100000 CMYK 00070
RGB 0 174 239 RGB 109 110 113
HEX OOAEEF HEX 6D6E71

Full Color Versions

English French English/French English/Spanish

°
°

° L] ° L ¢ N . s ° ¢ ] ° o ¢ N . » ° ¢ ° o - . 2 ° ¢ L] ° Ld ¢ N . o
LOTUS LOTUS LOTUS LOTUS
Easy Clean Glass Protection asy Clean Glass otect/'oq

Easy Clean Glass Protection Revéteme ecteur facile d’entretien
Revétement protecteur facile d’entretien

Grayscale Versions

English French English/French English/Spanish

LOTUS LOTUS LOTUS LOTUS
Easy Clean Glass Protection Easy Clean Glass Protection

Easy Clean Glass Protection Revétement protecteur facile d’entretien
Revétement protecteur facile d’entretien Proteccidn de vidrio para una facil limpieza

White Versions

English French English/French English/Spanish

A LSl . A A
oTUuUS LOTU

LOTUS LOTUS -
Easy Glean Glass Protection

Easy Clean Glass Protection Revétement protecteur facile d’entretien Easy Clean Glass Protection
Revé p facile d i Proteccion de vidrio para una facil limpieza

29|48
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AcrylX

Full Color Versions

LsAcrylX 4
XAcrylX X

White Versions

XX AcrylX




Resin8

Full Color Version

RESI

Black Version

RESINS

White Version

RESINS
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Full Color Versions

Horizontal

Black Versions

Horizontal

D GlassShield

White Versions

Horizontal

' GlassShield

MAAX BRAND GUIDELINES | SUB-BRANDING | GLASS SHIELD

Vertical

Vertical

GlassShield

Vertical

GlassShield’

lcon

lcon




Click Connect

Full Color Versions

Primary Horizontal Icon

E [ CLICK ’

Black Versions

Primary Horizontal Icon

|: 2;2;» [ CLICKCONNECT" |: »»»
CLICKCONNECT"

White Versions

Primary Horizontal

|: 2525» [ CLICKCONNECT"®

CLICKCONNECT®

MAAX BRAND GUIDELINES | SUB-BRANDING | CLICK CONNECT



F2

Black Version

Dra 2

E‘a In

MAAX BRAND GUIDELINES | SUB-BRANDING | F2 34|48




Collection Series




Professional Series




RS,

Retail Series




MAAX Series
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Practical Application



SAP Code Standards

SAP Codes should be placed on the back cover or back page of a document.

The Code should be turned 90 degrees, where the bottom of the letters face the left side of the page and text
should be right justified.

The Code should be placed 1.75 inches from the bottom and .125 inches from the right edge of the page. In the
case that the document height is small enough that 1.75 inches from the bottom of the page places the sap code
more than half way up the document, the Code should be centered vertically along the right edge of the page,
oriented the same way as usual.

0.125 inches from right of page

FO-ECH0 XXXXXXXX BpeUE) Ul Pajuld

1.75 inches from bottom of page

MAAX BRAND GUIDELINES | PRACTICAL APPLICATION | SAP CODE STANDARDS 40|48



Examples of Use

MAAX

Enjoy the experience
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Brand Description

Target Audience: Plumber, Contractor, Showroom Person, Consumer
Channel: Showroom, Wholesale, Retail
Key Words / Terms:

Hydrotherapy, Systems, Everyday, Solutions, Comfort, Bathing, Bath, Clean, Experience, Craftmanship, Made in America,
Soothing, Luxury, Stylish, Dependable, Bathing Experience, Aquatic Advantage

Tag: We Are The Bath People

Tone of Voice (Brand Personality):

Expert, Passionate, Committed, Personal and Professional

Mission Statement (Vision):

What makes an Aquatic bath great? It's more of a question of ‘who?’

Behind every Aquatic product is an expert—an engineer, a designer, a machine operator—someone who is passionate
about bringing joy to the bathing experience. When you choose Aquatic, you're choosing more than a bath product. You're
choosing people who are the best at their craft.

With every detail of every design we create, at every one of our seven manufacturing facilities across the U.S., we aim to
bring the best to the industry and to homes nationwide.

Brand Promise (Purpose):

What makes an Aquatic bath great? It’s more of a question of ‘who?’

Values (Beliefs of the Company):

Aquatic is aligned with the American Bath Group mission of Building a Better Bathware Industry and Making a Positive
assionate about our craft. Above all else, we are the bath people.

Products):

Hydrotherapy: Whirlpool baths and soaking tubs and other spa products engineered to soothe.
cluding code compliant options.
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