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BADMINTON IS ENTERING ITS

tournaments across Group play and then knockout More matches.
S C 3 6 six levels - creating a for singles, knockout for More prize money.
INCE unified global structure. = doubles for S1000s over 11 days More visibility.
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increase of global fan base to

744 million

Broadcast hours doubled to more than
121 ,000 Prize pool: $2 million (min)

Prize pool: $3 million
Number of events

with cumulative audience of

122 IM per event

+ 50 broadcasters in
160 territories globally
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ENHANCED i~ FESTIVAL ATMOSPHERE
12 days player facilities and sports presentation EJ Festival atmosphere with fan-zone and digital activations
for a consistent premium look and feel
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Improved sports

i S,=l " presentation:

@ i Enhanced LEDand ~ weweeee, "
%, ¢ ¢ % overlay integration for i
" immersive viewing

7777

1177

Increased exposure:
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Fan zone & festival
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events into experiences *
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OTT platform @'Eg
access: Providing i @f
truly global access for *,

fans worldwide =~ ™

Unified branding and presentation: 4 \
Consistent look, sound and r :

storytelling across all events * @ \z %



