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BIC

16/05/2021

SOCIETE BIC
14 rue Jeanne d'Asnières
92110 CLICHY
Capital : 173 412 173,74 €
552 008 443 RCS NANTERRE

ASSEMBLEE GENERALE MIXTE
le 19 mai 2021 à 15h00 à 8 place de l’Opéra, 75009 Paris

Tenue hors présence physique des actionnaires

COMBINED SHAREHOLDERS' MEETING
of May 19, 2021 at 3:00 p.m

at 8 place de l’Opéra, 75009 Paris
To be held without the physical presence of shareholders
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  ENTER HERE 
your full name and
address or check them 
if they already appear

2 31

A

If you wish to
vote by post:
Tick here and

follow the 

If you wish to
give your proxy
to the Chairman
of the Meeting:

Tick here

If you wish to give your 
proxy to a designed person 

Tick here and enter the name 
and address of this person

Regardless 

date and sign 
here

ASSEMBLÉE GÉNÉRALE MIXTE
le 18 mai 2022 à 9h30 au Cloud Business Center

10 bis rue du 4 septembre 75002
Tenue hors présence physique des actionnaires

COMBINED SHAREHOLDERS’ MEETING
of  May 18, 2022 at 9:30 a.m at Cloud Business Center

10 bis rue du 4 septembre 75002 Paris 
To be held without the physical presence of  shareholders

If you wish to attend 
the Meeting in person: 

Tick here



BIC

3.



A GLOBAL

26
million

BIC® products bought every day

59.6% 
Reusable, recyclable 

8.1%
of Net Sales 

79%

12

4.0%

® products

€314.2
million

2021 Net I

€1,831.9 
million

,
2021 Net Sales

10,471
*

* Permanent Employees.

BIC



DEVELOPING 
MARKETS

26%
of Net Sales

13 factories

EUROPE

31%
of Net Sales

9 factories

PLANTS
WORLDWIDE 
INCLUDING

14  
STATIONERY 
FACTORIES

6
LIGHTER
FACTORIES

4
SHAVER
FACTORIES

NORTH AMERICA

43%
of Net Sales

2 factories

BIC’s global footprint, with 24 plants worldwide, allows us to stay close to our customers
and consumers, enabling us to anticipate and respond to evolving trends while 
minimizing the group’s environmental impact.

OF BIC® PRODUCTS 
MANUFACTURED 
IN BIC FACTORIES

91% 

BIC



OUR MISSION
We create high quality,

BIC is a world leader in Stationery, Lighters and Shavers products. For the past 75 years, BIC has met 
consumer needs with high-quality, safe, affordable and essential products trusted by everyone. BIC is one
of the world’s most recognized brands, with products sold in more than 160 countries. 

INTEGRITY SUSTAINABILITY RESPONSIBILITY INGENUITY TEAMWORK

HIGH QUALITY

product, the BIC® ®

INVENTIVE

We succeeded in
responding effectively 
to consumers’ changing 
expectations. 

Research &
Development teams work

consumer needs and 

to meet them.

RELIABLE 

We have created consumer
loyalty by offering the same
high quality throughout the
product’s life: more than 2km 
of writing from one BIC®

Cristal® ballpoint pen, 

BIC®

®

SUSTAINABLE 

We have always been committed 
to creating long-lasting products 
with a light environmental 
footprint, manufactured with 
a minimum of resources. 
We use an eco-design approach, 
integrating alternative solutions
such as the use of recycled 
materials or bioplastics in many 
products.

FROM VISION

OUR VISION

experience.

We

SIMPLICITY

TO LEADERSHIP  
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LEADERSHIP POSITIONS

OUR BRANDS 

LIGHTERS

FLAME
FOR LIFE

No. 1 
branded lighter 

manufacturer with cc. 55% 
market share (excluding Asia)*

39% of 2021 Net Sales

STATIONERY

HUMAN
EXPRESSION

No. 2 
writing instruments 

manufacturer with cc. 8% 
market share*

37% of 2021 Net Sales

SHAVERS

BLADE
EXCELLENCE

No. 2 
one-piece manufacturer

with cc. 23% 
market share*

22% of 2021 Net Sales

* Source: 2020 Euromonitor and BIC internal estimates.

BIC



Team members: the key to our success 
To support growth and development, we continuously 
reinforce our teams’ skills and capabilities by providing
customized training programs and opportunities 
for career development. BIC also develops a strong 
Diversity, Equity & Inclusion program. 
10,471 team members 
489.0 million euros payroll costs 
12,085 training days 

State-of-the-art 
and responsible production 
We use a state-of-the-art production line while 
reducing the environmental footprint of 
BIC factories and protecting our employees’ health. 

91% of Net Sales from products manufactured 
in BIC factories 

A sustainable procurement 
strategy
Through our responsible procurement strategy,
we strive to minimize the environmental Impact
of BIC® products.
966.5 million euros purchases of raw materials, 
consumables and services 
323 strategic suppliers 

Solid financial foundation 
Through sound cash management and a strong 
balance sheet, we ensure access to the capital 

and enhance growth. 
1,723.8 million euros shareholders equity 
280.6 million euros Net Cash from  

Innovation 
True to our culture of innovation, we maintain a sharp 
focus on developing new, innovative, environmentally 
friendly products.
347 patents granted at the end of 2021 
1.5% of Net Sales invested in R&D 

Encompassing 
Sustainable 

Development

and engaged 
teams

Open,  
consumer-centric 

partnerships

Enhanced 
commercial 
excellence 

 
global supply  

chain

Desire for 

individuality 

expression

 
of online 

A CONSUMER-CENTRIC  
 BUSINESS MODEL 

C
O

N
S

U
M

ER TREN D S
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Well-being and 
security at work 

To foster the commitment and loyalty of teams, 
we strive to ensure their everyday tasks 

58 work accidents 
1.19% rate of absenteeism 

A reduced environmental 
footprint 

We have considerably reduced our footprint by 

from the product’s creation to the end of its lifecycle,

-13% greenhouse gas emissions (scope 3)

Long-lasting products 
We innovate to respond to consumer 

needs and to reduce the impact of

of our products
BIC® Cristal® ballpoint pen 

BIC® Maxi lighter 
Up to 17 days of shaving with the BIC® Flex 3 

Long-term profitable growth

1,831.9 million Net Sales 
314.2 million euros Net Income 

74.9 million Capital Expenditure 

Education as a priority 
Motivated by our conviction that education is crucial

for the development of free will, independence 

82 philanthropic products supported 
158 million children
improved

1 million euros  invested in philanthropic projects 

OUR MISSION 

To create high-
quality, safe, 

affordable, essential 
products trusted 

by everyone 

 
for eco-responsible 

products

 BUSINESS MODEL 
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MAKING 
OPPORTUNITIES  

TRENDS

OPPORTUNITIES

TRENDS

OPPORTUNITIES

HUMAN EXPRESSION

BLADE  EXCELLENCE

TRENDS

OPPORTUNITIES

FLAME FOR LIFE

OUT OF MARKET 
TRENDS

BIC



BIC 2022 

of

EFFECTIVENESS

2022 TARGET

50 million euros
in annualized savings

2021 PERFORMANCE

50 million  

OMNICHANNEL DISTRIBUTION

Sharpen commercial operations to become a genuine omnichannel specialist, 
off-line and online, to drive value growth

2022 TARGET

Reach 10% of Net Sales 
in e-commerce 

PERFORMANCE 2021

10% of Total Net Sales from e-commerce, 
including Rocketbook

INNOVATION

Enhance BIC’s consumer insights capabilities and increase the pace of new innovative product
launches to drive consumer-centric sustainable innovation

2022 TARGET

Increase the number of new patent submissions
by 20% per year

2021 PERFORMANCE

+21% increase of new patent submissions 

RELEVANT AND 

CONSUMER-CENTRIC BRANDS

Connect and engage more effectively with all consumers to continue to leverage 
BIC’s unique brands, tailoring and strengthening our digital communications infrastructure 

2022 TARGET

Engage directly with consumers by allocating 

2021 PERFORMANCE

media investment in digital

INVENT THE FUTURE

BIC



 

BIC continues to transform from a manufacturing and distribution-led company into a fast-growing 
consumer-centric company. The goal: to ensure value creation and sustainable Returns to Shareholders.

The Horizon strategic plan is focused on a set of initiatives that 

consumer needs and sustainability. The goal is not only to 
amplify the core capabilities that have propelled BIC for

segments to ensure our long-term sustainable growth, 
Return to Shareholders. 

Horizon builds on the Invent the Future transformation plan,
which provided the company with a strong foundation to 
unlock long-term growth. The goal was to build muscle 
through centralized procurement, a redesigned supply chain, 
and reinforced core capabilities - all of which resulted in cost 

more resilient and was equipped to weather the economic 

Horizon is a more aspirational view to make sure our three product categories thrive despite headwinds. We started with the 
consumers’ needs and desires and how BIC® products can better meet them. Our aim is to unlock category growth by:

• expanding total addressable markets in fast-growing segments and evolving BIC’s business model to capture an increasing
value share of our markets, with a strong focus on execution and return on investments;

• leveraging innovation capabilities and manufacturing excellence to generate incremental revenues through 
new routes-to-market;

• capitalizing on the BIC® brand in our core markets and building on new lifestyles to grow a comprehensive portfolio

THE GOALS OF 

•  Reframe our 
three categories 
to accelerate top
line growth

•  Take our 
sustainable 
development
journey to 
the next level

•  Remain on a
mid-single-digit 
growth trajectory 

•  Maintain strong 

conversion

•  Sustain solid 
return to 
shareholders

STRATEGIC PLAN
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In Stationery, the focus evolves
to Human Expression,
moving beyond writing 
instruments into Creative
and Digital Expression.

innovative temporary tattoo 

towards self-expression,
individuality, and creativity

with the acquisition of 

In Shavers, the category
reinforces its one-piece shaver
business with more consumer-
driven and innovative products, 
and creates

high precision manufacturer,
in order to capitalize on 
its advanced R&D and 
manufacturing .

core shaver business with
innovative new offers such as
our Sustainable Development

®

.

STATIONERY

HUMAN
EXPRESSION

SHAVERS

BLADE
EXCELLENCE

In Lighters, the category 
expands to Flame for Life, 
focusing on all lighting
occasions and on a more 
value-driven model, powered 
by trade-up, personalization, 
and innovation.

lighter EZ Reach in June 

are non-related to tobacco
usage, such as candles and 
barbecues.

LIGHTERS

FLAME
FOR LIFE

Consumer-driven innovation means going beyond our traditional products into new consumer 
occasions and categories. By thinking differently about our categories and capabilities we can
expand our horizons for growth.

BIC



SUSTAINABILITY 
Sustainable Development has guided BIC’s approach to doing business for nearly 20 years. 

" "

# 1 FOSTERING SUSTAINABLE INNOVATION IN BIC® PRODUCTS

Simple, inventive designs, with less raw materials and long-lasting performance: sustainable development is embedded
into BIC® products starting from the design phase

2025-2030 COMMITMENTS

By 2025, the environmental and/or societal footprint
® products will be improved

By 2025, 100% of consumer plastic packaging will 

By 2030, we will use 50% non-virgin petroleum plastic

2021 KEY ACHIEVEMENTS AND RESULTS

We use EMA*AA in all innovation projects to evaluate 
products’ environmental and societal impacts.

The Environmental or social performances of 12 products 
were improved.

operational models. All new innovation programs were 
evaluated

16 ® products labeled NF Environnement

# 2 ACTING AGAINST CLIMATE CHANGE

roadmap and local choices 

2025 COMMITMENTS

By 2025, BIC will use 100% renewable electricity

2021 KEY ACHIEVEMENTS AND RESULTS

In 2021 79% of electricity came from renewable sources. 

BREEAM (Building Research Establishment Environmental 
Assessment Method), meeting the highest requirements 
for environmental performance and energy consumption 

BIC was awarded an A- leadership 2021 CDP score on 
Climate Change

* Environmentally & socially Measurable Advantage.

BIC



# 3 COMMITTING TO A SAFE WORK ENVIRONMENT

The Group is committed to the safety, health and well-being of its team members

2025 COMMITMENTS

By 2025, BIC aims for zero accidents across all operations

2021 KEY ACHIEVEMENTS AND RESULTS

Roll-out of the safety culture to sales teams.

Reinforcement, with a health and safety dimension, 

# 4 PROACTIVELY INVOLVING SUPPLIERS

Being a responsible company requires control of our entire value chain. Our purchasing team analyzes all risks and
selects and collaborates with our most strategic suppliers on implementing a responsible approach

2025 COMMITMENTS

By 2025, BIC will work responsibly with its strategic 
suppliers to ensure the most secure, innovative 
and

2021 KEY ACHIEVEMENTS AND RESULTS

Integration by 52.3% * of strategic suppliers 
of the responsible purchasing program

Training on the environmental and social impacts

Value chain analysis of 9 raw materials and 26 suppliers 

Consultations with over 30 relevant stakeholders 

material category (metal, gas and plastic).

# 5  IMPROVING LIVES THROUGH EDUCATION

Because education has the power to change the world, it has always been at the heart of the Group’s concerns

2025 COMMITMENTS

By 2025, BIC will improve learning conditions 

2021 KEY ACHIEVEMENTS AND RESULTS

promoted

* Excluding Cello, BIC Graphic, new aquisition and certain OEMs.

BIC



TEAM MEMBERS 
BIC’s commitment to the values of diversity, equity and inclusion (DE&I) are enshrined in the company’s 
Code of Conduct. BIC does not tolerate discrimination and harassment based on grounds such as age, race,
religion, color, ethnicity, national origin, disability, gender, sexual orientation, gender identity or marital
status.

At BIC, we consider cultural and individual diversity 
an essential element of team culture. We try to ensure 
that our teams reflect as closely as possible the 
diversity of the Group’s customers and consumers 
around the world. We welcome them and give them 

founded on practices of responsible leadership and 
management. And we encourage the diversity and 
dynamism of our teams as drivers for innovation and 

DE&I values drive BIC’s training, promotion, and 

initiatives to further our role as an agent of positive 
change. In January 2021, Gonzalve Bich joined the
“CEO action for diversity and inclusion™”, the largest

celebrates and welcomes diverse perspectives 

about DE&I.

Our global Diversity Equity & Inclusion (DE&I) 
strategy has set a series of strategic objectives 

belonging, attraction, promotion and influence.

Key 2021 achievements results for these KPIs
include:
• launch of 2 pulse surveys to measure Engagement,

Inclusion, Trust, and Manager Effectiveness; 

• partnership with a female- owned consultancy firm 
to facilitate a series of listening sessions with

• continued focus on delivering a gender balanced 
slate of candidates in mid-management and above

of all hires being females. Resulting in an increase 

•

Promoting a culture of inclusion

HEALTH AND WELL-BEING  

IN THE WORKPLACE

TEAM MEMBER  

DEVELOPMENT

PROMOTING DIVERSITY  

AND INCLUSION

SOCIAL DIALOGUE

To ensure the 

BIC



2021 NET SALES

€1,831.9 M

EMPLOYEES (2)

€489.0 M€

CAPITAL  
EXPENDITURE

€74.9 M

I NVE STM E NTS

Invest to ensure  
a sustainable growth 

Share the benefits  
of growth

BANKS

+€0.3 M
Net interest received

SUPPLIERS

€966.5 M
Purchased of raw materials, 

consumables, and 

COMMUNITIES

€1 M
Donations of funds 

DISTRIBUTION TO STAKEHOLDERS (1)

GOVERNMENTS

€110.7 M
Including €100.4 million 

€10.3 million

SHAREHOLDERS

€80.9 M
dividends 

€39.2 M
share buyback 

.
.

SHARING VALUE 
Through a global approach to deliver long-term growth for all stakeholders, we ensure a sustainable ver long-term growth for all stakehol

BIC
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GOVERNANCE 
Clear and well-structured, our governance is organized to ensure the proper functioning of the Group 

Shareholding structure

53%
Public

1%
Treasury shares

46%
Bich Family
(voting rights: 63%)

Women

Independent

Board
As of December 31, 2021, the total 
number of issued shares of SOCIÉTÉ
BIC was , representing 
65,654,533 voting rights.

BOARD OF
DIRECTORS
MISSIONS

•

•

•

•

EXECUTIVE 
COMMITTEE
MISSIONS

•
•

12

10

50%

30%

40%

99,3%

4

3

11

CEOCEO

Audit
CommitteeCommitt

Remunerationmunerat
Committeeommitte

NominationsNominatio , 
Governance andvernance a
CSR committeecommitte

BIC



BOARD OF   

JOHN GLE N
Interim Non-Executive Chair  
Co-opted Independent

MARIE-AIMÉ E 
BICH - DUFOUR
Director

GONZALVE BICH
Director and  
Chief Executive Officer 

TIMOTHÉ E BICH
Director
Coopted Director on 

E LIZABETH BASTONI

Director 

on

Director on r

MAË LYS CASTE LLA
Director

SOCIÉTÉ MBD
Director

VINCE NT BE DHOMME
Director

MARIE- PAULINE
CHANDON - MOËT
Director

JAKE SCHWARTZ
Director

Independennt 

INNA KOSTUK
Director

CANDACE MATTHEWS
Director

NIKOS KOUMETTIS NOMINATED FOR ELECTION AS INDEPENDENT DIRECTOR

of 

DIRECTORS 

BIC
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BIC

25.6.2 Supplementary pension schemes

The supplementary pension scheme may not grant entitlement to more

than 45% of the benchmark income (fixed and variable annual

remuneration due in respect of the reference period).

The pension plan of Gonzalve Bich is not governed by Article L. 137-11 of

the French Social Security Code. The structure of Pension entitlements in

the United States cannot compare to the ones in France (a). The 45%

limitation cannot therefore apply.

If he does not resign before the age of 52, Gonzalve Bich will have accrued

a pension benefit equivalent to 27.52% of the average remuneration over

the last three years of service. In addition, as of December 31, 2021, he is

entitled to a vested lump sum cash balance benefit of 30,800 U.S. dollars.

Further details on these Pension plans can be found in Chapter 4.2.2.6

Pension plans.

The Chief Executive Officer has his personal interests in the U.S., has spent the essential part of his career there and has his contractual relationship with the Group in the United
States.
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BIC
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25%
Group Net Sales

25%
Adjusted EBIT

200%%
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556%
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SOCIÉTÉ BIC

INVESTORS RELATIONS

14, RUE JEANNE D’ASNIÈRES

92611 CLICHY CEDEX – France

TEL: 33 (0) 1 45 19 52 00

EMAIL: investors.info@bicworld.com

LIMITED COMPANY CAPITAL EUROS 170,669,688.78 

DIVIDED INTO 44,677,929 SHARES OF EUROS 3.82

QUOTED ON EUROLIST EURONEXT PARIS

CODE ISIN : FR0000120966

MNEMONIC: BB CONTINUOUS QUOTATION

552.008.443 REGISTERED IN NANTERRE France

Cover illustration ©

from controlled and sustainably managed resources.



SOCIÉTÉ BIC
92110 CLICHY (FRANCE)

www.bic.com



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (Coated FOGRA39 \050ISO 12647-2:2004\051)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.5
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /sRGB
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo false
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo false
  /PreserveFlatness false
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages false
  /ColorImageMinResolution 100
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 100
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages false
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 150
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages false
  /MonoImageMinResolution 300
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 300
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects true
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (Coated FOGRA39 \050ISO 12647-2:2004\051)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /BleedOffset [
        0
        0
        0
        0
      ]
      /ConvertColors /ConvertToRGB
      /DestinationProfileName (sRGB IEC61966-2.1)
      /DestinationProfileSelector /UseName
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MarksOffset 6
      /MarksWeight 0.250000
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /UseName
      /PageMarksFile /RomanDefault
      /PreserveEditing false
      /UntaggedCMYKHandling /UseDocumentProfile
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [612.000 792.000]
>> setpagedevice


