<Plan> Chapter 4 Plan Input Notes 
Input note

Scan the environment for information useful to your objectives. 
Plan input

What market monitoring will you use for your site?
Inputs

Search keywords related to your product, brand, blog content or rivals. Observe top trends over a period of time to look for patterns.

Plan input

What market research will you do for your site?
Plan input

What sites are potential allies?

Plan input

What is the main objective you want to achieve with this site?
Plan input

Where else is the audience on the Internet?

Plan input

What resources do you have available to meet your market?

Plan input

Why will this value offering be suited to your audience?

Plan input

Who is the main audience you want to address?

Plan input
What challenges are likely to prevent you from meeting these objectives?

Plan input
What opportunities exist that make the objective easier to achieve?

Plan input

What sites are your direct competitors?

Plan input
What steps will you take to create the content required for your site?

Plan input
How does this content address the needs of your audience?

Plan input
How will you know if you have achieved your objectives?
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