<Plan> Chapter 4 Plan Output Notes 
Output note

At this stage, make a note of possible conflicts, opportunities or areas for further investigation which look useful.
Outputs

Note down key trends of interest. If you’re working with an existing brand, see how it’s already represented in the live marketspace. Write up a short list of areas for future research to set up the market research.

Output note
At this stage ensure that you’ve directly and overtly addressed all elements of your chosen marketing mix. Line up the gaps in your write-up of your planning notes to ensure you cover each element and that each aspect of the mix is given equal consideration.
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