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Communications Framework 

The content pitch

Five common ways to explain your website / service / value offer

· Twitter posts (140 characters)

· Twitter bio sentence (one sentence)

·  elevator pitch (the two-sentence response to ‘So what do you do online?’)

· full-length paragraph for the ‘About you’ or ‘Biography’ section of social media sites and 

· Extensive self-descriptive ‘About us’ page for your website or blog 

The search engine optimization plan

· What are the keywords you want to associate with your site?

· How will you use those keywords in the site?

· What deliberate SEO strategies will you employ?

· How would our target market normally come to find a site like ours?

The conventional communications plan

· What offline communications strategies will be employed for each aspect of the promotional mix? 

· advertising

· direct marketing 

· personal selling

· point-of-sale/point-of-purchase displays

· publicity

· public relations

· sales promotions

· Outline what online communications strategies will be employed for each aspect of the promotional mix 

· advertising 

· direct marketing 

· personal selling

· point-of-sale/point-of-purchase displays

· Will additional point-of-sales materials be integrated into the shopping cart? 

· publicity

· public relations

· Who is managing the blogger relations?

· What blogger relationship management frameworks are in place?

· sales promotions

· user-generated content

· How will community user created content be integrated into the IMC plan?







PAGE  
2
Dann & Dann, emarketing, © 2011 Palgrave

