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Answers
1. d) All of the above

2. a) Research proposal

3. c) Definition of the problem and research objectives

4. b) An exploratory design

5. d) Invoices
6. c) All knowing

7. d) All of the above

8. d) Reporting of findings

9. c) Primary data

10. b) The terms systematic sampling and convenience could be used interchangeably

11. d) All of the above

12. a) Ethical issues in marketing  research

13. b) Longitudinal studies and cross-sectional studies

14. b) Time order occurrence

15. a) Independent variable
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