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Chapter 4 Multiple Choice Questions

1. Which of the following is an element of the Marketing Information system of Adidas?

a) Marketing intelligence

b) Internal records

c) Marketing research

d) All of the above

2. If Tesco, a leading supermarket in the UK, submits a research brief to a marketing research agency, it should expect to get a ____________concerning the task

a) Research proposal

b) Part-payment

c) Full-payment 

d) None of above

3. If British Airways has chosen you and two of your friends as a group to help the company carry out marketing research into a particular problem about the organisation, which of the following will be your first stage in approaching the task?

a) Reporting the findings

b) Collection of data

c) Definition of the problem and research objectives

d) Formulation of research design

4. A research design that provides insight at the early stage of a study is known as ______________

a) A causal design

b) An exploratory design

c) Descriptive design

d) Experimentation

5. Which of the following is not an external source of secondary data?

a) Publication from government agencies

b) News media

c) Trade publication

d) Invoices

6. Which of the following is not necessarily an attribute of a good focus group moderator?

a) Flexible

b) A quick listener

c) All knowing

d) Excellent memory

7. Which of the following is expected in a research brief submitted by a leading marketer of cosmetic products to a marketing research agency?
a) A statement of the problem

b) The research objectives

c) The scope of the research

d) All of the above

8. Which of these stages in the marketing research process comes last?
a) Collection data

b) Formulation of research design

c) Analysis of data

d) Reporting of findings

9. Survey and Experimentation are sources of collecting ____________ 

a) Internal secondary data

b) External secondary data

c) Primary data

d) Qualitative data

10. Which of the following statements is not true?

a) Cluster sampling and stratified random sampling are two of various types of probability sampling

b) The terms systematic sampling and convenience could be used interchangeably

c) Snowballing is a typical example of non-probability sampling

d) Systematic sampling and cluster sampling are examples of probability sampling 

11. Which of these listed options is most likely to be in a marketing research report?

a) Methodology

b) Executive summary

c) Recommendations

d) All of the above

12. The question of ‘What will the researcher do to the information collected after they have finished using it?’ is most related to which of the following?
a) Ethical issues in marketing research

b) Selection of appropriate data analysis methods

c) Historical perspectives on marketing 
d) Marketing research budget

13. Two types of descriptive research design are ____________
a) Exploratory design and experimentation

b) Longitudinal studies and cross-sectional studies

c) Causal design and focus group discussion

d) External studies and cross-sectional studies

14. ____________is one of the major evidences that are used to demonstrate the existence of a causal relationship between variables
a) Time order occurrence

b) Sensitivity of the topic being studied
c) Scale of the fund available for the research

d) The degree of diversity of the personnel that collected the data

15. In an experimental research design, the variables that are manipulated for the purpose of knowing the effect changes in others are called______________

a) Independent variable

b) Dependent variables

c) Extraordinary variables

d) Simultaneous variables
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