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 EXHIBIT 4.5  Actual versus estimated contribution for a number of representative products

 (10) 0 10 20 30 40 50 60 70 80

Actual contribution (%)

Weighting given 
to price as an 
order-winner

Anticipated change 
in the weighting 
given to price as an 
order-winner

Average

80

70

60

50

40

30

20

10

 EXHIBIT 4.6  A comparison of actual contribution for a group of representative products to the 
order-winner weighting given to price


