
vii

Contents

List of fi gures and tables xv
List of plates xviii
About the author xx
Acknowledgements xx
Preface xxi
Guided tour of the book xxx
List of abbreviations xxxii
Guide to case study and country features xxxiv

part 1 The international dimension and the organization 

chapter 1  The business enterprise in the international environment 
Chapter outline 
Learning objectives 
Introduction 
International business in a changing environment 
Entrepreneurship goes global 
STRATEGIC CROSSROADS 1.1 Will more franchises deliver super-size 

profi ts for McDonald’s? 
Cross-border enterprises: their internal environment 
STRATEGIC CROSSROADS 1.2 Ericsson adapts its traditional strengths 

to a changing environment 
CASE STUDY 1.1 PepsiCo’s path to internationalization 
COUNTRY FOCUS 1.1  JAPAN Electronics industry spearheads 

Japanese economic recovery 
Th e organizational environment 
Key organizational players in the international business 

environment 
COUNTRY FOCUS 1.2  VENEZUELA An uncertain future for foreign 

multinationals in Venezuela 
CASE STUDY 1.2 Volkswagen struggles to get back on the road 

9781403_945631_01_prels.indd   vii9781403_945631_01_prels.indd   vii 19/9/08   15:03:3119/9/08   15:03:31



viii  Contents

chapter 2 Perspectives on globalization 
Chapter outline 
Learning objectives 
Introduction 
What is globalization? 
Methods of internationalizing operations 
STRATEGIC CROSSROADS 2.1 Puma on top of the world 
COUNTRY FOCUS 2.1  THE USA What has happened to American 

manufacturing jobs? 
CASE STUDY 2.1 Nokia keeps competitors at bay 
Th eories of international business expansion   
STRATEGIC CROSSROADS 2.2 Dyson cleans up 
Changing patterns of FDI 
COUNTRY FOCUS 2.2  INDIA ‘Made in India’ comes of age 
Impact of globalization on societies 
MNEs and social impacts 
CASE STUDY 2.2 IBM and Lenovo: a tale of globalization 

part 2 The environment of IB 

chapter 3 The economic environment 
Chapter outline 
Learning objectives 
Introduction 
Comparing national economies as a whole 
STRATEGIC CROSSROADS 3.1 Th e Samsung empire untamed – for now 
Infl ation: a national and global phenomenon 
Focus on specifi c aspects of national economies 
COUNTRY FOCUS 3.1  THE UNITED KINGDOM Two-speed Britain 
Public fi nances  
Diverse economic systems 
CASE STUDY 3.1 Heineken seeks refreshing changes 
Transition economies 
STRATEGIC CROSSROADS 3.2 Aviation Valley attracts high fl yers 
Regional integration 
COUNTRY FOCUS 3.2  ROMANIA Romania open for business at last 
Th e least developed economies 
CASE STUDY 3.2 Wal-Mart’s great leap forward 

chapter 4 The cultural environment 
Chapter outline 
Learning objectives 
Introduction 

9781403_945631_01_prels.indd   viii9781403_945631_01_prels.indd   viii 19/9/08   15:03:3219/9/08   15:03:32



 Contents  ix

Culture’s many facets 
Th e springs of culture 
COUNTRY FOCUS 4.1  TURKEY Turkey between past and future 
Culture theories 
Business and culture 
STRATEGIC CROSSROADS 4.1 Flexible approach builds value for 

Chugai–Roche alliance 
Changing cultures in the modern world 
CASE STUDY 4.1 Testing times for Citigroup in South Korea 
COUNTRY FOCUS 4.2  MEXICO Mexico struggles to heal divided 

society 
STRATEGIC CROSSROADS 4.2 Arab media reach out  
CASE STUDY 4.2 DIY goes global 

chapter 5 The political and legal environment 
Chapter outline 
Learning objectives 
Introduction 
Political systems 
COUNTRY FOCUS 5.1  RUSSIA Whither democracy in Russia? 
Political risk 
CASE STUDY 5.1 Online gambling’s uncertain future 
Government and business 
COUNTRY FOCUS 5.2  FRANCE Evolution or revolution in the 

French political environment? 
STRATEGIC CROSSROADS 5.1 Building an empire with ABC 

Learning Centres  
National legal frameworks 
STRATEGIC CROSSROADS 5.2 YouTube and the new internet era 
Assessing legal risks 
Regional dimensions: the EU as a supranational union 
International organizations and law 
CASE STUDY 5.2 Royal Dutch Shell humbled but looking to the future 

part 3 Competing in the global marketplace 

chapter 6 International trade and regional integration 
Chapter outline 
Learning objectives: 
Introduction 
Trade in the global economy 
COUNTRY FOCUS 6.1  GERMANY Two sides of Germany’s star 

export performance 

9781403_945631_01_prels.indd   ix9781403_945631_01_prels.indd   ix 19/9/08   15:03:3419/9/08   15:03:34



x  Contents

STRATEGIC CROSSROADS 6.1 China turns to Africa 
International trade theories 
National competitiveness 
Government trade policy 
CASE STUDY 6.1 Boeing and Airbus on a collision course 
Th e WTO and multilateral trade agreements 
COUNTRY FOCUS 6.2  BRAZIL Brazil becomes an agricultural 

superpower 
STRATEGIC CROSSROADS 6.2 Precarious future for Kenya’s export 

processing zones 
Regional trade and economic integration 
CASE STUDY 6.2 Piecemeal liberalization of world trade in textiles 

and clothing  

chapter 7 Strategy and organizations 
Chapter outline 
Learning objectives 
Introduction 
Internationalization strategy 
COUNTRY FOCUS 7.1  POLAND Contrasts and contradictions in 

Poland’s business environment 
Strategy in the changing environment 
STRATEGIC CROSSROADS 7.1 Weg Electric motors ahead in 

international market 
Organizational structures in the international context 
STRATEGIC CROSSROADS 7.2 ABB’s journey towards success 

through structural change 
Organizations and networks 
CASE STUDY 7.1 Slimmer Unilever seeks renewed growth 
National variations in fi rms and networks 
COUNTRY FOCUS 7.2  SOUTH KOREA Bright prospects dimmed 

by uncertainty within South Korea’s businesses 
Organizational change 
CASE STUDY 7.2 Nissan looks beyond the turnaround  

chapter 8 Marketing 
Chapter outline 
Learning objectives 
Introduction 
Marketing in the organizational context 
International market expansion 
COUNTRY FOCUS 8.1  CHINA China’s consumer boom takes off , 

but are all on board? 

9781403_945631_01_prels.indd   x9781403_945631_01_prels.indd   x 19/9/08   15:03:3619/9/08   15:03:36



 Contents  xi

STRATEGIC CROSSROADS 8.1 Excitement mounts as Hispanic media 
take to a wider stage  

COUNTRY FOCUS 8.2  SOUTH AFRICA Buoyant South Africa on a 
wave of optimism 

Products and branding 
CASE STUDY 8.1 Global brands and local products light up Procter & 

Gamble 
Reaching consumers 
STRATEGIC CROSSROADS 8.2 Changing attitudes to advertising to 

the under-s 
Marketing and ethics 
CASE STUDY 8.2 Restoring the shine to the golden arches 

part 4 Managing in the global environment 

chapter 9 Human resource management 
Chapter outline 
Learning objectives 
Introduction 
HRM in the international organization 
National environmental factors in IHRM 
COUNTRY FOCUS 9.1  VIETNAM Vietnam: what about the workers? 
IHRM policies and practices 
CASE STUDY 9.1 Look good and feel good with L’Oréal  
Employee relations 
STRATEGIC CROSSROADS 9.1 GECAD reinvents itself 
COUNTRY FOCUS 9.2  SWEDEN Sweden’s evolving social model  
Managing across cultures 
IHRM in international alliances 
STRATEGIC CROSSROADS 9.2 Austrian banks look eastwards  
CASE STUDY 9.2 Shifting centre of gravity for Indian outsourcing 

companies 

chapter 10 Supply chains 
Chapter outline 
Learning objectives 
Introduction 
Supply chain management in theory and practice 
COUNTRY FOCUS 10.1  SPAIN Globalization’s changing fortunes 

in Spain  
Global sourcing 
STRATEGIC CROSSROADS 10.1 Bosch steers a steady course in 

changing vehicle markets 

9781403_945631_01_prels.indd   xi9781403_945631_01_prels.indd   xi 19/9/08   15:03:3819/9/08   15:03:38



xii  Contents

Global manufacturing strategies 
COUNTRY FOCUS 10.2  SLOVAKIA Slovakia counts the gains from 

foreign investors 
Quality management 
CASE STUDY 10.1 Toyota goes global 
Logistics 
STRATEGIC CROSSROADS 10.2 Maersk encounters bumpy seas 
CASE STUDY 10.2 Dell makes changes to regain competitiveness 

chapter 11 Finance and accounting 
Chapter outline 
Learning objectives 
Introduction 
Overview of global fi nancial markets  
Th e international monetary system 
STRATEGIC CROSSROADS 11.1 Has APP learned the lessons of 

Asia’s fi nancial crisis? 
Managing foreign exchange 
Global capital markets 
COUNTRY FOCUS 11.1  HONG KONG Hong Kong thrives from 

Chinese connections 
International corporate fi nance 
CASE STUDY 11.1 Sparks fl y in Mittal Steel’s takeover of Arcelor 
COUNTRY FOCUS 11.2  DUBAI Dubai looks beyond oil wealth 
International accounting issues 
STRATEGIC CROSSROADS 11.2 Cultural revolution in Chinese 

accounting 
CASE STUDY 11.2 A sweet future for Cadbury Schweppes? 

chapter 12 Innovation and strategy 
Chapter outline 
Learning objectives 
Introduction 
Th e elements of innovation 
Th eories of innovation in international business 
STRATEGIC CROSSROADS 12.1 Martek Marine rides the waves of 

innovation 
Innovation in the national environment 
COUNTRY FOCUS 12.1  SINGAPORE Singapore strives to climb 

the innovation ladder 
STRATEGIC CROSSROADS 12.2 Amadeus strikes a new chord with 

customers 
Innovation and the organization  

9781403_945631_01_prels.indd   xii9781403_945631_01_prels.indd   xii 19/9/08   15:03:3919/9/08   15:03:39



 Contents  xiii

COUNTRY FOCUS 12.2  SWITZERLAND Is Switzerland losing its 
competitiveness in innovation? 

Co-operative innovation strategies  
Managing innovation 
CASE STUDY 12.1 Kodak – a new business model for the digital age 
CASE STUDY 12.2 Is innovation under threat in the pharmaceutical 

industry? 

part 5 Global issues and IB 

chapter 13 Ecological challenges for business and society 
Chapter outline 
Learning objectives 
Introduction 
Elements of the natural environment 
Th e changing environment and societies 
COUNTRY FOCUS 13.1  EGYPT Is Egypt balancing environmental 

and economic agendas? 
Governance and the environment 
COUNTRY FOCUS 13.2  AUSTRALIA  How sustainable is Australia’s 

export boom? 
Business strategy and sustainability 
CASE STUDY 13.1 BP’s green strategy takes a battering 
Environmental management in practice 
STRATEGIC CROSSROADS 13.1 Whole Foods Market: more than a 

niche player  
Shared responsibilities: businesses and governments  
STRATEGIC CROSSROADS 13.2 Customer-led packaging innovation 

from Huhtamaki  
Focus on consumers  
CASE STUDY 13.2 Who’s driving the green car? 

chapter 14 Corporate social responsibility 
Chapter outline 
Learning objectives 
Introduction 
Corporate social responsibility (CSR) and related concepts 
COUNTRY FOCUS 14.1  NIGERIA Sharing the benefi ts of oil wealth 

in Nigeria 
Th eories of CSR 
COUNTRY FOCUS 14.2  MYANMAR BURMA Is doing business 

in Myanmar compatible with CSR? 
CSR and international corporate strategy  

9781403_945631_01_prels.indd   xiii9781403_945631_01_prels.indd   xiii 19/9/08   15:03:4119/9/08   15:03:41



xiv  Contents

STRATEGIC CROSSROADS 14.1 Accenture’s corporate citizenship 
profi le 

CASE STUDY 14.1 GrupoNueva blends performance and social 
responsibility 

Philanthropy and social entrepreneurship 
Accountability and ethical behaviour 
STRATEGIC CROSSROADS 14.2 Anglo American’s CSR principles 

under fi re 
Reporting CSR 
CASE STUDY 14.2 Nike’s evolving CSR strategy 

chapter 15 Global governance 
Chapter outline 
Learning objectives 
Introduction 
Global governance  
STRATEGIC CROSSROADS 15.1 Product Red: a new business model 

in the making? 
COUNTRY FOCUS 15.1  KAZAKHSTAN Kazakhstan seeks a new 

role on the international stage 
Meeting global challenges 
COUNTRY FOCUS 15.2  BURKINA FASO Staying poor or building 

a new future: Burkina Faso  
Shifting infl uences in global markets 
CASE STUDY 15.1 Gazprom – an ordinary company? 
Trends and issues in international rule-making  
STRATEGIC CROSSROADS 15.2 China welcomes the internet, but 

on its own terms 
Corporate social responsibility (CSR) and global governance 
CASE STUDY 15.2 Microsoft versus competition authorities: and the 

winner is… 

Epilogue  
Appendix 1: Atlas 

Th e World ; Europe ; Middle East ; Africa ; 
South America ; Central America ; North America 

Appendix 2: Country data 
Glossary  
References  
Index: Business organizations 

People  
Subject  

9781403_945631_01_prels.indd   xiv9781403_945631_01_prels.indd   xiv 19/9/08   15:03:4319/9/08   15:03:43



xv

List of fi gures and tables

Figures
. Comparison of the local, national and 

international business 
. Dimensions of the international environment 
. Early stage entrepreneurial activity,   
. Th e global entrepreneur 
. Roles within the public company 
. Changing ownership of UK equities  
. MNE multi-tiered ownership structure 
. Business functions in the international 

context 
. Executive managers and company 

stakeholders 
. Alliances, networks and joint ventures 
. MNE interactions 
. Th e European Union and eurozone 
. Globalization 
. Methods of internationalizing operations 
. Product life cycle 
. Incremental internationalization 
. Dunning’s eclectic paradigm 
. Growth in value of global FDI stock 
. FDI infl ows, – 
. Number of MNEs based in developed, 

developing and transition economies 
. FDI outfl ows from developing and transition 

countries 
. Share of the top  of earners in gross 

income in selected industrialized countries 
. Number of internet users per thousand 

people 
. Globalized production and social impacts 
. GDP of selected countries, – 
. Economic growth in selected countries  
. CPI infl ation  
. Annual growth in GDP per hour worked  
. Productivity and growth 
. Unemployment in selected countries,  
. Current account balances (as percentage of 

GDP) 

. Budget defi cits in selected countries (as 
percentage of GDP) 

. Top rates of corporation tax 
. Diff ering models of capitalism 
. FDI fl ows to selected countries in Central 

and Eastern Europe 
. Chinese annual wages in manufacturing  
. EU budget , percentages of total, 

.bn 
. Facets of culture 
. Cultural diversity: percentage of population 

from cultural minorities within countries  
. Th e importance of religion in people’s lives 
. World religions, as percentages of world 

population,   
. Th e world’s most widely spoken languages 
. Hofstede’s cultural dimensions 
. Organizational culture 
. Percentage of foreign directors on the boards 

of the largest MNEs in selected countries 
. Projected growth of urban and rural 

populations in less and more developed 
regions of the world 

. Growing cities in the developing world  
. Comparison between percentages of men 

and women in the adult labour force 
(selected countries) 

. Th e global gender gap (ranking in brackets) 
. Foreign-born people as percentage of total 

population 
. Features of authoritarianism and democracy 
. From authoritarian to democratic: selected 

countries 
. Respect for institutions in Latin America 

() 
. Internal political risks 
. Transparency International’s Corruption 

Perception Index, selected countries,  
. International risks 

9781403_945631_01_prels.indd   xv9781403_945631_01_prels.indd   xv 19/9/08   15:03:4519/9/08   15:03:45



. Business regulation in selected countries 
. Dimensions of the legal environment 
. Legal risks in overseas locations 
. Most numerous types of litigation in the US 

and UK () 
. Business, government and social impacts of 

trade  
. Th e world’s leading merchandise exporting 

countries  
. Long-term trends in merchandise exports 
. Shares of world merchandise exports 

(, billion),  
. Th e Heckscher-Ohlin-Samuelson theory 
. National competitiveness rankings 
. Tools of government trade policy   
. Financial support for agricultural 

producers,  
. Share of intra-regional trade fl ows in each 

region’s total merchandise exports,    
. Levels of regional economic integration 
. Merchandise exports of Mercosur countries 

by destination,  
. Merchandise exports of Nafta countries by 

destination,  
. EU trade among member states and with 

major non-EU trading partners,  
. Africa’s regional exports by region,  
. Internationalization strategies 
. Location decision 
. SWOT analysis and beyond 
. Porter’s fi ve forces model 
. Th e multidivisional structure 
. Contrasting models of multidivisional 

companies 
. Th e global matrix 
. Th e network organization 
. Aspects of strategic and organizational 

change 
. Levels of marketing 
. Generic marketing strategies 
. Global marketing strategy 
. Analysis of country markets 
. Market entry strategies 
. Market entry analysis 
. Rankings of global brands for  
. Own-label share of consumer packaged 

goods spending 
. Th e marketing mix 
. Distribution channels 
. Overlapping spheres of ethical issues 
. Elements of international human resource 

management 
. Cultural and institutional environments of 

IHRM 

. International HR planning 
. Employee relations in the MNE 
. Trade union density in selected countries 
. Th e transnational manager 
. Degrees of integration in acquired 

organizations 
. Foreign acquisitions by emerging market 

companies 
. Th e external supply chain 
. Diff erent types of supply chain 
. Make-or-buy decisions 
. Global sourcing decisions 
. Fordist mass production compared to 

fl exible mass production    
. Elements of total quality management 
. Breakdown of costs for goods imported into 

the US from China 
. Container trade at the Port of Long Beach 
. Overview of global fi nancial markets 
. From fi xed to fl oating exchange rates: 

international diversity 
. Monetary policy among IMF member states, 

 
. Th e US dollar’s decline against other major 

currencies, – 
. Internal and external factors in the Asian 

fi nancial crisis 
. Amounts outstanding on interest rate and 

currency swaps 
. Number of listed companies on major stock 

exchanges,  
. Leading exchanges’ shares of total share 

trading by value,  
. Shifting investments of worldwide pension 

funds 
. A comparison of equity and debt fi nancing 

for private and public companies 
. Cross-border mergers and acquisitions by 

companies in developed and developing 
economies 

. Growth in hedge funds 
. Infl uences on national accounting practices 
. Elements of innovation 
. Stages of development (change) 
. Th e national innovation system 
. Gross domestic expenditure on R&D as a 

percentage of GDP in selected countries 
. Th e top seven countries in R&D: breakdown 

in sector,  
. Innovation in diff erent types of international 

business 
. Potential benefi ts and risks of co-operative 

R&D agreements 
. Equity and non-equity R&D agreements 

xvi List of figures and tables

9781403_945631_01_prels.indd   xvi9781403_945631_01_prels.indd   xvi 19/9/08   15:03:4719/9/08   15:03:47



. Internal and external aspects of managing 
innovation 

. Th e main intellectual property rights 
. Environmental indicators  
. Industrialization and its impacts  
. Air pollution in selected cities 
. Rising levels of greenhouse gases 
. Global CO emissions,  
. Greenhouse gas emissions per capita in EU, 

 
. Determinants of corporate environmental 

strategy 
. Identifying and responding to environmental 

impacts 
. Share of total greenhouse gas emissions in 

the EU  countries by sector,  
. Shifting sources of power generation in the 

UK 
. Hierarchy of waste treatment methods 
. Corporate social responsibility and related 

concepts 
. A multidimensional CSR model 
. Dimensions of stakeholder engagement 
. Corporate stategy and CSR 
. Types of recipient organization receiving 

the greatest shares of US donations,  

. Percentage of companies with control-
enhancing mechanisms 

. Breakdown of executive compensation in 
the US 

. Employees directly and indirectly connected 
to the MNE 

. Growth in non-fi nancial reporting by 
companies 

. Types of non-fi nancial report issued by 
companies, – 

. Dimensions of global governance 
. Types of organization in global governance 
. Meeting the challenges to peace and security 
. Improving human well-being 
. Proportion of people living on less than  

a day in selected regions 
. Emissions of carbon dioxide (CO),  

and  
. Offi  cial development assistance as 

percentage of GNI,  
. Th e world’s largest listed and unlisted 

companies,  
. Th e world’s largest sovereign wealth funds 
. Global fi nancial governance 
. Number of internet users per  of 

population,  and  

 List of fi gures and tables xvii

. What does globalization mean for business, 
society and government? 

. Selected high-, middle- and low-income 
countries 

. Selected developed, transition, developing 
and least developed countries 

. Inequality measurements for selected 
countries 

. Transnationality rankings of companies 
. Ratifi cation of major human rights 

conventions 

. African regional groupings 
. Types of international orientations in MNEs 
. Channels of technology transfer 
. Th e world’s  largest companies by R&D 

spending,  
. Th ree theories of global governance 
. Th e  highest recipients of aid for trade, 

– 

Tables

9781403_945631_01_prels.indd   xvii9781403_945631_01_prels.indd   xvii 19/9/08   15:03:5119/9/08   15:03:51



xviii

List of plates

. Th e outdoor café has become a popular 
aspect of city life around the world. 

. Companies specializing in picture technology 
stand to gain in a world increasingly focused 
on screens. 

. Not far from the modern buildings 
symbolizing oil wealth, poor living conditions 
are signs of the divisions in Venezuelan 
society. 

. Mobile phones are now part of everyday life 
for people the world over, such as this user in 
India. 

. Football has become popular in Africa, 
boosted by hosting the World Cup in . 

. Workers streaming into the factory at the 
start of the day – a sight becoming familiar 
around the world, as industrialization 
spreads. 

. Government economic policies impact on 
consumers’ spending decisions and also on 
perceptions of their country’s political leaders. 

. Leisure activities such as going to bars and 
restaurants with friends are popular aspects 
of social life – and also a growth area for 
international business. 

. Retailing has gone global, with the advent of 
large stores such as hypermarkets, which are 
now expanding in emerging markets. 

. Bright red lanterns greet the Chinese New 
Year, a time for family reunions and 
celebrations. 

. Th e border between Mexico and the US is 
symbolic of the barriers posed for poor 
people seeking opportunities for a better 
life in the US.  

. New apartment blocks such as these in 
Shanghai off er entry into middle-class urban 
lifestyles for millions of Chinese, and also 
opportunities for businesses which cater for 
their needs. 

. A fi reworks display in Bangkok. Th e people 
of Th ailand have cause to celebrate the return 
of civilian government, but the country’s 
military leaders remain powerful. 

. Th e bright lights of the casino sign spell 
excitement and a chance to win riches, but 
online gambling now off ers a range of 
alternatives with excitement of their own. 

. Poor children in developing countries, such 
as these in India, are vulnerable to 
exploitation and the harmful eff ects of 
accidents in industrial operations.  

. Th is impressive chemical complex in 
Germany contributes to the country’s strong 
position in industrial exports. 

. Brazil’s status as an agricultural superpower 
owes much to its large-scale farming, such 
as this vast sugar plantation. 

. For these textile workers in Africa, 
investment has brought jobs, but they are 
vulnerable to global competition. 

. Proximity to steel production, such as this 
foundry which supplies vital inputs, is a 
factor in deciding on location in many 
manufacturing industries. 

. Global brands must compete with 
own-brand rivals, such as these hair care 
products, to win over consumers. 

. Th is dashboard of a Nissan sports car 
signifi es one of the many global markets 
which Nissan is targeting. 

. Shopping malls, now springing up in 
emerging markets, have become synonymous 
with modern consumer society. 

. Th e affl  uence of Cape Town, South Africa, 
seen in the modern buildings shown here, 
refl ects the country’s economic growth. 

. A favourite with children, but the burger is 
now seen as contributing to childhood 
obesity. 

9781403_945631_01_prels.indd   xviii9781403_945631_01_prels.indd   xviii 19/9/08   15:03:5419/9/08   15:03:54



 List of plates xix

. Work in the industrial plant in the 
background contrasts with traditional 
agricultural work in the nearby rice paddy. 

. Teamworking leads to greater understanding 
across cultural and organizational 
boundaries. 

. India’s expertise in IT, exemplifi ed by the IT 
professionals pictured here, is now being 
expanded into a range of business services in 
global markets. 

. Th is  photograph shows China’s fi rst 
railway train, setting out from Shanghai 
towards Woosung on the Yangtze River. 

. Advances in the factory production line 
combine the benefi ts of mass manufacturing 
and customization. 

. Th e advent of the container revolutionized 
shipping and necessitated the building of 
specialist container ports. 

. For quality-conscious retailers, upgrading 
the appearance of stores and maintaining the 
fl ow of new product lines, although costly, 
help to maintain customer satisfaction and 
boost sales.  

. Shares can rise and fall frequently, even in 
the course of a single day, tracked by trading 
screens in the many stock exchanges now 
established around the world. 

. Dubai’s ambitious waterfront construction 
projects refl ect its aspirations as a global 
fi nancial centre. 

. Green energy from wind turbines is rising 
up the agenda for both governments and 
innovative technology companies. 

. Biotechnology research is growing rapidly. 
Th e monitor in this photo shows a live image 
of human cells. 

. Digital cameras, which have fallen rapidly 
in price, have transformed family 
photo-taking. 

. Blame for the rise in greenhouse gas 
emissions rests heavily on coal-burning 
power stations. 

. Th e parched banks of Australia’s depleted 
Murray River tell a sad story of overuse and 
drought. 

. Paper recycling has become an important 
growth industry globally, due to resource 
constraints and environmental pressures. 

. Th ese highly revered Buddhist monks are 
important in Burmese culture and society, 
which have been strained to breaking point 
by the harsh military regime. 

. Medical aid for vaccinations such as this 
one is an aspect of corporate philanthropic 
activities targeted at poor developing 
countries. 

. Fair trade initiatives, such as fair trade 
coff ee production pictured here, have 
contributed to CSR strategies. 

. Gleaming buildings in Kazakhstan’s new 
capital, Astana, point to the country’s 
global ambitions. 

. Th is Indian woman is among India’s millions 
of inhabitants struggling to survive on less 
than  a day. 

. Th e construction of this gas pipeline in 
Leningradskaya, Russia is helping to boost 
the country’s exploitation of its valuable gas 
resources. 

. Th e internet depends on complex 
infrastructure, as seen in this photo of an IT 
professional working with internet cables. 

9781403_945631_01_prels.indd   xix9781403_945631_01_prels.indd   xix 19/9/08   15:03:5719/9/08   15:03:57



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (None)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.6
  /CompressObjects /Off
  /CompressPages false
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType true
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 524288
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage false
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
    /AdobeSansMM
    /AdobeSerifMM
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages false
  /ColorImageDownsampleType /Average
  /ColorImageResolution 300
  /ColorImageDepth 8
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /FlateEncode
  /AutoFilterColorImages false
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages false
  /GrayImageDownsampleType /Average
  /GrayImageResolution 300
  /GrayImageDepth 8
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /FlateEncode
  /AutoFilterGrayImages false
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages false
  /MonoImageDownsampleType /Average
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /False

  /CreateJDFFile false
  /SyntheticBoldness 1.000000
  /Description <<
    /ENU (Acrobat6 + 5 compatibility - 2400 dpi - No downsampling - ZIP - No color man - No DSC/OPI preserve - No PDF/X)
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [697.323 867.402]
>> setpagedevice




