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012023 RESULTS

€ INMILLIONS

NET SALES
€ INMILLIONS

GROSS PROFIT

€ INMILLIONS/ % OF NET SALES

OPEX
€ INMILLIONS! % OF NET SALES

OPERATING PROFIT

€ INMILLIONS/ % OF NET SALES

9,274

2,363

44.8%

2,367

44.9%

60

11%

012022 RESULTS

9,302
2,648

49.9%

2,258

42.6%

437

8.2%
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PATRICK MAHOMES ~ MAJOR LEAGUE
SUPER BOWL WIN EXTENSION
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adidas

FEAR OF GOD




LIFESTYLE
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EXECUTIVE BOARD MEMBER MANAGING DIRECTOR
GLOBAL SALES EUROPE

MANAGING DIRECTOR
EMERGING MARKETS
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TOUR OF CHINA
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LATIN AMERICA

+49%

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

GREATER CHINA

-9%

ASIA-PACIFIC

+16%

EXCL.
YEEZY

0%



012023 REVENUE GROWTHBY [ |]:"

+3%

WHOLESALE

34%

— DTC
" 19%

RETAIL

OWN
E-COM

+11% | -23% it

+12% EXCL. YEEZY
OWN RETAIL E-COM
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FOOTBALL




WOMEN'S WORLD
CUP AWAY KIT
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THE RIDICULOUS RUN CAMPAIGN

adidas.com/withwomenwerun
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140 ATHLETES

2 U20 WORLD RECORDS

b NATIONAL RECORDS

1 REGIONAL RECORD

1,000+ PARTICIPANTS IN
PUBLIC 5K

120K x VIRTUAL RACE




WITH “COMMON GOAL” AND ACROSSDIGTAL,PR,  I0ACTVEMINUTES=  VIAADIDAS
MORE THAN SOELIGIBLE SPORTS 'y9ca1 Noos SUSTANABILITY  SOCIALANDRETAIL'  1EURO RUNNING APP
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PRE-LAUNCH BRAS & LEGGINGS '
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ROSE ZHANG WINS NATIONAL
WOMEN'S AMATEUR
CHAMPIONSHIP
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SPECIAL OLYMPICS
2023 OUTFITTING
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GAZELLE

SPEZIAL

CAMPUS
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z.,

whe

TS A R KTH STORE TOKYO,

RONNIE FIEG X CLARKS X ADIDAS SAMBA FIEG X CLARKS X ADIDAS SAMBA LAUNCH




How the Adidas Gazelle Sneaker
Made The Lyst Index Hottest
Product List
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BACANCESHEET] {1 ©

€ IN MILLIONS
INVENTORIES

ACCOUNTS RECEIVABLE

ACCOUNTS PAYABLE

OPERATING WORKING CAPITAL

CASH AND CASH EQUIVALENTS

3IMAR 2023

9,675

2,818

202

6,391

118

3IMAR 2022

4,542

2,819

2,7

4,643

3,050

DEVIATION

+25%

0%

-23%

+38%

-18%
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WINS WORLD WORLD
TOP50 MAJORS RECORDS
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FOCUS ON THE CORE
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WHS

DESIGN

DEVELOPMENT

SOURCING

MARKETING

SALES

DISTRIBUTION

DTC




IN 2023, WE WILL BUILD THE BASE FOR 2024 AND 2025
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20253 WILLBEA

OUTLOOK - NEGATIVE IMPACT INCLUDED

NOT SELLING NET SALES: -€1,200M
EXISTING YEEZY INVENTORY OPERATING PROFIT: -€500M

SONE WRITE-OFF
L, EXISTING YEEZY INVENTORY ~ OPERATINGPROFIT:-€500M

ONE-OFF COSTS |
STRATEGIC REVIEW OPERATING PROFIT: -€200M
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