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Founders with pedigree : ably supported by professionals

Rahul Gautam — Chairman & MD

He has been associated with our Company
since 1971 and has served as Managing
Director for over three decades. He founded
and developed ‘Sleepwell’ as the most
coveted and trusted brand in the county. He
has over 48 years of experience in the home
comfort and PU foam industry and is the
Chairman Emeritus of the Indian Polyurethane
Association

Tushaar Gautam - Vice Chairman & Joint MD

He has been associated with our Company
since 2002 and MD since November 2023. He
has over 21 years of experience in heading
Production, Research and Development. He
oversees the operations of Sheela Foam group
and our subsidiaries Joyce Foam Pty Ltd and
Interplasp while also serving on their Board of
Directors. He is instrumental in Kurlon
integration and spearheading two largest
mattress brands of the country.
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Rakesh Chahar — Deputy MD & Whole time Director

An astute professional with over 35 years of
deep experience in operations and marketing
of mattresses, bedding products and
polyurethane foam and has deep rooted
relationships with sales channel and suppliers
and vendors. He has been associated with SFL
since 1990 and has been a Whole-Time
Director since 2003.

Amit Kumar Gupta - Group CFO

He has joined our Company in May 2023. He
comes with 25 years of rich experience across
companies and industries. His specialization
lies in corporate finance, business strategy,
merger & acquisitions and capital raising in
both domestic and international markets. His
previous stints were with groups including
Samvardhana Motherson, Ballarpur Industries
, and HT Media Ltd, under various capacities.
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Company Snapshot

Experienced
management

Largest
manufacturers of
PU Foam in India

‘Sleepwell” ‘Kurlon’ are
amongst the most trusted
brands in India

Backward Integrated
Player with a wide
product basket

Presence across
multiple
geographies

Strategic move to
focus on high
margin products

~30% Market Share in
the Indian branded
mattresses segment

40% market share
in Australia

Proven track record
in Acquisitions and
Integration

Consistent
Positive cash flow
generation

Low Gearing
ratio

Marquee
Investors
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Sheela Foam : Group of companies and brands

India business

Mattress & foam business

_ sleepwell  kurlon

Furniture rental business

FURLENCO

IT business

<'Staqgo

International business

International subsidiaries

Joyce”

@ : L : @ : @ '
W interplasp
espumas de poliuretano

International consumer brand

SPRING

AIR

THAT
JUST
RIGHT
FEELING
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FINANCIAL HIGHLIGHTS
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Q3 FY26

CORE EBITDA

Consol

Mattress Foam

YoY Volume Growth

10.6%

CORE EBITDA

Consol

1% 1 12%
IVlattress Foam
YoY Volume Growth
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SFL Group | Financial highlights - Q3 & 9M FY26
Q3 FY26
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Financial Highlights | 9M FY26 (YoY)

Consolidated

> Operating revenue grew by 7% to INR 2771 cr

> Core EBITDA* grew by 34% to INR 293 cr with margins expansion by 213 bps to 10.6%
> Australia EBITDA at 9.8%; Spain EBITDA at 9.7%

> PAT at INR 69 cr with cash EPS of INR 19.06 and diluted EPS of 6.25

> Furlenco’s profitability continues to rise

Standalone (SFL + KEL)

> Operating revenue grew by 6% to INR 2143 cr

> Core EBITDA* grew by 33% to INR 224 cr

> Core EBITDA* margins increased by 210 bps to 10.4%
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Financial performance (INR Cr)

Standalone :
Consolidated
SFL + KEL
9M FY25 9M FY26 Change 9M FY25 9M FY26 Change

TOTAL REVENUE 2013 2143 6% 2590 2771 7%

GROSS MARGIN 42.4% 42.7% 0.3% 42.5% 43.5% 1.1%
CORE EBITDA %* 8.3% 10.4% 2.1% 8.5% 10.6% 2.1%

CORE EBITDA* 168 224 33% 219 293 34%
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Financial performance (INR Cr)

Standalone Consolidated
SFL + KEL
Q3 FY25 Q3 FY26 YoY Q2 FY26 QoQ Q3 FY25 Q3 FY26 YoY Q2 FY26 QoQ
TOTAL REVENUE 781 842 8% 667 26% 967 1074 11% 875 23%
GROSS MARGIN 39.7% 40.5% 0.8% 43.9% -3.4% 40.6% 41.7% 1.1% 44.7% -3.0%
CORE EBITDA %* 7.8% 10.3% 2.5% 10.0% 0.3% 8.7% 10.9% 2.2% 10.5% 0.4%
CORE EBITDA* 61 87 42% 67 30% 84 1y 39% 91 28%
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Operational Highlights | 9M FY26 (YoY)

> Mattress volume continues to grow by 11% in Q3FY26 & in 9M FY26
Kurlon brand volume growth -  14% YoY in 9M FY26
Sleepwell brand volume growth - 11% YoY in 9M FY26

> Foam volume grew by 20% in Q3FY26 and 12% in 9M FY26
Technical Foam volume growth -  14% YoY in 9M Y26
Comfort Foam volume growth - 15% YoY in 9M Y26

> Key Volume Growth Drivers
E-com Volume growth - 49%; Value growth - 53%
U20 (erstwhile STI) Volume growth - 62%; Value growth - 100%

> @Geographical Footprint
607 net new showrooms launched in 9MFY26
Furlenco - launched co-branded in-store programme for Sleepwell & Kurlon dealers
COCO — Deepening penetration further with pan India presence
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|Standalone — segment wise

MATTRESS - TOTAL

FOAM - TOTAL

TECHNICAL FOAM
COMFORT FOAM
FURNITURE CUSHIONING

OTHERS

TOTAL

Volume Value (Cr)

OM FY25 OM FY26 Change OM FY25 OM FY26 Change
2499 K 2778 K 11% 1009 1102 9%
34816 Tn 39113 Tn 12% 899 957 6%
13412 Tn 15251 Tn 14% 382 416 9%
17008 Tn 19606 Tn 15% 361 385 7%
4396 Tn 4256 Tn -3% 156 Y/ 0%

MIXED (N.A) MIXED (N.A) MIXED (N.A) 105 84

2013 2143 6%
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|Standalone — segment wise

MATTRESS - TOTAL

FOAM - TOTAL

TECHNICAL FOAM

COMFORT FOAM

JRNITURE CUSHIONING

OTHERS

TOTAL
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Volume Value (Cr)
Q3 FY25 Q3 FY26 YoY Q2 FY26 QoQ Q3 FY25 Q3 FY26 YoY Q2 FY26 QoQ
1040 K 1151 K 11% 814 K 41% 422 452 7% 330 37%
12356 Tn 14851 Tn 20% 12909 Tn 15% 316 354 12% 313 13%
4500 Tn 5394 Tn 20% 5353 Tn 1% 126 147 17% 142 3%
6134 Tn /816 Tn 27% 6214 Tn 26% 132 152 15% 120 26%
1722 Tn 1641 Tn -5% 1343 Tn 22% 58 56 -3% 52 8%
MIXED (N.A) MIXED (N.A) MIXED (N.A) MIXED (N.A) MIXED (N.A) 43 35 24
781 842 8% 667 26%

Arealignment inter-verticals in Q3 & 9MFY25 to reflect current tracking post full year of KEL integration p’ us -



9V FY26 | Mattresses & Foam — key initiatives

Mattress

> 607 net new showrooms launched in 9IMFY26; ~700 expected in FY26
> Product portfolio simplified & refreshed

Comfort Foam

> |ncreasing customer pipeline with an experienced leadership and an independent team
> Focus on supplying quilting rolls to actual users and channel

Technical Foam

> Strengthening presence in exclusive customer segments
> Develop new applications and enter untapped segments to drive growth
> Expanding customer base by identifying new market opportunities

Furniture Cushioning

> Targeting furniture manufacturers for increased applications
> 2 new variants in Prosofa Jumpz launched - Classic and Luxury
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9M FY26 | E-com Driving Volume Growth

& sleepwell

Years of 1 Crore
Sleep Expertise Trustedby B @ Customers |

ProGrid Mattress

W:‘?z

€ 2e

(:(' H %[{«!’ ' § ‘-‘ Iy i(&r > -
- e = Pro Grid with

Comfort Resitec Foam Grid Lock
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9M FY26 | Strengthening (U20) UNORGANIZED TO ORGANIZED outreach

8100+ DEALERS 230+ DISTRIBUTORS
5100+ rowns DA+  sTATES

Saia, H”“u\

it

A I { - ™ 5 e A SIS
- 3 . . > AT ol L3
'/,f“‘([p'\\\\\"‘ / S : L iipay AR . u(‘h

L

SHEELA FOAM - EARNINGS PRESENTATION Q3 & 9M FY26 pilus =-



SFL India Coverage | across channels & geographies

RETAIL CHANNEL COCO

Expansion of new
showrooms leading to
deeper penetration and

Increasing store count to 50
from 26 thereby creating a
robust retail channel

higher sales
U20
ONLINE Covering the next generation of
Growing at ~50%. growth with 8100+ dealers across

Reaching fast to achieve
category leadership status

FOAM FURLENCO

Expanding customer base by Online Leader. Expanding

new market opportunities to physical coverage through
create healthy sales pipeline SFL & KEL stores

5000+ towns in semi-urban and
rural footprint

%

SHEELA FOAM - EARNINGS PRESENTATION Q3 & 9M FY26 p’"S':'



INTERNATIONAL BUSINESS & STAQO

plus -




International Business | back on track

v
AUSTRALIA

SPAIN
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Australia | Q3 & 9M FY26 (INR Cr.)

Q3 FY25 Q2 FY26 Q3 FY26 OM FY25 OM FY26
TOTAL REVENUE 99 105 116 300 312
Gross Margin 52.8% 53.6% 53.6% 50.1% 53.9%
OTHER EXPENSES 39.5% 44.2% 41.1% 44.1% 44.1%
EBITDA 13.3% 9.5% 12.5% 6.0% 9.8%
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Spain | Q3 & 9M FY26 (INR Cr.)

Q3 FY25 Q2 FY26 Q3 FY26 OM FY25 OM FY26
TOTAL REVENUE 81 93 102 257 281
Gross Margin pA R Y 33.6% 32.3% 29.6% 32.0%
OTHER EXPENSES 22.1% 22.7% 20.4% 20.6% 22.4%
EBITDA 7.7% 10.9% 11.9% 9.0% 9.7%
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STAQO : Q3 & 9M FY26 (INR Cr.)

Q3 FY25 Q2 FY26 Q3 FY26 9M FY25 OM FY26
TOTAL REVENUE 12 16 20 37 50
TOTAL EXPENSES 69.9% 73.5% 71.0% 67.1% 70.9%
EBITDA 30.1% 26.5% 29.0% 32.9% 29.1%

SHEELA FOAM - EARNINGS PRESENTATION Q3 & 9M FY26

plus -



SFL | ESG & CSR Initiatives



£SG | Strategy plan for Sustainability 2030

4 Sustainable Developmental Goals (SDG) identified for 2030

Sustainability plan

Gender Diversity 6% 10%
Energy - Solar 25% 37%
Waste Reduction 15% 13%
Employment of Persons . 1
with Disability
Safety Internal Audits 1ISO 45001
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Environment

ENERGY

Solar energy generation
FY25-25%
FY26-26%

FY30-37%

Initiatives

500 kWp solar capacity installed at
Jabalpur

1000+ kWp solar power project planned
at Erode, Talwada & Nandigram in FY27

Carbon Capture by Reforestation. ~1000
tress already planted till 9M FY6

WATER

Reduce water consumption intensity
FY25- 0.85KL/MT
FY26-0.83KL/MT

FY30-0.76KL/MT
Initiatives

* Institutionalized audits to map
source, use, and recycling %

* Internal audit completed

* New STP commenced at Nandigram

WASTE

Monetize waste & Reduce disposal cost &
Process Waste Reduction
FY25 - 15%
FY26 — 14.5%

FY30—-13%*
Initiatives

e Kaizens for value recovery; Reduce &
Redesigh one-way packaging

e Safe disposal & hazardous waste
neutralization

 Total waste till 9MFY26 is 14.6%

*100% monetization

plus -
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Social

GENDER
DIVERSITY

Increase Female workforce Participation
FY25 - 6%
FY26 - 7%

FY30 - 10%

Initiatives

Women Sales Interns for entry level roles

Ringfencing Hi-Potential women
colleagues with developmental initiatives

ldentify positions for women in all
business streams & verticals

EMPLOYMENT OF PERSONS

WITH DISABILITY SAFETY

Uplifting Society Enhancing Safety Standards

FY25 - 6 persons FY25 — Internal Audits

FY26 - 7 persons FY26 — Internal Audits

FY30 - 11 persons FY30 — 1SO 45001
Initiatives Initiatives

* Roles identified at all manufacturing

* Incorporating global safety standards
locations and corporate office

* Upgrade and reinforce electronic

* Preferential recruitment in selected surveillance measures

roles

* Enhance fire safety preparedness
through field visits and training

plus -



ESG | Governance

Diversified independent board

Robust Policies Framework including No Discrimination, Equity Opportunity and Prevention of Sexual Harassment

Risk management mechanism

Key committees Objective

overseeing financial reporting, reviewing internal controls & risk management,

Audit committee :
and recommend auditors

Nomination and Remuneration set criteria for director appointment, recommend remuneration policy, and
Committee (NRC) identify KMPs for appointment

Stakeholders' Relationship

Committee (SRC) Resolve grievances of company's security holders

Risk Management & ESG

Committee (RM-ESG) Overseeing company's risks and their mitigation

Corporate Social Responsibility

Committee (CSR) act responsibly for community's social and economic development

SHEELA FOAM - EARNINGS PRESENTATION Q3 & 9M FY26 plus -



CSR Framework



CSR

Vision
We will continue to be recognized as an honest organisation awakening, empowering and

inspiring the youth of India with our initiatives of awareness, action and advocacy for qualitative
change in their lives And proactive emotional wellness of society

Our Key Pillars
Driving social change through

> Action to Emotional Wellness

> Training to empower youth by Skill Development
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CSR | Skill Development

Initiatives

Col. Gautam

Key objective

Preparing candidates for

FY25 Achievements

Impact till Dec’25

156 - Trai 136 - Trai
Academy for Armed competitive exams in uniformed °6 - Trained 56 - Trainea
. 108 - Employed 76 - Employed

Forces services
I\/IasjterG Fashlo.n. Women empowerment by 48 - Trained 97 - Trained
Design & Beautician . . ..

creating sustainable livelihood 48 - Employed 81 - Employed
Courses
Paramedical Dlplc?mas anc dc.egrees.l.n 236- Trained 84- Trained
Cources medical profession affiliated 24 - Emploved 239 — Emoloved

with DPMI PIOY PIOY
Software FS)I:rI’Ic:ee:/sili(:) p\r;f; TeC; dui:]sges |n 56- Trained 42 - Trained
Development O stitUtions 24 - Employed 42 - Employed
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CSR | Emotional wellness

initiatives Key objective

Emotional Wellness Proactive workshops for
Workshops preventing mental health issues

FY25 Achievements

Workshops - 241
Participants - 16,427

Impact till Dec’25

Workshops - 222
Participants -12,639

Democratizing awareness and

Digital Awareness . .
normalize conversations around

Reach: 535 million™

Reach: 562 million™

campaigns emotional wellness
Creating Train the Trainer Programme Workshops - 26 Workshops conducted - 15
Counsellors 5 Participants - 1,205 Participants - 1,252

Skill Development  To prepare College Students for
Workshops Corporate environment readiness

Workshops - 1
Participants - 78

Workshop conducted -11
Participants - 486

*since inception

SHEELA FOAM - EARNINGS PRESENTATION Q3 & 9M FY26
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CSR | in actions
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CSR | in actions

¥ DEEPA A KUMAR
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CSR | in actions
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Marketing Initiatives

1. Campaigns
2. Influencer Collaborations

3. Product Launches



Wedding Campaigns | Sleepwell

& sleepwell

& sleepwell

Hongi khushiyaan saath,
jab milega aaram bhari neend
ka aashirvaad.

Shaadi ka jashan poora tabhi, jab hogi neend poori sabki.

‘v\

0197/
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New Year Campaigns | Kurlon

- oW < ]
— . R
é o* *  kurlon » '.-1 ** kurlon
This new year make comfort
This new year make comfort your resolution with Kurlon - ——
your resolution with Kurlon N v i | G
perfect =~ ..«.1
Pick your /beg’nn,ng\ ‘
- perfect/ o
’/begmnmg\

ual Beneg,
Firm & Soft {,%T!l
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Kurlon

Festive Campaigns |

kurlon kurlon_limited

kurlon kurlon_limited [ kurlon_limited

I kurlon_limited - Original audio

@ With Kurlon's wide range,

pick the mattress that's
perfect for you.

You've done the
decorations and the pa

.
B0
......

~\\\ avvery. p___

e i °'  4 i‘imetobouncebachinaction"'/‘
‘;- comfort GD"IPGU 7 - . Reset with Kurlon'
You're picky about paint ‘ | Tt Ma i N Farlon 1

mourperfect/ "‘ S - - v

Why not your mattress?

muo}perfect/
begmnmg
Pc.
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kurlon kurlon_limited @ Follow

This Diwali, unwrap the joy of togetherness ...

Add comment...

kurlon kurlon_limited Follow

We spend so much time choosing the perfect ... @

Add comment...

Qsmz Q32 ) Vs A

kurlon_limited The Diwali rush is finally over! You nailed
the decorations, you hosted the perfect party, and now
it's time to recharge your own batteries. Let the... more
22 October

R Q ® 0

Q) 2,924 dﬁ 7 V1 N

kurlon_limited You spent days celebrating, making
memories, and giving your all to every moment. Now it's
time to pause, recharge, and reclaim your energy... more
25 October

A Q ® O
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Whatsapp Campaigns | Sleepwell

sievwed Announcements

< 390 &« Sleepwell Marketing

& Sleepwell WhatsApp Number
Community admin
What's the use of family get-together this Diwali,
if you've left your sleep behind?
So this festive season, asked your loved ones, Vv
Did you Sleepwell? . ,z%

11:16

You can reply to announcements, but only community
admins can send them.

SHEELA FOAM - EARNINGS PRESENTATION Q3 & 9M FY26

Sleepwell Marketing

Announcements

Fri, 10 Oct

& Sleepwell WhatsApp Number

Community admin

Sleepwell wishes you all a very happy
Karwachauth!

You can reply to announcements, but only community
admins can send them.

m il 56 574

« Sleepwell WhatsApp Commu... «

wewer  Announcements -

& Sleepwell WhatsApp Number

sieegwed

Community admin

Perhaps a good sleep at night will light up your
day so you can light up your diyas. So this festive
season, remember to sleep well.

https://www.instagram.com/reel/DP8MoN7|kic/?

igsh=azJwZzlke|Y1a2Q5

You can reply to announcements, but only community
admins can send them.

plus -



Digital Campaigns | Sleepwell

GREAT
BRA

Overall social reach il

, ‘ » een yori nahi
T o ~_tohhaldi ka glow
Lt b poora kaise?
3 R —
2
Y 63 <
7 ‘
: 7
,/\’_ - 7 ¢
¥
I’ :
JA\Y WE Necnd_'poori: ri nahi,
S A\ | 7. tohweddinglook -
Neend poori nahi poorakaise?
toh dance moves 2 757 oY
perfect kaise? it
y
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Brand | Influencer marketing

4. 5M+
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Brand | Product launches — Sleepwell

MATTRESSES VV  PILLOWS & PROTECTORS ~ NEWTECH  FIND SHOWROOM  SLEEP ADVICE SOFA CUSHIONING V Offer © AGRA(L- Q 2

W

7
Introducing the all new

& sleepwell

LuxeShield Mattress
Protector

Explore our pillow range: Introducing mattress protectors:
Thoughtfully designed for optimal head and neck support, available in soft to medium-firm Crafted with premium, breathable waterproof fabric, advanced germ protection, and
comfort across multiple materials. elastic corners for a secure 360° fit.

& sicepwell

- ™

- o
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Brand | Product launches — Sleepwell

featherfoam

Comfort
that lasts

Factory finished Wide range to Health Fresh Assured warranty
High-quality choose from Technology Long- asting. PAN India
tested materials. Parfect for your Germ-protected after-sales service,
Best-in-class finishes unique needs. for a safer sleep

From the house of ‘ Sleepi;ell

Featherfoam - Mattress

SHEELA FOAM - EARNINGS PRESENTATION Q3 & 9M FY26

Settling for
poor cushioning?
You'll lose your sofa
and your reputation
with guests,

- Sleepwell

osofa
JumpZ HR

Extra bounce.
Extra comfort.

—

Sleepwell Prosofa Jumpz HR, \&
with its revolutionary VPF -
technology, offers high

resillence and superior

bounce that lets you move

freely and relex comforta bly

for long hours.

ProSofa Jump Z — Furniture Cushioning

plus -



Financials
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Consolidated income statement (INR Cr)

Particulars
Revenue from Operations

Operating Expenses
Core EBITDA

Core EBITDA Margin (%)
Forex MTM Loss
Reported EBITDA
Other Income
Depreciation

-inance Cost

PBT

Exceptional Item

Tax

Share in profit/(loss) of Joint venture
PAT

PAT Margin (%)

Other Comprehensive Income

Total Comprehensive Income
Basic/Diluted EPS (INR)

SHEELA FOAM - EARNINGS PRESENTATION Q3 & 9M FY26

. OMFY26 | 9MFY25 |  Y-O-Y
2,771 2,590 7%
2,477 2,370

293 219 34%
10.6% 8.5%
17 1
277 RS
36 /70

143 133 8%
74 85
95 /1
3 -31
26 25
7/ 0
69 77
2.5% 3.0%
50 -7/
119 VAY
6.3 /7.0
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Consolidated income statement (INR Cr)

Particulars
Revenue from Operations

Operating Expenses
Core EBITDA

Core EBITDA Margin (%)
Forex MTM Loss
Reported EBITDA

Other Income
Depreciation

-inance Cost

PBT

Exceptional ltem

Tax

Share in profit/(loss) of Joint venture
PAT

PAT Margin (%)

Other Comprehensive Income

Total Comprehensive Income
Basic/Diluted EPS (INR)

| Q3-FY26 | Q3-FY25

1,074 967
958 883
117 384

10.9% 8.7%

2 -4
114 38
16 8
47 45
17 29
66 22
16
3 0
oK 17
4.9% 1.7%
9 -24
61 -/
4.8 1.5
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Y-O-Y

11%

39%

4%

. Q2-FY26 |
SYAS
/784
91

10.4%
A

37

11

50

28

20

3

3

10

1.1%
18

28
0.9

Q-0-Q
23%

28%

-4%
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Standalone Income Statement (INR Cr)

Particulars . OMFY26 | 9MFY25 | Y-O0-Y |
Revenue from Operations 2,143 2,013 6%
Operating Expenses 1,919 1,845
Core EBITDA 224 168 33%
Core EBITDA Margin (%) 10% 8%
Forex MTM Loss 17 1
Reported EBITDA 207 167
Other Income 24 69
Depreciation 93 96
-inance Cost 56 68
PBT 82 72
Exceptional Item 8 -31
Tax 19 23
PAT 55 79
PAT Margin (%) 3% 4%
Other Comprehensive Income 0.6 -0.8
Total Comprehensive Income 56 /8
Basic/Diluted EPS (INR) 5.0 7.2

|
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Standalone income statement (INR Cr)

Particulars
Revenue from Operations

Operating Expenses
Core EBITDA

Core EBITDA Margin (%)
Forex MTM Loss
Reported EBITDA
Other Income
Depreciation

-inance Cost

PBT

Exceptional Item

Tax

PAT

PAT Margin (%)

Other Comprehensive Income

Total Comprehensive Income
Basic/Diluted EPS (INR)
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342
755
87

10.3%

2
34

3
31
11
50
12
39

4.6%

39
3.5

. Q3-FY26 | Q3-FY25

781

720
61

7.8%
-4
65
11
33
k!
20

17

2.2%

17
1.6

Y-O-Y

8%

42%

| Q2-FY26 |

667
600
67

10.0%

4
63
3
33
22

Q-0-Q

PASY:

30%

plus -



Gross Margins (%)

40.6%

Q3-FY25

52.8%

Q3-FY25

Consolidated Standalone

0)
43 4% 44.6% 44.7% 44.5% 43.9%

41.7% 39.7% 40.4% 40.5%
Q4-FY25 Q1-FY26 Q2-FY26  Q3-FY26 Q3-FY25 Q4-FY25 Q1-FY26 Q2-FY26 Q3-FY26
Australia - Joyce Spain — Interplasp
54.6% 33.6%
53.5% 0 53.6% 53.6% 99 8% 79 50 30.1% 0 32.3%
Q4-FY25 Q1-FY26 Q2-FY26 Q3-FY26 Q3-FY25 Q4-FY25 Q1-FY26 Q2-FY26 Q3-FY26

SHEELA FOAM - EARNINGS PRESENTATION Q3 & 9M FY26 plus -



Thank you

For further information, please visit or contact:
Mr. Nikunj Jain — (7838025553)
Mr. lquebal Ahmad - (9717096729)

IR Advisor - Mr. D. Balasubramanyam - baladanturti@yahoo.com (8130755166)
plus -



http://www.sheelafoam.com/
mailto:nikunj.jain@sheelafoam.com
mailto:iquebal.ahmad@sheelafoam.com
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