vetromedia

CASE STUDY

M

JO



The Problem...

Kinder recently celebrated their 50" birthday and they
tasked Vetro Media to help them create an integrated TTL
campaign, one that reached the right audience and
encouraged brand participation.




THE SOLUTION
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(R1.50) & follow the prompts to upload your till slip.
Competition starts 21 September until 21 November 2018

The Solution...

Vetro Media created a competition campaign that rewarded consumers
who helped Kinder celebrate their 501" birthday by purchasing two Kinder Joy
Eggs and entering the competition via a mobi-site.

Wobblers and point of sale applications were placed in-store to attract and
educate consumers about the competition.

This was further amplified on Kinder's Facebook page and Google Display
Network.

The prizes were highly targeted to provinces, so that when winners chose
their Kinder prizes, only experiences relevant to their region would show in
marketing communication.







THE RESULTS




QOver the past2 months, the Kinder 25th Birthday AdWords Campaign saw over 1000 000
impressions and received over 7000 clicks.

The Results...

This 50th birthday campaign was a success for the
following reasons; Impressions Clicks

Total entries: 3844 ™ 7K
Positive entries: 3067 (80% of the entries)
Duplicate entries: 698

Performance Funnel

Negative entries: 79

Campaign name Reach Impressions Postengagement Link clicks
- Kinder 50th Gauteng - 122835 280182 548 443
From the data and analytics received for the digital carousel
component of this campaign, we were able to reach Kinder S0th ofher areas | 109438 z9407 522 et
Over Kinder 50th entry 151188 327590 650 500
N mechanic carousel
1 000 000 people on Google and 600 000 on social | ‘
medIO Kinder 50th KZN carousel 114881 300595 602 482
» Kinder 50th Western Cape [ 111581 289838 501 447
carousel
- Kinder 50th traffic to - 75629 141809 1813 1428
website

Kinder 50th canvas ad 12983 19724 172 123
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