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Promoting your engagement activity 
using social media. 



Strategy



Strategy

• How can we use existing networks and reach? 

• Who can support this activity? 

• What paid traffic, if any, will work for us? 

• How will we know if we have been successful? 



Organic 

traffic



Profile Optimisation

• Legible logos and header images 

• Pinned tweet can be utilised.



Audience Data

https://studio.twitter.com/audience-insights



Content Types



Organic Traffic Tips

• Consider time of day 

• Don’t just post once, set a schedule and vary it. 

• Optimise profile 

• Consider content type and directly upload. 



Influencers



• Who would be invested in this? 

• Who do your followers follow? 

• Regional and national news outlets 

• Community groups and networks 

• Charitable and campaigning orgs 

• Vocal locals 

Finding Influencers



Identifying Influencers

https://analytics.twitter.com/



Identifying Influencers

100% democratic London Taxi Org. 
12K Followers



Boosted 

Posts



Setting Objectives



Demographic Targeting



Interest Targeting

• Follower lookalikes targeting allows 
you to target people with interests 
similar to an account's followers.  
 
• This is determined by identifying 
users similar to those who follow 
accounts based on a variety of 
signals, including what they Retweet, 
click on, Tweet, and more. 



• Decide what you want to optimise for 

• Identify audiences based on interests 

and demographics. 

• Keep copy short and sweet. 

• Images and videos will grab attention 

• If you can, split test to see what’s most 

effective. 

Boosting Posts



Measurement



Measurement

• Set realistic expectations 

• Measure what worked best, and what didn’t 

• Use benchmarks to inform future strategy  

• Keep iterating and learning




