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WEBSITE ASSESSMENT REPORT 

Nivix Pharmaceuticals 
A plain-language review of your current website and where it can improve 

Website reviewed:  nivix.com.npDate:  June 19, 2026 
 

Overview 
We reviewed your current website the same way your customers, doctors, distributors, and 
partners experience it. The site is online and carries useful information about Nivix 
Pharmaceuticals, its products, and its departments. 

However, several important parts of the website are not working correctly, and a few create a 
weak first impression. None of these are difficult to fix, but together they hold back a 
company whose brand stands for innovation, quality, and competence. This report explains 
what we found in simple terms and why each point matters for your business. 

What We Found 

Issue What a visitor experiences Why it matters 

Images and videos 
do not display 
properly 

The main banner images appear 
blurry, and the video gallery shows 
a “No Image” placeholder instead 
of actual content. 

The first thing a visitor sees looks 
broken, which immediately lowers 
confidence in the brand. 

Social media links 
are broken 

Clicking the Facebook, Instagram, 
LinkedIn, or X icons does not open 
your pages. The “share” buttons on 
products also do not work. 

Customers cannot find or follow 
you online, and your products 
cannot be easily shared. 

Product browsing 
breaks 

Moving to additional pages of the 
product list does not open, and 
some product links lead to dead 
ends. 

Visitors cannot see your full product 
range, which is the core reason 
they visit a pharmaceutical website. 

The site looks 
unmaintained 

The footer still reads “Copyright 
2023,” and some sections never 
finish loading. 

It signals that the company is not 
active online, which weakens trust 
for a healthcare brand. 

The design feels 
dated 

The layout, image quality, and 
styling no longer match the 
standard of a modern, 
research-driven pharmaceutical 
company. 

The website should reflect where 
Nivix is today, not hold the brand 
back. 

Every point above was checked directly on the live website before this report was written. 

Why This Matters for Nivix 
In the pharmaceutical industry, credibility comes first. Doctors, distributors, and regulators 
often judge a company by its public presence before they judge its products. A website with 
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blurry visuals, broken links, and a two-year-old copyright notice quietly undercuts the exact 
message your homepage promises: innovation, quality, and competence. 

The good news is that everything in this report is fixable, and the foundation, content, and 
brand are already strong. 

Our Recommendation 
Seamics Technology recommends rebuilding the Nivix website on a modern, reliable 
foundation. A new site would deliver: 

•​ Fast, clean pages that load fully on both computers and mobile phones 
•​ Sharp, professional visuals that present Nivix at the standard the brand deserves 
•​ A product catalogue that is easy to browse, search, and share 
•​ Working social media and contact links across every page 
•​ A design that reflects a modern, research-oriented pharmaceutical company 

We would be glad to walk through these findings with you and show exactly how each one 
can be resolved. 

 

Seamics Technology Pvt. Ltd.    
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