1 Week.
100+ leading Companies.

1Goal.
To mobilize 50m people

for Climate Action.
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Reduce & Disclose: Large Scale Public Campaign: One
Take Climate Action Week from the 19th to 25th of April ‘21

Requirements Use your Product... ...and Marketing

For a successful campaign we Make sustainable actions more Generate traffic through
need your action and accessible on every level: your CRM & Socials and
transparency: All participating Promote sustainable send it to our campaign
companies set climate action products/features on your page (see next slide). We will
goals for 2021, allocate a time platform, add a voluntary also launch a PR campaign
budget to reach them, and offsetting option in your around the topic and
disclose their climate efforts checkout, or just add a link to activate more people for our
publicly to inspire others. Welll our campaign page on a cause. With your help we
help you during the next 2 prominent place on your can reach 50m people and
months with these steps. welbsite. make a difference!




Featuring Green Content during the campaign week
Spotify offered to feature podcasts and content about the
climate crisis during the campaign week. Additionally they

plan to reach out through their CRM.
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Premium Hilfe Herunterladen

Time for Climate Action »

esmetor o [N o
Climate Action. L

Learn about the most pressing _ for Climate
issue of our time. " . e AC tiO n
START LISTENING - | . ‘ \ - A We care about our planet and want to

CLIMATE C

Anna, it’s Time

accelerate the transformation towards a
greener economy. Together with other
companies we are launching a campaign
to share our learnings in carbon reduction




Adblock Plus*

Adding a simple banner into your
product or service

The Adblock Plus Chrome Extension
from the team of Eye-O could show a
small banner to their millions of users
through during the week. The banner
could directly link out to our
campaign page.

@ AdblockPlus

BLOCK ADS ON

This website: .

app.lfca.earth
Google - .
/admin/users

o It’s Time for Climate Action

AdblockPlus is taking a stand on the climate
crisis. Learn what we do and what you can do.

Google Search I'm Feeling Lucky
NUMBER OF ITEMS BLOCKED
Google offered in: Deutsch nmay il on this page in total
0 61,671

Interested in Adblock Plus on mobile?

Privacy Terms Settings

*This is a not confirmed idea that serves as inspiration
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MUESLI MUESLI MIXER PORRIDGE ACCESSORIES 2GO

20% off on all vegan options. Use code #itstime
" : ‘ ...'-".' 4 '.-_-:' g .- o . __-'-__ :I. .| “. ‘- - . " - Pany, -
- ; > 14 ; T 2 -
. - o | Pl M
s o R TN W ; .

.. ; . .
1 (" .1. » e “ £
. i 'y 3 .
.|.- ..“f A . ™ . -
-". e . P . ” ,‘
R Par -
¢ A A 1, .
o ¥ . : H - - .f‘"
S 3 Tar R A e Y A =

IT'S TIME FOR CLIMATE ACTION

DO SOMETHING FOR THE
PLANET AND GO VEGAN =
WITH OUR MUESLI e

my muesli*

Feature sustainable products or
services in your shop or product.

Mymuesli could promote their vegan
options, add discounts and highlight
sustainable choices. Ecommerce
companies could also offer an offsetting
option in the checkout or offer all
shipments during this week as a onetime
promaotion.



st your money work

Immediate 4rGood.

® Why? It matters where you put your savings and
Act I o n which credit card you use for your payments, There
are great alternatives to standard banks, that invest

with time element

Put your money to work

5 Min

Looks like you Aic Wi Spotify ). Check out what they are doing

@ Time for
@ Climate
@ Action

Take effective
Climate Actionin
less than 6 min

We are tired of talking, its time to act. Join us and
take action for our planet. None of this will cost you
more than a few minutes, we promise.

@ Supportedby  About  The Campaign

o

We asse

Sha rea ble Share this deck with yoi
Pitch Decks | colleagues & boss
to convince your boss | ¥ powr’

Pitch

1/5

5 Minutes

Switch to Green
Energy. Now.

Why? The transition to renewable energy is a key
for a carbon neutral future. A few clicks and you
actively drive coal & fossils out of the net.

“%

Consumption %

How much money do

Interactive cloths per month?
ca Ic u Iato r The production and distribution of cloths

* Monthly consumption :

for carbon emissions

Page

Enabling visitors to take action
as consumers & employees

We decide what and how often
we consume, where to purchase
our energy and what company
we work for. The campaign page
will feature powerful actions that
can be taken immediately. We
will also disclose your climate
efforts for full transparency.

*Brand, Logo, Design are work in progress



s Universal Music Group

@UMG

It’s time for all of us to step up our climate action.
We have less than 9 years to get to net 0. Join us
in the fight against the climate crisis #itstime
#itstimeforclimateaction

Hastag #itstime

Company Actions
Referencing Time in Learn about the

Less than 9 years to get different aspects most pressing issue

to net 0. #itstime

of our time.

Blinkist brings you a full week of climate
education. Exclusive interviews and great books.

Switch to renewable T
energy for your home

If the biggest music streaming provider website ACtions

is able to move their service to the
Green Cloud provider, you can do it

tool All connected to the time it
takes to implement them

Switch now

The campaign is built around the theme of Time. Time
is a deadling, it's a currency, it's history and most

importantly - it's a Call to Action.

It's Time for Climate Action.




Pitch

Stronger together

Launching an impactful
sustainability campaign on
your own is extremely hard &
time consuming. By joining
other industry leaders and
forward thinking companies
you can achieve great success
& save valuable time.

The right Material

Well invest time and effort to
provide you with the right
marketing assets, cases
studies and more. Sharing your
efforts will inspire others and
together we can activate
mMany more companies to take
action.

What's init for you?

Customer Loyalty

Take a clear standpoint on the
climate crisis and show with
your actions that you care. 84%
of consumers say that brands
have a responsibility to
mMinimise their environmental
impact. The ones who do, get
rewarded with great loyalty.



Pitch

Choose your package

This serves as a guideline, of course you can mix actions

Disclose your Actions

Distribute the campaign
page on Social Media &
through your newsletter

Distribute the campaigns’

press release using your
media network

All of Minimal, plus...

Link to our campaign page
from a place inside your
website/app/product
Promote sustainable
products/features that you
offer already during the
week

Extra

All of Full Support, plus...
Build new impactful
features especially for the
campaign

Motivate companies from
your own network to join
the campaign




Submit your application until
the 23th of February:
bit.ly/TFCA-form

eeeeeeeeee



Pitch

What's Next?

January Planning

February
Preparation
March
April
Campaign
May
Reduce

We provide you with...

* Guides and workshops that help
you to set climate goals

* Inspiring examples of what other
companies are doings

 We develop the content of the
campaign page

* A set of customizable graphics and
videos for your social accounts
and newsletter

« Press release in German and English
- Engaging influencers to support

« Reviewing results, KPIs and
Conversions
- Exchange learnings

You...

Approve internally and share with us

- your climate goals for 2021

- what time budget you are willing
to allocate to reach these goals

« achievements

« Prepare promotion activities for
green products/ features

- Develop green features that are
quick to implement (e.g. voluntary
offsetting in checkout)

« Prepare all of your channels and to
promote the campaign page

« Share all content on all channels
« Support with PR
« Put product features live

- Gather stats about campaign
activities
- Share feedback



ifca.earth

anna@lfca.earth



