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AUGUST AND SEPTEMBER HIGHLIGHTS
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Marketing
• Joint Rate Mailer sent to 

customers
• Resilient Home marketing
• East Bay Daily Donation 

campaign and Mask Giveaway
• Roots SC Sponsorship
• Power Content Label design 
• Nextdoor inaugural post

Account Services and 
Public Engagement
• Non-Standard Rate launch
• Board discussion of Brilliant 

100 options for 2021; support 
for cities

• Enrollment planning with 
new members

• Support for Flex Alerts and 
potential PSPS events



Resilient Home
• Print & digital ads (next slide)
• Social media
• Partner emails from cities
• Email campaign
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Draft Power Content Label
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Nextdoor Agency Account
• Now finalizing contract for balance of 2020 for $1,491 per month
• They have 458,871 users in our current service area
• We’ll be able to send up to two messages to each user per month
• Messages can vary (geotargeted)

– For example, in March we could send a message about our New Enrollment 
mailer to people in Newark, Pleasanton, and Tracy, while simultaneously 
send messages about TOU to the rest of our jurisdiction
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NEW COMMUNITY ACTIVITIES
• Met w/city staff re Nov. 30 deadline re citywide default option + key 

docs
(MEO Plans; Month-by-Month Milestones; Citywide Enrollment Analyses) 
o Pleasanton 8/3 mtg re: outreach and citywide/municipal enrollment;
o Tracy 8/10 mtg: default enrollment, muni accounts, milestones, etc.
o Newark 8/26 mtg: default enrollment,  muni accounts, milestones, etc. 

• Enrollment Outreach: Presentation to new City Councils Q4 2020 
o Newark: Oct. 8th

o Pleasanton: Oct 16 (to be confirmed)
o Tracy: TBD

Enrollment Default Product
• BOD determine Brilliant 100 in October
• Cities select default by Nov 30
• BOD votes in December
• Notice goes to printer in Jan
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