INDIA TRAVEL MART (ITM)

India’s Leading Travel & Tourism Exhibition

TRAVEL MART

INDIA’S LEADING TRAVEL & TOURISM EXHIBITION

* NETWORK + CONNECT « COLLABORATE

* CONNECTING INDIA * CONNECTING THE WORLD * CONNECTING DESTINATIONS
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ABOUT US

India Travel Mart (ITM) is India's premier B2B & B2C Travel & Tourism Exhibition and Conclave,
organized by ICM Group. For 25 years, we have been actively promoting tourism across the country in

partnership with the Ministry of Tourism, Government of India, State/UT & International Tourism
Boards and Private Stakeholders. We unite global stakeholders to shape the future of tourism
through innovation and high-impact networking.

ICM Group has established itself as a trusted name in the business which specializes in
co-ordinating a wide range of events across India, including Trade Events, Conferences, Exhibitions,
Road Shows, Public Relations, Marketing & Representations, B2B Events, product launches, ITCTA
Travel Awards, Travel Magazine, MICE Events, press conferences and stall design & fabrication.

UNLOCK THE POTENTIAL OF TRAVEL AND TOURISM

/) Pan-India Reach: Spanning 9 cities across Tier |, Il and Ill markets.

@) Networking Opportunities: Connect with key players from the travel trade industry to foster
meaningful relationships & explore business opportunities.

@) Expert Insights: High-level conclaves featuring notable speakers on the latest industry trends.

/) Economic Impact: ITM contributes to the economic growth & development of the travel industry.

BENEFITS OF EXHIBITING AT INDIA TRAVEL MART (ITM)

) Direct Access: Face-to-face engagement with key decision-makers & prospective partners.
) Strategic Growth: Facilitate B2B & B2C connections under one prestigious roof.

/) Enhanced Visibility: Showcase your brand to a massive travel trade community.
/) Exclusive Branding: High-value sponsorship opportunities to elevate your market profile.

2000+

Exhibitors

20,000+ o 35,000+

B2C Visitors 0¥ Meetings Scheduled




EXHIBITORS PROFILE

&) National & International Tourism Boards. ) Travel Agents & Tour Operators.

) Hotels and Resorts. ) Travel Portals, DMC'’s & Tech Portals.
) Spas & Wellness Centres. ) Golf Courses & Convention Centres.
) Visa & Foreign Exchange Service providers. &) Airlines & Cruise Lines.

VISITORS PROFILE

@) Outbound, Inbound & Domestic Tour Operators, Tour Organizers, Travel Agents, Hotel
Booking Companies and Air/Rail/Bus Ticket Booking Agents.

@) Representatives from Central and State Government Tourism Departments.

@) Trade Delegations from respected associations like TAAI, IATO, ADTOI, IATA, ATOAI, TAFI,
FHRAI, HRANI, OTOAI, FAITH etc.
@ Wedding/Event/MICE Planners & Corporate Travel Buyers.

/) Corporate representatives, educational institutions, industrialists & other key stakeholders.

PROMOTION AND PUBLICITY

We ensure maximum ROI through a 360-degree marketing blitz:

@) Pre-Event Engagement: Curtain-raiser events such as press conferences and media briefings.
@) Print & Digital Ads: Strategic Ads in regional newspapers & online travel news portals.
) Social Media Presence: Social media campaigns on WhatsApp, Facebook, LinkedIn etc.

@ Multimedia: Radio jingles, Outdoor hoardings, Banners, Direct mailers, Email marketing
campaigns & personalized invitations to key stakeholders.

@ Event Coverage: Comprehensive print & electronic media coverage pre & post events.

15,000+ @ 20+

Meetings with Trade Visitors

Indian States & International Countries




PRESS CLIPPINGS
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Booth/Stall Booking:
* National Exhibitors: Cost of Booth/Stall - INR Thirty-Five Thousand per Sqr. Mtr. + 18% GST (Each Mart)
* International Exhibitors: Cost of Booth/Stall - US $ Seven Hundred Fifty per Sqr. Mtr. + 18% GST (Each Mart)

Please Contact: For inquiries regarding Booth/Stall Bookings and Sponsorship Opportunities:

SECRETARIAT : INDIA TRAVEL MART (ITM) C/O | CREATIVE MINDS, NEW DELHI
I C M E-46, 3rd Floor, Naraina Vihar, New Delhi - 110028 (India)
Mobile: +91 - 9310476639, 8448985513, 8448985514, 8448985515
Email: official@itmindia.in, mailer@itmindia.in | Website: www.itmindia.in
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