"KRITON PARADOS LTD", is a purely Greek company that is active in the field of food
commerce since 2002. Originating form the island of Crete and believing in the beneficial
power of the "Mediterranean Diet", our company promotes pure traditional products in
Greece and abroad, covering the needs of the modern consumer. With many years of
experience in the food industry, the company constantly enriches the range of selection of its
items, always seeking the most suitable producers and partners to meet the requirements of
products with excellent quality characteristics and certifications.

The driving force of KRITON PARADOSI is the specialized personnel. With continuous training
and sharing the vision and values of the founders of the company, our staff aims at a
continuous development in order to meet the modern demands of the market and to render
excellent services to our partners and customers.

The company has an active sales department promoting our products all over the Greek
territory.

Our distribution network consists of more than 1500 small retail points, all leading
supermarkets-chains, mini-markets, delicatessens, restaurants, etc. in the wider region of
Attica, in all major and smaller cities of Greece and abroad. We export to Austria, Cyprus,
France, Germany, Serbia, Lithuania, Poland, Romania, United Arab Emirates.

Our modern privately owned truck-refrigerators ensure that our products are available in all
the wide distribution and sales network, in the ideal conditions and reach our consumers'
homes with all the nutrients and their quality characteristics.

KRITON PARADOSI stands for quality and service. The Certification according to the standards
EN I1SO 22000:2005 of TUV AUSTRIA HELLAS and the Certification of the Greek Authorities
(EFET 02.2535) for processing and repackaging, underline the high standards of our products
and services.

KRITON PARADOSI will continue with faith in quality, ethics and honesty, the dissemination
and distribution of traditional and new products of high nutritional value with the ultimate
goal of the well-being of end-consumers.



