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Global data center
power capacity has
grown five times over
the past 20 years,
from 21.4 GW in 2005
to approximately

114 GW in 2025.
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The U.S. data center market (new data
centers and upgrades to existing ones) is
projected to nearly triple, from $134.77
billion in 2025 to $357.89 billion by 2034.
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In 2024, 95% of multitenant/
colocation providers reported
increasing capacity, compared
with 57% of enterprise-owned
data centers.
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Global power demand for data centers
will increase 50% by 2027 and by

as much as 165% by the end of the
decade (compared with 2023), largely
driven by Al.
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Primary U.S. data center
markets are operating at
less than 2% vacancy —
making power, land, and
equipment availability
the new competitive
battleground.
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year (since 2020)

could wrap the Ea "
up to 2.5 times.
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If you stacked every new server rack built
this year, you'd reach the International
Space Station (ISS) as many as four times.




PS battery energy deployedr in new

data center b pproximately
h, enough to power 540,000
U.S. homes for an hour. That's the
equivalent yearly energy of 6.5 million
homes if fully utilized continuously.



ihelGraybal;
Advantage

Inventory Is King

Graybar’s national footprint of 350-plus distribution
centers, as well as the company’s recently announced
STAR distribution centers, reduce lead times, accelerate
deployment, and cut weeks off construction timelines.

Keeping Projects Moving
Graybar's fleet of 980+ company-owned trucks, combined

with staging, storage, and kitting, ensures the right materials
show up when needed.



Priority Access

raybar’s longstanding partnerships
vith 700+ manufacturers help

mers secure high-demand items
ri g constrained market cycles.

e Ownership =
ye
yee ownership culture
- s to work together
sibility for making

omp onger for the future.
at includes delivering exceptional
customer service, working with a sense

of urgency, and doing business with
‘[ttegrity, where your success means

our success.
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