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Summary

Kimball International is committed to managing the impacts that our products have on human health
and the environment. In line with this commitment, our practices focus on ensuring high product
quality, integrating environmental and health considerations into materials use and product design, and
working to make product transportation and end-of-life more sustainable.

We are committed to sustainable business practices and we offer products with the following
attributes: SCS Global Services Indoor Advantage™ GOLD and BIFMA LEVEL® certified.

In addition, we have material recycling and disposal options for all of our products at the end of life.
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Anora™ LEVEL 1 Gold 0.4% 0.0% 18.8% Yes
Aspen™ LEVEL 1 Gold 8.3% 0.8% 77.4% Yes

Chip™ LEVEL 1 Gold 8.3% 0.8% 77.4% Yes
Entourage™ LEVEL 1 Gold 0.4% 0.0% 18.8% Yes
Kithara™ LEVEL 1 Gold 0.4% 0.0% 18.8% Yes
Lolita™ Guest/Side LEVEL 1 Gold 0.0% 0.0% 12.6% Yes
Lolita™ Lounge LEVEL 1 Gold 0.4% 0.0% 18.8% Yes
Looper™ LEVEL 1 Gold 0.4% 0.0% 18.8% Yes
LSM™ LEVEL 1 Gold 0.4% 0.0% 18.8% Yes

Otto™ LEVEL 1 Gold 8.3% 0.8% 77.4% Yes
Portata™ LEVEL 1 Gold - - - Yes
Superkool™ Executive LEVEL 1 Gold 8.3% 0.8% 77.4% Yes
Superkool™ Lounge LEVEL 1 Gold 0.4% 0.0% 18.8% Yes
Thatcher™ LEVEL 1 Gold 0.4% 0.0% 18.8% Yes
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Flo™ LEVEL 1 Gold 0.1% 57.5% 30.9% Yes
Frill™ LEVEL 1 Gold 0.1% 57.5% 30.9% Yes
Kithara™ LEVEL 1 Gold 0.1% 57.5% 30.9% Yes
Lolita™ LEVEL 1 Gold 0.1% 57.5% 30.9% Yes
LSM™ LEVEL 1 Gold 0.1% 57.5% 30.9% Yes
Otto™ LEVEL 1 Gold 0.1% 57.5% 30.9% Yes
Superkool™ LEVEL 1 Gold 0.1% 57.5% 30.9% Yes

Kimball International used the following method for its product grouping approach for LEVEL certification: The combination of base product and options
with the highest volume of sales or anticipated highest volume for a new product within the product category / subcategories as defined in Annex A. It is not
necessary to consider the full range of options available on the representative sample for purposes of the evaluation. Notwithstanding all products of a family
group are expected to meet the intent of the credits.
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