
1983
Syndicated health content and tabloid-
size publications introduced. Coffey 
Communications name adopted.

Print offerings expanded; shift to 
desktop publishing begins.

Print formats 
evolve to include 
magazines, 
newsletters 
and booklets.

Email transforms client communications 
and editorial collaboration.

netReturns development 
begins—Coffey’s first 
internet product for 
healthcare clients—which 
includes a Provider 
Directory, News Release 
Center, Calendar and 
other healthcare-specific 
modules.

Digital Health Library 
debuts. Coffey introduces 
communication 
portal for publication 
clients (netWorks).

Flipbooks launched. Google 
Analytics introduced to 
clients.

Early content 
management systems 
developed to support 
scalable web strategy.

Responsive,  
mobile-first design is 
standardized across 
web projects; the first 
interactive infographics 
are developed to expand 
digital content.

AI tools adopted 
for editorial 
brainstorming, 
chatbots and internal 
process optimization.

Server-side analytics launches. 
Smart linking of modules and 
enhanced UX tools added to Site 
Assist. New client portal debuts.Coffey & Associates 

founded. Healthcare 
marketing included 
among early services.

1975

1991

2005

1996

Full ADA/508 
compliance integrated 
into every website 
build.

Remote workflows 
normalized over COVID. 
HITRUST readiness begins.

Content library expanded, 
with digital interactives 
redesigned for print; services 
continue to evolve.

Coffey starts 
developing HIPAA-
compliant analytics 
solutions in response 
to GA4.

2021

2020 2025

2017

1988

1998 2002

2008

2023 2024

Site Assist 
CMS launches, 
tailored for 
healthcare 
clients. App 
development 
for clients is 
launched.

2012

2015

Y E A R S
For the past five decades, Coffey 
Communications has partnered 
with healthcare organizations to 
tell stories and reach communities. 
From our roots in print publishing 
to our leadership in the digital 
domain, we’ve embraced each 
wave of technological change 
with one goal in mind: to help 
hospitals and health systems 
connect with the people they 
serve. This timeline reflects our 
company’s history, as well as the 
transformation of healthcare 
marketing.

COFFEY COMMUNICATIONS: 50 YEARS OF  INNOVATION  IN HEALTHCARE MARKETING

帮助我们改
善您的体验  
就我们的表现提供反馈。我们关心您使用我们的产品和服务所得到的体验!

每年，Santa Clara Family Health Plan DualConnect (HMO D-SNP) (SCFHP DualConnect) 都会向会员了解我们的表现情况。您可能会收到代表 SCFHP 的邮寄调查或电话调查，要求您完成有关我们计划的调查。请确保您完成并返回调查。您的意见对于帮助我们提高服务质量至关重要。感谢您的帮助！要了解更多信息，请访问 www.scfhp.com/hereforyou。 

查看我们的 
 Blanca Alvarado  社区资源中心日历， 了解即将到来的活动、 服务和计划，网址为  crc.scfhp.com、Instagram  (@scfhp.crc) 和 Facebook (www.facebook.com/scfhp.crc) 。
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欢迎来电
客户服务部
每周 7 天上午 8 至晚上 8 点 1-877-723-4795 (听障专线: 711)

2024 春季   

Whole

Texas Health Huguley, your partner for better health         Summer 2024

Look inside for a chance to win an Amazon gift card

June is Men’s Health Month Schedule your checkups and screenings

Enjoy a safe summer 
Taking a few simple precautions can help you avoid injury

Today, Coffey remains at the 
forefront of healthcare marketing—
offering advanced web platforms, 
smart content strategies and 
privacy-first analytics built for 
today’s digital realities. But while 
the tools have changed, our 
purpose hasn’t. We’re committed 
to helping healthcare organizations 
thrive through clarity, creativity 
and deep industry expertise. 
Every innovation we’ve embraced 
has supported better healthcare 
communication and stronger 
community connections.


