
Recommendations During COVID-19  

https://pexels.com 

A significant portion of the U.S. population may experience vaccine hesi-

tancy of a new COVID-19 vaccine, which poses dangers to both the indi-

vidual and their community. Vaccination is one of the most important 

tools to end the COVID-19 pandemic.  
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STRATEGIES AND TECHNIQUES FOR ADDRESSING VACCINE HESITANCY 
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  Explore COVID-19 One-Stop Shop Toolkits and learn practical strategies for engaging communi-

ties to build public confidence and promote acceptance of COVID-19 vaccines. 

 Learn strategies to leverage positive emotional appeals when framing vaccine strategies such 

as highlighting the importance of family and social connections associated with vaccination. 

 Employ tailored strategies for messaging  that are tested and evidence-informed such as giving 

facts, then addressing myths with the use of visual aids. 

 

 Promote access to COVID-19 educational materials such as webinars and ways to address     

vaccine hesitancy in minority groups. 

 Support educational initiatives in routine processes such as clinic registration and procedures. 

 Educate the community on ways to find credible vaccine information. 

  Engage community and religious/influential leaders to promote vaccination. 

 Employ community-level interventions that address access barriers by offering vaccination pro-

grams in various settings such as WIC programs, child care centers, etc. 

 Collaborate with Health Departments to assist with COVID-19 vaccine registration in hard hit 

communities or mobile vaccination clinics/testing  (See the story of farmworkers in Riverside 

county). 

https://www.istockphoto.com/ 

https://journals.lww.com/ambulatorycaremanagement/Fulltext/2021/01000/COVID_19_and_Vaccine_Hesitancy__A_Challenge_the.10.aspx
https://www.cdc.gov/coronavirus/2019-ncov/communication/toolkits/index.html
https://www.nap.edu/read/26068/chapter/1#3
https://www.tandfonline.com/doi/epub/10.1080/10410236.2020.1838096?needAccess=true
https://www.who.int/immunization/sage/meetings/2014/october/3_SAGE_WG_Strategies_addressing_vaccine_hesitancy_2014.pdf
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7041657/
https://publichealthcollaborative.org/resources/
https://www.nejm.org/doi/full/10.1056/NEJMp2103104
https://www.sciencedirect.com/science/article/pii/S0264410X15005046
https://www.cdc.gov/vaccines/vac-gen/evalwebs.htm
https://www.cdc.gov/vaccines/covid-19/vaccinate-with-confidence/strategy.html
https://reader.elsevier.com/reader/sd/pii/S0264410X15005046?token=0EB63E33D3E9AE839BA9337BFF6C
https://www.mayoclinicproceedings.org/article/S0025-6196(20)31487-7/pdf
https://www.phi.org/thought-leadership/vaccine-equity-video-series/?mc_cid=707d605343&mc_eid=d451381aa1
https://www.phi.org/about/impacts/bringing-vaccinations-directly-to-essential-farmworker-communities/


Recommendations During COVID-19  

Strong confidence in the vaccines within communities leads to more 
people getting vaccinated, which leads to fewer COVID-19 illnesses, hos-
pitalizations, and deaths. 

  
Centers for Disease Control and Prevention 
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 Adapt a sample personal letter message written by a 

clinical executive staff describing their own vaccine 

experience, published on their website. 

 Consider tailoring patient reminders based on        

patient values and text reminders to vaccinate. 

 Learn techniques to communicate effectively about 

vaccines to vaccine-hesitant parents. 

 Share with members 12 facts and insights from       

Dr. Golden (Johns Hopkins Medicine) on “what the 

COVID-19 vaccines can do to benefit you and your 

family”. 

 Explore ready-to-use digital resources for members 

in multiple languages that can be shared in the    

community and on social media by providers. 

 Share discussion strategies for when members talk 

about vaccination with family or friends. 

 Encourage members to promote and celebrate their 

vaccination on social media to influence others. 

 Share key messages that members can use during 

COVID discussions to elicit trust and promote action 

within their social network. 

 Share with members factual information about     

vaccines. 

 Consider educational outreach in barbershops and 

beauty salons to dispel vaccine disinformation in 

Black, Latino and communities of color (such as  

Shots at the Shop and MCP member education out-

reach). 

STRATEGIES TO REINFORCE CONFIDENCE IN COVID-19 VACCINES 

Provider tools Member tools 
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https://www.cdc.gov/vaccines/covid-19/vaccinate-with-confidence.html
https://www.northflorida.va.gov/NORTHFLORIDA/pressreleases/Addressing_COVID_19_Vaccine_Hesitancy.asp
https://www.mayoclinicproceedings.org/article/S0025-6196(20)31487-7/pdf
https://www.medscape.com/viewarticle/950499?src=mkm_covid_update_210504_MSCPEDIT&uac=267363PT&impID=3353126&faf=1
https://www.astho.org/Programs/Immunization/Communicating-Effectively-About-Vaccines--Summary-of-a-Survey-of-U-S--Parents-and-Guardians/
https://www.hopkinsmedicine.org/health/conditions-and-diseases/coronavirus/covid19-vaccine-hesitancy-12-things-you-need-to-know
https://www.dropbox.com/sh/nt161k9aw4q9ly5/AADcnz2LVjH3_n3eHUA51OZqa?dl=0
https://www.cdc.gov/coronavirus/2019-ncov/vaccines/talk-about-vaccines.html
https://www.cdc.gov/vaccines/covid-19/vaccinate-with-confidence.html
https://www.cdc.gov/coronavirus/2019-ncov/vaccines/8-things.html
https://www.nature.com/articles/s41586-021-03553-9
https://www.cdc.gov/coronavirus/2019-ncov/vaccines/index.html
https://sph.umd.edu/news/umd-part-new-national-initiative-taps-barbers-and-stylists-help-address-vaccine-hesitancy

