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Even as consumer sentiment and 
confidence continued to erode, consumer 
purchasing behavior remained positive 
in April, with increased growth in debit 
activity and ongoing consistent growth in 
credit activity. Consumer goods led the 
charge, perhaps signaling early purchasing 
ahead of expected tariff impacts. On May 
11, negotiations with China resulted in a 
temporary pause on tariffs, reducing the 
effective rate of Chinese imports to 30% for 
the next 90 days. In our May 2025 edition 
of the Velera Payments Index, we revisit 
the consumer card payment ecosystem 
with a focus on digital payments.

The Consumer Confidence Index posted 
another substantive decline for April, 
dropping 7.9 points to 86.0. “The three 
expectation components – business 
conditions, employment prospects and 
future income – all deteriorated sharply, 
reflecting pervasive pessimism about 
the future,” said Stephanie Guichard, 
senior economist, Global Indicators at 
The Conference Board. The decline was 
across all age groups and most income 
levels. The University of Michigan Index 
of Consumer Sentiment dropped 8% from 
March to 52.2 in April. There was a much 
larger drop-off in the Index of Consumer 
Expectations, with the area of personal 
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finance and business conditions dropping 
32% since January. Weaker income growth 
in the year ahead was cited by consumers, 
which can lead to a slowdown in spending. 

In the Labor Department’s May 13 
update, the Consumer Price Index (CPI) 
increased 0.2% in April, bringing the 
cumulative 12-month rate of inflation 
up to 2.3%. Shelter, which accounted for 
more than half of the monthly increase, 

was up 0.3% for April. The energy index 
increased, up 0.7 percent, as increases 
in natural gas and electricity more 
than offset a decline in gasoline. The 
food index fell 0.1 percent in April. 

Jobs grew by 177,000 in April, with 
increases in healthcare, transportation, 
warehousing, financial activities and social 
assistance. This increase was mainly in 
line with the average monthly increase 

over the past 12 months of 152,000. While 
the BLS reported that federal government 
workers declined by 9,000 in April, 
new reporting from outplacement firm 
Challenger, Gray and Christmas cited that 
half of all layoffs year to date through April 
were the result of “DOGE actions” and 
accounted for the reduction of 283,000 jobs 
in 2025. March’s job growth numbers were 
downwardly revised by 43,000 to 185,000, 
and February was revised downward 
by 15,000 to 102,000. The U.S. Bureau of 
Labor Statistics (BLS) reported the overall 
unemployment rate was unchanged for 
April at 4.2%, or 7.1 million people.

On May 7, Federal Reserve Chair Jerome 
Powell indicated that interest rates would 
remain unchanged for the benchmark 
overnight rate of 4.25% to 4.5%. The Fed 
Chair indicated a more wait-and-see 
approach given the uncertainty in the 
economy stemming from the implications 
of tariffs, employment and potential 
inflation. Stagflation, the concurrence 
of higher inflation and slower economic 
growth, has been topical and presents 
unique challenges for the Federal Reserve 
to navigate. The next scheduled Federal 
Open Market Committee (FOMC) meeting 
concludes June 18, where subsequent rate 
adjustments would be communicated.

 Subscribe to the Velera 
Payments Index to Receive 
Monthly Insights

We hope that the insights from 
the Velera Payments Index 
continue to help our financial 
institutions make informed, 
strategic decisions. 

To subscribe and receive 
updates when the report is 
published, click here. We 
welcome questions and 
feedback on the Payments 
Index by way of this link or scan 
the QR code.
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Key Takeaways for April 2025

•	 Growth rates improved for debit in April and remained consistent for credit. Debit 
purchases were up 5.8% and credit purchases were up 1.9%, while debit transactions were 
up 3.7% and credit transactions were up 2.3%. The Goods sector was again the top 
contributor to growth in both credit and debit purchases, which may indicate consumers 
buying now to avoid potential upcoming tariff impacts. The Service sector remained a top 
contributor to year-over-year growth, with insurance sales/premiums having notable 
increases, up 6.8 for credit purchases and up 6.9% for debit purchases.

•	 Growth in digital payment transactions was up 6.4% on credit and 10.9% on debit for 
April, while growth in physical card transactions was down 0.8% for credit and down 1.1% 
for debit. Within digital payments, the growth was attributable to increases in tokenized 
transactions. Within physical card transactions, growth in contactless transactions was 
offset by declines in chip/EMV and mag stripe activity.

•	 The 12-month CPI through April increased by 2.3%, down 0.1% from March. Half of the 
increase was attributable to the shelter index. Energy increased, influenced by natural gas 
and electricity, offsetting drops in gasoline. Core inflation, which excludes food and 
energy, remained at 2.8% for April.

 “The digital wallet landscape is becoming increasingly fragmented, 
with offerings ranging from hardware-based options like Apple 
Pay and Google Pay to app-based wallets such as PayPal and even 
proprietary solutions from retailers and financial institutions. Each 
type has strengths and limitations, but all depend on widespread 
consumer adoption and broad merchant acceptance to succeed. 
With one in five digital wallet users now regularly leaving home 
without a physical wallet, coupled with usage projected to surpass 
debit cards at the point of sale by 2027, credit unions must act 
decisively. Ensuring credit unions’ cards and accounts are fully 
integrated with the most widely used digital wallets – Apple Pay, 
Google Pay, PayPal, Amazon – is essential to maintaining relevance, 
convenience and top-of-wallet status with members in a fast-
evolving payment ecosystem.”

Thad Peterson
Strategic Advisor

	 Datos Insights	
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Deep Dive: Digital Payments
For May, we revisit the primary ways credit 
and debit cards are used and provide 
our view of “digital payments,” which 
represent the alternative ways cards can 
be used without a physical card facilitating 
the transaction. These include all Card 
Not Present (CNP) activity, as well as 
all tokenized transactions. While most 
tokenized transactions are CNP, we include 
Card Present (CP) tokenized activity 
associated with digital wallets, namely 
the “Pays” (Apple Pay, Google Pay, etc.).  

In April 2025, digital transactions accounted 
for 44% of all credit card and debit card 
transactions. Digital purchases represented 
a greater share of overall purchases and 
now represent 55% of credit and debit 
purchases. 

The remainder of activity for credit and 
debit cards includes more traditional 
physical card payments, or “card in hand” 
activity. These transactions and purchases 
are the total of all tapped (contactless), 
dipped (EMV chip), swiped (mag stripe) and 
nominal activity in which the card was 
keyed. Contactless “tap and go” activity is 
encrypted but not tokenized like digital 
wallet activity.

As a percentage of overall credit and debit 
card transactions, contactless transactions 
continue to increase. Contributing to the 
growth are the increase in contactless cards 
in the market, consumer comfort and 
acceptance of “tapping” transactions and 
increased merchant adoption of terminals 
accepting contactless transactions. For 
April, credit contactless transactions 
represented 26% of all credit transactions, 
up from 21% in 2024. Debit contactless 
transactions represented 18% of all debit 
transactions, up from 13% in 2024. There 
was an expectation that contactless card 
activity would replace lower-dollar-value 
cash transactions, which does appear to be 
happening, as the average purchase for 
contactless card transactions was lower than 

the average physical card purchase for both 
credit and debit. For April, contactless credit 
purchases represented 19% of overall credit 
purchases and contactless debit purchases 
represented 12% of overall debit purchases.

The percentage of overall transactions  
that are mag stripe, or swiped, is on the 
decline for credit cards. For April 2025,  
mag stripe represented only 2% of all 
transactions, which was down from 3% in 
2024. Mag stripe debit represented 8% of  

all debit transactions in 2025, down from 
10% in 2024.

For physical card activity, the growth in 
contactless transactions comes from an 
ongoing shift in EMV transactions. For  
April 2025, credit EMV chip transactions 
represented 27% of all credit transactions, 
down from 34% in 2024. Similarly, debit 
EMV chip transactions represented 29%  
of all debit transactions, down from 35%  
in 2024.

In April, 
credit contactless 
transactions  
represented
26% of all
credit transactions
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Deep Dive: Digital Payments

Digital vs. Physical Card Transactions
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Credit

Sum of Credit Trans Count
Order Lookup Graph Name 2023 2024 2025

1 Contactless Contactless 6,877,965 10,530,421 13,717,322
2 Mag Stripe Mag Stripe 2,397,611 1,657,432 1,138,177
3 Keyed & Not Specified Keyed 107,525 110,924 123,364
4 Chip Chip 20,450,043 17,219,309 14,316,325
5 Card on File & eCommerce Non-Tokenized Card on File & eCommerce 13,157,204 12,069,579 10,591,523
6 Tokenized Tokenized Card on File 5,884,397 7,702,820 9,689,151
7 Mobile Wallet Tokenized Digital Wallet 1,437,587 2,109,885 3,000,849

Credit - Transaction Counts
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DEBIT 214,826,290 219,977,047 230,609,377

Sum of Debit Trans Count
Order Lookup Graph Name 2023 2024 2025

1 SUM Contactless Contactless 17,808,482 29,445,483 41,206,553 18%
2 SUM Mag Stripe Mag Stripe 21,267,300 21,739,941 19,310,460 8%
3 SUM Keyed & Not Specified Keyed 2,986,892 2,982,048 2,386,469 1%
4 SUM Chip Chip 92,868,920 77,228,177 66,523,461 29%
5 SUM Card on File & eCommerce Non-Tokenized Card on File & eCommerce 53,617,987 53,036,792 53,946,268 23%
6 SUM Tokenized Tokenized Card on File 16,953,773 21,462,762 26,549,345 12%
7 SUM Mobile Wallet Tokenized Digital Wallet 9,322,936 14,081,844 20,686,821 9%
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Deep Dive: Digital Payments

Digital vs. Physical Card Transactions - Detailed
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Deep Dive: Digital Payments

Digital vs. Physical Card Purchases
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Credit

Sum of Credit Trans Amt
Order Lookup Graph Name 2023 2024 2025

1 Contactless Contactless 315,393,160 503,444,031 689,912,383
2 Mag Stripe Mag Stripe 113,111,965 76,589,345 52,857,596
3 Keyed & Not Specified Keyed 8,859,646 8,507,676 10,121,252
4 Chip Chip 1,301,641,373 1,105,414,885 932,419,237
5 Card on File & eCommerce Non-Tokenized Card on File & 1,563,613,138 1,496,940,814 1,384,282,302
6 Tokenized Tokenized Card on File 287,345,043 409,738,446 564,302,886
7 Mobile Wallet Tokenized Digital Wallet 49,442,650 72,873,819 109,206,542

Credit - Purchases
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Sum of Debit Trans Amt
Order Lookup Graph Name 2023 2024 2025

1 SUM Contactless Contactless 487,374,843 846,449,135 1,265,893,987 12%
2 SUM Mag Stripe Mag Stripe 746,890,996 818,609,636 759,399,811 7%
3 SUM Keyed & Not Specified Keyed 113,515,127 109,820,587 89,188,892 1%
4 SUM Chip Chip 3,522,957,964 2,989,695,054 2,705,783,182 25%
5 SUM Card on File & eCommerce Non-Tokenized Card on File & eCo 3,790,885,914 3,816,508,089 3,979,979,022 37%
6 SUM Tokenized Tokenized Card on File 608,512,240 888,266,290 1,228,622,304 12%
7 SUM Mobile Wallet Tokenized Digital Wallet 250,944,757 389,199,594 601,078,694 6%
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Deep Dive: Digital Payments

Digital vs. Physical Card Purchases - Detailed
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Deep Dive: Digital Payments

Digital Payments Year-over-Year Growth and Average Purchase by Transaction Type

Transactions Purchases Average Purchase Transactions Purchases Average Purchase

Digital Payment 6.4% 4.0% $88.39 10.9% 10.4% $57.42

Non-Tokenized Card on File & eCommerce -12.3% -7.5% $130.70 1.3% 3.2% $73.78

Tokenized Card on File 25.9% 37.8% $58.24 18.1% 28.4% $46.28

Tokenized Digital Wallet 42.4% 50.0% $36.39 35.9% 40.4% $29.06

Physical Card -0.8% -0.5% $57.53 -1.1% 0.9% $37.24

Contactless 30.4% 37.1% $50.29 30.6% 36.7% $30.72

Chip -16.9% -15.7% $65.13 -10.6% -7.0% $40.67

Mag Stripe -31.5% -31.1% $46.44 -8.6% -5.4% $39.33

Keyed 11.3% 19.0% $82.04 -15.3% -13.9% $37.37

Grand Total 2.3% 1.9% $71.19 3.7% 5.8% $46.10

Credit Debit
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Tokenized Digital Wallets
Tokenized digital wallets, or the “Pays,” also 
continue to grow in consumer acceptance. 
Debit digital wallet transactions represented 
9% of overall debit transactions, up 
from 7% in 2024. Credit digital wallet 
transactions represented 6% of overall 
credit transactions, up from 4% in 2024. 

Apple Pay maintained its market share 
dominance based on total digital wallet 
transactions. Apple Pay debit transactions 
have held steady from last year’s update, 
representing 93.5% of all digital wallet debit 
transactions; Apple Pay credit transactions 
represented 89.4% of all digital wallet credit 
transactions. Google Pay, which includes 
Fitbit Pay, had the second-highest market 
share with 5.1% of all digital wallet debit 
transactions and 8.5% of all digital wallet 
credit transactions. Samsung Pay was third 
in transaction market share with 1.4% of all 
digital wallet debit transactions and 2.0% 
of all digital wallet credit transactions.

Of the three primary digital wallet 
providers, Apple Pay had the greatest 
percentage of its respective wallet services 
in a Card Not Present (CNP) environment 
– with 37.7% of all Apple Pay debit
transactions as CNP and 33.8% of all Apple

Pay credit transactions as CNP. Google 
Pay had 20.8% of its credit digital wallet 
transactions as CNP and 24.8% of debit 
digital wallet transactions – a marked 
increase from our 2024 reporting. Samsung 
Pay continued to post almost all digital 
wallet transactions as Card Present. For 
April 2025, Samsung Pay had 0.2% of 
debit digital wallet transactions as CNP 
and 0.3% of credit transactions as CNP.

There are several differentiators to 
understand the sectors in which the three 
main digital wallet providers are used. 
Apple Pay continues to lead the three main 
digital wallet providers in the percentage 
of Money Services (person-to-person) 
sector activity debit transactions. For 
April, 7% of all Apple Pay transactions and 
22% of overall Apple Pay debit purchases 
were in Money Services. For Google and 
Samsung Pay debit, as well as all three 
providers on credit digital wallets, the 
percentage of both transactions and 
purchases was between zero and 1%.

Digital Wallet Transaction Market Share by Provider

Digital Wallet Average Purchase Amounts by CNP/CP and Provider

Digital Wallet Transaction Breakdown by CNP/CP and Provider

CNP CP Overall CNP CP Overall

Apple Pay 94.5% 87.0% 89.4% 96.5% 91.7% 93.5%

Google Pay 5.5% 9.9% 8.5% 3.5% 6.0% 5.1%

Samsung Pay 0.0% 2.9% 2.0% 0.0% 2.2% 1.4%

Overall 100% 100% 100% 100% 100% 100%

Digital Wallet
Credit Debit

CNP CP Total CNP CP Total

Apple Pay 33.8% 66.2% 100% 37.7% 62.3% 100%

Google Pay 20.8% 79.2% 100% 24.8% 75.2% 100%

Samsung Pay 0.3% 100% 100% 0.2% 99.8% 100%

Overall 32.0% 68.0% 100% 36.5% 63.5% 100%

Digital Wallet
Credit Debit

CNP CP Overall CNP CP Overall

Apple Pay $47.39 $31.67 $36.98 $43.42 $21.49 $29.76

Google Pay $37.84 $30.01 $31.64 $28.72 $21.99 $23.66

Samsung Pay $42.36 $30.52 $30.56 $28.42 $21.19 $21.20

Overall $46.87 $31.47 $36.39 $42.91 $21.51 $29.33

DebitCredit
Digital Wallet
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Sum of Credit Trans Count Sum of Credit Trans Amt

Sort Row Labels Row Labels Samsung Pay Google Pay Apple Pay Samsung Pay Google Pay Apple Pay Comment Credit Digital Wallet Transactions # Credit Digital Wallet Purchases $
1 Goods Goods 11,206 43,314 710,352 $617,858 $2,274,608 $38,456,739
3 Gasoline Gas 8,705 26,929 241,186 $202,513 $600,864 $5,545,926
3 Travel Travel 223 1,343 19,018 $18,573 $176,976 $3,411,094
4 Utilities Utilities 63 546 7,600 $2,506 $17,847 $672,079
5 Entertainment Ent 843 4,877 63,694 $26,652 $218,273 $4,103,078
6 Transportation Transport 1,162 11,209 134,599 $7,561 $137,690 $1,837,363
7 Money Services Money Services 50 735 8,689 $3,856 $115,549 $1,030,009

97 Services Services 1,940 10,030 115,012 $142,813 $775,738 $10,169,483
98 Food & Grocery Food & Grocery 13,258 50,693 425,441 $454,762 $1,849,139 $15,752,266
99 Restaurants Restaurants 22,908 104,255 957,339 $367,421 $1,866,837 $18,244,928
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Tokenized Digital Wallets

Sector Percentage of Overall Transactions 
by Digital Wallet Provider: April 2025
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OUTER Apple OUTER Apple
MIDDLE Google MIDDLE Google

INNER Samsung INNER Samsung

Sum of Credit Trans Count Sum of Credit Trans Amt

Sort Row Labels Row Labels Samsung Pay Google Pay Apple Pay Samsung Pay Google Pay Apple Pay Comment Credit Digital Wallet Transactions # Credit Digital Wallet Purchases $
1 Goods Goods 11,206 43,314 710,352 $617,858 $2,274,608 $38,456,739
3 Gasoline Gas 8,705 26,929 241,186 $202,513 $600,864 $5,545,926
3 Travel Travel 223 1,343 19,018 $18,573 $176,976 $3,411,094
4 Utilities Utilities 63 546 7,600 $2,506 $17,847 $672,079
5 Entertainment Ent 843 4,877 63,694 $26,652 $218,273 $4,103,078
6 Transportation Transport 1,162 11,209 134,599 $7,561 $137,690 $1,837,363
7 Money Services Money Services 50 735 8,689 $3,856 $115,549 $1,030,009

97 Services Services 1,940 10,030 115,012 $142,813 $775,738 $10,169,483
98 Food & Grocery Food & Grocery 13,258 50,693 425,441 $454,762 $1,849,139 $15,752,266
99 Restaurants Restaurants 22,908 104,255 957,339 $367,421 $1,866,837 $18,244,928
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OUTER Apple OUTER Apple
MIDDLE Google MIDDLE Google

INNER Samsung INNER Samsung

Sum of Debit Trans Count Sum of Debit Trans Amt

Sort Row Labels Row Labels Samsung Pay Google Pay Apple Pay Samsung Pay Google Pay Apple Pay Comment Debit Digital Wallet Transactions # Debit Digital Wallet Purchases $
1 Goods Goods 56,712 198,703 5,008,244 $2,043,154 $7,170,830 $167,422,545
3 Gasoline Gas 61,324 173,397 2,422,188 $948,516 $2,705,543 $35,473,554
3 Travel Travel 416 2,598 59,395 $11,997 $316,986 $8,194,361
4 Utilities Utilities 196 1,852 83,436 $14,558 $127,985 $9,382,231
5 Entertainment Ent 4,130 19,806 652,242 $104,397 $688,841 $27,018,662
6 Transportation Transport 1,629 25,912 602,902 $13,890 $336,220 $8,299,119
7 Services Services 8,448 39,128 699,494 $394,419 $2,345,545 $45,934,942

97 Money Services Money Services 219 4,018 1,578,326 $13,433 $370,214 $143,205,991
98 Food & Grocery Food & Grocery 70,557 206,563 2,880,358 $2,071,488 $6,410,612 $86,772,960
99 Restaurants Restaurants 134,006 538,549 8,212,443 $1,542,914 $8,165,993 $129,037,380
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Tokenized Digital Wallets

Sector Percentage of Overall Purchases 
by Digital Wallet Provider: April 2025

Credit Debit

Goods

Transportation

Gas

Services

Travel

Money Services

Utilities

Food & Grocery

Entertainment

Restaurants
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Opportunities to Act On:  
What Credit Unions Should Do Now

Promote Mobile Wallets to Your Members

Actively promote mobile wallet offerings across marketing channels, as 
member adoption continues to grow. Mobile Wallets now account for 9% 
of debit transactions and 6% of credit transactions across both CP and  
CNP channels. 

Offer Your Members Contactless Cards

Ensure members have – and are actively using – contactless cards. Dual 
interface cards are now the norm, with 18% of all debit card transactions 
and one in four credit transactions now tapped at the point of sale.  

Review and Optimize Your End-to-End Digital Credit Card 
Origination Experience �

Provide new and existing members with an end-to-end digital credit card 
origination experience. Partner with a digital consultant to help your credit 
union fully understand your members’ experiences and identify ways to 
improve by integrating key technology features.

Launch a Frictionless Card-on-File Solution

Implement a card-on-file solution, enabling cardholders to seamlessly update 
payment methods across merchants, for a frictionless digital experience.

Target Low Active and Inactive Cardholders

�Re-engage low active and inactive credit and debit cardholders through a 
targeted Activation/Retention campaign. Velera’s Fall 2025 campaign runs 
Sept. 1-Oct. 31, with a June 15 enrollment deadline. 

Contact your Client Growth Executive for further details or to explore how Velera can support 
your credit union with these opportunities. 
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Credit and Debit Cards

Credit Debit

Month of AprilConsumer spending on debit cards 
strengthened in April, with purchase  
and transaction growth up 5.8% and 3.7%, 
respectively, year over year. Debit 
discretionary spending outperformed  
non-discretionary, up 6.2% year over year 
compared to 5.7%, respectively. For 
transactions, discretionary growth was  
more than twice non-discretionary – 7.4% 
versus 3.4%. The Goods sector contributed 
more than one-third of both debit purchase 
and transaction growth. 

Credit card activity was relatively steady 
from the previous month, as well as year 
over year. Credit purchase and transaction 
growth measured 1.9% and 2.3%, 
respectively, year over year. Non-
discretionary activity continued to 
outperform discretionary, with non-
discretionary purchases up 2.8% year over 
year, compared to a 2.1% decrease in 
discretionary purchases. Non-discretionary 
transactions grew 2.4% versus 0.8% for 
discretionary transactions. The Goods  
sector also had the greatest impact on  
credit card growth, contributing more than 
half of purchase growth and over 40% of 
transaction growth. 

Credit Debit

Transactions Purchases Transactions Purchases

2025 v 2024 2.3% 1.9% 3.7% 5.8%

2024 v 2023 2.2% 1.1% 2.7% 3.2%
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Sector Contributions to Growth in Credit Purchases: April Sector Contributions to Growth in Debit Purchases: April

Sector Contributions to Growth in Credit Transactions: April Sector Contributions to Growth in Debit Transactions: April

DecreaseIncrease Total



About the Velera Payments Index

The Velera Payments Index provides timely insights, trend analysis and thought leadership on consumer payment 
preferences and behavior. Distributed monthly to financial institutions, the payments market and industry media, 
the Velera Payments Index is designed to help credit unions make strategic, data-informed decisions on behalf of 
their members. 

For current-year results, credit unions included in the Velera Payments Index data set have been processing with our 
company from the start of 2023 through the most current complete month of 2025, enabling an accurate and relevant 
year-over-year same-store comparison (2025 vs. 2024, 2024 vs. 2023) for purchasing behaviors and data. When the 
credit union populations are reviewed and updated each year, some metrics may have a nominal change from 
previously posted results. Additionally, as we become aware of new or changing market conditions, we may adjust 
merchant category code characteristics to portray the most accurate view of the consumer payments landscape.

For the “same-store” population of credit unions over the past rolling 12-month period, the April 2025 edition of the 
Velera Payments Index represents a total of 3.5 billion transactions valued at $174 billion of credit and debit card 
activity from May 2024 through April 2025.

About Velera

Velera is the nation’s premier payments credit union service 
organization (CUSO) and an integrated financial technology 
solutions provider. With over four decades of industry experience 
and a commitment to service excellence and innovation, the 
company serves more than 4,000 financial institutions throughout 
North America, operating with velocity to help its clients keep pace 
with the rapid momentum of change and fuel growth in the new 
era of financial services. Velera leverages its expertise and 
resources on behalf of credit unions and their members, offering 
an end-to-end product portfolio that includes payment processing, 
fraud and risk management, data and analytics, digital banking, 
instant payments, strategic consulting, collections, ATM and POS 
networks, shared branching and 24/7/365 member support via its 
contact centers. For more information, visit velera.com. 

Subscribe to Receive Monthly Insights  
A library of past Payments Index reports is available on the Payments Index site. To 
subscribe to the Payments Index and receive alerts when the Index is published each 
month, please visit the Payments Index site. 

https://bit.ly/4dpjbOc

https://bit.ly/4iZNI68

https://bit.ly/3GPmEsY




