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Total direct reach on HUM in 2022

Region / Country Name of agency (SPA 

Partner or Southern partner)

Total people 

reached 

Adults  (18+) 

(unkown 

gender)

Women (18+) Men (18+) Children (<18yo) 

(unkown gender)

Girls (<18yo) Boys (<18yo) Notes

Yemen Save the Children 208 90 118 Support to vulnerable children affected by conflict

MEENAE Regional Save the Children 66 50 16 Support to youth and children affected by climate change and conflict

Afghanistan Save the Children 1735 234 801 185 515 Support to youth, children, and adolescents

Bangladesh Save the Children 16241 8770 1279 935 2800 1244 1213 Support to refugee children Lot Hum and Flex funding (Flex not specified on gender)

Somalia Save the Children 48582 6277 6369 17549 18387 Support to out-of school and IDP children and flood affected communities

South Sudan Save the Children 22800 1682 1729 8947 10442 Support to Children and Youth 

Niger Save the Children 4931 483 804 822 1381 1441 Support to IDP children and cash distribution

Mali Save the Children 1025 1025 Support to children and youth affected by armed conflicts and climate change and cash distribution

East and Horn of Africa Save the Children 342 116 226 Support to children, youth, families and communitie saffected by conflict, climate change and migration

Burkina Faso Save the Children 7588 488 7100 Support to communities affected by conflict and climate change (flex funding not specified on gender)

Syrien Save the Children 8712 1969 1176 2954 2613 Support to conflict affected children and caregivers

Ukraine Save the Children 16535 2134 4364 1618 4323 4096 Support to IDP and host populations affected by conflict

Total direct reach Lot HUM Save the Children 128765 12900 16775 13692 9900 36673 38825

SCI guidelines: Direct reach for Lot Hum SPA 2022 is calculated according to Save the Children International (SCI) guidance on reach with the following four conditions: 

1) S/he has received one or more project/program inputs from Save the Children or its partner 

2) s/he has participated in activities of Save the Children or its partner 

3) s/he has accessed services provided by Save the children or one of its partners 

4) s/he has received inputs, activities or services from individuals/institutions to whom Save the Children or its partners have provided sustained support. 

Description of methodology to calculate direct reach


