Meet the men and
' women who make Miami
a global design hot spot
. By Saxon Henry

The powerhouses driving Miami's rep as a design destination—from the duo that
does the Clintons’ interiors to a visionary that championed the Campana Brothers
way back when—give up the goods about rising to the top and dish about the
people, places and things that make them tick.

Simona
Ciancetta =

For someone who spent the first 10 years of her life in

N\
\
classical environments like Iraly, France and Egypr, y
Simona Ciancerea knows her way around cutting-edge %
contemporary design.

T was in charge of ordering furniture and
desi{:ning interiors for one of the most important
design stores in laly—artending furniture fairs 1o
order products and keeping up with what was hot in
design.” says the Comme de Gargons-clad designer,

who arrived in Miami via Udine, faly _continuen..
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In ker dining room,
Ciancetta placed a
chandelier from the
Magdalena series
designed by Bruno
Rainaldi for Terzani,
Rainaldi’s Henna dining
room table and vintage
French chairs.

HAD PATTERN
Ciancalla is inspred by
many things Morass
especmln

design firm's
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LCONTINUED  in 1996. "Amecrica wasn't as evolved in
terms of design then, so people were flying ro Tealy in
their privace jets and ordering things from us.”

Following stints managing projects in Japan and
London, Ciancetta accompanied her menror, product
designer Bruno Rainaldi. on a U.S. tour 10 ake stock
of America’s design doings. “We fell in love with
Miami, and we decided we wanted to bring a fresh new
actitude to town,” she savs. The pair chose Coral Gables
as the locadien for their design gallery, Dilmos, which
they opened in 1997—10 an underwhelming response.
“People looked zr the things in the shop as if they'd
seen a UFO. We had imporrant limited editions, and
people would come in and laugh at them!”

These limited editions included early works by the
now-celebrated Campana Brothers and furniture by the
landmark Italian brand Edra. Design Districe pioneer
Craig Robins understood the vision behind Dilmosand
the significance of its inventory, and he convinced the
due to relocare ra the neighborhood. By then, Ciancerta
was a frequent collaborator with Rainaldi and architect
Aldo Andreoli on full-scale design projects. Ciancerza’s
husband, marketing whiz Juan Pablo Nardi, suggested
that the tme was right 10 found a design firm. so
in 2000, che four headed w Milan w launch Crea,
which means “to creare” in Iralian. Then, *when Craig
brought Art Basel Miami Beach to cown, that was the
explosion,” Ciancerra says.

In 2004, the ream broughe Crea to Miami. Since
then, they've designed everything from a private airport
in Telluride, Colorado, to 30-storv condominium
complexes in Panama. “In a way. we unconsciously
became Crea through ten years of working rogether,”
says Ciancerra, 42. “Pablo saw che talent we had and
said it was time to make it official.”

OF the many inspirations she brings to her work,
Ciancerra cites a lifelong love of fabrics, which she
inherited from her mother: the intellecrual approach
to product design evident in the work of Ingo Maurer
and Ron Arad; and the contrarian design philosophies
of Alessandro Mendini and Ettore Sortsass. “Just
like there is more than one kind of fashion house—
institutions like Prada and Gueci versus avanc-garde
houses like Martin Margiela—there is much more than
‘nice’ lralian dcxign," she cxp[uins. p[ucing Mendini
and Sotcsass squazely in the latter camp. “Mendini and
Sottsass were taking existing icons and looking at them
in different ways: A house did not have to be divided
into funcrional spaces like dining rooms and living
rooms. Their contradictions to traditional design were
refreshing to me.”

Ciancetta’s frequent fashion references betray an
intellectualized passion for that field, wo. “lherc’s
an architecture o all of it. I'dont draw such a hard
distinction berween the two disciplines,” she says of
its relationship to design. While in Milan recently, she
atcended both a Margicla exhibition and a collaboration
between British designer Paul Smith and edgy furnicure
company Moroso. lasofar as her appreciation for art,
form is not Ciancerra’s primary interest: *"Not he is great
who can alter matter, bue he who can alter my state of
mind,” she says, quoting Ralph Waldo Emerson. “All

designers T admire do this.”
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BRIGHT YOUNG THINGS

The Atoniven Sght Bxture by

Hopf & Wertmann for Kundani
Tiesto's dine
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ENTRY LEVEL
Ciancetta applied
a mural of Tiesto
performing to
shiding panets that
open to the billiard
room. When closed
the mural is the
first thing seen
upon entering the
townhouse.




Constantin
Gorges

Ina ficld thar few peopleenter, well, by design, a professional
pedigree like Constantin Gorges' is rarely seen. Gorges,
wheo arrived it New York City from Germany at 19, studied

ar Parsons and then graduaced from the Fashion Institute

~

of Technology with 2 BEA in interior design. “Though he

describes his party-filled first vears as “a biv Bright Lighe,

i Cigy-ish,” his list of early employers reads like a whao's
Big ( h,” his | f early plo;

who of interior desien firms: Parish-Hadley Associares,
Noel Jeffrev and Peter Marino, where he oversaw Giorgio
Armani’s bougique on Madison Avenue and Valentino
Armani's houtiq Mad Avenue and Valent

Garavani’s pied-a-terre in Manhattan.

b Four vear$ alter Gorges opened his eponymous lirmiin

New York. images of hisspace ar the renowned Kips Bay

Decorator Show House were published front-and-center in
Ty Newr York Timres House & Hlome section. “This changed
my carcer. At 34, I was one of the vouhgest designers to
achicve this lewvel of re¢ognition,” Gorges remarks.

Having conquered New York, Gorges spent two vears
in Palmy Beach before moving o Miami in 2005. Here, a
sophisticated cadre of elients keeps hingbusy. His current
projecrs includea home on Indian Creckdorahip New York
art-collecting couple; an ;‘&.!JIII'I—x(]l::lrt'—H\()( Coral Gables
condominium fora preminent developer: and a residence,
also in the Gables. for & pharmaceutical execurtive.

But. like his youngerself, the now 43 year-old Gorges
B dikes o leave room for fun. Every summer, he heads for

Wi ! | i . )
M the Soush of Feance: "8 like a helicoptér rotor that rakes
10 minutes to$top spimning when the machine 15 off!” he
says of transigoning out of his busy pages “Iv rakes me

three days 1o land.”
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Gorges includes bespoke
furniture in almost every
project. In his own living
room at The Bath Club on
Miami Beach, the coffee
table is his design. He
chose upholstery fabrics
fora casual sophistication
suited to the Beach.
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an 1hes paintsag »
oil andl gold leal.
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“Social nenworking” may be the activity du jour for generation Tweetdeck,
bur for designers Todd Davis and Robert Brown, mingling wich the likes of
Barbara Waltersiand Brooke A&o‘r:i;.az})-dﬁdg bux vireual. In che ‘r_hid—l 9905,
the owo regularly attended dinner parties at the home of their then next-
door ncighbor Susan Marv Alsop. 2 W’uhingron. D.C. socialite whose ZUeEsts
ranged from movie stars o political insiders. "During dinners-ac her house,
Rob and I wovld be seated next to Barbara Walters and Catherine
Zeta-Jones one night, and the British ambassador the next,” Davis
says. “Whenever we were around Brooke Astor, she would
continuatly firt with Rob!”
‘ Brown and Davis adeptly mixed business with
pleasure, mining Georgetown’s social landscape for
clients for Brown Davis Interiors, the design firm
they launched in 1994, The two had dabbled in design
since early into their reladonship CONTINUED...
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Art is an impertant element .
in any Brown Davis interior, T
This hallway in the Sunset

I house includes a Kristol

Wrabel sculpture and Sally

Michel painting.

‘\*il!a;'"'\'?r\ ana s Blled with qb;m:m:thdha{i@u the dueo adoress | The
;epinl staarcase. a focal point at the hame, s df:&ig&«d bg; avcﬁxmcx Alln
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! CURYES AHEAD This
! l meldatie pastic tabietop
. sculpture, which Brown

for atstic shildren. “We
ingite people to manipulats
it,” he says. “#ere alw
surprsed by how eas
looks more amain

nne before!”
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CONTINUED  when, as recent college graduates, they
began buying and renovating houses as a “hobby.”
Though the pastime quickly evolved into a full-rime
calling for both men—within four years of complering
their first project, they'd cracked Architectural Digest's
AD 100—ic was cheir serendipitous move next door
to Alsop thar marked thcir professional turning poine.
“We were like sponges,” Brown says of the company
they kepe, “truly soaking icall in.”

From there, the duo was commissioned to design
interiors for an array of bigwigs, including Bill and
Hillary Clinton’s homes in D.C. and Chappaqua, New
York, and Hillarys senate office in D.C. When they
renovated the British Embassy for Lady Catherine
Meyer, they had the guilty pleasure of ripping out rooms
by Laura Ashley and David Hicks. And when they
revamped the Upper East Side residence of an heiress
to the Campbell soup fortune, they had the unique
experience of touring the Metropolitan Museum of Art
with their client. as she pointed out which works were
hers to reclaim once che renovation was complete.

Brown and Davis’s first project in Miami was a
home for developer Thomas Kramer in 1995, Beckoned
to the balmy cropics, the pair eventually opred o serup
shop in the city in 2003 and split their time bevween
Miami and D.C. "We felt we were being pigeonholed

into traditional stvles. and chac’s only one dimension of

who we are,” Brown says of their work in the nadon’s
capital. “As artists, Miami gave us the opportunity o
be more playful when designing ineriors, and we've
reveled in that” -

Their clients have. wo. “There always comes time
for experimentacion and taking things to the next level.
Even in the houses we're designing in the Northeast,
we've added a Miami vibe in the mix,” Davis explains.
“If we'd stayed in Washington, there’s no way we'd be
designing spaces that are as interesting as they are now.”

But mixing periodsand sryles isn’vas casy as it might
appear. “A room is like a symphony or a good painting,
and the trick is always in the edicing. It takes much more
talent 1o intermingle clements that seem as if they were
made to fit together but were nor,” Brown nores.

It also requires the now-honed fusion of vision
that each half of the design weam brings to the able.
Brown, who grew up with British parents and steeped
in tradirion, confesses to enjoying the soft, pretry things
that fill the shell of a space. In contrasy, Davis—whose
childhood was spent in a Southern California housc
designed by modernist Joseph  Eichler—prefers the
technical challenges of interior architecrure. “We've been

working rogether so long that there’s been a melding of

these strengths,” Davis says of their partnership. “Now
we've let a hine of the thearrical come into our work.”

In hindsigh, the designers can trace this knack for
dramatic subtext back to those high-socicry dinners,
which they say set the tone for the pivoral moments in
their careers. “These people made up the smart ser—
they were always looking for other interesting people to
connect with,” Davis says. “We learned so much from
them, and we gained invaluable relationships from
thSIﬁ "lt'.“.\ "()\SIPY ({ll]ll(ﬂ'ﬁ

In & client’s condominium,
an oftoman covered in
orange Edelman cowhide
adds some spot-on color
to the den. The Zebra
mg pxoﬁdes
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Miriam
Moore

Though Miriam Moore may nor be the first person to
be romanced by an Tralian ciry, she can sound like the
most devoted. “T will die in Florence,” says the designer,
dramarcically professing her passion for the city’s colors
and textures, “l suppose it’s paradoxical chat my work
is monochromatic, minimalist and pure.”

Though she studied architecture, Moore was
initially drawn ro the fashion industry. opening luxe
boutiques in Aspen, Colorado and Miami. But in her
carly 30s, Moore, now 47, recurned to architecture
and inrerior design. "My exposure 1o fashion helped
me understand color,” she remarks. “This has been
important to my work as a designer.”

Moore’s projects for her high-profile clients are fas-
flung, currently ranging from Sag Harbor, New York
w Miami’s Fisher Island. She's even designing an ice
skating rink for an Olympic hopeful who's been training
since she wis three vears old. "l am fortunate o work
with sophisticated, worldly clients who underscand it's
imporrant to let go,” she says. “Still, it's a rough profession
considering the demands on a designer’s time.”

Thoughshe'sfilled interiorsavith some of the priciese
products in the world. Moore defines exrravagance in
simple terms. “Luxury to me is getting to do nothing—
which rarelv happens!”

¢r Cecanut Beove home, Miriam Moore
fau's Chester sofa, designed by Renco
n paper is by Barry Eross

in ik2 master hecesom of
stasds in frant of Poliren
Frauin 1912, Ehy chare:




IN THE CLEAR
Woore likes clarty in
mrnm spaces. In har

Ralance Drder Ratyre's
Rabert ‘t.n |rL..(uL

e |I"l3 t1r
\\(‘!u;‘ ano B
geerheai, TH
vessel-sin

anm vanity
(i) is alsp ceafted

frony the opterial;

When Moore's
godfather

passed away,

she inherited his
Richard Mesa
sculpture and
immediately fell
in-love with the
Chilean sculptor’s
work. Since then,
she has collected
five pther buxom
unglazed ceramic
pieces.

an nud-cn.hed J.m door ) pumcnuw:zsllcm b kmg Bal ‘
cum-gallerv. 3. Moore designed the common areas ar [The Bath

| Club, where a lit niche holds X gixm seulpruze by Terje luxa&«.&
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In Moare’s living roee, & Dale Kally painting. Tne
#3, Is a focal point. The sofa and director's chair
are Moore's designs in leather and faux crocadile.
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