
…cos you cant close your ears

Welcome 1



Slow adoption of the internet leaves radio stations 
disconnected from today’s fast-paced customers.

Radio Advertisement Process is an important concern 
for customers booking online.

No easy way exist to study radio audience listenership.

Problem 2



A web/app platform  where users (radio advertisers) 
can:

Solution 3

SEE RADIO 
DIFFERENTLY

SAVE MONEY 
& TIME

when using the radio as 
an advertisement 

medium

HAVE A 
CURRENCY

to engage different types 
of radio audience to suit 

their brand marketing 
objective



ALL HOUSEHOLDS OWN A RADIO

Market 4

99% 75%
4,000

OF ADVERTS IS PURCHASED AT THE 
LOCAL LEVEL

ADVERTS ARE PLAYED 

ON RADIO DAILYTotal Available Market

Service Available Market Market Opportunity



Product: Website (www.radiohubng.com) 5



Product: Mobile App 6



Product: Listener Diary (for now, this service would only be available upon request) 7



Membership fees ( freemium and premium).

Jingle making service

5% Commission fees

Shout-outs

Field Audience Measurement

Advert on app’s social feed

Business Model 8



EVENTS

Trade Fairs

Ent. Competitions 

Conferences

Market Adoption 9

PARTNERSHIPS

NCC

Radio Stations

LCCI

Advertising Ag.

Research Firms

Accelerator/Hubs

ADVERTISING

Radio Ads

Digital Marketing

Print



Competition 10AFFORDABLE

EXPENSIVE

ONLINE TRANSACTIONOFFLINE TRANSACTION

RADIO STATION WEBSITES

RADIO STATION WEBSITES

MARKET RESEARCH FIRMS

ADVERTISING AGENCIES

MARKET RESEARCH FIRMS



Competitive Advantages 11

1st TO MARKET PLAN YOUR ADEASE OF USE

INDUSTRY DATA

For online transaction based  
radio-ad services

Creative tools to make your ad a 
success

Search by price, station 
demographics, reach.

Browse through profiles of radio 
listeners and know their listening 

habits.



Team 12

Engineer and Identity Developer. Graduate of EEE/ Sound Engineering, UI/UX Developer. 

SOTOMIWA Abdulquadri, Technical Development & User Interface

Certified Project Manager, Certified Enterprise Resource  Manager (SAP). 

ADISA Taofeek, Business Development & Brand

Barrister of Law; Certified Digital Marketer. He is a fellow of American Writers and Artists 
Incorporation.

Oludami Yomi-Alliyu, Lead Marketer and Legal



Financial 13
We  are looking for 18 months financing to reach 1,000 transactions spread across all 
RadioHub’s revenue channels. 

INVESTMENT

#3M
1,000

TRANSACTIONS

#4M
REVENUE

$5,000 seedgrant




